








So Teg 





i year 





DCASTING 


TELECASTING 


<c«sc/\««-l/9ee)...// | 
@o®FSeeeeeeeeeeeeeeeeeeeeeeOGys 


‘BROADWE 
ATR 


\ 


A revola@fonar cd Bt tv programming. Full 
lengt badway plays on television... the 
same c& it play — live — for five consecutive 
nights, Monday thru Friday... starting April 14. 
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FARM RECEIPTS UP 22% 


In its region, Kentucky’s 632 million 


— 


dollars ranked second only to Texas in 


cash farm income last year. Kentucky 
has more cattle than any other South- 
eastern state, and the value per head 
is the highest in this area of the nation. 
Kentucky leads the U.S.A. in rise of 
land value over pre-war level; and crops 
in 1951 showed an increase of 24%. 





No other station—or group of stations in this 


market can match the audience delivered by WHAS 


seven days a week; morning, afternoon and night. 
(Benson and Benson Diary Study, 
November, December, 1951) 


THE WHAS MARKET 
105 Kentucky counties 
25 Indiana counties 
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jets WHAS-Market is a balanced market .. . 


“and getting BIGGER 


in a healthy way. 
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35 TOTALLY NEW INDUSTRIES 
LOCATED IN KENTUCKY IN 1951 


Industrial development in Kentucky last 
year produced nearly 26,000 new jobs, 
and added more than 1 billion dollars 
in invested capital. When the new plants 
go into operation, they will add 80 mil- 
lion dollars to the annual industrial pay- 
roll of the state. 
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THAT'S THE PROOF! 
CLEVELAND'S W\C8 Ma DISC JOCKEY 


HE WINS ‘EM ALL 
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BILL GORDON CLEVELAND PLAIN DEALER 


Bill Gordon 
Best Disk Jockey 
@ 9 oe ae cn. < . j 
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It isn’t what other local stations CLAIM 
1951 Winner Cleveland Plain Dealer Radio Poll 


... it's what Cleveland listeners 
KNOW... that really counts! There 

can only be ONE Number ONE 

...and he’s it! He has the awards... the 


listeners... the advertisers ...to prove it! And, 


Best vformer-Jivst 


with WHK’'s 5,000-watt coverage of Bilt Gordon — 


17 counties and ONE MILLION 


radio families... WHAT A BUY! 


1951 Double Winner Cleveland Press Radio Poll 


First Annual 
A-f-R-A Awards 





THE AMERICAN FEDERATION OF RADIO ARTISTS (AFL 
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CLEVELAN D 


Represented by Headley-Reed Company 





1951 A.F.R.A. Award Winner 
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WGAL-TV tancaster, Pa. mis 





but wou 
Advertisers, both local and national, find their average 
products moving—rapidly, profitably —when pie 
WGAL-TV does the selling. It's the overwhelming tower, / 
sales favorite in the large, prosperous tower to 
mid-Pennsylvania area it covers. This popularity is made in 
readily understandable because WGAL-TV NEWES 
gets quick results in this flourishing bb Syndicat 
market. It carries top shows from four networks. . hot 
NBC, CBS, ABC and DuMont. And, its many local Progran 
telecasts are carefully planned to meet the needs and Jack Ce 
interests of the communities it serves. Let — 
WGAL-TV move your product in its wide, 

prosperous market area. AMON( 
advance 
tion to | 

House 
A Steinman Station * Clair R. McCullough, President which e 
WITH 
Represented by vision § 
ROBERT MEEKER ASSOCIATES Chicago + San Francisco +» New York + Los Angeles a Ne 
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CLOSED CIRCUIT 


WILL PRESIDENT TRUMAN become radio- 
TV personality after he retires next January? 
There are folks interested in retaining him as 
commentator on public affairs and he soon 
may be getting bid. Thus he might follow in 
footsteps of his daughter whose $100,000 con- 
tract makes her just about highest paid of 
“frst year” performers in show business 
annals. 








HOW MANY hearings will be entailed in FCC 
TV proceedings? It’s anybody’s guess but best 
judgment is there will be hearings involving 
every city of 50,000 or more having VHF as- 
signments. 


WITH FCC hard pressed because of lack of 
appropriations, indications are that most of 
hearings stemming from final TV allocations 
will be held in Washington. That’s because 
FCC has limited travel expense and cannot 
send its task forces into field in sufficient num- 
bers to cope with problems ahead. 


LOOK FOR APPOINTMENT of Clayton B. 
Fritchey, civilian chief of Office of Public In- 
formation, Dept. of Defense, as public rela- 
tions consultant to Democratic National Com- 
mittee. 


INDICATION of tribulations stemming from 
1,000 ft. antenna height limitation placed on 
stations in new TV Zone I (See Page 23) is 
plight of WBEN-TV Buffalo. Station last 
year got grant for 1,000-ft. tower, bought land 
and erected transmitter building 20 miles out, 
spending about $200,000. Tower steel is ready, 
but would put antenna about 1,200 ft. above 
average terrain. Thus, Channel 4 station must 
reduce 100 kw maximum permitted power about 
one-third. Or it might lop off 200 ft. from 
tower. Alternative would be to move proposed 
tower to another site, and lose vast investment 
made in good faith. 


NEWEST big-league entries in TV film 
i *Yetication field expected to be Call of the 
Yukon and The Green Hornet, properties of 
Trendle-Campbell, now syndicated for radio. 
Programs, in pilot film, are being produced by 
Jack Certak at Apex in Hollywood under di- 


an of George Trendle and H. Allen Camp- 
ell. 


AMONG FIRST citizens to be served with 
advance copies of final TV allocation (in addi- 
tion to press) were all members of Senate and 
House Interstate Commerce Committees in 
which communications legislation originates. 


WITHIN week, members of American Tele- 
Vision Society and Radio Executives Club of 
New York will receive ballots on which to 
vote for or against merger of two organiza- 
Hons. If approved, new organization, as yet 
ee will start functioning with opening of 
1952-53 fall-winter-spring season next October. 


SUGGESTIONS for name for proposed com- 
(Continued on page 6) 
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TV HEARING STATUS 
DEFINED BY FCC 


TV APPLICANTS for following cities, who 
have been in hearing status since before the 
imposition of freeze Sept. 20, 1948, are being 
removed from hearing status today in line 
with decision of Commission in final TV re- 
port: 

Hearings begun — Boston, Providence, San 
Francisco, Cleveland, Detroit, Cincinnati, Read- 
ing, Philadelphia, Harrisburg, Milwaukee, 
Allentown - Bethlehem, Atlantic City, San 
Diego. 

Hearings designated, dates set, but never 
begun—Hartford, Atlanta, Fall River, Miami, 
Kansas City, St. Louis, Albany (N. Y.), 
Charlotte, Akron, Youngstown, Pittsburgh, 
Wilkes-Barre, York (Pa.), Dallas. 

Hearings designated, dates never set— 
Fresno, Sacramento, San Jose, Denver, Water- 
bury, Chicago, Indianapolis, Des Moines, New 
Orleans, Portland (Me.), Lowell (Mass.), 
Springfield (Mass.), Holyoke, Worcester, Flint, 
St. Joseph, Omaha, Buffalo, Niagara Falls, 
Rochester (N. Y.), Oklahoma City, Tulsa, 
Portland (Ore.), Memphis, Houston, Richmond, 
Seattle, Wheeling, Madison. 


WJBK POWER BOOST 


ANNOUNCEMENT will soon be made by FCC 
of approval of grant to WJBK Detroit to 
change frequency from 1490 ke to 1500 ke and 
boost power from 250 w to 10 kw day, 5 kw 
night, directional antennas night and day, thus 
ending four-year-old case. Fort Industry sta- 
tion’s move is predicated on similar move by 
WABJ Adrian, Mich., from 1500 ke to 1490 
ke and from 250 w daytime, to 250 w fulltime, 
also to be approved by FCC. Among 10 sta- 
tions involved in case, which went through 
hearings and oral argument, were KSTP 
Minneapolis-St. Paul and WTOP Washington. 
Examiner’s initial decision late last year pro- 
posed to make grant, but exceptions were 
taken by FCC’s Broadcast Bureau. WJBK’s 
directional antenna will have eight towers. 
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BUSINESS BRIEFLY 


WILDROOT LOOKING @ Wildroot Co., 
N. Y., contemplating spot announcement radio 
campaign on West Coast. Availabilities are 
being lined up with final decision expected next 
week. Agency, BBDO, New York. 


SERUTAN ADDS @ Serutan Co., N. Y. 
(Serutan Geritol), to air its DuMont Network 
Battle of the Ages (Tues., 9-9:30 p.m. EST) 
on 12 stations with addition of WTVJ (TV) 
Miami and KING-TV Seattle. Agency, Frank- 
lin Bruck Adv., N. Y. 


CIGAR APPOINTMENT @ La Primadora 
Cigar Corp., N. Y., names Monroe Greenthal 
Co., same city, as advertising agency. 


AGENCY NAMED @ Rilling Dermetics Co., 
N. Y., manufacturer of cosmetics, names Ruth- 
rauff & Ryan, same city, to handle advertising, 
effective May 1. 


WAFFLE CORP. SPOTS @ Waffle Corp. of 
America, Philadelphia (frozen waffle mix), 
through J. M. Corn Co. there, preparing radio 
and TV chainbreak campaign starting April 29 
for 13 weeks in half-dozen markets. 


POPSICLE DISCS @ Joe Lowe Co., N. Y. 
(Popsicles), placing five-minute transcribed 
show featuring Buster Crabbe adjacent to net- 
work and local children’s shows, on local sta- 
tion basis. Agency, Blaine-Thompson, N. Y. 


SINGER IN TEXAS. @ Singer Sewing Ma- 
chine Co. extending radio spot campaign to 
Texas, in cooperation with dealers. Agency, 
Young & Rubicam, N. Y. 


AGENCY NAMED. @ Delaware Valley Dairy 
Inc., Trenton, names N. W. Ayer & Son to 
handle advertising. Firm distributes Sealtest 
products and is National Dairy subsidiary. 





Liberty Seeks Last-Minute Court Relief 


LIBERTY Broadcasting System slated to go 
into Chicago Federal District Court this 
morning (Monday) in effort to preserve its 
network structure and its major feature, base- 
ball broadcasts. Amending its original com- 
plaint charging restraint of trade against 13 
major league ball clubs, Liberty attorneys Fri- 
day filed complaint naming Western Union as 
co-defendant. It charges illegality on part 
of leagues and member clubs and Western 
Union, with which American and National 
Leagues have had contracts since 1943, paying 
$24,000 each per year. 


According to contractual terms, clubs can 
control parties using Western Union wire lines 
from parks, complaint alleges. Liberty says 
Western Union is licensed as common carrier 
under terms of Communications Act, which 
provides that facilities must be unrestricted 
and available to anyone. Amended complaint 
therefore charges illegal contract terms and 


petitions for temporary restraining order per- 
mitting Liberty to participate in baseball sea- 
sen which starts Tuesday. 


Liberty’s plan, if relief is granted by Judge 
John P. Barnes, is to carry live broadcasts of 
Brooklyn Dodgers and Chicago White Sox, 
with which it has contracts, and to recreate top 
games of other teams in both leagues. Only 
remaining team not included in either category 
is Cincinnati Reds, expected to “go along with 
live broadcasts”. 

Liberty’s main objective is to prolong suit 
with temporary restraining order followed by 
temporary injunction, latter remaining effec- 
tive until outcome of conspiracy hearings. Net- 
work reportedly faces possible loss of many 
affiliates who signed originally for ball games. 


for more AT DEADLINE turn page ® 
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REYNOLDS, GENERAL TIRE 
TO CO-SPONSOR DRAMAS 


R. J. REYNOLDS TOBACCO Co. has signed 
for co-sponsorship, with General Tire & Rubber 
Co., of WOR-TV New York’s new Broadway 
TV Theatre, which starting tonight (Monday) 
will present full-length Broadway dramatic 
successes, each of which will be carried five 
consecutive evenings [B®T, March 31]. 

This week’s show is “The Trial of Mary 
Dugan,” and will be seen at 7:30 p.m. Monday, 
Tuesday, Thursday and Friday and at 8 p.m. 
on Wednesday, featuring Ann Dvorak and 
Vinton Hayworth. Other Broadway hits have 
been lined up for showing in successive weeks. 

Reynolds, sponsoring for its Cavalier cigar- 
ets, and General Tire & Rubber will alter- 
nate in taking first 45 minutes of each show. 
Move to present same show on consecutive 
nights is part of plan for general program 
strengthening which has been in progress since 
General Tire became major stockholder of 
WOR radio and TV properties early this year. 

Agency for Reynolds, which signed for 52 
weeks, is William Esty & Co., New York; for 
General Tire, D’Arecy Adv. Co., New York. 


EDUCATORS HAIL THAW 


JOINT Committee on Educational TV hailed 
educational reservations included in FCC’s 
final order unthawing the TV freeze released 
today. Statements were issued by Ralph 
Steetle, executive director of JCET, and fol- 
lowing educators: Dr. Edgar Fuller, chair- 
man of JCET; President David Henry of 
Wayne U., vice chairman of JCET; President 
Arthur S. Adams of American Council on’ Edu- 
eation; Willard E. Givens, executive secretary 
of National Education Assn.; Seymour N. 
Siegel, president, National Assn. of Educa- 
tional Broadcasters; Belmont Farley, National 
Education: Assn. representative on JCET; 
James H. Denison of Michigan State College, 
representing land grant colleges and univer- 
sities on JCET; Dr. A. N. Jorgensen, presi- 
dent, U. of Connecticut. 


POWER OF SPOT SHOWN 


ADVANTAGES of spot broadcasting as adver- 
tising to be shown in presentation by National 
Assn. of Radio & Television Station Repre- 
sentatives, slated for preview tomorrow (Tues- 
day) before business press in New York. Tom 
Flanagan, NARTSR general manager, will 
handle presentation following luncheon at Bilt- 
more Hotel. 


ADMIRAL SALES HOLD UP 


INTEREST in political conventions will bring 
Admiral Corp.’s sales of radio and TV sets 
in first half of 1952 to about same level as 
last year, President Ross D. Siragusa said in 
Chicago at annual stockholders meeting. Ad- 
miral is sponsoring both conventions on ABC- 
AM-TV. 


TWO NBC RADIO PROJECTS 


NBC RADIO believed interested in new show, 
just auditioned, titled Meet Your Match, fea- 
turing Jan Murray. Network has taped an- 
other new program, Word by Woolley, quar- 
ter-hour show featuring Monty Woolley. 
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In this Issue— 


The freeze is thawed; 2,053 TV stations 
assigned to 1,291 communities in the 
FCC’s Sixth Report and Order. Of 
these, 242—of which 80 are VHF—are 
reserved for non-commercial educa- 
tional use. Main story and highlights 
of the report on Page 23. Compari- 
sons between new allocations and those 
proposed a year ago in the Third Re- 
port are on Page 24. Full text of the 
report is published in the special Part 
II of this issue. Procedures to be fol- 
lowed by applicants, now that TV is 
opened for business nationwide, are 
described in detail on Page 65. Con- 
curring opinion of Comr. Webster and 
dissents of Comrs. Jones and Hen- 
nock on Page 24. 

House version of the Senate-passed Mc- 
Farland Bill, first piece of basic legis- 
lation affecting broadcasting to get this 
far in Congress since the Communica- 
tions Act was passed in 1934, is ex- 
posed in detail. Some of its provisions 
give the FCC far more authority than 
it now has or claims. Page 25. 

Manhattan Soap drops high-rated TV 
program to put the money into spot 
radio. It’s only one of several big 
moves by sponsors reported in the 
week. Page 29. 

Edgar Kobak is named president of the 
Advertising Research Foundation 
which is off to a well-heeled start on 
several vital projects. Page 27. 

American Civil Liberties Union seeks 
full-dress FCC investigation of black- 
listing in radio and television, charges 
four networks and two stations with 
allegedly discriminating against spe- 
cific performers. Page 25. 

U.S. Census Bureau issues first state- 
wide report of radio and TV circula- 
tion in 1950. It’s for Delaware and it 
shows that radio saturation rose from 
87% in 1940 to 96.2% in 1950. Page 27. 

Sen. Hubert Humphrey wants to remove 
from tax deductions the cost of insti- 
tutional advertising that expresses po- 
litical attitudes. He’ll probably have a 
fight on his hands. Page 31. 

One of the biggest headaches of the TV 
film industry is undercapitalization, 
but generally the future for the in- 
dustry looks promising. Here’s a re- 
port on a meeting of the National 
Television Film Council in New York. 
Page 66. 

Edward J. Noble says there won’t be any 
more radio rate cuts at ABC this year. 
Page 48. 

Ohio State U. Institute for Education by 
Radio-Television announces 16th batch 
of broadcasting awards. Page 44. 


Upcoming 

April 16: “Brand Names Day” conference, 
Waldorf-Astoria, New York. 

April 16: BAB Sales Clinic, Los Angeles. 

April 17-20: Ohio State U. Institute for 
Education by Radio-Television, Deshler- 
Wallick Hotel, Columbus, Ohio. 

April 19: Ohio Assn. of Radio News Editors, 
Deshler-Wallick Hotel, Columbus, Ohio. 


(Other Upcomings page 38) 


Closed Circuit 


(Continued from page 5) i 


bined ATS-REC range from American Rg; 
& Television Society (ARTS) to Radio & 
vision Executives (RATE), affording yo 
bers opportunity offered by broadcast me 
for choosing either creative or commerg, 
path to success. 


IN ANTICIPATION of big business in 7 
more than one top FCC lawyer (as well, 
engineer) contemplating hanging out Shing 
or being importuned to join existing fir 
Half-dozen lawyers have left in recent wee} 


ANOTHER manifestation of anticipated 7 
business seen in splitting up of both law 
engineering firms. So far there has been 
in each field, while engineers, who have beg 
in government or non-radio-TV practice dy 
ing lean period of freeze, are re-establishiy 
themselves in broadcast operations. 


WHILE entire FCC was working overtime 
meet its April 14 deadline on final TV alloc 
tions, Comr. Robert F. Jones worked pra 
tically around clock in writing his voluming 
dissent protesting overall allocations. FP 
several weeks, he took 15 minutes for de 
lunch and kept away from telephones. 


NBC ARRANGES SERIES 
OF RADIO WORKSHOPS 


PLANS for four radio promotion-press-me 
chandising workshops between NBC netwo 
officials and affiliated stations, with first to} 
held in New York’s Waldorf-Astoria May 1. 
announced Friday by Jacob A. Evans, NB 
radio advertising and promotion manager. | 

Other two-day meetings—“to effect close 
liaison and mutual understanding” betwee 
station officials, promotion and publicity ma 
agers and their network prototypes—to be hei 
in Chicago, May 5-6; New Orleans, May 8- 
and Hollywood, May 12-13. 

All workshops to follow same format: Fir 
day, station heads to hear of network sale 
promotion, merchandising, publicity, exploit- 
tion, news and research operations, plus ge: 
eral network plans for rest of year. Secor 
day, network officials and station heads to dé 
cuss means for affiliates’ maximum use of tho: 
network plans. Then station members to ha» 
closed session, followed by network-static 
meeting for further discussion. 

Network officials to participate in New Yor 
workshop include: Joseph H. McConnell, NB 
president; John K. Herbert, vice president ¢ 
Radio Network Sales; Charles C. Barry, vic 
president of Radio Network programs; Wi: 
liam F. Brooks, vice president of public releg 
tions; Sydney H. Eiges, vice president of pres 
and information; Mr. Evans; Clyde L. Clem 
radio audience promotion supervisor; Fred N 
Dodge, merchandising director; Henry Cas 
sidy, radio news-special events director; Hug! 
M. Beville Jr., plans and research director 
and Fred Shawn, radio station relations man 
ager. 


LORILLARD CHANGES 


P. LORILLARD Co. (Old Gold cigarets) 
replacing its 8:30-9 p.m. portion of Stop th 
Music on ABC-TV (Thurs., 8-9 p.m.) witl 
Chance of a Lifetime, starring Dennis James 
beginning May 1. Agency is Lennen & Mitch 
ell, N. Y. ABC-TV planning to continue 8-8:3 
p.m. Stop segment (being dropped by Haze 
Bishop Inc. and Toni Co. in favor of anothe! 
time period) while seeking new sponsor. “- 





for more AT DEADLINE see page 98 i 
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delivery. 

BroapcasTInc * Magazine was founded in 1931 by 









NATIONAL REP. 





MR. _——e. “ee -4 te —s. = ie 
ROADCASTING *—The ews agazine oO e 
ATLANTA JOHN BLAIR Estate. Broadcast Advertising * was acquired in 1932 
IN SOUTH EAST and Broadcast Reporter in 1933. = 
CHAS vat COLEMAN * Reg. U. S. Patent Office 
4 Copyright 1952 by Broadcasting Publications, Inc. 
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In some countries products are endorsed by the 
Crown, and bear the arms of the royal family. 
That gives them prestige which stimulates sales. 

But in democratic America our products are 
endorsed solely by the approval of the American 
people, and are identified by brand names and 
trademarks that have won esteem the hard way. 


Here every product must stand on its own feet, 
and fight for survival in the intense competition 
of the market place. 

Here there is no easy road to popularity or 
leadership—no suggestion from government as to 
what you shall buy or what you shall pay. Under 
our brand system, which is the very keystone in 
the structure of our free economy, people can 
separate the wheat from the chaff and make their 
purchases solely on the basis of merit and appeal 
to their personal tastes and preferences. 


Our system of brand names and advertising is 
important to the American way of life for two 
other basic reasons: 


1. It develops broad markets for our goods, which in 
turn stimulate volume production. As a result, many 
conveniences that would otherwise be luxuries can 
be sold at prices almost everyone can afford. 


2. Brand competition spurs our manufacturers to 
greater efforts to please us. And this results in con- 
stant product improvement and the birth of many 
new products to add to our comfort and happiness. 


e e * 

Getting this story across, simply, clearly, is an 
important job—a task that calls for the concen- 
trated efforts of all who have a stake in the success 
of manufacturers’ brand names. 


INCORPORATED 


A NON-PROFIT EDUCATIONAL FOUNDATION 


WEDNESDAY, APRIL 
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16TH, BRAND 


¢ 37 WEST 57th ST.,NEW YORK 19, N. Y. 


NAMES DAY = 1952 


This space is contributed by BROADCASTING @ TELECASTING 


April 14, 1952 
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2,300 INDEPENDENT DRUGGISTS 
PUSH WFIL-ADVERTISED PRODUCTS 


An exclusive arrangement with the Philadelphia Association 
of Retail Druggists and its affiliates now makes WFIL “the 
voice of the independent druggist” in the heart of this rich 
coverage area. Here’s a tailor-made plan for you to cash in 
on full co-operation by 2,300 druggists who account for 
75 per cent of Philadelphia’s retail drug volume. Here’s a 


plan which once again gives a head start in merchandising 


to WFIL advertisers! 


DISPLAYS! 


Each week a different product will be 
featured on an eye-catching WFIL Spot- 
light Drug display set up in PARD 
member stores. This tremendous point- 
of-sale impact can be yours—exclusively 
—for seven days! 


RADIO JACKPOT! 


A daily telephone jackpot quiz is fea- 
tured on the PARD-sponsored Skip 
Dawes disc jockey show. Cash awards 
go to consumers who can answer a 
question on the Spotlight Drug of the 
week, and to the druggist who sub- 
mitted the winner’s entry blank. A sure- 
fire gimmick to pull customers to your 
display. 


DIRECT MAIL! 


The Spotlight Drug of the week is pro- 
moted through PARD direct-mail prod- 
uct notices to members in Philadelphia 
and seven neighboring counties. WFIL 
designates the product with PARD’s 
prior approval. 


EFFECTIVE SPOTS! 


Any WFIL-advertised drug product 
which uses the equivalent of six minute 
spots a week for 13 weeks is eligible for 
the Spotlight Drug promotion. When 
you schedule WFIL you hit hard in an 
area with 6,800,000 people and more 
than $9 billion in buying power. 


a 
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500,000 FOOD FAIR CUSTOMERS WEEKLY 
STOPPED BY SPECIAL MERCHANDISING DISPLAYS 


Food Fair, one of the nation’s leading supermarket chains, 
has made a special co-operative agreement with WFIL 
covering its Philadelphia-area stores. Now WFIL can offer 
advertisers valuable point-of-sale merchandising and a 
strong tie-in with a successful women’s show. You'll reach 
an estimated 500,000 shoppers at point-of-sale each week 
under this plan. Here’s another example of how WFIL 
leads Philadelphia radio stations in merchandising spon- 


sors’ products. 


DISPLAYS! 


Special merchandise displays for quali- 
fying WFIL advertisers will be erected 
each week in 35 busy Food Fair markets. 
A different advertiser will be featured 
every seven days on these attractively- 
designed displays. It’s an ideal way to 
put your product in position where it 
can’t be missed by a half-million shoppers! 


POINT-OF-SALE 
CO-OPERATION! 


Wherever possible, Food Fair will use 
point-of-sale and other display material 
Prepared and furnished by the adver- 
tiser. This is a worthwhile plus to the 
basic merchandising plan—a plan 


that’s worth real money to every food 
advertiser. 





COVERAGE IN 35 SUPERMARKETS! 


Food Fair is one of the three leading 
supermarket chains in Philadelphia. 
You cover these markets by taking 
part in WFIL’s merchandising plan: 
Philadelphia, Trenton, Chester, Wil- 
mington, Atlantic City, Coatesville, Bryn 
Mawr, Jenkintown, Norristown, Cam- 
den, Collingswood, Vineland. 


PARTICIPATION! 


WFIL’s Spotlight Foods Service is avail- 
able to advertisers who buy three or 
more participations a week in the popu- 
lar Mary Jones Show, for a minimum 
of 13 weeks. This show has proven 
pulling and selling power throughout 
the 14-County Philadelphia Retail 
Trading Area, where WFIL’s voice 
is strongest. 


SUL’ THE KATZ AGENCY OR WFIL 


= 
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560 kc. 


Che Philadelphia 
Inquirer Station 


sented by THE KATZ AGENCY 
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He’s a chimpanzee. To monkeys and chimpanzees 


that makes a lot of difference. 


Similarly, all radio stations are radio stations 


. . but there are some very important 


differences. 


Take KOMA for example. We look, sound and 
act like most quality radio operations, but the 
difference is personality! Oklahomans have an 
affection for KOMA that has been carefully 
nurtured through years of public service by our 
farm, special events, marketing and charities 


departments. They trust KOMA . . . so can you. 


KOMA “eq Kecdln 


RADIO STATION REPRESENTATIVE 


90,000 WATTS - CBS RADIO 


J.J. BERNARD Vice-President and General Manager 
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TEPHEN P. BELL, account executive, Ruthrauff & Ryan, N. y paUL 
elected a vice president. Chicag 
WALLACE L. SHEPARDSON, vice president-general manager, Jame dent, ' 
Thomas Chirurg Co., Boston, elected to board of gover. CHAR 
nors of New England Council, American Assn. of Ady 
Agencies. EDGA 
CHARLES HULL WOLFE, director TV commercials nem 
McCann-Erickson Inc., N. Y., transferred to Los Angeles ROBE 
office in same capacity. feld, 
JOHN C. APPLETON, account executive, Gray Ady,'! DI 
N. Y., to Ellington & Co., that city, in same capacity, a 
NOEL CHARLES, British film attache in Rome, Italy accu 
named coordinator of TV film production and per. : 
Mr. Shepardson sonal representative in Europe for Ted Baldwin Ine, ate 
Mac 
BOB KESTEN, manager of Toronto office of O’Neil, Larson & McMahon 
Adv., appointed to trustee vacancy on East York Board of Education. JAM 
Co., 
oe JACI 
oy) afte1 
JER 
elect 
Age 
son 
“BRWWAWBWBWBWBWBWBWBBW BBB BBB BBB BB BQBQBBBBRRRRERERRR EERE E EEEESD Tac 
EVEN years ago, Claire Koren as Sunkist. She had the further 
~ decided that advertising was a advantage of learning about tele. TH 
fascinating field and made up vision at an early date because of D. 
her mind to be part of it all. an association with an agency that N. | 
Canvassing the Los Angeles ad- recognized the potentialities of the ‘ 
vertising agencies, she found an new medium almost from its start, Wi 
ally in Foote, Cone & Belding which As timebuyer she was in on two = 
recognized the initiative and deter- important national debuts on tele- JA 
mination of young, attractive Claire vision, that of Sunkist’s line of - 
and promptly set her to work as a_ frozen anud canned citrus prod- stir 
service girl on the Sunkist account. ucts, and Union Oil’s Royal Triton DO 
Now media director of The May- motor oil. H 
ers Co. Inc., Los Angeles, Miss In October 1951, Miss Koren left , 
Koren has never FC&B to take her RA 
changed her mind present position with t 
about advertising. The Mayers Co. That “ 
To her there is still 37 year old agency, CI 
nothing so exciting under the quiet di- . 
as planning a cam- rection of advertis- P 
paign and seeing it ing veteran Henry J 
through. Working on Mayers, also has we 
the premise of “good been alert to the po- 
hard work” plus just tentialities in televi- L. 
enough “guess work” sion advertising. The P 
she still finds the agency’s growing 
field a constant chal- television depart- 5 G 
lenge. ment has its own e 
Six years “appren- facilities for produc- 
ticeship” at FC&B ing films, as well as G 
taught her many of its own projection N 
the ins and outs of room. F 
advertising, partic- Recently the firm 
ularly in radio and Miss KOREN published and dis- J 
television. trbuted to manu- F 
About a year after facturers a book- © 
joining the agency, she was made let entitled “What Does TV Ad- } 
assistant timebuyer; about a year’ vertising Cost?”, listing rates of I 
and a half later she got a taste of local TV stations, in addition to 
other media when she was assigned information on how the medium N 
to help set up a new Contract De- can be successfully used. Quarterly t 
partment, acting as liaison between _ revisions will be made on the well I 


media and account secretaries. In 
June 1949, the agency timebuyer 
left. Miss Koren was called away 
from her contracts to fill the post. 

In that capacity she worked on 
national radio and TV accounts in- 
cluding Union Oil, Purex, as well 


received booklet. 
Among the agency’s radio and 
television accounts are Sears, Roe- 


buck & Co., Los Angeles, currently g. , 


carrying the hour weekly Dude 
Martin Show locally on KTTV 
(Continued on page 88) 
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Obviously 
OUTSTANDING... 





mSeuna, 


n, N.Y, paUL J. BASINGER, executive vice president, McGiveran-Child Co., 
Chicago, has purchased complete stock from MILTON J. KLEE, presi- 
J dent, who is no longer associated with firm. 
Yr, ames 
Of gover. CHARLES L. MOSS to staff of Walter J. Klein Co., Charlotte, N. C. 
. of Ad : 
: EDGAR WILBORN to Aubrey, Finlay, Marley & Hodgson, Chicago, as 


mber of copy staff. 
imercials, ™ 


s Angeles ROBERT CLEAR, Young & Rubicam, N. Y., to Doherty, Clifford & Shen- 
field, that city, in radio-TV department. 


‘ay Adv,’ pypLEY N. ROCKWELL to Fuller & Smith & Ross, Chicago, as ac- 


‘apacity, count executive, from Dallas Jones Productions, same city, where he was 

ne, Italy, account executive-sales manager. 

ey gs HENRY J. SENNE has purchased controlling interest in Roberts & 
™ MacAvinche, Chicago. Name will change to Roberts, MacAvinche & Senne. 

McMah 

tion, 7 JAMES BARKER, account executive, A. W. Ellis Co., Boston, to Mayers 


Co., L. A., in similar capacity. 


SSBeuna: 





JACK K. CARVER returns to traffic department, Hazard Adv., N. Y., 
after serving 17 months with U. S. Infantry. 


JERRY CROLLARD, account executive, Ruthrauff & Ryan, Seattle, 
elected chairman of Puget Sound Chapter, American Assn. of Adv. 


Agencies. FLOYD FLINT, manager of Seattle office, J. Walter Thomp- Proof again that the prosperous Peoriarea market is a 
son Co., elected vice president and HOWARD SMITH, Condon Co., : ‘ ji 
ott Tacoma, is new secretary-treasurer. must on your market list! One industry with 28,000 
. fu . ; oes a 
out — THOMAS H. SHANKS, copy writer, Sears, Roebuck & Co., Chicago, and engloyee emsing one $2 alien cath weetery 
cause of D. JAMES DeWOLFE, account executive, Walter J. Klein, Charlotte, mass buying power . .. and when you add the $30 
ney that N. C., join MacFarland, Aveyard & Co., Chicago, in similar capacities. ailliten that Compile: cpus len yee eens G0 
ae WILLIAM R. CLAXTON, formerly with Lambert & Feasley and Ruth- Peoriarea merchants for products ranging from peanuts 
F rauff & Ryan, both N. Y., to Harry B. Cohen Adv., N. Y., as art director. ; 7 
inte he to industrial cranes . . . and look at Peoria’s many other 
on tele. ice . 
line ? JACK KADUSON, William H. Weintraub & Co., N. Y., to Roy S. Dur- industries and its rich agricultural market . . . you 
18 prod stine, same city, as member of executive staff. ie 
1 Triton can see that PROSPEROUS must be capitalized to de- 
mn DON C. JOHNSON, account executive, BBDO L. A., to sales staff, Reuben cesta die Cacia aati 
ren left H. Donnelley Corp., that city. 
ake her ee 
r . RALPH R. LEDDER, advertising manager, W. & J. Sloane, Beverly Hills, 
ma to Walter McCreery Inc., that city, as account executive. ber i Le Dominates the 


agency, 


iet di- CRAIG MAUDSLEY, owner, Craig Maudsley Adv., Seattle, resigned as Rich ree at-bat: | Market 


president and disposed of all interests in Maudsley-Miller Inc., Hollywood. 


idvertis- 

H : : ‘ 
ea 72 J. C. BALSON, director of media, Vickers & Benson Ltd., Toronto, to p : 
the po same position with McKim Adv. Ltd., that city. WMBD, the mass medium for Peoriarea, reaches and 

i- Li f th le th th dio stati 

ing The LAURENCE E. DAVIDSON joins Botsford, Constantine & Gardner, on ee ee ee ee ee 
owks 2 Portland, as service-media assistant. in the area. Advertisers use WMBD to tell their story 
depart: 8 GENE STURM, WCCO Minneapolis, to Rand Adv., N. Y., as account Regfenting at SAP NS Cie ncoeaNe Say ee ee 
produe- omer, after 11:15 at night. Their commercial messages are 
well as GENE MASTERS, advertising manager, Denver Chemical Mfg. Co., beamed to the rich PROSPEROUS Peoriarea “mass 
ojection N. Y., to Dowd, Redfield & Johnstone, N. Y., as assistant to EDMUND buying power” . . . the sales results prove it! 
eal F. JOHNSTONE, executive vice president. 


1d dis- JULIUS HARBURGER, Warwick & Legler, N. Y., to copy staff of 
manu- Pack Adv., that city. 


book- ~ W MBD—THE NO. 1 STATION IN THE 
['V Ad- NED WATKINS, former ith Camd Couri d Philadelphi ? 
ates of Record, to John LeCerda Adv., Phila. Pane serene eet —ve MERPESTS GO. 1 Saas ee 
ition to 


medium MEDBERRY & BARTH, L. A., merges with CARSON-ROBERTS Ine., 
iarterly that city, with offices at 8811 Alden Drive under name CARSON- 
he well ROBERTS Inc. Telephone is Bradshaw 2-2719. 















See Free & Peters... 





lio and SID SLON, script editor, Ruthrauff & Ryan, N. Y., father of boy, April 7. 


> L i a Adv, Phila., moves to larger quarters in Fox Bldg., that 


PEORIA 


Duds CBS Radio Network 
KTTV TED HAINES promoted to production manager, Adolph L. Bloch Adv., FIRST in the ne 5000 Watts 

8) Portland. EARL GRAY joins agency as art director. Heart of Illinois ' 
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PARKROSE BUSINESS DISTRICT 


Merging with part of Multnomah county’s fine agricultural dis- 
trict, it is one of the leading shopping centers in the Portland area. 









DON YATES, Woodland Park 
Booster Club President 


RAY GILL, Oregon State 
Grange Leader 





PORTLAND, OREGON 





ity leaders in the Parkrose dis- 
trict say, “KGW is the leading 
station in the Portland area.” 
With support from such well- 
known business leaders KGW 
can assure advertisers of the ut- 
most in listener loyalty. 


PORTLAND 


In ti after community, people de- 
clare KGW is the “People’s Choice”! This 
acceptance is no accident. More than 30 
years of continuous operation plus diversi- 
fied programming combine to make this 
pioneer station a dominant advertising me- 
dium without equal. Read what Portland 
area residents say about KGW and learn 
why you, too, will benefit by placing your 
copy on the station that delivers results! 


Pas 


COMMUNITY CIVIC LEADERS 


ut 
Men such as these three commun- 





FRED SCHWARY, Parkrose Chamber 
of Commerce President 


REPRESENTED NATIONALLY BY EDWARD PETRY & CO., Inc 








~e 


THESE PARKROSE PEOPLE HAIL KGW’: LEADERSHIP 
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: -_— bs. aaa m. 
DRUGGIST (7°. peucirest ~—C BANK MANAGER CAREER GIRL Occ 
vertising in Portland radio , local listeners 
is KGW...the favorite in this area,” states Douglas “Definitely a good investment, whether you're makes KGW ‘tops’ in our area,” says Clara 
Densem, Parkrose Pharmacy. a listener or have a product to sell in Portland Johnson, Parkrose resident. 


radio,” reports Arthur Damschen, manager, 
Parkrose branch of Portland Trust Bank. 


tumors 










Parkrose 


Where more than “am = a 
by KGW’s “selling ...one 

most rapidly growing 
sections in the 
Portland area- 


re influenced 












G RO C Eg “The ‘Silent Salesman’ in the 

grocery business is Radio Sta- 
tion KGW... really the ‘People’s Choice’ in my 
store,” asserts Parkrose Grocer G. R. Silverthorne. 





SCHOOL HEAD 


“KGW’s educational value and long-range civic 
efforts have brought it a place of prominence in our 
community,” according to Don Campbell, Parkrose 
Superintendent of Schools. 


Oy 





STUDE NT “Our favorite station 
and programs that at- 
tract ALL age groups. Truly the best in the Portland 


area,” declares Parkrose High School Students Diane 
Mahoney and Jim Sheley. 
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BARABO: RIPON 

BARNEVE nuerereeeas ROCK SPRINGS 
BARUM Spa. MANITOWOC ROCKBRIDGE 
BASCO FERRYVILLE MARATHON ROCKDALE 

BEAR CREEK FOND DU LAC MARION ROCKLAND 
BEAVER DAM POOTVILLE MARKESAN ROSENDALE 
BEETOWN FORT ATKINSON MARSHALL ROSHOLT 
BELLEVILLE FOX LAKE MARSHFIELD RUBICON 
BELMONT FREMONT MATHER RUSH LAKE 
BELOIT FRIENDSHIP MAUSTON SAINT CLOUD 
BERLIN FIRESLAND MAYVILLE SALEM 
‘BIG BEND GALESVILLE MAZOMANIE SAUK CITY 
Bitwamwooo SAYS Mills MEDFORD SAUKYILL 
Once Coen GILLINGHAM MELROSE SCANDING 
BLACK EARTH . «xu “ SCANDINAVIA 
BLACK RIVER FALIS  — - AN. MENASHA SCHOFIELD 
BLANCHARDVILLE GLENHAVEN MERRILL SEXTONVILLE 
BLUE MOUNDS GRANTON MIDDLETON SHEBOYGAN 
BLUE RIVER GRATIOT MIFFLIN SHERWOOD 
BONDUEL GREEN BAY MILLADORE oo SHIOCTON 
BOSCOBEL GREEN LAKE MILTON ~~ SHULLSBURG 
BOYD GREENWOOD MILWAUKEE SOBIESKI 
BRANDON GRESHAM MINDORO SOLDIERS GROVE 
BRIDEPORT : canoe : pore eames SOUTH MILWAUKEE 
ot [rl 
BRODHEAD SPENCER 
BROKAW HAZEL GREEN —_-- MONTELLO SPRING GREEN 
BROOKLYN HELENVILLE MONTFORT STANLEY i 
BROWNSVILLE HIGHLAND MONTICELLO STETSONVILLE 
BURLINGTON HILBERT MOSINEE STEVENS POINT 
BURNETT HILLPOINT MOUNTAIN STITZER 

BUTLER HILLSBORO MOUNT CALVARY STOCKBRIDGE 
CALAMINE HINGHAM MOUNT HOPE STODDARD 
CALEDONIA HIXTON MOUNT HOREB STONE LAKE 
CALVARY HOLLENDALE MOUNT STERLING STOUGHTON 
CAMBRIA HOLMEN MUKWONAGO STRATFORD 
CAMBRIDGE HORICON MUSCODA STRONGS PRAIRIE 
CAMP DOUGLAS HUBERTUS NASHOTAH STURGEON BAY 
CAMPELLSPORT HUMBIRD NECEDAH STURTEVANT 
CAROLINE HUSTISFORD NEENAH SULLIVAN 
CASCADE HUSTLER NEILLSVILLE SUN PRAIRIE 
CASHTON IOLA NEKOOSA SURING 
CASSVILLE IRON RIDGE NELSONVILLE THERESA 
CATAWBA IXONIA NEOSHO THORP 

CATO JANESVILLE NESHKORO TIGERTON 
CAZENOVIA JEFFERSON NEW GLARUS TOMAH 

CECIL 


JEFFERSON JCT. NEW HOLSTEIN 












TREMPEALEAU 















CEDAR GROVE JOHNSON CREEK NEW LISBON 
CHASEBURG SUDA NEW LONDON TWIN BLUFFS 
CHILI JUNCTION CITY NEWTON TWO RIVERS 
CHILTON JUNEAU NORTH FREEDOM UNION CENTER 
CHIPPEWA FALLS KAUKAUNA NORWALK UNITY 
CITY. POINT KENDALL OAKFIELD 
CLINTON KENOSHA OCONOMOWOC 
CLINTONVILLE KEWAUNEE OCONTO 
CLYMAN KIEL OCONTO FALLS 
COBB KINGSTON OGDENSBURG 
COLBY KNOWLTON OKAUCHEE 
COLEMAN KRAKOW OKEE 
COLFAX LAC DU KLAMBEAU OMRO WARRENS 
COLGATE LACROSSE ONALASKA WATERLOO 
COLOMA LAFARGE ONEIDA WATERTOWN 
COLUMBUS LAVALLE ONTARIO WAUKESHA 
COON VALLEY LADYSMITH OOSTBURG WAUNAKEE 
COTTAGE GROVE LAKE DELTON OREGON WAUPACA 
CRIVITZ LAKE GENEVA ORFORDVILLE WAUPUN 
CROSS PLAINS cane Poy a — OSHKOSH WAUSAU 
UBA CIT 
CURTISS v LANCASTER WAUTOMA 
DALE LARSEN 
DALTON LIMERIDGE 
DANCY ’ 
DANE 
DARIEN 
DARLINGTON 
DE FOREST 
DE PERE 
DE SOTO 
DEERFIELD 
DELAFIELD 
ae 
MAR 
DICKEYVILLE 1070 K.C. 
DODGEVILLE 10,000 WATTS 
DOUSMAN D G COMPANY 
DUNBAR YN MONONA BROADCASTIN 
DURAND MADISON; WISCONSIN 
EAGLE’ RIVER sdley-Reed Co. 
EASTMAN Represented by Headley 
EDGAR 
ae SATs 
MUND WYEVILLE 
EL DORADO PINE RIVER WYOCENA 
ELAND OHRVILLE PITTSVILLE YUBA 
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Spot eee 


UPREME LIBERTY LIFE INSURANCE Co., Chicago, begins serie 

of 15-minute women’s shows on one station in Detroit, Clevelan; 

Baltimore and Washington in June for 26 weeks. Agency: Arthy 
Meyerhoff, Chicago. 


WILLIAMSON CANDY Co., Chicago, launching first TV spot campaig, 
for Oh Henry candy bars. Schedule calls for one spot weekly on 3 
stations through May. Agency: Aubrey, Finlay, Marley & Hodgsor 
same city. 


J. C. ENO (CANADA), Toronto (proprietary), to sponsor transcribey 
I Was a Communist for the FBI on large number of Canadian stations 
Agency: Atherton & Currier Inc., Toronto. 


Network « « « 


PURE OIL Co., Chicago, renews Pure Oil News Time on 32 NBC sta, 
tions for 52 weeks Monday through Friday, 6-6:15 p.m. CST from April 98 
Agency: Leo Burnett, Chicago. 


DERBY FOODS, Chicago, began sponsorship of Sky King Theatre o 
26 NBC-TV stations April 13 on alternate Sundays, 4:30-5 p.m. CST 
Show has been converted from AM to TV with use of specially filme 
Westerns. Agency: Needham, Louis & Brorby, Chicago. 


LOOZ PRODUCTS, L. A. (mfrs. dietary supplement), started Stewar 
Craig, health commentator, on 53 ABC Pacific and Mountain radio sta. 
tions, Sat., 5:45-6 p.m. PST and Mon., 7:45-8 p.m. PST, for 13 weeks 
from April 5,.5 Agency: Dean Simons Adv., that city. 


figency Fiyzpointments eee 


GLAMOUR PRODUCTS Ince., N. Y. (reducing aids), appoints Leonari® 
Shane, N. Y. Radio and TV will be used. Account executive is RUDY 
RUDOLPH. 


VENTURA COASTAL LEMON Co., Ventura, Calif. 
growers), names Erwin, Wasey & Co., L. A. 


WISSAHICKON YARN Co., Jenkintown, Pa., appoints Lee Ramsdell 
& Co., Phila., for Wyco wool and nylon hand knitting yarns. 


EMERSON RADIO and PHONOGRAPH Corp., names Grey Adv., N. Y. 


PEPSI-COLA BOTTLING Co., Portland, names Hal Short & Co., that 
city. 


KITCHEN ART FOODS, Chicago, names Aubrey, Finlay, Marley & 
Hodgson, same city, to handle advertising on PY-O-MY mixes and other 
food products. Broadcast media are expected to be used. 


COLONIAL DRAPERY and CURTAIN Corp., N. Y., appoints Wexton 
Co., that city. 


DIXIE MILLS Co., East St. Louis, Ill., appoints Olian Adv., St. Louis. 


(lemon products 


Radio will be used. , 


COCA-COLA BOTTLING Co. of N. Y. Inc., appoints Comstock & Co. 
Buffalo, for Western New York market areas. Extensive radio-TV cam- 
paign planned. 


TELE-KING TELEVISION Corp., N. Y., appoints Monroe Greenthal 
Co., that city to promote company’s newest TV receivers. 


fidpeople eee 


F. I. MULLIN, region planning manager for eastern region of Sales Div., 
General Foods, N. Y., and C. E. CHRISTENSEN, same position for 
western region, named associate managers of sales promotion depart- 
ment. W. A. SCHEIBLE, supervisor of assignment and planning in sales 
promotion, appointed staff supervisor of sales planning. 


FRITZ NEILSON, Hunt Foods Inc., appointed sales promotion manager 
of Arkansas Rice Growers Cooperative Assn. with offices in Stuttgart, 
Ark. 


ABE ZIMMERMAN appointed Philadelphia-Baltimore-Washington dis- 
trict sales manager for Hunt’s Foods, replacing FREDERICK SHOBE, 
now sales manager of company’s mid-western sales division. 
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PROGRAMS 
so MAKE 
Til 28, 
by: 
ro ‘TELEVISION 
filmed 
ewar TICK 
0 sta- 
weeks 
they started with a good program and a sound idea 
onard® : 
UDY THE PROGRAM: “The Gruen Playhouse,” a half-hour dramatic 
series . . . on film. 
ducts 
rsdell THE IDEA: Develop broad coverage for the program . . . with 
stations only in markets they need . . . on a Spot basis. 
N. 
that On a Spot basis, Gruen cleared good time in 35 hand-picked markets, including 29 hard-to-get 
‘ one- and two-station markets. In all markets, Gruen got top picture quality . . . thanks to film. 
oy & 
other 
And thanks to Spot Program television, Gruen saves enough on time costs to take care of extra 
xto 
mn film prints, their handling, distribution. 
ouis. 
L) What you can expect from Spot Program television is told in a new presentation, “A Better Approach 
Co., ca a : . poste 
cam- to TV Advertising.” A call to your Katz representative will bring it to your office. It shows why Gruen 
and other advertisers agree: 
thal 


YOU CAN DO BETTER WITH SPOT...MUCH BETTER 


2 THE KATZ AGENCY, INC. 


art- 


- NATIONAL ADVERTISING REPRESENTATIVES 


488 MADISON AVENUE « NEW YORK 22 + CHICAGO + LOS ANGELES » SAN FRANCISCO + ATLANTA + DALLAS + KANSAS CITY + DETROIT 


rart, 
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is a 
simple word... 


but Mr. Webster takes up 
half a column to tell its 
different meanings 


In this broadcasting business “FIRST” gets sort of 
overworked, too. Some stations enthusiastically claim 
to be first just because they are the oldest in the 
market. And other stations talk about the Number 
One network—also on the basis of grey hairs. We 
respect grey hairs (and have our share) but the Web- 
ster definition of FIRST that we want to talk about is 


FOREMOST 
WTAX is first with the listeners with more audi- 


ence than other Springfield stations com- 
bined (see HOOPER). 


WT AX is the first choice of Springfield advertisers 
—to the extent that spot availabilities 
have a habit of getting non-existent at times. 


WT AX is affiliated with CBS—which has more 
top-20 programs than the other three ma- 
jor networks combined—and ranks first with national 
advertisers as shown by an investment of 28% more 
dollars in 1951 than the next ranking network. 


WT AX is only 22 years old (not first in years we 
admit) but we won't weep over that. It’s 


modern up-to-the-minute plant was constructed in 
1947-48 and its equipment is unsurpassed. If you 
want to cover the Springfield market thoroughly and 
economically—the most listeners at the lowest cost to 
you—you will put WTAX on your list «, 

xy 


PRS 
pWwraAx 


Springfield, Illinois 


Represented by Weed & Company 
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Blue Chips in Demand 


EDITOR: 


The March 31 issue of your pub- 
lication has an article which has 
aroused considerable interest here. 
We’re speaking of the one entitled 
“How Leaders Play Their Blue 
Chips” starting on page 34. 

May we have some extra copies 
of the article? ... 

Walter Warzbok 
Research Librarian 
Brooke, Smith, French & 


Dorrance 
Detroit 
* * * 
Word to the Weiss 
EDITOR: 


Last year during the early 
spring an article about Courtesy 
Motors of Chicago appeared in your 
publication. 

Would it be possible for us to 
get a copy of this article? We are 
conducting a survey of the used- 
car market and were told that your 
article would be most helpful to us. 

Sidney P. Weiss 
William N. Scheer Adv. 
Newark, N. J. 


[EDITOR’S NOTE: The article which 
appeared in the Feb. 19, 1951, issue, has 
been forwarded to Mr. Weiss, and with 
it BROADCASTING e TELECAST- 
ING’s new brochure of sales success 
stories, which includes several case 
histories of auto dealers.] 

* * * 


Nosegays 
EDITOR: 

. . . We are very appreciative 
of the fine coverage that BROAD- 
CASTING ® TELECASTING has given 
the [FCC] hearings [on ABC- 
United Paramount merger] and 
your fair and impartial treatment. 

We are sure we are on the right 
side in this merger and we feel 
the business will be helped im- 
measurably. You will have played 
a big part in helping us get our 
case over.... 

Robert E. Kintner 

President, ABC 

New York 
* * 


- 


EDITOR: 


..- One of the first things I read 
was your splendid editorial in the 
[March 81] issue in regard to radio 
card rates. It has been, and is, a 
wonderful thing for the radio in- 
dustry that you are able and will- 
ing to be frank, outspoken and 
fearless in expressing your con- 
victions about the broadcasting 
business’ relations to government 
and its intra-mural problems... 

T. F. Flanagan 

Managing Director 

National Assn. of Radio and 
Television Station Repre- 
sentatives 

New York 


Half-Time Activities 


EDITOR: 


KINY Juneau, Alaska . . , bg. 
lieves it has recruited the youngest 
listener in history t6 basketbalj 
broadcasts. It all happened whey 
the town of Wrangell, 140 mile 
south of the Alaskan capital, went 
on the air for the first time with 
a broadcast of the territorial high 
school basketball championship, 
series. . . . The play-by-play was 
carried by the Signal Corps’ gyb. 
marine cable to the Juneau trans. 
mitter..... 


Mrs. Robert Whickman, wife of 
the town clerk, was expecting a 
baby but didn’t intend to miss the 
historic broadcast. When she was 
taken to the [Wrangell] hospital, 
her radio went with her. A con. 
siderate daughter arrived at half. 
time so that neither Mrs. Whick. 
man nor her husband (who had 
been ordered away from his wife 
and the radio during the delivery) 
missed any of the broadcast. 


Baby and team both did well, 
Wrangell sweeping the series in 
two straight games... . 


William J. Wagner 
President a 
Alaska Broadcasting System 
Seattle 


* * * 


Caught Napping 
EDITOR: 


. . . I believe the broadcasting 
industry was asleep at the switch 
when they allowed the New York 
legislature to put through a ban 
on such telecasting [of legislative 
hearings] without even making a 
fight of it. I am also confident that 
public opinion will be on our side 
of this question and the best way 
we can get that public opinion 
vocal is to let them know that there 
is a real chance that such television 
opportunities may be withdrawn 
through legislative action.... § 


Jack Harris 
V. P., Gen. Mgr. 
KPRC-AM-TV Houston 


* * * 


One of the Boys 


EDITOR: 


My article on “The Service to be 
Expected from UHF” which ap- 
peared on page 146 of the March 
31 issue of BROADCASTING ©@ TELE- 
CASTING seems to have inspired 
some editorial interpretation which 
I would like an opportunity to cor- 
rect or at least comment upon. 

The purpose of the article was 
to present an objective picture of 
the relationship between UHF and = 
VHF. It was not my intention to 


(Continued on page 94) 
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‘ork Detroit is the country’s fifth city. We of 
ban . . 
tive the Southwest are proud of the indus- 
ae trial giant that is the motor capital of 
side the Nation. We're proud, too, that 
red WOAI serves the great Southwestern 
here area with its 50,000 watt voice. Over 
10n oye ° . 
os 834,000 families listen to WOAI night- 
‘s time*—they listen—enjoy—buy! 
WOAI IS THE MOST POWERFUL 
ADVERTISING INFLUENCE IN ONE OF 
THE NATION'S LEADING MARKETS 
NBC — TQN 
Represented Nationally by 
EDWARD PETRY & COMPANY, INC. 
0 be NEW YORK e CHICAGO ° LOS ANGELES 
4 ST. LOUIS @ DALLAS @ SAN FRANCISCO @ DETROIT 
rch * 
ELE- 
ired DETROIT—530,400 Families 
= WOAI—834,100 Families 
; *Computed from B.M.B.—Study No. 2 
was 
» of 
and = 
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ing BROADCASTING e Telecasting April 14, 1952 ®@ Page 19 





woOopPs!! 


Just to catch your eye, Mr. Time- 


buyer—Here at WRC, we feel 
that our sales story is something 
more thah marks on paper. The 
statistics live, breathe and tell 
the wonderful success of WRC’s 
dominant position in this rich, 


always-growing market. 


WRC listening is up—way up. 
Some very choice availabilities 
in spots and programs are keyed 
to the listening tastes of the capi- 
tal city. You see, we know this 
market, and we know what we 
can accomplish for a product. 
We've been here a long time, 


growing with our audiences. 


The Jatest American Research 
Bureau report tells the story. 
We'll stand on that! 


IN THE NATION'S CAPITAL 
YOUR BEST BUY IS 


FIRST in WASHINGTON 


WRC 


5,000 Watts - 980 KC 


Represented by NBC Spot Sales 


~ 
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4 feature of the week 
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KBKR Baker, Ore., is more than 
slightly proud of an advertising 
campaign which has won three 
awards in the past two years. 

The sponsor, Henry Levinger, 
owner of a Rexall Drug Store, is 
highly pleased, too. Gross business 
has increased more than 400% in 
the past five years and the store 
now reportedly is doing more busi- 
ness than all other eight stores in 
the county combined. 

Planned and supervised by Mil- 
ton L. Levy, KBKR advertising 
manager, the campaign consisted 
of a twice-weekly give-away show, 
a weekly remote broadcast, a pre- 
scription contest and a Christmas 
letter-writing contest for children. 
In addition, spots were used. 

By dint of hard work, Mr. Levy 
was able to get more than 25 firms 
to assist with cooperative adver- 
tising for the Rexall campaign. 

Prizes won were the Highest 
Merit Certificate in the Oregon Ad- 
vertising Club’s annual Oregon Ad- 
vertising Achievement Exposition; 
the Highest Merit Award in the 
Third Annual MacWilkins Memo- 
rial Award contest conducted by 
the Oregon Advertising Club, and 
a first prize from BAB in its “Ra- 
dio Gets Results” contest. 

In effect, the campaign has made 
of Mr. Levinger a “neighborhood 
druggist” for the entire county. 
His voice, heard throughout the re- 
mote broadcast, is a familiar one 
to listeners. 





Mr. Levinger (l) and Mr. Levy 
hold the three awards. 


This is what Mr. Levinger has to 
say about radio advertising: 

“During the last 20 years we 
have tried all types of advertising, 
direct by mail, newspaper and ra- 
dio. We find for a small town such 
as ours with a good rural trading 
area, the radio is by far the most 
effective. 

“Before we concentrated on radio 
advertising we spent far too much 
time working out newspaper ads. 
We find that the radio is much 
simpler, more flexible and pulls bet- 
ter dollar-for-dollar of expenditure. 

“We continually ‘scoop’ our com- 
petitors on promotions because of 
the speed with which we can get 
new items on the air. We believe 
changes in the programs are essen- 
tial and are planning on many revi- 
sions to keep our listeners listen- 
ing.” 

Mr. Levy reported that many ra- 
dio stations and drug stores have 
made inquiries about his campaign. 
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CARROLL LAYMAN 


HE FUTURE of TV is so tre- 

: mendous “we haven’t even be- 
gun to see its possibilities” is 

the opinion of Carroll Layman, Chi- 


cago manager of Harrington, Righ- 
ter & Parsons, which claims to be 
the first exclusive national televi- 
sion station representative firm. 


Mr. Layman, in the near future, 
expects many new advertisers to go 
into TV, old advertisers to use TV 
spot in new and more effective 
ways, and stations to “clean up” 
their schedules with the advent of 
competition. Spot, which has been 
“abused locally,” often has an ex- 
cess of commercialism with no 
value “from any angle,” he says. 

Taking the country as a whole, 
TV costs are not as high as people 
seem to believe, he states. Mr. 
Layman thinks results should be re- 
viewed on the basis of sales. 

In Buffalo, for example, he said 
a Class A spot for $115 has a po- 
tential audience of more than 250,- 
000, plus some 30,000 persons in 
Canada who are classed as a bonus. 


Mr. Layman, who opened his 
(Continued on page 58) 
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IF YOU'RE 
INTERESTED IN 
BIRTHDAYS... 


a June WISN 


and the Milwaukee 
Druggists Will Cele- 
brate the 10th Birth- 
day of Their Popular 
Weekly Public Sery- 
ice Program “Know 
Your 

Better.” 


Druggist 


™ of This 


Outstanding Pro- 
gram Every Milwau- 
keean Has Come To 
Know His Druggist 
As the Real Profes- 
sional Man That He 
Is. 


\ 
1 hat’s Why WISN 
Means RADIO To 
All Milwaukee Drug- 


IN MILWAUKEE 
THEY LIS'N TO 


WISN” 


5000 WATTS 


Represented by 
KATZ Agency 


Telecasting 


COLOSSUS OF THE CAROLINAS 


Way down west in North Carolina, the kids have their own 

idol of six-gun glamour. It’s WBT’s Fred Kirby whose Saturday 
morning ‘Tiny Town” bangs away with a 10.5 Pulse rating 

at 10 AM—with over 10,000 roped, branded and certified 
“citizens.” Shooting from both hips, Fred also wings a 14.5 
rating for his Saturday afternoon folk-music disc session, 
“Hillbilly Star Time.” If you're shooting for sales in the 


Carolinas, use the local big gun for best results. 


CHARLOTTE, NORTH CAROLINA 


JEFFERSON STANDARD BROADCASTING COMPANY 


Represented Nationally by CBS Radio S pot Sales 














“Unfailing 
success 
with 


Says JAMES E. CAWTHON 


President, Shreveport Grain and Elevator Co. 


| IMPORTANT LOUISIANA FEED MANUFACTURER 


In addition to manufacturing and marketing their own 
line of stock and poultry feeds, Shreveport Grain and 
Elevator Co. also distributes PurAsnow Flour in the 
big Louisiana-Arkansas-Texas area. Mr. James E. Caw- 
thon recently wrote us as follows: 


66K. several years we have used KWKH with 
unfailing success, for promoting our firm and the 
various lines of stock and poultry feeds which we 
manufacture. The same good results have been pro- 
duced for the nationally-advertised products we dis- 
tribute. Our dealings with the station have been 
pleasant as well as profitable, since the personnel has 
been most helpful. We know we can call on them 
at any time for fine cooperation. ”9 


(Signed) James E. Cawthon 


50,000 Watts - CBS Radio - 


KWKH DAYTIME BMB MAP 
Study No. 2—Spring 1949 
KWKH’s daytime BMB circulation is 303,230 families, 
daytime, in 87 Louisiana, Arkansas and Texas counties. 
227,701 or 75.0% of these families are “‘average daily 
listeners’. (Nighttime BMB Map shows 268,590 families in 
112 Louisiana, Arkansas, Texas, New Mexico, Mississippi 
and Oklahoma counties.) 








A Shreveport Times Station 


SHREVEPORT LOUISIANA 


The Branham Company 
Representatives 





Henry Clay, General Manager 
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APRIL 14, 1952 


THAW JULY 1 


THE FCC today (April 14) 

thawed the 43-month-old television 

freeze with the release of a pon- 
derous “Sixth Report and Order” 
which establishes a national tele- 
vision policy for the United States. 

The new allocations, providing 

over 2,000 stations in nearly 1,300 

communities, came by a divided 

FCC vote, with four of the seven 

commissioners (Chairman Paul A. 

Walker, Vice Chairman Rosel H. 

Hyde, Comrs. E. M. Webster, 

George E. Sterling) giving it un- 

qualified endorsement. Comr. Ro- 
bert F. Jones bitterly dissented on 

all counts, and Comr. Frieda B. 

Hennock, victor in her crusade for 

educational reservations, concurred 

in part and dissented in part. The 
seventh Commissioner — neophyte 

Robert T. Bartley—did not par- 
aticipate in the final vote. 

The report, destined to set off 
the biggest land-rush for facilities 
since the advent of electrical com- 
munications, does not become ef- 
fective until July 1. This leaves 
78 days of “waiting period” during 
which applications can be per- 
fected. And it will be on the con- 
troverted “channel - by - channel” 
basis, as against the “one-pot” pro- 
posal, ‘ 

Actually, the report does not 
become legally effective until 30 
days following its publication in 
the Federal Register. But that is 
a technicality. 

A temporary expediting proce- 
dure is established, with cities 
having no TV service to be proc- 
essed first. (Detailed outlines 
of procedures and priorities, plus 
highlights of the report on this 
and the next page. For full text, 
see Allocations Supplement pub- 
lished with this issue.) 

In its 600-plus page final re- 
port, the Commission establishes 
a zone system with varying spac- 
ings between stations to fit engi- 
neering or geographical condi- 
tions. Most of its conclusions fol- 
lowed closely the speculation that 

ad been circulating broadcast 
ranks for many weeks (as depicted 
im issues of this publication). 

On July 1, the processing ac- 
tually resumes. There will be some 
grants— where uncontested — but 
most applications will go to hear- 
ming. The station population of 108 

1s not destined to increase by more 

than a handful this year, it is 








thought. And hearing cases may 
take months; even years. 

With the release of the report, 
it now can be expected that liter- 
ally hundreds of new applications 
will be filed. Consolidations of ap- 
plicants in given areas also are 
anticipated, in consonance with the 
revelation of the table of assign- 
ments to cities, and the new rules 
of the game. 

The FCC provided no additional 
VHF channels to such major 
“trouble” areas as Boston, Chicago, 
San Francisco, Philadelphia or 
Pittsburgh, compared with the as- 
signments last year in the “Third 


617 VHFs, 1436 UHFs in 1291 Markets; 


Educators Win 





Notice” [B®T, March 26, 1951]. 

It did, however, provide addi- 
tional VHF channels in 21 cities. 
But this was partly offset with the 
deletion of one VHF channel each 
from 15 cities. Most of these 
losses were in the Gulf Area states, 
where wider separations were spe- 
cified because of interference fac- 
tors. 

Educational reservations were 
increased from the proposed 209 
to 242—11.8% of the total assign- 
ments. Among the 242 educational 
reservations are 80 VHF chan- 
nels—13% of all VHF assign- 
ments. 


Highlights of Report Ending TV Freeze 


FOLLOWING are the significant 
highlights of the FCC’s Sixth Re- 
port and Order, which sets the pat- 
tern for TV in the United States: 

Number of Channels and Com- 
munities: There are 2,053 assign- 
ments made to 1,291 communities 
(including 51 assignments to 17 
cities in the territories). This com- 
pares with 1,965 assignments made 
to 1,256 communities last March in 
the FCC’s Third Report and Order 
[BeT, March 26, 1951]. 

VHF and UHF Assignments: 
There are 617 VHF and 1,436 UHF 
assignments made, of which 51 
VHF channels are to territories. 
This compares with 608 VHF and 
1,357 UHF assignments made then. 

Educational Reservations: There 
are 242 non-commercial, education- 
al reservations made in as many 
cities (including nine to territor- 
ies). Of the 242 reserved chan- 
nels, 80 are VHF frequencies (in- 
cluding the nine to territories). 
This compares with 209 non-com- 
mercial, educational reservations 
made last March, of which 82 were 
VHF. 

Zones: The United States is di- 
vided into three zones. Zone I in- 
cludes the northern part of the 
country to the Mississippi River. 
Zone III includes the southern 
states, from the Gulf of Mexico 


Mileage Separations: 


I 
Zone VHF UHF 
ar ere ee ere 170 155 
Adjacent Chan. .......... 55 





Il Ilr 
Zone VHF UHF VHF UHF 
Co-Chan. ee lu COU CF 
Adjacent Chan. .. 60 55 60 55 


northward for about 150 miles. 
Zone II includes rest of nation. 


Powers: Maximum power for 
Channels 2-6 is 100 kw; Channels 
7-13, 316 kw; Channels 14-83, 1,000 
kw. Minimum power for all sta- 
tions is 1 kw. 

Antenna Height: Maximum an- 
tenna height permitted with maxi- 
mum power is 2,000 ft. above av- 
erage terrain—except in Zone I 
where VHF antenna maximum is 
limited to 1,000 ft. 

Changes in Existing Stations: 
Only 30 of the existing 108 U. S. 
stations are required to change fre- 
quencies. Last March, 31 were pro- 
posed to be changed. WK Y-TV Ok- 
lahoma City has been permitted to 
remain on Channel 4. In two other 
instances, changes are different 
from those proposed last March: 
WSAZ-TV Huntington changes 
from Channel 5 to Channel 3, in- 
stead of to Channel 8, and WTAR- 
TV Norfolk from Channel 4 to 
Channel 3, instead of to Channel 8. 


Flexibility Channels: Plan to re- 
serve 18 UHF channels for future 
assignment on request was aban- 
doned. Instead some of the so- 
called flexibility channels were 
used to add UHF frequencies to 
some cities. The others were un- 
assigned and will be assigned to a 
city upon rule-making procedure. 





For city-by-city assignments see page 132, 
TV Allocation Supplement. 
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The voluminous report (reprinted 
in full in this issue’s Special TV 
Allocations Supplement) embodied 
a legal, point-by-point discussion of 
the various proposals and counter- 
proposals filed in the more than 
1,500 comments submitted to the 
FCC last fall. 

Report contained discussion and 
decisions on the general issues and 
the city-by-city comments. It also 
contained a complete revision of 
the TV Rules and Engineering 
Standards, prediction charts, curves 
and tables. 

Three reasons were given for 
the Commission’s support of a 
table of allocations: (1) It was the 
most efficient technical use of the 
limited number of TV channels. 
(2) It protects the smaller cities 
and rural areas. (3) It eliminates 
procedural disadvantages and de- 
lays in processing applications. 

“Assignments made upon the 
‘application’ or ‘demand’ method 
necessarily leads to results which 
do not adequately reflect on a na- 
tionwide basis significant compara- 
tive needs as well as differences 


among communities throughout 
the country,” the Commission 
stated. 


Commission table of assignments 
uses the entire VHF and UHF 
bands—the latter from 470 to 890 
me. 

In answer to several suggestions 
that commercial TV be moved to 
the UHF band, solely and com- 
pletely, the Commission questioned 
whether there would be enough 
UHF channels to provide a nation- 
wide service. 


Former FCC Chairman Wayne 
Coy never made any bones about 
his belief that all TV should be 
moved to the UHF. He said as 
much in several public statements 
and speeches. 

Idea of UHF flexibility channels 
reserved for “drop-in” purposes 
was abandoned. Although all 18 
such channels were not assigned, 
those remaining can only be as- 
signed to a community through 
rule-making procedure. 

Table of Assignments (see page 
132 of Supplement to this issue) 
will be in force without change for 
one year, the report noted. How- 
ever, exceptions to this “freeze” 
will be made for (1) assignment 
of a channel where no assignment 
has been made in the table to a 


(Continued on page 67) 
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DISSENTERS 


OF the three separate opinions 
to the majority FCC final TV 
“freeze” report (reprinted in full 
in the special Supplement), Comr. 
Robert F. Jones was the only one 
who dissented in toto. He found 
the whole philosophy of the report 
distasteful—and he said so, vigor- 
ously and colorfully. 


Comr. Frieda B. Hennock also 
objected vigorously to the lack of 
what she claimed was an “ade- 
quate” educational reservation 
plan, to the power and antenna 
height standards, which she claimed 
“enhanced VHF at the expense of 
UHF,” and to the temporary ex- 
pediting procedure. She concurred 
with the idea of the educational 
reservation plan, although re-em- 
phasizing that she didn’t think it 
went far enough. 

Comr. Edward M. Webster issued 
a concurring opinion in which he 
declared that the Commission was 
forced to accept the educational 
reservation plan because of the lack 
of a case against it by commercial 
interests. 


Blistering Attack 


Blistering attack on the FCC’s 
“Sixth Report and Order” was set 
down by Comr. Jones’ in 27 pages 
and 33 charts and tables. In 
graphic language, he declared that 
the report: 

1. Gave the advantage to major 
cities to the detriment of the 
smaller cities. 

2. Was based on administrative 
convenience rather than on the fair 
and equitable distribution of fre- 
quencies to the various cities and 
states. 

3. Was on questionable legal 
ground when it included the Table 
of Assignments in the rules, which 
prohibited any changes except 
through rule-making procedures. 

4. Was in error when it estab- 
lished minimum separations to as- 
sign channels throughout the Unit- 
ed States. He said he believed that 
the Commission should take advan- 
tage of the flexibility provided in 
raising antenna heights. rather 
than powers and use the difference 
in efficiency to get the equivalent 
of minimum co-channel separations 
agreed upon. 

5. Gave VHF operators a greater 
break than UHF in station cov- 
erage. He desired, he said, regula- 
tions which would equalize the cov- 
erage of VHF and UHF stations. 

“Actually, if you attribute all the 
selfishness charged against them in 
the Commission’s decision, broad- 
casters could have done little more 
on an application basis, without an 
allocation plan, to carve out an ad- 
vantage to the detriment of the 
smaller cities,” he said. 

Speaking of the high cost en- 
tailed in meeting the Commission’s 
maximum -powers and antenna 
heights, which he believed almost 
everyone will be forced to meet, 
Comr. Jones said: 

“This means that there is a mil- 
lion dollar entry fee for every 
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Are Jones and Hennock (in Part) 





broadcaster to guarantee the Com- 
mission plan’s efficiency. . . . This 
plan throws the heaviest financial 
burden upon those least able to pay 
[UHF operators].” 

Other, equally vivid, passages 
follow: 

“It [the FCC] has created a big- 
ger Frankenstein with this arti- 
ficial scarcity of channels in this 
plan than it is trying to avoid.... 

“The Commission has had the 
paralysis of analysis for one 
year, not consumed in drafting 
the general Rules and Stand- 
ards, but consumed in a search for 
a city-to-city allocation plan which 
it can freeze on the country by rule- 
making proceedings. 


. the firm, fixed and final al- 
locations plan constitutes an inef- 
ficient use of our valuable spectrum 
space. 


. this dodge of mileage sep- 
arations is the Achilles heel to this 
allocation plan’s efficiency. 

The arbitrary mileage separations 

. are not based upon engineering 
principles at all. 

“In their Report, they [the Com- 
mission] have given only lip serv- 
ice to that standard [fair and 
equitable distribution of television 
service] . . . The inevitable result 
[of abandoning that standard] is 
an allocation which is neither fair 
nor efficient nor equitable and 
which so far departs from the real- 
ities as to be completely arbitarary 
and capricious. 

... by giving excessive co-chan- 
nel protection to VHF stations and 
inadequate protection to UHF sta- 
tions the Commission has arbitrar- 
ily and adversely affected the abil- 
ity of UHF stations to compete.” 

In establishing maximum powers 
and antenna heights, the Commis- 


sion should have limited VHF so 
that UHF stations could compete 
properly, Miss Hennock declared. 
She would have limited Channels 2 
to 6 to 50 kw with 500 ft. antenna 
height, Channels 7 to 13 to 150 kw 
and 500 ft., and the UHF frequen- 
cies to 1,000 kw. She did not men- 
tion antenna height limitations for 
UHF. 

The greater coverage that VHF 
channels will get with high powers 
and antenna heights were specified 
by Miss Hennock. 

“To increase power and height 
now is irrevocably to cast the die in 
favor of the VHF and to take an 
unnecessary gamble with the fu- 
ture of our entire television sys- 
tem,” she said. 

Failure to use the flexibility chan- 
nel idea was also scored by Miss 
Hennock. She stated that. she 
feared that the unassigned chan- 
nels will be “preempted” by the 
larger cities. 

A “two-lump” hearing procedure 


—VHF and UHF— instead of 
channel-by-channel pr Ocedurep 
best, Miss Hennock declared, 
permitting applicants to pick | F 
seek particular VHF frequenca 


the ‘channel-by-channel’ Procedy 
is inconsistent with this basic al; 
cations principle [that al] VE 
channels are identical],” she sai 

She also foresaw “multiple” VR 


hearings in the same commy, 


under the Commission’s plan 
processing, she said, rather th 
any more speedy grants as it }, 
lieved. 

“Maximizing” the number of ¢ 
ucational reservations should ha 
been the program in the final Tah 
of Assignments, Miss Hennock 4 
clared. She stated that she } 
lieved also that the reservatiq 
have “predominantly been confing 
to the UHF portion of the spe 
trum and an insufficient number, 
VHF reservations provided.” 

Her 26-page dissent went jn 
detail as to reasons why she js 0) 
posed to the reservation metho 
followed in the final report. 

Educational reservations are {} 

(Continued on page 38) 





WHERE VHF CHANNELS WERE ADDED 


And the Cities That Lost VHF Channe 





NONE of the big city “hot spots,” 
like Boston, Chicago, San Fran- 
cisco, Pittsburgh and Philadel- 
phia, got any more VHF channels 
than were proposed to be allocated 
to them in the Third Report last 
year [B®T, March 26, 1951]. 
However, 21 cities had a VHF 
channel added to the assignments 
proposed last year. They are: 
Santa Barbara, Calif.; Denver, 
Col.; Durango, Col.; Grand Junc- 
tion, Col.; Hartford, Conn.; Cham- 
paign-Urbana, IIl.; 
Iowa; Bay City, Mich.; 


Cedar Rapids, 
Cadillac, 








NEW OFFICERS of the American Assn. of Advertising Agencies, elected at 

early April meeting [B®T, April 7] are (seated | to r) John P. Cunningham, 

Cunningham & Walsh, new board chairman; Henry M. Stevens, J. Walter 

Thompson Co., vice chairman; standing (I to r) are Frederic R. Gamble, AAAA, 

president; Harold Cabot, Harold Cabot & Co., secretary-treasurer, and George 
Link, Jr., AAAA legal counsel. 


Mich.; Eugene, Ore.; Altoona, Pa. 
Spartanburg, S. C.; Memphi 
Tenn.; Nashville, Tenn.; Lubbod 
Tex.; Salt Lake City, Utah; Ve 
nal, Utah; MHarrisonburg, Va. 
Bellingham, Wash.; Beckley, W 
Va.; Green Bay, Wis. 
VHF went to Sacramento, Calif 
but the educational reservatio 
shifted from UHF to VHF. 

Fifteen cities lost a VHF char 
nel. They are: San Diego, Calif. 
Visalia, Calif.; New London, Conn. 
Pensacola, Fla.; Tallahassee, Fla. 
Tampa-St. Petersburg, Fla.; Va 
dosta, Ga.; Centralia, IIl.; Middle 
borough, Ky.; Alexandria, La. 
Lafayette, La.; New Orleans, La. 
Jackson, Miss.; Columbia, S. C. 
Amarillo, Tex. The following citie 
were left with no VHF assigr 
ments: New London, Tallahasse 
(VHF remaining is reserved fo 
education), Valdosta, Centralie 
Middlesborough, Lafayette. 

In the following three citie 
the educational reservation wa 


changed from the VHF channel t¢ 


a UHF channel: Indianapolis, Kan 
sas City, Omaha. In addition the 
Commission deleted the VHF res 
ervation for Columbia, Mo., and 
did not change it to another char- 
nel, 

In two cities, the Commission 
reserved VHF channels. They are 
Gallup and Silver City, N. M. 

Among other changes made it 
the city-by-city assignment table, 
the Commission specified Browns 
ville, Weslaco and _ Harlingen, 
Tex., 


Noteworthy was the 





FUTURE 

McFarland 
the House 
white last | 


It’s belie 


move to br 
the Senate 
The Hou 
major con 
in Congres 
inspection 
a rewritte 
give to FC 
cease-and- 
add to the 
ity to re 
(Ber, Ma: 
Bill ari 
House Ea: 
chamber ¢ 
Next § 
House Rw 
bill, whicl 
functions, 
will propé 
floor whe! 
vote at alt 
If ame! 
posed in t 
tered at t 
O’Konski 
warned h 
the bill sc 
charge fe 


Addition 


Once th 
it will tre 
if a confe! 
will appoi 
the bill v 
ward ena 

A claus 
new Con 
take effec 
first mont 
60 days” 

There 
to eventu 

(1) He 
language 
that was 
ure left t 
ten some 
leted still 

(2) O1 
refers to 
trust, a 
jority Li 
land (D- 

(3) A 
section i 
levying | 
but by th 
immedia’ 
sition. 
are fear 
ers coulc 
torial, B 


and Buffalo and Niagaf ing also 
Falls, N. Y., as one market cities 
lack of desist, 


the pote 


Commission action on Channel } version 


in Ames, Iowa. 


This channel is appears 


now occupied by WOI-TV, ownel More 


by Iowa State College. 
the station 


in the commercial, 


This place™House , 


@ 7 


rather than educational category: anti-tru; 
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FUTURE Senate conferees on the 
McFarland bill had a chance to see 
the House version in black-and- 
white last week and prepare strat- 


a believed that Senators will 
be ready to explore carefully the 
House Interstate & Foreign Com- 
merce Committee’s revised bill in a 
move to bring it more in line with 
the Senate-passed original. 

The House version of S 658, only 
major communications legislation 
in Congress, was released for full 
inspection Wednesday. It contains 
a rewritten section which would 
give to FCC powers of suspension, 
cease-and-desist and fine-levying to 
add to the agency’s present author- 
ity to revoke broadcast licenses 
[BeT, March 24, 17]. 

Bill arrived on the eve of a 
House Easter holiday recess. The 
chamber convenes April 22. 

Next step will be for the 
House Rules Committee to give the 
bill, which would modernize FCC 
functions, a go-ahead. That action 
will propel the bill to the House 
floor where it can come up for a 
vote at almost any time. 

If amendments are to be pro- 
posed in the House they will be of- 
fered at that time. Rep. Alvin E. 
O’Konski (R-Wis.) already has 
warned he will attempt to amend 
the bill so as to direct the FCC to 
charge fees for station licenses. 


Next Steps 


Once the House approves the bill, 
it will travel to the Senate, where, 
if a conference is asked, both houses 
will appoint conferees. From there, 
the bill will be on its last lap to- 
ward enactment. ‘ 

A clause in the bill says that the 
new Communications Act would 
take effect “on the first day of the 
first month which begins more than 
60 days” after enactment. 

There were these signs pointing 
to eventual joint conference: 

(1) House committee has added 
language to the McFarland bill 
that was not there when the meas- 
ure left the Senate. It has rewrit- 
ten some Senate bill sections, de- 
leted still others entirely. 

(2) One of the sections omitted 
refers to “double jeopardy” in anti- 
trust, a pet clause of Senate Ma- 
jority Leader Ernest W. McFar- 
land (D-Ariz.). 

(8) A controversial re-worked 
section is that of suspension-fine 
levying powers. Its hastened de- 
but by the House committee brought 
immediate radio-TV industry oppo- 
sition. Industry people say they 
are fearful of how these new pow- 
ers could be used by FCC [see edi- 
torial, B©T, March 24]. The feel- 
ing also is rife in radio’s ranks on 
the potential power of cease-and- 
desist. (The section in the House 
version dealing with these powers 
appears in context below.) 

More important implications of 
ouse committee actions: 

@ The McFarland section on 
anti-trust (Sec. 311) was omitted. 


However, there was no explana- 
tion in the committee’s report on 
why this was done. The report de- 
scribed the McFarland change say- 
ing it would have eliminated from 
Sec. 311 the provision “which au- 
thorizes the Commission to refuse 
a station license or construction 
permit to any person which has 
been finally adjudged guilty by a 
federal court of unlawfully monop- 
olizing or attempting unlawfully to 
monopolize, radio communication, 
directly or indirectly, through the 
control of the manufacturer or sale 
of radio apparatus, through ex- 
clusive traffic arrangements, or by 
any other means, or to have been 
using unfair methods of competi- 
tion.” Thus, the House would re- 
tain this provision. 


@ In explaining its section deal- 
ing with cease-and-desist, suspen- 
sion, revocation and fines, the com- 
mittee said its “modified section 
would in addition [to revocation 
for acts willfully, knowingly, or 
repeatedly committed] authorize, 
for certain specified reasons or 
grounds, (1) suspension of station 
licenses for not to exceed 90 days, 


McF ARLAND BILL Senate Eyes House Version 


(2) revocation of construction 
permits, (3) issuance of cease-and- 
desist orders, and (4) imposition of 
penalties in the nature of for- 
feitures. (Specified grounds appear 
below in text of section). 

@ So-called “job-jumping” 
clause has been eliminated from the 
McFarland bill. It would have 
barred any Commissioner from rep- 
resenting an individual or a firm 
before the FCC in a professional 
capacity for one year after he 
failed to serve out his term. It 
would have become effective one 
year from the date of enactment. 
Reason for this omittance, the com- 
mittee said, was that similar agen- 
cies do not have such a bar. 


@ The same reason was given 
for eliminating a provision in the 
McFarland bill on placing certain 
limitations on the authority which 
FCC now has to issue declaratory 
orders. Latter orders would have 
been used by FCC, in the Senate 
version, “to terminate a contro- 
versy or remove uncertainty.” 

In the main, except for the sec- 
tion added on non-discrimination 
against newspaper applicants and 


the important changes related 
above, the House version is con- 
sidered by observers not to basi- 
cally modify the original Senate 
bill. Thus, the conferees can con- 
centrate on key sections. 


@ Surprise new section (Sec. 6 
of House version) is a provision 
which would permit an unsuccess- 
ful applicant for license renewal to 
request FCC to condition its grant. 
to the successful applicant with 
right of purchase of physical fa- 
cilities (plant and equipment) 
owned by the unsuccessful appli- 
cant. It would add a new subsec- 
tion (f) to Sec. 307 of the Act. 

Here is the section on suspen- 
sions, fines and cease-and-desist: 


Sec. 10. Section 312 of such Act is 
amended to read as follows: 


ADMINISTRATIVE SANCTIONS 


“Sec. 312 (a) Any station license may 
be revoked, or may be suspended for 
a period not to exceed 90 days, and any 
construction permit may be revoked— 

“(1) for false statements knowingly 
made either in the application or in 
any statement of fact which may be 
required pursuant to section 308; 

“(2) because of conditions coming to 
the attention of the Commission which 
would warrant it in refusing to grant 
a license or permit an original appli- 
cation; 

“(3) for willful or repeated failure to 
operate substantially as set forth in the 
license; 

“(4) for willful or repeated violation 
of, or willful or repeated failure to ob- 
serve, any provision of this Act or any 


(Continued on page 34) 





ACLU 


CITING four networks and two 
stations specifically, the American 
Civil Liberties Union last week 
called upon FCC to conduct a gen- 
eral investigation of “blacklisting” 
in radio and television and to con- 
sider adoption of rules banning the 
practice [B®T, April 7]. 

The complaint also asked FCC 
to refuse to renew the station li- 
censes of the defendants—NBC, 
CBS, ABC, DuMont, WPIX (TV) 
New York and KOWL Santa 
Monica, Calif.—until they take an 
oath against discrimination because 
of actual or alleged associations or 
beliefs, past or present, and agree 
to insert a_ similar no-blacklist 
clause in contracts dealing with 
programs prepared by advertisers, 
agencies or others. 

The “general investigation and 
hearing” requested by ACLU 
would be designed “to determine 
(1) the extent of such discrimina- 
tion and blacklisting in the radio 
and television industries and (2) 
which appropriate measures may 
be necessary, including the adop- 
tion of a general rule, pursuant to 

. the Federal Communications 
Act . .. to insure the immediate 
cessation of such blacklisting.” 

A letter accompanying the com- 
plaint to FCC appeared to question 
the legality of networks permitting 
advertisers and agencies to produce 
the programs they sponsor, whether 
blacklisting occurs or not, but offi- 
cials told newsmen that they are 
not concerned with this question 
except as it relates to blacklisting. 


Officials denied that the com- 


stip BROADCASTING © Telecasting 






Asks FCC Action on ‘Blacklisting’ 





plaint, which was prepared with 
the assistance of former FCC 
Chairman James Lawrence Fly, was 
“a press agent stunt” to promote 
the book on which it was based: 
The Judges and the Judged, a re- 
port by author and ACLU board 
member Merle Miller on an investi- 
gation of blacklisting which, com- 
missioned originally by ACLU, was 
published last week by Doubleday 
& Co. (See review, this page). The 
book was submitted to FCC as 
“Exhibit A.” 


Whether the Commission would 
undertake the probe could not be 
foretold. At least once before, it 
has refused to consider the prob- 
lem. That was when Rex Stout, 
president of Authors League of 
America, called for FCC hearings 
on blacklisting during the turmoil 
surrounding release of Philip Loeb 


from The Goldbergs TV show [B®T, 
Feb. 18]. 

But ACLU officials felt that al- 
though it turned down Mr. Stout’s 
request, FCC had “practically in- 
vited a complaint of this sort.” 

They noted that in his letter of 
notification to Mr. Stout, then- 
Chairman Wayne Coy had said that 
“any specific information which 
might establish that a licensee has 
surrendered responsibility for the 
operation of his station would be 
relevant” in license-renewal pro- 
ceedings and that “you may there- 
fore desire to bring any facts which 
you may have relating to specific 
stations and licensees to the Com- 
mission, so that it can be ascer- 
tained whether any matters within 
the jurisdiction of the Commis- 
sion are involved.” (The Loeb case 


(Continued on page 95) 





in review... 


THE JUDGES AND THE JUDGED. By 
Merle Miller. Doubleday & Co., 575 
Madison Ave., New York 22. 220 pp. 
$2.50. 


THIS BOOK manages a successful 
effort in presenting a documented, 
objective case history of the so- 
called blacklists, allegedly cir- 
culated widely in radio and tele- 
vision offices. 

It was compiled with the assist- 
ance of the American Civil Liber- 
ties Union, which sponsored this 
report on blacklisting and its ef- 
fects. 

In closing -words of the book, Mr. 
Miller, a former writer for Time 


and Harper’s magazines, makes 
this plea: 
“Freedom is expensive. In war- 


time it is bought at the cost of 
lives; in peacetime the price must 
be paid in terms of coolheaded 
courage. 

“It is a price that Americans 
have a right to expect the leaders 
of one of its basic industries to 
pay. 

“We have a right to demand 
moral responsibility in radio and 
television as well as in govern- 
ment.” 


a 
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DEMO. CAMPAIGN 


Joseph Katz Co. Named 


MAJOR step in media planning by 
the Democratic National Com- 
mittee for the ’52 Presidential elec- 
tion campaign was taken last Tues- 
day with the appointment of The 
Joseph Katz Co., New York and 
Baltimore, as its advertising 
agency. 

Preliminary discussions were held 
among agency executives and com- 
mittee officials the following day to 
map plans for radio-TV time buy- 
ing and other media programs. 


While the national committee has 
given no concrete figure on pro- 
posed radio and television expendi- 
tures, the overall budget calls for 
between $1 million and $2 million 
during the campaign—or substan- 
tially more than for the 1948 
elections. 


Kenneth Fry, radio-TV director 
of the committee, is expected to 
confer with network authorities in 
New York this week. Cost problems 
and other factors will be explored. 


The Katz agency will handle all 
timebuying allocated by the na- 
tional organization, including na- 
tional network and national spot 
commitments. State and city Demo- 
cratic organizations will purchase 
time for local candidates at com- 
munity levels. 


TV Complicates the Picture 


Television complicates the pic- 
ture this year because of its ex- 
pansion since 1948 and high costs. 
Because of the latter factor alone, 
radio-TV’s share will be substan- 
tially greater than four years ago 
when roughly $700,000 was ex- 
pended on radio-video broadcasting 
through Warwick & Legler. 

Joseph Katz, president of the 
agency bearing his name, will su- 
pervise the account. Lloyd G. 
Whitebrook, vice president, and 
Robert Swan, radio-TV director, 
will assist Mr. Katz and work di- 
rectly with the national committee. 
The appointment was effective last 
Tuesday, concurrent with the an- 
nouncement. 

It was emphasized that media 
planning is in the formative stage 
and that thinking on time pur- 
chases will not firm up immediately. 
The bulk of the media budget—the 
Democrats approved a total outlay 
of $2.8 million for the campaign— 
will go to radio-TV broadcasting, 
with the stress .on post-convention 
activities. 

Wednesday’s agency - committee 
session was attended by Mr. Katz 
and half a dozen other executives 
from his company, Mr. Fry and 
other top-level committee officials. 

Funds will be available on the 
state or county level for broad- 
casters. The Democratic National 
Committee will urge local groups 
to buy time for local candidates 
and broadcasters were urged at the 
NARTB convention to canvass local 
organizations for paid time seg- 
ments [B®T, April 7]. 
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Drawn for BroapcasTING e TELECASTING by Sid Hix 
“The network wants to put a hitchhike on that 8 p.m. cowcatcher and 
sell it at daytime rates.” 


SELL-RADIO DISCS 
Distributed by NARTB 


FIRST transcriptions of the radio- 
promotion series authorized for sta- 
tion use by the NARTB were sent 
to all stations last week by Robert 
K. Richards, NARTB director of 
public affairs. 

The first release had a subscrip- 
tion list of 250 stations. Only sub- 
scribers will receive future monthly 
transcriptions. 

Titled “Radio on the Record,” the 
transcription series was approved 
by the NARTB board last year on 
recommendation of President 
Harold E. Fellows, who conceived 
the idea. It is designed to use radio 
to sell radio, with prominent public 
figures depicting the medium’s solid 
place in the American structure. 

The initial disc carries radio-pro- 
moting announcements voiced by 
several political leaders, including 
Guy George Gabrielson, chairman, 
Republican National Committee; 
Mrs. India Edwards, vice-chairman, 
Democratic Committee; Sen. Edwin 
C. Johnson (D-Colo.), chairman of 
the Interstate & Foreign Commerce 
Committee, and FCC Chairman 
Paul Walker. 

A quarter-hour script recalling 
radio’s growth in the news field 
and its development into the 
world’s leading news medium was 


voiced by H. V. Kaltenborn, com- 
mentator. 

Long-playing 10-inch transcrip- 
tions were pressed by Columbia. 
Drex Hines was producer. Future 
releases will include leading figures 
in the business world and other 
fields. Discs will be available to 
stations at a cost of $2 each. 


FULTON LEWIS FILES 
Seeks New AM Outlet 


FULTON LEWIS jr. applied to 
FCC last week for a new AM sta- 
tion. 

He requested 1370 ke with 1 kw, 
daytime, and would construct the 
station at Lexington Park, Md., 
near his farm at Hollywood, Md. 

Mr. Lewis reported that his net 
worth is “in excess” of $200,000, 
and that his annual earnings ex- 
ceed $25,000. Mrs. Lewis has 
5% interest in KJBS San Francis- 
co, but he has no radio interests. 


MBS Gross Up 11.1% 


GROSS billings for Mutual during 
the first quarter of 1952 showed an 
11.1% increase over the compar- 
able period last year, according to 
a network statement issued Thurs- 
day. Total for the first three months 
of this year was given as $5,126,- 
201.82 in contrast to last year’s 
$4,617,598.72. 


TV Allocations Supplement 


AS A service to subscribers, and in keeping with our ''full 
text'' policy on all important news events, BROADCAST- 
ING @ TELECASTING is publishing in complete text 
the FINAL TELEVISION ALLOCATIONS REPORT. 

The ALLOCATION REPORT is being delivered 
WITHOUT CHARGE to the 16,000 subscribers as a 
supplement to the regular weekly BROADCASTING ® 
TELECASTING. Extra copies of the PRINTED text will 
be available as long as the supply lasts, at $3 each. 





BROADCASTING 


STRIKE THREAT : 





ABC-NBC Newsmen Ask Fe CEh 


RADIO Writers’ Guild 
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strike notice Tuesday—“this af, THE NU} 


noon, tomorrow, or you guesg the 


State 


after ABC and NBC networks, 59,921 in 1 


fused to grant commercial] fees ; 
news writers. ‘ 


cording ti 
figures. 


Continuity writers at both Ne saturation 
works might also walk out, ity 87% in 19 


said, although their question 0: 
cerns rights to their materials, te 
which the companies now ¢kj by 
complete ownership. 

Strike date remained unspecify 
late last week, although RW 
spokesmen underlined the sinceri 
of their Guild’s stand. Gene, 
RWG membership has voted ; 
support the strike and the Guilj 
parent body, Authors League ; 
America, gave strike approy, 
through its council. A possibilit 
pointed out by RWG was that th 
League may direct all writers—; 
cluding novelists, dramatists, 
dio and video authors—to withho 
TV material from the networ 
since no general TV contract wit 
writers is in effect yet. 

Newswriters on non-sponsor 
newscasts first raised the questi 
of commercial fees in 1943, The 
argument is that actors and g 
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THE NUMBER of radio homes in 
the State of Delaware rose from 
59,921 in 1940 to 85,775 in 1950, ac- 
cording to official U. S. Census 
figures. This represents 96.2% 
saturation in 1950 compared to 
87% in 1940. 

First of a series of state reports 
showing radio and television homes 
by cities and counties was made 
available last week by the U. S. 
Census Bureau. The data are based 
on radio and TV set ownership as 
of April 1950, when enumerators 
took the 1950 Census (see attached 
table). 

The state had 20,405 television 
homes as of April 1950, according 
to the Census, showing 23% of all 
occupied homes in the state had 
television service at that early mo- 
ment in TV history. Fewer than 
5 million TV sets were in use at the 
time the Census figures were gath- 
ered, compared to 16,761,000 at 
present. 

Release of the Delaware figures 
starts a flow of state radio-TV 
Census data, giving city and county 


- yadio as well as television homes. 


The state reports will be completed 
by mid-December, according to the 
present Census Bureau schedule. 


“Release of the statewide radio 
and television reports will give ad- 
yertisers, media and marketing or- 
ganizations a true picture of broad- 
casting and TV circulation as of 
April, 1950,” Dr. Roy Victor 
Peel, Director of the Census, told 
BROADCASTING ® TELECASTING. 


Figures Trace Growth 


“In the case of television the 
1950 Census provides benchmark 
figures that will help trace the 
growth pattern of this fast-devel- 
oping medium. The figures show- 
ing the number of radio homes by 
states, counties and cities reflect a 
national increase in radio satura- 
tion from 91.9% in 1940 to 95.6% 
in 1950.” 

The radio-TV figures are included 
in tables showing diversified in- 
formation on housing facilities in 
the nation, state by state, accord- 
ing to Robert C. Hamer, Chief, 
Quality & Equipment Statistics 
Section, Population and Housing 
Division. 

Radio-TV statistics were based 

on a 20% sample, one out of each 
five returns used by enumerators 
having the radio-TV questions. This 
large sample is believed to involve 
only infinitesimal danger of error, 
giving a high degree of accuracy. 
In Delaware, for example, all but 
1,200 of the 90,390 occupied dwell- 
ings are represented in the radio 
homes data, with 85,775, or 96.2% 
reporting radio set ownership. 
_ The official Census data do not 
include extra radio sets in homes 
nor do they show non-home sets 
In autos, offices, stores, other places 
of business and non-home struc- 
tures, 


At the time the 1950 Census was 





RADIO AND TELEVISION—1950 U. S. CENSUS OF 
HOUSING — DELAWARE 


SOURCE: Tables 13, 20, 27 Series H-A8 (and P-A8) 























| | RADIO | TELEVISION 
Be With Radio With TV 
Area | £2 | ye | 2 |--; % 2 ee as 
| = |-ee,| 2¢ | 2 | € cos] Se | £ | § 
| BB Bese] £8 | £€ | & gse| S| € | E 
| 28 jesse 2¢ | 2 | & S82) 28 | 3 | 5 
The State 318,085 90,390 89,190 85,775 96.2 59,921 88,685 20,405 23.0 
Urban and rural nonform * 81,136 80,165 77,535 96.7 51,844 79,710 19,730 24.8 
Urban 199,122 56,608 55,815 54,555 97.7 33,331 55,545 16,030 28.9 
Rural nonfarm t 118,963 24,528 24,350 22,980 94.4 18,513 24,165 3,700 15.3 
Rural farm ) 9,254 9,025 8,240 91.3 8,077 8,975 675 75 
Wilmington Standard 
Metropolitan Area 268,387 75,075 74,370 72,565 97.6 51,597 74,010 23,700 32.0 
Wilmington 
Urbanized Area 187,359 52,807 52,205 51,210 98.1 ad 51,970 17,295 33.3 
Wilmington City 110,356 31,587 31,170 30,375 97.4 26,655 31,025 8,425 27.2 
Counties: 
Kent 37,870 11,251 11,225 10,400 92.7 7,093 11,155 970 87 
New Castle 218,879 60,731 60,035 58,815 98.0 41,634 59,765 18,770 31.4 
Sussex 61,336 18,408 17,930 16,560 92.4 11,194 17,765 3.7 


*Figures not available or not comparable with 1940 Census data. 


taken, the bureau had anticipated 
the state radio-TV figures would 
be available within 12 months, or 
spring of 1951. Pressure of high- 
priority government work and need 
of countless re-checks to insure ac- 
curacy are understood to have been 
mainly responsible for the one-year 
delay in release of the figures. 


The 1950 nationwide radio homes 
data, as released by the Census 
Bureau, showed a total of 40,093,- 
000 U. S. homes equipped with radio 
receivers as of April, 1950 [BeT, 
June 11, 1951]. This represented 
95.6% saturation. 

As of Jan. 1, 1952 there were 
42,427,000 radio homes in the na- 
tion, according to an estimate by 
BROADCASTING ® TELECASTING 
[B®T, Dec. 31, 1951]. This estimate 


was based on the Census Bureau’s 
official 95.6% radio saturation 
figure (as of April, 1950) applied 
against the bureau’s estimate of 
44,380,000 occupied dwellings at the 
start of 1952. By adjusting the 
95.6% saturation figure upward to 
show the increase of radio homes 
since spring of 1950, it was esti- 
mated the number of homes 
actually had reached 43,000,000 as 
of Jan. 1, 1952. 

The number of radio homes in 
the nation in 1950, by standard 
metropolitan areas, was estimated 
last December by BROADCASTING ® 
TELECASTING [B®T, Dec. 31, 1951] 
by applying Broadcast Measure- 
ment Bureau percentages against 
new Census Bureau figures showing 
the number of households in 1950. 





ARF REACTIVATED 


ADVERTISING Research Foundation, 


Kobak Elected 
President 


semi-dormant all-advertising 


project, set out last week to attain a prominent role in the media world 
by starting work on four studies and electing Edgar Kobak, consultant, 


as president. 

Mr. Kobak, long 
a leading figure 
in the media and 
advertising indus- 
tries, was picked 
by the ARF board 
at a Thursday 
meeting to direct 
the cooperative 
organization in 
its effort to im- 
prove advertising 
research and 
techniques. (As predicted in CLOSED 
CircuIT, March 24.) 


American Assn. of Advertising 
Agencies and Assn. of National Ad- 
vertisers have thrown their weight 
behind ARF, with individual media 
also lending their support [B®T, 
April 7, March 24]. 

The foundation already has over 
$125,000 in subscription income 
from 56 agencies, 45 advertisers 
and 21 media. CBS is the only 


Mr. Kobak 


BROADCASTING ® Telecasting 


en ed in em 
broadcast member announced to 
date. 

Basic objectives are to provide 
a set of research standards accep- 
table to the whole industry and to 
stimulate new techniques in ad- 
vertising. 

B. B. Geyer, chairman of the 
ARF board, announced election of 
Mr. Kobak following the board 
session. 


“Appointment of Mr. Kobak as 
president of the foundation marks 
a major step forward in the new 
expansion program of the recently 
reconstituted foundation,” Mr. 
Geyer said. “His extensive experi- 
ence in business, advertising and 
media will be most helpful in ex- 
tending the work of the founda- 
tion in better serving the adver- 
tising industry.” 

The new president will initiate 

(Continued on page $6) 
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First State Released 






















THE STATISTICS in this table 
are extracted from a final report 
of the 1950 Census of Housing, 
Series H-A, No. 8, for Delaware, 
which will be available in about 
six weeks from the Superintend- 
ent of Documents, Washington 
25, D. C., at 30¢ per copy. 

Statistics on distribution of 
the population in Delaware are 
presented in a final report of the 
1950 Census of Population, Se- 
ries P-A, No. 8, now available 
from the Superintendent of 
Documents at 15¢ a copy. De- 
scriptions and maps of “urban- 
ized areas” are presented in 
this report. 

Statistics on characteristics of 
the population in Delaware are 
presented in a final report of the 
1950 Census of Population, Se- 
ries P-B, No. 8, available from 
the Superintendent of Docu- 
ments, at 30¢ a copy. Descrip- 
tions of Standard Metropolitan 
Areas are presented in this re- 
port. 

A Standard Metropolitan Area 
is generally described as a 
county or group of contiguous 
counties with at least one city 
of 50,000 or more. In New Eng- 
land, it is defined on a town or 
city rather than county basis. 

An urbanized area contains at 
least one city of 50,000 or more 
and includes surrounding closely 
settled incorporated and unin- 
corporated areas. 


























County estimates were compiled 
similiarly [B®T, Jan. 7]. 

In starting the flow of state- 
county-city radio-TV homes data, 
the Bureau includes the following 


area classifications: State, urban 
and rural nonfarm; urban; rural 
nonfarm; rural farm; standard 
metropolitan areas; urbanized 
areas; cities and counties. The 
urbanized area figures were not 
compiled in the 1940 Census. 

Highest saturation rate for radio 
homes in Delaware was found in 
urban or city areas, amounting to 
97.7%. Lowest rate was in rural 
farm areas where it was 91.3%. 

In Wilmington and nearby thick- 
ly populated areas there were 51,- 
210 radio homes out of 52,807 occu- 
pied dwelling units, a rate of 98.1%. 
New Castle County, including Wil- 
mington, had a saturation rate of 
98%. Kent County had 92.7% and 
Sussex, the third county, showed 
a rate of 92.4%. 

The Wilmington metropolitan 
area, including counties immedi- 
ately surrounding the city showed 
72,565 radio homes out of 75,075 oc- 
cupied dwelling units, a rate of 
97.6%. 

On a statewide basis, Delaware’s 
23% TV saturation in the spring of 
1950 compares with 33.3% in Wil- 
mington and nearby thickly popu- 
lated areas, at that early stage of 
TV’s development when TV circula- 
tion on a national basis was less 
than a third of the current circu- 
lation. 
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| AWRT MEET 


THREE hundred women from all 
parts of the country gathered at 
Detroit for the first national con- 
vention of the American Women in 
Radio & Television, April 4-6 and 
all agreed that a firm step had 
been taken in accomplishing the or- 
ganization’s aim: To enable women 
to make a greater contribution to 
their industry, their station and to 
their own well-being. 

The convention opened Friday 
afternoon at the Statler Hotel with 
a brief introduction by Edythe 
Fern Melrose, WXYZ Detroit, con- 
vention chairman. Gov. G. Mennen 
Williams made a welcoming talk 
and AWRT National President 
Edythe Meserand then addressed 
the group. 
| Before the convention opened, 
| the national board of directors 

approved the first national project 
to be undertaken by AWRT. It will 
be a_ good citizenship project 
for women, to be titled “Are 
Women First Class Citizens?” 
Material will be furnished by 
the Project Committee to AWRT 
members, enabling them to enlist 
the active support and understand- 
ing of the women in communities 
| throughout the United States, to 
inform them of their citizenship re- 


sponsibilities as women, and to 
stress vigorously how important 
they can be in the scheme of 


things. 
Reform For Future 


AWRT leaders expect this pro- 
ject to be very influential, in years 
to come, in overcoming corruption, 
unsatisfactory school conditions, 
juvenile delinquency, poor housing 
and generally raising living stand- 
ards. 

Saturday was devoted to a series 
of five panel discussions on dif- 
ferent phases of telecasting and 
broadcasting. 

In “You Gotta Have Vision in 
Television,’ chairmanned by Miss 
Melrose, the problems faced by a 
TV director, a TV network execu- 
tive an advertising agency official 
and the operator of a small tele- 
vision studio were discussed. Each 
field was covered by someone in 
that field who explained how his or 
her problems was solved. 


Esther Van Wagoner Tufty, a 
Washington syndicated radio news 
writer, led a discussion labeled 
“Why Not More News” in which 
several speakers -gave their views 
on how radio and TV news pro- 
grams could be broadened and im- 
proved. At this panel, President 
Meserand, a newswoman with WOR 
New York, explained the need of 
unbiased, accurate and _ concise 
news reports. 

The leading address in the panel 
discussion “How to Sell... and 
Sell . . . and Sell’ was made by 
Stephen Douglas, director of sales 
of The Kroger Co., Cincinnati, O. 

Speaking at the panel “Meet the 
Agencies,” Ann I. Gleason, owner 
of the Gleason Advertising Agency 
in Detroit, listed five “dont’s” for 
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women in TV and radio: (1) don’t 
pack your program with too many 
commercials; (2) don’t take a prod- 
uct on your program unless you 
believe in it; (3) don’t take com- 
petitive products without allowing 
a reasonable time to elapse between 
them; (4) don’t let your programs 
become stereotyped; (5) don’t pass 
your fan letters on to the sponsors 
without answering them. 

She also urged women in radio 
to sell their bosses on not getting 
panicky about the present competi- 
tive situation because the tendency 
to cut rates, special deals and 
agency-by-passing can lead to de- 
struction. 

In the discussion “The Public Be 
Served,” Henriette Harrison, ra- 
dio-TV director of the YMCA and 


POLITICAL TIM 


Citizenship Project Approved 


YWCA in New York, urged her 
listeners to be _ schizophrenic, 
altruisitic and commercial at the 
same time, by participating in 
community organizations as much 
as possible. 

“Ten who became tops” was a 
novel feature of the convention. 
Miss Melrose introduced 10 of the 
most successful AWRT members 
who spoke briefly. 

The ten were: Gladys Blair, radio- 
TV account executive, Young & Rubi- 
cam, Chicago; Kathleen Lardie, WDTR 
Detroit; Agnes Law, CBS librarian, 
New York; Elizabeth Marshall, assist- 
ant director, WBEZ Chicago; Christine 
Miller, General Foods Corp., New 
York; Bette Doolittle, assistant to the 
director of TV, NARTB; Joyce Smith, 
WDSU-TV New Orleans; Josephine 
Wetzler, director of education, WLS 
Chicago; Geraldine Zorbaugh, legal 


Overcharging Is Hit 
By Rep. Mansfield 


LEGISLATIVE whip may be cracked against stations which overcharge 
political candidates for their advertisements, Rep. Mike Mansfield (D- 


Mont.) cautioned Thursday. 


He thus revived a complaint he made in December 1950 when he was 


chairman of the House Special 
Campaign Expenditures Committee 
[BeT, Jan. 15, 1951, Dec. 4, 1950]. 

At that time, the committee 
scolded certain broadcasters for 
charging higher rates for political 
advertising than for commercial 
advertising. NARTB (then NAB) 
immediately re-routed the congress- 
man’s complaint to stations. The 
NAB board adopted a resolution 
calling for the desist of such prac- 
tices by stations and sent a copy of 
the resolution along with a state- 
ment by Judge Justin Miller, then 
president and now chairman of the 
NARTB board, to individual broad- 
casters. 

Rep. Mansfield, however, brought 
the subject up again in a speech 
on the floor of the House warning 
that he “was studying legislation” 
in this regard. As he put it to 
BROADCASTING @ TELECASTING la- 
ter, the legislation would be direct- 
ed against those stations “who 
charge twice as much” for political 


* poeiaidicibensiineni 


advertisements as they do for com- 
mercial advertisements. 

The campaign expenditures com- 
mittee, he said, had been concerned 
with it in its final report in 1950. 
While he would not specify whether 
new complaints of so-called rate 
overcharging had been received by 
his office, Rep. Mansfield pointed 
out that he remembered the 
“prompt” action taken by NARTB 
in warning stations. 


Repeals Hatch Act 


His speech was delivered as he 
introduced a bulky bill designed to 
amend the Federal Corrupt Prac- 
tices Act. The measure (HR 7488) 
would repeal the Hatch Act and 
make it mandatory for candidates 
and persons spending money on be- 
half of candidates to reveal the 
amounts spent and register with an 
election government agency, Office 
of Election Records. 

A catch-all bill, the new elections 








AT formal opening of the American Women in Radio & Television conven- 

tion April 4-6 at Detroit’s Statler Hotel were (I to r) Edythe Fern Melrose, 

WXYZ Detroit, convention chairman; Gov. G. Mennen Williams; Edythe J. 

Meserand, national president, and Dorothy Fuller, WBET Brockton, Mass., 
past secretary-treasurer and elected an area vice president. 
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counsel, ABC, and Norma Young, gy 


Hollywood. 4 
Assistant Secretary of Defeng 4 

Anna M. Rosenberg sent a Messagy | 

of congratulations to AWRT, Cite 


the growth and progress of its firs 


SPRING ac 
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week. 


year as an organization. Notin, 
the “splendid record of Service } 





the nation” by AWRT, Mrs, Rose, One adve 
berg said: “We of the Defeng Co. (Sweet 
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bers.” , announcem: 
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day night. Dr. Hale Aarnes, 4 May 12 
rector of education in radio an weeks. Th 
television at Stephens Colleg }) TV nex 
Columbia, Mo., was dinner speaker indefinite. 
on “The Undefined Impact.” Manhatt 
At the convention’s conclusig, Family on 
the AWRT national officers for the pm., alter 
coming year were announced, high ratin; 
Elected president was Doris (Co. edly becau 
with, supervisor of talks and » time perio 
ligious broadcasts for NBC. She it) conti 
is a past national president of the weeks an 
American Legion Auxiliary. Ney show. Net 
secretary-treasurer is Jane Dalton, another S] 
director of women’s programs, At leas 
WSPA Spartanburg, S. C. understoo 
The four new area vice presi television 
dents are Dorothy Fuller, WBET 
Brockton, Mass.; Alice Siebery ———— 
WCYB Bristol, Va.; Elizabeth Mar. 
shall, WBEZ Chicago, and Molly W&W 
Morse, KGB San Diego. h 
law proposal would affect political DISSOLt 
advertising on the airwaves indi, agency © 
rectly, i.e, make mandatory upm™ York, W 
candidates and persons supporting fall, was 
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amounts spent for radio-TV time former } 
It would cover not only national man of 
elections but also primaries ani in Saras 
nominating conventions. J. R. W 
Expenditures and contributions Eckhard! 
would be publicized through the ident an 
press to the American people, Rep. Before 
Mansfield told his colleagues. It with Mr. 
would repeal the “absurdly low Vice Pres 
financial limitations which haveex. Wick & 
isted since 1925 and which are one | Such ace 
of the main reasons for the con | Vick Ct 
tinual evasion of the statutes by thers. 
candidates.” informa 
Rep. Mansfield asked for anim  “ollege 
mediate hearing from the House )oard « 
Administration Committee to which ™outh ( 
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sized, noting that his measure was ™etly | 
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an issue in government. are 
De networ!l 
N.Y. AMA-SEC Clinic teas 
N. Y. CHAPTER, American Mar “"° 
keting Assn., in cooperation with 
the Sales Executive Club of New New 
York, will conduct its 1952 mer- 
chandising clinic April 29-30 in NORM 
New York’s Hotel Roosevelt. Con tired 
ference will include panel discus Year 4 
sions and business sessions on such Vally 
topics as robot selling, media mer- MacFa 
chandising, co-op advertising, con Manag 
tests, test markets, and retailing ment ¢ 
trends. Joint luncheon meeting with ® ‘led 1 
the Sales Executive Club will be lion ye 
held April 29, with a closing lunch- | Worke 
eon following day. Leo B 
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SPRING activity in both radio and 
TV took an unexpected leap last 
¥ advertiser, Manhattan Soap 
Co. (Sweetheart soap), decided to 
drop its alternate-week NBC-TV 
show and put the budget into a 
radio campaign of news and spot 
announcement schedules, to be 
placed on a local basis. The agency, 
Scheideler, Beck & Werner, New 
York, currently is lining up avail- 
abilities in major cities to start 
May 12 for approximately 13 
weeks. The soap firm may return 
to TV next fall but plans are still 
i nite. 
i aatten drops its One Man’s 
Family on NBC-TV (Sat., 7:30-8 
p.m., alternate weeks) despite the 
high rating of the program, report- 
edly because it is unhappy with the 
time period. Meanwhile, Miles Labs 
will continue to sponsor alternate 
weeks and NBC, which owns the 
show. Network expects to line up 
another sponsor shortly. 

At least three advertisers are 
understood to be interested in the 
television version of Our Miss 





W&W DISSOLVED 
Mark Woods to Retire 


DISSOLUTION of the advertising 
agency of Woods & Warwick, New 
York, which was organized last 
fall, was announced last week. 

One of the partners, Mark Woods 
former president and vice chair- 
man of ABC, has retired to live 
in Sarasota, Fla., while the other, 
J. R. Warwick, joined Kenyon & 
Eckhardt, New York, as vice pres- 
ident and general executive. 

Before forming his own agency 
with Mr. Woods, Mr. Warwick was 
vice president and director of War- 
wick & Legler, where he served 
such accounts as Sherwin-Williams, 
Vick Chemical Co., Motorola and 
others. He is chairman of public 
information. of the United Negro 
College Fund and a member of the 
board of governors of the Dart- 
mouth Club of New York. 

Mr. Woods had been vice chair- 
man of ABC for one year prior 
to formation of the agency and for- 
merly had been president of the 
network since its inception in 1942. 
Before that Mr. Woods was with 
NBC, which formerly operated the 
network, as vice president and 
treasurer. He originally moved to 
the network from AT&T in 1926. 


New Post For LeVally 


NORMAN W. LEVALLY who re- 
tired from the agency business a 
year ago with dissolution of Le- 
Vally Inc., Chicago, has joined 
MacFarland-Aveyard, same city, as 
manager of the business develop- 
ment department. LeVally Inc. han- 
dled 12 accounts with a 4% mil- 
lion yearly billing. Mr. LeVally also 
worked as an account executive at 
Leo Burnett Agency. 


PRING BUSINESS 


Brooks. Colgate - Palmolive - Peet, 
which has first option on the show 
and also sponsors the radio version 
on CBS Radio, is expected to make 
a decision early this week. Both 
General Foods and American To- 
bacco Co. are said to be interested 
in taking over the TV version, if 
Colgate turns it down. 


Benny Replaced 

American Tobacco Co. will re- 
place the Jack Benny Show on 
CBS Radio (Sun., 7:30-8 p.m.) 
for the summer season with FBI in 
Peace and War. Mr. Benny will 
return to the time period in the fall 
for Lucky Strike cigarettes. The 
talent cost on the show will be cut 
from $25,000 weekly to $18,000 in 
the new fall contract, it was under- 
stood. BBDO, New York, is the 
agency. 

General Foods (Jell-O), which 
had been considering sponsorship 


Radio, TV Report Rise 





of Edgar Bergen on CBS-TV, has 
definitely decided not to take the 
program. 

Gulf Oil Co. for its Gulf Spray 
insecticide is considering a 16-week 
summer radio series of 2%- to 3- 
hour Sunday afternoon shows on 
CBS Radio, featuring a dise jockey. 
Deal late last week was still in the 
negotiating stage because the tele- 
phone strike had held up station 
clearances. The show would fea- 
ture recorded and live music, with 
local cut-ins for reports on local 
weather, traffic conditions, etc. Gulf 
is expected to reach a final decision 
this week. Young & Rubicam, New 
York, is the agency. 

Realemon-Puritan Co., Chicago 
(Lemon Juice), will pick up spon- 
sorship of the 10-10:15 a.m. seg- 
ment of the Arthur Godfrey Show 
on CBS Radio, which has been 





CUBANNETWOR 


Edmund Chester Heads 
$1 Million Purchase 


EDMUND CHESTER, veteran CBS news executive, becomes quarter- 
owner and general manager of RHC-Cadena Azul under a million dollar 
cash transaction consummated last week, whereby a new joint Cuban- 


United States company takes over 


Trinidad interests. 

Mr. Chester, director of news and 
public affairs for CBS Radio and 
well-known in Latin American 
radio and TV circles, left New 
York Saturday for Havana where 
formal transfer of the properties 
will take place. 

RHC is a network of 10 standard 
broadeast stations covering the 
islands, plus two international 
shortwave stations. Six TV chan- 
nels already have been allocated 
and Mr. Chester said the plan is 
to get their construction under- 
way immediately. It is under- 
stood his salary will be in the 
neighborhood of $100,000 a year 
and that he also will acquire an 
interest in a related set manufac- 
turing project. 

Mr. Chester said he could not 
identify the American interests but 
he described them as businessmen 
and private investors, not now iden- 
tified with broadcasting in this 
country. The Cuban interests are 
represented by Gaspar Pumarejo, 
former part owner of Union Radio, 
which placed CMUR-TV on the air 
in October, 1950—Havana’s first 
TV station. 


Don’t Confuse With Roosevelt 


Mr. Chester told BROADCASTING ® 
TELECASTING that the transaction 
is not to be confused with reports 
of plans of Elliott Roosevelt to 
enter the Cuban radio-TV field. 
He said his transaction was not 
consummated until the Roosevelt 
negotiations had been concluded. 


A close personal friend of Gen- 
eral Fulgencio Batista, Mr. Chester 
said the Cuban president is not 
identified with the new ownership. 
He had discussed the matter with 
Gen. Batista, however, after the 
leader’s coup d’etat, and he said 
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the operation from the Amando 
* = i 
the Cuban executive thought the 
transaction “would be a_ good 
thing.” It was learned that Gen. 
Batista, during his exile from 
1944-49, spent considerable time 
with Mr. Chester in this country. 
RHC, radio-wise, has been the 
top competitor to CMQ, the Goar 
Mestre network. CMQ, besides its 
key TV station in Havana, recently 
began operation of two additional 
outlets and likewise holds con- 
struction permits for an aggregate 
of six stations. 


Mr. Pumarejo will be president 
of the new company, with Mr. 
Chester as general manager, part 
owner and operating head. 

Mr. Chester plans to return to 
the United States following the 
meeting today (Monday) at which 








Mr. CHESTER 


sponsored by Ovaltine, on May 5. 
Schwimmer & Scott, Chicago, is the 
agency. 

B. F. Goodrich Co. is following 
the trend of sharing TV expenses 
via alternate- week sponsorship, 
with its decision to take over the 
George Burns and Gracie Allen TV 
show every other Thursday, start- 
ing next fall. Carnation Co., Los 
Angeles, which currently sponsors 
the show on alternate Thursdays, 
has renewed effective Oct. 2 for 
another 52 weeks through Erwin, 
Wasey & Co., New York. BBDO, 
New York, is Goodrich agency. 


ATOMIC TESTS 


Networks Plan Coverage 


MAJOR networks are planning to 
send as many representatives as 
they are allotted for the Atomic 
Energy Commission’s “develop- 
mental activities on the weapons 
program”—and atomic blast—to 
be conducted in Nevada April 21. 
ABC announced that it will at- 
tempt to bring both radio and tele- 
vision audiences on-scene reports 
of the tests and has assigned net- 
work engineers to study transmis- 
sion and recording problems. 
NBC television news last week 
scheduled its own films of the blast 
for 11:15-11:30 p.m., EST, April 
22. Special camera crews are to 
rush their work to NBC West Coast 
television headquarters in Holly- 
wood for processing and telecast- 





ing. 
Mutual Broadcasting System 
spokesman said their network 


would carry on-scene broadcasts, 
if possible, or at least would have 
taped descriptions on the air as 
soon as they were passed by se- 
curity checkers. 

CBS Radio assigned Commen- 
tator Robert Trout as their wit- 
ness of the tests, where media rep- 
resentatives and civil defense offi- 
cials are to be admitted on a quota 
basis. 

Plans of other radio and televi- 
sion networks had not been com- 
pleted at the end of last week. 





the transaction will be concluded. 
He will return to Cuba as soon as 
his affairs at CBS Radio can be 
delegated. It was expected that 
Wells Church, news editor-in-chief, 
will become acting head of CBS 
Radio news and public affairs. 

Mr. Chester first went to Cuba 
in the early ’30s to cover a Cuban 
revolution for Associated Press. 
That assignment in Havana, taken 
on only six hours notice, was the 
beginning of a career as foreign 
correspondent. During the suc- 
ceeding eight years, Mr. Chester 
traveled some 250,000 miles and 
distinguished himself as a reporter 
of Latin American events. 

In November 1940, he was named 
director of Broadcasting to Foreign 
Countries for CBS. In 1948, he 
became CBS director of news and 
special events. A native of Louis- 
ville, Mr. Chester is in his mid- 
50s. He served in 1915 under the 
late Gen. John J. Pershing in the 
Mexican Border Expedition and 
also is a World War I veteran. 
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INFO. PERSONNEL 
Radio-TV Funds Attacked 


PUBLIC information personnel of 
the Defense Dept. drew fire again 
last week on Capitol Hill as House 
members lashed out at use of funds 
for radio and television programs. 

Despite these criticisms, the 
House voted down a proposal to 
delete $312,000 recommended by its 
Appropriations Committee for the 
department’s Office of Public Infor- 
mation. The overall fund cuts may 
mean a reduction of 75% in de- 
fense personnel and 50% in each 
of the services—Army, Navy and 
Air Force [B®T, April 7]. 

Rep. Pat Sutton (D-Tenn.) la- 
beled OPI activities as “propa- 
ganda” consisting of “radio pro- 
grams, with movie stars, and so 
forth on television at the taxpayers’ 
expense.” Rep. Sutton was advised 
that he unwittingly had reference 
to “recruiting” or perhaps the OPS’ 
Stars for Defense series. 

Rep. H. R. Gross (R-Iowa) in- 
jected that many performers “are 
paid $75 an hour, when most of the 
people who watch television and 
listen to the radio programs think 
they are contributing their serv- 
ices.” He said he found no limita- 
tion in the defense bill “which 
would prohibit any branch of the 
service from paying ... for the 
services of actors, singers, musi- 
cians, sports broadcasters, an- 
nouncers, news commentators or 
script writers.” 


ITU 10 CONVENE 


Geneva Meeting Planned 


SEVENTH session of the Adminis- 
trative Council of the International 
Telecommunication Union will con- 
vene in Geneva, Switzerland, next 
Monday, with Francis Colt de Wolf 
serving as U. S. representative. 


Mr. de Wolf, chief of the State 
Dept.’s Telecommunications Policy 
Staff, will be accompanied by Helen 
G. Kelly, also of the policy staff; 
Donald C. Blaisdell, U. S. repre- 
sentative in Switzerland, and 
Wayne Mason, U. S. telecommuni- 
cations attache for the American 
legation at Bern. 


The council, which comprises 18 
ITU members, will discuss admin- 
istrative and fiscal operations of 
the union in preparation for the 
Plenipotentiary Conference at 
Buenos Aires this October. A 
major council function is to insure 
efficient coordination of all ITU 
work. 


Richter Appointed 


EDWIN C. RICHTER Jr. has been 
appointed general manager of 
WKRC-FM Cincinnati, Transit Ra- 
dio outlet, according to David G. 
Taft, managing director of Radio 
Cincinnati Inc., licensee of WKRC- 
AM-FM-TV. He succeeds Robert 
F. Bender, who has transferred 
to the sales department of WKRC- 
TV. Mr. Richter has. been a 
WKRC-FM account executive since 
September 1950. 
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ATTENDING luncheon-meeting in preparation of campaign of the Elliott- 
Lewis Corp., Philadelphia, to sponsor five news shows weekly over WCAU 
there are (seated | to r) Donald W. Thornburgh, WCAU president-general 
manager; R. F. Pettet, vice president, Elliott-Lewis Appliance Div., and T. 
H. Lewis Jr., Elliot-Lewis president-board chairman; standing (I to r) are 
Charles Shaw and George Lord, WCAU newsmen; Earle Dietrich, account 
executive, Joseph Lowenthal, Adv. and Alan Scott, WCAU newsman. 


DEFENSE BUDGE 


Hill Cuts May Halt 
Paid Advertising 


CONGRESS last week wielded its economy axe over military recruiting 
operations, with the prospect that virtually all paid radio-TV and other 
advertising funds may be eliminated after July 1. 

The House of Representatives took a dim view of voluntary recruiting 


activities and lopped off a sizable 
chunk for Army maintenance and 
operation, under which recruiting 
monies fall. Personnel procure- 
ment authorities for both Army 
and Air Force thus are faced with 
the prospect of restudying the 
overall recruiting program and 
distributing the cuts down the 
line—providing the Senate goes 
along with the lower chamber. 

Authorities noted that the axe 
was not aimed at advertising per se 
but the Defense Dept.’s personnel 
program as a whole. But, in any 
event, the combined Army-Air 
Force budget of $1,050,000 is cer- 
tain to suffer unless the cut is 
restored. 

Air Force recruiting officials 
said the reduction would mean 
“considerable curtailment of volun- 
tary recruiting methods and per- 
haps complete elimination of the 
advertising program.” 

According to best estimates, 
overall recruiting monies of $12.5 
million would be cut to the bone. 
The Air Force pointed out it would 
suffer more than the Army, which 
still receives manpower through 
selective service. The proposed $1,- 
050,000 was earmarked for radio, 
TV and other media in fiscal 1953. 
The ad split is 60% Army and 40% 
Air Force. 

The House Appropriations Com- 
mittee had recommended that re- 
cruiting be pared $2 million. The 
lower chamber lowered the boom 
in adopting an amendment by Rep. 
Leroy Johnson (R-Calif.) to pare 
Army maintenance and operation 
$135.6 million out of the budget 
request of $4.5 billion. Another 
amendment completed the job, 
chopping pay and allowances for 
field recruiting stations 75%. 

Last week’s action, taken during 
debate on a Defense Dept. appro- 
priations bill (HR 7391) aggre- 
gates an already bruised condition 
in which recruitment advertising 


* 
has found itself in recent months 
[BeT, April 7]. 

When the current interim ad 
allocations program for radio-TV 
broadcasting and other campaigns 
expires, personnel procurement au- 
thorities will find the money cup- 
board bare. An estimated $2 mil- 
lion-plus of ’52 funds is still frozen 
by Congressional mandate. The 
interim program is financed from 
’5b1 monies of which another $170,- 
000 is tied up [B®T, Feb. 1]. 

In hearings before a House Ap- 
propriations subcommittee, Maj. 
Gen. G. H. Decker, Army Dept. 
budget division, pleaded that the 
freeze on current (’52) funds has 
curtailed local radio expenditures 
and “made the task of obtaining 
public service newspaper and radio 
support much more difficult.” Con- 
gress has taken no action yet to 
rescind the ban. 

An Air Force official, on the other 
hand, assured Congress that “we 
will try as far as we can go with 
free advertising—free space, free 
time” in carrying out the ’53 
campaign. The program called for 
radio and television spots “where 
we think we can get the best. re- 
sults,” according to Brig. Gen. 
Omar O. Niergarth, chief, Military 
Personnel Procurement Service, 
USAF. 


An MPPS authority acknowl- 
edged last week that “we will 
probably have to go on bended 
knee to all media” to sustain the 
program. 


Morgan Returns 


EDWARD P. MORGAN, after 
more than a year at the Office of 
Price Stabilization, leaves the gov- 
ernment agency April 15 to return 
to the Washington law firm of 
Welch, Mott and Morgan. Mr. 
Morgan was national director of 
enforcement for the agency. 





TUBE OUTPUT 


Defense Orders Nee 


iy, | 0 
Ne 
MANY manufacturers of tra), 
mitting tubes will need addition ASSOCIATE 
defense orders to continue norpithe U- . = 
operations this fall, the goyeniwere channel 
ment was told last Tuesday, outlets PY th 
A special advisory group medomestic _ 
with George Henyan of Natioyhaving incre 
Production Authority’s Electronj0f 1,126—act 
Division, and other officials to 4, report by the 
cuss production needs. made public | 
Committee members _ reportg Domestic 1 
some shortages of certain tukereased by 1 
types for non-military demands byfor the news 
indicated that, in the main, syg.port outside 
cient materials have been magby more tha! 
available to industry. Present ay Speaking | 
proposed plant facilities shoyiee—*§ dist 
meet production needs for botitic and wo! 
transmitting and special purpos Bewsphotos, 
tubes, NPA was advised. port said th 
Representatives of General EleSible to sive 
tric Co., Raytheon Mfg. Co., Rcaindividual 5 
Western Electric and other firm¢0Vers® r 
were told that no substantial relax@tat 9 be 
ation of controls is in sight [BeT’ 
April 7]. Copper will continy8" 
searce another year and the nicke Some sta 
situation will remain acute evenoted, had 
longer. There will be sufficient cop 8cores and 
per to meet current second-quarte| 4498 durin 
needs, however. exclusion 0 
The session was called durinthere had 
the heat of the steel dispute lag baseball pl 
week. The government promptl fights, ae 
froze steel supplies deliveries fo tions had } 
civilian needs to conserve vitgetase of 
stockpiles for defense. | themselves 


While the strike failed to mS%t 8s & 
terialize, production was set bac gene 
by the mantling and dismantling Seekir 
processes at the steel companies State 1 
There were estimates that TV se bers, the 
production would be cut about : sca ; 
million receivers if it had come off wy otgte 
The freeze on civilian goods usin; " . hs 
steel will be maintained only lon = poe 
enough to permit withdrawal o looking f 
stocks for defense production. sok exiat 

Aside from receiver production 4: iti. de 
TV broadcasters are pinning thei: mornings 
hopes for new station constructio Sunday 
on availability of structural stee bance tel 
late this year and in 1953. grams, he 
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NBC COMEDY PLAN 
Introduced in N.Y. wom a 
NBC’s Comedy Development Plan a wn 
to build new comedians, new writ- members 
ers and new material for television “of noter 
has been introduced in New York Possib: 
studios, with the first of a series bership 4 
of bi-weekly revues staged for an naeine 
audience of NBC executives, TV releen.4 
directors and program producers. ae 4 


Produced by William Gargan Jr, and vari 
the revues are not telecast and are out the - 
actually auditions intended to IM “hyt no 
troduce new talent and test NeW reached, 
comedy possibilities, according © Ragin 
Joe Bigelow, producer of NBC- praising 
TV’s Royal Showcase, who is al8 criticiziy 
in charge of the development pla™ jarkeg 
The comedy tests are the first phase factual 
of an over-all talent development o¢ slang 
scheme, ultimately to include the though 
NBC tryout theatre and the NBC written 
variety theatre on broadway, he praise, 
said. Results of comedy develop- Acriticis; 
ment should be offered on the NBC- were oy 
TV network starting this summe?, yadio |; 
Mr. Bigelow added. 


pscribers. 
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RADIO HELPS AP 


. , | 
ee. Newsgathering Cited 


tran : : 
ve IATED Press services in 
pes. “% §, and 72 other countries 


no ij 
hanneled to a total of 5,564 
hy i py the end of 1951—with 


tic radio membership alone 
A increased by 58 to a total 
ctronjxOf 1,126—according to a year-end 
to a report py the AP general manager, 
made public last Friday. ; 
eporte Domestic newspaper members in- 
in tykereased by 13 to 1,733, and outlets 
nds hyfor the news, radio and picture re- 
z rt outside the United States rose 
than 200 to reach 2,705. 
ing of the radio news serv- 
ent an SP distinguished from domes- 
or hotitic and world newspaper service, 
pur newsphotos, features, etc.—the re- 
Pee port said that, since it was impos- 
al Ele sible to give over the radio wire to 
: pcg individual requests for specialized 
: firm coverage, radio service would op- 
1 relay erate “on the basis of the greatest 
, [Bepgood for the greatest number of 
ontiny Subscribers.” 
> nicke Some station members, it was 
e eynoted, had sought only football 
ant coy scores and game details on Satur- 
quarte|@ays during the fall, even to the 
exclusion of all general news, and 
durinjthere had also been requests for 
ite lag baseball play-by-play coverage and 
omptl fights, round-by-round. Other sta- 
ies fo) tions had requested extensive cov- 
» yitderage of special events lending 
themselves to sales of programs, 
such as the Japanese peace confer- 
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at bac 


antling 
panies 
TV se 
bout ¢ 
me off 
S usin 
ly lon 
wal 0 
on. 

luction 
g thei: 
ructior 
il stee 


Seeking Greater Coverage 


State meetings of radio mem- 
bers, the report continued, per- 
sisted in seeking greater coverage 
of the particular areas on Sun- 
days. “Fundamentally,” the gen- 
eral manager observed, “they are 
looking for something that does 
not exist, since people’s normal ac- 
tivities do not make news Sunday 
mornings.” AP tried to expand its 
Sunday coverage with long-dis- 
tance telephone calls and _ tele- 
grams, however. 

General news coverage was aided 
and increased throughout the year 
by participation of radio members, 
N. Y, it was said. Cooperation of most 
t Plan of the 162 radio members in locali- 
aan ties where there are not newspaper 

.; smembers was particularly cited as 
York “of noteworthy value.” 
ont Possibility of regular AP mem- 
fer bership for qualified radio stations, 
s, TV SUegested by the AP board of di- 
jucers, Tetrs as early as 1950, was dis- 

i cussed with newspaper members 
an “T» and various state groups through- 
nd are out the year, the report indicated 
to I “but no definite conclusions were 
t — reached.” 

NBC. Radio subscribers — quoted as 
5 ales Praising AP services highly and 
plan, <Tttizing harshly — indicated a 
phase factuel preference for straight, 
ment ai news reports and omission 
, the ©. ‘lang from radio news wire, al- 
“ype ‘ough an occasional colorfully 
he written feature story drew member 
wall et it was noted. A usual 
| Titicism was that women’s scripts 
mmer, hrs —— specialized, that rural 
isteners had no interest in 


recipes for avocado salad or in 
Paris styles. 

Radio members of AP continued 
to form state associations, accord- 
ing to the yearly review, with a 
new group formed in New Mexico 
to bring the total to 36 state groups 
which cover the geographical areas 
of 46 states plus the District of 
Columbia and Alaska. 

The report noted that Tom 
O’Neil, radio news editor of AP for 
11 years, retired and was succeeded 
in late December by John A. Aspin- 
wall, former general early news 
editor. 


COLLEGE RADIO 
Discussed at IBS Clinic 


COLLEGE radio is still largely an 
untried advertising medium which 
should develop more facts about 
itself and its market but which the 
sponsor will be ready to use when 
its proves itself, an Intercollegiate 
Broadcasting System sales clinic 
was told April 4 at Columbia U., 
New York. 


The speaker was James C. Bowl- 
ing of Philip Morris & Co.’s college 
sales department, who outlined 
both advantages and disadvantages 
of advertising via the wired-radio 
campus stations. 

Thomas F. Clark, national repre- 
sentative for the IBS group, re- 
ported “reasonable success” in sales 
of spot announcements, but empha- 
sized the need for developing pro- 
grams to offer agencies as well as 
for more audience and market data. 
“We are beginning to get the 
medium across to the advertisers,” 
he asserted. 

Other speakers in the IBS week- 
end sales and promotion clinic in- 
cluded Leslie T. Harris, radio-TV 
director of Colgate-Palmolive-Peet, 
who stressed the importance of 
public relations and publicity and 
also noted the value of campus 
radio experience as an “entree into 
radio”; Roy C. Porteous, NBC-TV 
account executive, who discussed 
“The Television Salesman”; J. 
Donald Foley, WCBS New York 
advertising and promotion director, 
who outlined station promotion 
needs and tools, and Samuel Kauf- 
man, NBC press’ dept., who 
sketched NBC’s activities in the 
various fields of publicity. 


POLITICAL’ AD 


FRONTAL attack on institutional 


Humphrey Seeks Curb 
On Deductible Tax 


advertising was promised by Sen. 


Hubert H. Humphrey (D-Minn.) last week which may add steam to a 


brewing fight on Capitol Hill with 


the advertising industry. 


It was learned by BROADCASTING ® TELECASTING that the Senator is 


engaged in consultation with the 
Bureau of Internal Revenue in an 
effort to determine how so-called 
“political” institutional advertising 
can be eliminated as a deductible 
tax expense by corporations. 

This new development followed 
Sen. Humphrey’s broadside against 
“political” institutional advertis- 
ing in a speech on the Senate floor 
[BeT, April 7]. 

At present, the bureau’s policy is 
to permit institutional advertising 
to be deducted as an expense pro- 
viding the amount spent is “reas- 
onable” in comparison with the 
firm’s advertising budget of pre- 
vious years. 

Sen. Humphrey would have the 
bureau tighten this policy and 
crack down on firms which use so- 
called “political” advertising and 
mark off this expense in their in- 
come tax returns. 

Over the weekend of April 5, Sen. 
Humphrey’s Senate Small Business 
Subcommittee on Newsprint re- 
leased a report of a study made on 
the problem of newsprint supply. 

In the report, the subcommittee 
concluded that “postal subsidies 
and tax regulations tend to stimu- 
late advertising that may be un- 
necessarily extravagant and not 
particularly productive. Possibly 
our government can give more con- 
sideration to its postal rates and 
tax regulations.” 


May Turn to Legislation 


Sen. Humphrey reportedly has 
made his plans to first consider in- 
stitutional advertising as a field 
where corrective administration can 
be applied. If the bureau is unable 
to tighten its hand under the law, 
the Senator will look into the pos- 
sibility of clearing a path for the 
bureau through legislation. 

A sentence in the report, read- 
ing: “Large publishers might help 
to alleviate the situation [of news- 
print shortages] by voluntarily ad- 
justing and increasing their adver- 
tising rates so as to discourage ex- 
travagant use of newspaper space 
for advertising,” already has been 








HERE IS signing for new show, Private Files of Matthew Bell, starring actor 
Joseph Cotton, on MBS (4:30-4:55 p.m., Sunday), sponsored by Seabrook 


Farms Inc., Bridgeton, N. J. 


This is firm’s first use of national radio. 


L to 


r: Jack Seabrook and Courtney Seabrook, vice presidents of firm; Mr. Cotten, 
and Frank White, MBS president. 
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disavowed by the Senator [B®T, 
April 7]. 

Sen. Humphrey said he had not 
been aware this language was in 
the report and in any case it had no 
business being in the report. 

Should the Senator be successful 
in forcing the hand of the bureau 
in cracking down on “political” in- 
stitutional advertising, the ruling 
would affect the funneling of ad 
budgets in both radio and televi- 
sion as well as in the printed media. 

The report was delayed on Capi- 
tol Hill for a week. One paragraph 
was deleted when Sen. Andrew F. 
Schoeppel (R-Kans.) said he would 
criticize sections of the report 
which blamed the newsprint short- 
age on increased advertising. 


Further Explanation 


In the report, the Senate com- 
mittee recommended legislation for 
the formation of publisher-owner 
cooperatives for the manufacture 
and distribution of newsprint. 

In further explanation of why 
the Senator is against higher ad- 
vertising rates, an associate ex- 
plained last week that the “little 
fellow” would be squeezed out of 
the picture. 

While he is not against the prac- 
tice of a corporation or any person 
advertising in order to expound po- 
litical views, Sen. Humphrey said 
“it is not a legitimate business 
expense. It has nothing to do 
with the product sold by a corpora- 
ie Gs a 


WISMER TO LEE 


To Help Guide Expansion 


HARRY WISMER, radio - TV 
sportscaster and commentator, has 
joined the Thomas S. Lee Enter- 
prises in a general executive ca- 
pacity, President Thomas F. 
O’Neil announced Thursday. 

Mr. Wismer will be assigned to 
work on the new and expanded 
program of the O’Neil radio and 
television stations, including WOR- 
AM-FM-TV New York, and the 
Mutual Yankee and Don Lee radio 
networks, and later this month will 
start his own series of sports broad- 
casts on WOR. The five-times 
weekly program will be sponsored 
by General Tire & Rubber, of 
which Mr. O’Neil is vice president. 
The sportscaster will also develop 
a sports feature on WOR-TV in 
the future, and will continue with 
his reporting of major athletic 
events, the announcement said. 

Mr. Wismer had been associated 
with ABC as a member of its sports 
division and then on a free lance 
basis until last fall, when he moved 
his New York offices from ABC 
quarters and assumed independent 
operations. 
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PHILIP JOHN MEYER, 70, 
founder and owner of KF YR Bis- 
marck, N. D., died April 6 follow- 
ing a heart attack at his winter 
home in Miami Beach, Fla. 

Mr. Meyer, also president of the 
Meyer Broadcasting Co., licensee 
of KFYR, founded the station in 
1925. He reportedly was one of 
the first three persons to get a sta- 
tion license from ex-President Her- 
bert Hoover, who was then Secre- 
tary of Commerce. The Dept. of 
Commerce then governed radio. 

KFYR grew from a one-man 
operation to its present stature as 
a 5’ kw station on 550 ke. From the 
outset, Mr. Meyer aimed at im- 
proving Canadian-North Dakotan 
relations, once strained. 

So successful was this effort that 
in 1932 a delegation from Winni- 
peg went to Bismarck to honor Mr. 
Meyer. 

Born in Waseca, Minn., Mr. 
Meyer moved to Bismarck at an 
early age. At the time he started 
the radio station he was working 
in his father’s combination florist- 
stationery store. 

Mr. Meyer was a member of the 
Bismarck Chamber of Commerce, 
the Rotary Club, Bismarck Maso- 
nic Lodge, the Shrine at Fargo, 


WOPA-LBS CASE 


Settlement Terms Studied 


FINAL terms of the out-of-court 
settlement between WOPA Oak 
Park, Ill. and Liberty Broadcasting 
System were being checked last 
week by WOPA owners Egmont 
Sonderling and William L. Klein. 
The agreement was drawn during 
the NARTB convention by these 
men, who also own United Broad- 
casting Co., Chicago, and Gordon 
McLendon, Liberty president, and 
James Foster, LBS executive vice 
president. 

Although both parties have 
agreed not to divulge settlement 
terms, it is presumed Liberty will 
pay a cash sum to WOPA and con- 
tinue with WCFL Chicago as its 
affiliate. WOPA charges affiliation 
contract violation. 








Magazine Revenues Up 


MAGAZINE advertising revenues 
reached a new high during the first 
quarter of 1952, with a total of 
$122,941,552, up 10.1% from the 
$111,623,629 gross for the first 
quarter of 1951, according to Maga- 
zine Advertising Bureau. Pages of 
magazine advertising were up 
3.9%, with 18,894.50 pages in the 
opening three months of 1952 to 
18,188.13 in the same period of last 
year. Sunday newspaper sections 
are down from last year, MAB re- 
ports, with total first-quarter bill- 
ings of $13,846,354 this year, down 
8.5% from the $15,125,735 last 
year. Advertising pages in Sun- 
day supplements for the quarter 
dropped to 1,160.27 this year from 
1,186.34 last, a decrease of 2.2%. 
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Philip 3. Mever 


1952 


N. D., and recently was granted a 
life membership to the Elks. 

Surviving are his wife, the for- 
mer Etta Hoskins, of Bismarck, 
and a daughter, Mrs. William 
Ekberg, whose husband is an in- 
structor at the U. S. Naval Aca- 
demy. 

Funeral services were held in 
Miami Beach April 8. 


Martin H. Barrett 


FUNERAL services, followed by 
interment in Holy Cross Cemetery, 
Los Angeles, were held last Wed- 
nesday for Martin H. Barrett, 43, 
West Coast representative of Cun- 
ningham & Walsh., New York agen- 
cy. He died at St. John’s Hospital, 
Santa Monica, on April 7, after a 
lingering illness. Surviving are a 
daughter, 3%, his mother, five sis- 
ters and three brothers. 


SHEA NAMED 


Heads NBC Cleveland Outlets 


HAMILTON SHEA, controller of 
owned and operated stations of 
NBC, was named general manager 
of the network’s WTAM-AM-FM 
and WNBK (TV), Cleveland last 
week following the resignation of 
John McCormick from that post. 

The appointment, announced 
Tuesday by James M. Gaines, NBC 
vice president in charge of the 
O&O division, is effective May 1. 

Mr. Gaines predicted that Mr. 
Shea “will bring new excitement to 
radio and television in Cleveland,” 
and said the network’s stations 
there “will explore new formulas 
and devices to accentuate the vital 
policy of community integration.” 

“Mr. Shea’s most important job 
is one of service to the greater 
Cleveland community,” he said. “He 
will add to this local service the 
world-wide facilities of the na- 





WRFD HOLDS OPEN HOUSE 


18,471 Visit New Radio Farm at Dedication 





RURAL Ohio trekked from all the 
state’s 88 counties when 18,471 
Ohioans attended a weeklong dedi- 
cation of the new WRFD Worth- 
ington studios and 260-acre Radio 
Farm at Powell Rd. on route 23 in 
Delaware County. 

Greeting the rural Ohioans per- 
sonally was Col. “Pop Hess,” 72- 
year-old farm sales representative. 

Some 6,000 Ohio families drove 
an average of 75 miles through 
cold wet weather to cause a traffic 
jam near the scene, during the first 
big day of the Open House week, 
the station noted. Highlighting 
the opening day was a two-hour 
dedication broadcast with Ohio 
Governor Frank J. Lausche intro- 
ducing the program. 

“It seemed like all Ohio came 
walking through our front door 
- « « and we like it!” said J. D. 
Bradshaw, WRFD manager. “Our 
open house success proved to all 
Ohio stations that ‘Wherever you 
go there is radio!’” 

Included in the mass attendance 
were church, school, civic and farm 
groups, all arriving by chartered 
bus and special auto tours through 
dedication week. 

WRED staffers and Worthington 


ee 









ed 


HERE are the new studios of WRFD Worthington, Ohio, and 260-acre 


high school students greeted them 
with tours and gifts of baby vanda 
orchids flown from Hawaii, animal 
balloons, WRFD folders and book 
matches. Staff personalities en- 
tertaining included Ray Roese, 
with Frank LaRue and orchestra, 
mornings on Hospitality House, 
WRFD Women’s Director Mary 
Lou Pfeiffer on her daily programs, 
Kitchen Kettle and Your Home 
and Allen James, staff pianist, and 
Floyd Mussard, baritone, in quar- 
ter-hour musicals. 


Dedicatory Speakers 


Herbert E. Evans, vice president 
and general manager of the Peo- 
ples Broadcasting Corp., station’s 
owner and operator, dedicated 
WRFD at the opening day cere- 
monies, and Murray D. Lincoln, 
president of the firm and of Farm 
Bureau Insurance companies, Co- 
lumbus, spoke on “Peace Through 
Abundance.” 


The sponsors’ tour took place on 
the second day and at a sponsors’ 
dinner in Columbus, 400 heard 
talks by Edgar Kobak, WTWA 
Thomson, Ga.; Joseph C. Harsch, 
Christian Science Monitor, and 
Liberty Broadcasting System news 
commentator, and A. C. Nielsen 


——————— - 


radio farm, dedicated during the station’s weeklong Open House. 





tional networks of NBC in jy.) 
and television. Thus local anq 
tional programming wyil] sta 
side by side to form the stron 
broadcasting partnership in Cled 
land.” 
With NBC since 1949, when } 
joined as controller of the (, 
division, Mr. Shea formerly y 
treasurer and controller of Em 
son Drug Co. for five years, dur) 
which time he was closely ag, 
ciated with the successfy] Been! 
Seltzer advertising campaigns, . 
previously was with Chase Natioy 
Bank for two years and with } 
Autograph Corp. for six years, 
His successor as operations 
rector and controller of the 04 
division was not designated. 







20-Year Radio Veteran 


Mr. McCormick, leaving the ma 
agership of the WTAM propertic 
has been in radio for more th 
two decades and with NBC sin, 
1940 except for a part of 1% 
when he was on leave of absence; 
serve as director of the radio 4 
partment of the Republican }y; 
tional Committee. 

He joined WGBS (now WINS 
New York in 1930 as an announed 
engaged in free-lance progra| 
work in New York from 1932 { 
1934, then moved to WKRC Ci 
cinnati as program and producti 
director, rising to assistant mat 
ager of the station in 1935 an 
manager in 1936. He joined WCC 
Minneapolis in 1938 as assistan 
manager and two years later ely 
tered NBC service as an accour 
executive in the central divisio 
Except for the brief leave of al 
sence, he remained with the centr! 
division until named manager ¢ 
WTAM ‘on Feb. 1, 1948. 





Jr., administrative vice presidet 
of the audience measurement fin 

The closing day saw WRFD pr 
senting the first broadcast of th 
Columbus Little Symphony wit 
G. E. Hardesty conducting. B 
fore the Open House week WRF 
entertained the Ohio press at 
luncheon, with Mr. Evans of PB 
describing the station’s future de 
velopment plans. The station wa 
the cover feature of the March isy 
sue of the Ohio Farm Bureau New 
and received a seven-page sprea( 
in the Columbus Citizen magazin 
section. More than 5,000 invita 
tions were mailed throughout Ohi. 

During the Open House wel 
WRFD sponsors furnishing spt 
cial contest and door award prize 
included: Meridian plastic tile 
Youngstown kitchen, Gibson re 
frigerator, Apex washer, Norgt 
home freezer, Hamilton clothe 
dryer, Tappan range, Crosley elec 
tric range, Perfection electri 
range, Gruen watches, Lincolt 
farm welder, Westinghouse roast 
er, Crosley radios, Columbus plas 
tic kitchen sets, Big H feed, Puritia 
feed, Genuine Pfister hybrid, Mi 
ami baby chicks and others. 
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1951 lowa Radio Audience 
Survey reveals important 


trends in PROGRAM 


~~ 
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by MAURICE B. MITCHELL 





UNANIMOUS! 


“No transcription library can 
approach APS.” That was the 
unanimous verdict of broadcast- 
ers in the U. S. and Canada at 
both NARTB and CAB Conven- 
tions in Chicago and Toronto dur- 
ing the past weeks. 


“It sounds better” was a frequent 
comment. The cumulative impact 
of all that fine talent ... all that 
specially-arranged music ... made 
a sound that broadcasters liked. 
And sound counts in radio. 


“What a talent list” Delighted 
programmers revelled in that 
APS Talent Roster. Where many 
libraries have cut corners, APS 
has built well—with basic in- 
gredient music. Yes—we saw the 
importance of commercial help as 
a part of library service long ago 
—long before the rest, but the big 
difference lies in the fact that we 
didn’t borrow from the music (the 
heart of any library!) to pay for 
the sales gimmicks. 


“You must be after a rate in- 
crease,” was an oft-heard com- 
ment. Broadcasters were realiz- 
ing that APS’ overwhelming 
superiority as a station tool made 
it an outstanding value. Where 
good names and “important” mu- 
sic have been on the down grade 
in “promotional” libraries, they 
keep piling up at APS stations. 
And a library is never any better 
than its talent and its music, no 
matter what else you use for trim- 
ming. 


“The phone rings more often since 
we started with APS” said many 
friends in Toronto and Chicago. 
It’s true there’s a startling differ- 
ence in APS music—because it’s 
so different. It’s a different 
sound, and listeners call to ask 
“Where can I get that music?” 
Many APS stations proudly re- 
ply: “Sorry, you just can’t get it. 
That’s music transcribed especial- 
ly for this station.” 


“We're always reading raves 
about your talent” said a flock of 
wide-awake broadcasters. We ex- 
pect that. Where else can you find 
winners like Rosemary Clooney 


..- Guy Mitchell .. . Vic Damone 
... Evelyn Knight... Kay Armen 
... Ted Dale... Glenn Osser... 
Al Goodman. ... a flock of others 
... always in the headlines. Re- 
cently we’ve seen “Four Star” 
ratings for personal appearances 
like the Clooney current night- 
spot tour ... Guy Mitchell’s Tor- 
onto date . .. Evelyn Knight’s 
superb singing at the Swank 
Plaza in N. Y. ... Glenn Osser’s 
incomparable conducting on TV 
oo « Ce. 


“How can you keep this up?”” Was 
a frequent question. It’s easy to 
answer. We’re the music special- 
ists of the library business. Per- 
formers like us, do their very best 
for us. We have the know-how, 
and we spend our music dollars 
for performances that can be 
used, not for musical “gimmicks” 
you can’t even find once the li- 
brary arrives. A library is like 
any other kind of entertainment 
material. It “plays” or it doesn’t. 
Ours does. 


“It’s been ten years—and we use 
it more than ever.” We heard 
that from many old friends. They 
chuckle with us at the “two-years- 
and-out” kind of library. There’s 
only one “best performance,” and 
once you have it, there’s no sen- 
sible reason for changing to sec- 
ond best “just for a change.” 
Stations never junk top-audience 
shows “just for a change” and our 
old friends have learned that 
when you have a flock of solid 
performances all in one library it 
gets better and better as time 
goes on and new material keeps 
flowing in. 


“How much?” We enjoy hearing 
that question. It’s a “closer” for 
us. That’s because there’s an APS 
library service for every broad- 
caster. Our Specialized libraries 
lease at rates like these: $19.50, 
$22.50, $32.50, $39.50, $47.50 per 
month. The full basic APS library 
costs less than any other full- 
sized library on the market. A 
bargain? Nope! Just a sensibly 
priced service for broadcasters, 
produced by broadcasters who 
know broadcasting problems. We 
have nothing else to sell—this is 
a full-time business for us. 


* 


ASSOCIATED PROGRAM SERVICE 
151 W. 46th Street, New York 
Pleze 7-7710 
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McFarland Billi—Senate Eyes 


(Continued from page 25) 


rule or regulation of the Commission 
authorized by this Act or by a treaty 
ratified by the United States; and 


“(5) for violation of or failure to ob- 
serve any cease and desist order issued 
by the Commission under this section. 


“(b) where any person (1) has failed 
to operate substantially as set forth in 
a license, or (2) has violated or failed 
to observe any of the provisions of this 
Act, or (3) has violated or failed to 
observe any rule or regulation of the 
Commission authorized by this Act or 
by a treaty ratified by the United 
States, the Commission may order such 
—— to cease and desist from such 
action. 


“(c) Before revoking or suspending 
a license or revoking a permit pursuant 
to subsection (a), or issuing a cease 
and desist order pursuant to subsection 
(b), the Commission shall serve upon 
the licensee, permittee, or person in- 
volved an order to show cause why an 
order of revocation or suspension or a 
cease and desist order should not be 
issued. Any such order to show cause 
shall contain a statement of the matters 
with respect to which the Commission 
is inquiring and shall call upon said 
licensee, permittee, or person to appear 
before the Commission at a time and 
place stated in the order, but in no 
event less than 30 days after the receipt 
of such order, and give evidence upon 
the matter specified therein; except 
that where safety or life or property 
is involved, the Commission may pro- 
vide in the order for a shorter period. 
If after hearing, or a waiver thereof, 
the Commission determines that an 
order of revocation or suspension or a 
cease and desist order should issue, it 
shall issue such order, which shall in- 
clude a statement of the findings of the 
Commission and the grounds and rea- 
sons therefor and specify the effective 
date of the order, and shall cause the 
same to be served on said licensee, 
permittee, or person. 


“(d) Except insofar as other provi- 
sions of this Act provide for specific 
forfeitures, in any case where subsec- 
tion (a) or (b) of this section author- 
izes the revocation or suspension of a 
license, the revocation of a construc- 
tion permit, or the issuance of a cease 
and desist order, and in any case where 
section 303 (m) of this Act provides 
for the suspension of an operator’s 
license, the Commission may, in lieu 
of revoking or suspending the license, 
or revoking the permit, or issuing the 
cease and desist order, or in addition 
to issuing the cease and desist order, 
direct the payment of a forfeiture to 
the United States of the sum of $500 
for each day during which any offense 
specified in subsection (a) or (b) of this 
section, or in section 303 (m), occurred, 
or such lesser sum as the Commission 
may find appropriate in the light of all 
of the facts and circumstances of the 
particular case. Before the imposition 
of any forfeiture herein provided for, 
the Commission shall serve a notice of 
apparent liability for the forfeiture of 
a specific sum of money, which sum 
may be determined by the Commission 
on the basis of information then before 
it. Such notice shall give a reasonable 
opportunity to apply for a hearing, or, 
if a hearing is waived, to submit a 
written request for remission, or re- 
duction in the amount, of the forfeiture, 
such written request to be supported 
by a statement of the facts warranting 
remission or reduction. The Commis- 
sion, upon final determination of the 
amount of any forfeiture, shall give 
notice thereof and specify the . time, 
not less than thirty days after receipt 
of notice, within which to pay such 
sum into the Treasury of the United 
States. If not paid within the period 
specified, suit may be brought as pro- 
vided in section 504 of this Act for re- 
covery of a forfeiture. In any case 
where the Commission has served an 
order to show cause pursuant to sub- 
section (c) of this section, the Commis- 
sion, after hearing or waiver thereof as 
therein provided, may, in lieu of re- 
voking or suspending a license, or re- 
voking a permit, or issuing a cease and 
desist order, or in addition to issuing 
a cease and desist order, in such pro- 
ceeding, impose the forfeiture provided 
for in this subsection. If a hearing is 
waived, a reasonable opportunity shall 
be given to submit a written request 
for remission, or reduction in the 
amount of the forfeiture, supported by 
a statement of the facts warranting 
remission or reduction. Any forfeiture 
ordered after the service of an order 
to show cause shall be collected as 
provided above. 

“(e) In any case where a hearing is 
conducted pursuant to the provisions 
of this section, both the burden of pro- 
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ceeding with the introduction of evi 
dence and the burden of proof shall }, 
upon the Commission. 

“(f) The provisions of section 9 
of the Administrative Procedure 4, 
which apply with respect to the inet 
tution of any proceeding for the suspen, 
sion or revocation of a license or perm, 
shall apply also with respect to the 
institution, under this section, of 
Letra Len | the _—_ of a cease 
an es) order or for the 
of a forfeiture.” impositio 


ABC-UPT MERGER 


Hearing Nears Conclusio; 


FINAL two- to four-week phase oj 
the hearing on the proposed Merger 
of United Paramount Theatres with 
ABC begins at the FCC today 
(Monday) [B®T, April 7]. 

First witness will be Gordon 
Brown, owner of WSAY Rochester, 
N. Y. He will appear as a public 
witness. Mr. Brown has been aj 
odds with the networks—especially 
ABC—for some time. : 

Next part of hearing will bring 
testimony from DuMont officials, 
who will offer rebuttal to testimony 
favoring the merger. 

WSMB New Orleans half-interest 
transfer from Paramount Pictures 
to UPT will be considered next, 


Finally, FCC Counsel Frederick 
W. Ford will cross-examine Para. 
mount Pictures and UPT directors, 
He is expected to delve into the 
propriety of certain theatre acqu- 
sitions by those companies. 

The number of witnesses Mr, 
Ford plans to question and the 
manner of his interrogation wil 
determine whether the hearing i: 
concluded within two weeks or fow 
weeks. 


FCC Hearing Examiner Le 
Resnick said that regardless o 
whether the proceeding is com: 
pleted with two weeks or a month 
he still expects to issue his initia 
decision by October 1. 

Observers point out that if the 
Commission accepts Mr. Resnick’ 
findings the final decision may be 
out by December 1—providing that 
upon filing of the exceptions to the 
initial decision, the Commission 
proceeds promptly to oral argu- 
ment. } 

_On the other hand, if the Com- 
mission should differ with the ex- 
aminer’s conclusions, the final de 
cision may not be forthcoming for 
a much longer period of time. 


The hearing began Jan. 16. 











Haber Buys WFEC 


SALE of WFEC Miami, 250 w day- 
time station on 1220 kc, was com 
pleted last week pending FCC ap 
proval. Price is $75,000. Buyer ® 
David Haber, of New York ané 
Miami, who has investments in rea. 
estate and has interest in various 
taxicab companies including 50% 
of Cresent Cab Co., New York, 
Seller is Howard D. Steere. Tra 
action was handled by Blackbur 
Hamilton Co. 
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Watch your 
pennies, Mister! 


When you buy radio time these days, you want 
to make every penny count. In Baltimore, the way 

you do it is simple. You just buy WITH—the 
BIG independent with the BIG audience! 


Every penny you spend on WITH helps produce exactly 
what you want from radio—low cost results! Because 
WITH delivers more buying listeners-per-dollar than 
any other radio or TV station in Baltimore. 
No wonder WITH is so popular with the local folks! Their 
advertising must produce immediate, economical results. 
And WITH regularly carries the advertising of more than 
twice as many retail merchants as any other station in town! 















Let your Forjoe man give you the whole 
WITH story today! 


WIT rey 


3S 








IN BALTIMORE & 





TOM TINSLEY, PRESIDENT 
REPRESENTED BY FORJOE & COMPANY 
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To an advertiser who prefers 
to captivate audiences 


There are no captive radio audiences in lowa. Every 
set has a dial. The dials work, the radios work, and 
any listener is free to free lance. Apart from the 
totalitarian implications of the word (no self-re- 
specting [owan—that’s the same as saying no Iowan 
—would sit still for being a captive anything) we 
figure an audience earned on program merit is more 


healthy for business. 


Being on WMT, CBS outlet in Eastern Iowa, is like 
occupying a choice location on Main Street. Twenty- 
three of the top twenty-nine programs are on CBS. 
There’s great customer traffic—great opportunity to 
reach more than 300,000 radio families in WMT- 
land. They’re captivated by programming—CBS 
and local. For full details, trap a Katz Agency rep 


(they capture easy). 


5000 WATTS, 600 KC 
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ARF Reactivated 


(Continued from page 27) 


a study of the Foundation’s pro- 
gram and make recommendations 
for enlarging the service to the 
membership. 

A complete report was made at 
Thursday’s board meeting on the 
various research projects which 
ARF plans to undertake. It is 
expected that analyses of these 
projects will be completed within 
a month, so that work can be com- 
menced without further delay. A 
survey of the membership showed 
a study of magazine ad reader- 
ship measurement and one of radio- 
TV ratings most wanted by most 
subscribers, and it was indicated 
they will be undertaken first. The 
ARF research committee has also 
recommended two short-term proj- 
ects, one of preparing analytical 
tabulations of the findings of ARF 
continuing studies, the other a 
study of the relationship of ad- 
vertising expenditures to sales and 
to national income. Presumably 
these will also be launched 
promptly. 

Mr. Kobak will serve as salaried 
president of ARF but continue his 
consulting practice, retaining his 
headquarters at 341 Park Ave., 
New York. He is not under con- 
tract to ARF and is to devote one 
day a week to the foundation once 
it is well under way. 


Among Clients 


Among his clients, it is under- 
stood, are General Mills, Knox- 
Reeves Adv., Miles Laboratories, 
Westinghouse Radio Stations Inc., 
A. C. Nielsen Co., Cleveland Plain 
Dealer. He also is identified with 
McGraw-Hill interests. 

In addition Mr. Kobak is owner 
of WTWA Thomson, Ga., and a 
weekly newspaper in that city. He 
is an NARTB director-at-large for 
small stations. Just a fortnight 
ago he resigned as chairman of the 
board of Broadcast Advertising 
Bureau. In advertising much of his 
career, Mr. Kobak was president of 
Mutual network before becoming a 
consultant. Prior to that he had 
served in high executive capacity 
at NBC and McGraw-Hill as well 
as in the agency field. 

Fred B. Manchee, executive vice 
president of BBDO and chairman 
of the ARF Projects Development 
Committee, reviewed survey results 
at the ANA convention in March. 

In the survey, 72% voted for the 
magazine readership study and 
65% wanted the radio-TV ratings 
study. Ranking fourth was the 
effect of TV on magazine and/or 
newspaper reading. 

“We want to be sure that we can 
rely with confidence on the data we 
receive on the measurement of our 
radio and television advertising,” 
Mr. Manchee had told the ANA 
convention. He added that agencies 
rated the radio-TV project first in 
their voting, with advertisers rank- 
ing it fourth and media fifth. 

ARF will not go into the rating 





measurement business, accord 
to Mr. Manchee, but try to get the 
answers to questions asked about 
present methods and _ technique 
This, he felt, would aid in inte. 
preting present data and Possibly 
lead to improved techniques. In aq. 
dition it would put into force req. 
ommendations made last year by a 
special test survey committee which 
called for field testing of broadcast 
research methods. This committe 
had been formed following an aq. 
vertisement in the July 10, 1959 
issue of BROADCASTING ® TELEcasr. 
ING. 

In this advertisement Stanley ¢. 
Breyer, KJBS San Francisco, 
pointed to confusion in radio re. 
search and proposed an impartial 
evaluation of techniques. The re. 
port was made March 8, 1951 by 
Dr. Kenneth H. Baker, then NAB 
research director who served as 
chairman of the special test survey 
committee. , 


PEABODY AWARDS 


Announcement Set May | 


ANNUAL George Foster Peabody 
Radio and Television Awards will 
be announced May 1 in New York 
at a meeting of the Radio Exect- 
tives Club of that city at the 
Waldorf-Astoria, Dean John f£, 
Drewry of the Henry W. Grady 
School of Journalism, U. of Geor. 
gia, has announced. : 


The awards, given for outstand- 
ing meritorious public service dur- 
ing 1951, are presented to indi- 
viduals, stations and/or networks 
as follows: 

Radio—for public service by a 
regional station above 1 kw, public 
service by a local station 1 kw or 
under, reporting and/or interpreta- 
tion of the news, drama or other 
non-musical entertainment, music, 
education, children’s program or 
series and promotion of interna- 
tional understanding; television — 
education, entertainment, news 
and/or interpretation and chil- 
dren’s program or series. Special 
awards also are made. 


LEE ESTATE | 


Twin Sisters Named 


TWIN sisters Marilyn Joan and 
Mary Jean Lee who will eventually 
receive nearly $1 million from the 
estate of the late Thomas S. Lee 
have been granted a monthly allow- 
ance of $150 each in Santa Monica 
Superior Court. 


Cousins of Mr. Lee, the 16-year- 
old twins were among 10 persons 
named to share $4,788,206 remain- 
ing from $12% million left by the 
heir to the late Don Lee broadcast- 
ing and automobile distribution 
fortune. They are daughters of the 
late Cupler Lee, brother of Don 
Lee, and reside with their mother, 
Mrs. Frances M. Lee in Northridge, S 
Calif. The twins are to receive 


$470,000 each from estate. onsudileion 
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Dissenters—Jones, Hennock, Sterling 
(Continued from page 24) 


sole basis for Comr. Webster’s con- 
curring opinion. 

“The failure of the commercial 
interests to make a strong, posi- 
tive showing with respect to edu- 
cational productions leaves me with 
the impression that that group is 
not as prepared to voluntarily go 
forward with this type of television 
programming as originally indi- 
cated ...,” he said. 

“But, with respect to an over- 
whelming majority of the 209 com- 
munities tentatively assigned edu- 
cational channels by the Third 
Notice, support therefor by local 
educational organizations took, for 
the most part, the form of affidavits 
stating that reservations of such 
channels were desired,” he con- 
tinued. 


An independent survey of radio listening hab- 
its in the Red River Valley was recently made 
by students at North Dakota Agricultural Col- 
lege. The Survey covered 3,969 farm families 
in 22 counties within about 90 miles of Fargo. 
In answer to the question, “To what radio sta- 
tion does your family listen most?” 78.6% of 
the families said WDAY, 4.4% Station “B”, 
2.3% Station “C”, 2.1% Station “D”, etc. 
WDAY was a 17-to-1 choice over the next sta- 





“|... we are left with no alterna- 
tive. Despite the inadequate show- 
ing made by the non-commercial 
educational group, circumstances 
dictate that the requested reserva- 
tions be made,” he concluded. 


WBT's ‘Mr. Dixie’ 
CAREER of Grady Cole, WBT 
Charlotte farm director, is traced 
in the April 19 issue of. Collier’s 
magazine. The article is written by 
William A. Emerson Jr. under the 
title, “Mr. Dixie.” Writes Mr. 
Emerson: “Grady is generally rec- 
ognized in the Carolinas by sight 
or sound. He’d be downright dis- 
heartened if a formal introduction 
were necessary.” 


combined !* 
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upcoming 
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April 15-17: AIEE Southwest District 
meeting, Jefferson Hotel, St. Louis. 

April 16: Brand Names Foundation’s 
“Brand Names Day” conference, Wal- 
dorf-Astoria, New York. 

April 16: BAB Sales Clinic, Los An- 
geles. 

April 16-18: American College Public 

elations Assn. 36th annual conven- 
tion, Carter Hotel, Cleveland. 

April 17-20: Ohio State U. Institute for 
Education by Radio-Television, 22d 
annual meeting, Deshler - Wallick 
Hotel, Columbus, Ohio. 

April 19: Ohio Assn. of Radio News 
Editors, annual meeting, Deshler- 
Wallick Hotel, Columbus, Ohio. 

April 19: Catholic Broadcasters Assn. 
midwestern regional meeting, Chi- 
cago. 

April 19: Cincinnati section, Institute 
of Radio Engineers, Spring technical 
conference, Cincinnati. 


venom 


> 








tion ...a 3'4-to-1 favorite over all competition 


Te’s the same story in town. Year after year, 
WDAY makes a run-away of the Hooper race, 
consistently getting a 3-to-1 greater Share of 
the Fargo-Moorhead Audience than all other 
stations combined! 

Truly, WDAY is a colossal radio buy in a 
stupendous farm market. Write direct, or ask 
Free & Peters for all the facts. 


* Competition includes local studios of the other three major networks. 


WDAY « NBC ¢ 970 KILOCYCLES ¢ 5000 WATTS 
FREE & PETERS, INC., Exclusive National Representatives 
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April 20: Los Angeles Advern 

omen Inc., in cooperation 
Advertising Assn. of the w 
annual Frances Holmes achiey, 
awards, Ambassador Hotel, Log 
geles. 


April 20-24: American News : 
lishers Assn., annual pened. 
Waldorf-Astoria, New York. 


April 21: BAB Sales Clinic, 
cisco. San Try 


April 21-25: Socteey of Motion 
and Television Engineers, 7st sen, 
annual convention, Drake Hote] Ct. 
cago. a 


April 21-26: Educational Tele 
grams Institute seminar, Penn 
nia State College, State College f 
April 23: BAB Sales Clinic, 
Ore. Portian 
April 24: MBS _stockhold 
meeting, New York. — 
April 24: BMI Program Clini 
otel, Calgary, Alta. ~ Felis 
April 24-25: Radio-Televisi 
Assn. and RTMA of Canada, ott, 
ternational conference, General Bro 
Hotel, Niagara Falls, Ontario, 
April 25: BAB Sales Clinic, Seattle, 
April 25-27: Advertising Fede 
America, Fourth (Florida) “aes 
Casablanca Hotel, Miami Beach, Fi 
—_ 28: BMI Program Clinic, Owen 
oro, Ky 


April 28: BMI Program Clinic, i: 
poy ic, Phoenj: 








April 28: BMI Program Clini i 
soula, Mont. . — 


April 29: BMI Program Clinic, Nas} 
ville, Tenn. 


April 29: BMI Program Clini 
ton, W. Va. & c, Charle: 


April 29-30: New York Chapter, Amer 
can Marketing Assn.-Sales Exe 
tive Club of New York, merchandi 
ae come. Hotel Roosevelt, Ne 

ork. 


April 30: BMI Program Clinic, Sj 
Falls, S. D. “= 


April 30: BMI Program Clinic, Batt! 
Creek, Mich. . 3 


April 30-May 2: Assn. of Canadian A¢ 
vertisers, 37th annual meeting, Roy: 
York Hotel, Toronto. 


NARTB MEMBERS ° 
Total Passes 1,500 Mar 


AM STATION membership 
NARTB reached the 1,000 mar 
last week—highest point in the las 
two years, according to Presiden 
Harold E. Fellows. This bring 
the overall membership total t 
more than 1,500, comprising i 
addition to the AM group a tots 
of 376 FM stations, 92 TV mem 
bers (88 stations, four networks 
and 75 associate members. 

No. 1,000 in the NARTB AM di 
rectory is WOWL Florence, Ala. 
according to William T. Stubble 
field, NARTB station relations di 
rector. 

Most of the members recently 
signed made application during 
the NARTB convention in Chicago, 
where the Station Relations Dept 
maintained a service desk. Over 
1,100 service calls were handled 
at the desk by William Treynor, 
assistant station relations director, 
and Helen Fruth. The service 
desk served as a central point for 
phone calls, telegrams and other 
messages addressed to convention 
delegates. 


Other new member stations include 
KLCN Blytheville, Ark.; KLO Ogden 
Utah; KOJM Havre, Mont.; KSJV Sat 
ger, Calif; KULP El Campo, Tex; 
KVNU Logan, Utah; KWKC Abilene, 
Tex.; KUSC (FM) Los Angeles; WwAco 
Waco, Tex.; WANS Anderson, S 
WQXI Buckhead, Ga.; WVLK Ver 
sailles, Ky.; WSFA Montgomery, Ala.; 
WPAQ Mount Airy, N. C.; WPAL 
Charleston, S. C.; WNOK Columbia 
S. C.; WLOK Lima, Ohio; wIiBw 
peka; WGTM Wilson, N. C.; wed 
WGCM-FM Gulfport, Miss.; WCRI 4 
bertville, Ala.; KWCB Searcy, Ark. 
— Hastings, Neb.; KCKN Kans 
City. 


BRO 
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Summer 


‘Boom-State 





The tremendous impact of Station WGY on an en- 
larged summer-time audience is ably demonstrated 
by one of WGY’s sponsors—the Catskill Game Farm. 
In 1951, this organization abandoned its advertising 
schedule in newspapers and other radio stations to 


use WGY exclusively. Through spot announcements 


in the morning and night-time stations breaks, the 


result was a 250 percent increase in attendance. 


Reaching all the summer resorts in the Adirondack, 
Catskill and Berkshire Mountains and Vermont, sales 
messages carried by WGY also reach the many 
tourists and vacationers in Saratoga Springs, Lake 
George, Lake Champlain and Cooperstown, New 
York. The WGY area is surely one of America’s 


foremost vacation areas. 


Motorists visiting ““WGY-Land” learn the station’s 
location on the dial through seven striking, colorful 
8' x 24’ Scotchlite billboards which are located on the 
major traffic arteries leading into the “17th State.” 


You can realize outstanding results by doing 


your summer selling on Station WGY. 


Woy 


A GENERAL ELECTRIC STATION 


40) on your dial 
saan Fowerful watts 


affiliated with NAG 
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The Capital of the 
17th State 


The WGY area is so 
named because its 
population exceeds 
that of 32 states. 


Represented by 
NBC Spot Sales 


HOW MANY COMMERCIALS AIRED IN °51? 


More than 114 Million, B®°T Survey Diseio,, 





RADIO and television have had a 
nose-counting job performed on 
their commercials by BROADCASTING 
@ TELECASTING. Here are the re- 
sults, based on carefully computed 
estimates: 

@ 100,620,000 commercial mes- 
sages were delivered in 1951 by 
all AM broadcast stations. 

@ 10,000,000 commercial mes- 
sages were delivered in 1951 by all 
FM broadcast stations. 

@ 4,000,000 commercial mes- 
sages were delivered in 1951 by all 
television stations. 

@ Grand total: 114,620,000 
commercial messages delivered dur- 
ing the year on the three broad- 
cast media (AM, FM, TV). 

The figures came out of actual 
checks of radio and TV station 
logs, using samples believed typical 
in each category. In addition, the 
renewal applications of typical 
stations were checked at the FCC, 


NLRB SETS VOTE 
For WGH, WNOR Employes 


DIRECTIONS of election were 
handed down by the National Labor 
Relations Board last Wednesday 
involving the American Federation 
of Radio Artists (AFL) and two 
Virginia stations—WGH Newport 
News and WNOR Norfolk. 

The board ordered balloting at 
WNOR among announcing, an- 
nouncer-engineer and _ continuity 
employes, and at WGH among an- 
nouncing and programming per- 
sonnel. Elections will be held with- 
in 30 days. 


At WNOR, the union sought a 
unit of announcers and announcers- 
engineers excluding continuity, 
traffic, production and commercial 
help. The station, licensed to Nor- 
folk Broadcasting Corp., favored 
inclusion of a salesman and traffic 
and receptionist personnel. In in- 
cluding continuity help, NLRB 
noted “the small size of the radio 
station . .. and integrated nature 
of the employer’s broadcasting 
operations.” 


WGH, licensed to Hampton 
Roads Broadcasting Corp., favored 
inclusion of its commercial man- 
ager, chief announcer, choir direc- 
tor, and continuity and promotion 
employes. The board directive in- 
cluded in the unit only continuity 
employes from this proposed group 
urged by WGH. AFRA would 
have limited the voting unit to an- 
nouncers. 


Paul Styles, NLRB member, dis- 
sented from the majority opinion. 
He contended that while “this is a 
small radio station” and jobs per- 
formed by announcers are inte- 
grated with other program func- 
tions, announcers perform a spe- 
cial kind of work involving special 
conditions of employment. He 
favored a unit of announcers, 
pointing out the board has so acted 
in other radio cases. 






with number of spot annoyn, 
ments projected to give total nun, 
ber of commercial announcemen, 
in a week. 

In the case of AM stations, 4, 
number of commercial announg 
ments (including all announy 
ments within programs) range 
from 20,800 to 95,000 during th 
year for 2,236 stations. A media 
figure of 45,000 commercial me 
sages per year per AM station x 
sulted. 

The FM figure was more difficu| 
to pin-point because so many st 
tions duplicate AM and becaus 
of the variation in number of dail 
operating hours. The computatio; 
produced an estimate of 10,000, 
commercial messages broadcast jy 
a year by the 653 stations. 

The check of TV commercial ap. 
nouncements (again including 4| 
announcements within programs 
as done in the AM and FM est 
mates) showed 145 commercial an 
nouncements as the highest daily 
total for the logs selected. Th 
total for 108 TV _ stations wa: 
4,000,000. 


These figures do not includ 
free public service announcements 
which in the case of AM stations 
range from 30 to over 200 a week 


WCBS NARCOTICS SERIES « 


Gets Wide Development 


WCBS New York is giving a den. 
onstration of program and idea de. 
velopment, all focused on the true 
story of a heroin addict—known tc 
the public as “Robert Adams’— 
and his 30-year struggle with 
drugs, first told as a_ two-week 
series on Bill Leonard’s This Is 
New York. 

The story was slated for further 
discussion last week on Dwight 
Cooke’s You and the World 
(WCBS, weekdays, 6:15 p.m. EST) 
as well as for a Thursday roun¢- 
table with State Attorney General 
Nathaniel Goldstein and _ State 
Senator Seymour Halpern on Mr. 
Leonard’s program. 

Simon & Schuster has  sched- 
uled publication of “Robert 
Adams’”’ story, “Confessions of 4 
Heroin Addict,” and two film com- 
panies (MGM and Paramount) 
are listening to broadcast trat- 
scripts as possible movie story ma- 
terial. The addict’s wife, who par- 
ticipated in one broadcast to ex 
plain what it meant to be married 
to a drug-user, is writing a 
article for publication in June 
issue of Today’s Woman. 


HENRY W. TYMICK, Buchen (Co. 
Chicago, has been appointed general 
chairman of the 30th annual confer: 
ence of National Industrial Advertisers 
Assn., Chicago, June 29-July 2. Debate 








on communications is scheduled #4 


well as origination of ABC America's 
Town Meeting of the Air. 
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How you can make a profit of $27,295,971 


and go in the hole! 





1, According to our accountants, Union Oil 
made a net profit during 1951 of $27,295,971. If 
this bookkeeping profit represented the com- 
pany’s actual “‘take’’ our 38,347 common share 
owners would be overjoyed. But after paying 
dividends of $11,444,259, we actually ended up 
on the minus side of the ledger to the sum of 
$7,534,000 in working capital. 


2. Here’s the reason: In 1951 we had to spend 
$62,421,000 for replacement of worn-out equip- 
ment and oil properties and to enlarge our facili- 
ties to meet the greatly increased demand in the 
West for petroleum products. This money came 
from three sources. 


$40,281,000 
DEPRECIATION 
ond DEPLETION 





3. $40,281,000 of it came from the ‘‘depreci- 
ation and depletion” allowance. (The sums a 
corporation sets aside each year to replace 
equipment and oil properties when they’re worn 
out.) $14,606,000 of it was made up out of profits. 
$7,534,000 of it was taken from working capital 
—the ‘“‘checking account’”’ a business keeps on 
hand for day-to-day expenditures. 





4. We obviously can’t keep dipping into our 
working capital indefinitely and stay in business. 
For if we do we'll eventually run out of money 
to carry our receivables, inventories, etc., and 
pay our daily operating expenses. That’s why 
something has to be done about a situation that 
affects not only us but every U.S. corporation. 


5. Briefly it is this: The sums the tax collector 
allows you to set aside for depreciation and de- 
pletion are based on what things’ cost when you 
acquired them—not what it costs to replace them 
today. Since these depreciation funds aren’t ade- 
quate to replace equipment and oil properties at 
today’s prices, we have to make up the differ- 
ence somewhere—or go out of business. 


6. On top of this, extremely heavy taxes on 
corporate earnings make it almost impossible to 
retain enough profits to make up the difference. 
So we have to take it from working capital. That’s 
why we must have a tax policy that will permit 
corporations to earn enough for the replacement 
and expansion necessary to maintain the produc- 
tivity and economic growth of the nation. 


UNION OIL COMPANY 


OF CALIFORNIA 


INCORPORATED IN CALIFORNIA, OCTOBER 17, 


This series, sponsored by the people of Union Oil Company, is dedicated to a 
discussion of how and why American business functions. We hope you'll feel 
‘free to send in any suggestions or criticisms you have to offer. Write: The 
President, Union Oil Company, Union Oil Building, Los Angeles 17, California. 


Manufacturers of Royal Triton, the amazing purple motor oil 
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AFRA L.A. TALKS 


Open With Independents 


WITH CURRENT contracts ex- 
piring April 30, American Federa- 
tion of Radio Artists has started 
negotiating for a 10% overall wage 
increase and improved working 
conditions for staff announcers of 
Los Angeles area independent out- 
lets. 
Besides KFWB, KLAC, KFVD, 
KFAC and KRKD Los Angeles, the 
group includes KGIL San Fer- 
nando, KGER and KFOX Long 
| Beach, KWKW, KALI and KXLA 
Pasadena. 
Improved working conditions re- 
quested include a health and wel- 
fare plan which would be paid for 
hy the station, covering each an- 
nouncer and dependents, with cost 
to employer of $8 monthly; sever- 
ance pay based on one week for 
each year of service, with minimum 
of two weeks’ notice; special con- 
| ditions covering employment of 


parttime announcers with premium 
pay time-and-a-half minimum call 
provision; and full day salary for 
parttime work. 

AFRA also requests KGIL and 
KWKwW to adjust $3 weekly differ- 
ential to same salaries as KFOX; 
KLAC to increase pay to the same 
as KFWB, eliminating $6 differen- 
tial. KMPC Los Angeles, Liberty 
affiliate, was put in the network 
category by AFRA and instead of 
present flat $99 per week, the 
union wants $100 weekly for first 
year men, plus commercial fees, 
and $115 for second year. 

Announcer pay on Los Angeles 
independents currently varies from 
$75 to $99, Claude McCue, AFRA 
executive secretary, stated. 


KBIG Avalon, Calif., has contracted 
for United Press news service, effec- 
tive when station starts operating in 
early May. Teletypes will be installed 
in both the Avalon studio on Catalina 
Island and Hollywood studios at 6540 
Sunset Blvd. 


EDUCATION ON FM 


Chicago Series Scheduled 


FIVE Chicago-area colleges April 
14 will begin educational program- 
ming on WBIK (FM), affiliate of 
WBKB (TV) Chicago, General 
Manager John H. Mitchell has an- 
nounced. 

Preliminary program plans were 
revealed at a press conference in 
the Garrick Television Center. 
Schools participating in the coop- 
erative plan are Roosevelt College, 
the U. of Illinois, Lake Forest Col- 
lege, Illinois Institute of Tech- 
nology and Loyola U. 

Each school will broadcast its 
programs one day weekly for 10 
weeks, furnishing educational ma- 
terial from 3-9 p.m. If the series, 
entitled Operation New Horizon, 
wins enough public response, it will 
be resumed in the fall on WBIK 
as well as on WBKB. Stations are 
owned by the Balaban & Katz the- 
atre chain. 
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KDKA Aid to Blind YO 


KDKA Pittsburgh has begun 

shipment of a second ton of x 
used radio transcriptions t | 
the American Printing Hoyg | 8 a 
for the Blind Inc., Louisville 
Shipments were started j) 
September 1940. Transcrip. 
tions, which KDKA supplies 
free of charge, are re-milled, 
worked in with new materia] 
and used in the production of 
“talking books” for the blind, 
Officials of the printing house 
explained that the demand 
for “talking books” js jp. 
creasing daily. 
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LIKES WNBC MUSIC 


Rep. Morano Tells Cot 


A CONGRESSMAN, who doesn’ 
like “claptrap emanating  frop 
other radio stations in New Yoy 
City on after-midnight programs’ 
wrote a fan letter to WNBC Ne 
York complimenting the station o 
its classical music disc jockey show 
Music Through the Night. 

Rep. Albert P. Morano (R-Conn) 
last week released his letter to Ted 
Cott, program director of WNBC 
Rep. Morano created a stir last fal} 
when he complained that WMCA 
New York’s nighttime music m. ¢. 
Barry Gray, had made “ad-lib’, 
remarks on his program [B ¢ 1° 
Oct. 29, 1951]. It was alleged that 
Mr. Gray had criticized a colum 

















printed in the Greenwich (Conn) AM on 
Time that had attacked govern. W 
; a. este} 
ment sponsorship of recruiting pro- 
grams. 
In his letter, Rep. Morano said i 
part: “This program is indeed a read 7 
public service. I am sure that the pre W KZ( 
dominant majority of the radio publi . 
would much prefer to listen to the Weste 
works of the great masters... as in 
terpreted by the contemporary con low co 
ductors . . . in marked contrast to the ° . 
clatrap emanating from other radio tion 1 
stations in New York City on after- ki d 
midnight programs.” Ind ¢ 
In the WMCA incident, Re. WJEF 
Morano had complained to the FCC. one | 
While praising WNBC and the pro- 5 
gram, Rep. Morano, who noted he this st 
is a frequent listener, also com pneyf.f 
mended NBC for placing the show Rapid 
in the midnight-to-dawn period. 
* Dic 


KFAB SCHOLARSHIPS 


Offer In-Service Training 


HARRY BURKE, general mat- 
ager, KFAB Omaha, has announced 
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that for the seventh consecutive 
year the station will cooperate with 
the U. of Nebraska in taking stv- 
dents from the university’s radio 
department for summer training 
at KFAB. 

In-service scholarship “gradv- 
ates” include Bob Jones, KFAB 
staff announcer; Herm Harvey, 
KFAB farm field director; Myr 
Levenson, WOAI-TV San Antomid;, 
John Carson, KTTV (TV) Holly- 
wood, and Arved Christiansen ant 
Jo Anne Mellen, KFOR Lincoln. 


Telecasting BRO, 
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BUT... 


YOU NEED THE FETZER 
STATIONS TO LAND SALES 
IN WESTERN MICHIGAN! 


AM or TV, here’s proof that the Fetzer stations are 


' Western Michigan’s best advertising buys. 


RADIO 


WKZO, Kalamazoo, and WJEF, Grand Rapids, deliver 
Western Michigan’s largest andience, at surprisingly 
low cost. Each is consistently the most listened-to sta- 
tion in its home city, and BMB figures prove the same 
kind of audience in surrounding rural areas. WKZO- 


- WJEF’s unduplicated BMB Audience is up 46.7% 
| over 1946 in the daytime—up 52.9% at night! Yet 


this strong CBS combination costs 20% less than the 


* next-best two-station choice in Kalamazoo and Grand 


Rapids! 





OU MIGHT CAST A TROUT FLY 
183 FEET'— 


TELEVISION 
WKZO.-TV, Channel 3, is the Official Basic CBS Tele- 


vision Outlet for Kalamazoo-Grand Rapids. It also 
provides Battle Creek with intensive primary service 
—effectively reaches a total market with a Net Effec- 
tive Buying Income of more than two billion dollars! 
And here’s the best part of the story: A recent 24- 
county Videodex Diary Study made by Jay & Graham 
Research Corporation, using the BMB technique, 
shows that WKZO-TV delivers 54.7% more Western 
Michigan and Northern Indiana homes than Station 
Seg??? 

Write direct or ask your Avery-Knodel man for all 
the facts. 


* Dick Miller of Huntington Beach, California, holds this world’s record. 


WJEF 


WKZO0-TV _, WKZO 


AND KENT COUNTY 
(CBS RADIO) 


AND NORTHERN INDIANA 


AND GREATER 
WESTERN MICHIGAN 
(CBS RADIO) 





ALL THREE OWNED AND OPERATED BY 


FETZER BROADCASTING COMPANY 


AVERY.-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
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é American Exhibition of Educational Radio and Television Awards y 
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RECOGNITION is extended to 
local and regional television pro- 
grams for the first time this year 
in the list of awards and honor- 
able mentions of the 16th American 
Exhibition of Educational Radio 
and Television Programs. 

The exhibition, to be announced 
today (Monday), is sponsored by 
the 22d Institute for Education by 
Radio-Television, which meets un- 
der the auspices of Ohio State U. 
at Columbus this week (see sepa- 
rate story). 

All awards are based upon en- 
tries made by networks, stations 
and other organizations. Regional 


and local TV programs are audi- 
tioned comparatively by the same 
panel of judges as national net- 
work video fare. With one excep- 
tion, the awards are made to series 
rather than individual broadcasts. 
Series were judged in 14 cooperat- 
ing centers, one for each program 
class. 

Radio awards are broken down 
into national (network or tran- 
scription) programs, regional net- 
works, stations and organizations 
(including clear-channel, 5 kw to 
50 kw stations) and local organiza- 
tions and stations (less than 5 kw). 

Television awards cover network 





American-Standard 
ups its sales $14,000,000 


Complete story of this big increase 
appeared in the March 28 Printers’ Ink 


“But,” said an_official of the 
company, “This sales increase 
in 1951 is only the beginning.” 
Now readying the program for 
the second year, the company 
believes they can parlay in- 
creased sales results in the 
years to come. 


Pick up your copy of the 
March 28 issue of Printers’ Ink. 
(If you can’t find it, send us 25¢ 
for another). Note the first of 
four paragraphs that are pre- 
ceded by a “Bull’s Eye.” The 
first one says, “For the first 
time consistent schedules of 
local radio and TV” were used 
in conjunction with other local 
media. 


At the close of 1951, this 
fine company had more than 
7,000 retailers in all parts of the 
country tied in with their over- 
all plan of selling and consist- 
ent advertising. Last year it 
spent around $2,000,000 for 
space advertising, and another 
$750,000 in cooperative adver- 
tising. 


You will get two benefits 
from reading this Printers’ Ink 
article: 


First—a sales idea that you 
may be able to use right now. 
If you didn’t get any of the 
$750,000 spent last year, con- 
tact the nearest American- 
Standard dealer. About 1,200 
of them are scattered all over 
the country, one in every major 
market. 


And second, you'll get a 
good example of the kind of 


material we give 
our 23,475 sub- 
scribers every 
week that con- 
sistently attracts 
to Printers’ Ink 
the largest com- 
bined audience 
of advertisers 
and agencies 
that you can reach anywhere. 





Bob Kenyon 


Many things are involved 
in making any sales drive a suc- 
cess. But the backbone of the 
most successful campaign is, as 
was reported in this and other 
Printers’ Ink articles, consistent 
schedules. 


You find the same thing 
true in advertising to advertis- 
ers. Each year more radio sta- 
tions start to advertise in Print- 
ers’ Ink. Some use but 1/6 of 
a page to tell with consistent 
schedules the story of their 
market. Others use full pages. 
Whatever your budget allows, 
we believe that you, too, should 
tell our readers—the advertis- 
ing, management, sales and 
agency executives who make 
the buying decisions—the im- 
portance of your market. “Ad- 
vertising to Advertisers” is one 
of the most profitable ventures 
you ever started. 


When can we have a talk 
with you about what Printers’ 
Ink can do to help you sell 
more advertising? 


ROBERT E. KENYON, JR. 
ADVERTISING DIRECTOR 
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live and kinescope fare and local 
and regional stations or organiza- 
tions. 


List of awards, honorable men- 
tions and citations by classifica- 
tion follows: 


RADIO AWARDS 


Programs Heard Nationally by 
Network or Transcription 


Religious—First Award, The Ave 
Maria Hour, to The Franciscan Friars 
of the Atonement, New York, broad- 
cast at various times over numerous 
stations. 

Honorable Mention, Let There Be 
Light to Broadcasting and Film Com- 
mission of National Council of 
Churches, New York, broadcast at 
various times over numerous stations. 


Agricultural—(No awards). 
Women’s—(No Awards). 


Cultural: Art, science, literature 
and music (but not straight music)— 
First Award, Stage 52, to Canadian 
Broadcasting Corp. 

Honorable Mention, CBC Wednesday 
Night, to Canadian Broadcasting Corp. 

Dealing with Personal and Social 
Problems— 


Honorable Mention, The Lonesome 
Road, to Communication Materials 
Center, Columbia U. Press, broadcast 
at various times over numerous sta- 
tions. 

Presenting Public Issues (Forums, 
etc.)—-First Award, Cross Section, to 
Canadian Broadcasting Corp. 


News Interpretation (not straight 
reporting)—(no awards). 

Furthering International Under- 
standing—First Award, Citizens of 
the World, to United Nations Radio, 
broadcast at various times over num- 
erous stations. 


Special One-Time Broadcasts—First 
Award, Arise and Go Thy Way, to 
The National Society for Crippled 
Children and Adults, broadcast over 
the NBC network. 

Honorable Mention, No Escape, to 
Canadian Broadcasting Corp. 

Children’s (for out-of-school listen- 
ing)—-First Award, Bert, the Turtle, 
to Audio-Visual Division, Federal Civil 
Defense Administration, Washington, 
D. C., broadcast at various times over 
numerous stations. 


Honorable Mention, The Children’s 
Theatre, to Canadian Broadcasting 
Corp. 


Honorable Mention, 
Canada, to Canadian 
Corp. 


A Carol for 
Broadcasting 


Teen-Agers’ (for out-of-schgol lis- 
tening)—(no awards). 


Designed for in-school use by pupils 
in primary grades (approximately 
grades I-III)—no awards). 


Designed for in-school use by pupils 
in intermediate grades (approximately 
grades IV-VI)—(no awards). 


Designed for in-school use by pupils 
in junior and/or senior high schools 
(approximately grades VII-XII)—(no 
awards). 


Regional Networks, Regional Or- 
ganizations, and Regional and 
Clear-Channel Stations 
(5 to 50 kw) 


Religious—First Award, The Pas- 
tor’s Study, to WSB Atlanta, Ga. 


Agricultural—First Award, Mce- 
Clatchy Farm Review, to McClatchy 


BROADCASTING 








Broadcasting Co., Sacramento, C 
broadcast over various California 
tions. 7 
Honorable Mention, The Voic¢ Pr 
the Farm, to WNOX Knoxville, Ten 
—Special Citation, The Farm Fre 
to Farm Department, the Cros, 
Broadcasting Corp., Cincinnatj Oh: 
broadcast over WLW Cincinnati, _ 
Women’s—First Award, Knuds 
Women’s Forum, to Columbia Part 
Network, broadcast over KNX | 
Angeles, Calif. 
Honorable Mention, The Bark, 
Welles Show, to WOR New York. _ 
Cultural: Art, science, literature » 
music (but not straight music)—Fip 
Award, The University Hoy , 
Communication Center, U. of Nort 
Carolina, Chapel Hill, broadcast oy, 
various North Carolina stations, 
Honorable mention, Critically Spea} 
ing, to KUOM Minneapolis (U. of yin 
nesota). . 


Dealing with personal and socig 
problems—First Award, Minnesot 
Mid-Century, to KUOM Minneapgi 
(U. of Minnesota) broadcast at varioy 
times over other Minnesota station: 

Honorable mention, The Untoyeh 
ables, to WBBM Chicago. 


Presenting Public Issues (forum; 
etc.) —First Award, Freedom Revisitec 
to WCAU Philadelphia. 

First Award, The Killers, to Pubj; 
Service Division, WMCA New Yor 

News Interpretation (not straigh 
reporting)—First Award, E. W. Zi 
barth News Analysis, to WCCO Min 
neapolis, Minn. 

Honorable Mention. W. S. C. View 
the News, to KWSC Pullman ‘Sta 
College of Washington). 

Furthering International Unde 
standing—First Award, The Raji 
Story Show, to Columbia Pacific Nety 
work, broadcast over KNX Los An 
geles, Calif. 

Honorable Mention, It’s a Sm 
World, to WMAQ Chicago, IIl. 


—Special Citation, Japanese Pea 
Conference, to KFWB _ Hollywoo 
Calif. 


Special One-Time Broadcasts—Firs 
Award, Who Killed Dr. Drew? to KOI 
Portland, Ore. 


Children’s (for out-of-school listen 
ing)—First Award. Let’s Listen to 


Story, to Public Service Division 
WMCA New York. 
Honorable Mention, Down Stor, 


Book Lane, to Speech Dept., U. 0 
Michigan (Ann Arbor). 


Teen-Agers’ (for out-of-school lis 
tening)—Honorable Mention, WQXI 
Youth Forum, to WQXR New York 
and the New York Times. 


Honorable Mention, 
Reviewers, to Public 
WMCA New York. 


Designed for in-school use by pupils 
in primary grades (approximatelj 
grades I-III)—First Award, Old Tale 
and New, to Minnesota School of the 
Air and KUOM Minneapolis (U. 0 
Minnesota). 


Designed for in-school use by pupil 
in intermediate grades (approximatel) 
grades IV-VI)—First Award, Lei 
Sing Together, to the Departments © 
Education of Manitoba, Alberta, a0 
British Columbia, broadcast over CBY 
Winnipeg (Manitoba) and stations 
Alberta and British Columbia. 

Honorable Mention. News of th 
Week, to WHA Madison (U. of Wis 
consin) broadcast over the Wis- 
consin State FM network. 4 

Designed for in-school use by pupils 


(Continued on page 46) 
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“Yes, and if that’s a TV antenna, 
you'll get a year in jail!” 


Obviously neither television nor newspapers can deliver any 
“impact” in the 213,316 privately owned 
cars and trucks within 60 miles of Louisville. 


But radio is at work regularly in 128,303 of them. 


That’s another reason why WAVE 
radio can deliver 1000 impressions for you, for only 37¢! 


Ask Free & Peters for all the facts! 


Facts above are from scientific, authoritative survey 

made by Dr. Raymond A. Kemper (head of the 

Psychological Services Center, University of Louisville) 

in WAVE area, July, 1951. 

- nse e LOUISVILLE 


Free & Peters, Inc., Exclusive National Representatives 








American Exhibition Awards 
(Continued from page 44) 


in junior and/or senior high schools 
(approximately grades VII-XII). 

Honorable Mention, Fun From the 
Dictionary, to WBOE Cleveland Board 
of Education. 

Honorable Mention, Ecoutez!, to 
British Columbia Dept. of Education 
(Vancouver) in cooperation with the 
Canadian Broadcasting Corp., broad- 
cast over the Pacific Division of the 
Trans-Canada network. 


Local Organizations and Local 
Stations (less than 5 kw) 


Religious—Honorable Mention, Our 
Kind of People, to the Radio Class, 
Yale Divinity School, New Haven, 
Conn. 

Agricultural—Honorable Mention, 
Farmer, What’s Your Problem?, to Bu- 
reau of Publications, Government of 
Saskatchewan (Regina). 

Women’s—(no awards). 

Cultural: Art, Science, Literature, 
Music. (but not straight music)—First 
Award, Angell Hall Playhouse, to 
Speech: Dept., U. of Michigan (Ann 
Arbor). 


Your customers are much like chickens. Their 
natural instinct is always to “‘come home” to 
brand names they’re most familiar with. 


Your job—and our job here at WIBW is to 
keep Kansas buyers constantly aware of your 
brand name and the features of your product. 


Honorable Mention, Sir Ernst Plays 
Favourites, to CKEY Toronto, Ont. 

Dealing With Personal and Social 
Problems—Honorable Mention, Un- 
finished Business, to WCFM Washing- 
ton, D. C. 

Presenting Public Issues (forums, 
etc.)—First Award, Alabama Docu- 
ment, to WUOA Tuscaloosa (U. of 
Alabama). 

Honorable Mention, Notes on Labor, 
to Bureau of Publications, Government 
of Saskatchewan, broadcast over 
CKRM Regina, Sask. 

News Interpretation (not straight 
reporting)—Honorable Mention, Re- 
ligion at the News Desk, to New Haven 
Council of Churches, broadcast over 
WELI New Haven, Conn. 


Furthering International Under- 
standing — First Award, Freedom 
Speaks, to World Wide Broadcasting 
Corp., New York, broadcast over short 
wave WRUL Boston, Mass. 


Special One-Time Broadcasts—Hon- 
orable Mention, Strike in Danville, to 
WFDR-FM New York. 


Kansas Radio Audience ’51 


B ps wget 


“THE MAGIC CIRCLE” 
Rep.: Capper Publications, inc. « BEN LUDY, Gea. Mgr. WIBW > KCKN 


Rep. CAPPER PUBLICATIONS, Inc. @ BEN LUDY, Gen. Mgr. 
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Children’s (out-of-school _listen- 
ing)—First Award, When the World 
Was Young, to Junior League of Salt 
Lake City and the Radio Dept. of the 
U. of Utah, broadcast over KSL. 

Teen-agers’ (for out-of-school lis- 
tening)—(no awards). 

Designed for in-school use by pupils 
in primary grades (approximately 
grades I-III)—Honorable Mention, 
Tell Me a Story, to Minneapolis Public 
Schools, broadcast over KTIS Min- 
neapolis. 

Honorable Mention, Tell it Again, to 
WABE-FM Atlanta, Ga., Board of 
Education. 

Designed for in-school use by pupils 
in intermediate grades (approximately 
grades IV-VI)—(no awards). 

Designed for in-school use by pupils 
in junior and/or senior high schools 
(approximately grades VII-XII)— 
First Award, United Nations—Success 
Story, to Radio Div., Dept. of Theatre 
Arts, U. of California at Los Angeles 
and the Audio-Visual Aids Section of 
the Los Angeles City Schools, broad- 
cast over various local stations. 


This not only keeps your established customers, 
but also creates new ones. 

In Kansas, WIBW is the greatest single sales 
influence you can use. The reason’s simple. 
WIBW is the station “most listened to” by the 
state’s biggest-spending families.* 


e@ WIBW e KCKN 


TELEVISION AWARDS 


Network: Multi-Station telecast }, 
cable, relay, or delayed Video 
recording (kinescope) 

Public Affairs: News Interpretatj, 
Issues, Problems, etc.—First Pr 
The March of Time Through the Yan 
to the March of Time, telecast = 
numerous ABC-TV stations. . 

Honorable Mention, Industry y 
Parade, to Public Relations Diy y. 
tional Assn. of Manufacturers, telecas 
at various times over numerous st, 
tions. 

Special Award, TV Spots Bef, 
Your Eyes, to American Jewish Com 
mittee, telecast at various times pal 
numerous stations. 

Cultural: Drama, Music, Literatur, 
Science, Art.—First Award, 2p, 
Parade, to NBC-TV. 

Honorable Mention, Mr. Wizard to 
Cereal Institute, Chicago, II1., telecas, 
over the NBC-TV network. a 

Programs directed to special interest 
groups: Women’s, Agriculture, ete— 
(no awards). 

Systematic instruction: TV Univers. 
ity, Telecourses, etc.—First Award 
American Inventory, to Teleprograms 
Inc., telecast over the NBC-TV ne. 
work. 

Children’s programs (out of school 
—Honorable Mention, The Big To», 
to WCAU-TV Philadelphia, telecast 
over the CBS-TV network. 

School Telecasts (elementary anj 
high school)—(no awards). : 


Local and Regional Stations or 
Organizations 

Public Affairs: News Interpretation, 
Issues, Problems, etc.—First Award, 
March On, to KING-TV Seattle, Wash. 

Honorable Mention, Your Family 
Doctor, to Baltimore City Health Dept. 
and WMAR (TV) Baltimore. 

Special Award, Inside Our Schools, 
to WHAS-TV Louisville, Ky. 

Cultural: Drama, Music, Literature, 
Science, Art.—First Award, Science in 
Action, to California Academy of 
Sciences, telecast over KGO-TV San 
Francisco. 


Honorable Mention, KING’s Conm- 
munity Workshop, to KING-TV Seattle, 
Wash. 


Programs directed to special interest 
groups: Women’s, Agriculture, ete— 
First Award, How Does Your Garden 
Grow? to WNBQ (TV) Chicago. 

Systematic instruction: TV_ univer- 
sity Telecourses, etc.—First Award, 
The Western Reserve University Tele- 
courses, to WEWS (TV) and Western 
Reserve U., Cleveland. 


Children’s programs (out of school) 
—First Award, Telaventure Tales, to 
KING-TV Seattle, Wash., in coopera- 
tion with Gloria Chandler Recordings 
Ine. 


Honorable Mention, Magic Window, 
to-WOI-TV (Iowa State College) Ames. 


School telecasts (elementary and 
high school)—First Award, Operation 
Blackboard, to Philadelphia Public 
Schools, telecast over WPTZ (TV) 
Philadelphia. 





BBM Officers Elected 


CHARLES R. VINT, president, 
Colgate-Palmolive-Peet Co. Ltd., 
Toronto, was re-elected president of 
Bureau of Broadcast Measure- 
ment, Toronto, with Horace Stovin, 
president of Horace N. Stovin Co., 
station representative firm, Toron- 
to, as vice president. Charles J. 
Follett, Assn. of Canadian Adver- 
tisers, was elected executive secre 
tary, and Athol McQuarrie, ACA, 
named as treasurer. 
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Advertisement 





From where I sit 


by Joe Marsh 








Handy’s Cows— 
“Tired But Happy” 


Handy Peterson is one person 
around here who really lives up to his 
name. Stopped by his fine-looking 
farm the other day and watched his 
cattle enjoying the latest brainstorm 
he had—a back-scratcher. 


What Handy did was to cut a trac- 
tor tire in half—then he slid the open 
ends over the tops of two posts set in 
the ground—bolting the tire to the 
posts, making the inside edges come 
just about the height of a cow’s back. 


Handy’s cattle-scratcher wasn’t a 
very big idea as ideas go—but he 
figures the happier his cows are the 
better. (And he’ll probably get more 
milk from them, too!) 


From where I sit, it’s important to 
keep your eye on the little things. 
They add up. For example, little differ- 
ences of opinion are important. You 
may like a milkshake, my choice may 
be beer—the difference may be small 
in itself, but the right to have that 
opinion is one of the biggest things 
in this democracy. 


Dee Yorse 


Copyright, 1951, United States Brewers Foundation 





Page 48 © April 14, 1952 





ABC RATES 





Stability This Yeo FM PI 


Seen by Noble — 


THERE will be no further decline in ABC’s radio network rates this 
year, Edward J. Noble, board chairman and major stockholder in ABC 
told the annual stockholders’ meeting last Tuesday. 


Asked about the possibility of further radio rate reductions, Mr. Noble Fu 
——___—___—__—_—________™ 


answered, “Definitely not.” On the 
contrary, he said, some radio rates 
“ought to be higher than they now 
are. I look for the next move to 
be an increase rather than a de- 
crease.” 

Mr. Noble added that for the im- 
mediate future, ABC radio rates 
probably would remain at their 
present level. 

Questioned as to ABC’s low net 
income last year, less than 1% of 
the gross, Mr. Noble admitted the 
net “was not anywhere near what 
it ought to be.” He blamed the 
small profit on the costs of TV 
operations, saying the TV _ net- 
work’s overhead costs are as high 
now as they will be when there are 
video stations all over the country 
instead of in only 66 cites as at 
present. 

Answering a query about re- 
ports of a decline in TV business, 
Robert Kintner, ABC president, 
said that “a weakness” in network 
TV business began to develop last 
December, with “the three major 
TV networks—NBC, CBS and ABC 
—the hardest hit.” Shortage of TV 
stations, which he said has had a 
depressing effect on the medium, 
and increased costs of TV time and 
programs were the main causes of 


RADIO SALES JOB 
Recalled by WLS’ Snyder 


RADIO’S sales job today is similar 
to that in the late 20’s and early 
30’s, “when we had to show people 
it worked,” Glenn Snyder, general 
manager of WLS Chicago, said 
last week in commenting on the 
station’s 28th anniversary. 

“We had to talk hard to convince 
an advertiser that he should be a 
52-week man, going year after 
year. We still have to advance the 
same arguments today, through it 
is interesting to notice how many 
of our year-around, long-term ad- 
vertisers have grown and developed 
right along with radio, while the 
spasmodic type passed out of the 
picture. 

“Problems we’ve always had with 
us—we welcome them as a chal- 
lenge that forces us to tell and sell 
the full power of radio, a power 
that has never been equalled any- 
where,” Mr. Snyder said. 

In April 1924, WLS housed its 
500 w transmitter atop Sears, Roe- 
buck & Co. (world’s largest store, 
from which the call letters were 
taken) on the city’s West Side, 
with a “remote” studio in the Ho- 
tel Sherman. 

Sears Agricultural Foundation 
established the station, with Edgar 
Bill, retired owner-manager of 
WMBD Peoria, IIl., as the first 
station director. Prairie Farmer 
newspaper bought the station in 
October 1929 with Mr. Snyder as 
general manager. 





= 
the decline in business, he said, 

Mr. Kintner said he hoped “th, 
period of cancellations” has endeg 
and predicted that the end of the 
freeze April 14 will stimulate time 
sales. “I have great faith in the 
importance of television and in the 
ABC TV network and its five owned 
and operated TV stations,” he de. 
clared. He said that the NBC an 
CBS head start in TV affiliations 
gave them a present advantage jp 
clearing time, but that the advent 
of new stations will change that 
picture. 

Asked if ABC was developing its 
own TV programs for sale to spon. 
sors, Mr. Kintner replied in the 
affirmative but in a more limited 
degree than NBC and CBS, adding 
that after merger with United 
Paramount Theatres is effected “je 
hope to exceed those networks,” 

Mr. Noble indicated his unquali. 
fied belief that the merger will be 
approved by FCC, but regretted 
that the hearing has taken so long: 
However, he noted that with the 
ABC and UPT testimony concluded, 
the hearing is now substantially 
over. 

Only official business of the 
stockholders’ session was the re 
election of the full slate of ABC 
directors: Earl E. Anderson, Alger 
B. Chapman, Robert H. Hinckley, 
Robert E. Kintner, Edward J. 
Noble, C. Nicholas Priaulx, Frank- 
lin S. Wood and Owen D. Young, 
Group will serve until the next an- 
nual meeting or until the UPT 
merger becomes effective. 


ELECTRONIC FIRMS 


DPA Grants Tax Writeofts 


SPEEDY tax writeoffs for a nun- 
ber of manufacturers turning out 
electronic products for the defense 
effort were among a list of appli- 
cations approved by the Defense 
Production Administration from 
Feb. 16 to Feb 29. Certificates of 
necessity for plant expansion were 
approved for these firms making 
electronic equipment: 

Raytheon Mfg. Co., $110,125; Su- 
perior Electric Co., $72,750; Diamond 
Mfg. Co., $10,019; Aerovox Corp, 
$118,983; Georgiana Massa, $54,000; 
Allied Control Co., $19,143 and $28,704; 
Doelcam Corp., $79,906; Kellett Air- 
craft Corp., $16,934; Electrical Indus- 
tries Co., $4,795; Sylvania Electric 
Products, $85,461 and $685,582; Stack- 
pole Carbon Co., $350,000; Bird Elec- 
tronic Corp., $10,905; George W. Borg 
Corp., $122,118; RCA, $1,900,000; Gen- 
eral Instrument Corp., $57,452; Ope- 
radio Mfg. Co., $23,513; Model Engine 
& Mfg. Co., $103,148; Electra Mfg. Co. 
$34,687; Canoga Corp., $12,755; Litton 
Industries, $6,000; Micro Precision Co., 
$58,093. 


WKCR, educational radio outlet of Co- 
lumbia U., New York, has completed 
tape recording of Shakespeare’s “An- 
tony and Cleopatra” which will be 
available to stations without charge. 


BROADCASTING ©@®@ Telecasting 


M BRO. 
coming tl 
failure to 
story 
NARTB’s 
address lt 
tional Ca 
Public Re! 

Mr. Sn 
Rogers, 
wGMS-A 
pointing t 
gramming 
drawn to 

Sales 0 
ing the 1 
despite a 
M1 


motion Cé 
North 
Other cal 
way soon 
in recent 
tive in | 
conscious 
Mr. Re 
grammin 
ers to I 
FM-only 
stantly 
good mu 
to surviv 
announce: 
to a le 
usual er 
ing dial 
stations 
ing into 
seem: 


KSBW 
Hi 


ee 
WHIRL 
Salinas, 
paign o' 
Valley i 
125% 01 
hour bre 
ers part 
the vall 
tion re} 
KSB\ 
Cohan, 
his pai 
recorde 
busines: 
other | 
Jaycees 
interva 
and se 
streets 
tune-in 
The 
Univer 
cisco C 
ices, fe 
broade: 
intervi 
ing als 
KSBW 
tained 
ever r 


U.S.S 
LAND. 
election 
fornia 
4 26, 9: 
9:30-1( 
arrang 
Co, L. 


BRO 





le 


°S this 
| ABC 


Noble 
is 
id. 
d “the 

ended 
Of the 
ve time 
in the 

in the 
owned 
he de. 
3C and 
iations 
age in 
advent 
€ that 


ing its 
) spon. 
in the 
limited 
adding 
United 
ed “we 
ks.” 

nquali- 
will be 
zretted 
o long, 
th the 
cluded, 
intially 


of the 
he re- 
f ABC 


FM PROGRESS 


Smith Sees Strides 


OADCASTERS are over- 
Pay their greatest mistake— 
failure to reach the public with the 
FM story, John H. Smith Jr., 
NARTB’s FM director, said in an 
address last Monday to the Na- 
tional Capital Forge, American 
Public Relations Assn. 

Mr. Smith joined with Robert 
Rogers, general manager of 
wGMS-AM-FM Washington, in 
pointing to the need for proper pro- 

amming if listeners are to be 
drawn to the high-fidelity medium. 

Sales of FM receivers are hold- 
ing the 1951 level in Washington 
despite a drop of 35% in appliance 
lines, Mr. Smith said. He de- 
scribed results of the test FM pro- 
motion campaigns in Washington, 
North Carolina and Wisconsin. 
Other campaigns are to get under 
way soon. The three drives staged 
in recent months have been effec- 
tive in making the public more 
conscious about FM, he explained. 

Mr. Rogers said good-music pro- 
gramming had drawn many listen- 
ers to radio, with the nighttime 
FM-only service showing a con- 
stantly rising audience. He said 
good music programming “is likely 
to survive in the TV world.” WGMS 
announcers, he added, are trained 
to a level delivery “without un- 
usual emphasis or oil.” Cards show- 
ing dial listings of all AM and FM 
stations are sent every family mov- 
ing into the Washington area. 
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KSBW DRIVE 
Hits 125% of ARC Goal 


Nee ae 
WHIRLWIND one-day KSBW 
Salinas, Calif.’s, Red Cross cam- 
paign over the seven-town Salinas 
Valley in March raised $48,000 or 
125% of the fund quota in a nine- 
hour broadcast in which 1,500 work- 
ers participated in the drive among 
the valley’s 80,000 people, the sta- 
tion reports. 

KSBW General Manager John 
Cohan, fund drive chairman, and 
his partner, W. M. Oates, pre- 
recorded announcements by 180 
business, union, professional and 
other leaders calling for funds. 
Jaycees placed radios at 100-yard 
intervals in all business districts 
and seven sound trucks patrolled 
streets announcing for KSBW 
tune-in. 


The campaign, covered by Life, 
Universal News Reel, San Fran- 
cisco Chronicle and all wire serv- 
ices, featured a continuous KSBW 
broadcast from four pick-up points, 
interviewing citizens. Broadcast- 
ing also for MBS, Mr. Cohan says 
KSBW’s build-up campaign at- 
tained one of the highest ratings 
ever recorded in the area. 


U.S. SENATOR WILLIAM F. KNOW- 
LAND. (R-Calif.) will conduct re- 
election campaign on 13 ABC Cali- 
fornia stations, Mon., May 12, 19 and 

& 26, 9:45-10 pm. PST, and June 2, 
9:30-10 p.m. PST. Agency handling 
arrangements is Erwin, Wasey & 
Co, L. A 
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Central New York is a stable, diversified market —an 
industrial center, agricultural center, distribution 
center. It is a big-spending market, as is proved by 
booming department store sales. To reach it, do what 
the on-the-spot advertisers do—put your sales story 
on WSYR. 
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COURTESY DETROIT. SYMPHONY ORCHES! 
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..- Amame lo remember 


To musicians the name Ludwig van Beethoven has been 
pre-eminent in the sphere of orchestral composition for 
150 years. For real grandeur, perfect sense of beauty, and 
range, depth and truth of thought, Beethoven is possibly 
the greatest musician that ever lived. His major orches- 
tral works, of which the Fifth Symphony is a classic 
example, have achieved a pinnacle of fame second to no 





other. Today, more than ever before, Beethoven’s name 
is remembered for the originality and creative power of 
his music. 

To time-buyers the name FORT INDUSTRY has been 
recognized as a leader in the field of broadcasting for 
25 years. THE FORT INDUSTRY COMPANY is well-known, in 
each of the thriving markets where its stations are 
located, for attentive programming and high ideals of 





service in the public interest. Today, as in years past, 
FORT INDUSTRY is the name remembered by alert adver- 
tisers who want the greatest audience-response and 
maximum sales results. 


THE FORT INDUSTRY COMPANY 


m WSPD, Toledo, O. ¢ WWVA, Wheeling, W. Va. ¢ WMMN, Fairmont, W.Va. ¢ WAGA, Atlanta, Ga. 
A. WGBS, Miami, Fla. . WJBK, Detroit, Mich. e WSAI, Cincinnati, O. 
Hy WSPD-TV, Toledo, O. © WJBK-TV, Detroit, Mich. ¢ WAGA-TV, Atlanta, Ga. ¢ KEYL-TV, San Antonio, Tex. 


NATIONAL SALES HEADQUARTERS: 
488 Madison Ave., New York 22, Eldorado 5-2455 e 230. Michigan Ave., Chicago 1, FRanklin 2-6498 
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editorial 
Humphrey, Drop Dat Gun 


AS REPORTED elsewhere in this issue, Sen. 
Hubert H. Humphrey (D-Minn.) has set out to 
remove institutional advertising of a “political” 
nature from the business expenses that can be 
deducted from corporation taxes. 

He objects in particular to those advertise- 
ments which take an attitude on political ques- 
tions and which, he says, have no connection 
with the business of the advertisers. 

Is he really confining his interest to this par- 
ticular kind of advertising? Hardly. 

He is chairman of a Senate Small Business 
Subcommittee on Newsprint which has just re- 
leased a report recommending ways of conser- 
ing paper. An illuminating part of that report 
reads: “... Postal subsidies and tax regulations 
tend to stimulate advertising that may be un- 
necessarily extravagant and not particularly 
productive. Possibly our government can give 
more consideration to its postal rates and tax 
regulations.” 

The inference there, of course, is that if ad- 
vertising is curtailed, so will be the use of 
newsprint. You can’t quarrel with that conclu- 
sion, nor with the attendant fact that news- 
paper profits, already perilously slim, will be 
tragically curtailed. 

Can the government, either by legislative or 
administrative action,-curtail newspaper adver- 
tising without also curtailing advertising in all 
other media? Not by a long shot. 

Suppose Sen. Humphrey succeeds in getting 
the Internal Revenue Bureau to turn thumbs 
down on “political” institutional advertising. 
Who is to be the judge of what is “political” 
and what is not—a government agency which 
is itself as political as it is possible to be? 
Would a pro-Administration ad receive the 
same judgment as one that opposed Adminis- 
tration policy? 

Quite obviously Sen. Humphrey’s proposals 
must be answered firmly and immediately, else 
everybody in advertising suffer. This is not 
exclusively a defense to be fought by news- 
papers or any other media. The whole adver- 
tising business must rise to defend itself. 


Ubiquitous Mr. Kobak 


THE NEWS that Edgar Kobak, a name as 
well known as any in broadcasting manage- 
ment, is to be the president of the revived 
Advertising Research Foundation should re- 
assure broadcasters about the future of this 
tripartite effort to learn more about the ad- 
vertising business. 

It is no secret that broadcasters have been 
skittish about joining up with an organiza- 
tion that seemed so heavily dominated by 
advertisers, agencies and rival media. Their 
not unnatural concern was that research 
projects undertaken by the ARF would be 
loaded in favor of the competition. 

Perhaps broadcasters will be more willing 
to subscribe to ARF now that a man of inten- 
sive experience in all phases of advertising, 
including broadcasting, is administering it. 
We hope so. 

Just about the only topic on which almost 
everybody in radio and television is in agree- 
ment these days is that some basic research 
is needed to find out what is wrong with pres- 
ent research and with its uses. That is a job 
which only an ARF-kind of group can do. 

In the operations of ARF there seems to 
be an excellent chance to at least stimulate a 
search for comparable information about all 
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media. In that direction lies the greatest 
hope for radio. For radio has suffered because 
advertisers have isolated it from other media 
in assessing the influence of TV. 

Had advertisers had in their possession 
equally detailed information about TV’s effect 
on, say, newspaper readership as they had 
about TV’s effect on radio listening, it is 
probable that they would not have concen- 
trated their pressure on lowering radio rates. 

The ARF provides a chance to correct these 
inequities and to improve knowledge about 
all phases of advertising. It would be short- 
sighted of radio and television not to give this 
organization their full support. 


Wrong Channels 


IT IS DIFFICULT in these times of emotional 
and intellectual strain for even the sanest and 
most even-tempered to keep their heads. Hence, 
it is not surprising to find the officers of the 
American Civil Liberties Union losing theirs 
over the blacklisting issue in radio and TV. 

However commendable the intentions of the 
ACLU in seeking to correct what has ad- 
mittedly been an awkward and regrettable 
situation, the decision to take the matter to 
the FCC was not rational. 

Misunderstandings too often crop up in dis- 
cussions of this kind and so we wish to make 
some preliminary statements before explain- 
ing why we think the FCC is not qualified to 
deal with blacklisting. 

First, it must be understood that regardless 
of its legality, the Communist Party, by the 
proved treason of many of its members, has 
been clearly shown to be a menace to the 
security of the United States. Broadcasters 
must be especially wary of Red infiltration 
which could, at whatever D-Day the Commu- 
nists pick, seize radio-TV facilities which would 
be of greatest value in espionage and fifth 
column activity. 

Concurrently, however, broadcasters must 
do everything consistent with security to pro- 
tect the cherished principles of respect for the 
individual which distinguish democracy from 
totalitarianism. It is these principles which 
have unquestionably suffered in the publication 
of Red Channels and the attention paid to that 
accumulation of innuendo and doubtful facts. 

It is not irresponsible to say that a good deal 
of fear hysteria has been brought about within 
radio and television by Red Channels. The im- 
portant thing is to remember that it has not 
been fear of placing subversives in positions 
where they endanger security but rather fear 
of being associated with anyone remotely “con- 
troversial” that has prevailed. 

The charge cannot be avoided that broad- 
casters and sponsors have acted timidly in 
regard to Red Channels and Counterattack. 
But, to get to the main point of this editorial, 
that is none of the FCC’s business. 

It is, after all, the responsibility of the 
broadcaster and nobody else to determine who 
does and does not go on the air. If Actor X 
can prove he has been deprived of a livelihood 
or has otherwise been damaged as a result of 
his being listed in Red Channels, his recourse 
must be to the courts, not to the FCC. 

Indeed the ACLU would completely negate 
its own purposes if it were successful in prose- 
cuting its preposterous complaint to the FCC. 
For broadcasters too have liberties which would 
be seriously infringed upon if the FCC were 
able to order them to put a specific person on 
the air or forbid them to take another off it. 

One of the greatest enemies of democratic 
freedom is the concentration of power in the 
state. It ill suits the ACLU to be petitioning 
an agency of the state to assume more power 
over broadcasters and to limit the broadcasters’ 
own discretionary authority. 








our respects to: 





CHARLES LIONEL GLETT 


in charge of network services and both 
answer to the name of Charles Liong 
Glett. 


And it is not a coincidence of names, Its 
a case of one man carrying water on both 
shoulders. When CBS divided its broadcasting 
and telecasting operations into two separate 
corporations, Mr. Glett was affected by the 
division more tangibly than most other exery. 
tives and employes. 


Where the services of others were chan. 
neled either into CBS Radio or CBS-TV, Mr, 
Glett’s talents were split right down the mid 
dle. He was made vice president in charge 
of network service, CBS Radio, Hollywood, and 
separately vice president in charge of network ' 
service, CBS-TV Hollywood. 


This mouthful of titles sounds like a big 
load for one person to carry around. Mr, 
Glett is a man sturdy enough to handle big 
loads, however. That is how he came to CBS 
in the first place. 


The term “Network Services” is CBS-talk 
for describing all operational functions of pro- 
duction except the creative. When the net- 
work needed a top-notch production adminis- 
trator for its fast expanding Hollywood op- 
erations, it found him right in its own back 
yard, 


After more than 30 years in motion picture 
business, Mr. Glett in 1949 was appointed vice 
president in charge of television for Don Le 
Broadcasting System, Hollywood. His vast 
production experience immediately was put to 
use. 


When CBS bought the pioneer Los Angeles 
TV station KTSL (now KNXT) from Don Lee, 
his services were acquired too. He joined CBS 
as administrative consultant on Jan. 1, 1950. 

Subsequently the company was split into the 
present two corporations. Mr. Glett was 
handed his two jobs and two titles on August 
23, 1951. 


A slim, wiry man of medium height, with 
great drive, vast energy and a rather intense 
personality, his goal is efficiency and economy 
of operation in production. He doesn’t spare 
himself or anyone else in his efforts to get 
them. 

“I abhor waste,” Mr. Glett says. By that 
he means not only waste of dollars and time, 
but anything—whether words, motion or think 
ing—that doesn’t lead directly to desired goals. 

Mr. Glett likes efficiency because it save) 
dollars. By economy he seeks not to do 4 
cheaply as possible, but to make sure that do: | 

(Continued on page 60) 


C BS has two vice presidents in Hollywood 
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3) Five Years Ago-at a.m. On April 16, 1947- 


2a A telephone call to the KPRC newsroom brought the first 


he net- 


eed bulletin of the Texas City disaster — minutes before news was 
ool @ flashed over press association wires. 


n back- 


nai From that moment... and for the next 48 hours . . . KPRC newsmen, 
ic me} : 

ted vice under the on-the-spot direction of News Editor Pat Flaherty, broadcast to 
Don Lee the Houston area and to the entire nation via NBC accurate, up-to-the- 


” Ma minute reports of one of America’s major tragedies. 
$ pu 


For this brilliant radio news coverage, KPRC was lauded by Texas 
Angeles City officials, by NBC listeners throughout the country, by officials of 
- the National Broadcasting Company, and by the press through the annual 
1950. Headliners Awards. 


— It was No Accident that KPRC Won Local and National Acclaim 


August for Its Coverage at Texas City. 


ht, with Today, still under Pat Flaherty’s direction, KPRC maintains an even 
intense larger staff than five years ago . . . men whose full-time job is covering 
a and broadcasting the news for KPRC. 
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to ge HOUSTON Complete, accurate, instantaneous news coverage is a KPRC tradition 
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‘FATHER OF RADIO’ HONORED 


de Forest Feted by 500 at Waldorf-Astoria 





DR. LEE de FOREST, famed in- 
ventor whose invention of the 
audion tube in 1907 paved the way 
for all radio developments since 
that time, was guest of honor Tues- 
day at a testimonial dinner held 
at New York’s Waldorf-Astoria, 
where some 500 top radio engineers 
and executives gathered in tribute 
to the man who is generally termed 
the “Father of Radio.” 


Dinner was organized by the de 
Forest Pioneers, a group of men 
who have been associated with the 
inventive genius at some stage or 
other of his long career in radio— 
50 years in which he has been 
granted more than 300 patents. 
Hosts with the de Forest Pioneers 
were American Institute of Elec- 
trical Engineers, American Radio 
Relay League, Institute of Radio 
Engineers, NARTB, RTMA, 
SMPTE and Veteran Wireless 
Operators Assn. 


The importance of the de Forest 
three-element vacuum tube, essen- 
tial to every radio and television 
broadcast station and receiver as 
well as to sound motion pictures, 
radar, radiotelephony and radio- 
telegraphy and industrial electronic 
controls, was hailed by the banquet 
speakers. 


Rear Admiral Ellery W. Stone, 
president, American Cable & Radio 
Corp., who presided at the dinner, 
traced Dr. de Forest’s phenomenal 
career in his “keynote” speech and 
reported that the inventor, who will 
be 79 this August, is still active. 


Filed Patent Application 


When Dr. de Forest arrived in 
New York last week, Admiral Stone 
reported, his friends shied away 
from any mention of transistors, 
which seem likely to compete with 
the vacuum tube in many of its ap- 
plications. That is, they did not 
mention the subject until Dr. de 
Forest himself brought it up, tell- 
ing them that before leaving Cali- 
fornia he had filed patent applica- 
tions for an improvement on the 
present transistor and stating “I 
think it’s going to be a real good 
patent.” 

Herbert Hoover, chief banquet 
speaker, said that when Faraday 
was asked by a politician of his day 
what practical use could be made 
of his invention of a device for 
transforming energy into electric- 
ity, he repied: “Sir, some day you 
will tax it.” If an American poli- 
tician had asked Dr. de Forest the 
some question about his vacuum 
tube, Mr. Hoover suggested that 
his answer would have been: “Sir, 
some day you will try to regulate 
it with laws.” 

“And now,” said the former 
president who, as Secretary of Com- 
merce during the early 20’s was re- 
sponsible for licensing the nation’s 
first broadcasting stations, “the 
managers of this $6 billion industry 
are haunted by day with summons 


to Washington and by night theirs 
is the restless pillow of regulation 
nightmares in their sleep.” 

Mr. Hoover hailed Dr. de Forest 
for bringing “infinite blessings to 
mankind by the instant transmis- 
sion into every home of the news, 
of great music, of great drama and 
great lifts in education. 

“But,” Mr. Hoover went on, “he 
has some grave matters to answer 
for. He has made it possible to 
transmit the worst music on earth 
—and political speeches. Perhaps 
the worst of his results is the sing- 
ing commercial that plugs in when 
we try to get the news. And then 
there is the fellow who cannot 
sponsor a program without periodic 
interruption of huckster chatter 
into the midst of an inspiring mu- 
sical presentation or a great drama. 


Suggests Another Invention 


“Dr. de Forest could redeem him- 
self if he would produce another 
great invention. That is the push 
button by which we could transmit 
our emotions instantly back to the 
broadcasters. It would explode our 
feelings over the air instead of hav- 
ing their inner gnawing of our 
morals.” 

Charles Edison, former governor 
of New Jersey, recalled the associa- 
tion of Dr. de Forest with his 
father, Thomas A. Edison. E.N. 
Pickerill, president of the de Forest 
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Pioneers, presented a bust of pp 
de Forest to Yale U., from wh ii 
Sheffield Scientific School the jn} 
ventor had earned his B.S. jn 1294! 
and his Ph.D. in 1899. Iryino 
Olds, chairman of the board, Ug} [tte 
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INTERWOVEN PLANS 


Minute Spot Drive Prepare | 


FOR the third successive yegp 
Interwoven Stocking Co., Ney 
Brunswick, N. J., has Prepared 
one-minute radio spots for deal 

and radio stations throughout 

country to launch its promotion fg) 
Father’s Day. 

Last year, as a result of the m. 
usual tie-in with dealers and local 
stations, more than 700 Inte. 
woven dealers used the 
(which are supplied free) ang 
bought time on local stations, This) 
year the number of dealers using 
the service is expected to increase. 
heavily. 

The announcements—20 9 
minute spots—are made available 
to the Interwoven dealers through 
out the country. In addition 
company also supplies radio sta. 
tions with spot announcements ; 
every part of the country where 
Interwoven dealers are located. 

The promotion for Father's Day 
holiday is the second largest sales 
season for the stocking company— 
second only to Christmas. Thus 
its annual campaign begins at this 
time of the year. 


GROUC 
Life” w 





With the greatest of ease 
. . . WBNS programming 
swings back and forth 
from top CBS shows to 
locally-produced programs lr 
built around beloved Ohio 
personalities. Blessed with 
a choice of all the best 
CBS talent, WBNS knows 
sponsors can’t miss when 
local favorites add their 
endorsement to selling 
messages aimed at Central 
Ohio. 








POWER 
WBNS — 5,000 EIGHT 
PLC Wr WELD-FM—S3,000 —bac 
LUS WELD ~ M COLUMBUS, OHIO — 
) nical. 
CENTRAL OHIO’S ONLY CBS OUTLET + you x 
RADIO 5 rh 
| BT-4é 
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GROUCHO MARX and Bob Dwan (co-director of “‘You Bet Your 
Life” with Bernie Smith) check the tape of a recent broadcast. 


takes to tape 


Sparkling wit -1- skillful tape editing = 
radio’s top quiz show... “YOU BET YOUR LIFE” (NBC) 


eee 


EIGHTY 3M SOUND ENGINEERS in the field 
—backed by 20 technical experts in the 3M 
Laboratories—stand ready to give you tech- 
nical assistance with any recording problem 
you may have. Call your local 3M Service 


Representative, or write. us direct: Dept. 
BT-42, Mi 


4 


Tight, noisefree splices are easily made — the only equipment 
required is ordinary scissors and “‘Scotch”’ Splicing Tape. 


How funny would a comedian be without his script 
writers? Groucho Marx supplies the hilarious answer to 
that one every week on “You Bet Your Life’. His deft 
ad libs (“‘You say you’re a philatelist? So am I...I figure 
if it’s gonna happen, it’s gonna happen’’) are captured on 
tape during relaxed non-broadcast sessions with studio 
audiences; the tape is skillfully edited to produce a laugh- 


Here’s why recording engineers use more 
“SCOTCH” Sound Recording Tape than all 
other brands combined 


Lower noise level than any other tape 
Greater output sensitivity than any other 
tape 
Better reel-to-reel uniformity than any 
other tape 
Erases cleaner than any other tape 

i ing — always — 
ies fatenheod’ gaa 
Lubricated for longer tape life }& BY 
Sie gl 
IMPORTANT: There’s more than one brand 
of sound recording tape. Insist on the 
“SCOTCH” brand, the lubricated tape that 
gives matchless fidelity, clarity of reproduc- 
tion, freedom from distortion. Used by all 
major networks and for master recording by 


packed show that has climbed to top listenership ratings. 


“Scotch”? Sound Recording Tape is used exclusively for 
‘“You Bet Your Life.” 


The term “SCOTCH” and the plaid design are registered 
trademarks for Sound Recording Tape made in U.S.A. by 
MINNESOTA MINING & MFG. CO., St. Paul 6, Minn.— 
also makers of “Scotch” Brand Pressure-sensitive Tapes, 
“‘Underseal’’ Rubberized Coating, “‘Scotchlite’” Reflective 

“Safety-Walk”’ Non-Slip Surfacing, ‘‘3M”’ Abra- 

” Adhesives. General Export: Minn. Mining & 
Mfg. Co., International Division, 270 Park Avenue, New 


M York 17, N. Y. In Canada: Minn. Mining & Mfg. of Canada 
SSS 


. Mining & Mfg. Co., St. Paul 6. 
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leading record companies. 


Ltd., London, Canada. 


April 14, 1952 @ Page 55 





AGENCY STATUS 


Ver Standig Sees New Age 


THE DAY of the “15% house” in 
the advertising agency business is 
passing, M. Belmont Ver Standig, 
head of the Washington agency 
bearing his name, told the Wash- 
ington Ad Club last Tuesday in an 
agency day panel, presided over by 
Joseph Katz, president of Joseph 
Katz Co., Baltimore-New York. 

Forseeing the end of the old 
“blood and guts” method of “slap- 
ping out advertising,” Mr. Ver 
Standig said advertisers finally are 
placing agencies “in their proper 
light—not as people who just ‘do 
advertising’ but as counsellors to 
be consulted in all fields pertaining 
to advertising, merchandising and 
selling.” 

He contended that every agency 
must be a marketing agency, with 
clients entitled to demand merchan- 
dising, marketing and sales help in- 
cluding research. 

“The time is here now in some 
agencies, and will soon be in 
others,” he said, “when you will no 
lunger be able to sell space or time 
according to routine methods and 
facts concerning readership, listen- 
ers and viewers. We now know that 
readers aren’t necessarily buyers, 
listeners aren’t necessarily custo- 
mers and viewers just aren’t neces- 
sarily interested. 

“With the high cost of media, 
smart advertising men are demand- 
ing proof of salesworthiness from 
media. So a great deal of media 
testing is being done by agencies— 
and, let me caution you on this: 
You should know enough about 
media testing and good copy and 


advertising techniques to be sure 
that the agency testing your media 
is using fair samples. If not, you 
can come out on the short end.” 

Mr. Katz, in a serious departure 
from his humorous approach to the 
whole “crazy business” of adver- 
tising, asserted that too much lip 
service is given to the “responsi- 
bility” of media. It’s the advertis- 
ing message that counts, he said, 
pointing out that the media “con- 
stitutes the hall the advertiser 
hires” and that media should not 
be blamed if the advertising mes- 
sage isn’t right. He cited the re- 
cent case of a 1.6 rating through 
which an advertiser doubled his 
business, while a 24 rating “didn’t 
sell anything.” 

Mr. Katz was introduced as the 
“account executive” for the agency 
which had just been named by the 
Democratic National Committee to 
handle the 1952 advertising cam- 
paign for the Presidential elections. 


Henry J. Kaufman, head of 
Henry J. Kaufman & Associates, 
Washington, in his panel stint, sug- 
gested to Mr. Katz that a good 
slogan for the campaign might be: 
“Honesty is no substitute for ex- 
perience.” 

Other panel participants were 
Bill Sigmund of Kaufman, Alvin 
Miller, Ernie Johnson, Henry Kron- 
stadt, Gervis Stark, Alvin Epstein, 
Charles Isbel (Advertising, Inc.) 
and Robert J. Enders. 


FOUR radio stations, KOMO Seattle, 
KHQ Spokane, KFI Los Angeles and 
KGW Portland, celebrate 25th anni- 
versary as NBC affiliates, this month. 
KNBC, owned and operated by NBC, 
has been San Francisco outlet also for 
25 years. 


RADIO REACHES PEOPLE... 


*Cover the 53 counties 
in middle Tennessee and 
southern Kentucky with 
WSIX alone! 
Celebrating a Quarter-Century of Service! 


NATIONAL REPRESENTATIVE 


GEO. P. HOLLINGBERRY CO 


ABC AFFILIATE -5000 WATTS: 
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| aprons S. deSOUSA, account executive, KNBH (TV) Hollywoog 
appointed sales manager. 





JACK M. LOGAN, formerly account executive with KOOL Phoenix, Ariz 
and general manager of KLUF Galveston, Tex., joins advertising staf 
of KRLD Dallas. 


CHARLES CLIFTON HOWARD named resident manager of KISw (FM) 
Seattle, replacing ROBERT WALDRON who transfers to KRKL Kir. 
land, Wash. 


WILLIAM E. WALKER, sales staff, KIKI Honolulu, appointed sql; 
manager. 


WILLIAM SANFORD, former news editor at KM) 
Fresno, Calif., named manager of station. 


EARL A. PETERSON, division manager of Montgomery 
Ward’s major appliance division, to sales staf of 
WTCN-TV Minneapolis-St. Paul. 





TOM UNDERWOOD, WPDQ Jacksonville, Fla, tp 


Be. Walker WGRC Louisville, Ky., as commercial manager, 


NEAL B. BUNN, program director, KNEA Jonesboro, Ark., promote 
to assistant manager. 


CARL W. HILL, account executive, KFOB Long Beach, Calif., anj 
ROBERT WAYNE MULLER, account executive, KIEV Glendale, Calif, 
to KBIG Avalon in similar capacities. 


BEN BURDETT, transmitter technician, KSL Salt Lake City, transfer; 
to sales staff. 


ERNEST LEE, assistant personnel manager, Los Angeles Times, L. A, 
to KTTV (TV) Hollywood in same capacity. 


NORMAN FLYNN, salesman, WENE Binghamton-Endicott, N. Y., ap. 
pointed sales manager effective April 8. 


Personals eee 


BERTRAM LEBHAR Jr., director of WMGM New York and head of 
MGM Radio Attractions, and SAM ROSSANT, WMGM account executive, 
won blue ribbon pair event in Eastern Tournament of American Contract 
Bridge League, held in New York fortnight ago. . . . ARTHUR E 
GERBEL Jr., assistant manager, KJR Seattle, elected secretary-treasurer 
of Seattle Rotary Club. . . . GORDON B. McLENDON, president of 
Liberty Broadcasting System, named “Man of the Month” for April of 
East Texas Chamber of Commerce. 








WHEN KMA Shenandoah, lowa, President Edward May, son of the station's 
founder, presented this engraved silver cup for 25 years in radio to Bernice 
Currier, station's homemaker, there was a total of 180 years’ service * 
broadcasting represented. The KMA veterans attending, and their length of 
service, were (I to r) Tony Koelker, assistant manager (16 years); Mr. Moy; 
Gretta Bellamy (27 years); Mrs. Currier; Frank Field (26 years); Adelle 
Shoemaker (9 years); Doris Murphy (23 years), and Mrs. Earl May, widew 
of founder. Mr. May practically “used the KMA microphone for a teething 
ring,’ station pointed out. | 
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Would you throw 
IH million tax dollars into 


The government may do it for you — using 
your tax money to promote a giant federal 
power monopoly. 


The plan is to spend more than a third of a 
billion tax dollars to build a dam and hydro- 
electric plant on the Snake River along the 
Idaho-Oregon border. The site: Hell’s Canyon. 


This would be a needless expense because the 
local electric light and power company already 
has offered to develop the power at no cost to 
American taxpayers. For more than four years 
the company, with the wholehearted support of 
its customers, has been ready with plans for a 
series of five dams. 


But the job is held up. For there are those 
who want the federal government to take over 
electricity — as well as medicine and other busi- 
nesses and services. They insist that the govern- 
ment develop the power even though it takes 
longer and costs many more millions. 


Congress will make the final choice within 
the next few months. And these are the facts 
that will be considered: 
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If the local company 
does the job 


The company and its investors will 
pay for it. 

It will pay about $6 million a year 
in local, state and federal taxes. 


Power produced will be shared by all 
with rates regulated by 
public commissions. 


All dams can be completed and 
power available in about 21/2 years. 


HELLS CANYON? 


| 
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If the federal government 
does the job 


You and every other American tax- 
payer will put up the money. 


Little or no local, state or federal 
taxes will be paid. 


Specially favored groups will have 
first call on all power. Rates won’t 
be regulated by state commissions. 


Six years to build one high, costly 
dam. Ten years to complete project. 


Those who want a socialistic America know that when government takes over elec- 
tricity, it is a step toward the control of every business, farm and family. The time to 
stop the spread of socialized electricity is now. That’s why these facts are brought to 
you by America’s business-managed, tax-paying Electric Light and Power Companies*. 


* Names on request from this magazine 


© “MEET CORLISS ARCHER’—Sundays—ABC—9:15 P. M., Eastern Time. 
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\OF THE SELLING*STATION 
| AN INDIANAPOLIS! 


For the Fourth 
Consecutive Year 

the Brewers of C.V. 
Champagne Velvet Beer 
—are sponsoring 

a complete season of 
Major League’ Baseball 
on the selling station 


of Indianapolis. 


Proof Positive that 
WXLW’‘s Sales Impact 
really does the job! 


Let Sales Impact 
go to work for you. 


Contact Your Nearest 
John E. Pearson Office 


New York, Chicago 
Dallas, Minneapolis 
Los Angeles 

San Francisco 


THE ONLY INDEPENDENT RADIO 
STATION IN INDIANAPOLIS 






witw 
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AVE CAMPBELL, formerly of 

WBT Charlotte, N. C., and WTOP 
Washington, appointed program di- 
rector at WNOK Columbia, S. C. 


CHARLES RAY, KENT Shreveport, 
La., to KXEL Waterloo, Iowa, on an- 
nouncing staff. 


EDWARD MILLER, announcing staff, 
WKNA Charleston, W. Va., promoted 
to chief announcer. 


BOB HENDRICKS, head of transcrip- 
tion department, KNX Hollywood, 
named assistant director succeeded by 
JIM GIBSON. 


FRANK NESBITT, 
sales presentations 
staff, CBS Radio, 
New York, ap- 
pointed director of 
that department. 


FRANK MORIAR- 
ITY, program staff, 
WCBS-TV New 
York, appointed 
staff director re- 
placing FRANK 
HARMS who re- Mr 
signs to become di- 

rector of Bert Parks Show. 


PAUL DENAULT, WCOW S. St. 
Paul, Minn., to KSTP-AM-FM-TV 
Minneapolis-St. Paul, as announcer. 


JON MASSEY, WWDC Washington, 
selected one of “America’s most popu- 
lar Negro dise jockeys” in poll con- 
ducted by Color magazine. 


ED FISHER, morning man, WHIZ 
Zanesville, Ohio, to WQUA Moline, III. 


KEITH McKENZIE joins continuity 
staff of CHUB Nanaimo. 


DON FORBES, production manager, 
KLAC-TV Hollywood, appointed ex- 
ecutive director. 


PAUL W. YOUNG, telegraphic editor, 
News-Journal, Wilmington, Ohio, to 
WLW and WLWT (TV) Cincinnati, 
as writer in publicity department. 


ART LINKLETTER, star of CBS 
Radio House Party and People Are 
Funny, to be featured banquet speak- 
er at annual conference of Southern 
Calif. Adv. Agencies Assn., April 25 
in Santa Barbara. 


ANNE ROBERTS, continuity director, 
WBBW Youngstown, Ohio, and JIM 
GERARD, announcer there, to WLWD 
Dayton, in same capacities. KEN- 
NETH SANDERS, production depart- 
ment, named WLWD’s film editor re- 
placing JOHN SPOFFORD who left to 
join Armed Forces. 


DOYLE LOVE to WFA Dallas as as- 
sistant farm editor. 


BILL TONYAN to WNAX Yankton- 
Sioux City, S. D., as staff musician. 


RUBY TILLERSON, program director- 
continuity editor, KASI Ames, Iowa, 
to continuity staff, KCMO Kansas City. 


KENNETH YEEND, program director, 
KIRO Seattle, appointed chairman of 
publicity committee for 1952 Kiwanis 
International Convention scheduled for 
June in Seattle. 


. Nesbitt 


PHIL MOSS, announcer, KNEA Jones- 
boro, Ark., appointed program director. 


MARY COCO added to continuity staff, 
WCCM Lawrence, Mass. 









PHILLIS NUNGESTER, traffic man- 
ager-sales secretary, KFI Los Angeles, 
to Hollywood headquarters of KBIG 
Avalon, Calif., in similar capacity. 
FRANK ANNAND, assistant program 
director, WCHS Charleston, W. Va., 
promoted to production manager. SAM 
POLAND, announcer, appointed chief 
announcer at station. 


WALLY DOUGLAS joins WCAV Nor- 
folk, Va., as early morning man. 


DANNY SHEELDS, WITH Baltimore, 
transfers to WCAV to handle all 
Muntz TV shows on station. 


WALTER O’KEEFE, star of NBC 
radio Double Or Nothing, named fav- 
orite radio quiz comedian by National 
Assn. Gag Writers. 


KEITH EIDE, staff musician, WNAX 
Yankton-Sioux City, S. D., father of 
girl, April 3. 


WILLIS CONOVER, disc jockey, 
WWDC and WNBW (TV) Washing- 
ton, and Jacqueline Laraque, daugh- 
ter of Haitian ambassador to U. S., 
were married April 1. 


News eee 


GEORGE BROWN, WOR New York 
news editor, promoted to manager of 
newsroom. 


LANSING CHRISTMAN, news staff, 
WGY and WRGB Schenectady, N. Y., 
named stations’ news director. 


CHARLES SOR- 
LIEN, staff photog- 
rapher, Globe Ga- 
zette, Mason City, 
Iowa, to WTCN- 
AM-TV Minneapo- 
lis-St. Paul, as re- 
p orte r -photogra- 
pher. 


DON WRIGHT, 

Minnesota news- 

paperman to news 

writing staff, Mr. Sorlien 
KSTP - AM-FM-TV 

Minneapolis-St. Paul. 

PHIL WILSON, newsman, WQUA 
Moline, Ill., to news staff, WMBD 
Peoria. 


Wilson Profiles Lamb 


EDWARD LAMB, owner of 
WTVN (TV) Columbus and 
WICU (TV) Erie, was the subject 
of a column by Earl Wilson, na- 
tionally-known New York news- 
paperman. Mr. Wilson wrote that 
Mr. Lamb was “an unusual man” 
because, “he wants to give the pub- 
lic something.” Mr. Lamb told Mr. 
Wilson of his proposal to set aside 
a couple of hours a day for “non- 
profit” programs. In addition to 
the TV stations, Mr. Lamb owns 
WTOD, WTRT (FM) Toledo and 
WHOO-AM-FM Orlando and is 
publisher of the Erie Dispatch. 


NEW public service series, The Thin 
Blue Line on KNBH(TV) Hollywood, 
features discussions of current public 
interest concerning L. A. Police Force 
by its members. 





Strictly Business 
(Continued from page 20) 


company’s Chicago office in Ay 
1949, started with a sales forges 
two men and three office girls 
resenting two stations. The list 
grown to eight stations, with stag 
in Chicago, New York and ¢ 
Francisco. 


He has been in the broadcasting 
business since 1938, when he works 
for $2.50 weekly as a singer at 
WDWS Champaign while atteng. 
ing the U. of Illinois. A star de. 
bater, athlete, dramatist and sty. 
dent government official, he spent 
his first two years studying law gt 
Harvard U. after winning the firg i 
National Elks Foundation $1,099 % 
cash scholarship. He was chosen i 
the most outstanding high schoo} 
or preparatory school graduate in i 
the competition after graduation 
from DuQuoin (Ill.) High School, 
the city where he was born andi 
raised. 

After graduation from Illinois jp & 
1938, he learned about radio stg. 
tion operation “from the broom up"— 
at WDWS and at WDAN Danville & 
Ill., later freelancing in Florida & 
Still favoring the Midwest, he r= 
turned to Chicago and was hired & 
as a credit representative for th = 
U. S. Gypsum Co. after cornering 
the personnel director on a sbyx 
Saturday morning and getting a 
job for which he didn’t apply. 

He left to join the Navy as an 
ensign in 1948. Helping to keep 
Navy planes flying, he spent most 
of his service time in the Pelau Js 
lands, where he discovered over 4 
five-month period in Anguar that 
the Army and Navy got along fam 
ously despite reports to the com 
trary. 

After his Navy duty, Mr. Lay- 
man worked as an account execk 
tive at T. R. Bauerle Agency and 
Grant Adv. in Chicago before sell 
ing network time for ABC there 

He married the former Betty 
Jane Lovegren, whom he met at 
the U. of Illinois, and they live in 
west suburban Hinsdale with their 
children, Susan Gay, 8, and twins 
Carol Lyn and Cathy Lea, 4. 

Mr. Layman is a member of the 
Chicago Television Council. He also 
works actively in Hinsdale civic af 
fairs and is a member of the Unio 
Church there. 


FREEPORT, TEX., GRANT 
WAFB Withdraws Protest 


BRAZOSPORT Broadcasting 
Freeport, Tex., has been granted 
1460 ke with 500 w, daytim . 
FCC adopted an initial decisio® 
recommending grant. 4 
About three weeks after the it 
suance of the initial decision = 
Hearing Examiner Hugh B. Hutele 
ison, WAFB Baton Rouge, 
filed a petition objecting to the pr 
posal, asserting that it feared i 
terference [B®T, March 24, 17]. 
The FCC stayed the effectiver 
of the initial decision in order 
study the matter further. Lat 
WAFB withdrew its objections. ~ 


a 


BROADCASTING © Telecastifi 





3S 
20) 
Aupnet 
force 
rls 
list 
h staff 
nd § 


leasti 7 
Worked 
nger at 
attend. 
star de. 
nd stu. 
e Spent 
4 law at 
the first ie 
$1,000 
chosen 7 
! school 
luate in & 
duation = 
School, 
mn and i 


linois ip > 
dio sta- 
0m up” : 
anville, : 
Florida, 
, he re i 
is hired & 
for te 
rnering i 
a slow x 
tting a 
ly. 


publishers and 
station operators are 
providing another 
source of timely 
media information 


Getting standard media information fast poses 
no problem . - - YOU have Standard Rate & Data 
and CONSUMER MARKETS handy. 

It’s the media information that is not standard 


that is harder to keep uP with .. . trends—mar- 
ket coverage data—by trading areas—by class 


or type or age- 


Many publishers and st 
ciate that media buyers do not always have time 


to call for help; or even for careful study of all 
filed literature. Last year approximately 1,050 
of them put supplementary information about 
their publications and stations near their list- 
ings in SRDS, and near the appropriate market 
data in CONSUMER MARKETS. 

Media buyers tell us they appreciate finding 
helpful “non-standard” information right there 
when they are referring to standard market oF 
media data. They soy it often helps them select 
media; sometimes helps them defend their 


ation operators appre- 


selections. 


s 
STANDARD 


publishers of consumer mag' 
service * radio rates and da’ 


azine rotes ond data ¢ 
to © television rotes on 
rotes ond data * A.B8.C. weekly newspaper votes © 
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In the course of your daily use of SRDS monthly 
publications and CONSUMER MARKETS, don’t 
vice-Ads like these there is 


forget—in Ser 
y media buyers. 


added information for bus 


d s 


RATE & DATA SERVICE, INC. 


Walter E. Botthof, Publisher 


the national authority serving the media-buying function 


1740 RIDGE AVENUE + EVANSTON, ILLINOIS 
SALES OFFICES: NEW YORK c Lo 
business publicatio 
ddota * newspaper rates and dato * 
nd dato * consumer markets, 


s ANGELES 


transportation advertising 


serving the market-media selection function 


station 
operators 


please 
note! 


The advertisement shown 


here is appearing currently in 
Advertising Agency. 


Reason is we want all agency 
men to know how Service-Ads 
are becoming increasingly 
helpful to media men. 


+ * 


To help you make these 
Service-Ads of maximum use- 
fulness to buyers (and so of 
maximum effectiveness) we hav 
interviewed scores of media ‘ 
people and advertising managers 
... to find out how they buy | 
spot radio time, what kind of 
information is most valuable t 
them. The results of these 1 
interviews are available to radio | 
and TV stations and their | 
representatives in the booklet 
SPOT RADIO PROMOTION 
HANDBOOK” (at cost: $1.00). 


¥ 

‘hen, to help you convert these 

viewpoints into Service-Ads 

met will really “sell by helping 

mir buy,” we have condensed 
is information into another 


handy booklet, “C 
’ Oo . 
tee Seid ies de py Organizer | 


Radio Rates & Data.” 
Available at cost, $1.00. 
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WSAZ 


HUNTINGTON, W. VA. 


68% 


OF THE 


INDUSTRIAL 
WORKERS 


ARE AT 
WORK 


730 A.M. 


IN HUNTINGTON * 


WS AZ 


ONLY STATION 
SIGNING ON AT 


9:30 A.M. 


TO REACH 
THESE PEOPLE 





e 930 KC 
e 5000 WATTS DAY 
e 1000 WATTS NITE 


NATIONAL REPRESENTATIVE 
THE 


BRANHAM 


COMPANY 


* FOR A MORE COMPLETE 
BREAKDOWN OF INDUSTRIAL 
PLANT SHIFT STARTING TIMES 


HUNTINGTON, W. VA. 
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Our Respects To 


(Continued from page 52) 


lars, like other tools, are well used. 

He believes the creative elements 
must be given all the tools, ma- 
terials and assistance they require 
to do their end of the job. What- 
ever economies are effected must 
not be at expense of quality of pro- 
duction. 

“By acting in close teamwork 
with the creative people, the pro- 
duction administrator can actively 
help in insuring quality of the final 
show,” he declares. Summing it up, 
Mr. Glett says, “My job is to work 
hand-in-hand with the creators to 
help get a good end product at 
realistic cost.” 

Born in New York March 13, 
1902, Mr. Glett attended Public 
School 42, but by the time he en- 
rolled in high school, he had to 
go to work. He spent only one 
year in regular day high school. 
In his second year he became stock- 
room boy for the old Motion Pic- 
ture News. He continued high 
school at night for another 12 
months. Then he enrolled in New 
York School of Journalism night 
classes. After two years his formal 
education was completed. 

Meanwhile, he changed jobs. He 
joined Far East Film Co. in 1918. 
The following year at 17 he went 
to Europe for that firm. 


He went to Chicago in 1920 and 
got a job selling reissues of Tri- 
angle movies. During his next two 
years Mr. Glett learned the film 
distribution business. He joined 
Goldwyn Film Co. in 1922 and a 
year later became mid-west sales 
representative for United Artists, 
distributing movies of Mary Pick- 
ford, Douglas Fairbanks, Charles 
Chaplin and D. W. Griffith. 


Forms Production Unit 


The ambitious young man went 
to work in 1925 for George Mat- 
thew Adams’ newspaper syndicate, 
which handled Edgar A. Guest 
poems. Interesting exhibitors in 
a series of short subjects based on 
Guest’s works, his employer gave 
him the go-ahead to form his own 
film production unit. 


Mr. Glett wrote, directed, pro- 
duced and edited 18 of these films 
during 1926. He won a national 
trade paper blue ribbon award for 
his second picture, The Yellow Dog. 
After this promising start, sound 
came in. 


Some months later he produced 
Paramount’s first sound _ short, 
Song of the Builder, ending a ten- 
year period that Mr. Glett now 
looks back on as his apprentice- 
ship in motion pictures. 

In 1928 he became production 
manager of Western Electric’s mo- 
tion picture subsidiary, Audio. He 
continued in that post until 1931, 
resigning to again enter independ- 
ent production. 

Mr. Glett went broke in 1932 
when backers defaulted on their 
notes during the government bank 
holiday. Undaunted and deter- 
mined to pay off obligations, he 
borrowed $350 and went to England 








Corps. Still in service upop flow of 
death of Myron Selznick jn yg,3 the 8° 
Major Glett was elected the taleng! consider 







where U. S. dollars weren’t frozen. ®gency’s president by estate exeey Work 
He arrived in London with $62. By tors. | Mr. Gle 
week-end he couldn’t even pay his As Chief of Operations Branch}, joys the 
hotel bill. He managed, however, SCPC, Western division, while i Hills he 
to liquidate all his firm’s foreign service, Major Glett superyigs) the fort 
holdings and brought back enough from 20 to 25 active Production) 12-year 
dollars to New York to pay off units making over 500 training ani} a hobby 
company debts. With bills paid in indoctrination films. | house @ 
full, Mr. Glett had $100 left. Returning to civilian life in jg; has bee 

Rejoining Western Electric in he rejoined the Selznick family, q,)) and cat 
1934, he was made vice president in became vice president and generall A re: 
charge of production. When that Manager in charge of produetio)) amvets 
company took over the former and studio opertions for Dayig g}) oficer’s 
Paramount Studios in Astoria, Selznick Studio. Next move wa!) poard d 
Long Island, in 1937 he became vice three years later to Motion Piety) casters 


president of studio and production Center Studios as managing dj 

operations, continuing in that ca- tor. 

pacity for the next two years. Mr. Glett joined Don Lee Broag. 
Then Mr. Glett joined director casting System on June 7, 1949 Tota 

William Dieterle in Hollywood as vice president in charge of Ty| TOTAL 


Tec. 


associate producer and they formed When CBS bought Don Lee ty four mi 
William Dieterle Productions. Their station some months later, his pres.) network 
first picture, The Devil and Daniel ent association began. day | 
Webster, won two Academy awards. Faced with the problem of creat.| reached 

This association ended in April ing a production organization fo) dollar 1 
1942 when he became vice president an industry entering into a perioj) 513, up 
and general manager of General of rapid expansion, but at a rt) gregate 
Service (United Artists lot) in not yet measurable, he found ,) reau hi 


solution that Mr. Glett believes) from | 
anticipates any increasing or ée| |ishers 
creasing work load. f showed 


He set about creating basic units) one of 


charge of production and studio op- 

erations for about one year. 
Shortly afterward Mr. Glett was 

elected vice president of Myron 





Selznick Agency, handling many for each phase of physical produ.) ¢luded 

top film stars, directors, producers tion. Once these were established hows | 

and writers. He took military and their functions clearly defined = 

leave-of-absence from the agency he had a foundation that could be yee Wee 

in 1943 to join the Army Signal expanded indefinitely to handle any a 
“> m 
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WINS NOW 


30,000 WATTS 
Day and NIGHT! 


Now WINS offers a powerful 
50,000 watts around the clock. 
This means still greater coverage- 
an even better signal— 

another reason why. :.« 


| Se 


1010 WINS! 
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of production with “quality 
i pel regardless of any other 


Work and his family are almost 
Mr. Glett’s only interests. He en- 
joys the relaxation of his Beverly 
Hills home shared by Mrs. Glett, 
the former Clarice Allen and their 


| 19-year-old daughter, Patricia. Not 
: enaaeist, he works around the 
house and yard on week-ends, and 


has become an expert rose fancier 
and carpenter. 

A reserve officer, a member of 
Amvets, and Retired Military 
Officer’s Assn., he isa founder and 
board director of Television Broad- 
casters of Southern California. 





Total Ads Up 


TOTAL national advertising in 
four major media—network radio, 
network TV, magazines and Sun- 
day newspaper supplements _— 
reached a new all-time high in 
dollar volume in 1951 of $873,428,- 
513, up 17.1% over the 1950 ag- 
gregate, Magazine Advertising Bu- 
reau has reported. Figures came 
from tabulations kept by Pub- 
lishers Information Bureau, which 
showed a gain over 1950 for every 
one of the 28 industry classes in- 
cluded in the PIB service. PIB 
shows that 1951 was the top year 
for network TV and magazines; 
network radio and Sunday supple- 
ments fell below their 1950 levels 
of advertising revenue. 





EMPLOYES wore ‘Slave’ caps and management wore “Top Brass” helmets 
at March 24 annual meeting of Chesapeake Chapter, American Assn. of 
Advertising Agencies in Baltimore. Among those attending were (I to r) 
Sidney A. Levyne, S. A. Levyne Co., Baltimore; M. Belmont Ver Standig, 
M. Belmont Ver Standig Agency, Washington; Joseph Katz, Joseph Katz Co., 
Baltimore; Jerry Collins, media director, Ver Standig Agency; Robert V. Walsh, 
radio-TV director, Van Sant, Dugdale & Co., Baltimore; Edgar Kassan, account 
executive, Joseph Katz Co., and Theodore A. Newhoff, Theodore A. Newhoff 
Agency, Baltimore. 


WOWO HEALTH CONSERVATION 


Joint Cooperation With Others Planned 





ANNOUNCEMENT that Westing- 
house’s WOWO Fort Wayne, Ind., 
has embarked upon a health con- 
servation project came at the 13th 
annual Farm Achievement Award 
banquet, sponsored by the station. 
Franklin Tooke, general manager, 
who will direct the project, said 
WOWO believes the work will be 
counted among the most important 
public service activities ever under- 
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See How Much MORE You Get Using 


Guardian Bldg. 


Adam J. Young, dr., Inc. 
National Rep. 


CKLW 


and its 50,000 watts 


AT THE LOWEST RATE OF ANY 
MAJOR STATION IN THIS MARKET 





Detroit 26, 


J. E. Campeau 
President 
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taken by an individual radio station. 

WOWO will co-operate in the 
project with other organizations 
throughout Indiana, Ohio and Mich- 


igan, which hope to improve 
environmental factors affecting 
health, Mr. Tooke said. He indi- 


cated that there are many profes- 
sions devoted to curing disease, 
but few dedicated to preserving 
health. 

The project, “Health From the 
Soil Up,” will include any activity 
pertaining to physical, mental, so- 
cial or community health, the sta- 
tion manager said. He stated 
WOWO personnel will work with 
all individuals or agencies who seek 
the common goal of good health, 
including extension departments of 
state universities, county agents, 
home demonstration agents, soil 
conservation men, health councils 
and services, among others. 

Some objectives are: Natural re- 
sources use and conservation; im- 
provement in the average home’s 
ration balance; complete health 
checks for school children, with hot 
and better lunches, and a closer 
approach to ideal health conserva- 
tion through home environment, 
personal habits and disease con- 
trol. 

The project also would improve 
health and conservation education 
in schools, with church participa- 
tion in these activities; add more 
organized recreation for youths and 
adults and more county health 
councils, and promote contests, dis- 
plays and demonstrations of health 
maintenance at local events. 


WMRY Increases Rates 


WMRY New Orleans has an- 
nounced a 15-25% rate increase in 
both local and national advertising. 
Mort Silverman, general and com- 
mercial manager, explained that 
this was the first increase since 
May 1, 1950, at the time when the 
station went into all-Negro pro- 
gramming. 






First or Second in 


Quarter Hours | 
Between 6 a.m. and 7p.m. 





WFBR "HOME-GROWN” 
SHOWS OUTSTANDING 
IN AUDIENCE AND 
RESPONSE ! 


Looking for a place to put 
your minute spots in Balti- 
more? Pick the WFBR 
‘*home-growns’’—outstand- 
ing participation shows! For 
instance: 


CLUB 1300 


Completely outclasses its 
field —No. 1 show of its kind! 


MELODY BALLROOM 


Top-rated disc jockey show 
in Baltimore! 


NELSON BAKER SHOW 


1st in its time period! 


EVERY WOMAN'S HOUR 


Top-rated 30-minute 
woman’s show! 


Top locally produced show 
in its period! 


MORNING IN MARYLAND 


Misses being tops for 3-hour 
period by a fraction! 


Buy where the top shows 
are—buy on. 


*Jan.-Feb. 1952 
Pulse Report 
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‘OPERATION BLOOD BANK’ 


Stations Go All Out in Community Campaigns 


OPERATION’ Blood Bank, a 
project to meet the needs of the 
armed forces in Korea, and other 
Red Cross projects have been an 
unqualified success at the com- 
munity level, judging by reports 
from local stations. 

Participation of radio-TV net- 
works has been reported previously 
in detail in past issues of BROAD- 
CASTING ® TELECASTING, with com- 
mendations from top government 
authorities. But the American Red 
Cross and other organizations also 
have been lavish in their praise 
of stations who evolved promo- 
tional plans to put over local 
quotas. Staffmen literally gave 
their blood in many instances. 


The techniques and promotions 
varied throughout the country, but 
as always, the results were uni- 
formly the same—successful. Typi- 
cal of the reports submitted by 
stations were these: 


In Pennsylvania, WMGW Mead- 
ville cooperated with the Red Cross 
and local chamber of commerce by 
remaining on the air an hour past 
signoffs for several nights. On one 
stunt, two announcers volunteered 
to sleep in the local park all night 
if five people would each donate a 
pint of blood to meet quotas. They 
got the blood—so announcers Jim 


Strickler and Mike D’Angelo slept 
in the park—as advertised. 


In New York, WFAS-AM-FM 
White Plains had five staffers 
donate blood and describe their re- 
actions in the process via tape 
recorder. Staffers included Joan 
Schneider, assistant program di- 
rector; Fran Keegan, traffic super- 
visor; Bob Juhrenm, copywriter; 
Lenny Dillon, sportscaster, and 
Dan Valle, assistant chief an- 
nouncer. 


WLAM Lewiston, Me., announcer 
Norm Card, who is m.c. on WLAM 
Bandstand, went through the Red 
Cross bloodmobile “line”? when the 
donor vehicle visited there. He in- 
terviewed Red Cross workers and 
nurses at each step, giving his per- 
sonal reaction, including the period 
when he was giving his blood. 
Quota for the Bloodmobile visit 
was 100 pints. Armed Forces, for 
whom the blood was earmarked, re- 
ceived 119 pints from residents of 
Lewiston and Auburn. 

Swinging south to Georgia, 
WFRC Athens credits H. Ran- 
dolph Holder, news director, for 
“single-handedly” putting over the 
most successful blood bank drive 
in the city’s history. Over 250 pints 
were pledged—well over quota. 

In Texas, Charlie Harrison, pro- 
gram director at KFRD Rosenberg, 


New PULSE Surveys Show 
We've Done It Again’ 


KMTV 


Omaha's No. 1 
TV Station 


KMTV has done it again! 
Latest Pulse figures show that 
KMTV leads in 66 out of 100 
Class A (6 to 11 P.M.) quarter- 
hours—Monday thru Friday. 
For the entire week, KMTV 
leads in 88 out of 140 Class A 
quarter-hours or 62.8% of all 
Class A quarter-hours. 


KMTV has a bright picture 
on afternoon ratings, too, with 
a 53% share of the weekday 
afternoon audience and a 54% 
share on Saturday. For the 
best in TV coverage of the rich 
Omaha area, contact the Katz 
Agency or KMTV today. 

DUMONT 


KMT V ~:: 


OMAHA 2, NEBRASKA 
CHANNEL 3 
Represented by KATZ AGENCY 


cBS 


KMA 


) The Most Listened 
iy S ‘ To Station in Its 
Vast Rural 
Midwest Area 


a a 


Pulse figures released in Jan- 
unary, 1952 for 23 rural Iowa, 
Nebraska and Missouri coun- 
ties show that KMA is the Most 
Listened To Station during 234 
14-hour period throughout the 
week. This is more than all 
other radio stations heard in 
this area combined. KMA de- 
livers 117 additional BMB coun- 
ties not included in the Pulse. 


KMA gives you more concen- 
trated coverage of this rich, 
midwestern, rural market at less 
than 1/3 the cost of the 2nd 
place station. Contact Avery- 
Knodel or KMA today. 


A WATTS 
960KC 
SHENANDOAH, IOWA 


Represented by 
AVERY-KNODEL, INC 


MAY BROADCASTING COMPANY 
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greeted the arrival of a Red Cross 
bloodmobile with a donation. He 
gave listeners a first-hand report 
on its effects and on procedure to 
be followed. 


In the Midwest, reports were 
received from Wisconsin, Michi- 
gan, Missouri, Nebraska and Min- 
nesota. WTMJ-AM-TV Milwaukee 
set up a “Five Thousand Club,” 
seeking that number of pledges 
during a two-week campaign. 
Result: a total of 7,612 came in. 
A service award was offered to 
donors. Station cooperated with 
the Milwaukee County Red Cross 
Chapter and Junior League Blood 
Center. 


A total of 3,871 pints of blood 
were promised the Detroit chapter 
of ARC for Korea veterans as the 
result of a feature film promotion 
on WXYZ-TV there. Sponsor of 
Motion Picture Academy series, the 
Rose Jewelry Co. devoted com- 
mercial time to appeals. Switch- 
board was kept open to 3 a.m. with 
many celebrities contributing blood. 


Kansas City Efforts 


In Kansas City the voices of 
some 1951 flood victims offered a 
helping hand in the local drive. 
KMBC there used _ transcribed 
statements of victims to push the 
drive. Heavy play was given by 
WDAF WHB KCMO KCKN there, 
with WDAF-TV using still picture 
as well. 

KMBC reported praise from 
civic leaders, local Red Cross di- 
rectors and E. Rolland Harriman, 
national American Red Cross di- 
rector. Other stations carrying 
transcriptions reported favorable 
listener comment. Number of 
pledges doubled after spot inter- 
views were begun. 

In Nebraska, KWBE Beatrice 
went promotionally all-out with 
the theme, “Anything for the Red 
Cross.” The gimmicks consisted of 
a baby-sitting auction by Acting 
Manager Bud Pentz and an- 
nouncer Bill Boyce. Top bidders 


CITRUS SPOT TEST 


Memphis, Louisville Underway 


SPOT budget for Memphis and 
Louisville during the Florida Citrus 
Commission’s $25,000 intensive 
educational and advertising cam- 
paign on selling Florida citrus 
fruits will take $12,414 of the total. 
The two-month promotion cam- 
paign began last Monday [B®T, 
April 7] and calls for $5,971 to be 
spent in Memphis among WHHM 
WMC WDIA WMPS and $6,443 in 
Louisville among WHAS WINN 
WKLO WAVE. 

J. Walter Thompson Co. is hand- 
ling the tests, to be conducted with 
radio, newspapers and display ma- 
terial for retail food stores. The 
campaign will test the proposed 
new method of selling citrus fruits 
in Memphis by the pound, the sys- 
tem used in selling most fruits and 
vegetables, and in Louisville by 
the present method of selling by 
the dozen, with results to be studied 
for control and comparison pur- 
poses. 


got the services of the two staffma 
for a night. Station made a 
recording of the proceedings 
“hilarious” results after pe 
stories and promotion put over ¢ 
idea. 

In Minnesota, KAUS Angi 
took dramatic means to remind 
teners of blood needs. Staffe 
donated blood after station sigy 
off in mid-afternoon and invite 
listeners to join in. Ten daily 
nouncements pointed up arrival of 
the Red Cross bloodmobile. Tot 
of 1,309 pints of blood was collects 
in five-day visit. 

On the West Coast, Bill Weaver’ 
“B-Day” drive at KCBS 
Francisco netted the armed fores 
230 pints of blood. Working wit 
local baseball club, Mr. Weay 
passed out complimentary baseball 
tickets for exhibition games 4 
donors. Tributes were paid Arthy 
Hull Hayes, CBS San Francise 
vice president and KCBS general 
manager, by the Red Cross. 


TEMPERATURE STABILITY 


Research Aids Producti 


BOTTLENECK in manufacture ¢ 
certain electronic equipment ha 
been eliminated through Navy 
search, according to the Office 
Technical Services in the Dept. of 
Commerce. New development 
evolves around temperature stabik 
ity, a basic requirement in eles 
tronic equipment. 

OTS noted that tuning and othe 
operating characteristics of equip 
ment should remain unchanged even 
when temperature fluctuates. % 
avoid temperature - produced! 
changes, electronic components are: 
used as “compensating” elements,| 
The Navy devised a test which, | 
when applying a quick “heat pulse,”) 
produces same effects as obtained) 
by a long heating run. New tech! 
nique requires less time, is less) 
costly and involves smaller test! 
equipment. 

Theory is outlined in a 27-page 
book, A New Instrument for the} 
Rapid Measurement of Capacitor} 
Temperature Coefficients. It is 
available for $1 at OTS, Dept. of 
Commerce, Washington 25, D. C. 


WCHS Full Time 


FULL-TIME, around-the-clock 
operation by WCHS Charleston, W. 
Va., has been announced by 
John T. Gelder Jr., vice president 
and general manager of the CBS 
affiliate. WCHS will program 
hours daily, seven days a week 
with accent on standard music de 
signed to reach a general audience 
Doug Martin will handle the record 
shows. Station operates on 580 


ke with 5 kw. 


POUGHKEEPSIE 
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TELECASTING 


Did You Realize That You 

Can Sell Eleven Key Markets 
with TV for as little as 
$590.50 A WEEK ? 


Spot Television is 
one of the most economical media available today— 


and certainly the most effective per dollar. 


Yes, TV advertising on the outstanding programs 


of these eleven stations can be purchased for as little as 


$590.50 a week. That’s an average of Atlanta 


$53.68 per market per week. Baltimore 
Dallas 

That's low cost (and highly effective) advertising. eusten 
Worth buying into right now. Los Angeles 
KSTP-TV ...M’p'I’s-St. Paul 

Nashville 

Norfolk 

Phoenix 


in Ou r WOAI-TV ....San Antonio 
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EDWARD PETRY & CO., INC. 


NEW YORK + CHICAGO + LOS ANGELES 
DETROIT « ST. LOUIS + SAN FRANCISCO + DALLAS 


year 
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With retail food sales in food stores alone estimated * In capsul 


stations in 
territories. 
The big lat 
channel res 
tional stati 
that proper 
audiences, | 
lie fallow, : 
occupancies 
educators ¢ 
13% of the 
While it’ 
the freeze, 
where we |] 
The freeze 
when the F 
reason giv 
have been 
something 
interferenc 
report scar 
The 43-1 
pluses, The 
offset carr 
mitted eng 
The min 
who were 
1948. The 
nized TV 
and losing 
Plicants w 
as a moder 
denial of | 
The FC( 
emerge wi 
be viewed 
Service for 


Page 64 © April 14, 1952 BROADCASTING @® Telecasting [BROAD 


at $1,224,699,000 a year, Los Angeles and 
Orange Counties deserve your close attention. 


Shown here are three of the top food participation TV shows 
in this area... all on KNBH —the aggressive NBC outlet 
in Los Angeles. Time is available on these shows for 
YOUR product. For details on the proved results these 
shows are delivering, consult KNBH, Hollywood, or 

or your nearest NBC Spot Sales office today. 


* Standard Rate & Data— Consumer Markets 1951-1952 


TO SELL 

THE BUYING 
MILLIONS IN 
AMERICA’S 
2ND LARGEST 
TV 

MARKET 























IpROCESSING of TV applications, 
‘after a 45-month freeze, begins 
July 1—78 days after the April 14 
| issuance of the FCC’s Sixth Order 
I eport. 
poo will be considered 
/on a channel-by-channel basis. That 
js, qualified applicants seeking a 
| channel for which there is no com- 
| peting application will be granted 
a construction permit no matter 
how many applications are filed for 
other facilities in the same city. 

A temporary expediting proced- 
ure has been set up which has as 


APRIL 14, 1952 


V APPLICATIONS 


its prime purpose to get TV serv- 
ice to those cities which have none 
today. A subsidiary purpose is to 
process UHF applications as early 
as possible. 

Four processing lines will be set 
up. 

Line A_ will process: (1) 
changes required to be made by 30 
of the 108 existing TV stations im- 
mediately following the effective 
date of the final report (30 days 
after the date of publication in the 
Federal Register). (2) Applica- 
tions for cities which are not now 


FCC Will Begin Processing July 1 


receiving TV service. As a rough 
rule of thumb, the Commission des- 
ignated such cities as those 40 miles 
from the nearest TV transmitter. 
Processing will start for such non- 
TV served cities in order of popu- 
lation. 

Line B will process, in the fol- 
lowing order, applications for cities 
now receiving TV _ service: (1) 
UHF applications where no com- 
mercial VHF channels are as- 
signed. (2) UHF applications 
where all commercial VHF chan- 


nels are occupied. (3) Applica- 
tions for cities with one TV service 
but no local station. (4) Applica- 
tions for cities with one station 
and no other TV service. (5) All 
other applications for cities which 
are now getting two or more TV 
services. 

Line C will process requests for 
modifications of CPs made after 
July 1, petitions for reconsidera- 
tion, waivers of hearings, etc. 

Line D will process applications 


(Continued on page 75) 





FOUR WASTED YEARS? .. 2... 2... 2... . cam Editorial 


WAS THE freeze necessary? That’s the 
startling question which overrides all others 
in appraising the FCC’s final Television Re- 
port, born of nearly four years’ labor. 

The what, why and wherefore of the Great 
Thaw, biggest event in broadcast annals, are 
recounted in these pages. The full text, which 
becomes the television law of the land, is pub- 
lished as a supplement to this issue. 

In capsule, the allocations provide for 2,053 
stations in 1,291 communities, including the 
territories. Of these 617 are VHF, 1,436 UHF. 
The big lament is that of an exorbitant 242- 
channel reservation for noncommercial educa- 
tional stations, a lusty 80 are VH F—facilities 
that properly should be used to serve vast mass 
audiences, both urban and rural, rather than 
lie fallow, awaiting single-purpose educational 
occupancies which may never come. Thus, the 
educators get 11.8% of total assignments and 
13% of the coveted VHFs. 

While it’s futile now to rehash the need for 
the freeze, it nevertheless behooves us to see 
where we have been and where we are going. 
The freeze was imposed in September 1948, 
when the FCC was under terrific duress. The 
reason given for the freeze (which was to 
have been of a few months duration) was 
something called troposphere, and how this 
interference was to be circumvented. The final 
report scarcely mentions it. 

The 43-month freeze has brought certain 
pluses. There are wider separations and there’s 
offset carrier operation. There are other ad- 
mitted engineering refinements. 

The minuses: A sell-out to the educators, 
who were hardly aware of TV’s existence in 
1948, The onslaught of politicians who recog- 
nized TV as the difference between winning 
and losing elections. The Klondike rush of ap- 
plicants who regard a TV license anywhere 
a8 a modern-day Wallingford. Most important, 
denial of service to many millions of people. 

The FCC certainly didn’t need four years to 
‘merge with a plan which, at best, still must 
. viewed as abortive. It provides no more 
Service for large areas than did the 1948 report 
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—with certain glaring exceptions. Whatever 
new desirable facilities that were opened up, 
in large part, go to educators, for service to 
unknown and unchecked minorities. Many 
important cities are left without VHF commer- 
cial facilities adequate to accommodate their 
minimum needs. 


Certainly, when we look at what we have— 
after four years of gestation—it’s evident that 
the better part of those four years were wasted. 
It would have been wiser to have allowed the 
interplay of normal forces of competition, 
through allocation as demand developed. That 
now seems to be the approach of Comr. 
Robert F. Jones, in his formidable, albeit bit- 
ter, dissent, but Comr. Jones right or wrong 
speaks too late. It’s a lost cause. The Com- 
mission majority has voted. The hot breath 
of Congress was on the FCC’s neck. It couldn’t 
re-traverse old ground without inviting a Con- 
gressional investigation. 


No matter how well-reasoned the Jones plan, 
it comes after the fact. In our judgment, he 
should have publicly proclaimed his philosophy 
months ago. The FCC then could have had the 
benefit of reactions from broadcasters, engi- 
neers and attorneys specialized in the field. And 
vocal members of Congress, looking to the 
time when TV would be available to their con- 
stituents, might have reasoned that possibly 
another few weeks could have been spared to 
reach for near-perfection. The stake is invest- 
ment of uncounted millions by public and in- 
dustry in what potentially is the greatest 
medium for mass communication in the history 
of man. 

The fact that the FCC and its staff labored 
long and hard (and we do not question their 
integrity, zeal or indefatigability) doesn’t ab- 
solve the Commission from criticism. The most 
regrettable phase was the complete capitula- 
tion to Comr. Frieda Hennock’s campaign for 
education “reservations.” 


But the FCC isn’t entirely to blame. Broad- 
casters, who waited until the eleventh hour, 
made an abysmal showing on education. Comr. 


Webster, in his caustic concurring opinion, is 
correct in severely indicting “commercial in- 
terests” for failing to make a positive showing. 

Educational “reservations” were even given 
to a score of “applicants” who made no plead- 
ing whatever. This was done on petition of the 
Joint Committee on Educational Television, 
and comes as close to flaunting the law as is 
possible. 

The educators get 242 reservations. It’s our 
guess they won’t use a dozen. Theoretically, 
these reservations are up for grabs after a 
year. But, if we perceive the strategy, they’ll 
be back asking for “non-profit” status, which 
means they could become network affiliates and 
take other business, but simply would plough 
what normally would be profits into new stadia, 
libraries and stained glass windows. To do 
this would be to procure commercial facilities 
by fiat and under false colors, as against the 
rights of other citizens who were forced to 
compete. 

So the TV Allocations of 1952 now are a 
fait accompli. New stations will go on the air— 
but the hard way. There will be attempts at liti- 
gation. The FCC feels it has buttoned up all 
possible legal loopholes and that the project, 
as a whole, cannot be enjoined. This may not 
be true of specific city-by-city allocations. 

The Commission worked its heart out in de- 
vising these final allocations. The staff, headed 
by Paul Dobin, performed a super-human job, 
in following FCC instructions. The victor, for 
the moment, is Frieda Hennock and her brood 
of ambitious but naive educators. The public- 
at-large does not get the equitable allocation 
to which it is entitled. Many broadcasters, to 
some extent, because of their own lethargy, are 
tossed into the crucible of expensive and ex- 
tensive hearings, with concomitant delays in 
providing the public the new services to which 
it is entitled. 


It is thus that the destinies of arts and in- 
dustries are charted—a compromise between 
unsound political pressures and sound engineer- 
ing and economics. 
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TV FILM FUTURE 


UNDERCAPITALIZATION is cur- 
rently a major problem for the 
television film industry, Dr. A. N. 
Goldsmith, chief consultant for 
RCA, said Wednesday, warning in- 
dependent producers to build their 
industry’s economic health either 
by selling first-run and residual 
rights as a package or by increas- 
ing first-run prices. 

Dr. Goldsmith made his state- 
ment as luncheon speaker at a 
day-long quarterly forum held by 
the National Television Film Coun- 
cil in New York Wednesday. Other 
speakers were Edward Codel, TV 
director of The Katz Agency, 
stations representative; Carolyn 
Burke, NBC-TV producer; and T. 
R. Shearer, vice president in charge 
of the A. C. Nielsen Co. New York 
office. 

Identifying independent TV film 
production as “the giant industry 
of the future,’ Dr. Goldsmith said 
that the 50,000-mile TV network 
expected to link the country’s po- 
tential 400 VHF and 1,500 UHF 
stations will be serviced largely 
by film. 

He estimated that today at least 


NCAA COUNCIL 


Given TV Recommendations 


EXECUTIVE council of the Na- 
tional Collegiate Athletic Assn. 
last week in Chicago heard details 
of the television committee’s rec- 
ommendations for continued con- 
trolled telecasts of football this 
year, but declined to release them 
until April 22 in New York. At 
that time, the committee will meet 
for a two-day session, make its 
recommendations and pass them on 
to member institutions. 

A two-thirds vote is required for 
passage of any one of 12 plans for 
control which have been studied 
thus far. Blackout telecasts sec- 
tionally were approved by the 
NCAA last year in convention 
with a vote of 163 to 8. The prog- 
ress report in Chicago was pre- 
sented to the 17-man policy group 
in meetings at the LaSalle Hotel 
April 6 and 7 by Asa Bushnell, 
director of the TV program this 
year. 

The council also heard a sum- 
mary of the 1951 football season 
attendance report conducted by the 
National Opinion Research Cen- 
ter, which was paid for by an as- 
sessment of 18% from member 
schools. NORC will check its pre- 
liminary survey results, and no 
new study will be made this sea- 
son, according to NCAA Executive 
Secretary Walter Byers. He said 
the preliminary report of last fall 
has evolved into a conclusive sum- 
mary which substantiates the re- 
port that gate attendance at games 
decreased in TV areas. 


TV committee members, in addition 
to Mr. Byers and Mr. Bushnell, are 
Robert Hall, Yale, chairman; J. Shober 
Barr, Franklin and Marshall; Jeff Cole- 
man, Alabama; Howard Grubbs, South- 
west Conference; K. L. Wilson, Big 10; 
E. L. Romney, Mountain States Confer- 
ence; Willis Hunter, Southern Califor- 
nia, and Reaves Peters, Big 7. 
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75% of commercials and 25% of 
network programs—including those 
with top ratings—are filmed. Cit- 
ing the flexibility, realism and 
economy of filmed programs, he 
said that from 50-90% of non-net- 
work scheduling is further filled by 
film products. 

The consultant suggested that 
films be produced in color, to be 
sold for first and second showings 
in monochrome and, ultimately, for 
first and second runs in color, thus 
increasing the producers’ profits 
through four-time sales in a single 
market. 


Hour Cost Cited 


“Network connections compete 
with film syndication, to a degree,” 
he admitted, quoting $30.30 as the 
average cost per station per hour 
for network lines. Film producers 
must meet this competition, he 
suggested, or at least conduct an 
educational campaign to explain 
the film cost-advantage relation- 
ship. 

Advantages of film which the 
RCA executive listed—in addition 
to syndication of four residual 
rights for color films—included 
greater ease in clearing station 
time, achievement of animation and 
slow-motion effects as well as out- 
door shots, chance to correct fluffs, 
and re-use of films for auditions, 


Capitalization Is Problem 





sales meetings and general product 
promotion. He also listed the 
practically of repeat showings, but 
warned that labor demands for 


repeat payments must be solved ‘ 


first. 

Dr. Goldsmith further warned 
that TV films should be created for 
TV and its characteristics, not, in 
imitation of Hollywood, as feature 
films for theatre showings. 

Questioned from the floor, he 
said that, to date, film cameras 
cannot compete with TV cameras 
in achieving depth of field. The 
RCA consultant saw three-dimen- 
sional television as a definite pos- 
sibility, however, either by a verti- 
cal scanning method or by polaroid, 
side-by-side images seen through 
polaroid glasses. But three-dimen- 
sional TV should not be overem- 
phasized, he advised, since about 
45% of the public have eyes that 
are “low” or impaired in register- 
ing depth. 

“Any show—except special events 
—can be done on film,” Mr. Codel 
noted, saying that The Katz Agency 
has learned that all TV stations 
require good film programs, if only 
for their own spot sales. He ex- 
plained that his agency does not 
buy, sell or syndicate films and 
has no plans to finance them, but 
it has recognized the utility of films 
as a device to sell time. Katz 





IERT PANEL 


Comr. Hennock to Air 
Educational TV Views 


UTILIZATION of educational TV channels will be explored by FCC 
Comr. Frieda Hennock and other panelists during Ohio State U.’s 22d 
Institute for Education by Radio-Television at Columbus, which starts 


Thursday. 


In the light of FCC’s allocations 
plan, now released, this special ses- 
sion on educational television will 
command top attention Friday 
among educators and broadcasters 
gathered for the four-day confer- 
ence—particularly educators. 

Comr. Hennock, an outspoken 
proponent of reservations for non- 
commercial educational channels, 
will discuss steps which institutions 
and civic groups may take to obtain 
and use TV assignments. 

Some 30 general and special in- 
terest meetings have been sched- 
uled for the conference at the Desh- 
ler-Wallick Hotel under the direc- 
tion of Dr. I. Keith Tyler, coordina- 
tor of radio activities and radio 
education director at Ohio State U. 

In addition, a number of allied 
groups will meet concurrently with 
the Institute. Another feature of 
the conclave is the 16th American 
Exhibition of Educatonal Radio and 
Television Programs, whose awards 
are announced today (see separate 
story page 44). 

Other panelists discussing steps 
which educational and civic groups 
should take in getting and using TV 
channels will be Ralph Steetle, 
executive director of the Joint Com- 
mittee on Educational Television, 
Washington; George Probst, direc- 
tor of the radio office of the U. of 
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Chicago; Burton Paulu, manager of 
KUOM, U. of Minnesota, and Sey- 
mour Krieger, counsel member of 
the JCET. Belmont Farley of the 
JCET will moderate. 


Another special interest session 
(Sunday) will concern 
casting by Government Agencies,” 
with John Meagher, acting chief 
of radio, television and visual media 
for the State Dept., as chairman. 
Panel members will be Kenneth 
M. Gapen, assistant director of in- 
formation for radio and TV sta- 
tions, Dept. of Agriculture; Charter 
Heslep, director of AM-TV, Atomic 
Energy Commission; Dr. 
Seitz, chief of the research branch 
of the Human Engineering Divi- 
sion, Office of Naval Research, and 
the Rev. Daniel Power, S.J., George- 
town U. 


Conference kicks off Thursday 
evening with a general symposium 
session on television programming. 
Participants will include commer- 
cial and educational telecasters and 
an FCC representative. 
day Comr. E. M Webster will speak 
on international broadcasting, and 
FCC Chairman Paul A. Walker will 
take part in a panel session on 
organized listener groups. 
topics previously were set [B®T, 
April 7]. 








stations, he footnoted, spent ov 

$1 million for films in 1951, 
Television networks, faced Wi 

time restrictions, costs and Sharir 








of lines in cable transmission hav} ommunity 
also turned to film for their munity is ne 
swer, he pointed out, Saying ¢,pment under 
all four TV networks are also j assignment 
the film business. educational | 


Since stations need help jp F assignment 
lecting film, his company has g,ftable to. the 
plied its representatives with eaf(3) 98848" 
logues of all film availabilities i hannel to : 
has produced “Better Approach mo commerc! 
Television Advertising,” a pregymade th 
tation which cites advantage, 4 Fifteen-™ 
celluloid: A film program ¢gn Ut rule-m 
placed on a national spot basis shifting. of 
19% savings in time costs, yj community 
the stations also benefiting fyi? the table 
their higher spot sales fees, not more t 

Mr. Codel suggested that pm. first. 
ducers, instead of attempting totg, Educatio! 
ly new formats on film, scout log, justified oF 
stations that, of necessity, havs Table of A 
developed their own shows, man, reservation 
of which he considers highly salahjy communitie 
as well as audience-tested. It isn’t 













. } mercial TV 

Films On Art, Travel ' educational 

Some programs cannot he p mission de 
duced live, Miss Burke, only womaj gyer, that 


listed as a TV producer at NBC does not 2 
said in nominating films on ay tions from 
and travel as offering a great pol needs of th 
tential to the film producer. Thy Educatio 
cost of an average art film—sud} censed to 
as “Paris 1848” or “Matiss’} or a coope’ 
which Miss Burke introduced of stitutions, 
television last fall—would be up td sized. Ho 
$6,000 a reel, she noted, a cos} authorized 
that could be returned not onl} nicipality 1 
from repeated TV showings, bu} area may 
subsequent distribution or sale t} sion pointe 
museums, schools, civic group} Requests 
and art theatres, of which ther} operation 
are now some 1,500 in the Unitel] were rejec 
States. 








The best production. plan, she Gnalt 
advised, is for 13-minutes in length VHF = 
with black and white films shot m| late citi 
35 mm and the more expensive the FCC 
color films, on 16 mm. “Figures | sized a 
have’ gathered,” she __ reported, pally , 
“show that the average 16 mm ar vEF ch 
film sells over 100 prints, and the rca ae 
demand is increasing. The aver- stantial d 

“Broad- 282 number of rentals for th girder 
same picture is approximately 251, i 
and growing fast.” Vian 

Public hunger for travel films iio one 
was demonstrated, she noted, when = all ‘ 
a “fast, 10-second offer” of 4 a ae 
French Tourist Office brochure- Seon 
made on NBC-TV’s Vacatio le in th 
Wonderlands program—resulted it ove f 1 
an unexpected total of 8,000 auéi- Dee . 

Cc. R. ence replies. The program, attract nel "(bot 

* 1, ing what Miss Burke described as “ ed 
“low-brow, high-brow audience follows 

that was just as interested in (hi nullion 

cago as in Paris—also held its om 950 000-1 

= against an opposing 80ép 250,000, 2 

Saying that there is little nev Pe 
travel film to be rented, Miss Burkt that it w 
predicted an enormous market fo wah of 
it both as program film and as clips at least ¢ 
for background material. Place th 

On Satur- Mr. Shearer, speaking on “RR py 
search Builds the TV Box Offices § 4, Com 
explained how the Nielsen ratitg channels 
is determined for TV and how" oto. 
affects the film producer’s busineS§ 5 tried ; 

Other He noted that the top program 0 cational 
the previous week, J Love Luh} 7, an 

is presented on film. which 1 
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ommunity and where such a com- 
ynity is not eligible for reassign- 
ent under the 15-mile rule; (2) 
ionment of @ non-commercial, 
i channel where no such 
has been made in the 
ommunity involved; 
assignment of a commercial 
hannel to @ community to which 
o commercial assignment has been 
made in the table. ; ‘ 
Fifteen-mile rule permits with- 
out rule-making procedure the 
shifting of a channel from the 
§ ommunity to which it is assigned 
in the table to another community 
not more than 15 miles from the 


first. 

Educational reservations were 
ut load justified on the theory that the 
y, hay Table of Assignments itself is a 
reservation of channels for specific 
communities. 

It isn’t possible to force com- 
mercial TV stations to give time to 
.2 educational institutions, the Com- 

















be pr) mission decided. It warned, how- 
Wwomaj ever, that the fact or reservation 
t NBC does not absolve commercial sta- 
on at tions from filling the educational 
eat pol needs of the community. 
r. Educational stations must be li- 
1—sue} censed to educational institutions, 
latisse] or a cooperative group of such in- 
ced of stitutions, the Commission empha- 
€ uptd sized. However, if there is no such 
a cos} authorized institution, then a mu- 
t onl} nicipality running the schools of its 
zs, bu} area may be licensed, the Commis- 
sale tip sion pointed out. 
grou} Requests for partial commercial 
| ther} operation of educational stations 
Unitel] were rejected with finality. 
meré Smaller Cities Share VHF 
lengt VHF was used primarily in the 
hot | large cities to give wide coverage, 
pensive the FCC pointed out, but it empha- 
mares | sized that it did not believe large 
ported cities should receive an “undue 
am ar} Share” of the “relatively scarce” 
nd the) VHF channels. Therefore, the 
os Commission said, it made a sub- 
“~ stantial distribution of VHF chan- 
ly 250, nels among the smaller cities. It 
was apparent that cities with pop- 
fils ulations | below 30,000 got UHF- 
| when only assignments. 
ya If all VHF and UHF channels 
hure-| ze utilized, the Commission said, 
vatin| tere should be few, if any, peo- 
Ited inj Plein the U. S. residing beyond the 
) audi} rea of TV service.” 
ttract- Decision on the number of chan- 
dasa} "els (both VHF and UHF) to be 
lience’ | *88igned to a city was based on the 
n Chi- following population criteria: One 
ts own | ‘Uillion or more, 6 to 10 channels; 
S08) 250,000-1,000,000, 4 to 6; 50,000- 
250,000, 2 to 4; under 50,000, 1 or 2. 
e nev But, the Commission said, varia- 
Burke tions were made on the ground 
et for that it was more important to give 
s clips each of several cities in one area 
at least one channel rather than to 
Re. place them all in the largest city. 
yffice’ There was also the requirement, 


the Commission said, to distribute 
channels equitably among the 
states. And finally, it pointed out, 
it tried to give every primary edu- 
cational center a VHF channel. 

Jn answer to the DuMont plan 
Which urged that at least four 
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VHF channels be assigned to’ the 
larger metropolitan areas in order 
to equalize network competition, 
the Commission said it could not 
agree to that premise. 

“Healthy economic competition in 
the TV field will exist within the 
framework of the assignment plan,” 
it said. It also stated that it was 
concerned that many smaller cities, 
under the shadow of larger cities, 
should have the opportunity of hav- 
ing their own stations rather than 
having to rely on a big city’s cov- 
erage. 

The DuMont allocation plan, 
which was the only one submitted 
as a substitution for the whole of 
the FCC’s proposed allocation last 
year, was also denied on the ground 
that many of its assignments were 
below the minimum separations es- 
tablished. 

Also denied were several requests 
for less than the separation min- 
imum which held out hope that 
mountain walls would serve to con- 
fine signals, and thus overcome co- 
channel interference. The FCC ma- 
jority sought to adhere to the strict 
technical limits in such instances. 

Notion that additional channels 
could be squeezed in certain cities, 
by requiring less than maximum 
powers, also was turned down. 


Coverages For Stations Differ 

In specifying maximum powers, 
the Commission pointed out that 
coverages would be different for 
each station. This reference was to 
the fact that the whole assignment 
principle is embraced in rigid ad- 
herences to separations, powers 
and antenna heights. 

A provision in the “Third Notice” 
last year which would have forced 
stations to diminish maximum 
powers when interference was 
caused stations on adjacent chan- 
nels was deleted in the final report. 

Proposals made in the “Third 
Notice” were retained for the fol- 
lowing: Oscillator radiation—UHF 
stations seven channels apart are 
required to be 60 miles apart 
(based on a receiver IF of 41.25 
mc). Picture image interference— 
UHF stations must maintain min- 
imum spacing of 75 miles if they 
are separated by 15 channels. 
Sound image interference—UHF 
stations must maintain a minimum 
spacing of 60 miles if they are sep- 
arated by 14 channels. IF beat— 
UHF stations must maintain min- 
imum spacing of 20 miles if they 
are separated by eight channels. 
Intermodulation — UHF stations 
must maintain minimum spacing of 
20 miles if they are separated by 
less than six channels. Multiple in- 
terference—not recognized. 

New rules and standards cannot 
be construed as guarantees of serv- 
ice, the Commission warned, but 
only as yardsticks. For UHF serv- 
ice curves (F 50, 50), the Commis- 
sion decided to use 63 me instead 
of the 195 mc basis it previously 
had used. It was believed these 
would give a more realistic picture 
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es follow signing of The Cisco Kid by Skillern’s Drug S$ 










——. 


tores on 


WBAP-TV Fort Worth. From | to r (standing): Curly Broyles, WBAP-TV 

sismn.; Harry Holcombe, nati. radio-TV dir., Grant Adv.; Harold Hough, sta- 

tion's dir.; Henry Finch, sls. mgr., Skillern’s; (seated) Frank Skillern, spon- 

sor’s v. p.; Tom Murphy, v. p. and mgr., and W. C. Woody, v. p. and TV 
dir., Grant’s Dallas office. 


NON-NETWORK segment of WLWT 
(TV) Cincinnati’s Breakfast Party is 
sold for 13 weeks to Alber’s Super 
Markets, food chain. From | to r 
(standing): Herb Flaig, WLWT sismn.; 
Bob Egbers, Alber’s; (seated): John 
Murphy, TV v. p., Crosley Broadcast- 
ing Corp., and Alfred Bissmeyer, 
Alber’s. 
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NEW SERIES, Rebound (ABC-TV, Fri. 
9-9:30 p.m. EST), premiered last 
month on ABC-TV owned stations with 
Packard Motor Car Co. signed by 
S. James Andrews (c), asst. to pres. 
in charge of radio and TV dept., 
Maxon Inc. [B®T, Jan 28]. Flanking 
him: W. Ray Baker (I), v. p., Maxon 
and Slocum Chapin, ABC v. p. 


GEORGIA Tech football games for 
film showing next fall on WSB-TV 
Atlanta are arranged by Coach Bobby 
Dodd (seated, I) and Walter W. Gibbs, 
GE Supply Corp. adv. and sis. mgr., 
whose firm will sponsor contests. Ed 
Danforth (standing, !) Atlanta Jour- 
nal, with John M. Outler Jr., WSB- 
AM-TV gen. mgr., join huddle. 


EXCLUSIVE contract for Chicago 
Cubs home game telecasts on WGN- 
TV Chicago followed this signing by 
James T. Gallagher (1), Cubs’ bus. 
mgr., and Frank P. Schreiber, treas. 
and gen. mgr., WGN Inc. Games 
were carried four years by station, 
but this was first time exclusive rights 
were attained. 


THIRTEEN-WEEK contract for Star Hostess Party, half-hour audience par- 
ticipation show, on WWJ-TV Detroit is approved by (I to r) W. P. Smith, 
radio-TV dir., Charles W. Hoyt Co.; Norman Hawkins, station’s sls. mgr.; 
Jim Cottingham, adv. mgr., Stanley Home Products, the sponsor; Robert W. 


Mickam, Hoyt 


: : - 


“s sec., and Al Elzerman, Michigan sls. mgr. of Stanley. 











































































FIRST contract for the new AP television newsfilm service is signed by 
(I to r) Al Stine, AP executive representative; George M. Burbach, gen- 


eral manager, KSD-TV St. Louis, 


and Oliver Gramling, 


AP assistant 


general manager. 


AP TELEVISION 


Newsreel Scheduled 
on 7 Stations 


ASSOCIATED PRESS today (Monday) makes its entry into the tele- 
vision news field. The first of a series of daily quarter-hour TV news- 
reels will, if all goes off according to schedule, be delivered to seven 
AP member TV stations for broadcast today. 


KSD-TV St. Louis, owned by the 
St. Louis Post Dispatch, was first 
subscriber to the new AP service. 
Others signed to date include 
WDAF-TV Kansas City (Star), 
WBAP-TV Fort Worth (Star-Tele- 
gram), WTAR-TV Norfolk (Vir- 
ginian-Pilot and Ledger-Dispatch), 
WCAU-TV Philadelphia (Bulle- 
tin), WHAS-TV Louisville (Cour- 
ier-Journal and Times), WBNS-TV 
Columbus, Ohio (Dispatch). Serv- 
ice is exclusive to AP members, 
with TV stations eligible for as- 
sociate membership in AP on the 
same basis as radio stations have 
been for some years. 

Describing the AP video service, 
Oliver Gramling, assistant gen- 
eral manager of AP for television 
and radio, who will direct its op- 
eration, said that it “will stress 
domestic news, enlivened and diver- 
sified by a format that includes 
good human interest and features 
as well as all the other varieties 
of news that can make a television 
screen interesting and really in- 
formative. 


Music and Sound Effects 


“On news that lends itself to 
such treatment, we will background 
and explain,” Mr. Gramling said. 
“We propose to give TV news 
meaning and significance—to lift 
it out of the category of yesterday’s 
headlines, yesterday’s newscasts. 
Another innovation is that much of 
the service will be completely 
scored with music and_ sound 
effects.” 

Announcement of the new serv- 
ice, made by Frank J. Starzel, AP 
general manager, said that to ob- 
tain the objective of a film news 
service “created and tailored solely 
for television and not as a by-prod- 
uct of other purposes, AP arranged 
for the formation of a new, spe- 
cialized organization — Spotnews 
Productions- Inc.” Spotnews, in 
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collaboration with AP _ offices 
throughout the world, will produce 
the AP TV service under Mr. 
Gramling’s direction. 

A privately financed corporation 
and not an AP subsidiary, Spot- 
news is headed by Theodore A. 
Morde, president, whose back- 
ground in news, film and radio goes 
back to 1929. He has also seen 
government service as a_ special 
agent of the Military Intelligence 
Division, as chief of the foreign 
language division of the U. S. Co- 
ordinator of Information and as 
assistant chief of operations of the 
War Department’s strategic serv- 
ices unit. 


Production Personnel 


John T. Tobin, former general 
manager of Telenews, Interna- 
tional News Service’s video ally, 
is vice president of Spotnews Pro- 
ductions. Other production per- 
sonnel include George Johnston, 
former president of Video Produc- 
tions; F. D. Kahlenberg, former 
editorial director of Telenews; Tom 
Craven, Paramount News camera- 
man for 25 years; Bernard Dres- 
ner, formerly an NBC cameraman 
in Washington, and Louis Tumola, 
former March of Time cameraman. 

Cameramen and correspondents 
in 42 states, plus representatives in 
the other states, Alaska, Honolulu 
and Puerto Rico, will supply Spot- 
news with its domestic coverage. 
Foreign News will be covered by 
cameramen and correspondents in 
44 countries. 

Spotnews production headquar- 
ters will occupy a full floor in the 
same building with Major Film 
Laboratory which will process the 
news film. Major Film is the video 
division of Consolidated Film In- 
dustries, laboratory owned by Re- 







public Pictures Corp. Washington 
offices of the new company adjoin 
the AP newsroom in the Star Bldg. 

Recalling that AP was “first in 
the field with news-on-film for tele- 
vision four years ago, but there 
were not enough member stations 
on the air at the time to support 
the venture,” Mr. Gramling de- 
clared that “since then, no news 
gathering association has devel- 
oped a comprehensive service de- 
signed exclusively for television 
use. Everything has been largely 
an off-shoot of the old movie house 
newsreel. Coverage has_ been 
spotty, with emphasis on New 
York, Washington, Cheesecake, 
free publicity film and an over- 
balance of foreign film of ques- 
tionable age. 

“Television, a potentially great 
news medium, deserves a service 
product for its exclusive use,” he 
declared. “That is what AP is now 
producing. We propose to deliver 
a rounded service, not just a lot of 
footage, which is the cheapest and 
easiest way to do it—the way 
everyone else has done it to date.” 

Noting that Spotnews camera- 
men can operate with the knowl- 
edge that their films are for TV 
use exclusively, Mr. Gramling 
pointed out that the service “is 
flexible, with provisions for drop- 
ping sound or cutting off titles 
without affecting the sound tracks 
on the stories themselves. Sta- 
tions don’t have to edit, but they 
can edit any way they wish.” 


Thaw July 1 
(Continued from page 67) 


of potential service areas. The 
Commission also changed UHF in- 
terference curves (F 50, 10). 

Coverage and interference esti- 
mated by these charts, the Com- 
mission admonished, were for large 
area consideration, not for indi- 
vidual station predictions. 

No co-channel or adjacent chan- 
nel interference ratios were con- 
tained in the revised rules and 
standards, the FCC pointed out. 

Provision encouraging the use of 
common antenna sites was retained 
in the new rules, but recommenda- 
tions that this be required were 
turned down on the ground that 
such a requirement should not be 
imposed “without further explora- 
tion of the problem.” ; 


This is one of the plans being ad- 
vanced by the aviation industry in 
its current campaign to impose 
some sort of a limit on TV antenna 
heights and sites [B®T, April 7, 
March 17]. Joint meeting of gov- 
ernment and radio-TV and aviation 
representatives is planned for the 
near future, but has not yet been 
scheduled. 


In setting up the three zone 
system, the Commission cited the 
population densities of the three 
areas: Zone I, 222.1 people per 
square mile; Zone II, 27.4, and 
Zone III, 47.8. 

Single class of TV stations, in- 
stead of the community, metro- 
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politan and rural of pre-freeze day 
was reaffirmed. 


Plan for individual  separaj 
spacings for assignments and fj 
facilities was dropped. Minimy 
facilities spacing is the same , 
minimum assignment requirement 
the report disclosed. 


Tolerances for VHF and Uy) 
use of offset carrier, the techniqy 
by which stations on the sam 
channels can overcome co-chann 
interference to a great extent, wer 
set as plus or minus 10 ke, with: 
ke tolerance. 

The principle of the intermixtyy, 
of VHF and UHF channels in th; 
same city was upheld by the Fcc 
It emphasized that it was neces. 
sary to treat VHF and UHF tele. 
vision as one service, on the as) 
sumption that someday both fre. 
quency bands would be. 













existed before the 1948 freeze wa; 
imposed when Channels 2 to 6 ang 
Channels 7 to 13 were considered 
in different bands, with the latter 
believed not as useful as the lower 
end of that band. 


Ban on the use of directional 
antennas to “shoe-horn” another 
channel into a city was retained. 
although permission was given to 
use DAs to increase service. 


Experimentation Upheld 


Experimentation with Stratovi- 
sion and Polycasting was upheld, 
as it was in the “Third Notice,” but 
commercialization of these princi- 
ples was turned down. Stratovi- 
sion, sponsored by Westinghouse, 
is a means of wide-area coverage 
through the use of high-flying air- 
planes radiating TV signals down- 
ward. Polycasting, a recommenda- 
tion of consulting engineer Ray- 
mond M. Wilmotte, is a method of 
wide-area coverage through the use 
of a number of low-powered TV 
stations [B®T, March 31]. | 


Assignments along the northern 
border were arrived at after con- 
ferences with Canadian officials. 
It enabled additional assignments 
to be made to some U. S. cities, the 
report stated. The same practice 
was followed along the Rio Grande 
with the same results, the report 
pointed out. It also disclosed that 
Mexico was not planning to use 
UHF for the time being. 


That there will be court actions 
because of the Commission’s rul- 
ings on some of the city-by-city 
recommendations seems to be 4 
foregone conclusion. However, it 
was pointed out that the document 
is so built that they can only apply 
to a limited area of the country. 
FCC officials seemed confident that 
the whole allocation plan cannot 
be enjoined. 


The final report was furnished 
BROADCASTING @ TELECASTING 4 
week in advance of the April 14 
release date so that it could be put 
into type and printed in time for 
arrival at subscribers’ addresses 
with the regular issue of this date. 
Because of advance release han- 
dling it was impossible to pro 
cure expert legal and engineering 
reaction to the document. 
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~ WHAT'S INSIDE 


e 3 Sending television signals across the country is a complicated job, 
ent, A a A DIO- requiring 123 radio-relay stations between Boston and Los Angeles. 
tH) This view of a typical unattended station shows the arrangement 
‘iqu 9 of the apparatus which amplifies the signal and sends it on. 
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is an engine-driven generator which 
starts automatically after anything more 
[ than a brief power failure. 
city Anything that happens—even an opened 
a door—is reported to the nearest 
, It attended station instantly by an automatic 
ent alarm system. 
ply 
try. 
hat 
not Most of this equipment is complex, and expensive. The present value of the nation- 
wide network, provided by the Long Lines Department of the American Telephone 
hed and Telegraph Company and the Bell Telephone Companies, is nearly $85,000,000. 
‘a Yet the charges for the use of this network are low—averaging about 10 cents a 
put mile for a half-hour program. 
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ate. Providing transmission channels for the radio and television industries today and tomorrow 
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ITH DUMONT TRANSMITTERS 
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Apply for your UHF Channel now. 
Get on the air 


quickly and profitably... 


UHF at VHF prices! Entirely new concept in UHF trans- 
mitter design results in clean, simple, circuitry allowing 
easiest future power increases. Utilizes the new SKW 
Klystron with independent cavities. 


DUMONT PROGRAMS 


The Du Mont network is prepared to supply nationally famous stars and shows 
via coaxial cable, syndicated film service, or teletranscription; the variety of 
programs necessary to build big audiences. 


DU MONT BUILT AUDI 


With new Telesets designed to receive various combinations of UHF and 
VHF channels, Du Mont is prepared to launch an intensive promotion 
campaign, through local distributors and dealers, to build your UHF audi- 
ence. 


See how these three Du Mont operations, working together, can help 
you to make your UHF station a success. Write for the free booklet 
“UHF—The Big New Development in Television.” Find out why you 
can’t go wrong with Du Mont. 











Allen B. Du Mont Laboratories, Inc., 1500 Main Avenue, Clifton, N. J., (Dept. BTU2) 


















YESTERDAY 
and 


TODAY 


Central Indiana 


at 
WFBM-TV 
“First in Indiana” 


Yesterday .... 


On May 30, 1949 there 
were 2500 Sets in WFBM- 
TV's coverage area. 


Today.... 
there are 


221,390 


Sets in use 
in WFBM-TV’s 
coverage area 


In planning your TV cov- 
erage remember to TAKE 
A CLOSE LOOK at the 
Central Indiana Market— 
COMPLETELY COV- 
ERED by WFBM-TV. 


Represented nationally by 
The Katz Agency Inc. 


WFEBM-TV 
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Pre-School 9-10 a.m. Sho 
Proves Popular 





(Report 211) 
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SK the viewers, if you want 
the answers, assert WWJ-TV 
Detroit officials who are busy 

reading the 10,889 replies to the 
station’s questionnaire during the 
second quarter of one of its 9-10 
a.m. Playschool programs. 

Braving a possible thumbs down, 
WWJ-TV asked viewers if they 
would condone a sponsor for the 
program, with the answers coming 
under the general theme, “Yes, we 
will approve a sponsor if it means 
keeping the program on the air.” 

Viewers gave a solid affirmative 
to the first question, “Do you want 
Playschool to continue?” officials 
said. 

The yesses to the first question 
and the third, “Do you want Play- 
school every day?” decided WWJ- 
TV upon keeping the show on the 
air through the summer and chang- 
ing the schedule to five days a week 
instead of the present four. 

Other comments, station staffers 
said, included statements that the 
viewers hoped the sponsor would 
be chosen wisely since children 
watching would regard statements 
as utter truth, and several persons 
offered to help raise money to sup- 
port the program if no sponsor was 
available. 

Program format includes: Merri 
Melody, who teaches the children 
songs; Midge, who brings cartoons; 
Eko, the pixie-like artist who 


sketches as the Story Spinner tells 
his tales; Lady Dooit, whose Magic 
Workshop of things to-make ap- 
peals to both mothers and children; 
and the Magic Fairy and the Busy 
Buzzy Bee, who whirl through the 
program as_ transition’ effects. 
WW4J-TV’s Walt Koste is producer. 


* ao * 


‘Lucy’, ‘Talent Scouts’ 
Top Videodex Ratings 


Videodex ratings of top ten TV network 
shows for March 1952 were released last 
week as follows: 


1. I Love Lucy (CBS-TV) 45.6 
2. Talent Scouts (CBS-TV) 44.6 
3. Texaco Star Theatre (NBC-TV) 43.3 
4. Red Skelton (NBC-TV) 42.9 
5. You Bet Your Life (NBC-TV) 42.1 
6. Your Show of Shows (NBC-TV) 36.3 
7. Comedy Hour (NBC-TV) 36.1 
8. Fireside Theatre (NBC-TV) 36.0 
9. Godfrey & Friends (CBS-TV) 32.5 
10. Pabst Blue Ribbon Bouts (CBS-TV) 32.0 


* * * 


Film Editing Is Aided 
By Camera Control 


NEW automatic camera control 
system which can reduce cutting 
time on a TV film from five days 
to one day has been successfully 
tested at Filmcraft Productions, 
Hollywood, Isidore Lindenbaum, 
president, has revealed. 

Invented and developed by Fer- 
enz Fodor, production supervisor at 


the studio which films NBC.-Ty; 
You Bet Your Life with Grouch 
Marx, the patented system ha 
completed eight weeks of tests, }; 
can control eight motion pictuy 
cameras at once so that one tech. 
nician can start and stop all of 
them from one control room, the 
inventor said. 


It is estimated that time of edit 
ing and synchronizing the film of 
eight cameras can be cut down 7 
to 80%, resulting in a great yp. 
duction in film. 

ok * 


Single-Channel City 
Viewing Studied by G-P 


WHAT amount of viewing is ther 
on Saturday in a_ single-channel 
city? 

This was the subject of a study 
by Guide-Post Research which 
surveyed 1,200 families in Pitts. 
burgh March 8. Only TV station in 
that city is WDTV (TV). 

Guide-Post results showed that 
93% of the set owners had their 
sets on sometime during the day 
(9:30 a.m. to midnight); 924% 
tuned in WDTV sometime during 
the day and that 64%% had an out 
of-town station on sometime during 
the day. 

Average morning program, it 

(Continued on page 74) 
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City Outlets On Air Sets in Area City Outlets On Air Sets in Areo 
Albuquerque KOB-TV 14,400 Louisville WAVE-TV, WHAS-TV 146,181 
Ames WOI-TV 88,106 Matamoros (Mexico)- 
Atlanta WAGA-TV, WSB-TV, WLTV 185,000 Brownsville, Tex. XELD-TV 19,200 
Baltimore WAAM, WBAL-TV, WMAR-TV 372,937 Memphis WMCT 123,020 
Binghamton WNBF-TV 60,000 Miami wv 113,000 
Birmingham WAFM-TV, WBRC-TV 90,000 Milwaukee WTMJ-TV 320,945 
Bloomington WTTV 142,000 Minn.-St. Paul KSTP-TV, WTCN-TV 318,200 
Boston WBZ-TV, WNAC-TV 873,761 Nashville WSM-TV 68,418 
Buffalo WBEN-TV 258,940 New Haven WNHC.-TV 250,000 
Charlotte WBIV 138,999 New Orleans WDSU-TV 85,359 
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 1,116,386 New York WABD, WCBS-TV, WJZ-TV, WNBT 
Cincinnati WCPO-TV, WKRC-TV, WLWT 342,000 WOR-TV, WPIX 3,059,400 
Cleveland WEWS, WNBK, WXEL 605,329 Newark WATV 
Columbus WBNS-TV, WLWC, WITVN 222, Norfolk WTAR-TV 112,54 
Dallas- Oklahoma City WKY-TV 121,014 
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 160,415 Omaha 2 KMTV, WOW-TV 125,857 
Davenport Wwoc-Tv 96,000 Philadelphia WCAU-TV, WFIL-TV, WPTZ 1,021,966 
Quad Cities Include Davenport, Moline, Rock Ise., E. Moline Phoenix KPHO-TV 55,100 
Dayton WHIO-TV, WLWD 230,000 Pittsburgh WDTV 389,000 
Detroit WJBK-TV, WWJ-TV, WXYZ-TV 750,000 Providence WJAR-TV 205,000 
Erie wicu 162,384 Richmond WTVR 118,860 
Ft. Worth- Rochester WHAM-TV 138,00 
Dallas WBAP-TV, KRLD-TV, WFAA-TV 160,415 Rock Island WHBF-TV ; 91,563 
Grand Rapids WOOD-TV 217,081 Quad Cities Include Davenport, Moline, Rock Ise., E. Moline 
Greensboro WFMY-TV 109,947. Salt Lake City KDYL-TV, KSL-TV 75,900 
Houston KPRC-TV 127,500 San Antonio KEYL, WOAI-TV 73,378 
Huntington- San Diege KFMB-TV 130,000 
Charleston WSAZ-TV 80,350 San Francisco KGO-TV, KPIX, KRON-TV 348,500 
Indianapolis WFBM-TV 221,350 Schenectady- 
Jacksonville WMBR-TV 55,000 Albany-Troy WRGB “es 
Johnstown WJAC-TV 144,116 Seattle 5 KING-TV = 
Kalamazoo WKZO-TV 185,140 s Louis poe ila ne in 
Kansas City WDAF-TV 195,674 Toledo WSPD.TV 158,000 
Lancaster WGAL-TV 143,186 Tulsa KOTV 111,970 
Lansing WJIM-TV 85,000 —Utica-Rome WKTV 70,000 
Los Angeles KECA-TV, KHJ-TV, KLAC-TV, KNBH Washington WMAL-TV, WNBW, WTOP-TV, WTTG Ly 
KNXT, KTLA, KTTV 1,232,000 Wilmington WDEL-TV 100; 


Total Markets on Air 64* 
* Includes XELD-TV Matameres, Mexice. 


Stations on Air 109* 


Estimated Sets in use 16,785,04 


Editor's Note: Tetals fer each market represent estimated sets within television area. Where coverage areas overlap set counts may b 


partially duplicated. Seurces of set estimates are based on data from dea 


and manufacturers. 
necessarily approximate. 


lers, distributers, TV circulation committees, electric compen 
Since many are compiled monthly, some may remain unchanged in successive summaries. Tete! sets in all erees 
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91.363 Of the week’s 332 quarter-hours when all three Baltimore television stations 
ne are on the air, ratings show WMAR-TV leading in 165 segments—approx- 
130,000 imately as many as the total for both other Baltimore stations. 


4 *According to March ARB 


sea during daily 12 hr. period 

te all three stations broadcast. eal 
111,970 

Bi SUNPAPERS TELEVISION 


785,04 CHANNEL 2 x BALTIMORE, MD. 


Represented by THE KATZ AGENCY, INC. NEW YORK e@ DETROIT © KANSAS CITY @ SAN FRANCISCO 
peri ‘ CHICAGO e@ ATLANTA © DALLAS @ LOS ANGELES %& TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM 
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was shown, reached 33% of the 
TV homes, the average afternoon 
program reached 43% and the 
average evening program reached 
56%. 


Peet Co. made a survey to deter- 
mine habits and characteristics of 
the average daytime listener. 
Material gathered by the C-P-P 
Market Research Dept.’s Consumer 
Institute revealed that 8,000 sam- 
ples show the average listener to 
be a housewife, between 30 and 34 
years old, married to a factory 
worker for about 11 years, with 
an annual income of $3,683 to $5,- 
542, and with two children, six 
and 14 years old. The family has 


a 


‘Bob & Ray’ Revised 
For ‘Average Listener’ 


IN ORDER to revamp and revise 
the format of its Bob & Ray Show 
on NBC radio, Colgate-Palmolive- 


you can see the 
difference on WBNS-TV 


Central Ohio’s only TV station with complete art facilities, 
WBNS-TV offers a commercial art department equipped to do 
an inspired art job from beginning to end. 

Progressive and versatile in every respect, its functions in- 
clude planning and developing commercial slides, creating 
sets and TV effects, graphic art, brush work, silk screening, 
paper maches, set construction and rendering .. thorough 
development of an idea from its conception to its completion. 

Yes, you can undoubtedly SEE the difference in art and 


photography results on WBNS-TV. 





Jean's Kitchen Fair. . ..10:45 daily... 
an excellent program where full facili- 
ties of art and photography are used in 
presenting effective commercial mes- 
sages with slides, films, set arrange- 
ments, etc, 


WEBNS-TV’s own photographic studio 
and laboratory guarantees uniform and 
exacting conversion of various forms 
of art work, layouts, typesetting, etc., 
into slides, Balops and Camera Cards; 
producing the utmost in production 
techniques, 


COLUMBUS, OHIO 
CHANNEL 10 


CBS-TV NETWORK © Affiliated with Columbus Dispatch and 
WBNS-AM © General Sales Office: 33 North High Street 
REPRESENTED BY BLAIR TV 
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its own home, with a mortgage. 
“As a result of the survey the 
format of the Bob & Ray Show was 
changed and is turning out success- 
fully,” Leslie Harris, director of 
radio and TV for C-P-P, told 
BROADCASTING ® TELECASTING. 


Regarding other habits and ways of 
life of the average listener, the survey 
showed that she is mainly interested 
in her children and her home, although 
national and local affairs interest her 
more than in the past. She is also more 
concerned about religion than before 
World War I. 

She buys four dresses a year, wears 
very little make-up, and has a perma- 
nent once a year. 

She reads her local newspaper, sub- 
scribes to one magazine and reads one 
book a year. 

She and her husband do not discuss 
world affairs very much. Her main con- 
cern is his health and what she can do 
[eur him progress to a better-paying 


job. 

The family eats well, but not lavishly. 

She is not very sophisticated, and 
her sense of humor is not attuned to 
smart jokes. 

If she likes audience participation 
shows, the chances are she does not 
care very much for daytime drama. She 
has never seen a Broadway show, but 
if she had her choice it would be 
“South Pacific.” 

- 2 * 


Pulse Inc. Survey 


Compares Top Ten 


TOP TEN network TV programs, 
including once-a-week and multi- 
weekly shows, surveyed week of 
March 1-7 are shown by Pulse Inc., 
as follows: 
Program Average 
ating 

Once a Week Shows 
President Truman 
Texaco Star Theatre (NBC) 
comers Talent Scouts (CBS) 
Your Show of Shows (NBC) 
I Love Lucy (CBS) 
Red Skelton (NBC) 
You Bet Your Life (NBC) 
Godfrey and His Friends (CBS) 
Fireside Theatre (NBC) 
TV Playhouse (NBC) 


Multi-Weekly Shows 


Howdy Doody (NBC) 
Kate Smith (NBC) 
Camel News Caravan (NBC) 
Perry Como (CBS) 
Dinah Shore (NBC) 
The Goldbergs (NBC) 
Kukla, Fran & Ollie (NBC) 
Those Two (NBC) 
CBS-TV News (CBS) 
The Stork Club (CBS) 
* * a 


Program Type Trend 


Studied by Pulse 


TV PROGRAM trends by types ac- 
cording to number of quarter- 
hours and average rating, taken 
from the Multi-Market Telepulse 
for the week of March 1-7, have 
been released by Pulse Inc., New 
York, as follows: 
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No. of Avg. 
Y% Hrs. Rtg. 
Quiz-Audience Participation 103 8.2 
Daytime Variety 101 6.3 
Drama and Mysteries 92 16.9 
Kid Shows 73 10.3 
News 63 45 
Musical Variety 61 7.6 
Comedy Variety 55 23.6 
Interviews 39 6.0 
Comedy Situations 27 16.4 
rums, Discussion 27 43 
Serial Stories 25 6.2 
Wrestling 18 8.0 
Talent 17 16.4 
Religion 12 2.2 
Basketball 8 13.0 
Boxing 8 27.8 
Educational 8 43 
usic 8 5.1 
Film Shorts 6 3.6 
Homemaking Service 6 3.2 
Westerns 6 20.0 
Feature Films - 9.5 
President Truman 2 40.6 
jews 2 3.3 
Miscellaneous 2 7.7 
Total 733 
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Palm Springs Under Wate change fa 


: xce 
INSTALLATION of Internation | yo 
Telemeter Corp. community ante, tions by 
na system is underway to brin %e Commis 
television to the mountain-range will not : 
— community of Palm Spring Nov. 1 at th 

The city council had granted IT 
a 50-year exclusive franchise |g 
last month. 

How progress of the ITC sy 
will affect plans of Howard.-y 
Inc., who recently applied for F¢ 
permission to build a relay- 
station to boost signals from 
Los Angeles stations [B®T, Mar: 
31], is not known. Howard-Y, 
plans to scramble its pictures ap 
service subscribers through a 
coding device. 

The ITC system consists of 
mountain top master antenna 
coaxial cable connections to to 
Cost will be $100,000, according 
Carl Lesserman, ITC vice presiden 
[B°T, March 3]. It will bring 
viewers in the California dese 
resort programs from all seven 
Angeles stations—110 miles awa 

Subscribers to the communi 
antenna system will pay about $1 
for installation and $4 a mon 
service charge. 

The ITC system also will 
pay-as-you-see scrambled pic 
service. Arrangements have 
made with three Palm Spri 
theatres to feed feature films j 
scrambled form over the sys 
Subscribers pay through coin-bo 
attached to their sets. The fee wil 
be regular theatre admission price 
of which ITC will keep a smal 
portion, the rest going to theatr 
owners. 

Pay-as-you-see service will ux 
Channel 6( 82-88 mc), unassigned 
to Los Angeles TV outlets. ITCis 
half-owned by Paramount Picture 
Corp. 

In the meantime, a community 
antenna project is being discussed 
for Ocala, Fla. It would be built 
by R. M. Chamberlain, president 
and general manager of WGGC 
Gainsville, and Regge Martin, as 
sociated with WTTT Coral Gables 
Messrs. Chamberlain and Martin 
have presented a proposal to in- 
stall the master antenna system to 
the Ocala city council. 

Mr. Martin said community TY 
service is now in successful use in 
30 to 40 towns and cities. Installa- 
tion would run about $135, Mr. 
Martin said, with a monthly serr- 
ice fee about $4. 
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Builders Show Pact 


WLWT (TV) Cincinnati has at 
nounced an exclusive contract with 
the Cincinnati Home Builders Show 
Assn. for promotion of the Home 
Builders Show to be presentel 
April 19-27 at the Cincinnal 
Gardens. 


ALL RAYTHEON Mfg. Co. operatiom 
except TV showed larger sales a 











profits in third quarter report of firm’ ve me 

Waltham, Mass., plant. Net profit} duly, it v 

after taxes for quarter ending — group. 
408,000 28,698,000 sales. 

was $ on $ BROAL 



















| 


Ww io change facilities of existing sta- 
"hions (except the 30 forced to 
tion|.hange frequencies), license appli- 
Antet| ations by existing stations, etc. 
tinkrhe Commission stated that Line 
angel) will not start functioning until 
ring Nov. 1 at the earliest. 
Non-commercial, educational ap- 
d IT plications and those from the 
© lat territories will be processed in the 
order received immediately after 
rag 
Fog The Commission also announced 
7-typ) that all TV applications in hearing 
m : status have been removed from such 
Ma classification. 
-Yalg The new procedures also call for 
4 all pending applicants to submit 
completely new _ applications. 
Among the revisions of Application 
Form 301, which are largely tech- 
nical to incorporate the new stand- 
ards, is the requirement for pro- 
gram plans. Up to now, TV appli- 
cants were not required to submit 


ION MERGER 


AFRA-TVA Fusion Foreseen 


MERGER of at least two enter- 
tainment unions—American Fed- 
eration of Radio Artists and Tele- 
vision Authority—was a certainty 
for this summer as a result of 
membership vote announced last 
week. 

Results of the balloting, con- 
ducted by mail throughout March, 
showed that 1,254 TVA members 
were for the merger, while 269 
were opposed. Among radio art- 
ists, 2,213 favored unification while 
19 did not. Voters also approved a 
constitution for merger of the 
unions, which would’ become the 
American Federation of Television 
and Radio Artists. 


National polling was conducted, 
as planned at the TVA convention 
in New York last December, as an 
alternative to an over-all merger 
with three other talent unions, 
scheduled with a July 1 deadline. 
The other unions are Actors and 
Chorus Equity Assns., American 
Guild of Musical Artists and Amer- 
ican Guild of Variety Artists. All 
are members of Associated Actors 
& Artistes of America (AFL). 


Early this year, all entertain- 
ment unions—on record as favor- 
ing total merger but unable, among 
themselves, to effect it—approved 
a study for total unifications to be 
conducted by the Institute of In- 
dustrial Relations at the U. of Cali- 
_. fornia at Los Angeles and the 
“with School of Industrial & Labor Rela- 
Shor tions at Cornell U. The educators 
Tome volunteered to study feasibility 
ented and means for total merger, to 
anal teport to AAAA members in 
time for them to vote on it by 
July 1. TVA, previously invited 
to form an all-broadcasting union 
by AFRA, served notice that unless 
total merger is accomplished by 
July, it would unite with the radio 
group. 
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TV Applications 


(Continued from page 65) 


program plans with their applica- 
tions. 


Pending applications which are 
not completely resubmitted will be 
dismissed, the Commission stated. 
Only exception is when duplication 
of some exhibits would prove an 
“undue hardship.” 

Applications in Processing Line 
A will be checked against applica- 
tions in Line B for conflicts regard- 
ing transmitter - to - transmitter 
spacings. It therefore behooves all 
applicants to get their applications 
on file within the 78-day period be- 
fore July 1, it was pointed out. 
Otherwise, an applicant in Line B 
is likely to find that his antenna 
site will conflict with that of an 
application granted in Line A, and 
he will be required to pick another 
site. 

Where two applications are found 
to be in conflict, they will be set 
for hearing. If the conflict is re- 
solved, the application with the 
higher priority will be processed, 
while the application with the lower 
priority will go back into its proper 
place in its processing line. 

The Commission also called at- 
tention to present rules which re- 
quire that an application must be 
filed at least one full day before 
Commission action on another ap- 
plication in order for the former to 
be considered in conflict with the 
latter. It also pointed out that a 
new application must be filed at 
least 20 days before the date of a 
hearing in order to be consolidated 


in the hearing with the other appli- 
cations. 


P&G REVIEWS SHOWS 


Chicago Kinescopes Viewed 


REPRESENTATIVES of Procter 
& Gamble visited Chicago last week 
to see kinescope auditions of Wel- 
come Travelers, which P&G spon- 
sponsors five mornings weekly on 
NBC. The kines were cut at NBC 
headquarters and were filmed at 
NBC Merchandise Mart headquar- 
ters as two quarter-hour and one 
half-hour films. 

AM principals are expected to 
handle the TV show also, among 
them being emcee Tommy Bartlett, 
Bob Cunningham, director; Myron 
Golden, producer, and Les Lear, 
manager. AM sponsors are Lava, 
Spic-N-Span, Joy and Prell. Al- 
though the show is proposed now 
as a five-a-week afternoon show, 
the network is also considering a 
simulcast. 

Alex Drier, NBC network com- 
mentator from Chicago, last week 
put his own news-feature package, 
Man on the Go, on kinescope for 
prospective client auditions. De- 
signed as a once-weekly half-hour 
network show, the program fea- 
tures Mr. Drier in a narrative and 
dramatic format discussing news 
trends, features and human interest 
stories. 
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CALIFORNIA'S 
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1951 General 
Business Activity 
in the . 
San Diego Market 
maintained a level 


20% HIGHER 
than in 1950 


... this was 
reflected in 
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RETAIL SALES. 
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FCC ATTORNEYS 


Three More Leave Staff 


FCC lost three attorneys last week. 
A. Harry Becker, chief of the Ad- 
ministrative Law Branch, Office of 
the General 
Counsel, resigned 
to open his own 
office. Howard J. 
Schellenberg Jr., 
attorney in New 
& Aural Facili- 
ties Division, and 
Leonidas P. B. 
Emerson, attor- 
ney in the Re- 





Mr. Becker newal & Trans- 
fer Division, 
Broadcast Bureau, resigned to 


join the newly formed law firms of 
Haley & Doty and McKenna & 
Wilkinson respectively. 

Washington radio law firm of 
Haley, McKenna & Wilkinson be- 
comes two separate organizations 
April 15. Andrew G. Haley and 
Dwight D. Doty, with Mr. Schellen- 
berg, form Haley & Doty. James 
A. McKenna Jr. and Vernon L. 
Wilkinson, with Mr. Emerson, be- 
come McKenna & Wilkinson. Both 
firms will remain for the time being 
at their present address, Duryea 
Bldg. on Connecticut Avenue. 

Meanwhile, Edward P. Morgan, 
of Welch, Mott & Morgan, resigned 
as director of enforcement for the 
Office of Price Stabilization and re- 
turned this week to his private 
practice. He has been with OPS 
since February 1951. 

Mr. Becker ended 18 years of 
service with the FCC with the open- 
ing of his own office in Room 1116 
Ring Bldg. He joined the Commis- 
sion in 1941, was chief of the Law 
Department’s Chicago office from 
1942 to 1945. During his FCC 
career, Mr. Becker acted as Com- 
mission counsel in such notable 
cases as Clear Channel hearing, in 
1946; Daytime Skywave, in 1946; 
rule making on 30 ke separation, in 
1947; WMIE Miami, in 1949-50. Mr. 
Becker was graduated from Mar- 
quette U. Law School in 1934, 
worked for the Securities and Ex- 
change Commission and the Federal 
Power Commission before joining 
the FCC. 

Prior to his OPS tenure, Mr. 
Morgan served as counsel for the 
Senate Foreign Relations (Tyd- 
ings) subcommittee looking into 
communists in government. Before 
joining Messrs. Welch and Mott in 
1947, Mr. Morgan was with the 
General Accounting Office and the 
FBI. 


Benton-McCarthy Spat 


IN THE continuing spat between 
Sen. William Benton (D-Conn.) and 
Sen. Joseph R. McCarthy (R-Wis.), 
the Wisconsonite last week criti- 
cized Sen. Benton’s use of TV in 
his 1950 campaign. Sen. McCarthy 
introduced a resolution asking for 
a Senate probe of Sen. Benton, 
naming as one of six areas of in- 
quiry: “The use by Benton of fake 
television portrayals of Benton 
during his 1950 campaign.” 
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Announced for 7 Markets 


UNITED Television Programs re- 
corded sales of four video film 
packages in seven more markets 
last week, according to Aaron Beck- 
with, UTP sales director. 

Hollywood Off-Beat, a half-hour 
private detective series starring 
Melvin Douglas, will start on 
WXYZ-TV Detroit April 29 for 
the Evans-Beckwith Carpet Co. and 
on KFMB-TV San Diego this week. 

Quarter-hour sports interviews, 
conducted by Leo Durocher and 
his wife, Laraine Day, Double Play 
With Durocher and Day, starts on 
WNAC-TV Boston April 26 and, 
for the Fedders-Quigan Corp., on 
WMBR-TV Jacksonville as of May 
7. On the market little more than 
six weeks, the sports program has 
been sold in 16 markets so far, 
Mr. Beckwith reported. 


Royal Playhouse, which won 
honors for the best film series of 
1951 when it was presented as 
Fireside Theatre, was added by 
WOC-TV Davenport, where Ford 
dealers will sponsor. 

Anticipating the end of the TV 
station freeze, UTP is the first 
film distributor to start contact- 
ing possible new stations, Mr. Beck- 
with claimed. Many _ sponsors 
anxious to get top time fran- 
chises are already lining up in 
some markets, he said. 


Montgomery Testifies 


ROBERT MONTGOMERY, radio 
news commentator and NBC TV 
producer, testified before the House 
Agriculture Committee last week. 
He was called to explain where he 
got the information with which he 
attacked in news broadcasts the 
government’s $125 million dollar 
campaign against foot-and-mouth 
disease (prevalent among cattle in 
Mexico). Mr. Montgomery  ac- 
quitted himself well in the opinion 
of observers by countering ques- 
tions with queries of his own. At 
the hearing’s close, Rep. August 
Andresen (R-Minn.) said “this 
hearing will not be a total loss. 
Where you had 15 million listeners 
you’ll now have 75 million.” 
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PANEL members who discussed ‘The Problems of Television Rating Services’ 
at the 34th annual meeting of the American Assn. of Advertising Ageng 
[B®T, April 7] were (I to r) Herbert A. Vitriol, Grey Adv.; Charles A. Poole, 
Benton & Bowles; Lyndon O. Brown, Dancer-Fitzgerald-Sample, and Fred 3 
Manchee, Batten, Barton, Durstine & Osborn, panel leader. 







RCA asked | 
Southern D 
Jast week t 
the subpoen 
: facturing ¢ 
ae trust probe 
I I tice Dept. it 
try six week 
¥} Deadline 
to answer 
set for tod: 
i tended a W' 
The motion 
the law fit 
qachry & R 
The actio 
mal way to 
charged th: 
for volumi! 
corresponde 


DETROIT TO LANSING | sonce 


Microwave Link Planned —pertainins 


PLAN to erect a microwave Ty facture—wé 
radio-relay link between Detrojij able and ¢ 
and Lansing to provide one north| for the law 
bound channel to Lansing was ye} An addit 
vealed in an application filed las} tion charge 
Tuesday by AT&T with the FCC} subpoena re 

The link will require two inter} had previou 
mediate amplifying stations bel the 1932 co1 
tween the cities and will cost $250.) ware courts 
000. If the FCC approves the re} Attorney 
quest promptly, AT&T expects to} that case i1 
have its link in operation by late] the court | 
summer. closed. A 

WJIM-TV, the only TV outlet peal to the 
in Lansing, now is interconnected] was dismis: 
with the four TV networks but 
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Peterson to CBS-TV * 


EDGAR PETERSON, original pro- 
ducer of Pulitzer Prize Playhouse 
and more recently producer-direc- 
tor of the Faye Emerson Show, 
has been named manager of the 


AFA C 


ADVERTI 
America’s 
television, 





CBS-TV story and script depart- | “Television 
ment, effective today (Monday). | Future” [1 
The former motion picture produe- | conducted 
tion aide to Dore Schary, David vice preside 
Selznick and Frank Capra will re- bery Co., 
port to William Dozier, former | firm, it we 
CBS-TV script manager recently | The annua 
named executive producer of dra- | Jyne 8-11 
matic shows. Speakers 
—_— slated for 
have not 
/ “What’s 
WTOP-TV’‘s Thanks ha 
RETURN by WTOP-TV for the Ju 
Washington of the CBS-TV featuring | 
Songs for Sale with Steve Johnson, v 
Allen to the air after being ter Thom 
dropped a month was accom- panel dise 
panied by so many “thank be Stuart 
you” letters from apprecia- president, : 
tive viewers that the station The Borde 
in a series this week will air cluding M 
its own thank yous, using dent of 
names of letter writers. Lloyd Duffy, pre 
Dennis, director of program national 
service, said the 9:30-11 p.m. nounced. 
EST Saturday telecast was AFA ay 
returned after a flood of let- school ess 
ters and post cards, and called at lunche 


the station’s response to the Thomas | 
writers “television democ- hardt boa 
racy.” man of th 
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JUSTICE PROBE 


RCA Opposes Subpoena 
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WRCA asked the U. S. Court for the 


Southern District of New York 


Jast week to withdraw or modify 


the subpoena issued to the manu- 
facturing company in the anti- 
trust probe launched by the Jus- 
tice Dept. in the electronics indus- 
try six weeks ago [B®T, March 5]. 

Deadline for the Justice Dept. 
to answer the motion, originally 
get for today (Monday), was ex- 
tended a week with RCA consent. 
The motion was filed Tuesday by 
the law firm of Cahill, Gordon, 


ie} Zachry & Reindel, RCA counsel. 


The action, considered the nor- 
mal way to counteract a subpoena, 
charged that the federal request 


| for voluminous company records, 
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correspondence and other docu- 
ments—some dating back to 1934 
—pertaining to electronics nranu- 
facture—was “too broad, unreason- 
able and oppressive,” spokesmen 
for the law firm said Thursday. 

An additional part of the mo- 
tion charged that that part of the 
subpoena relating to RCA licensing 
had previously been adjudicated in 
the 1932 consent decree in the Dela- 
ware courts. When the office of the 
Attorney General tried to reopen 
that case in 1942, the motion said, 
the court held that the case was 
closed. A subsequent federal ap- 
peal to the U. S. Supreme Court 
was dismissed before hearing. 

RCA was the only manufacturer 
among those served—virtually all 
the nation’s major producers of 
AM, FM or television transmitting 
and receiving equipment—who by 


AFA CONVENTION 


Includes TV Session 


ADVERTISING Federation of 
America’s convention session on 
television, based on the theme 
“Television Takes Stock of the 
Future” [B®T, March 17], will be 
conducted by Eugene S. Thomas, 
vice president of George P. Holling- 
bry Co., station representation 
firm, it was announced last week. 
The annual convention will be held 
June 8-11 in New York. 

Speakers for the TV _ session, 
slated for the morning of June 11, 
have not been announced. 

“What’s Ahead for Advertising 
and Marketing?” is scheduled topic 
for the June 9 morning meeting, 
featuring a survey report by Arno 
Johnson, vice president of J. Wal- 
tr Thompson Co., followed by a 
panel discussion. Panel leader will 
be Stuart Peabody, assistant vice 
president in charge of advertising, 
The Borden Co., with members in- 
cluding Marion Harper Jr., presi- 
dent of McCann-Erickson; Ben 
Duffy, president of BBDO, and a 
tational advertiser, to be an- 
nounced. ‘ 

AFA award to its annual high 
school essay contest will be made 
at luncheon the same day by 
Thomas Brophy, Kenyon & Eck- 
hardt board chairman and chair- 
man of the board of judges. 
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late last week had taken legal 
steps to eliminate or change the 
court order, a spokesman for the 
anti-trust division indicated. 

The subpoenaes were served in 
late February to start what was 
described as an industry-wide in- 
vestigation of possible anti-trust 
law violations. Those served were 
instructed to deliver masses of 
company records to the New York 
court on May 12, for study and 
consideration by a grand jury. Ac- 
tual charges could be lowered only 
at grand jury request upon com- 
pletion of its closed-door investi- 
gation, a matter that might take 
months. 

List of manufacturers known to 
have been subpoenaed, or presumed 
to have been since the investigation 
was to be industrywide—included 
RCA, whose activities were singled 
out as a specific subject upon which 
certain information was demanded, 
and CBS, General Electric, West- 
inghouse, Philco, Hazeltine Corp., 
International Telephone & Tele- 
graph Co., Zenith, and DuMont. 


NBC AFFILIATES 
Resist New Spot Plan 


NBC-TV reportedly was encounter- 
ing affiliates’ resistance last week 
to a plan to sell the four half-hour- 
ly 35-to-60 second weather reports 
on its Today morning show, charge 
the sponsor for the equivalent of a 
five-minute segment and pay affili- 
ates one-third of the 15-minute 
rate. 

The proposed sponsor is Armour 
& Co., which under the plan would 
get a brief mention of its Dial 
soap before each weather report 
and a 15-second commercial after- 
ward. The network pointed out to 
its affiliates that this adds up to 
approximately four minutes of pro- 
gram and one minute of commer- 
cial time daily. 

NBC-TV spokesmen had no im- 
mediate comment on affiliates’ re- 
action, but it was known that some 
stations were contending the plan 
would put the network into the 
“spot carrier” business with less 


remuneration to the stations than 
if they themselves sold the an- 
nouncements, 


The program is seen 7-9 a.m. 
EST and CST, Monday through 
Friday, and features Dave Garro- 
way, who is sponsored by Armour 
on NBC radio. 





TV Talent Search 


GEORGE FOLEY Inc., producer 
of ABC-TV’s science-fiction Tales 
of Tomorrow, began a “Star of 
Tomorrow” talent search last week 
in effort to find new TV talent 
from among women, 20 to 25 years 
old, who have never been cast in 
video roles. Final winner of 
nightly auditions will be selected 
April 30 by Charles Underhill, 
ABC-TV programming head; Jes- 
sica Landau, Universal Pictures’ 
Eastern talent supervisor; actor 
Thomas Mitchell, and a Broadway 
producer. Winner to be starred in 
Tales of Tomorrow May 9 and be. 
screen tested by Universal Pictures. 


In MARCH an agency executive 


wrote about a WGN-TV program: 


ee J have consistently watched our participation 


with a very critical attitude, and all I have 





ever come up with was... Praise, sincerely and 


copiously, for the fine job you are doing. 


Follow the lead of advertisers who know...get the most 
for your advertising dollar by buying WGN-TV in Chicago. 
Check your WGN-TV representative for choice availabilities. 
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OPERATING COSTS 


Herold of RCA 
Issues Study 


DETAILED analysis of TV station operating costs, broken down by 
size of station, has been prepared by Joe Herold, TV station planning 
consultant for RCA’s engineering products department. Actual stations, 
now in operation, were studied and their averages were used as the basis 


for the study. 

Not only has Mr. Herold listed 
[typical salary requirements, de- 
partment-by-department, for four 
major classifications of station, but 
also he has considered transmitter 
operating costs, rent, depreciation, 
insurance and even the amount of 
floor space needed for various de- 
partments in each class of station. 

A typical station with a 2 kw 
transmitter, without a live studio 
and using network, film and slide 
programming, has total yearly 
operating expense of $184,048. Its 
personnel numbers 22, and the sta- 
tion needs 2,624 sq. ft. of floor 
space. Technical expense for such 
a station is $40,140; program ex- 
pense runs about $64,180; sales ex- 
pense is about $24,700, and admin- 
istrative and general expenses are 
about $55,028. 

A station with a 10 kw trans- 
mitter has 31 employes, needs 6,260 
sq. ft. of floor space and has total 
yearly operating expense of $274,- 
718. A breakdown of departmental 
expenses shows about $65,268 for 
technical expense, $103,350 for 


Washington 
Watches 


* 

program expense, $28,720 for sales 
expense and $77,380 for adminis- 
trative and general expense. Such 
a station uses network, film and 
slide programming, in addition to 
one live studio. 

A station with a 20 kw trans- 
mitter has yearly operating ex- 
penses of about $444,632 and 50 
employes. It needs at least 15,835 
sq. ft. of floor space. These sta- 
tions spend about $116,144 on tech- 
nical expense, $186,480 on program 
expense, $34,700 on sales expense 
and $107,308 on administrative and 
general expenses. It uses network, 
slide and film programming, has a 
live studio and also handles re- 
motes. 

The station operating with max- 
imum ERP uses network, film and 
slide programming, has two or 
more live studios and remote equip- 
ment, plus a master control room. 
Its total yearly operating expense 
is $618,882 and it has 70 employes. 
Technical expense is about $160,725, 
program expense is $222,312, sales 
expense is $65,800 and general and 


Nlovies 


FOOTLIGHT THEATRE 
_ Monday thru Friday 
Featuring Western films, ‘“Foot- 
light Theatre’ consistently cap- 
tures top ratings in this time 
period. March ARB survey 
_ shows a cumulative rating of 


Washington 


Latest figures show that there are 334,004 television sets 


operating in the Washington Metropolitan Area . 


and other late figures indicate that the per family income 


in the area is over $6,500 .. . 


what a combination . . 


especially when you add WNBW to it! 


wnbw 


Channel 4 





Page 78 © April 14, 1952 


NBC Television in Washington 
Represented by NBC Spot Sales 







administrative expense is $166,045. 

Also included are comparison 
tables showing at a glance statis- 
tics for all four major groups of 
stations. 

Average Class “A” time rates 
per hour and minute vary from 
$225 an hour and $27.50 a minute 
for a 12,000-receiver market, $400 
an hour and $75 a minute for a 
100,000-receiver market, to $1,500 
an hour and $300 a minute for a 
1,775,000 - receiver market and 
$3,000 an hour and $550 a minute 
for a 3,000,000-receiver market. 


The report is concluded with a 
breakdown of responsibilities for 
the usual TV station operating 
personnel. 


TV PRIORITY 
St. Louis Wants From FCC 


ST. LOUIS Board of Aldermen has 
asked the FCC that St. Louis be 
given first priority when the TV 
freeze is lifted and the Commis- 
sion begins processing applications. 
In a resolution adopted April 4, 
the Aldermen asked that the city’s 
TV applicants be given an early 
hearing so that new stations can 
be built and put on the air at the 
earliest date. 

The resolution called attention 
to the fact that St. Louis viewers 
are “in a more adverse position 
with respect to television... 
than the residents of the 10 prin- 
cipal metropolitan areas of the 
United States. ... The St. Louis 
area contains the largest concen- 
tration of receivers (372,000) in 
the United States having only a 
single service available.” The Al- 
dermen credited the city’s only TV 
station, KSD-TV, with perform- 
ing “a marvelous job.” 


Owner of KSD-TV, the St. Louis 
Post-Dispatch editorially endorsed 
the Aldermen’s request that the 
FCC “give early consideration” to 
the city’s applicants. 


Meanwhile, on April 6, the St. 
Louis Globe-Democrat, which owns 
a minority interest in KWK, be- 
gan a series on the history of the 
TV freeze. Series was introduced 
by a front-page editorial which 
referred to the fact that St. Louis 
has only one TV station, but ex- 
plained that the situation was not 
due to the “unfairness” of the FCC 
but to the freeze. The editorial 
pointed out that some major cities 
had no TV—Denver and Portland, 
Ore. “Television,” the editorial 
said, “has made a stupendous and 
historic growth. .. . It is fabulous 
in its appeal to the people, and in 
a great sense has changed the 
pattern of public entertainment 
and the home life of the American 
people.” 


There are seven applications 
pending the six available chan- 
nels in St. Louis. Applicants are 
KWK, WEW, KXOK, KFUO, St. 
Louis Amusement Co., 220 North 
Kingshighway Inc., and the New 
England Television Co. Of the six 
available channels in St. Louis, 
three are VHF and three are UHF. 
One of the VHF channels is re- 
served for non-commercial, edu- 
cational use. 
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COLD WATER followed hot 
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words during America Votes, | Bill WwW 
KECA-TV Los Angeles pub. 

lic service sustaining pane] [BILL to Pa 
program, when George Me. [president of 
Lain, advocator of an old age jAmerica, né: 
pension plan, replied to the [due t the F 
question of “Are you a com. jnel 1 (44-5! 
munist?” by heaving the con. jduced in c 
tents of a glass of water at |B: Miller ( 
his questioner, Paul Sheedy, | The Hous 
counsel for the Property |where the b 
Owners Assn. of California, faction om th 
Television watchers saw Mr. Mr. Glee 
Sheedy reply by throwing a Channel 1 } 
full glass back at Mr. Mc. | December 1 


Lain, who was nicked on the 
hand by a piece of flying 
glass. Nelson Pringle, mod. 
erator, stepped in to smooth 
ruffled feathers and the old 
age pension plan discussion 
continued to a wet but un. 
eventful conclusion. 


WCBS-TV AUDIENCE 
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Sales Presentation Made plicant. 


WCBS-TV New York is circulat| . 


ing a sales presentation, “The Ney 
York Television Picture,” claimi 
that the CBS-TV key delivers the 
biggest audiences, leads in local as 
well as network programming and 
offers lowest cost circulation of al] 
Manhattan TV stations. 
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Brochure states that WCBS San Diego, 


reaches 18% of the total national 
TV audience, leads in quarter. 


Originall, 
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hour count of audience for both but later F 


daytime and nighttime, with Tele 
Pulse reporting total of 247 firsts 
for WCBS-TV compared to 12 
for the next highest station. Sta. 
tion also claims first rating on such 
pooled broadcasts as President 
Truman’s March 6 speech and the 
San Francisco Peace Conference; 
highest-rated film programs, won- 
en’s program, news program and 
sports feature. Average cost per 
thousand is said to be $1.47 on 
WCBS-TV with nearest competi- 
tor listed as $1.83. 


CBS-TV Sleuth Series 


NEW TV series of 39 half-hour 
programs, Files of Jeffrey Jones, 
was announced as available by CBS 
Television Sales last week. Cor 
cerning a former G. I. who finances 
his way through law school by 
outside sleuthing activities, the 
series has been taken by Crawford 
Clothes for WABD (TV) New 
York, effective June 7 when 
CBS-TV film sales’ Cases of Eddis 
Drake—also sponsored by Craw 
ford—completes its 13-week ru 
Files of Jeffrey Jones also was put- 
chased by Ennds for KING-TV 
Seattle and by Pittsburgh Brewing 
for WDTV (TV Pittsburgh. Pro 
gram stars film actor Don Hag 
gerty and features Gloria Henry, 
Lyle Talbot, .Vince Barnett and 
Tristram Coffin. 


AMERICAN Brewing Co.’s 104- 


sponsorship of TV drama series, TM 
Unexpected, began April 5 on WBAL K 
Ziv series feature § editors f 


TV Baltimore. 
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CH. 1 ‘REBATE’ 


Bill Would Repay ‘Losses’ 


BILL to pay William L. Gleeson, 
president of Broadcasting Corp. of 
america, nearly $150,000 for losses 
jue to the FCC’s deletion of Chan- 
nel 1 (44-50 mc), has been intro- 
juced in the House by Rep. George 
ip, Miller (D-Calif.). 

The House Judiciary Committee, 
where the bill pends, has taken no 
action on the “relief” measure. 

Mr. Gleeson got his CP for 
Channel 1 in Riverside, Calif., in 
December 1946. Early in 1948, as 
the station neared construction, the 
FCC deleted Channel 1. Mr. Glee- 
son then asked for Channel 13, as- 
signed to KLAC-TV Los Angeles. 
Later, he decided not to become 
involved in hearings and asked for 
special temporary authorization to 
use Channel 6. This request was 
rejected by the FCC which said he 
would have to submit a new appli- 
cation and take chances on getting 
the grant just like any new ap- 
plicant. 

Commission said it took action 
in deleting Channel 1 only after 
informing Mr. Gleeson in May 1947 
that re-allocation or deletion of 
Channels 1 and 2 appeared likely 
and that he should participate in 
public hearings on the proposals. 
Although Channel 6 is not in use 
in Los Angeles, it was assigned to 
San Diego, 112 miles away. 

Originally Channel 1 was set 
aside for community TV stations, 
but later FCC decided mobile and 
fixed services, also assigned 44-50 
me, could not share channel with 
TV stations. Eleven cities were 
assigned Channel 1, but no other 
CP’s were granted by the FCC. 


Gleeson Petition 
Last November Mr. Gleeson filed 


-| apetition to reorganize BCA under 


the Federal Bankruptcy Act in Los 
Angeles. Petition was to prevent 
a pending sheriff’s sale of KROP 
Brawley, Calif., equipment and fur- 
nishings. Foreclosure action was 
brought by Mr. and Mrs. Fred K. 
Wahl who claimed $8,120.41 due on 
a$10,000 promissory note signed in 
hd Mr. Gleeson [B®T, Nov. 5, 
1951]. 
| William B. Ross, head of W. B. 
| Ross & Assoc., Los Angeles ad- 
vetising and public relations 
agency, was appointed BCA trus- 
te. When he filed applications 
with the FCC for involuntary 
transfer of control of the Gleeson- 
wned stations (KPRO Riverside, 
KREO Indio, KPOR Blythe and 
KROP Brawley), Mr. Gleeson re- 
fused to sign them. 

Last week Mr. Gleeson signed a 
yetition with the FCC requesting 
that no action be taken on the 
Wansfers since he claims he is 
mder the protection of the court. 


a Until the court decides at a hearing 


uxt month whether or not BCA 
8 bankrupt, Mr. Gleeson contends 
that he should retain control. 

Mr. Gleeson said he is trying to 
work out arrangements with his 
‘editors for monthly settlements. 
this can be done, and the court 








approves the plan, BCA will be 
spared bankruptcy he said. 

Only if the court does not ap- 
prove the plans for payment to 
creditors, or if it declares BCA 
bankrupt, should the involuntary 
transfer of control be made, Mr. 
Gleeson claimed. 


“WOODY’ WOWS ‘EM 
WOOD’s Bird Is Versatile 


WOOD-AM-TV Grand Rapids is 
proud of its bird. He’s “Willy 
Wood,” who appears quite liberally 
on the station’s video picture and 
also identifies both stations. 


The little woodpecker, who has 
animation that is life-like and 
pleasing to the eye, the stations 
note, expresses well the area 
which they serve. Grand Rapids 
is in the heart of a wood working 
area with a concentration of furni- 
ture factories. 


Search for Willy’s creator is a 
story in itself, the stations report. 
Studios nationwide submitted 
sketches in response to WOOD’s 
bid. But all had something missing 
until Harry Wesslund’s sketch ar- 
rived. Mr. Wesslund, a local self- 
taught freelancer, had the answer. 
His skilled pen makes Willy “com- 
manding, excited, whimsical or ath- 
letic—exhibiting the impression de- 
sired for almost any circumstance,” 
Willy is “a bird equal to every 
challenge,” WOOD adds. 








NC 


SP CHAMEL7 





(@@seeseeeeeeeeeeeeeaeeeeeeee 


TV film strip shows Willy in action. 


‘Faith of Our Fathers’ 


AN UNNAMED television net- 
work is reported considering pro- 
duction of a serial version of 
“Faith of Our Fathers,” the Paul 
Green sesquicentennial show at 
Washington, D. C., which has been 
suffering budget problems. Accord- 
ing to Sesquicentennial Director 
Paul M. Massmann, the $65,000 
received from TV serial rights 
would put the show over the hump 
this season. Costs for the drama 
are about $260,000 annually. 
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TVA COLLECTS CLAIMS 


Payments Due Under Code 


TELEVISION Authority has col- 
lected more than $25,000 in claims 
in the past 18 months, according 
to a report by Wayne Oliver, West 
Coast representative, made to the 
union’s executive board. 

Explaining that payments col- 
lected were due under the TVA 
code, Mr. Oliver said producers had 
either protested or sought clarifi- 
cation on the various claims. Daws 
Butler and Stan Freberg, voices 
on Time for Beany on KTLA (TV) 
Hollywood, received $1,300 in 
claims against Clampett Produc- 
tions, co-owner of the puppet show. 
The pair based their claim on the 
fact they were not paid for han- 
dling commercial spots for which 
they doubled. 

Included also was money held in 
escrow until the Wage Stabilization 
Board approved the new TVA code 
for salary increases and fee adjust- 
ments. KTTV (TV) there released 
$5,020, which represented pay in- 
creases for staff announcer. Terra 
Productions turned over $5,122 to 
TVA and adjusted its fees for cast 
members of ABC-TV Space Patrol. 


OFFICIAL FILMS 


To Distribute TV Series 


OFFICIAL FILMS, New York, 
has acquired distribution rights to 
three half hour TV film packages 
being produced by Don Sharpe En- 
terprises, Hollywood. They include 
My Hero, comedy - accentuated 
mystery series starring Robert 
Cummings, with Julie Bishop; Im- 
pulse, suspense series written by 
Larry Marcus, and Four Star Play- 
house, series of original plays 
starring Charles Boyer, Rosalind 
Russell, Dick Powell, Joel McCrea 
and Robert Cummings, who will be 
rotated each week. 

In addition Official Films will 
handle distribution of Dougfair 
Corp.’s TV film series Terry and 
the Pirates. The adventure series 
is based on the comic strip distrib- 
uted by Chicago Tribune-New York 
Daily News Syndicate. 





Political Advice 


POLITICAL quotation of the 
hour was delivered by Sen. 
John M. Butler (R-Md.) to 
the Arlington, Va., Republi- 
can Women’s Council. He 
said: “The most impor- 
tant medium in campaigning 
today is television.” Direct- 
ing his remarks to a Repub- 
lican who is aspiring to a 
House seat from Virginia, 
Sen. Butler, who unseated 
former Sen. Millard E. Tyd- 
ings (D-Md.) in a contro- 
versial election that set off 
a Capitol Hill investigation, 
added: “You can take care 
of the city people through 
TV, but take care of the 
people in the counties through 
personal contact.” 
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‘THE BIG PICTURE’ 


Second Cycle Shown 


PREVIEW of the second 13-week 
cycle of The Big Picture, Army- 
produced documentary of the Ko- 
rean War, was held last Monday in 
New York. It depicts the vast 
U. S. military training program at 
home and abroad, development of 
new military equipment, and the 
U. S. military picture in Western 
Europe and Africa. 

Produced jointly by the Radio- 
TV Branch, Public Information 
Div., Dept. of the Army, and the 
Signal Corps Photographic Cen- 
ter, the film is distributed by Col. 
E. M. Kirby’s Radio-TV Branch of 
the Army in Washington. 

The series currently is running 
on 83 TV stations. Stations may 
sell it to sponsors on an institu- 
tional basis. 


Regulation W 

CEILING for radio-TV and other 
consumer goods now exempted from 
Regulation W installment restric- 
tions has been raised from $50 to 
$100 by the Federal Reserve Board. 
Effect of ruling is to subject all 
appliances costing over $100 to the 
current requirement of 15% down 
and 18 months to pay. Board of 
Governors’ explained additional 


exemption would “simplify admin- 
istration” of Regulation W without 
“substantially affecting volume of 
installment 


consumer credit out- 


standing.” 






90,000 TV SETS 


IN THE QUAD-CITY AREA 


ACH month this TV set 
total is ascertained by 
Quad-City wholesalers serv- 
ing this area. Actually, the 
total of TV homes reached 
by WHBF-TV is considera- 
bly larger as our TV signals 
are received over an exten- 
sive area beyond the Quad- 
Cities. 
Increased power has dou- 
bled WHBF-TV radiated 


cilities have recently moved 
into enlarged quarters. 

True to a 25 year tradition 
of service in radio broad- 
casting, WHBF-TV now also 
serves Quad-Citians well— 
and advertisers profitably. 
Les Johnson, V.P. and Gen. Mer. 
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i. film report 
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Crown Pictures International, Hol- 
lywood, acquires The Barber of Se- 
ville, feature film version of Rossi- 
ni’s comic opera produced in Rome 
by Tespi-Productions, for exclusive 
seven-year television distribution 
rights in America. Film stars 
Ferruccio Tagliavini, Metropolitan 
Opera star, and opera personalities 
Tito Gobbi, Nelly Corradi and Italo 
Tajo. Feature will be offered as 
single unit or in three half-hour 
episodes. 
* * #* 

Hyman Marcus, financier, to head 
Television Varieties Inc., Holly- 
wood, formed with more than $200,- 
000 capital to produce and package 
TV film programs. Herman Webber, 
General Service Studios producer, 
vice president, and Max Fink, at- 
torney with Fink, Rolston, Levin- 
thal & Kent, as secretary-treasurer. 


Production . . 


Stanton Kramer, head of TV Enter- 
prise Pictures, Hollywood, and for- 
mer head of George Florey Inc., 
Chicago, to be executive producer 
of Radiant Productions, Hollywood, 
newly formed to produce two 13 
half-hour film series plus several 
features. Writer-director will be 
Lawrence Raimond, head of Law- 
rence Raimond Productions, and 
David Buntzman, United Artists 
Productions Inc. executive pro- 
ducer, to be associate producer. 
Production planned to start in 90 
days. 

Jack Chertok Productions Inc., 
Hollywood, to start 52 half-hour 
Lone Ranger next month for Gen- 
eral Mills Inc., with Fred Fralick 
to work with Mr. Chertok as repre- 
sentative of series owner, George 
W. Trendle. 


% * * 


Lindsley Parsons Productions, 
Hollywood, starting new TV film 
series of 26 half-hour CBS-TV 
Files of Jeffrey Jones on April 17. 
Actors Don Haggerty and Gloria 
Henry of first 13 of series, again 
will be co-starred and Lew Landers 
and George Blair will share direc- 
tion. 
co * a 

Gayle Gitterman, head of Hal Roach 
Studio story department, Culver 
City, appointed producer on The 
Dramatie Hour, four-part, one- 
hour TV film series starting May 
19. Studio is seeking actor and 
actress to star in programs, format 
of which will be: (1) screen test 
followed by discussion with the two 
stars, (2) dramatized chapter from 
The Last Days of Pompei, (3) 


playlet by studio’s stock company 
and (4) playlet featuring the two 
stars. 


Phildan TV _ Productions, Holly- 
wood, has acquired TV rights to 
Alley Oop, N.E.A. Service Ince. 
comic strip, and plans to produce 
13 half-hour TV film series starting 
this summer. 


Film People . 


Royce Barclay of production de- 
partment, Warwick & Legler Inc., 
Los Angeles, signed as story co- 
ordinator with Pennant Produc- 
tions Inc., Hollywood, for initial 
TV film series, Date With Destiny. 
Budget of over $8,000 allowed to 
obtain personalized stories for 
series through newspaper ads in 12 
cities. 


Fred Messenger and Jack Murton, 
head of newly-formed Talent Assoc. 
(television casting agency), signed 
by Lindsley Parsons Productions, 
Hollywood, to cast next 13 half- 
hour Files of Jeffrey Jones TV 
film series. 


PRESIDENT’S NEWS 
Pollard Would Televise 


RADIO-PRESS conference of the 
President of the U. S. should be 
telecast to provide another channel 
for the flow of White House ideas, 
opinions and actions “directly home 
to millions of Americans,” accord- 
ing to Dr. James E. Pollard, direc- 
tor, Ohio State U. School of Journa- 
lism. 

Dr. Pollard’s suggestion was con- 
tained in his article written for 
Public Opinion Quarterly. He re- 
ceived the 1947 Sigma Delta Chi 
Distinguished Service Award for 
research in journalism for his 
book, The Presidents and the Press. 
The article analyzes the President’s 
news conference as a channel of 
communication. ; 

News conference telecasts would 
not impair press and radio reports 
but would make both the President 
and his questioners “more respon- 
sible in their conduct of them,” he 
said. It would “enhance the per- 
sonal touch” and “would make still 
more democratic a major com- 
munications device that is uniquely 
American,” Dr. Pollard added. 
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‘Home Is Not Nightely 
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but rather as a church in miniaty 
Martin H. Work, executive se 
tary of the National Coungjj | 
Catholic Men, said in an addr 
before the 1952 Family Life ¢ 
ference in Columbus, Ohio, 
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conference was sponsored by ¢ jin McRae 
Family Life Bureau of the Natiop pee gener 
Catholic Welfare Conference, we Barbara 





“If the home is as sacred as tj i] Smith, lo 
church,” Mr. Work contin "s vice presi 
“dramas will not justify sui bnd, preside 
divorce of convenience, drunke inch Inc., is 
ness, lust and violence.” Mr. Wy jude Arthur 
suggested that, at present, TV{ gherman-! 
“neither a saint nor a sinner” mbency, and ( 
added that on the credit side, “teldeyada ranche 
vision brings into our homes may Recently Lrer 
hours of innocent, healthful enteloung became 
tainment.”’ esert Televis 
annel 13 i 
rough purcl 
the firm by 


LOUIS G. PACENT 
which the 


Was Pioneer Engi 4 om Edward 


LOUIS G. PACENT, 58-yearsi#@ KRAM La 
founder and president of the Pap% [B®T, 
ent Engineering Co. and pioneer jgants applica 
radio development, died in Roogfes would : 
velt Hospital in New York on Mo RAM. 

day after having become ill earlieq Mary Pick! 
in the day. harles (Bud 

The industrial electrical engifications for 
neer, a graduate of Pratt Institutfille and Win 
first experimented with wireless iq Bing Crosb 
1906, 10 years after Marconi’s sugame Harry 
cessful tests, and had his own amagome time aj 
teur station in 1909 when he waqane, Tacom 
16 years old. Working with th] Gene Autr 
Armed forces as a communicatorPhoenix, whi 
in 1913, he helped develop com{V in that 
munications equipment for both] Edward L: 
the Army and Navy in Worlifres produc 
War I. ttle and De 

After the war, Mr. Pacent formed] Gifford Ph 
the Pacent Electric Co. to designfee Co., He 
and produce radio apparatus anijuction con 
electrical equipment for such eom-{GHF Puek 
panies as RCA, General ElectricPenver an 
and Westinghouse. During the$prings-Pue 
next two decades, as a consultantfhe latter 
to Warner Bros. Pictures, he alspintly with 
worked on talking motion picturelent of KV 
equipment, developing in 1928 the 
first power-operated sound projec Ny HOUR- 
tor for films. ufy’s Ta 

In 1933, Mr. Pacent formed th\gc.py au 
engineering company he headed at 
the time of his death. 

He was a fellow of the Institul 
of Radio Engineers, as well as 
the Society of Motion Picture Engt 
neers, a member of the Americal 
Institute of Electrical Engine 
and also author of a number 
papers and books on communica 
tions engineering. 

Mr. Pacent is survived by 1 
wife, thé former Antoinette Margit 
Andriola, and two sons, Louis @ 
Jr. and Homer C. Pacent. ; 
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PROGRAM FORMAT TEST 


Planned at Syracuse U. 


EXPERIMENTATION in devel- 
oping formats for television pro- 
grams dealing with economics are 
underway at Radio Television Cen- 
ter of Syracuse U. under the spon- 
sorship of Twentieth Century 
Fund. Purpose of the project is to 
determine the best method of pre- 
senting economic information to 
the public via TV. 

Edward C. Jones has been placed 
in charge of coordinating the proj- 
ect. Don Lyon will handle scripts 
and production. Research will be 
under the direction of Lawrence 
Myers. All are on the staff of the 
center. 
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Santa Barbara Bid Filed i 2. 


: TEST indication of motion pic- 
ightel e stars’ interest in television 
Niatuk some with announcement that 
© Seer nald Coleman is chairman of the 
neil | .q of Santa Barbara Broadcast- 
addre| & Television Corp., formed to 
e Co ly for a TV construction permit 
HW that city. 

by ticolin McRae Selph, vice presi- 
‘ating + and general manager of KDB 
©. Inta Barbara, is president, and 
48 til i] Smith, local investment bank- 
ntinue is vice president. Alvin C. Wein- 
Suicig nd, president of San Ysidro 
runkes.nch Inc., is secretary. Directors 
'. Wotjnde Arthur Marquette, partner 
Sherman-Marquette, Chicago 
er” abency, and C. H. Jackson Jr., a 

*» ““teldevada rancher. 
S ManfRecently Irene Dunne and Loretta 
| ente oung became minority owners of 
esert Television Co., applicant for 
annel 138 in Las Vegas, Nev., 
yough purchase of 90% interest 
NT the firm by Huntridge Theatre, 
" which the actresses hold stock, 
gine om Edward J. Jansen, president 
ear~lf KRAM Las Vegas, who retains 
ie Pal% [B®T, March 17]. If FCC 


GIRDING for Eisenhower for President drive are (I to r) Sigurd S. Larmon, 
Young & Rubicam president, who has just been named national vice chair- 
man of the Citizens for Eisenhower Committee; Sen. Henry Cabot Lodge Jr. 
(R-Mass.), chairman of the Eisenhower campaign, and Walter Williams, na- . 
tional chairman of the committee. Three programs, each using an 
experimental format and based on 
economic research information 
supplied by the fund, are being 
broadcast in April over WSYR-TV 
Syracuse from the university’s TV 
studios on campus. Each program 
format will be different. Audience 
reaction tests and interviews are 
employed to determine relative im- 


Mr. Larmon will continue to serve as 
publicity-public relations director. 


INDEPENDENT PROGRAMMING 


Fairbanks Warns Against ‘Mediocrity’ 


INDEPENDENT TV station pro- 


are priced to theatres according 
gramming is doomed to mediocrity 


to the number of seats in houses. 
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control of 


Roosfes would also buy 
Nn Mon RAM. 


earlie} Mary Pickford and her husband, 
harles (Buddy) Rogers, have ap- 
engipications for TV stations in Ashe- 


stitutefille and Winston-Salem, N. C. 


less jf Bing Crosby, under his baptismal 
applied 
n amagome time ago for outlets in Spo- 
1e wagane, Tacoma and Yakima, Wash. 
th th} Gene Autry owns 85% of KOOL 
licatorPhoenix, which is an applicant for 


’s sugame Harry L. Crosby, 


. comfV in that city. 


both] Edward Lasker, RKO Radio Pic- 


if the current attitude of opera- 
tors is projected into the future. 

Jerry Fairbanks, president of 
Jerry Fairbanks Productions, made 
this prediction in Hollywood after 
talks with station executives dur- 
ing his five-week, 11,000-mile tour 
of video cities. 

Policies of resistance to re-runs, 
disregard for basic principles of 
good showmanship, unrealistic at- 
tempts to get everything for 
nothing and a viewer-go-hang at- 
titude were impressions he said he 
received from independent station 
operators. 


“Not only are operators unwill- 
ing to pay a comparable price for 
quality programming but they 
frown on any re-runs,” he said. 

Mr. Fairbanks stated that some 
stations rule against a repeat for 
at least 12 months and warned that 
unless this policy is relaxed, TV 
film producers will stop investing 
money in quality products. 

“In many instances,” he said, 
“re-run ratings have been higher 
than during the first release. Many 
viewers missed shows because of 
competing programs, the time and 


pact of each format. 





Wilmotte Ends Tour 


RAYMOND M. WILMOTTE, who 
recently completed an assignment 
as consultant to Research and De- 
velopment Board of the office of the 
Secretary of Defense, last week an- 
nounced his return to the field of 
broadcast engineering. Headquar- 
ters are at 1460 Church St., N.W., 
Washington 5, D. C. 


date of telecasts and other home 
factors. And there are the many 
new set owners each month in each 
city.” 

During the past five years, TV 
film producers have developed new 
production techniques, resulting in 
remarkable savings, Mr. Fairbanks 


Worliures producer, has applied for Se- 
ttle and Denver stations. 
ormed| Gifford Phillips, president of Tee- 
designfee Co., Hollywood TV film pro- 
is andjuction company and owner of 
i eom-KGHF Pueblo, has application for 
lectriPenver and one for Colorado 
y thebprings-Pueblo [B®T, March 10]. 
ultantfhe latter application was filed 


He was amazed to find that many 
operators “are not concerned with 
raising the quality of their pro- 
gramming. 

“Engrossed in selling time, they 
are interested in improving their 
presentations only if no expense is 
involved,” he said. 


Wwow-TV 


leads the way in 


e alsypintly with James D. Russell, pres- 


ictureflent of KVOR Colorado Springs: 
8 the —————— 


rojec- 


Noting that TV film producers 
generally base program prices to 
stations on the outlet’s rate card, 
he declared that “It is an equitable 


said. Some shows are being made 
at prices 500% lower than in 1947. 

Operators in cities with multiple 
stations have a much greater ap- 


Midwest Television 


* WOW-TV serves one of the 


fastest growing TV markets 
in the United States. 


arrangement because the rate card 
is based on the number of sets in 
the area, just as motion pictures 


AN HOUR-LONG filmed version of 
ufy’s Tavern will be telecast on 
\BC-TV All Star Revue on May 81. 


preciation of quality programming, 
Mr. Fairbanks said he learned dur- 
ing his tour. 

“Unfortunately, there are not 
enough multiple-station markets 
, ; : | available currently so that the 
eal mmediate f : IN taeld a Us ALLIED: producer can amortize his produc- 
ried Ne very fi i tion costs over them,” Mr. Fair- 
‘ea UU ee 2 banks explained, “and until the 
, ia IMAGE monopoly created by the FCC 

@ RCA-5820 ORTHICON freeze on station permits is lifted, 


DISTRRBUTOR 9 in stock for immediate the public and the TV film pro- 


the RCA-582 ss f sale are ducer will continue to suffer.” 
> Our prices and ee. Look to 


/ " to those of the manufact) RCA Broad- 


d the 
led at 


= 


* Every day an average of 125 
families is added to the 
WOW-TVYV audience. 


* Present total-now well over 
125,000 sets! 


* Low-cost, high-rated partici- 
pations now available. 


Wire or telephone your nearest 
John Blair-TV office or Fred 
Ebener, Sales Manager. 


WEbster 3400 


Wwow-TV 


Channel Six 
A MEREDITH STATION 


OMAHA 


FRANK FOGARTY, General Manager 


: fa 
ALLIED for a oe you time ond 


Skyland Stations 


LAST WEEK’s FCC Rounpup 
listed stations affiliated with Sky- 
land Broadcasting Corp., applicant 
for new TV station in Dayton, 
Ohio, incorrectly. Skyland is li- 
censee only of WONE and WTWO 
(FM) Dayton. Skyland seeks Chan- 
nel 22 (518-524 mc) with ERP of 
200 kw visual. 


ee rubie. er RCA-5820, $1200 

Refer to your ALLIED 212-page iy ord 

for station equipment ie ye -eaplonpd 
t when you want If 7's h 

se “proodcost Bulletin’ mailing list. 


ALLIED RADIO 
Broadcast Division 


hicago 7 
t Jackson Bivd., Cc 
vac Voom HAymarket 1-7019 


— trouble. 
Era 
| reece 
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TRUSTEESHIP TV 


Proposed at Evansville 


AN INGENIOUS plan to get TV 
started in Evansville, Ind., without 
waiting for comparative hearings 
and an FCC grant for the sole pro- 
posed VHF Channel 7, has been 
submitted to the Commission. 


Plan involves the use of a trus- 
teeship to construct and operate the 
VHF station pending the Commis- 
sion’s decision granting it to a 
single applicant. 

There are two Evansville appli- 
cations on file at the present time. 
Both are for VHF. In _ the 
Commission’s proposal, Evansville 
would have three additional UHF 
channels—one of which would be 
reserved for non-commercial, edu- 
cational use. 

Essence of the trusteeship plan is 
this: A group of non-broadcast 
highly regarded Evansville citizens 
would set up a TV company. With 
FCC permission it would build and 
operate the VHF station as soon as 
the TV freeze is lifted. When con- 
solidated hearings on Evansville 
applicants are finally decided (ex- 
pected to be 144-2 years off), the 
trustees would turn over the sta- 
tion to the chosen applicant—which 
would repay the costs of construc- 
tion and operational losses, or in- 
herit any profits. 

Idea was broached to FCC Gen- 
eral Counsel Benedict P. Cottone 


by Evansville Mayor H. O. Rob- 
erts and J. D. Beeler, local busi- 
nessman and chairman of the 
Chamber of Commerce’s TV and 
Communications committee. 

Mr. Cottone’s reaction, it was re- 
ported, was that the group should 
formulate its plan in more detail 
and submit it to the FCC for a 
decision. He also pointed out, it is 
understood, the possibility that the 
idea might run afoul the objections 
of a single applicant. 

First recommendation for the 
trusteeship plan was made by John 
B. Caraway Jr., executive vice 
president of Electronics Research 
Ine. 

Controversy flared when John A. 
Engelbrecht, president and general 
manager of WIKY Evansville, first 
opposed idea, then proffered use of 
WIKY’s television facilities (900- 
ft. tower, transmitter and studio 
equipment now in storage, 44x24x- 
22-ft. studio). 

Mr. Caraway charged that WIKY 
was trying to “torpedo” the plan, 
since one of the provisions in the 
WIKY offer was that the trustees 
must be acceptable to the owners 
of WIKY. 


Mr. Engelbrecht retorted that he 
was suspicious of the plan because 
Mr. Caraway was the consulting 
engineer for WGBF Evansville and 
that one of the executives of Elec- 
tronics Research Inc. is a major 
stockholder in WGBF. 


Only applicants for TV in Evans- 
ville at present are WIKY and 


PEABODY AWARD 1951 


originating Station of 


THE JOHNS HOPKINS SCIENCE REVIEW 


Around 


Baltimore 


they always 


keep an eye on 


WAAM 


TELEVISION 
CHANNEL 13 


Affiliate DuMont Television Network—American Broadcasting Co. 
Represented nationally by Harrington, Righter & Parsons, Inc. 
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NBC’s summer television presentation 
is studied enthusiastically on a cold 
Chicago day by this threesome (I fo r): 
Booth Luck, director of TV operations 
for Geoffrey Wade Adv.; Perry Schu- 
pert, sales manager, Miles Labs., Elk- 
hart, Ind., and Oscar Capelle, sales 
promotion manager for Miles. Wade 
agency, headquartering in Chicago, 
handles Miles account. Presentation 
luncheon was attended by more than 
200 agency and client representatives. 


Trans-American Television Corp., a 
Philadelphia group. It is under- 
stood that there are about five 
more TV applications being pre- 
pared for Evansville. 


SMPTE CONVENTION 


TV to Be Leading Topic 


TELEVISION will be the leading 
topic when the Society of Motion 
Picture & Television Engineers 
holds its 71st semi-annual conven- 
tion in Chicago, April 21-25, Presi- 
dent Peter Mole said last week. 

Video speeches, scheduled for the 
first day, include talks on color 
viewers by Robert E. Lewis, Ar- 
mour Research Foundation, Chi- 
cago; “Theory of Parallax Bar- 
riers” by Sam H. Kaplan, Chicago 
TV consultant; “Effective Sum of 
Multiple Echoes in Television,” A. 
D. Fowler and H. N. Christopher, 
Bell Telephone Labs, Murray Hill, 
N. J.; and “TelePrompters” by Fred 
Barton and H. J. Schlafly of Tele- 
Prompter Corp., N. Y. 


Omaha TV Courses 


SERIES of short’ university 
courses for college credit has been 
announced by the U. of Omaha and 
KMTV (TV) Omaha. The station 
has reserved a time segment for a 
minimum of 52 weeks, committing 
full resources to the series. Owen 
Saddler, KMTV _ executive vice 
president and general manager, 
said that he has long felt that tele- 
vision could be of tremendous value 
in education. “By bringing the 
classroom into the home,” he ex- 
plained, “we are tapping a new 
source of students—the house- 
wives.” 


METHOD to reduce handling costs 
20% in moving TV console sets from 
production line to retailers was dem- 
onstrated April 2 in Atlantic City by 
Yale & Towne Mfg. Co. Firm showed 
National Packaging Exposition how 
its gas and electric fork lift trucks, 
equipped with new TV clamps, can 
handle eight consoles at once. 
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TV RENEWALS Fé4 & 


Eleven Temporaries p@rgcTS on 


ONLY 11 of the 26 TV stg and recei\ 
placed on temporary license hyg FCC'S &*PS 












FCC because of the lack of egy P°S* oe 
tional and/or religious progpgettrs of 1 
ming have not been granted pS” and RT’ 
lar renewals. mt ninth 1 





Fortnight ago the Commis vil 24-25. 
granted another five stations pa. ‘ 
lar license renewals. They y!”S 4 
WBTV (TV) Charlotte, wryend® Wt? | 
(TV) Utica, WNBQ (Ty) Pp Cm 
cago, WNBT (TV) New You 4. gp 
WNBW (TV) Washington. Eaypt Anticl 
10 stations got their licenses Pf” ew ) 
newed [B®T, March 24, 3], }& ™ 





































ithin 

Last February when all 78 pe ope 
licensees came up for regj.. to t 
yearly renewal the FCC put % Prior aev 
temporary because their list ~~ oni 
for the 1951 composite week shy 92 Gr 
no agricultural and/or religg’ rtising ( 
programming. The Commisgi seocts Divi 
attitude was that a TV staf” cot DD 







could not be operating “in they 














ould ; ial Relat 
lic interest’? without some g een C 
programming [BeT, Feb. 4]. [n. canadi 


Stations receiving regular bid at the Ge 
year renewals after having Mitsrio with 
placed on temporary license sho gs on succ 
FCC that the composite 1951 lfpya direct 
ings did not indicate the true yy (Thursda 






ture of program types actual chert C. Spr 
aired, or informed the Commis sn counterp 
that such programs had bdnder Presid 
started or were soon to start. fisch. Direc 





Still operating under temporgon will sit | 
licenses, due to expire May 1, agion as gues 
KING-TV_ Seattle, KPHO-% reception 
Phoenix, KTTV (TV) Los Angegound out soc 
WGN-TV Chicago,WJAR-TV Pa New York 









vidence, WLWT (TV) Cincinnatt the Biltmo 
WLWC (TV) Columbus, WLW The Adver 
(TV) Dayton, WNHC-TV Neigh recom 
Haven, WOR-TV New York apy promoti 
WOW-TV Omaha. pnded after 


tate this co 
e committe 
ral Electri 


‘TRUTH IN ADS’ i Beet 


More Clubs Join Campaithairman of 


AT LEAST six ad clubs in the g™ommitte 
tion have followed the lead of i The Techni 
Dallas Ad League in promotinggxecutive Co 
“truth in advertising” campaignpiector H. | 
boost public confidence in advp4ls, presid 
tising, the Texas unit reported lgevew progr 
week. ion plan an 
The Dallas league said resi 2s 
tions patterned after its sugges 
resolution have been adopted 
ad clubs in Oklahoma City, Tul 
Akron, Central Florida, Provide 
and the Women’s Adv. Club 
Winnipeg. Letters from other ¢ . 
in the U. S. and Canada indica 
much interest, the league added 












PROT! 


Its resolution suggesting Arising 
the Advertising Federation ween 


America call a convention tot a 
up “a code of basic advertis ous 
principles” and also develop 4} | 
ram of “voluntary self-reg , 
: IT CC 





tion to the end that public fa 
and confidence in and accep 
of advertisin enerally may 
leg EMP) 






preserved” was adopted by 
Dallas league March 28 [B 
March 31]. 
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TMA SESSIONS 


N.Y., Canadian Meets Set 
2s Pa FECTS on TV station construc- 
and receiver sales in the wake 
FCC’s expected freeze lift will 
st facto discussions among 
ators of Radio-Television Mfrs. 
cn, and RTMA of Canada at the 
Ft ninth international confer- 
_ke of the groups in Ontario 
ri) 24-25. 
Frhis topic is scheduled on the 
“ionda with the expectation that 
\l, Commission will release its 
V) 4a TV allocations plan by mid- 
eek pril. Anticipated effects on sta- 
af, construction and _ receiver 
NSS fies in the U. S. and Canadian 
1. jes within American station 
| 18 age will be studied. 
“8 prior to the Canadian board 
ut 25 stings, several RTMA commit- 
list es will convene in New York 
€ shor pril 22. Groups meeting are the 
reug@ vertising Committee Technical 
roducts Divisions, Executive Com- 
Stal ttee and Broadcast Section In- 
the Mistrial Relations Committtee and 
ne s, Eastern Credit Committee. 
4]. The Canadian conference will be 
lar b.jq at the General Brock Hotel in 
Ng bdntario with separate board meet- 
2 ShOWos on successive days. U. S. 
951 l7MA directors will meet April 
rue (Thursday) under Chairman 
“lif obert C. Sprague and their Cana- 
Mian counterparts Friday morning 
mder President Ralph A. Hack- 
sh. Directors of each associa- 
on will sit in at the other’s ses- 
on as guests. Two luncheons, 
reception and dinner dance 
gound out social activities. 


Pi New York sessions will be held 
at the Biltmore Hotel. 

Mi The Advertising Committee will 
'V Ngeigh recommendations that the 
M promotion campaign be ex- 
pnded after a drive in New York 
tate this coming May. Heading 
e committee is Lee Pettit, Gen- 
ral Electric Co., with David 

_Prigsby, Zenith Radio Corp., as: 

mpaihairman of the FM Promotion 
- the spubcommittee. 


d of t The Technical Products Division 

notinggxecutive Committee, with RTMA 

paign irector H. J. Hoffman, Machlett 

: adv’s. presiding as chairman, will 

rted geview progress of its reorganiza- 

ion plan and map future activi- 
ies, 
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Insurance Exchange Bldg. 








PROTECT YOURSELF, your STAFF, your CLIENTS 


from the daily hazard of 


LIBEL, SLANDER, INFRINGEMENT OF 
COPYRIGHT, INVASION OF PRIVACY 


Arising from Editorializing, Speeches, 
Gossipy Announcements, 


Hundreds of Broadcasters and Newspapers guard this continu- 
ous hazard with our special, tailored-to-the-risk Insurance. 


USE CAUTION — LADY LUCK IS A DESERTER! 
IT COSTS SO LITTLE TO BE SURE WITH INSURANCE. 


For details, write to the Pioneer in this line. 
EMPLOYERS REINSURANCE CORPORATION 
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HOUSEWIFE DAYTIME AUDIENCE 


Oakite Offer on WNBT 


(TV) Brings 18,000 Requests 





A TRIAL OFFER over WNBT 
(TV) New York by Oakite Prod- 
ucts Inc. of its silver cleaning plate 
drew 18,000 requests from one dem- 
onstration, the firm has reported. 
Offer was made on the Josephine 
McCarthy Cooking Show, telecast 
Monday through Friday, 11-11:30 
a.m. 
Oakite has been using radio for 
23 years and now uses TV as well. 
Frank A. Conolly, manager of 
the Oakite package division, de- 
clared after viewing the avalanche 
of requests, “I honestly believe that 
this forever knocks into a cocked- 
hat any myth about the lady-folks 
not looking at daytime TV shows.” 
Miss McCarthy and her manager, 
Mole & Lee Ine., commented, 
“‘We’ve simply been inundated... .” 
The telecast during which the 
offer was made was itself a special 
occasion. Miss McCarthy was 





crowned “Queen of TV Cooking 
Schools” by Mr. Conolly. In addi- 
tion, two women were awarded fur 
coats for their prize-winning let- 
ters concerning Oakite. 

Entrants in the Oakite contest, 
promoted nationally in radio, TV 
and newspapers, were to tell in 50 
words or more, “Why I like the 
Oakite handi-squeeze spout” or 
“Why I like Oakite for my fall 
cleaning.” 


Entries were received from all 48 
states, the District of Columbia and 
Alaska. In all, there were 1,000 
prize-winners from 40 states. 

First prize, a persian lamb coat, 
was won by Mrs. William E. Long, 
McKeesport, Pa. Second prize, a 
mink-blended muskrat coat, was 
awarded to Mrs. Elsie Mallow, 
Brooklyn. Both coats were from 


I. J. Fox Inc., furrier. 


Appearing on WNBT (TV) telecast were (I to r) Mrs. Long; Howard 
Fox, president, I. J. Fox Inc.; Miss McCarthy, Mrs. Mallow and Mr. 
Conolly. 


MONOGRAM TV POLICY 


Is Explained by Broidy 


WITH CURRENT contracts ful- 
filled, Monogram will “refrain from 
committing any further products to 
video,” Steve Broidy, president, re- 
vealed in announcing studio’s policy 
of licensing motion pictures to tele- 
vision. 

He declared “for the record” that 









Newscasts, Ad libs, Financial 
Man-on-the-street 









Kansas City, Mo. 








Monogram is “primarily in the 
business of producing and distribut- 
ing pictures for theatrical exhibi- 
tion.” 

Deal was concluded recently with 
Screen Actors Guild enabling the 
studio to release one group of ap- 
proximately 70 feature films, made 
since August 1948, to TV by re- 
imbursing actors from 12%% to 
15%. No deals with Screen Direc- 
tors Guild and others were final- 
ized. 

Interstate Television Corp., sub- 
sidiary of Monogram, is making 
TV films. 





Solar Noise Bursts 


SOLAR investigations by the Na- 
tional Bureau of Standards in 
Washington have led to the dis- 
covery of a phenomenon that ap- 
pears to be another source of in- 
terference to long-range radio 
reception. The phenomenon has 
been observed as bursts of solar 
radio noise superimposed on a 
normally steady level of radio- 
frequency energy received from 
the sun, it was reported. 
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[nus nd! 
Good program ideas and top talent 
deserve RCA Victor transcription 
quality and service. Your material— 
spot announcements to full-length 
shows—should get the benefit of 


RCA’s technical experience and 
research. 


Your order, LARGE Or SMALL, is 
recorded, processed and pressed in 
the country’s best-equipped studios 
and plants . . . receives world-famous 
RCA Victor engineering. Complete 
transcribed radio production and 
script-writing facilities are available. 


Contact an RCA Victor Custom Rec- 
ord office today: 


630 Fifth Avenue 
Dept. B-40, NEW YORK 20 
JUdson 2-5011 


445 North Lake Shore Drive 
Dept. B-40, CHICAGO 11 t 
WHitehall 4-3215 j 


1016 North Sycamore Avenue 
Dept. B-40, HOLLYWOOD 38 
HILLside 5171 


Write now for our fact-filled 
Custom Record Brochure! 
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What a Buy! 


N 
ABC 
C 


PROGRAMS 


For “Minutes” 
& Chain Breaks 


YOUNGSTOWN, 0. 
2000 


WATTS 


Serving America’s 
34th Market 


WEMJ 


REPRESENTATIVES 


Headley-Reed Co. 






















“Thanks to our 
‘US’ Electric Plant 


we're on the air!’ 


In choosing a 
stand-by elec- 
tric plant, 
more and 
more stations 
are turning to 
"U. S.” units 
because of 
their reputation for dependa- 
bility. U. S. specializes in stand- 
by power. We'll gladly send 
you information on U. S. elec- 
tric plants suitable to your needs. 


UNITED STATES 
MOTORS CORP. 

354 Nebraska St. 
Oshkosh, Wis. 
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Ad Club to Present 


RADIO and television figure as 
two of nine media classifications in 
the fifth annual advertising awards 
competition of the Seattle Adver- 
tising and Sales Club. Last Friday 
was deadline and awards will be 
made at a banquet May 8 at Seattle. 

Dick Keplinger, free-lance news- 
caster and radio personality, is 
chairman of the judging committee 
on radio entries. Chairman of the 
television judging committee is Otto 
Brandt, general manager of the 
King Broadcasting Company 
(KING-AM-FM-TV Seattle). 

All entries will be judged by a 
“new standard yardstick,” accord- 
ing to Trevor Evans, vice president 
of Pacific National Advertising 
Agency, Seattle, and chairman of 
the ad club’s awards committee. The 
three elements, summarized by Mr. 
Evans in a letter to all advertisers, 
agencies and media, are: (A) crea- 
tive idea, (B) execution of idea, 
(C) achievement of objective. 


Four categories each have been 
set up for the radio and television 
awards: 

RADIO 


a. Best commercial announcement 
copy broadcast, and designed to sell 
merchandise and/or service. 

b. Best commercial program designed 
to sell merchandise and/or service. 

c. Best announcement copy promot- 
ing Public Relations and/or Community 
Service campaigns. 

d. Best program or programs pro- 
moting Public Relations and/or Com- 
munity Service campaigns. 

TV 


a. Television commercials on film or 
slides of approximately one minute or 
less, designed specifically for tele- 
vision. 

b. Television live commercials of ap- 
proximately one minute or less. 

c. Commercial filmed television pro- 
grams, of five minutes or more, de- 
signed for and containing one or more 
commercial messages for one or more 
clients. 

d. Commercial live television pro- 
grams of five minutes or more, de- 
signed for and containing one or more 
commercial messages for one or more 
specific clients. 


G. LYNN SUMNER 


Was Kimball Executive 


G. LYNN SUMNER, 67, chairman 
of the plans board and a director 
of Abbott Kimball Co., New York, 
died last Monday in his sleep at 
his Quaker Hill country home. 

Mr. Sumner was a former presi- 
dent of the Advertising Club of 
New York and had been president 
of Assn. of National Advertisers. 
He established his own agency un- 
der his own name in 1925, and 
joined Abbott Kimball Co. as a 
vice president in 1951, when the 
agencies merged. He. was made 
chairman of the plans board last 
February. 

Surviving are his wife, Mrs. 
Mary Brooks Picken Sumner, a son, 
G.. Warren, and a daughter Mrs. 
George Birdson. 


MAIER Brewing Co., L. A., renewed 
Lonesome Gal, nightly program on 
KHJ Hollywood, on April 7. Show is 
in its third year on the station. 


OFFMAN LABS Inc., L. A., sub- 

sidiary Hoffman Radio Corp., 
established to specialize in electron- 
ics field. H. L. HOFFMAN president, 
heads new company which is housed 
in three plants: 3761 S. Hill St. and 
3716 S. Grand Ave., both L. A., and 
335 S. Pasadena Ave., Pasadena. 


BEALE H. RICHARDSON, Motion 
Picture Advertising Service Co., New 
Orleans, appointed sales manager for 
company’s television film commercial 
production. 


T. O. WHITE Co., Birmingham, Ala., 
appointed sales representative for 
United Artists Television in that city. 
BETTY E. JONES will be direct 
contact. 


ALBERT B. EARL, advertising and 
sales promotion department, Colum- 
bia Records, N. Y., named executive 
assistant and director of consumer 
research. 


HARRY ADELMAN, radio-electronics 
advertising man, appointed sales pro- 
motion manager of Arrow Electronics, 
N. Y., distributor of broadcasting and 
industrial electronic equipment. 


FRED FREELAND, former TV direc- 
tor of Ruthrauff & Ryan, Chicago, 
named director of motion picture and 
television department, Kling Studios, 
same city. 

JAMES R. BUTLER, national sales 
promotion manager, Frew Sewing Ma- 
chine Co., Rockford, Ill., to Belmont 
Radio Corp., Chicago, in same ¢ca- 
pacity. 

DAVID A. BADER appointed national 
publicity director of Motion Picture 
Pioneers Inc. and Foundation of the 
Motion Picture Pioneers Inc. 
ARTHUR E. WELCH, national mer- 
chandising manager of Raytheon Mfg. 
Co., to Bendix Aviation Corp., Balti- 
more, as assistant general manager 
of radio, television and broadcast re- 
ceiver division. 

WILLIAM H. LINZ appointed repre- 
sentative of Peerless Electrical Prod- 
ucts, division of Altec Lansing Corp., 
in Illinois, Wisconsin and part of 
Indiana north of Indianapolis. 
BERNARD L. CAHN, general sales 
manager, Insuline Corp., Long Island 
City, N. Y., elected 1952 chairman of 
Sales Managers Club, Eastern Divi- 
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sion, association of electronigiia 
equipment manufacturing exeg 


ALLEN B. DuMONT, presid s 
Allen B. DuMont Labs, nameq 

ber of Industrial Council, ; 
organized at Rensselaer Poly} x 
Institute, Troy, N. Y. LY dl 
LOUIS D. EPTON, radio repre 
tive, American Osteopathic | 
SHELDON M. HEIMAN, Julius ¥ 
Public Relations and  Interngifiss 
News Service and MONTE kp 
free lance publicist, form Sheljyghen the stati 
Assoc., 11 E. Superior St., Chighe newly org 
new public relations firm. he was made 
KAYE-HALBERT Corp., Culver getwork. She 
(mfrs. TV sets), names Ralpfnd children’ 
Cohen Ine., N. Y., as eastern rmfpr many ye 
sentative for New York, Pennsylfyoducing a |: 
and New Jersey metropolitan pries includi 
MORT BARRON, CBS Columbia fomen and 1 
N. Y., named assistant sales map 
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RCA TUBE DEPT., Camden, XJ A native of 


announces production of _ its anada, and 
powerful high frequency power @, Miss Cut 
rode transmitting tube, “10 kw" qh” 

“ Hie New Yor 


featuring thoriated-tungsten filang™ 2 
Tube, RCA-6166, is designed forngvomen in R: 
mum operating economy in radio $936, she wé 
TV. Yew York L 


WARD PRODUCTS Corp., Cleve tofessional 
announces manufacture of Mmwomen of : 
SPP-143, antenna providing sinpf her work 
hole mounting that can be installeiBhe General | 
same place as standard auto amPlybs honor 
and Model SPPB-71, antenna design 

ment. In 19 
to have same outward appearance. IP | 
standard auto aerials while operati nape sgh 
on regular mobile frequencies. Lat? ewenge c 
model eliminates “giveaway” effetyvork as “pi 
more commonly used mobile antenng Her succe 


been designs 
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JERRY CALLAHAN joins engineer 
ICCM Law Mass, 

staff of WCCM Lawrence, Mass Probst R 

HENRY M. BRODERICK Jr., tras 

mitter and control room _ supervisp. STANLI 

at WDRC Hartford, appointed chgnounced his 













engineer. Hent of Ma 
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HIGHEST 


revenues in_ history >, shortly « 
American Cable and Radio Corp. Na & fature 

York, were reported for 1951. he firm us 
profits before taxes were $2,560,625 us 
1951 as compared with $1,427,677 qposeph Kat 
previous year. 
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ISS CUTHBERT 


Retires From NBC Post 


ARGARET CUTHBERT, super- 
sor of public affairs for NBC 
dio and a widely known broad- 
sting pioneer, is retiring June 1 

after more than 










Oe 25 years’ service 
nice Mies with the network 
Kee [CLOSED CIRCUIT, 
id March 31], _ it 

was announced 


led 
last week. 

Miss Cuthbert 
joined WEAF 
New York (now 
WNBC) about 
1924 as director 
RR of speakers, and 
helly when the station became the key of 
Chidhe newly organized NBC in 1926, 
he was made an executive of the 
Iver getwork. She headed the women’s 
talhfnd children’s programs division 
m ripr many years, developing and 
nsylmyoducing a large number of radio 
MN tories including Gallant American 
nbiaVomen and Echoes of History. 


man More recently, she produced the 

ward- winning, long-run NBC 

heatre series. 
n, Nf A native of Prince Albert, Sask., 
its Manada, and graduate of Cornell 
wet #) Miss Cuthbert is president of 
flange New York Chapter, American 

ang : . rn 

for ngvomen in Radio & Television. In 
-adio $930, She was designated by the 
few York League of Business & 
levelgetofessional Women as one of 24 
f Mwfwomen of achievement,” because 
¢ simf her work in radio, and in 1941 
stalle®he General Federation of Women’s 
© #™@Plubs honored her for achieve- 
desigdrent, In 1946, the Women’s Na- 
call ional Press Club placed her among 
;. Lai? women chosen for outstanding 
effec grork as “promoters of progress.” 


intenng Her successor at NBC has not 
been designated. 
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s: Probst Resigns 
p> Ural . 
. STANLEY PROBST has an- 


1pervi 
ed chynounced his resignation as -presi- 
lent of Maryland Pharmaceutical 


0, Baltimore, to be effective ,on 


story ‘br shortly after May 1. He says 
“je is future plans are not definite. 


60,625 The firm uses radio spots through 
7671 poseph Katz Co., Baltimore. 
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) WATTS STRONG - - - a 
2 NG 6 MILLION. 





GLEEFUL expressions tell story for (1 to r) Jim Clark, WRVA Richmond sales 

manager; Betty Powell, Geyer, Newell & Ganger; Anne Small, Scheideler, 

Beck & Werner; Eunice McGarry, Doherty, Clifford & Shenfield, and Steve 

Suren, Sullivan, Stauffer, Colwell & Bayles. Occasion was week-end festivity 
arranged by WRVA for 24 executives of New York agencies. 





KJR FARM PROGRAM SELLS 


Lime Firm’s Sales Add Retailers as Sponsors 





ABOUT a year ago, dealers in the 
service area of KJR Seattle noticed 
the rapid depletion of their stock 
of lime fertilizer. 

When tracing the reason for the 
unexpected demand, their path of 
inquiry led to KJR’s Bill Moshier 
telling farmer-listeners about bene- 
ficial effects of proper application 
of lime to the soil. One of Mr. 
Moshier’s sponsors is the Imperial 
Agricultural Limestone Flour ac- 
count. 

The dealers decided that this year 
they would take advantage of his 
program and buy participations in 
the Farm Forum Tuesday and 
Thursday, and in Farm News 
Wednesday and Friday. 

KJR comments that judging by 
mail and other inquiries, the cam- 
paign has paid off handsomely. 


One key to Mr. Moshier’s success 
may be found in his manner of ad- 
dressing his audience. Mr. Moshier 
does not talk down to his listeners, 
KJR notes. Instead, he discusses 
soil acidity, plantfood elements, 
plant nutrients, chemical reactions, 
bacteria and the amounts of lime 
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needed by various types of soil. 


Mr. Moshier long ago learned 
that the farmer is a businessman 
and unless radio advertising satis- 
fies him that the product will pay 
off in cash, the farmer isn’t in- 
terested. 

Though the farmer regards ex- 
penditures for soil improvement as 
a long-term investment, KJR points 
out that the radio approach is the 
same as in selling consumer items. 


Knowing the listening habits of 
farmers, Mr. Moshier airs the 
Farm Forum at 6:45 am. and 
Farm News at 12:30 p.m., both 
Monday-through-Friday. 

KJR says that radio’s ability to 
sell cigarettes, toothpaste, and 
other “consumer” items has pretty 
well been established. But, the sta- 
tion proudly adds, Mr. Moshier’s 
success shows that radio can sell 
“capital” goods, too. 





Appoint Maj. Mayall 


APPOINTMENT of Maj. Herschel 
Mayall, network TV and stage 
actor, as producer-director for the 
Defense Dept.’s Radio-TV Branch 
has been announced by Charles 
Dillon, branch chief. Major Mayall 
will replace Lt. Alfred Lurie 
(Army), who has _ returned to 
WBAP-TV Fort Worth as video 
director. The major, who uses the 
stage name of Herschel Bentley, 
recently completed a stage tour 
with actress Kay Francis in the 
production of “Theatre.” 


KAYE-HALBERT Corp., Culver City 
(mfrs. TV sets), has opened factory 
sales and service branch at 3349 
Adams Ave., San Diego. Service and 
installation of Kaye-Halbert TV re- 
ceivers is offered to dealers’ stores 
and customers’ homes. William Jel- 
lerson is in charge of factory service 
branch. 





Ever Get That 
“Tired” Feeling ? 


Take a tip from little Bismarck 
—you'll sleep like a baby if 
you've put KFYR to work, sell- 
ing families with the 4th high- 
est buying power in the na- 
tion* . . . in wealthy North 
Dakota. 


*SM 1951 Survey of Buying 
Power. 


5000 WATTS-N.B.C. AFFILIATE 
Rep. by John Blair 
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Radio Stamp Issued 


RADIO Monte Carlo is pic- 
tured on stamps for 1, 15 and 
80 francs issued by the post 
office of Monaco. Philatelic 
experts say this is the first 
time a radio station has been 
honored in this way. Station 
broadcasts simultaneously 
in medium waveband, 1466 ke 
with 120 kw, and in two 
shortwave bands with 30 kw, 
according to Pan American 
Broadcasting Co., which rep- 
resents the station in the 
United States. 


CBC ON PROGRAMS 


Improvement Is Noted 


IMPROVEMENT in programming 
of all Canadian stations was noted 
by the Canadian Broadcasting 
Corp.’s board of governors at its 
March 21 meeting in Toronto. But 
it also said in announcing the re- 
newal of seven small station li- 
censes that the “board will con- 
tinue to keep program patterns of 
private stations under review.” 


All applications for share transfers 
and changes of licenses from individ- 
uals to companies, except that of 
CKRS Jonquierre which was deferred 
for further study, were approved dur- 
ing the meeting. CJON St. John’s, 
Newfoundland, was authorized a broad- 
cast pick-up license to operate in the 
152-174 me band. Stations which had 
their licenses renewed were CHLO St. 
Thomas; CJOY Guelph; CKBL Matane; 
CKOK Penticton; CKEN Kentville; 
CJDC Dawson Creek, and CJIRW Sum- 
merside. 













































































































They know at home 


MORE $$ 
VOLUME 


IN LOCAL BUSINESS 
THAN ANY OTHER STATION 
IN TOPEKA! 






















WREN offers you. 


e top ratings 
e wide coverage 















e lowest cost 
per listener 
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WATTS TOPEKA 


Represented Nationally 
by Weed &E Co. 
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NARTB HONORE 


Truman, Candidates, 
Send Greetings 


ABILITY of the radio and television industries to help people know what 
is happening in the world, aiding them in making proper decisions, will 
determine their importance in the national structure, President Harry 
S. Truman told NARTB in a telegram of greeting to the 30th annual 


convention held in Chicago March 
31-April 2. 

Greetings also were sent by three 
leading Presidential candidates— 
Sen. Robert A. Taft (R-Ohio) ; 
Sen. Estes Kefauver (D-Tenn.), 
and Sen. Richard B. Russell (D- 
Ga.). 


Sen. Kefauver congratulated 
radio and TV for making the most 
of their opportunity to serve the 
public during the recent crime 
hearings. He added that they are 
performing “an invaluable service 
for the freedom of the world and 
the cause of democracy in bring- 
ing the American people and their 
government closer together .. .” 


Text of President Truman’s 
greeting follows: 

Please extend my greetings to those 
attending the 30th annual Conven- 
tion of the NARTB. These 30 years 
have brought radio from the status 
of an infant to the stature of a giant 
in American life and have also wit- 
nessed the birth and unprecedented 
expansion of television. This has been 
fortunate for the American people 
because never have they needed, as 
much as in the last three decades, 
such elaborate communication media 
to keep pace with the national and 
international problems confronting 
us. Much as we all enjoy the enter- 
tainment features of radio and tele- 
vision, in the last analysis the impor- 
tance of these industries will always 
depend in a large measure upon their 
ability to help the people know what 
is going on in the world so that the 
people can make the right decisions 
for their welfare and safety. 


Sen. Kefauver’s message follows: 


I wish to congratulate your asso- 
ciation on its 30th birthday. No 
praise is too high for the fine work 
you radio broadcasters and telecas- 
ters have done and are doing better 
and better every day. You have a 
rare opportunity to serve the gen- 
eral welfare, for the potentialities 
of your media are almost limitless. 
You have seized and made the most 
of that opportunity as I know from 
personal experience, especially in the 
crime hearings I had the honor to 
lead for a time. 


You were invaluable allies in focus- 
ing the attention of the American 
people on the twin evils of crime and 
corruption. You have brought into 
almost every American home and to 
millions of people abroad a fair re- 
port of the events of the day and a 
lively discussion of the problems 
that face us. 

You are performing an invaluable 
service for the freedom of the world 
and the cause of democracy in bring- 
ing the American people and their 
Government closer together, thus pro- 
moting the kind of mutual under- 
standing upon which national unity 
rests. A well-informed public is es- 
sential if we are to achieve the full 
promise of American life and we shall 
all work together to make the public 
even better informed. 

As you probably know, I have pro- 
posed to Congress that a regular 
question and answer period be estab- 
lished at which the heads of the 


- 

executive department would be asked 
to appear on the Congressional floor 
to explain their problems, report 
progress, and answer questions. This 
would clarify issues and bring closer 
cooperation between the executive 
branch and the Congress. 

It would also serve as a great 
public school of political education 
if, as I also propose, these question 
and answer periods were fully cov- 
ered by the press, by radio and by 
television. This would give all of us, 
from coast to coast, a better insight 
into our Government. Through our 
marvelous modern means of com- 
munication we could thus establish 
on a national scale a kind of New 
England town meeting at which every- 
body sits in on matters of common 
concern. 

The radio and TV broadcasters of 
America have a proud record, having 
led the way for all the world. Keep 
up the good work, as I know you will. 
With deep appreciation of all you 
have done, I wish you the best of luck 
for the future. 

Sen. Taft’s message: 

Congratulations on your annual 
convention. I understand this is the 
largest meeting of radio and televi- 
sion broadcasters and I wish you a 
profitable and enjoyable time. 

Sen. Russell’s greeting: 

Congratulations and best wishes to 
the NARTB on the occasion of their 
30th annual convention in Chicago 
on March 30. 


BAVARIAN RADIO STUDY 
40% is FM—State Dept. 


THERE are approximately 1.5 mil- 
lion FM listeners in Bavaria, with 
400,000 or 40% of the total regis- 
tered radio receivers being FM sets, 
according to a Radio Munich esti- 
mate revealed by the Dept. of State. 

The survey, another in a series 
made public by the department on 
the status of FM in Germany 
[BeT, March 31], estimates that 
about 27% of all sets in Western 
Germany are FM-equipped. Local 
dealers there also have started a 
cooperative campaign designed to 
increase FM set ownership. 

Additionally, Radio Munich will 
concentrate more heavily on FM 
programming, with a new drive 
scheduled to get under way last 
Tuesday. New FM programs will 
feature entertainment and news- 
casts. Many shows originally 
broadcast first over medium wave 
will be aired initially on FM now, 
it was reported. 


Baseball Sound Effects 


CHARLES MICHELSON iInc., 
New York, has announced the avail- 
ability of a special group of five 
Speedy-Q double-faced baseball 
sound-effects phonograph records. 
The discs are designed to recreate 
actual background of baseball 
games. 










NATIONAL NIELSEN RATINGS 
TOP RADIO PROGRAMS 


(Total U. S. Area, Including Small-f, 
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Farm and Urban Homes and including 
Telephone and Non-Telephone Home) Funds Cc 
EXTRA WEEK, FEBRUARY 24-MARCH 
Evening, Once-a-Week 1 STING of 
NIELSEN-RATING* rmanent bro 
mh dio station 
Current ent of host 
Rank Program apprec’ 
1 Amos ‘n’ Andy (CBS) ae use at 
2 Jack Benny (CBS) bite 110’ , 
3 Lux Radio Theater (CBS) An FCC s 
4 Charlie McCarthy (CBS) Jo the fund 
5 People Are Funny (CBS) nue 5 
6 Suspense (CBS) nd field engi 
7 You Bet Your Life (NBC) d,” Co 
8 Dragnet (NBC) pt good, 
9 Godfrey's Talent Scouts (CBS) saressed into 


10 Fibber McGee & Molly (NBC) 


NOTE: Number of homes is obtained by 
plying the ‘‘Nielsen-Rating” (%) to 
000—the 1952 estimate of Total 
States Radio Homes. 


(*) Homes reached during all or any 
of the program, except for homes lisies 
only 1 to 5 minutes. 


Copyright 1952 by A. C. Nielsen Co, 


INVENTORIES 


Feb. Stores ‘Inadequat 


“INADEQUATE” inventories | ffi 
February for low-priced radio endent 0 . 
ceivers and 17-inch table model ™™ sc@! 19 
sets were claimed by 13% of retip®® Senate 

stores covering five cities, the yf ttee pte 
tional Production Authority gf"® FCC we 
nounced last Monday. gpa " 

NPA’s Office of Civilian Requir ting me * 
ments, under Administrator Wyf*™é aa 
ter J. Currie, surveyed retail oy lock ‘| eae 
lets in 10 cities for availability qm OO 
selected essential low and medium) hat the ti = 
priced consumer durable goods dup! °P°™* ve 
ing February. Study revealed ont”. —— 
occasional reports of low inve ~ com Cay 
tories or difficulty in obtaining neq. ye th 
merchandise, Mr. Currie said. ws % sm 

Retailers advised that new sup acer * al 
plies of inexpensive radio sets an} rh ya 
17-inch table video receivers “wen| : then 
cut off from some sources.” Othe ower PC 
TV set models were not includel} 4 field 
in the list of 37 items checked. 

About 20% of the stores reportei 
“limitations on shipments” of 11. 
inch sets and other products. “Som 
of these allotments to retailers may 
be due to customary trade prat 
tices,” NPA explained. 

The survey covered dealers ani , 
chain stores in Boston, New York , lig . 
Philadelphia, Pittsburgh, Detroit, oy had te 
Chicago, Cincinnati, Birminghat} dent Of. 
Houston and Los Angeles. Studjfig jobs p 
was made for NPA by the Buretth, we 
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JOHNSTON CRACKERS 
(KVP & D) RENEWS SPOT 
CAMPAIGN FOR NINE- 
TEENTH CONSECUTIVE 1% 
WEEK PERIOD. 








BEN A. LAIRD, PRES. 


CALL JOHN £. PEARSON C0. {It 
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JNELRAD PLANS 


Funds Cut May Not Hurt 


STING of FCC’s Conelrad, or 
rmanent broadcast alert plan for 
dio station participation in the 
ent of hostile air attack, may 
cape appreciable impairment de- 
vite House action fortnight ago. 
An FCC spokesman said that 
While the fund slash for monitoring 
nd field engineering activities “is 
pt good,” Conelrad still would be 
‘aressed into action when practi- 
a House upheld recommenda- 
il os of its Appropriations Com- 
ittee, which allotted the Commis- 














on $125,000 for acquisition of new 
quipment at existing monitoring 
1. Bitlets but made no allowance for 


sw stations or additional person- 
e| requested for these functions 
iB ¢@ T, March 24, 17]. 
quai The Senate still must vote on 
es ),anese funds, contained in the inde- 
dio pendent offices expenditures bill 
del for fiscal 1953, beginning July 1. 
F retaif Be Senate Appropriations Com- 
he N nittee has completed hearings on 
Ly "The FCC phase. 
“| Broadcasters currently are oper- 
. Ating under the “interim” plan 
— alling for 24-hour, around-the- 
il ont lock operation by key 50-kw clear 
lit hannel outlets. It was understood 
¥ “at the main roadblock in the path 
nal bf operating Conelrad is the ques- 
d on™ of what agency shall pay for 
getting up telephone lines—the 

































a ederal Civil Defense Administra- 
+1 “tion or the Continental Air De- 

* _Fense Command, which drafted the 
Hs a ptoadcast alert plan. 





i The House sustained its appro- 
Othe priations group in cutting re- 
, ‘ait ested FCC funds for monitoring 
na nd field engineering activities. 
ed. Most immediate effect of the House 
ion is that it bypasses monies 
or 86 people requested by the Com- 
mission for “functions relating to 
he electronic and magnetic radia-~- 
io control (Conelrad).” These 
unctions relate primarily to test- 
York ing of Conelrad. 

a Former FCC Chairman Wayne 
He oy had testified before the Inde- 
gnalbendent Offices subcommittee that 
19 jobs pertain to this critical 
urealiwork. He placed Conelrad esti- 
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TESTING ABC’s new master control center in the network's new studios are 

(I to r) William Trevarthen, director of engineering operations; John Bourcier, 

New York AM operations supervisor, and Frank Marx, vice president in charge 

of engineering. New ABC radio studios are located at 39 W. 66th St., New 
York. First program was aired 6 a.m. March 31. 





mates at roughly $260,000 for 
fiscal ’53. 

The Conelrad plan, entailing 
voluntary participation by broad- 
cast stations with slight equipment 
changes, has been financed out of 
a trust fund involving transfer of 
funds from the U. S. Air Force to 
FCC. Members of the FCC chief 
engineer’s staff are compensated 
from this fund. 

The Commission requested funds 
to build four new monitoring sta- 
tions, estimated at $307,000, plus 
another $250,000 to replace worn- 
out equipment at 11 primary and 
seven secondary stations. The 
$125,000 sum represented half of 
the latter figure for replacement. 

“The number of monitoring sta- 
tions which we have and our lack of 
ability to staff those stations on a 
full 24-hour, seven-days-a-week 
basis, has created what we believe 
is a major crisis in the national 
defense aspect,” Mr. Coy testified. 

Presumably, this is the back- 
ground for current 24-hour “sky- 
wave” operations of the nation’s 
50 kw stations, underway in recent 
weeks. Under this interim plan, 
all stations could be asked to leave 
the air on proper authority. In a 
similar action last year, the House 
wiped out a similar bid for 
monitoring and engineering funds. 


GENE AUTRY, western TV and film 
star, signs with General Features Syn- 
dicate, N. Y., for daily and Sunday 
comic strip based on his TV adventures. 
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HADACOL RULING 
Jurisdiction Affirmed 


QUESTION of jurisdiction over 
Hadacol reorganization by the U.S. 
Southern District Court in New 
York has been settled. Judge Wil- 
liam Bondy ruled on March 25 that 
the matter fell within proper 
domain of his bench. 

Matter had been weighed since 
last fall when a southern group 
of Hadacol creditors—including 
members of the Dudley Le Blanc 
family—sought to have reorganiza- 
tion of the corporation handled by 
southern courts, raising the juris- 
dictional question when the New 
York court appointed Milton F. 
Rosenthal, New York attorney, as 
trustee, on Oct. 5. 

Judge Bondy’s ruling leaves the 
way open for Mr. Rosenthal to con- 
tinue conduct of the Hadacol busi- 
ness, unless the decision is ap- 
pealed. Representatives of his 
counsel predicted last week that 
it may take some time before op- 
posing parties even know whether 
they will appeal. 

Reorganization of the business, 
in process for several months, is 
still too new to measure, it was 
indicated, since much of the effort 
has resulted in clearing dealers’ 
shelves rather than lowering the 
corporation’s measurable inven- 
tory. One basic matter still has 
not been solved, however: The Fed- 
eral Trade Commission suit against 
previous Hadacol advertising 
methods. Possible solutions are for 
the trustee to enter a consent 
decree—in effect, to make wide 
compromises with the FTC—or to 
see the matter through legal chan- 
nels, expected to be a time-con- 
suming process. Concern of many 
creditors last week was that the 
longer the reorganization is ex- 
tended, the less chance for any of 
them to make good the bills they 
hold. 


Scott Radio Names 


SCOTT RADIO Labs., Chicago, 
which also owns John Meck Indus- 
tries and Meck Television Inc., has 
named Ross Roy Inc., same city, 
to handle advertising on all divi- 
sions. Radio and television will be 
used. Mark Martin, vice president 
of the agency, is account executive. 





RADIO SALES PULL 
WOV Cites Mueller Results 


ITALIAN language broadcasts on 
WOV New York, bi-lingual inde- 
pendent, proved a real booster for 
sales of Mueller’s Macaroni Prod- 
ucts in a market dominated by 
Italian-name brands, results of a 
test have revealed. 

After 13 weeks of broadcasts— 
bolstered by night and morning an- 
nouncements in WOV’s English lan- 
guage time—a six-day premium 
offer was made: send in a box top 
to receiye a free steak knife. Re- 
sponse was 8,166 replies, more than 
double the figure set by Scheide- 
ler, Beck & Werner, the agency, as 
satisfactory. Overfiow mail re- 
ceived after the established dead- 
line was not even counted. 

The Italian response of 5,825 was 
viewed by WOV General Manager 
Ralph Weil as particularly as- 
tounding, inasmuch as Mueller’s 
had not achieved wide distribution 
in Italian stores—meaning that 
many listeners had to go beyond 
their usual shopping centers to 
make Mueller purchases. 

A concurrent test of WOV’s Eng- 
lish language pull showed similar 
results: one announcement daily for 
six days on two programs (Prairie 
Stars and Wake Up New York) 
brought in 2,341 replies, again 
double what Mueller’s would have 
settled for as satisfactory in pro- 
portion to advertising costs, ac- 
cording to the station. 


We're tooting our 
own horn... 
















Our boss says... 
Use a bass horn, too, because of the 
LOW-/ow-cost per thousand radio 
homes delivered by KWK. 








Sound out your 
Katz man. He has the facts— based on 
Pulse figures, too. 





Globe-Democrat Tower Bidg. 
Saint Louis 
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FIC BARS ‘FREE 


THE WORD “free” eventually may disappear from all broadcast and 





Cannot Be Used 
In Ad Copy 


published advertising claims as a result of a ruling promulgated by the 
Federal Trade Commission within the past fortnight. 
There were strong indications, too, that the Better Business Bureaus 


of major cities would crack down 
on companies, dealers and other 
groups who use this bait in connec- 
tion with the advertising and sale 
of merchandise. 

The commission doesn’t prohibit 
the word or similar phrases in so 
many words, but is falling back on 
a stringent interpretation of its 
deceptive practices statute. It now 
has the backing of federal courts to 
administer the new policy. 

In an order handed down April 
2, FTC reminded that an appellate 
court has affirmed the interpreta- 
tion banning the use of “free” and 
requiring a more judicious use of 
phraseology in connection with ad- 
vertising claims. The Supreme 
Court, in effect, upheld it by re- 
fusing to review the order. 

The Washington Better Business 
Bureau has served notice on local 
dealers, it was learned, that it will 
refer all such instances of alleged 
violation to the commission. A 
spokesman said this practice may 





When “SMITTY” Plays 
Southwesterners Listen 






YOU Can Buy SMITTY” 


This versatile, talented organist is avail- 
able for sponsorship on your own live 
—tailor-made— local show, OR you can 
participate with one or more spots on 
Smitty's popular mail-pull show, ‘‘Request- 
A-Tune,” 2:30 to 2:55 p.m. Monday 
through Friday. The audience is here, 
waitin’ to hear YOUR message. See any 


Taylor man for details. 






CBS RADIO NETWORK IN EL PASO 


KROD 


600 KC 5,000 WATTS 


BRODERICK BROADCASTING Corp. 
DOBRANCE D. RODERICK 
Chairman of the Board 
VAL LAWRENCE 

President and Gen. Mgr. 


REPRESENTED NATIONALLY BY 
THE O. L. TAYLOR COMPANY 
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- 
be followed throughout the country. 

Firms and dealers, when offering 
gifts or gratuities, are urged by 
bureaus to abandon the use of 
“free” and qualify such offers with 
the reservation that they are 
“given without extra or additional 
charge” with other purchases. 
Another requirement is that the 
item offered “free” be of the same 
quality and value as that purchased. 
FTC authorities withheld official 
comment on the ruling. 

A BBB official conceded that 
under such a literal interpretation, 
no offer actually could be construed 
as “free” inasmuch as the recipient 
has to perform such action—merely 
by applying— to take advantage of 
it. FTC has been awaiting court 
affirmation before cracking down, 
he explained. 

There was confusion in ad agency 
circles last week as a result of the 
FTC order, which actually has been 
on the FTC books since early 1948. 


The issue was posed casually 
during a panel session of a luncheon 
held by the Washington Advertis- 
ing Club of the District of Colum- 
bia last Tuesday. 


Henry L. Kronstadt, president and 
media director of Kronstadt Adver- 
tising Agency, Washington, ob- 
served that as a result of the FTC 
ruling, it has become “dangerous” 
to use the word “free” in ad claims. 


Strict Interpretation Questioned 


Kronstadt and other agencies re- 
portedly have questioned whether 
the strict interpretation offered by 
the commission prohibits certain 
related uses of the word and gen- 
erally have advised clients to steer 
clear in their ad claims lest they 
run afoul of FTC’s deceptive prac- 
tices statute. 

The U. S. Court of Appeals for 
the Second Circuit in New York 
affirmed the commission’s ruling 
last November and the U. S. Su- 
preme Court last month denied a 
petition for writ of certiorari, thus 
throwing out the case. It was re- 
portedly the first time the “free- 
without-any-strings-attached” _is- 
sue had reached the high tribunal. 

The case involves a commission 
order citing Modern Manner 
Clothes, New York, for making 
such claims in their representa- 
tions.. After the appellate court 
affirmed the decision the respon- 
dents, Joseph and Sadie Rosenblum, 
filed a petition with the high court, 
which refused review March 24. 

FTC’s administrative interpre- 
tation, which appeared in the Fed- 
eral Register in February 1948, 
reads as follows: 

The use of the word “free”, or words 
of similar import, in advertising to 
designate or describe merchandise sold 


or distributed in interstate commerce, 
that is not in truth and in fact a gift 





CREATING a leaning tower of Pisa 


from 24,000 entries to a $100- 
weather contest is Ken Allen (I), 
WKBH La Crosse, Wis.’s m.c. of 
Man on the Street. He staged contest 
for sponsor, La Crosse Breweries. Mr. 
Allen, who toppled the stack just 
after picture was taken, is assisted 
by Mrs. Margaret Magin, who handled 
paper work, and Carl Michel Jr. (r), 
representing sponsor. 





or gratuity or is not given to the reci- 
pient thereof without requiring the 
purchase of other merchandise or re- 
quiring the performance of some serv- 
ice inuring directly or indirectly to the 
benefit of the advertiser, seller or dis- 
tributor, is considered by the commis- 
sion to be a violation of the Federal 
Trade Commission Act. 

The question was raised by Mr. 
Kronstadt whether the interpreta- 
tion prohibits use of the phrase 
“free of extra charge” with respect 
to offers of certain items. Accord- 
ing to the Washington Better Busi- 
ness Bureau, it does. 


An FTC spokesman pointed out 
that the ruling was prompted by 
numerous complaints and that some 
companies or small firms have cir- 
cumvented the intent of the statute 
by holding so-called “one cent 
sales.” 

Modern Manner Clothes in New 
York had advertised wearing ap- 
parel with reference specifically to 
“free goods.” 





PUBLIC SERVICE 
KNOX, WANS Make It Pay 





SUCCESS in signing sponsors for 
station’s Baukhage Talkin’ show 
was realized at KNOX Grand 
Forks, N. D., when the KNOX 
sales staff hit on idea to sell public 
service announcements to .com- 
panies such as real estate offices 
and banks which did not ordinarily 
use radio advertising. 


Each sponsor got one announce- 
ment per week supplied by the Na- 
tional Safety Council with credit 
given to the sponsor for making 
the message possible. When the 
idea clicked, Elmer Hanson, gen- 
eral manager of the station, wrote 
the good news to MBS’s co-op de- 
partment with which it is affiliated. 

Publication of the idea in a 
memo sent to all MBS stations 
prompted WANS Anderson, S. C., 
to give it a try. Result: 15 out of 
21 firms approached in Anderson 
signed up to sponsor a co-op news 
broadcast on WANS. 






On All Accounts F******~” 


(Continued from page 12) fal 
(TV), and thrice weekly Tom fl (0) 
mon sports-newscasts on jj 
plus special radio and teley; 
spot campaigns from time to 
Shontex Co. (hair  conditi§ pease 
shampoo), now conducting g 
radio campaign on Westen: IVIC club 
tions; Hoffman Candy Co, (gg, 8t@™ ° 
Gold candy bar), which ref Vos © | 
increased its distribution 19 I, is assist! 
over a six months’ period main} der _ 
the use of radio programming Plymout ; 
Los Angeles; Bandini Co, (gpst@™ 2¢™°* 
lizer); Gordon Bread, and R ested one 
Boy Bakeries (confection roljgp'* hes 

Miss Koren was born in Chid > cate | 
26 years ago. When she was ¢& anal 
the Korens moved to Los Ang 
Loyal to her adopted city, it wy COVERS - 
until 1948 that she even got tpf)ME Builde 
one of the West Coast’s otherfbeing promo 
tractions, San Francisco, and tre by excl 
it was on business for Foote, (mcinnati H 
& . Belding. ‘western H 


She was graduated from Bep@ption as Wwe 
High School in 1945. From tgtk, Will ori 
she took a job with Hughes sptil 19, the : 
craft Co. in the engineering dept member 
ment. She supplemented her gt Ste? wi 
come by singing evenings wiift@nces 29° 
popular dance band in various } aed for 
spots. Two years later, she desf°™ will rr 
ed Hughes for advertising. 

Miss Koren shares a gagi0W MUS’ 
apartment in Los Angeles’ WW BEST tr 
shire district with “Gus the Gredfaschmeier, 
a champagne-colored  miniatpungest disc 
French poodle. One of her acigme the prot 
hobbies is cooking, with parting his part 
emphasis on foreign dishes. Nqen’s Playho 
project will be learning howfpile his fat 
play the piano. eier, did h 


PLANT EMPLOYMENT 


heard eacl 
en’s record 

Chicago Area Down 2)'bprp REC 
ALTHOUGH employment in (CHEW speed : 
cago-area electronics plants is dovploping and 
































more than 27% from a year a§claimed by 
the region is still not classed glphia, Sta 
“distressed” and therefore is uptures of U 


able to get priority on the list igmes P. M 
government contracts. This wpoand a hz 
reported to the board of the Radspintment to 
Radio Industries of Chicago at @t shortly k 
emergency session called by Premed betwe 
dent Leslie F. Muter last week. fr seen 01 
Mr. Muter, discussing the ng’? san 
Defense Manpower Office directi 
which favors letting contracts 
firms in “distressed areas,” pointe 
out that “the world’s largest « 
centration of radio, television 
electronic equipment and 
ponents manufacturers” has 
“fighting an uphill struggle f 
its share of government orders 93 
y 
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$10. or$2.0 66, 
Order C.0.D. Today While Supply 4 ATHERT 







Charles Michelson, 
15 West 47th St., N. Y. 36 
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4 vic club promotion of pro- RADIO'S ECONOMY VALUE 


+ gram on WGST Atlanta, J 


». (Cy 









Was a Communist for the 
” 1 ], is assisting the station and 
main} der Motors, Atlanta Dodge 
Plymouth dealer, to put the 


Nminge ee ff - 
o, qppgram across. One of four in- 
nd pypested clubs is Atlanta Lions, 


roll ich gave the promotion top spot 
‘fits monthly luncheon, for show 

1 Chih ich began fortnight ago. 

aS se o—e—e 


Angd 
ite COVERS HOME SHOW 
rot pME Builders Show, Cincinnati, 
otherfbeing promoted by WLWT (TV) 
and tere by exclusive contract with 
ote, (¢mcinnati Home Builders Assn. 
‘western Hayride, heard on the 
n Beygption as well as the NBC net- 
om tr will originate from show on 
rhes gpril 19, the opening date. Thirty- 
& dep ree members of the station’s tal- 
her ft roster will make personal ap- 
arances and telecast coverage is 
anned for opening ceremonies. 
ow will run through April 27. 
e—e—e 


cami0W MUST GO ON 

les’ WW BEST trouper tradition, Bill 
e Grefaschmeier, WPTR. Albany’s 
niniaypungest disc jockey, age 4, over- 
er acigme the problem of measles by do- 
artiagg his part of the WPTR Chil- 
es, Ngen’s Playhouse over the telephone 
how ile his father, Howard Masch- 
eier, did his end of the show 
om the studio. Young dise jockey 
heard each Saturday on a chil- 
en's record program. 

e—e—e 


n 21%erp RECORD CLAIMED 


in W speed record for filming, de- 
3 is dovgloping and airing newsreel film 
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ear agclaimed by WPTZ (TV) Phila- * 


assed wlphia, Station’s film unit took 
e is uetures of U. S. Attorney General 
» list gmes P. McGranery on April 3, 
his wyo and a half hours after his ap- 
e Radapintment to the President’s cabi- 
zo at @t shortly before 4:30 p.m. Shots 
yy Premed between 7 and 7:20 p.m. 
week, fete seen on NBC’s Camel News 
the ng’"tvan same night, 7:45-8 p.m. 
directi 

racts 
} pointe 
est ¢0 
sion 
d 
as } 
gle fp 
orders, 
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personnel will sell community 


your coverage area 


PROMOTION stressing economy of 
radio advertising compared to cost 
of other media has been distributed 
by WBBM Chicago. Copy deals 
with one advertiser’s “case history” 
and points out that money spent 
in radio produced results far great- 
er in ratio to money spent than did 
advertising through any other me- 
dium. 
e—e—-e 
SIGN LANGUAGE 


NEW technique is being used by 
Mary Jones, women’s commentator 
for WFIL-AM-TV Philadelphia, on 
her weekly TV program. Program 
is conveyed in sign language for 


deaf and hard-of-hearing. As re- 


sult, nearly 2,000 laudatory letters 
came to station after first effort 
and method was continued as regu- 
lar feature on TV. One camera cov- 
ers interpreter exclusively through- 
out half-hour program’ each 
Wednesday, and other two focus on 
Mary and Howard Jones and their 
guests. 
e e e 

CLASSROOM PROGRAMS 

TV classroom series will resume on 
WAAM(TV) Baltimore April 23. 
Show, titled Baltimore Classroom: 
1952, will be patterned after the 
1950 series. Program, seen once 
a week, telecasts unrehearsed ses- 
sions from local public school class- 
rooms. 





CALIFORNIA MARKET 
LETTER pointing up Southern 
California as all-year market—and 
particularly in summer months— 
is being distributed to trade by 
KNX Los Angeles under signature 
of Edwin W. Buckalew, assistant 
general manager in charge of sales. 
Letter says over one quarter of 
year’s total retail sales are made in 
three summer months and notes in- 
flux of tourist trade. Figures are 
quoted on sets-in-use in area and 
KNX average share of summer au- 
dience in Los Angeles. 









experienced sales 


programs throughout 





DAVENPORT 3-3061 
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KLZ PROMOTES SERIES 


PROMOTION drive has_ been 
launched by KLZ Denver for its 
Philo Vance series under sponsor- 
ship of Denver National Bank. Sta- 
tion placed cartooned cards at each 
teller’s window, prepared colorful 
statement insert, designed a lobby 
easel and display window and aired 
announcements and motion picture 
trailers. Display uses “Wanted, to 
Solve Baffling Mysteries” as theme 
and books by S. S. Van Dine, origi- 
nal author. 





e ee e 
SCHOLARSHIP PLAN 
FOR seventh consecutive year, 
KFAB Omaha is cooperating with 
U. of Nebraska on its “In-Service 
Scholarship” program. Station 
takes students from the school’s 
radio department for summer train- 
ing in studios. Past winners, in- 
cluding announcer Bob Jones and 
farm director Herm Harney at 
KFAB, have gone on to key jobs in 
the broadcast field, according to 
Harry Burke, KFAB general man- 
ager, who made announcement. 
e—e e 

NEW INDUSTRY 
CAMPAIGN to attract new indus- 
try to the San Francisco East Bay 
area has been started over WPIX 
(TV) New York through Ryder & 
Ingram, Oakland, Calif. Series 
consists of three five-minute pro- 
grams dramatizing advantages of 
Alameda County as an industrial 
location. Ross Ryder of agency is 
account executive on drive, 
launched for metropolitan Oak- 
land March 30. 

—_____—-9—_0—® 
HOLIDAY SHOWS 


PLANS for entertaining children 
Memorial Day are being mapped 
by Spooks Beckman, m.c. of Big 
Bear Dollar Derby on WLWC 
(TV) Columbus, Ohio. Mr. Beck- 
man got idea from Washington’s 
Birthday circus show he put on 
for children. Station decided that 
on future school holidays, Mr. Beck- 
man will put on similar program 
for kids, issuing tickets in advance 
for the show. 





e—e—e—____ 
“HARD SELLING” PAMPHLET 


“HARD selling” pamphlet, point- 
ing up an advertiser’s accolade in 
response to announcements on its 
daily Every Woman’s Hour, fea- 
turing Helen Brooks, home econ- 
omist, is being circulated by 
WFBR Baltimore. Message con- 
veyed is just how well advertiser’s 
product gets across via radio “es- 
pecially in a strong TV market.” 
Advertiser cited in the piece is 
The Sofskin Co., Bloomfield, N. J., 
maker of skin cream. 
+ 9-—9-—@ 

RADIO PLUGS MERCHANDISE 
RETAIL buying is getting a lift 
from WNEW New York. Station 
has begun extensive campaign of 
“reminder - to- buyer” announce- 
ments designed to make listeners 
aware of their needs for various 
kinds of merchandise. Over 100 
unsponsored spots of this type are 
aired by the station daily to stim- 
ulate retail buying which has re- 
portedly been at an unusually low 
ebb of late. 


Mr. William J. Hecker 
Cecil & Presbrey 
Cincinnati, Ohio 
Dear Biil 
Gist yestidy I seen a memo on the 
boss’ desk with a hull mess uv figgers. 


Down at th’ 


bottom it sed 
that WCHS 
with 5,000 
watts on 580 
haz more lis- 
teners hyar in 
West Virginny 
than any other 
stashun in th’ 
state. Ef’n 
you add thet 
to the fact thet 
we hev more 
listeners hyar 
in Charleston 
than th’ 
other four 
stashuns, you 
can shore see 
that WCHS 
will sell a hull 
lot of Redtop. 
Yrs. 


Algy 


WCHS 


Charleston, W. Va. 
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Additional Radio-TV 


BASEBALL Schedules Announced 


FURTHER baseball signings and broadcast schedules have been an- 
nounced by radio and TV stations. 
Complete home schedule of the Boston Red Sox will be telecast through 


Orioles (International League) on 
a two games per week basis for the 
fifth straight year. Covered will be 
Thursday night games and the first 
game of each Sunday afternoon 
double-header, station announces, 
with Chuck Thompson handling 






James A. Willard 
JAMES A. WILLARD, 63 f ON 


was a children’s favorite as “y 
Wip” on WIP Philadelphia ¢ 
1932 to 1936, died April 3 
heart ailment at his North p 











joint sponsorship of the Atlantic Refining Co., Narragansett Brewing 


Co. and Liggett & Myers Tobacco 
Co. 

To 77 home games will be added 
two pre-season games between the 
Red Sox and the Boston Braves, 
April 12-138. The TV coverage will 
be alternated between WBZ-TV 
and WNAC-TV Boston. In addition 
arrangements are being made to 
have 31 games carried by WJAR- 
TV Providence. 


Under the same joint sponsor- 
ship, all 154 home-and-away Red 
Sox games will be aired over 
WHDH Boston and fed to a net- 
work of 15 stations in Massa- 
chusetts, Rhode Island, Connecticut 
and New Hampshire. 


Curt Gowdy, Tom Hussey and 
Bob LeLaney, veteran New Eng- 
land sportscasters, will handle both 
radio and TV announcing. 


Agencies directing the broad- 
easts are N. W. Ayer & Son for 
Atlantic Refining and Cunningham 
& Walsh for Narragansett Brew- 
ing and Liggett & Myers. 


Atlantic Refining, along with 
the Adam Scheidt Brewing Cuv., 
will sponsor games of the Phila- 
delphia Athletics and Phillies. 


Philadelphia baseball videu 
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PORTABLE — LIGHTWEIGHT ~ 
Recorder in one case — 
Amplifier in the other. Easy 
handling — compact! 


QUICKLY RACK MOUNTED © 
Units can be combined for 
studio operation of pertablie — 
equipment. 
mm Operation ovailable by com- 
_ bining enits in rich Magne- 
corder cabinets. : 


for new catalog — write 
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schedule calls for 58 day games, 43 
of which are to be played on week- 
ends or holidays. No night games 
are to be telecast. 

WIBG Philadelphia will air the 
radio broadcasts, with 16 other sta- 
tions from Wilmington through 
eastern Pennsylvania hooked into 
the Athletics-Phillies network. 

Telecasts will be divided among 
three Philadelphia stations, WPTZ 
(TV), WFIL-TV and WCAU-TV. 

Announcers will be Byrum Saam 
for the Athletics and Gene Kelley 
for the Phillies with Claude Haring 
as alternate and color man for 
both. 

In addition, WFIL-TV will pre- 
sent Messrs. Saam and Kelley in a 
15-minute program, Strictly Base- 
ball, Monday, beginning April 14. 


Washington Plans 


WWDC-AM-FM Washington 
will air the full 154-game schedule 
of the Washington Senators in 
addition to 12 pre-season exhibi- 
tion games. Phillips Radio & Tele- 
vision Co. and the Christian 
Heurich Brewing Co. (for its Old 
Georgetown beer) will sponsor all 
broadcasts on an alternating basis. 


KRIC Beaumont, Tex., will air 
MBS’ Game of the Day during the 
afternoon. During the evening the 
station’s sportscaster, Ed Dittert, 
will describe games of the Beau- 
mont Roughnecks. 

KNOE Monroe, La., will broad- 
cast all home-and-away games of 
the Monroe Sports with Irving 
Zeidman, KNOE program director, 
handling play-by-play. Frigidaire 
and the Coca-Cola Co. share spon- 
sorship. 

WOAI-TV San Antonio, as a 
public service, was to telecast an 
exhibition game last Saturday be- 
tween the St. Louis Browns and 
the Brooke Army Medical Center 
Comets by remote pickup from Ft. 
Sam Houston’s Christy Mathewson 
Field. The game was to be carried 
to the bedsides of 2,000 patients 
of Brooke Army Hospital where a 
TV receiver is available in each 
ward. 

WMAR-TV Baltimore will tele- 
cast home games of the Baltimore 












KXOK Bat Boy 


CONTEST being conducted 
by KXOK St. Louis, the 
Browns baseball station for 
this season, will award $500 
and a job as the Brownies 
bat boy to the lad, 10 to 16, 
who writes the best 150-word 
letter on “Why I want to be 
bat boy for the Browns.” 
Second place winner in the 
contest, which ends April 13, 
will be bat boy for the 
Browns’ visiting opponents. 


play-by-play assisted by John Mc- 
Lane. Gunther Brewing Co. will 
sponsor the telecasts, coverage of 
about a total two-dozen games. 
Biow Co. was the handling agency. 


delphia home. Mr. Willa 
was in the visual education dat Ne 
ment of the Society for Preys 
of Cruelty to Animals. His 


Mrs. Elsie T. Willard, suryiyesashington, D 
Membe 
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APRIL 4 THROUGH APRIL 10 


CP-construction permit 









ommercial | 


Everett L. D 

NATIONAL 
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ant.-antenna cond.-conditions| 


DA-directional antenna D-day LS-lecal sunset | Craven, Le 
ERP-effective radiated power N-night mod.-medificatia 
STL-studio-transmitter link aur.-aural trans.-transmitt, WUNSEY BUIL 
synch. amp.-synchronous amplifier - vis.-visual unl.-unlimited WASHIN 
STA-special temporary autherization Mews 


Grants authorizing new stations and transfers, accompanied ry 
roundup of new station and transfer applications, begin on page 9, 


April.4.Decision . . . 


COMMISSION EN BANC 
Granted 1430 ke 
WHIL Medford, Mass.—Granted mod. 
CP to change from 1540 ke, 250 w, D, 
to 1430 kc, 500 w, D and change type 
of trans. [BeT, April 7]. 


April 8 Decisions .. . 
BY FCC BROADCAST BUREAU 


Granted License 

WIST Charlotte, N. C.—Granted li- 
cense new AM station: 930 kc, 5 kw-LS, 
1 kw-N, DA-N, unl.; cond. 

WCMY Ottawa, Ill.—Granted license 
new AM station: 1430 kc, 500 w, D. 

KABR Aberdeen, S. D. — Granted 
license new AM station: 1220 kc, 250 
w, D. 

WGAF Valdosta, Ga.—Granted li- 
cense for new AM station: 910 kc, 5 kw, 
DA-N, unl.; cond. 

WJBY-FM Gadsden, Ala.—Granted 
license new FM station: 103.7 me (Ch. 
279), ERP 2.45 kw, ant. 78 ft. 

WAGA-FM Atlanta, Ga.—Granted li- 
cense new FM station: 103.3 me (Ch. 
277), 42 kw, ant. 530 ft 

WSGN-FM Birmingham, Ala.—Grant- 
ed —— new FM station: 93.7 mc 
(Ch. 229), 55 kw, ant. 850 ft. 

WTOC-FM Savannah, Ga.—Granted 
license new FM station: 97.3 mc (Ch. 
247), 5 kw, ant. 260 ft 

KTAC Tacoma, Wash.—Granted li- 
cense covering frequency change, 















Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
STerling 3626 














e TOWERS e 
AM ® FM ®@ Tv ® 
Complete Installations 
TOWER SALES & ERECTING CO. 
6100 N. E. Columbia Bivd. 
Portland 11, Oregon 
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rae A ee of Pee instj E. Cc 

ion o and change in 

location; cond. . CONSUL 
KSOO Sioux Falls, S. D—Gm ED 

license covering change in hoy 

operation from limited to unl, yapOND BLDG. 

kw_N, 10 kw D, installation of D WASHII 

and change trans. location; coné, Meml 


WMSC Columbia, S. C.—Granted 
cense covering increase in N » 
and changes in DA: 1320 ke, 1 
DA-N, unl.; cond. 


WPEN-FM Philadelphia, Pa.—G 








ed license covering —— in en AN 
ing FM station: 102.9 me (Ch. 2 Wilt 
kw, ant. 420 ft. Formerly ¢ 
Granted Modification i7 15th St., | 
KDSJ Deadwood, S. D.—Gra 
mod. CP to change main studio i r WASHI 


tion and extend commencement 
completion dates to 2 months an 
months from date of grant, rep 
tively; cond. 








Extend Completion Date 


KNBR North Platte, Neb—Gr LYNNI 
mod. CP for extension of complet 
date to 6-15-52; cond. “Registered | 
KPOL Los Angeles—Granted m 
CP for extension of completion 4 1311 G St., N 
to 8-7-52; cond. 
Wash 


WARM Scranton, Pa.—Granted m 
CP for extension of completion 4 
to 7-15-52; cond. 

KG2XAZ, Associated Bestrs. } 
Near Easton, Pa.—Granted mod. 
for extension of completion date 













10-2-52. ROBERT 
WTIC Hartford, Conn.—Grantedn 

CONSULTIA 

0 BANKER 

SAN FRANC 

SU 








COMMERCIAL RADIO 
MONITORING COMPANY | BERNARI 
PRECISION FREQUENCY MEASUREMENT 
Engineer on duty all night every wight 
JACKSON 5302 
P. O. Box 7037 Kansas City, 









CONSULTIN 
501¢ 
Hellywood, Ce 



























. VACANCY P for extens 


YOUR FIRM’S NAME in this “vacone/‘P +1-52. 
will be seen by 15,500 readers—t 
tion owners and managers, chief # 23 
gineers and technicians—applicam' KAST Ames 
for AM, FM, Television and authori 
ity 
facilities. 
May, J 


ROADC, 


























ONSULTING RADIO & TELEVISION ENGINEERS 


































as “Tj 

hia § 

1 3 " 

—— JAMES C. McNARY ee: nprornten at GEORGE C. DAVIS 

n ( National Press Building Consniing Gagtueer ‘ 501-514 Munsey Bldg.—STerling 0111 



































and Laboratories 

1339 Wisconsin Ave., N. W. 
ashington, D. C. ADams 2414 

‘ Member AFCCE * 


National Press Bidg., Wash. 4, D. C. 
Telephone District 1205 
Member AFCCE * 


Upper Montclair, N. J. MO. 3-3006 
Laboratories Great Notch, N. J. 
Member AFCCE* 


Washington 4, D. C. 
Member AFCCE * 








ommercial Radio Equip. Co. A. D. RING & CO. There is no substitute for experience GAUTNEY & RAY 
frerett L. Dillard, Gen. Mgr. 26 Years’ Experience in Radio GILLETT & BERGQUIST CONSULTING RADIO ENGINEERS 
/ — rer Engineering 982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. MUNSEY BLDG. REPUBLIC 2347 g ‘ , 1052 Warner Bldg. 
0. BOX 7037 JACKSON 5302 WASHINGTON 4, D. C. WASHINGTON, D. C. Washington 4, D. C. 


veil KANSAS CITY, MO. Member AFCCE * Member AFCCE * National 7757 





ion] 
nset | Craven, Lohnes & Culver 
catin 
mite| MUNSEY BUILDING DISTRICT 8215 
ed WASHINGTON 4, D. C 


McINTOSH & INGLIS R U Ss S ELL P MA Y WELDON & CARR 
1216 WYATT BLDG. _ WASHINGTON, D. C. 
WASHINGTON, D. Cc. 1422 F St., N. W. Kellogg Bldg. 1605 Connecticut Ave. 
Metropolitan 4477 Washington, D. C. REpublic 3984 Dallas, Texas Seattle, Wash. 
Member AFCCE * 4212 S. Buckner Blvd. 4742 W. Ruffner 
Member AFCCE* 


Member AFCCE * Member AFCCE* 


E. C. PAGE MILLARD M. GARRISON KEAR & KENNEDY A. EARL CULLUM, JR. 


CONSULTING RADIO 1519 Connecticut Avenue =e sian CONSULTING RADIO ENGINEERS 
eo wi WASHINGTON 6, D. C. ene _ HIGHLAND PARK VILLAGE 
. WASHINGTON 6, D. C. 

WASHINGTON 5, D. C. MICHIGAN 2261 DALLAS 5, TEXAS 


- 
Member AFCCE * Member AFCCE * Menken PCC JUSTIN 6108 


WILLIAM L. FOSS, Inc. JOHN CREUTZ GUY C. HUTCHESON ROBERT M. SILLIMAN 
Formerly Colton & Foss, Inc. 319 BOND BLDG. REPUBLIC 2151 P. O. Box 32 AR 4-8721 1011 New Hampshire Ave., N. W. 
M7 15th St., N. W. REpublic 3883 WASHINGTON, D. C. 1100 W. Abram Republic 6646 
WASHINGTON, D. C. Member AFCCE * ARLINGTON, TEXAS Washington 7, D. C. 


LYNNE C. SMEBY GEORGE P. ADAIR WALTER F. KEAN WILLIAM E. BENNS, JR. 


Consulting Radio Engineers 
Quarter Comer Prafessieast Experience AM-TV BROADCAST ALLOCATION, 


“gistered Professional Engineer” elect adie: Television- FCC & FIELD ENGINEERING Consulting Radio ~~ ay 
mn lectronics- icati . : : 3738 Kanawhe St., N.W., Wash., D. C. ‘ 
qn G St, N. W. EX. 8073 1833 M St, N. W., Wash, 6, D. C. 1 Riverside Rood—Riverside 7.2153 "Phone ORdway 8071 . 


Executive’ 1230—Executive 5851 Riverside, Ill 
Washington 5, D. C. ; Nights-holidays, Lock -1819 as Bex 2468 Birmingham, Ale. 
’ oa Maar Via ts — (A Chicago suburb) Phone 6-2924 








ROBERT L. HAMMETT GRANT R. WRATHALL 
leaps JOHN B. HEFFELFINGER Aptos, California RAYMOND M. WILMOTTE 


Appointments arranged for 1469 Church Street, N. W. DEcatur 1231 
20 BANKERS INVESTMENT BLDG. 815 E. 83rd St. Hiland 7010 San pS ee Seattle Sart Lake City " ies ee 


SAN FRANCISCO 2, CALIFORNIA aa a ae eee SoS 
2 KANSAS CITY, MISSOURI Box 260 APTOS—3352 Member AFCCE * 
SUTTER 1-7545 Member AFCCE* 





AABLABLABBERBEABREEBRERREREEREERERESLREREEEEESEREEEERE EEE EEE EEE EE ES BO’ 


MARCH BOX SCORE 


STATUS of broadcast station authorizations at the FCC on March 31 
follows: 


10 
ban BERNARD ASSOCIATES 


ry wight CONSULTING RADIO ENGINEERS 











5010 Sunset Blvd. 




















gS AM FM TV 
. TIONS CON Seg Total authorized 2,413 650 108 
Mlywood, Calif. NOrmandy 2-6715 Member AFCCE* Total on the air 2,339 636 «=: 108 
Licensed (all on air) 2,322 574 94 
Construction permits 91 76 14 
# for extension of completion dates License Extended Total applications pending 1,063 143 620 
1-52, Total applications in hearing 223 9 185 
WRLD-FM Lanett, Ala.—License ex- Requests for new stations 320 6 521 ! 
7 p.m. Sign Off tended on temporary basis to July 1, Requests to change existing facilities 205 13 53 ’ 
MSI Ames, lowa—Granted request 1952. Deletion of licensed stations in March 0 3 0 
wuthority to sign off at 7:00 p.m. Deletion of construction permits 2 0 0 


May, June, July and August. (Continued on page 96) 
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CLASSIFIED ADVERTISEMENTS 


Payable in advance. 


Checks and money orders only. 


Situations Wanted 20¢ per word—$2.00 minimum @ Help Wanted 25¢ per word—$2.00 minimum 
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch 


No charge for blind box number. 


to box numbers are sent at owner’s risk. 


sibility for their custody or return. 





Help Wanted 





Help Wanted (Cont’d) 


Send box replies to 
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C. 
APPLICANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing. All transcriptions, photos, etc. sent 


BROADCASTING « TELECASTING expressly repudiates any liability or respon- 


Help Wanted (Cont’d) 





Salesmen 





Two station western New York market 
of 95,000 has opening for loyal reliable 
self starting salesman with car. Must 
know radio. Earning possibilities un- 
limited $75.00 weekly plus 5% for good 
man. Box 763M, BROADCASTING - 
TELECASTING. 


50,000 watt AM, needs topflight sales- 

man working protected accounts, in a 

friendly and easy to live in south Texas 

= Write K-SOX, Harlingen, 
‘exas. 


Announcers 





Key job for better than average ex- 
perienced announcer with first class 
ticket. Pleasant small city upper mid- 
west. Long established net affiliate. 
Low turnover. $75.00 and raises. Send 
audition and facts Box 183M, BROAD- 
CASTING - TELECASTING. 


Wanted, experienced announcer-en- 
gineer for progressive southeastern 
city. Announcing ability-permanency 
most important. $70.00 per week and 
talent shows. Send photograph and 
dise first reply. Box 296M, BROAD- 
CASTING . TELECASTING. 











Experienced announcer by Rocky 
Mountain area network station. Send 
full particulars, audition record and 
salary requirement first letter. Box 
me BROADCASTING - TELECAST- 





Combination announcer-engineer, 1st 
phone, needed for opening at north- 
eastern station. This will be a per- 
manent position for the right man, who 
ean handle all kinds of programs 
capably. Starting salary $300 per 
month. Regular pay increases. Rush 
full details. Box 504M, BROADCAST- 
ING - TELECASTING. 





Immediate opening for strong night 
announcer with network affiliate. Pay 
dependent on _ ability. Box 536M, 
BROADCASTING - TELECASTING. 


Combo-man, with first phone for per- 
manent job with fulltime northeast in- 
dependent. We've been enjoying the 
results of sound business operation for 
over two years. There is a good future 
here for a man who wants to settle 
down in a friendly community. Salary 
starts at $300 per month with regular 
increases. No floaters wanted. Box 
564M, BROADCASTING . TELECAST- 
ING. 








Announcer-engineer first class ticket, 
$65.00 to start. Southern network sta- 
tion. Opening immediate. Box 571M, 
BROADCASTING . TELECASTING. 


Hillbilly and commercial man. South- 
west NBC regional wants early morn- 
ing hillbilly jockey and MC who can 
also do acceptable straight commercial. 
40 hours. TV minded. Send detailed 
letter, photo and versatile tape or disc. 
Box 639M, BROADCASTING . TELE- 
CASTING. 








Announcer-engineer first class ticket. 
$60.00 to start. Virginia network sta- 
tion. Opening immediate. Box 724M, 
BROADCASTING - TELECASTING. 


1000 watt independent daytimer near 
Chicago wants staff announcer. Per- 
sonal interview required. State age, 
experience. Box 753M, BROADCAST- 
ING - TELECASTING. 

Good combo man needed May First by 
progressive network station in New 
Mexico, high guarantee. Send all par- 
ticulars first letter. Box 756M, BROAD- 
CASTING . TELECASTING. 











Experienced newsman, ability to gather 
write, deliver news, Iowa kilowatt 
prefers man with farm background. 
Rush details, experiences, tape, photo, 
references. Box 773M, BROADCAST- 


ING - TELECASTING. 





Announcer-engineer. South Carolina 
1 kw daytimer. Emphasis on announc- 
ing. Will give inexperienced man with 
good voice and reading ability an op- 
ortunity. Give full details in first 
etter. Good working conditions. Box 
= BROADCASTING + TELECAST- 
NG. 


DJ wanted—Negro DJ for major mar- 
ket. A real opportunity for one with 
experience and dependability and able 
to do A-1l sell job on air. Give full 
particulars to Mr. Sloan, KXLW, St. 
Louis, Missouri, DElmar 1320. 





Tmmediate opening for staff announcer 
heavy on news. Send disc and full in- 
formation first letter. Radio Station 
KVAL, Brownsville, Texas. 





Combo-man, Pacific northwest kilowatt 
independent. Good man can start at 
$72.50. Car necessary, Ist class ticket, 
good announcer. 40 hour week, over- 
time. Apply with disc and photo. 
KWIE, Kennewick, Washington. 


DJ wanted—Hillbilly DJ. A real op- 
portunity in a major market. Must play 
a guitar and/or fiddle and have some 
experience in selling on the air. Give 
full particulars to Mr. Sloan, KXLW, 
St. Louis, Missouri, DElmar 1320. 


Wanted, hillbilly disc jockey at once 
for morning shift, must be sober and 
willing to work. Good salary to start. 
Contact Radio Station WDKD, Kings- 
tree, S. C. 











Combination announcer - engineer, 1st 
phone. Permanent position for right 
man. Emphasis on announcing. 1000 
watt daytime station. $70 per week. 
Phone collect Keith Moyer, WTIM, 
Taylorville, Illinois. 





Good announcer who can handle pro- 
gramming and write local news. Ex- 
cellent opportunity, immediate opening. 
Air mail voice disc, salary requirements, 
Complete personal data. Manager, 
WHIT, New Bern, N. C. 





WPAZ, Pottstown, Penna., needs good 
matured voiced morning man who 
wants to sell in the afternoon and a live 
wire deep voiced disc jockey. You 
will replace an announcer going to a 
major network and a disc jockey called 
back into service. Personal interview 
preferred. 





Staff announcer wanted. Good place 
for family man. Must have car, operate 
turntables. Prefer someone with inde- 
pendent station experience. Send audi- 
tion, details, to WPIC, Sharon, Pa. 





News announcer. Experienced. Day- 
time station 1000-watt. Must have good 
voice with selling power. Starting 
salary $65. Contact Keith Moyer, 
WTIM, Taylorville, Illinois. 





Technical 


Engineer, first class ticket, experience 
unnecessary, no announcing, western 
Penna. 250 watter, network, $50 for 
40 hours, paid vacation, address Box 
a BROADCASTING « TELECAST- 


Opportunity for combo. Box 710M, 
BROADCASTING - TELECASTING. 





First class engineer, no announcing, 
state minimum salary. Box 740M, 
BROADCASTING - TELECASTING. 


Chief engineer, Iowa kilowatt wants 
experienced man with announcing ex- 
perience, good pay, send complete de- 
tails, photo-references. Box 772M, 
BROADCASTING - TELECASTING. 








Wanted AM control operator. Strictly 
technical requirements, not production. 
Station also operates TV. Location 
south central New York. Box 782M, 
BROADCASTING + TELECASTING. 


Engineer, 1st ticket only requirement. 
Box 651, Patchogue, L. I., N. Y. 





Immediate opening for lst phone en- 
gineer. 5 day week with good pay. 
250 watt ABC station. Send back- 
ground and reference information with 
first letter to KBIX, Muskogee, Okla- 
homa. 


Wanted—First class engineer-announc- 
er. Experience desired but will con- 
sider all. Indicate salary need and 
availability. KBIZ, Ottumwa, Iowa. 


Permanent position for first phone en- 
gineer. Excellent ousert AM-FM 
network affiliate in central Texas town 
of 28,000 population. No announcing. 
Good pay. ‘or details contact Burton 
Bishop, KTEM, Temple, Texas. 


First class engineer, no experience re- 
quired. WCOR, Lebanon, Tennessee. 





Wanted immediately. Two combina- 
tion engineer - announcers. Florida 
west coast city. Send audition, photo, 
resume and Salary requirements 
WDHL, Bradenton, Florida. 


Immediate opening for first class oper- 
ator, WEAV, Plattsburg, N. Y. 





Wanted—Engineer, first phone, experi- 
ence unnecessary. Contact Chief En- 
gineer WEOL, Elyria, Ohio. 





Engineer wanted. No experience neces- 
sary. Good pay. Great opportunity for 


right man. Apply WFLB, Fayetteville, 
North Carolina. All applications an- 
swered. 





Immediate opening for engineer with 
first class license. Good opportunity 
for inexperienced man who wants to 
learn broadcast radio. Good salary, 
excellent vacation area, no housing or 
transportation problems. WGNI, Wil- 
mington, N. C. 


Immediate opening first phone engi- 
neer-announcer. Beginners considered. 
40 hour evening shift, mainly network. 
Good working conditions and opportu- 
nity to advance. Air mail voice disc, 
salary requirements, complete _ data. 
Manager, WHIT, New Bern, N. C. 








First class engineer-announcer. Per- 
manent position, good working condi- 
tions. WJAT, Swainsboro, Georgia. 


KGLO, Mason City, Iowa, needs an 
engineer for recordings and remotes. 
Start at $59.40 for 40 hours. Permanent 
position. Immediate opening. 





Wanted—Consulting engineer, field and 
application work AM and TV. Please 
state full qualifications and personal 
status. Replies held confidential. Walter 
F. Keen, 1 Roverside Rd., Riverside, Il. 


Engineers, announcer, salesmen. Im- 
mediate openings. Good pay and work- 
ing conditions with group-owned ssta- 
tions. Offering opportunities for ad- 
vancement. Disc and photo with ap- 
plication. Rollins Broadcasting, Inc., 
Moore Building, Rehoboth, Delaware. 





Ist class engineer-announcer wanted. 
$65.00. KDLK, Del Rio, Texas. 


Operator with first class phone license 
at 250 watt broadcast station affiliated 
with ABC. First change in engineering 
department since 1945. Salary open. 
Box 799M, BROADCASTING . TELE- 
CASTING. 


Wanted immediately, transmitter opera- 
tor with first class phone license. No 
experience necessary. Starting salary 
fifty-five per week. Write Chief Engi- 
neer, WSIP, Paintsville, Kentucky. 


Immediate opening for first phone. 1 
kw. No experience necessary. Need 
car. Contact Chief Engineer, WTNS, 
Coshocton, Ohio. 








E 
' 


Help Wanted (Cont'd) gituations W 






















Production-Programming, ( Ann 
Wanted—Capable young lady fg psatile: Knowle: 
tinuity. Real opportunity with nes, and cc 
affiliate in Michigan, midway begio and TV sch 
Chicago and Detroit. Prefer sobre in U-. 5- 
with air work who can build dgpADCASTING 





women’s show. Kindly send detaj 
yourself as well as disc, or t» 
available. Box 700M, BROADCAgy 
« TELECASTING. 







rogressive ! 
a a a . the 
ndcaster with 
sales records 

















News director, supervisor, 4 man gimanent _ pleas 
farm and news department. Qns—BoADCASTING 
perienced men with journalism ¢& 

need apply. Good salary with baperienced 2m” 
5 kw_ midwest. Box 705M, Brom ommendation. 
CASTING - TELECASTING. 


50 kw CBS affiliate, one of the naj 4 
most progressive and outstandj 
tions, needs a program director 
solid experience, ideas and prog nouncer-news¢ 
ingenuity. Good salary. Outstayfience. Colles 
opportunity for right man. Box jb available. 
BROADCASTING + TELECASTINggSTING - TEL 






















































: : s idwé 
Wanted: Continuity chief. Experjegpnotch ™mICY 
writing for all types of Clieain ‘ years. _ 
letter full details, copy samples, yy. Aso 1 
erate, heelthtul ne. Salary agg aa. ge oe 
ing to your ability. Program Dire, | 
KCSJ, Pueblo, Colorado. mees. Presen 






for station 

rts man who 
DJ. Tape } 
OADCASTIN¢ 


ounces < _— 
5 r roun 
Situations Wanted agg fransc 


i : OADCASTIN' 


Continuity writer. Need a “take chay 
guy or gal for commercial contin 
department. KIRX, Kirksville, 
souri. 








































Managerial gouncer-eng 
Shae " i ve 
Attention southern station own Sei ases, 
Two young men, general manager @*’ um. Box 
chief engineer want to operate soy® s 






ern station, hard workers. Can 
complete charge. Need only work 
interest, or chance to buy in. 
on BROADCASTING - TELE 
NG. 





ed, veteral 
Bnerience. Str 
Y prking in wes 
x 762M, BRC 
TING. 


















I’m ready for manager’s job. 7y 
experience all phases of radio. Coll 









ork man: 

















graduate, active in civic affairs, ra MBS affil 
to meet competition. Want opporiange for fur 
nity for security earned by hard Work with AFR 
Good potential must be present. Preif}p in the busi 
north or midwest, but will consider Mest. Box 767 
replies. Excellent references. Box Ti, ECASTING 
BROADCASTING + TELECASTING. — 

and special 
Experienced manager, thirty, collegjd sell. Expe 





degree, seeks “utility” position southfamming. Ener 
west. Experienced in copy, promotioght disc, inter 
sales, announcing, administration. Fuller and spons' 
capable on and off air during owner@ky. Box 769 
general manager’s absence. Box TIMELECASTING 
BROADCASTING + TELECASTING. jockey, cl 


Attention all—Available after April ipute top FE 
triple AAA aggressive, alert, abkpdwest city ¢ 
radio-TV executive. Twenty-two yeanpevision static 
in all phases of radio broadcasting yence. Prefer 
television industry. Ten years witiff. $125 guare 
national network in New York, qual-{iM, BROAD¢ 
fied as general manager and/or pr 
gram, sales, production, public rele 
tions, promotion director/manager. Ex 
cellent contacts with advertising ani 
talent agencies. Prefer New York, Phil 





















p you need 
nouncing. | 
Peet. I hav 












adelphia, Washington, D. C., Florida’ ged 
Los Angeles area. Presently very busy m string ba 





but have very good reasons for wantf 
ing to make change. Will be delighte 
to discuss any sincere proposition of 

fering opportunity and compensatiot ae 
commensurate with performance. Wilfmbination 

submit topflight endorsers. Address Bo | married, v 
787M, BROADCASTING ~- TELECAST ly employ: 


ING. ter oppor’ 


. pl informati 
Manager—have proven record of pllihoancasTy 
ting stations on paying basis from 
standpoint of sales and programmiQé.finouncer wi 
Prefer radio-TV combination or TVBrience. Av 
plans in near future. $10,000 star. Bitesalary, h 
Box 797M, BROADCASTING « TELE NG «| 
CASTING. 



























—— 








- uncer - 
General manager — program directot. forts, news, 
Small market experience. 28, married,[H0. Prefe 
1 child. South or midwest preferred ROADCAST 
Box 798M, BROADCASTING - TELEE 
CASTING. 









announ: 
—— Ft; age 27, 
empt; han 

ee ae ay; availab 
Sales or  sales-management. Seven fROADCAST 
years well-rounded radio. _ Presently 
earning in excess of $7200. 32. Family 
Box 693M, BROADCASTING «+ 
CASTING. 






Salesmen 


















houncer-c: 
a, draft 
ompleted 2 
- — —__—_—#% voice, 
Salesman-newsman, experienced, bestiRtienced, N 
references, interested combination only. ff tewscaste: 
Box 759M, BROADCASTING « TELE-BRierences, 
CASTING. =z my ey 


lent ra 
nse 
ence. Box 
4 0r telept 
















College graduate, 26, veteran, seeks 
sales position radio-television. NeW 
York advertising agency background. 
Box 768M, BROADCASTING + ‘ 
CASTING. 


















i 





'd) | situations Wanted (Cont'd) 





0 Announcers 





—— 
a 


stile: Knowledge announcing, CBO, 
for ate Mand commercials, graduate 
’ o and TV school. will travel any- 
sniere in U. S. Write. Box 660M, 
MDADCASTING - TELECASTING. 


essive Florida station is in- 
ie a thoroughly experienced 
deaster with successful production 
“sales records and the position is 
anent please write. ox 714M, 
NG -« TELECASTING. 


DADCAS 


‘perienced announcer-operator, fine 
smmendation. Emcee, musician, 
alist. Restricted permit, studying 
phone. Penna or vicinity, married, 

free. Box 752M, BROADCAST- 
. TELECASTING. 


nouncer-newscaster, three years ex- 
nieience. College graduate, veteran. 
Me available. Box 757M, BROAD- 
ESTING - TELECASTING. 


> notch midwest sports announcer. 
‘an years solid experience play-by- 
ly in big ten basketball, football, 

. Also boxing. Married, vet- 

n, college graduate, excellent ref- 
“Bnces. Presently employed. Look- 
for station that wants aggressive 

rts man who can sell. Can double 
DJ. Tape available. Box 758M, 
OADCASTING « TELECASTING. 


nouncer - program __ director. 

background. Want permanence. 
tails, transcription. Box 760M, 
OADCASTING + TELECASTING. 


nouncer-engineer, first class good 

nouncing, vet. 18 months experi- 
all phases, south preferred, $75.00 

nimum. Box 761M, BROADCAST- 
+» TELECASTING. 

















Ten 





Owne 
ager 





ed, veteran, draft exempt, 2 years 

in. Biperience. Strong on news and sports. 

E prking in west, wish to return east. 

x 42M, BROADCASTING - TELE- 
TING. 


7 ye —- = 

Col&twork man: Currently employed 1 
'S, Tel MBS affiliate one year, desire 
pa ange for further experience. Past 
rd Work with AFRS insures solid founda- 
. Preifin in the business. Disc, data on re- 
sider 
Ox TOM 
G. 





est. Box 767M, BROADCASTING - 
ASTING. ; 


and special events with originality 

collesad sell. Experienced promotion, pro- 

1 soutMamming. Energetic morning or smooth 

motionight disc, interview, talent, quiz. Man- 

n. Fullfer and sponsor references. Available 

wher gy. Box 769M, BROADCASTING - 
hy ELECASTING. 


jockey, currently employed. Ab- 
Apri] iplute top Hooper _ in four-station 
t, abkfidwest city of 300,000. Three strong 
ro yeanfievision stations have not dented au- 
castinggence. Prefer afternoon time around 
rs_withfl. $125 guarantee against talent. Box 








+ quali- - BROADCASTING + TELECAST- 


or pre 
ic rela 





>» youu need me? I do some staff 
nouncing. I have a _ second -clgss 

aeket. I have some experience in 
ling and programming, but my spec- 
ty is hillbilly DJ. I can also lead 

.fa string band. Can do early morn- 
gor personality show. 6 years ex- 

ofprence. Box 783M, BROADCASTING - 
ELECASTING. 


mmbination announcer-engineer, age 
p. married, vet, handle console. Pres- 
tly employed. Desire job offering 
ter opportunities. 2 weeks notice. 
information on request. Box 793M, 
: ROADCASTING - TELECASTING. 
mouncer with 1st phone. 3 years ex- 
ence. Available 2 weeks notice. 
ke salary, hours. Box 794M, BROAD- 
NG - TELECASTING. 


: mhouncer - engineer. Three years 
irectot.Gorts, news, talent shows. Family. 
varried, 50. Prefer northeast. Box 795M, 


ferred. BROADCA\ e 4 
fer POADCASTING « TELECASTING 














announcer, over 4 years experi- 
ae; age 27, college graduate, married, 
empt; handled all sports play-by- 
—— fy, available two weeks. Box 796M, 
Seven BROADCASTING .« TELECASTING. 


mouncer-control board operator, vet- 
a, draft exempt, single, age 24. 
mpleted 2 years Illinois University, 
“ Voice, diction, grammar. Ex- 
mienced, New York City station as 
Rewseaster, disc jockey. Excellent 
ences, tape or disc on -request. 
my Black, 345 Autumn Avenue, 
bklyn, N. Y. 


ellent radio voice, they say. First 

license. Combo’ operation expe- 
ee. Box 323, Palm Desert, Califor- 
telephone 76-2095. 








Situations Wanted (Cont'd) 





Situations Wanted (Cont'd) 





Combination man, first class phone. 
Some experience. Desire locate south- 
ern California or southwest with net 
affiliate. Oliver Grieve, Tempe, Ari- 
zona. 


Announcer or writer. Some experience. 
Good news, commercial and board man. 
Disc jockey with wide knowledge of 
various music. Graduate Pathfinder 
Radio School, Kansas City. Junior col- 
lege graduate. Single. Any offer con- 
sidered. Colored. Edward Love, 2505 
Morton, Parsons, Kansas. 





Combo man, ist phone. Draft exempt. 
Top news and sport. 250w to 10 kw ex- 
perience. Will travel. William Rogel, 
1275 Grants Avenue, New York City, 
N. ¥. 





Technical 





3% years experience, 3 as chief small 
network station. 24, single, vet, car. 
Northeast or north-central. Box 669M, 
BROADCASTING « TELECASTING. 


Chief engineer-announcer desires 
change. Will consider good paying 
combo job. Box 750M, BROADCAST- 
ING - TELECASTING. 

First phone. Slight experience AM- 
FM-TV. Eastern job preferred. Box 
wee BROADCASTING + TELECAST- 








Engineer, some _ experience. First 
phone. Desires TV work. Married, 
permanent. Box 779M, BROADCAST- 
ING -« TELECASTING. 


Ist phone license; Experienced, radio- 
television grad. Now employed. Mar- 
ried. Box 781M, BROADCASTING .- 
TELECASTING. 

Station engineer first class, experienced 
maintenance, no station operating ex- 
perience. Can announce if necessary. 
Box 784M, BROADCASTING - TELE- 
CASTING. 

First phone license, no commercial ex- 
perience. Desires studio and trans- 
mitter work. Draft exempt. Box 785M, 
BROADCASTING - TELECASTING. 


Engineer, ist phone. 4 years 50 kw 
AM-TV station. Crew chief and TV 
master control operation. Projection 
room experience. College, radio school 
background. Box 792M, BROADCAST- 
ING - TELECASTING. 


Production-Programming, others 




















Station or agency radio-TV production 
man. Experience includes 1 kw Chi- 
cago area PD, announcing, continuity, 
news rewrite, TV and theatre produc- 
tion. Married, veteran, age 27. North- 
western B.S. in Speech (Radio). Both 
innate and acquired production sense. 
Ideal production staff addition with an- 
nouncing, writing and art talent to 
wrap up the package. Box 706M, 
BROADCASTING «. TELECASTING. 


Continuity writer, fast typist, excellent 
references. South preferred. Box 
765M, BROADCASTING - TELECAST- 
ING. 

Gone about as far as I can here. Pres- 
ently in radio in over-million city. 
Twelve years program director morn- 
ing man, news director, time sales, 
agency. Considerable commercial TV 
experience. Family man, member Ki- 
wanis, Masons, Jaycees. Enjoy civic 
endeavor. Currently making in excess 
of $100 weekly. Expect high pay for 
plenty of responsibility. Fimest ref- 
erences. Detest moving and want this 
to be last time. Midwest, Wash., D. C., 
San Francisco, or environs. Box 766M, 
BROADCASTING - TELECASTING. 





Program director. Desires progressive 
northeast station. Top experience an- 
nouncing and news directorship. 
Box 777M, BROADCASTING - TELE- 
CASTING. 

If your station will give ambitious 
college graduate with writing ability 
and excellent voice, her start in radio, 
I am your gal. Contact Box 789M, 
BROADCASTING + TELECASTING. 


Program-promotion director three years 
net and independent experience de- 
sires connection with progressive sta- 
tion in larger market. Prefer outlet 
with TV plans and opportunity to work 
into that field. Veteran, married, re- 
liable. Box 790M, BROADCASTING - 
TELECASTING. 





Program director with first phone; 6 
years net and independents. Strong on 
announcing, news, jockey shows, writ- 
ing, MC. Thorough background in 
program department; copy, accounts, 
logs, production. Now Hollywood. Will 
travel” for permanent position with 
progressive station. Box 791M, BROAD- 
CASTING - TELECASTING. 


Television 





Salesman 





TV station-agency-film accounts execu- 
tive. Experienced sales, promotion, 
production, scripting. (Former news- 
paper ad mer.) $6,000.00 minimum. 
G. P. Baker, 3614 Riverside Drive, 
Huntington, W. Va. 





Technical 





Cameraman, studio technician. Tele- 
vision workshop graduate. Write copy. 
Direct show. Draft exempt. Box 755M, 
BROADCASTING - TELECASTING. 





Licensed technician, 10 years aural 
transmitter experience to 10 kw. Seek- 
ing position with California television 
station. Knowledge of video circuits. 
Presently employed, married, 32, car. 
22 Hanover, San Francisco. 





Production-Programming, others 





Producer - writer. Experienced all 
phases TV-radio. Presently employed 
Four A agency. Available May i 
Box 788M, BROADCASTING «- TELE- 
CASTING. 





For ‘Sale 


For sale: Established radio school in 
eastern city with valuable real estate 
and equipment. Box 776M, BROAD- 
CASTING + TELECASTING. 





Stations 





California. 1000 watts. Gross $150,000. 
Rich and growing area. 30% down. 
Box 751M, BROADCASTING - TELE- 
CASTING. 


For sale: Two well established radio 
stations by the owner. Sound proper- 
ties. Reasonably priced in non TV mar- 
kets. Middlewest, good prosperous 
markets. Illness reason for selling. In- 
formation will be revealed only after 
financial ability and intentions to pur- 
chase has been proven. Box 780M, 
BROADCASTING - TELECASTING. 





Western station. Independents. Affi- 
liates. All prices. Jack L. Stoll & 
Associates, 4958 Melrose Ave., Los An- 
geles 29, Calif. 





Equipment, etc. 


Tower—Wincharger, model 300, galva- 
nized, guyed triangular, good condi- 
tion, including beacon, tuning unit, 
lightning filter, transmission lines, as 
is, where is, Washington D. C. area. 
Make us offer. Box 622M, BROAD- 
CASTING - TELECASTING. 

For sale: 10 kw Western Electric fre- 
quency modulation transmitter, model 
506 B-2. Never been used. Box 673M, 
BROADCASTING - TELECASTING. 


Magnacorder tape recorder PT63 A2 
HX—amplifier—PT7-P EV mikes and 
other equipment used 15 hours. Must 
sell. Box 736M, BROADCASTING . 
TELECASTING. 

For sale—2-RCA-70C lateral pickup 
arms, heads and filters, complete. 2- 
spare heads for above. 2-RCA-70D ver- 
tical and lateral Universal pickup arms, 
heads and filters, complete. First $200.00 
takes the let. KENO, Box 1310, Las 
Vegas, Nevada. 


Wanted to Buy 
Stations 

Wanted —FM frequency modulation 
monitor. Prefer Hewlett-Packard 335- 
B. State condition, type and price. 
Box 699M, BROADCASTING .-. TELE- 
CASTING. 
Wanted to buy. 
Florida east coast. 
fulltime. All replies will be held con- 


fidential. Address Box 721M, BROAD- 
CASTING - TELECASTING. 














Radio station on 
Prefer 250 watt 


; Equipment, etc. 

Wanted: Flasher for single tower, 
photoelectric control unit and 250’ RG- 
17/U or RG-19/U coax. Box 671M, 
BROADCASTING - TELECASTING. 


Complete equipment for 3 kw FM sta- 
tion, side mount antenna. Rush com- 
plete details, price. Box 774M, BROAD- 
CASTING - TELECASTING. 


Miscellaneous 


FCC first-phone in 6 weeks. Both 
residence and correspondence courses 
available. Grantham Radio License 
School, 706 North Wilcox, Hollywood, 
California. 











EXPERIENCED 


BROADCASTERS 
NOW AVAILABLE 


PETER WIDMER: 

All-around an- 

nouncer and copy 

man. Creator of 

“Plantation Echoes” 

and “Day Dreams.” 

Formerly WRTC, 

staff. Strong on 

morning and late 

evening DJ shows; 

news; news editing 

and sports. Good 

. -  — control operator. 

‘ : DISC OR TAPE 
AVAILABLE 


ANNE 
Good Girl 
and efficient pro- 
gram assistant. 
Strong on program- 
ming women’s fea- 
ture shows and in 
assembling special 
events. Excellent 
voicer on news and 
commentaries and 
interviews. DISC 
OR TAPE AVAIL- 
ABLE. 


BELCH: 
Friday 


TED SCHOEM- 

BURG: A good an- 

nouncer with em- 

phasis on_ sports 

and news. Creator 

of published 

“Sports Biogra- 

phies” and “Sports 

Personalities on 

Parade.” Strong on 

sports statistics, 

copy, special events 

reporting and 

. “ beard work. WRITE 

FOR COPY SAMPLES, DISC, OR 
TAPE. 


AL LEIBERT: Per- 
sonable and _ glib 
announcer - MC; 
newscaster; sales- 
man. NYU gradu- 
ate and former ac- 
countant. Especial- 
ly strong on pitch 
announcing; news; 
on-the-spot broad- 
casts. Top idea 
man in adding 
profits to sales. 
TAPE OR DISC 
AVAILABLE. 


TED WYGANT: 
Network - caliber 
announcer and copy 
man. Creator of 
merchandising pro- 
grams: “Market 
Basket” and “The 
Alarm Clock.” For- 
merly staff WKRZ. 
Strong on audience 
participation and 
DJ shows. Tops at 
Fe cont'rol board. 
DISC OR TAPE 
AVAILABLE. 


BRUCE PARSONS: 
Announcer - news- 
caster - DJ - musi- 
cian. Creator of 
“Just Jazz” and 
other musical de- 
lights. Korea vet 
formerly with 
Army concert 
bands. Strong on 
news; music conti- 
nuity; man-in-the- 
street. Operates 
control board. * 
DISC OR TAPE AVAILABLE. 


Write or Wire 


SRT 


SCHOOL OF RADIO TECHNIQUE 


SRT men and women are employed in bread- 
casting statiens all ever the United States. 








Help Wanted 


Managerial 


WANTED 
Local Sales Manager 
5,000 watt independent needs 
young experienced local Sales 
Terrific potential as yet 
Wonder- 


Manager. 
not wholly developed. 
ful opportunity for the right man. 
Box 642M, BROADCASTING »* TELE- 
CASTING. 





Production-Programming, others 


WRITER 


A seasoned, all-round writer for radio 
and television wanted by major net- 
work affiliate. Good pay. Address Box 
754M, BROADCASTING . TELECAST- 


ING 
o 


Situations Wanted 


Production-Programming, Others 


AM-TV EXECUTIVE 
available! 


Presently employed (nearly two 
years) in creative-production ca- 
pacity. Top coast-to-coast TV 
show originating in New York. 
Previous extensive experience pro- 
gram manager AM _ regionals. 
Strong idea man who can write, 
direct (and even sell) low budget 
shows tailor-made for tough 
clients. Will consider combina- 
tion AM-TV post. Away from 
New York preferred. 













BOX 786M, 
BROADCASTING ~- TELECASTING 


For Sale 
Equipment, etc. 


_PBBSBWVWeAsewesVwesVweswesesaesesas~ 
. FOR SALE BECAUSE OF INCREASE ¢ 
IN POWER 
1 KW Gates BC 1F AM Transmitter 
USED LESS THAN TWO YEARS 
$4500 
KTOE 
Mankato, Minn. 
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Open Mike 


(Continued from page 18) 


present figures which were in any 
major degree at variance with 
those of “. . . the FCC and some 
other engineers.” To the best of 
my belief there are no major dif- 
ferences. 

My evaluation was based on a 
comparison of the power needed for 
the same service and indicated that 
it should require something of the 
order of 1,000 times the power 
radiated for UHF to give the 
same service as VHF. Power was 
used as a comparison because that 
is what the broadcaster has to pay 
for when he invests his money in 
a station, but the power ratio in- 
dicated does not mean that the 
UHF service area or population 
reached will be 1/1,000 of that 
served by a VHF station of the 
same power. 

That the service area and the 
population served will be less for 
UHF than for VHF under the con- 
templated rules is a certainty, but 
how much less will greatly depend 
on the location of the station, the 
terrain, population distribution, 
the interference, and the proper 
handling of these factors... . 

The figures I gave were checked 
informally with other engineers 
whose affiliations and standing 
could under no circumstances be 


Employment Service 
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EXECUTIVE PLACEMENT SERVICE) 


for competent managers, com- 

mercial managers, 

directors, chief 

disc jockeys. Reliable, confi 

dential, nation-wide service. 

Send for full information today. 
Howagp 8S. Frazise 


TV & Radio Management Consultant 
728 Bond Bidg., Washington 5, D. C 


ns 
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~ 


POSITIONS FREQUENTLY AVAILABLE . 
as 
Engineers 
Announcers 
Program Directors 
WRITE FOR PLACEMENT FORMS 


Edward C. Lobdell Associates 


17 East 48 Street, New York 17, N. Y. 








Very Successful 
Midwest Independent 
$100,000.00 


A well established consistently profitable station located in one of 
the best medium sized midwest markets. 
price is much higher than average. More than $30,000.00 in net quick 
assets included in this sale of 100% of the stock. 


Appraisals e Negotiations e Financing 
BLACKBURN-HAMILTON COMPANY 


Percentage return on sales 


RADIO STATION AND NEWSPAPER BROKERS 


WASHINGTON, D. C. 


CHICAGO 


SAN FRANCISCO 


James W. Blackburn Ray V. Hamilton Lester M. Smith 
w mn Bldg. Tribune Tower 235 Montgomery St. 


Sterling 4341-2 
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Delaware 7-2755-6 





Exbrook 2-5672 


considered to harbor an extreme 
point of view. They came up with 
ratios of equivalent powers of 
UHF and VHF for the frequencies 
selected which were of the same 
order as mine but which were on 
the whole somewhat less favor- 
able for UHF. 


Raymond M. Wilmotte 
Consulting Engineer 
Washington, D. C. 


* * * 


Airspace 
EDITOR: 


We have noted with a great deal 
of interest your editorial in the 
March 10 issue of BROADCASTING ® 
TELECASTING and the stories in the 
March 17 and 31 issues regarding 
the problem of obtaining approval 
of proposed television towers and 
sites from an aeronautical view- 
point. I think you are doing a 
splendid job of bringing this mat- 
ter to the attention of the broad- 
casting and television industry. 

There is one factor which has 
not yet been brought out, however. 
. . . The CAA has published cri- 
teria for determining what are 
hazards to their operation and 
what changes would have to be 
made in their operating procedures 
by reason of erection of television 
towers. ... 

The problem that concerns us at 
this time is the fact that several 
of the regional CAA offices do not 
want to be guided by their pub- 
lished rules, but instead apply arbi- 
trary rules and standards that go 
beyond the published material, just 
because they do not want a tall 
tower anywhere in the area. ... 


A. Earl Cullum Jr. 
Consulting Engineers 
Dallas 


* * * 


No Swamis Here 


EDITOR: 
Your editorial, “The Network 
Problem,” [March 31] should 


prompt many to realize that just 
as in the early ’20s the local daily 
newspaper emerged from the sha- 
dows of metropolitan publications 
and “boiler plate,” so today the 
local radio station is taking the 
lead in listenership and advertiser 
acceptance. 

Your discerning commment that 
“the day may not be far distant 
when the network, for a fee, will 
provide something analogous to 
press association service” indicates 
you employed a good pair of bino- 
culars rather than a crystal ball. 

Thomas B. Tighe 
Station Manager 
WJLK Asbury Park, N. J. 


* * * 


Eastman Booklet 
EDITOR: 

We have noted the reference 
given in your TELECASTING YEAR- 


BOOK for 1952 regarding our book- 
let, “The Use of Motion Picture 


BROADCASTING ©@®@ Telecast 


Films in Television.” We haye 
some requests for the reviseg 
tion of this booklet as a regy 
this reference. 


For your information, we 
to advise that we have not yet} 
able to prepare a new editig, 
this booklet and it will pro 
not be available before the en 
this year. Also, we do not }, 
any available copies of the 
edition. ed hea 

Since there have been go » it isting 
requests for information op ¢ nrg (2) w 
subject, we did reprint a small@ properly d 
tion of the ‘old booklet as anf ver<—and 
in helping people with som Pine Book 
the fundamentals regarding lig ission’s Te 
ing technique for television shj.sting—and 
photography and outlining gop wiesced in 
the production methods used, , ¢, demon 

W. I. Kisner Bharacter qu 
Motion Picture Film Degietion again 








not involv 
aint.) 

In an ac 
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CLU’s Pa 
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Eastman Kodak Co, _” and (é 
Rochester, N. Y. enewal of li 
‘ *¢£ + and on this 


ase. 
Cases citec 


File 13? 


EDITOR: fr. Miller’s 
olved the 

. . . I suppose that all state, Count 
regularly receive so-called hp hannels bo 
hold hints, etc., in the mail. Wins with v: 
of these are out and out ads mmunist-1 
some national product .. .] resent. Al 
wondering how the industry abick the n 
whole treats such items, hown gency offici 


agers feel about giving, or at lr not ident 
being asked to give, such firms Mr. Miller 
Procter & Gamble, Popular ay 


: ‘ : b 
chanics magazine, Fritos and m Smeght to 
others free time. . . seated effort 

James D. Abbott ll cases in 
President anted we 
KEVA Shamrock, Tez. }nonymity 
[EDITOR’S NOTE: Any other evertheless 
casters want to tell Mr. Abbott srsons have 
they handle such things?] p 
ward and te 
* . * " 
hearing’. 
’ 
It’s a Problem 
From the 
EDITOR: ide, Mr. Me 


We are attempting this year@f the defen 
develop some problems and ag! allegati 


for our students in Amerig** ~~ 
government ... One of the aif. ed - 
we have selected is the BentonBiin are ¢ 
(S 1579) proposing a Natio All but : 
Citizens Advisory Board on Reg, - nes 
and Television. Those of us teu. aad = 
ing the course are very desi i> publi 
of presenting the opposition vig, of eon 
point to the bill as fully as possi. wy 


I have just found a couple @ helicfs. 
your editorials in BROADCASTINGBoweyer, the 
TELECASTING . . . which I bel 


ent materials Se, 
are excellent materials for @,.,, 
students to read .. . I should _ 


most grateful if you would #)) Th. fa, 
me permission to use these Mh which th 
terials. ... m General 
Phillips Bradley amily was 
Prof. of Political Scienc $') by Yo 
Syracuse U. ‘parent a 
Syracuse, N. Y. 













SALES of Stewart-Warner Corp 
cago, increased 28.3% in 1951 ové 
previous year but earnings @ 
about 10%, according to an anni 
ment made by James S. 
president. Sales last year 
$103,269,258 with earnings of 
789 after taxes or $3.40 per 
$5 par value capital stock. 
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We WA not involved in the ACLU com- 
yet bh aint.) 
ition In an accompanying letter to 
































Prot cc Chairman Paul A. Walker, 
e en CLU’s Patrick Murphy Malin, 
‘ot ecutive director, said “the only 
the hree” legal issues involved in the 

roposed hearing are: (1) Whether 
30 Maacklisting is against public in- 
On threst; (2) whether licensees “have 
mall properly delegated programming 
3 aNAowers—and on this we cite the 
Some Phe Book of 1946 and the Com- 





jssion’s report on chain broad- 
sting—and then improperly ac- 
uiesced in or endorsed blacklist- 
g, demonstrating a lack of 
Bharacter qualification as well as 
tion against the public interest. 
_” and (3) whether conditional 
enewal of licenses is appropriate— 
and on this we cite the Richards 
ase.” 

Cases cited in the complaint, like 

fr, Miller’s book, frequently in- 

olved the anti-communist news- 
Statitter Counterattack and its Red 
d howiannels booklet linking 151 per- 
‘il. Mons with various “Communist or 
- ads ommunist-front” groups, past or 


ag lig 























sed, , 


- » [ipesent. Also as in Mr. Miller’s 
try aBook, the network, advertiser or 
OW Mi gency officials allegedly involved 
at lire not identified. 
firms Mr. Miller explained that often 
ular e was unable to reach the persons 
ind sought to interview, despite re- 
ated efforts, and that in almost 
| ceases interviews which were 
ranted were conditioned upon 
Tex, Bnonymity for the interviewee. 
ler evertheless, he said, a number of 
bbott Msons have agreed to come for- 
yard and testify if FCC grants a 
hearing. 
Proof Claim 
From the network and station 
ide, Mr. Malin said “one or more 
s year@f the defendants may well admit 
nd agit allegations made,” but as- 
Amerigeted that, if not, ACLU is pre- 
the et to prove its charges “once 
e have the subpoena powers” 
— hich are granted in hearings. 
all All but one of the cases cited in 





me complaint involved alleged or 
. Bispected firings or non-hirings, 
ue to public pressure or fear of 
tof persons who had been linked 
ith pro-Communist associations 
beliefs. In the case of ABC, 
wever, the charge was that “two 
hement anti-Communists” had 
en kept off a show. 

NBC was accused on two counts: 
1) The famed “Jean Muir case,” 
M which the actress’ appearance 
m General Foods’ The Aldrich 
mily was cancelled in August 
‘ by Young & Rubicam, with 
parent asquiescence” by NBC, 
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ACLU Asks FCC Action 


(Continued from page 25) 


“because of her alleged affiliations 
listed in . . . Red Channels,” ac- 
cording to the complaint, and (2) 
cancellation of the appearance of 
The Weavers, folk-singing quar- 
tette, on Congoleum-Nairn’s Dave 
Garroway TV show last June by 
NBC “solely on the basis of alleged 
associations of some of the mem- 
bers of the said quartette.” 

The charge against CBS was that 
it eliminated the dance of Paul 
Draper from the kinescope of a 
Toast of the Town show in January 
1950 “solely as a result of protests 
received [following his appearance 
on the live version of the program] 
on the basis of the said Paul 
Draper’s alleged associations and 
beliefs.” 

The kinescope in question, the 
complaint said, was shown on 
KTTV (TV) Los Angeles, “KWTJ 
Miami,” WDAF-TV Kansas City; 
KSD-TV St. Louis, WHAS-TV 
Louisville; WAGA-TV Atlanta and 
WRGB (TV) Schenectady. [Pre- 
sumably the reference to “KWTJ 
Miami” should be to WTVJ, Mi- 
ami’s only TV outlet. The com- 
plaint erroneously identified all 
seven stations, except KTTV and 
“KWTJ,” as CBS-owned outlets.] 


ABC Incident 


In the case of ABC, it was 
charged that in the summer of 1951 
the network “refused to permit 
two vehement anti-Communists, 
Ralph de Toledano and Benjamin 
Gitlow, to appear on its Cholly 
Knickerbocker radio show originat- 
ing in New York City.” 

Asserting that “the said refusal 
may have been due to the beliefs 
of the aforesaid de Toledano and 
Gitlow, or to a general policy of not 
having political discussions of any 
kind on that particular show,” the 
complaint said that “the matter 
should therefore be investigated by 
this Commission.” 

With regard to DuMont, the com- 
plaint said that  pianist-singer 
Hazel Scott’s program was can- 
celled in September 1950 “prob- 
ably because of allegedly pro- 
Communist affiliations, though she 
is in fact violently anti-Com- 
munist.” 

WPIX was charged with can- 
celling a series of Charlie Chaplin 
film series “solely because of the 
alleged affiliations or beliefs of the 
said Charlie Chaplin.” 


KOWL, the complaint alleged, 
“barred Rev. Clayton Russell from 
speaking over its facilities solely 
because of his alleged associations.” 

Citing the instances of alleged 
discrimination detailed in Mr. 
Miller’s report, ACLU asserted 
that in cases of blacklisting the li- 
censee is operating contrary to 
public interest, regardless of 
whether the act is performed by the 
licensee or by advertisers, agen- 
cies or others to whom he delegates 
program responsibilities. 

ACLU said it was filing the com- 
plaint “solely in the public in- 
terest” and not in the interest of 


Telecasting 


any of the victims of alleged black- 
list practices. Further, it said: 


“This complaint is brought not 
only because the complainant be- 
lieves the said discrimination to be 
against the public interest because 
of its effects upon the individuals 
blacklisted and others in the radio 
and television industries, but also 
believes it to be against the public 
interest because of its denial to the 
public of the right to see or hear 
artists or their work-products be- 
cause of irrelevant considerations.” 


In his letter to FCC, Mr. Malin 
quoted from the Miller report: 


By lumping together the names of 
some of the most prominent and tal- 
ented people in radio and television, 
“Red Channels” has surely done ex- 
actly what the Communists would wish 
it to do. It has, by innuendo at least, 
given the Party glamour, prestige, and 
importance it has never before enjoyed 
in radio and television. 

It has created throughout the industry 
a suspicion and distrust and despair 
and hysteria which the Communists 
themselves could not hope to create. 
The publication and those executives 
in advertising and among the sponsors 
and on the networks who have used 
it have, whatever their intentions, cre- 
ated in one of this country’s most cru- 
cial industries the kind of terrified 
dissension on which the Communist 
Party always has and always will grow. 

More important, the publishers of 
“Red Channels” and those who adhere 
to it have wrecked, probably forever, 
the careers of many talented anti- 
Communist Americans, not to mention 
the spiritual pain and humiliation suf- 
fered by all of the 151 [named in the 
booklet]. 


ACLU’s position on the black- 
listing issue was outlined by Exec- 
utive Director Malin and Board 
Chairman Ernest Angell in an in- 
troduction to The Judges and the 
Judged (see page 25): 


(1) The government has a duty to 
preserve national security but is the 
“only” proper authority to designate 
positions closely affecting security and 
to decide what persons should be ex- 
cluded from them; 


(2) For all other positions, employ- 
ment “should be decided on the basis 
of qualifications strictly relevant to 
the particular task involved’; 


(3) The public has a right to express 
disapproval of employment of certain 
radio-TV performers, “but when they 
aim at censorship or suppression which 
would prevent other people who do not 
agree with them from looking at or 
listening to the performer, then they 
are acting contrary to the spirit of the 
First Amendment”; 

(4) If private persons “purvey in- 
formation reflecting on a person’s loy- 
alty,” then they should “observe the 
elementary canons of due process,” 
striving for accuracy and completeness 
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of information and providing the per- 
sons a full and fair hearing; 

(5) The radio-TV industry must show 
“the determination to pay what little 
cost may be involved to support free 
speech, due process, and non-discrim- 
ination.” 


ACLU officials said they had “no 
illusions” that their approach to 
the problem through the FCC is 
“all that’s needed,” but felt it 
would be a step forward in the 
overall civil liberties campaign. 

The complaint was prepared by 
former FCC Chairman Fly, an 
ACLU board member; John F. Fin- 
erty, also a board member, and 
Herbert Monte Levy, staff counsel. 


VOTE CAMPAIGN 
Broadcast Aid Sought 


THE Advertising Council will soli- 
cit a major amount of free time 
from the broadcast media to pro- 
mote the first national non-partisan 
register-and-vote campaign, being 
sponsored by the American Heri- 
tage Foundation. This was reported 
in Chicago Wednesday as Thomas 
D’Arcy Brophy, president of the 
non-profit educational foundation, 
outlined plans for the extensive 
public service promotion. 

The foundation will provide ad- 
vertising, promotion and publicity 
patter to the various mass com- 
munication media as a prelude to 
getting out a heavy fall vote, with 
personnel of Leo Burnett Agency, 
Chicago, handling most of the plan- 
ning. 

Mr. Brophy hopes the campaign 
will result in a record vote of 63 
million, or 15 million more than 
were cast in the last national elec- 
tion. Although the drive was 
launched in Chicago, coordinating 
headquarters are in New York. 
NARTB is a cooperating organiza- 
tion. 





WCTC Ups Rates 


A RATE rise amounting to approx- 
imately 10% was announced last 
week by WCTC New Brunswick, N. 
J., independent station on 1450 ke 
with 250 w power. General Man- 
ager Robert L. Williams said the 
increase was effective April 1 but 
pointed out it was not made 
“across the board.” 
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Non-Docket Actions .. . 
TRANSFER GRANTS 


KLOK San Jose, Calif.—Granted in- 
voluntary assignment of license and 
CP from E. L. Barker and Claribel 
Barker, general partners, and T. H. 
Canfield and Opal A. Canfield, limited 
partners, d/b as Valley Bestg. Co., to 
E. L. Barker and Claribel Barker, gen- 
eral partners, and Paul Grim, special 
administrator of estate of T. H. Can- 
field, deceased, and Opal A. Canfield, 
limited partners. Interest to be trans- 
ferred is that held by Mr. Canfield, 
deceased, to Mr. Grim, and totals 15%. 
No monetary consideration. Granted 
April 8. 


KNOB Long Beach, Calif.—Granted 
assignment of license from J. E. Tapp, 
Raymond B. Torian and John Doran 
to Messrs. Torian and Doran who will 
assume all assets and liabilities of li- 
censee being transferred to new 
partnership d/b as Cerritos Bestg. Co. 
Before transfer Mr. Tapp held 33144% 
interest, Mr. Torian held 43144% in- 
terest and Mr. Doran held 234% in- 
terest. After transfer Mr. Torian holds 
1634% interest while Mr. Doran con- 
tinues to hold 23144% interest. Mr. 
forian pays Mr. Tapp $1,721 for his 
interest. Granted April 8. 

WKIN Kingsport, Tenn.—Granted 
assignment of license from Cy N. 
Bahakel, d/b as _ Sullivan County 
Bestrs., to Radio Station WKIN Inc. 
Change from individual to corpora- 
tion; no actual change of ownership 
or control. Granted April 8. 


WGBA-AM-FM Columbus, Ga.— 
Granted transfer of control Georgia 
Alabama Bestg. Corp. to R. E. Page 
Corp. All present stockholders of 
Georgia-Alabama Bestg. Corp. also 
hold stock in R. E. Page Corp., and 
no one except R. E. Page holds stock 
in R. E, Page Corp. and not in Georgia- 
Alabama Bestg. Corp. Five Georgia- 
Alabama Bestg. Corp. stockholders, 
who each hold 400 shares (20%), will 
sell interest to R. E. Page Corp. for 
$108 per share or $43,200 per stock- 
holder, for total of $216,000. Principals 
in R. E. Page Corp. (transferee) are: 
President A. H. Chapman (0.06%); Vice 
President Wyline Page Chapman 
(33.27%); Vice President Annie Laurie 
Page Ashworth (33.27%); Treasurer 
W. E. Page Jr. (16.67%); Secretary 
M. R. Ashworth (0.06%), and Richard 
Edwin Page (16.67%). R. E. Page (as 
individual) owns Ledger-Enquirer Co. 
and Bradenton Herald Co. Transfer 
is to simplify and expedite expansion 


FCC Actions 


(Continued from page 91) 





April 9 Decisions... 


COMMISSION EN BANC 


To Remain Silent 


KPRS Olathe, Kan.—Granted author- 
ity to remain silent for 90 days from 
March 11 in order that arrangements 
can be made to resume operation. In 
event arrangements result in transfer 
of control, prior Commission approval 
must be secured before station resumes 
operation. 


, Granted Renewal 

KQ2XBH, Crosley Bestg. Corp., Cin- 
cinnati, Ohio—Granted renewal of ex- 
perimental TV broadcast station license 
for regular period. 
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FCC roundup 


New Grants, Transters, Changes, Applications 
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box score 


On Air 
AM Stations 2,339 
FM Stations 634 
_ A ee eee 108 


(Also see Actions of 


SUMMARY THROUGH APRIL 10 


Appls. In 

Licensed CPs Pending Hearing 
2,326 86 329 223 
576 72 9 9 
97 11 526 185 


the FCC, page 90.) 
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of capitalization of corporation to allow 
for television addition. Granted April 8. 


WGWD Gadsden, Ala.—Granted as- 
signment of license from First National 
Bank of Montgomery and Margaret 
Covington Milwee, executors of estate 
of G. W. Covington Jr., deceased, to 
Etowah Bestrs. Inc. Principals of 
Etowah are beneficiaries of estate of 
deceased: President Oscar P. Coving- 
ton (13.8%), owner of Oscar Covington 
Foot Health Shop, Montgomery, DeLuxe 
Shoe Fixery, Montgomery, and Selby 
Bonfield Shoes Inc., Birmingham, Ala.; 
Earl B. Covington (13.83%), owner of 
farm at Canton, N. C.; Secretary-Treas- 
urer Hugh M. Smith (3.19%), manager 
of WCOV Montgomery, and following 
housewives, each of whom will hold 
13.83%: Clara R. Covington, Ethel Cov- 
ington, Margaret C. Milwee, Peggy M. 
Carlton and Hazel C. Davies. Transfer 
is to effect settlement of estate; no 
monetary consideration since transfer 
merely carries out terms of will of Mr. 


Covington Jr., deceased. Granted 
April 9. 
WCOV-AM-FM Montgomery, Ala. — 


Granted assignment of license from 
First National Bank of Montgomery 
and Margaret Covington Milwee, execu- 
tors of estate of G. W. Covington Jr., 
deceased, to Capitol Bestg. Co. Princi- 
pals of Capitol are same as principals 
of Etowah Bestrs. Inc. and percentage 
of ownership in Capitol would be sub- 
stantially equivalent as that which they 
hold in Etowah (see WGWD Gadsden, 
Ala., above). Transfer is to effect set- 
tlement of estate; no monetary con- 
sideration since transfer merely car- 
ries out terms of will of Mr. Coving- 
ton Jr., deceased. Granted April 9. 


WGWC Selma, Ark.—Assignment of 
license from First National Bank of 
Montgomery and Margaret Covington 
Milwee, executors of estate of G. W. 
Covington Jr., deceased, to Dallas 
Bestrs. Inc. Principals of Dallas are 
same as principals of Etowah Bestrs. 
Inc., and percentage of ownership 
would be substantially equivalent as 
that which they hold in Etowah (see 
WGWD Gadsden, Ala., above). Trans- 
fer is to effect settlement of estate; no 
monetary consideration since transfer 
merely carries out terms of will of 
Mr. Covington Jr., deceased. Granted 
April 9. 

KCRT Trinidad, Col.—Granted as- 
signment of license from Ernest M. 
Cooper, d/b as Mel-Bert Bcstg. Co., 
to Harvey R. Malott for $20,000. Mr. 
Malott is newspaper broker in Kansas 
City, Mo. Granted April 9. 
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New Applications .. . 


TV APPLICATIONS 


Dayton, Ohio—Skyland Bestg. Corp., 
UHF Ch. 22 (518-524 mc), ERP 200 kw 
visual, 100 kw aural, antenna height 
above average terrain 500 ft. Estimated 
construction cost $349,377.45. First year 
operating cost and revenue not esti- 
mated. Applicant is licensee of WONE 
and WTWO (FM) Dayton. [This item 
is in lieu of TV application for Day- 
ton published in FCC ROUNDUP April 
7 which incorrectly listed stations of 
which Skyland Bestg. Corp. is the 
licensee.] Filed April 4. 


Roswell, N. M.—John A. Barnett, Ch. 
8 (180-186 mc), ERP 110 kw visual, 55 
kw aural, antenna height above aver- 
age terrain 903 ft. (above ground 783 
ft.). Estimated construction cost $314,- 
722.14, first year operating cost $100,000, 
revenue $100,000. Mr. Barnet, since 
1947, oil producer, principally in Mid- 
land and Upton counties, Texas; also, 
consulting geologist. He has 100% in- 
terest in numerous oil leases as pro- 
ducer and various interests ranging 
from 10% to 50% in joint adventures 
involving leases. Prior to 1947 he was 
petroleum engineer for U. S. Dept. of 
Interior, Oil & Gas Div., Conservation 
Branch, Roswell, N. M. Filed April 8. 


Newport News, Va.—Eastern Bestg. 
Corp., UHF Ch. 33 (584-590 mc), ERP 
21.6 kw visual, 10.8 kw aural, antenna, 
height above terrain 303 ft. (above 
ground 315 ft.). Estimated construction 
cost $152,050, first year operating cost 
$130,000, revenue $170,000. Applicant is 
licensee of WHYU Newport News. 
Filed April 9. 


AM APPLICATIONS 


Lexington Park, Md.—Fulton Lewis, 
jr., 1370 ke, 1 kw D. Estimated con- 
struction cost $35,844.14, first year oper- 
ating cost $52,500, revenue $52,500. Mr. 
Lewis is radio commentator and news- 
paper columnist; also, he owns and 
operates farm at Hollywood, Md. Filed 
April 10. 

Warrensburg, Mo.—Clinton 
Co., 1450 ke, 250 w fulltime. Estimated 
construction cost $12,000, first year 
operating cost $36,000, revenue $48,000. 
President of Clinton Bestg. is David M. 
Segal, who also is president of KDAS 
Malvern, Ark. Filed April 10. 


Southbridge, Mass.—James W. Miller 
and Hope N. Miller, 970 kc, 1 kw D. 
Estimated construction cost $11,000, 
first year operating cost $40,000, revenue 
$50,000. Mr. Miller is owner of J. W. 
Miller Co. (producers of radio pro- 
grams and campaigns for radio sta- 
tions) and president and 50% owner 
of Old Guilford Forge Inc. (metal goods 
and household furnishings). Mrs. Miller 
is wife of Mr. Miller and a homemaker. 
Filed April 9. 


New Martinsville, W. Va.—Magnolia 
Bestg. Co., 1330 kc, 1 kw D. Estimated 
construction cost $22,598, first year 
operating cost $25,000, revenue $36,000. 
Principals are President and Treasurer 
J. P. Beacon (130 shares out of 150 
shares), 97% owner of WVVW and 
WJPB (FM) Fairmont, W. Va.; Vice 
President Numa Fabre Jr. (10 shares), 
vice president and general manager of 
WVVW and WJPB (FM), and Secretary 
Joseph McQuay (10 shares), assistant 
Manager and program director of 
WVVW and WJPB (FM). Filed April 8. 


Lewiston, Idaho—W. Gordon Allen, 
940 ke, 1 kw D. Estimated construc- 
tion cost $7,800, first year operating 
cost $36,000, revenue $55,000. Mr. Allen 
owns 60% of KGAL Lebanon, Ore., 
33144% of KGAE Salem, Ore., and 50% 
of KSGA Redmond, Ore. (CP only). 
Filed April 1. 


Bestg. 


Deletions ... 


TOTAL ‘deletions of licensed stations 
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WMOR (FM) STAT| 


Placed in Receivers LANE 


WMOR (FM) Chicago, owngj#ROUGH th 
the Metropolitan Radio Corp, gents staffs, 
placed in receivership last ypports and p. 
with attorney Arthur Morse by residential 
bankruptcy court after petitig All networl 
a former employe for unpaid 
ary. The station, started origiy 
by a group of veterans in 1 
has been the center of a may 
legal and management difficyj 
since a large portion of the 


e event in 
ograms, wh 
htlets came 
ble details a 
t special pr 


was transferred by restay oy 
owner Dario Toffenetti about th BC, gee 
years ago. Several other claims; 45 ron tin: 
back salaries and unfulfilled qe ere 
tracts have been filed and mor pte!™P ve “a 
portedly are contemplated. Mi. aa 
Station has been off the air gj pes a.m 
January, with minor stockholit’ telepho 
charging action was taken wit.” by Gor 
their proper consent by Chie a? of 
attorney Abraham Teitelbaum, j Piet fro 
largest single stockholder wh oe and 
understood to have between 4), - regular 
ip jebbhey 
49%. ails then kn 


Several stockholders are Dlabroduced a ‘ 
ning an informal meeting with Mam includi 
Morse to discuss the matter J nd excerpts 
assets. Station, located in the jj roadcasts. 
W. Randolph St. bldg., is unig WOR Nev 
stood to owe a large sum of mo ord of the 
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WWXL AUCTIONED ration even 


Cecil Roberts Bids $11,00printers ca 


CECIL W. ROBERTS, president O® $75, 
KREI Farmington, Mo., bid $115. an. 
Thursday afternoon for WWY os 4 
Peoria, Ill., which went into bank - a 
s’ lives. 
ruptcy court last month. The bij of had 
includes the building and equip “ from 
ment, as well as the property leas ool st 
The sale becomes eligible for FCC onig age 
approval April 24 if no credits!” . the 
have objected to the sale price _ 
that time. WKBS 0 
WWXL has been operated sine 
1947 at 1590 ke as a 1 kw daytime, 
owned most recently by Cent 
Illinois Radio Corp. It is indebt 
to between 50 and 75 creditor 
one attorney said, with prefe 
creditors splitting the sale revent 
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to date since Jan. 1: 
AM 5, FM 3, TV 0. New deletions: 


WKST-FM New Castle, Pa., licens 
Licensee stated that every hour 
one week station broadcast announce 
ments asking if audience wanted FM 
service continued. Total of five letter 
and cards were received, licensee said, 
hence it was decided that there was 0 
interest in or need for FM station 
Deleted April 8. 


WFDR (FM) New York, license. Li 
censee asserted that operating deficit 
of $10,500 monthly to Dec. 1951, ané 
$7,000 monthly since then, forced deck 
sion to discontinue operations. Delete 
April 8. ‘ 
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Telecasting 


“LANE. CRASH 


Radio-TV Report 
New York Tragedy 


Wnej {ROUGH the alertness and fast work of radio-TV news and special 


orp, 
ast 
















‘Se by 

etiting aj] networks included word of 
Paid e event in their regular news 
riginf crams, while local New York 


In ]g htlets came up with fullest pos- 


‘Maxfhje details and, in some instances, 
ifficulj t special programs on the air. 
the sf WJZ New York, key station of 
stay 


BC, timed its reports as follows: 
45 a.m. (shortly after the crash), 
rst bulletin; 9:15 a.m., program 
erruption for first details; 9:45 
| m., interruption for fuller de- 
‘Gils; 10 a.m., two-minute wrap- 
ip; 10:28 a.m., added details; 11:01 
i, telephoned report from the 
ene by Gordon Fraser; 11:49 a.m. 
ap-up of details; 12:20 p-m., live 
roadcast from scene by Julian An- 
ony and Gordon Fraser; 12:30 
m., regular newscast with all de- 
ils then known. At 6 p.m., WIZ 
roduced a special 15-minute pro- 
am including recorded interviews 
atter ind excerpts from earlier on-scene 
the ihroadcasts. 

Unk} WOR New York received first 
f mong ord of the event from the sec- 
etary to Vice President J. R. Pop- 
pele, Peg Morris, who lives near 
he accident site. Hearing the crash 
the telephoned a description to the 
‘tation even before newsroom tele- 
11,0(printers carried the first bulletin. 
: WOR sent three reporters to the 
ident scene and broadcast eye-witness ac- 
$11 ounts an hour and a half after 
ww he accident which took five per- 
° bass sons’ lives. Alert to civic opinion 
rhe bit hich had urged removal of air- 
equipfnorts from residential areas, WOR 
Y lease broadcast a special program at 6 
e Pot bm. in which a state senator dis- 
rediton cussed the problem. 
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Reasons Why 


The foremost national and local ad- 
vertisers use WEVD year after 
year to reach the vast 
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oi Metropolitan New York 
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ting 


ents staffs, crash-conscious New Yorkers were delivered immediate 
tae prompt pictures of the cargo plane which fell and burned 
residential Jamaica Saturday, April 5. 


* 


a scoop on other broadcasters for 
on-the-scene crash coverage. Sta- 
tion reports news was on the air 
46 minutes after first flash of the 
tragedy came through. First live 
broadcast was aired at 9:16 a.m. 

WHLI Hempstead, L. I., was one 
of the first to report the accident, 
broadcasting a bulletin within five 
minutes of the crash. Director of 
News Jerry Carr and Director of 
Public Affairs Art Patterson went 
to the scene, taped interviews and 
descriptions and broadcast them 
that noon. Additional accounts 
were aired throughout the after- 
noon. 

Slowed down by the time re- 





quired to develop film, TV outlets 
nevertheless made high-speed de- 
liveries to New York viewers: Les- 
ter Mannix, cameraman for WPIX 
(TV), reached the scene seven min- 
utes after the crash so that his 
first film was processed and ready 
to go on the air at 11:15 a.m., al- 
though the station did not start 
its broadcast day until 12:38 p.m. 
Two special WPIX telecasts were 
devoted to the aviation accident at 
2 and 4:45 p.m. 

CBS-TV, covering the disaster 
only locally through WCBS-TV, had 
its first stills on at 11:59 a.m., 
more at 1:15 p.m., and a seven- 
minute film at 3:11 p.m. 

Telenews Productions’ Camera- 
man Skip Lambert, hired to report 
for work the following Monday, 
was driving with his wife near the 
scene when the crash occurred. 
While his wife gave Telenews a 
running account from a drugstore 
phone booth, Mr. Lambert shot his 
first films for the company which 





LON, EWE WY. 2 


Program: Crossfire; simulcast on ABC 
radio and ABC-TV; Wednesday, 
9:30-10 p.m. 

Producer and Moderator: 
Back. 

Director: Milton Komito. 

Panel: Regulars, Elmer Davis, Bert 
Andrews and Martin Agronsky, and 
a fourth guest member. 


BRWAWBBBRBARRRRERRER EERE REE EEE SE 


ABC’s full-blown excursion into 
the realm of Washington news 
panel programs, for which other 
networks already have displayed 
an obvious relish, invites specula- 
tion that someday the number of 
such shows may exceed the dwin- 
dling political fraternity of the un- 
interviewed. 


To be sure, ABC has embellished 
the format with a new twist on its 
Crossfire, a simulcast offered to 
the full ABC radio and TV net- 
works, 

There is a faint suspicion in 
this corner, however, that the pro- 
ducers of this program may permit 
the vehicle to deviate from its an- 
nounced purpose and merely serve 
as a sounding board for ABC com- 
mentators who grace the panel. 


“The program is aimed at 
bringing prominent people in the 
news to the listeners and viewers,” 
according to ABC. These promi- 
nent people are to range the gamut 
of top government officials, legis- 
lators, military or public figures. 

The first two programs kicked 
off with Sen. Richard Russell (D- 
Ga.), a Presidential hopeful, and 
Sen. James H. Duff (R-Pa.), one 
of the leaders of the Eisenhower- 
for-President movement. 

The most immediate reaction to 
Crossfire may be summed up in 
this fashion: 

Since the panel members are es- 
tablished observers in their own 
right, with news shows of their 
own, the temptation is overriding 
to ramble on with their own views. 


Gunnar 


Telecasting 


Within the limitations of a 30- 
minute segment, this defeats the 
avowed purpose. As a result, Cross- 
fire’s interviewee finds himself too 
frequently out of line of fire. 


An example of this time-con- 
suming meandering was exhibited 
by Mr. Agronsky, whose “question” 
is paraphrased here: 

Senator, there’s been a lot of talk 
after that famous Saturday night— 
when the President announced he 
would not be a candidate—there was 
some speculation on the possibility 
of a Democratic ticket with Gov. 
(Adlai) Stevenson as President and 
you as vice president. . . . I under- 
stand that you and the governor are 
what might be called kin folks down 


about that possibility, accepting the 
vice presidential candidacy with Gov. 
Stevenson as the Presidential candi- 
date? 


Sen. Russell, more to the point, 
replied simply: “My friends are 
talking about the possibility of me 
President and Gov. Stevenson 
as vice president.” 


In the first two programs Sen. 
Russell and Governor Duff both 
found themselves on the sidelines 
at times. At the close of the pro- 
gram, both took advantage of the 
“turnabout” twist and, in sum- 
ming up the questions, revealed the 
very weakness of Crossfire—that 
of permitting the panel members to 
edge out important issues. 


The question also arises as to 
whether such a format may be ef- 
fectively adapted for simulcast, 
since there is no attempt to iden- 
tify the participants after the pro- 
gram gets underway. 


Yet, despite these criticisms, 
Crossfire is in its way an intelli- 
gently different approach to the 
news conference idea. With a more 
properly directed aim and the re- 
straint of distinguished commen- 
tators, it could prove stimulating 
and news-worthy fare in this Pres- 
idential election year. 


as 


had them processed and shipped to 
subscribers for showing that 
evening. 

NBC was only company to give 
TV network coverage, with an on- 
scene report plus a 15-minute film 
telecast at 3:30 p.m. Don God- 
dard, who covered prior plane 
crashes in Elizabeth, N. J., headed 
the mobile unit crew. Two com- 
mentators from NBC radio were 
reportedly the first radio reporters 
on the scene and taped interviews 
and descriptions for network 
broadcasts at noon and 6 p.m. 


ABS IMPROVEMENTS 
To Cost Over $100,000 


PLANS calling for improvement 
expenditures of over $100,000 for 
three Alaska Broadcasting System 
stations—KFRB Fairbanks, KINY 
Juneau and KTKN Ketchikan — 
were revealed last week by Wil- 
liam J. Wagner, ABS president. 

Plans include acquisition of a 
building in Seattle, Wash., Mr. 
Wagner stated, adding that work 
will begin as soon as approval is 
received, to be completed by next 
fall. Additions in equipment, and 
erection of larger control towers 
are among improvements scheduled. 
Subject to FCC approval, KFRB 
will change from 1290 to 790 ke, 
with KINY moving from 1460 to 
1290 ke, position vacated by KFRB; 
and KTKN is seeking power in- 
crease from 1 kw fulltime to 5 kw 
day and 1 kw night. 
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TV, MOVIE EXTRA PLAYERS 
UNDER NEW GUILD PACT 


AFFECTING some 3,500 film extras and retro- 
active to last Oct. 25, wage increases and im- 
proved working conditions granting new basic 
contract worked out between Screen Extras 
Guild and Assn. of Motion Picture Producers, 
subject to Wage Stabilization Board approval. 

Covering television as well as motion pictures, 
new contract increases general extra rate from 
$15.56 to $18.50 per day, stand-ins from $13.90 
to $17, dress extras, dancers, skaters, swim- 
mers, riders and special ability extras, from 
$22.23 to $25; amputees (new classification) 
$35; comparable increases in other classifica- 
tions. 

Agreement also increases auto allowance 
from $5 to $7.50, wardrobe allowance set at 
$2.50 per change with $5 maximum. Carfare 
allowance increased from 50 cents to $1.25. 

Running to Jan. 2, 1958 both SEG and pro- 
ducers have right to reopen contract at start 
of 1954 and 1956 if cost of living index rises 
5% or more above Oct. 15, 1951 figure, SEG 
has right to reonen contract for negotiation on 
wage rates only. Guild agreed to cooperate 
in averting wild-cat: work stoppage by players 
and pledged cooperation in meeting producer’s 
problems regarding photographing of military 
personnel. New contract also provides pro- 
ducers carry at least $20,000 insurance on 
each employed extra player traveling by air 
and that joint standing committee be created 
on safety and sanitation to check equipment, 
wardrobe, etc. 


FM-AM PROMOTION DRIVE 
IN NEW YORK STATE 


FIRST extension of FM promotion campaign 
beyond original three test areas—North Caro- 
lina, District of Columbia and Wisconsin—will 
be New York State drive starting May 12, ac- 
cording to John H. Smith Jr.. NARTB FM 
director. New York City is not included in 
plan. 

Because some areas in state do not have full 
FM programming, emphasis will include AM 
and FM both according to service available. 

Committee structure includes H. S. Brown, 
Rural Radio Network, broadcast chairman; 
Glenn Sprague, WHAM Rochester, vice chair- 
man; Frank Kelly. WBEN Buffalo, western 
chairman; Russell Wilde, WFLY (FM) Troy, 
eastern chairman. Distributor structure in- 
cludes Ted Pierson, Onondago Supply Co., 
Syracuse, chairman; Harold Kelley, General 
Electric Supply Co., Buffalo, western vice 
chairman; C. J. Ward, Crosley Distributing 
Co., Albany, eastern vice chairman. 


THEATRE TV DELAY 


THEATRE TV hearings were postponed in- 
definitely last week by FCC, “because of the 
pressure of other business.” Hearings had 
been scheduled to commence May 5, following 
several postponements. Last week’s notice said 
that FCC will announce new date “as soon as 
possible.” 


TWO NAMED Y&R VPs 


ALEXANDER KROLL, account executive for 
Kent cigarets and Statler Hotels, and Frank 
L. Henderson, merchandising executive, Young 
& Rubicam, N. Y., have been appointed vice 
presidents of agency. 
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WATCH IT GROW 


DAILY progress of garden planted out- 
side of Milwaukee’s Radio City to be 
telecast by WTMJ-TV, from planting in 
April to frost in autumn. Gordon Thomas 
will direct daily excursions of viewers. 


Milwaukee County agents as well as 
guests from U. S. Dept. of Agriculture 
and U. of Wisconsin will take part in 
project and appear on weekly roundup 
programs. Daily telecasts planned, rain 
or shine. 


IT&T NET INCOME 
REACHES RECORD LEVEL 


CONSOLIDATED net income for Interna- 
tional Telephone & Telegraph Corp., New York, 
during 1951 was highest in organization’s 31- 
year history, $17,992,314, according to annual 
report issued Friday by President William H. 
Harrison. 

Net, which exceeded previous year’s by al- 
most $2% million, was based on gross income 
of $297,952,113 as compared with $253,136,029 
for 1950. Net earnings equaled $2.60 per share 
on 6,918,895 shares of outstanding stock. Net 
income of combined telephone and radio oper- 
ating facilities was $2,988,451 from gross of 
$33,357,442, generally higher than in 1950 
when net was $1,901,089 on gross of $29,- 
754,906. 

Commercial radio equipment orders during 
1951 were mainly for microwave radio links, 
medium-haul carrier equipment and voice-fre- 
quency telegraph equipment, it was reported, 
with about 1,000 miles of microwave equipment 
—20% of that ordered—installed. TV picture 
tube sales increased. Inventories of Capehart 
TV sets were lowered to point where “new and 
improved line will soon be in production.” 


FLORIDA CITRUS RENEWAL 


PARTICIPATION by Florida Citrus Com- 
mission in NBC-TV Today four more weeks 
beginning April 14, at cost of $42,000, an- 
nounced Friday. Commercials will stress 
grapefruit and oranges in 3-2 ratio. John F. 
Forshew, Lakeland, Fla., manager of J. Walter 
Thompson Co., said program is “a very out- 
standing buy at the present time.” It is viewed 
in 30 cities. Funds for renewal come from ad- 
ditional state advertising tax income as result 
of increased citrus crop estimates. 


ABC GETS NEW LOAN 


ABC has borrowed additional $500,000 under 
bank credit arrangement providing for loans 
up to total of $3.8 million, Stock Exchange 
records showed Friday. Loan, made as of 
March 10 and put into working capital, brings 
to $2 million amount borrowed under that 
credit (with Bankers Trust Co., N. Y.) and 
raises outstanding long-term debt to approxi- 
mately debt to approximately $11 million, in- 
cluding $784,820 in installments due this year. 


TONI RENEWS SERIAL 


TONI Co., division of Gillette Safety Razor 
Co., Chicago, renews This Is Nora Drake on 
CBS Radio (Mon.-Wed.-Fri., 2:30-2:45 p.m.) 
for 52 weeks, effective May 5. Agency: Foote, 
Cone & Belding, Chicago. 



















PEOPLE .g 


ROBERT S. WOOD, recently news diyj 
manager of WOR New York and before 4 
with CBS in New York and Washington, ng 
deputy director of Radio-TV Film Divi 
Office of Price Stabilization. 


LEN MATTHEWS, chief timebuyer a 
Burnett Agency, transfers to account x 
His replacement, effective April 28, yi] 
Ken Fleming, salesman at George P. Holj 
bery station representative firm in same 


BOB CABITT, promotion and publicity « 
WORL Boston, to Hoag & Provandie, » 
city, as copywriter. Hank Wilayto, Bog 
Red Cross disaster service assistant dire, 
to succeed him at WORL. 


JOHN C. APPLETON, Grey Adv., N. Y, 
Ellington & Co., that city, as account executy 


RICHARD C. HUNT, formerly Ruthraug 
Ryan, Chicago, as account executive, to By 
anan-Thomas Adv. Co., Omaha, as account 
sultant on grocery and drug packaged produe 


GENERAL MILLS ATTEMPTIN 
EXTENSION OF RATE-CUTTIN 


GENERAL MILLS and Knox Reeves Adve 
tising, agency handling its Wheaties advert 
ing, attempting to extend to summer of 19 
wholesale cut-rate announcement purchy 
plan introduced this year [B®T,March } 
Feb. 25]. Agency letter to stations asks thé 
acceptance of agreement granting agency, fi 
General Mills, “first refusal for a similar on 
minute spot announcement summer campaig 
for 1953; such first refusal to run to Maré 
1, 1953.” 

Plan for 1952, reportedly rejected by mor 
major stations, offered one-half of one-tin 
daytime rates for each of five or 10 spots daily 
80% to be broadcast in Class A time. As fw: 
next year, agency letter says: “Naturally, th 
terms and conditions of any future campaign 
would again have to be worked out.” 


JAHNCKE NAMED TO DIRECT 
ABC’S RADIO AND TV 


ERNEST LEE JAHNCKE Jr., ABC vie 
president for radio network, promoted to vic 
president and assistant to President Robert E. 
Kintner with responsibility for both radi 
and television, effiective immediately, it was 
learned Friday. Charles T. Ayres, vice presi 
dent for radio sales, advances to Mr. Jahncke' 
former post as vice president for radio net- 
work. Alexander Stronach continues as vite 
president for TV. Successor to Mr. Ayres a 
radio sales head not disclosed. 


WICK CRIDER JOINS K&E 


WICK CRIDER, vice president in charge o 
new program development, BBDO, N. Y., ap 
pointed vice president in charge of radio and 
television department of Kenyon & Eckharit, 
N. Y., last Friday by William Lewis, president 
of agency [B®T, April 7). Mr. Crider prior to 
his BBDO association was with J. Walter 
Thompson Co. 


CBS-TV CLINIC SCHEDULED 


SPECIAL clinic on station operation, in view 
of FCC’s TV thaw, set for Waldorf-Astoria 
Hotel, New York, May 1-2, J. L. Van Volken- 
burg, president, CBS Television Network, at- 
nounced today. Third in series, clinic ex 
pected to draw about 500 top executives of 
TV and 207 CBS Radio affiliates. 
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50 candles... one for every year of radio history 


Back on April 13, 1922, a few hundred persons in Chicago heard a new voice in their ear- 
phones. It was a new radio station, destined to become the leader in Midwest radio . . . 
destined to pioneer in programming and sales techniques which have become standards of 
the industry. 


Those first few hundred persons in a single area of Chicago have grown to a family of 
millions in five states—the hub of the thriving Middle West. These millions long ago 


learned to rely on WMAQ for the newest and the best in home entertainment. 


Advertisers, too, long ago learned that products and services find a host of willing buyers 
when advertised by Station WMAQ and its crew of favorite personalities. 


These 30 years of know-how and listener acceptance are ready to work for YOU and your 
product or service. Ask your WMAQ or NBC Spot salesman for the complete story. 
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WWL thanks BROADCASTING & TELECASTING for their kind 


comment on our plans in their editorial of January 21, 1952. 









New Orleans, a city of 600,000, is like other large communities. There 
is an urgent need for additional television service—to give the audi- 
ence a choice of programs and the advertisers a choice of stations. 


























WWL believes that additional stations should be established as soon 





as possible with a minimum of bickering and few, if any, hearings. in 2 
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WWL will adhere to its request for Channel 4. WWL will file no last- 
minute amendments and will not try to outguess any other applicant. 


WWL believes that in this manner the expansion of television ser- 
vice to the people can be hastened. 
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Before the 
FEDERAL COMMUNICATIONS COMMISSION 
Washington 25, D. C. 


In the Matters of 


Amendment of Section 3.606 of the Commission’s Rules and |} 


Regulations 


Amendment of the Commission’s Rules, Regulations and 
Engineering Standards Concerning the Television Broadcast 


Service. 


Utilization of Frequencies in the Band 470 to 890 Mes. for 


Television Broadcasting. 


—_————_ 


THE PROCEEDINGS 


1. These proceedings were insti- 
tuted on May 6, 1948, by a “Notice 
of Proposed Rule Making” (FCC 
48-1569) designed to amend the 
Table of television channel assign- 
ments for the United States, set 
out in Section 3.606 of the Rules and 
Regulations of this Commission. 
During the hearing held by the 
Commission pursuant to this No- 
tice, evidence was introduced which 
indicated the necessity for a re- 
vision of the Commission’s Rules, 
Regulations and Standards with re- 
spect to the technical phases of the 
television broadcast service. 


2. On September 30, 1948, the 
Commission issued a Report and 
Order (FCC 48-2182), commonly re- 
ferred to as the “freeze order’. 
In general, this Order provided that 
no new or pending applications for 
the construction of new television 
broadcast stations would be acted 
upon by the Commission; and that 
new and pending applications for 
modification of existing authori- 
zations would be considered on a 
case-to-case basis with action 
thereon depending on the extent to 
which the requested modification 
affected the issues in the television 
proceeding. In adopting the “freeze 
order”, the Commission pointed out 
that a national television assign- 
ment plan and the Commission’s 
Rules, Regulations and Standards 
must be based upon, and must re- 
flect, the best available engineering 
information. It was noted that the 
Commission could not continue to 
make assignments under the ex- 
isting Table since the evidence pre- 
sented at the hearing raised serious 
questions concerning the validity of 
the bases upon which the Table 
was constructed. The Commission 
noted that the granting of addi- 
tional television authorizations 
would make more difficult any re- 
visions in the Table made neces- 
sary by subsequent changes in the 
Rules and Standards. 

_3. The current phase of the tele- 
vision proceeding was initiated on 
July 11, 1949, by the issuance 
of the Commission’s “Notice of 
Further Proposed Rule Making” 
(FCC 49-948). Attached to this 
Notice were four appendices: Ap- 
pendix A set forth the Commis- 
Sion's proposals to amend its tele- 
vision Rules, Regulations and Engi- 
heering Standards: Appendix B set 
orth the methods and assumptions 
Yoon which the Commission’s fig- 
ures and values specified in Appen- 





SIXTH REPORT AND ORDER 


By the Commission (Commissioner Bartley not participating; Commissioner Webster con- 
curring; Commissioner Hennock concurring in part and dissenting in part; and Commis- 
sioner Jones dissenting.) 
Adopted: April 11, 1952. 


Released: April 14, 1952. 


dix A were based; Appendix C con- 
tained the Commission’s proposed 
revision of its Table of television 
channel assignments throughout the 
United States and the Territories; 
and Appendix D contained illustra- 
tive assignments for Canada, Mex- 
ico and Cuba indicating the manner 
in which it might be necessary to 
take into account the use of chan- 
nels by these countries. 


4. In September 1949, the Com- 
mission began its hearings on the 
color television issues in this pro- 
ceeding and its First and Second 
Color Reports were issued on Sep- 
tember 1, 1950 and October 11, 
1950, respectively (FCC 50-1064 and 
FCC 50-1224). 


5. Subsequently, on October 16, 
1950, the Commission began hear- 
ing the testimony of interested par- 
ties who had filed comments con- 
cerning the general issues set forth 
in Appendices A and B of the No- 
tice of July 11, 1949. These ex- 
tensive hearings continued until 
January 31, 1951, when the Com- 
mission recessed in order to study 
the record and determine whether 
it should proceed with the hearings 
on Appendices C and D in the light 
of the evidence adduced on the 
general issues. 

6. On March 22, 1951, the Com- 
mission issued its “Third Notice 
of Further Proposed Rule Making” 
(FCC 51-244). In Appendices A 
and B of the Third Notice, the Com- 
mission set forth its conclusions 
based on the hearing record devel- 
oped with respect to the general 
issues. The Commission at the 
same time afforded interested par- 
ties the opportunity to object to 
the conclusions in Appendices A 
and B by filing statements of ob- 
jections. 


7. Appendices C and D of the 
Third Notice contained a new pro- 
posed Table of television channel 
assignments for the United States 
and the Territories and new illu- 
strative assignments for Canada 
and Mexico. Pursuant to para- 
graph 12 of this Notice, parties 
were permitted to file comments 
and oppositions to such comments 
as might be filed by other persons 
with respect to the proposals in 
Appendices C and D. 

8. On June 21, 1951, the Com- 
mission issued its “Third Report” 
(FCC 51-640) in the above entitled 
proceedings. In this Report, the 


1 Hereinafter referred to as the “Third 
Notice.” 
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Commission decided that it could 
not, at that time, take action to 
effect a partial lifting of the 
“freeze.” On July 12, 1951, the 
Commission issued its “Fourth Re- 
port and Order” (FCC 51-693) 
which allocated to television broad- 
casting the frequency band 470-500 
Mes. On July 25, 1951, the Com- 
mission adopted its “Fifth Report 
and Order” (FCC 51-752) amend- 
ing its “freeze order” to permit 
consideration on a_ case-to-case 
basis of applications by existing li- 
censees and permittees for special 
temporary authority to increase 
power within certain defined limits. 

9. On July 25, 1951, the Commis- 
sion issued an Order (FCC 51-739) 
cancelling the oral hearings which 
were scheduled to take place pur- 
suant to the Third Notice.* This 


Order provided all parties with an 
opportunity to file sworn state- 
ments or exhibits fully setting out 
their position in support of the 
pleadings they had filed. In addi- 
tion, parties were permitted to sub- 
mit sworn statements or exhibits 
directed against statements or ex- 
hibits offered by other parties and 
to file briefs with respect to any 
matter of fact or law raised by the 
evidence. The Commission also 
provided for oral presentations in 
addition to the submission of sworn 
statements or exhibits with respect 
to any issue which in the Commis- 
sion’s judgment could not be satis- 
factorily considered and disposed of 
without oral presentation. 
10. The Order of July 25, 1951, 
also provided: 
“In view of the fact that the 
issues raised by Appendices A 
and B of the Third Notice of 
Further Proposed Rule Making 
(FCC 51-244) are interrelated 
with those raised by the issues 
to be determined in the remain- 
ing portion of these proceedings, 
and in order to permit parties 
to make a full presentation of 
their cases, the Commission has 
decided not to finalize Appen- 
dices A and B at this time. How- 
ever, sworn statements or ex- 
hibits filed pursuant to para- 
graph 5 above must be consist- 
ent with Appendices A and B, 
with the following express ex- 
ception: If a comment or op- 


2 The procedural steps leading to the 
cancellation of the oral hearings are 
described in the Order of July 25, 1951 
(FCC 51-739). 


FCC 52-294 
74219 


Docket Nos. 8736 and 8975 


Docket No. 9175 


} Docket No. 8976 


position with respect to Appen- 
dices C and D of the Third No- 
tice deviates from Appendices 
A and B, a sworn statement or 
exhibit inconsistent with Ap- 
pendices A and B may be filed 
pursuant to paragraph 5 above 
if such statement or exhibit is 
inconsistent with Appendices A 
and B only to the extent that 
the comment or opposition is 
inconsistent with Appendices 
A and B.” 


11. Upon consideration of the en- 
tire record in this proceeding, the 
Commission is now in a position to 
issue a final Report with respect to 
the matters covered by Appendices 
A, B, C, and D of the Third Notice. 


GENERAL CONSIDERATIONS 
SUPPORTING THE ADOPTION 
OF A TABLE OF ASSIGNMENTS 

FOR THE TELEVISION 
SERVICE 


12. Toward the close of the War 
in 1945, when it appeared that the 
emergence of television as a 
regular broadcasting service was 
imminent, the Commission con- 
ducted a rule making proceeding 
(Docket 6780) resulting in the 
adoption of the existing television 
Rules and Standards, including the 
present Table of Assignments. * 
This earlier Table which employs 
VHF frequencies only, has served 
as a framework for the growth 
thus far of the television service. 
It has been urged in this proceed- 
ing that as a matter of policy * we 
should abandon the concept of a 
nationwide table of channel assign- 
ments and permit applicants from 
any community to apply for the 
use of any channels provided cer- 
tain general engineering criteria 
were met. Upon careful considera- 
tion of the record in this proceeding 
we are convinced that the public 
interest requires our continued ad- 
herence to the concept of a table 
of channel assignments as the most 
effective method for assuring a 
fair distribution of television serv- 
ice throughout this country. 


In FM also the Commission decided 
that the optimum distribution of sta- 
tions could best be accomplished by a 
Table of Assignments. 


*The Commission has already deter- 
mined in its Memorandum Opinion of 
July 13, 1951 (FCC 51-709) that it has 
legal authority to prescribe such a 
—— of Assignments as part of its 
ules. 
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13. The Communications Act of It might, of course, be possible to Particularly, where parties did not two 6-megacycle chainels (forth full, 
1934, among other things, estab- achieve these results by allocating think our proposed assignments through 55) in the lower portigland Order 
lishes as a responsibility of the a large block of frequencies for were fair or equitable, or where of the UHF band for commepsmission is 
Commission the “making avail- these smaller cities and non-com- they felt that we have improperly television broadcasting. pjgJmake ava 
able to all people of the United mercial educational television with- assigned channels to individual Commission proposed to aggigg broadcast 
States, an efficient, nationwide, out specifying the assignment loca- communities, they have been af- 32 of the above UHF chan (Channels 
radio service,” (Section 1), and tion of particular channels. But forded an opportunity to establish for use by metropolitan statigg between 4 
the effectuation of the distribution we are convinced that this could their contentions in this hearing. and the remaining 10 chanpf 25. Stat 
of radio facilities in such a manner only be done at the expense of un- All these objections and_ the for use by community statiogMercer | 
that the result is fair, efficient and necessarily reducing the total num-_ relevant comments and evidence During the hearings condye Trenton, ) 
equitable and otherwise in the pub- ber of channels available to meet have been most carefully considered by the Commission with regpegley Telev 
lic interest from the standpoint of other television needs. in connection with our decision to the general issues in the peng Pennsylva: 
the listening and viewing public of 16. A further consideration com- herein. ing television proceedings, teggInc, Mat 
the United States (Sections 303 and }ejs us to adopt the Table. When 18. In view of the foregoing, we mony was presented whi Presque | 
307b). Our conclusion that these. resume the processing of ap- find that the public interest re- favored the allocation of Ere, ae 
standards can best be achieved by jjications for television stations, quires the establishment of a Table entire UHF band for egamone oF 
the adoption of a Table of Assign- expect to have on file an ex- of Assignments such as we have mercial television broadcasting - goon ne 
ments is based upon three com- ceedingly large number of applica- adopted herein. Although some testimony yj : ye 
pelling considerations: A Table of tions. We find that in the absence 7“ presented which favored the -: he ec 
Assignments makes for the most i nt Table it THE CHANNELS location of a portion of mee. 

: 2 of a fixed Assignme A p the UBM problems 
efficient technical use of the rela- ould be unduly complex—and per- Use of the VHF band at this time pending 4 P use tele 
tively limited number of channels },,5. impossible—to decide all con- 19. Since the deletion of Chan- acquisition of additional datflje expand 
available for the television service. gicting demands among communi- ye] 1 in 1948.the Commission has greater support was given ; of the spe 
It protects the interests of the tic. in individual licensing proceed- allocated 12 channels, Channels the proposal to assign televisihi¢ no com 
public residing in smaller cities and ings. Once it is recognized that 9-13 in the 64-216 Mc cma r someyenen channels in the entire UHF by 1 lagen 
rural areas more adequately than these conflicting demands are in- by the television broadcast serv- for immediate use. It was urgy VHF Sth 
any other system for distribution terrelated, it becomes apparent that j¢e The Commission’s Third that a need existed for agg do aot poi 
of service and affords the most ef- they can most satisfactorily be Notice proposed to continue this tional commercial _ televisifl mony or. 
fective mechanism for providing decided in one hearing. Moreover, allocation channels; that such an _ alloy large scal 
for non-commercial educational 4 Question is raised in view of the = , tion would encourage develo assignmen 
television. It permits the elimina- pA ae of the Supreme Court in 20. Two parties filed comments ments in UHF equipment; afte require 
tion of certain procedural disad- 4 sphacker Radio Corp. v. Federal Pursuant to Paragraph 11 of the that due to problems not pref concrete | 
vantages in connection with the (Communications Commission, 326 Third Notice objecting to the fact ously considered, i.e., oscillati moreover, 
processing of applications which Ty. &. 887, whether it would ih to that the Commission has not pro- radiation, intermodulation, jz quate shov 
would otherwise unduly delay the jccessarv as a matter of law to vided additional VHF channels. age interference, etc., ‘moafeuficient 
overall availability of television to gacide all these cases in one or Allen B. DuMont Laboratories, channels were necessary to py provided { 
the people. Each of these factors <overal very large proceedings. Inc.,° objects that no finding was vide an adequate number @wide telev 
is discussed below. A Didi wie Mal tek Gee oe made on the feasibility of allocat- usable channels. Some tet{ [HF port 

aK CEOrGIne ts We : ing 1 or more additional VHF chan- mony was presented to the efallocated 4 
14. One of the principal reasons termination of the questions relat- 1 & Week Gullo. Be. ebdscts fect that the allocation of 4 allocated ° 
for an engineered Table of Assign- ing to the equitable distribution of [JS 4: 2r. ou : ; On Of ti broadcasti 
: : syegs sas that an additional television chan- lower portion of the UHF bah decided th 
ments incorporated into our Rules facilities among the cities and . it ieee a ecided 
; : : . : : ‘ : nel was not allocated in the fre was preferable because bette{ operations 
is that it permits a substantially states in one rule making proceed- quency range from 72 to 78 Mcs. coverage and equipment pebin both be 
more efficient use of the available ing such as we have here conducted , formance could be expectdf located fc 
spectrum. It is clear that, mathe- was conducive to the best dispatch _,21.In order to allocate addi- there. On the other hand, the = 
matically, once a fixed station of our business, satisfied the ends tional VHF channels to the tele- was testimony td the eles’ 
separation has been agreed upon, of justice and was required in the vision service, it would be neces- differences would not be apm§ The U: 
the maximum number of stations public interest. sary to delete frequencies from one ciable throughout the enti 
which can be accommodated on any 17. It is contended that the Per yy — a i. UHF band. In any event, tl o¢ In x 
given channel becomes fixed. In establishment of a Table of Assign- “UC, Dave hi een allocate = effect of such differences @4..ionmer 
practice this theoretical maximum ments such as has been adopted uencies in this portion of the ra- the optimum utilization of t Notice the 
cannot be achieved since the loca- herein does not provide sufficient dio spectrum. While there is band are likely to be small. Ag ig. assi; 
tion of cities capable of supporting ffexibility in the assignment of ‘*¢Stimony in the record as to the cordingly, the Commission bi cities and 
such stations will not follow any channels as to enable us to recog- possibility and alleged desirability concluded that allocation of ti channels | 
such regular pattern of location. nize economic, geographic, popula- of such a reallocation of frequen- entire UHF band for televisiiigs to 78 0, 
But an Assignment Table drawn tion and other pertinent differences cies, this proceeding has included broadcastine on a regular bai§qoyinility 
upon an examination of the country between communities and areas. ® issue or proposal by the Com- would result in the maximu§,csionmen 
as a whole can confidently be ex- This is in effect an argument that ™!Ssion or the parties for the real- utilization of television chante eommur 
pected to more closely approximate a Table of Assignments cannot pos- location of specific frequencies nor in the United States and wolf channels, 
the mathematical optimum, than _ gjbly achieve results which are as 2"Y evidence evaluating the com- be in the public interest. Third Not’ 
would assignments of stations much in the public interest, con- Parative needs of the various radio 23. Comments in support of tito file an. 
based upon the fortuitous deter- venience and necessity, or as “fair, services for the pertinent VHF fre- above proposal have been filed Min a comn 
minations of individual applicants efficient and equitable” as the “ap- quencies. Accordingly, this pro- the American Broadcasting Comflisted in tl 
interested solely in the coverage plication” or “demand” method of ceeding affords no basis for a deci- Pany and RCA-NBC. The gre@and (2) is 
possibilities in a particular com- assigning channels. But it has sion withdrawing frequencies from demand for television service bo signment, 
munity irrespective of the effect of not been in any wise demonstrated ae : (both aainal by commercial and non-commertig i). mak 
such assignments on the possibility by anyone making this contention © y Svcs (20r> Bovernment educational interests evidenced Pag 
of making assignments in other that the end result of the claimed 2"4 non-government) for the pur- the portion of the proceeding de ‘ “Pay 
communities. We are convinced “flexibility” for the “application” pose of creating additional VHF jing with Appendices C and D' =¢ e 
that only through an engineered oy “demand” method of assigning television channels. the Third Notice clearly supporgout furthe 
Table of Assignments can areas television channels throughout the Itilizati : 7 the use at this time of the enti provided, } 
receiving no service or inadequate eoyntry will be a more fair, or more ue — of ag Pen UHF UHF television allocation for ri fiexibility 
service be kept to a minimum. equitable, or a more efficient as- Television Allocation ular television operations. No plied for, 


ae 5 : =e ies ‘ P Tots _  jecti to the proposal was file§ community 
15. In our opinion there is an signment of television facilities 22. In the Third Notice, the Com- ection | om J 
equally einen reason why a_ throughout the country. Indeed, mission stated with respect to the Accordingly, the Commission the Table 
Table of Radehangiae should be it is almost self evident that as- utilization of the UHF bands: ° herewith finalizing the allocate eligible fc 
:% signments made upon the “applica- B. Utilization of entire UHF - the gery Pine ae h- oe fu 
ee is hae tion” or “demand” method neces- band. In its Notice of Further for use at this time by televisithe 15 mil 
the record in this proceeding dem- sarily leads to results which do not Proposed Rule Making issued on a regular basis. 27. In ac 
onstrates that the desire for broad- adequately reflect on a nationwide on July 11, 1949, the Commis- 24. The Commission’s Third bility char 
casting service from local stations, basis significant comparative needs sion proposed to assign forty- tice left undecided the manner the Third 
reflecting local needs and interests as well as differences among com- which the band 470 to 500 Mo&g—_— 


is widespr rj S iti , ver 5In 1948 during the first part of these SF 
- 3 ~_ . and, ges ience has munities throughout the country.  oOceedings DuMont suggested a means would be allocated. At that tis The use o} 
shown that many of the communi- We find no merit in the contention of obtaining additional VHF channels the Commission had not yet detef os I under 
ties which cannot now support that by the adoption of a Table by the use of government frequencies. ined whether that band shod — 
television stations but ld ro h - nat ‘feallv Since DuMont did not refer to this mined whether a \ A’ The Third 
“97 - : ' u es a. we have generally or specifically prepcent & an ge enggrenm be allocated to multi-chamlé 81-410, prov 
tua a s rill i : ; : o the ir otice, no further con- Bs ‘ ot — 
b , f 7 as *s ~— bac Diag the disregarded any pertinent public sideration is being given to that pro- broadband common carrier mobi “A chann 
absence of a fixed reservation of interest factors. We have given posal. See also Paragraph 4 of the radio service or to television bro™ in the cc 


channels for their use, “tj 4 a Notice of Further Proposed Rule Mak- . “@ Vision As 
siekie 2 Ph 4 find Lacom parties a full opportunity to pre- ir? Ssued July 11, 1949 in this proceed. casting. In the Fourth we able, with 
availa th oe have 4 sent comments and evidence with ing (FCC 49-948). and Order in these proceedili making F 
preempted. e same is true wit respect both to the basic principles _, , , (FCC 51-693) the Commission # hunit 
° ‘ The UHF band is defined to include vi # 15 miles « 

respect to the establishment of and standards underlying the Table the frequency range 300 Mc.-3000 Mc. located the 470-500 Mc. M™%% and whic! 
any significant number of non- and with respect to proposed as- Television is allocated that portion of fo, television broadcasting. Tah own prov 


r “ Fi : ae the UHF band between 470 and 890 ‘ ie ge “Ons set 
commercial educational stations. signments for specific communities. Mcs. grounds for its decision ar "§ G herein 
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established in our Rules. For while 






















Is (forth fully in the Fourth Report 
DOrtiggand Order. Accordingly, the Com- 
.Jmission is now in a position to 
make available for the television 
proadcast service 70 UHF channels 
(Channels i4 through 83), located 
“Ipetween 470-890 Mc. 

25. Statements were filed by 
Mercer Broadcasting Company, 
Ttrenton, New Jersey; Lehigh Val- 
ley Television, Inc., Allentown, 
Pennsylvania; Radio Wisconsin, 
Inc, Madison, Wisconsin; and 
Presque Isle Broadcasting Co., 
Erie, Pennsylvania, contending, 
among other things, that all com- 
mercial television stations should 
be assigned to the UHF band. 
The statements allege that many 
of the economic and competitive 
problems which would arise be- 
cause television broadcasting will 
be expanded into the UHF portion 
of the spectrum would be obviated 
if no commercial television broad- 
casting were permitted in the 
VHF. These objections, however, 
Y adifdo not point out any specific testi- 
levis mony or evidence to support the 
allocjarge scale reallocations and re- 
Jevelof assignments which would thereby 
nt; awfbe required nor do they make any 
t preifeoncrete proposal. We are not, 
Scillatil moreover, convinced that an ade- 
On, infquate showing has been made that 
» MoMsufficient spectrum space would be 
| to pufprovided for an adequate nation- 
aber @wide television service if only the 
e tetfUHF portion of the spectrum is 
the fBallocated for commercial television 
| of tiibroadcasting. Accordingly, we have 
IF bawfdecided that commercial television 
> bettefoperations should be provided for 
nt pein both bands of the spectrum al- 
expect located for television broadcast- 
1d, the ing. 


‘ect tha 
— The Use of Channels 66-83 
(782-890 Mc.) 


»  entin 

ent, t¥ 96. In making up the Table of 

neces Assignments proposed in the Third 

1 Of tif Notice the Commission made spe- 
cific assignments to _ particular 
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sion hifcities and communities only on 
oa Channels 2 through 65. Channels 





66 to 78 or 83° were designated as 
flexibility channels and no specific 
assignments to indiyidual cities 
or communities were made on these 
channels. It was provided in the 
Third Notice that persons desiring 
to file an application for a station 
ina community which (1) is not 
listed in the Table of Assignments 
and (2) is not eligible for an as- 
signment, without the necessity of 
rule making proceedings, might 
file an application for a station on 
one of the flexibility channels with- 
out further rule making. It was 
provided, however, that stations on 
flexibility channels could not be ap- 
plied for, in this manner, in any 
community assigned a channel in 
the Table or which was otherwise 
dligible for such an assignment 
without further rule making under 
the 15 mile rule.’ 


2. In addition to the use of flexi- 
bility channels as set forth above, 
the Third Notice provided for the 


_ 


"The use of the 470-500 Mc. band was 
still under consideration at the time 
of the issuance of the Third Notice. 


‘The Third Notice, as amended by FCC 
51-410, provided: re 


“A channel assigned to a community 
in the Commission’s Table of Tele- 
vision Assignments shall be avail- 
able, without the necessity of rule 
making proceedings, to-any other 
munity which is located within 
5 miles of the assigned community 
and which has no assignment of its 
ne Provided the minimum separa- 
ons set forth in Paragraphs E and 
erein are maintained.” 
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use of flexibility channels for ex- 
perimentation in stratovision and 
polycasting. As has been pointed 
out in another portion of this Re- 
port no comments have been filed 
pursuant to Paragraph 11 of the 
Third Notice with further refer- 
ence to the stratovision or poly- 
casting. Several of the parties’, 
however, have made proposals for 
the use of Channels 66-83 in a 
manner other than that provided 
for in the Third Notice. Objection 
has been made to the proposal 
of the Commission to set aside 
some of the UHF for use as fiexi- 
bility channels and parties have 
requested that the Commission at 
this time assign all of the channels 
in the UHF to specific communi- 
ties. Two arguments are made. 
First, that certain specific com- 
munities have present need of an 
assignment that only can be es- 
tablished if use is made of Chan- 
nels 66-83 for specific assignments. 
The other contention is that if all 
of the 782-890 Mc. band is not fully 
assigned at this time an inefficient 
use will be made of the channels 
available in this band. 

28. At the outset it should be 
pointed out that the provision for 
flexibility channels (Channels 66- 
83) in the Third Notice was itself 
a reservation, although not a spe- 
cific reservation for particular 
cities or communities, made to as- 
sure that channels will be available 
for cities and communities not 
otherwise provided for on Channels 
2-65 of the Table of Assignments, 
particularly the smaller cities and 
communities of the country. Clear- 
ly, the Commission should leave 
some of the spectrum allocated to 
television unassigned. For while the 
Commission may, upon the basis 
of the evidence, viewed in the light 
of its experience with broadcast- 
ing, make reasonable provision for 
television facilities in the various 
communities of the country, it can- 
not predict with complete accuracy 
every community in which there 
may eventually develop demand for 
television. Accordingly. it is de- 
sirable to leave a portion of the 
spectrum allocated to television 
unassigned. 


29. We therefore adhere to our 
proposal in the Third Notice that 
the whole of the spectrum allo- 
cated to television should not be 
assigned at this time to specific 
cities or communities. As a mat- 
ter of fact, it is clear from in- 
spection of the Table adopted here- 
in that possible assignments have 
not been made on Channels 2-65 
as well as on Channels 66-83. We 
recognize, however, that need may 
exist at this time for the assign- 
ment of additional channels to in- 
dividual cities and communities 
even though they have already 
been assigned channels in the 
Table. Therefore, where a request 
has been made for the assignment 
of a channel to an individual com- 
munity, we have on a case-to-case 
basis considered whether such an 
assignment should be made in the 
Table of Assignments. We wish 
to point out, however, that the 


® Communications Measurements Labo- 
ratories, Inc., New York; Radio Ken- 
tucky, Inc., Louisville, Kentucky; Ra- 
dio Virginia, Inc., Richmond, Virginia, 
and Kingston Broadcasting Corpora- 
tion, Kingston, New York, all have 
filed objections which request that the 
Commission assign all of the UHF band 
allocated to television and leave no 
channels for use as flexibility channels. 
DuMont proposed that channels in the 
782-890 Mc. band be made available for 
use by any applicant. 
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Commission must act carefully in 
considering assignments to commu- 
nities that already have assign- 
ments, particularly on Channels 
66-83. The number of assignments 
that can physically be made on 
Channels 66-83, particularly in 
areas where cities are located close 
together, is indeed limited. Ac- 
cordingly, it must be clearly and 
affirmatively demonstrated that a 


channel from the group 66-83 
should be assigned at this time to 
a community which has assign- 


ments in the Table before we will 
make an additional assignment to 
the community. The portion of 
this spectrum left unassigned is 
intended to be used primarily in 
cities and communities without any 
assignments in the Table and in 
situations where either non-com- 
mercial educational or commercial 
assignments are not included in 
communities listed in the Table. 


30. In view of the comments that 
have been filed and upon considera- 
tion of the whole record, we be- 
lieve, however, we should not per- 
mit channels 66-83 to be used solely 
on the basis of the filing of an ap- 
plication but should rather require 
applicants to secure an assignment 
in the Table by rule making before 
the application for a station will be 
considered. By doing so we are in 
a position to minimize any inef- 
ficiency involved in the proposal 
made in the Third Notice.” Accord- 
ingly, in the Rules we have adopted 
herein, no application for a tele- 
vision station will be considered by 
the Commission if the channel re- 
quested is not listed as an assign- 
ment to the community involved in 
the Table of Assignments. 


31. The Joint Committee on Edu- 
cational Television suggested in a 
comment that the proposal with 
respect to flexibility channels be 
modified so as to permit an educa- 
tional institution to make applica- 
tion for a non-commercial educa- 
tional television station on Chan- 
nels 66-83 in any community in 
which no channel has been reserved 
for such a station. The same pro- 
posal has been made for similar 
reasons by the Board of Regents of 
the University of the State of New 
York, the Public Schools, Spring- 
field, Massachsetts, Gary Public 
Schools, Gary, Indiana, Utah State 
Agricultural College, Logan, Utah, 
the State of New Jersey, and the 
Connecticut State Board of Edu- 
cation. The effect of this proposal 
would be to permit Channels 66-83 
to be used on an application basis 
for non-commercial educational 
purposes not only in cities which 
are not assigned a television chan- 
nel under the Table, but also in 
cities with commercial assignments 
but which do not have an educa- 


tional reservation. No one has 
objected to these proposals. 
32. We recognize that cities 


which do not have educational 
reservations or a non-commercial 
educational station in operation 
should have an opportunity to use 
any portion of the spectrum unas- 


1° The manner in which Channels 66-83 
may be assigned is already determined 
and limited to a substantial degree by 
the assignments in the Table together 
with the minimum assignment spacing 
requirements adopted herein. What- 
ever the inefficiency that may remain, 
we believe that the flexibility retained 
by leaving some of the television spec- 
trum unassigned is necessary and de- 
sirable in order that adequate provi- 
sion can be made for smaller cities 
without assignments in the Table and 
to provide for some future adjustment 
of the Table. 
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signed for such purpose. Accord- 
ingly, where an appropriate show- 
ing is made in a rule making pro- 
ceeding, as indicated above, assign- 
ments in the Table will be made for 
non-commercial educational sta- 
tions where the community in- 
volved does not have an educa- 
tional reservation and no non-com- 
mercial educational station is in 
operation. ™ 


THE EDUCATIONAL 
RESERVATION 


33. Section VI of Appendix A 
of the Third Notice contained a 
statement that as a matter of 
policy certain assignments in the 
VHF and UHF would be reserved 
for the exclusive use of non-com- 
mercial television stations. Care- 
ful consideration has been given 
to the exceptions taken to this 
policy proposal in comments filed 
by several parties” pursuant to 
Paragraph 11 of the Third Notice. 
For the reasons set forth below, 
the Commission has concluded that 
the record does support its pro- 
posal and it is hereby adopted in 
the public interest as the decision 
of the Commission. 


34. The only comments directed 
against the proposal which fulfill 
the requirements of Paragraph 11 
of the Third Notice are those filed 
by NARTB-TV and Allen B. Du- 
Mont Laboratories, Inc. The others 
do not specify their objections nor 
do they cite the evidence on which 
their objections are based. It is 
difficult to ascertain in some cases 
whether the objection is in fact 
based upon the view that there is a 
failure of the record to support the 
proposal or upon some other gen- 
eral disagreement with the pro- 
posal. Since, however, the com- 
ments filed with NARTB-TV and 
DuMont clearly cover all the objec- 
tions to the proposal made by any 


11In recognition of the fact that the 
unassigned portions of the spectrum 
are being reserved primarily for cities 
and communities without assignments 
or without any non-commercial educa- 
tional or commercial assignments, we 
have below provided an exception to 
the general one year ban on amend- 
ment of the Table of Assignments, so 
that petitions to amend the Table will 
be considered and acted on in this one 
year period upon petition (1) for as- 
signment of a channel where no as- 
signment has been made in the Table 
to a community, and the community is 
not eligible for an assignment under 
the 15 mile rule (2) for assignment of a 
non-commercial educational channel 
where no such assignment under the 
Table of Assignments is available in the 
community involved or (3) for assign- 
ment of a commercial channel to any 
community listed in the Table to which 
no Faas assignment has been 
made. 


2 These parties are: NARTB-TV, Allen 
B. DuMont Laboratories, Inc., Radio 
Kentucky, Inc., Capitol Broadcasting 
Co., and The Tribune Co. Some com- 
ments were filed which challenged the 
power of the Commission under the 
Communications Act to reserve chan- 
nels for this purpose. Such conten- 
tions have been disposed of by the 
Commission’s Memorandum Opinion 
of July 13, 1951 (FCC 51-709). Other 
comments objected to the reservation 
of a channel in a given community. 
These objections have been considered 
in another portion of this Report. The 
Joint Committee on Educational Tele- 
vision filed comments in support of the 
educational reservation, as did many 
individual educational institutions, and 
other civic non-profit organizations. 


18 Communications Measurements Labo- 
ratories, Inc. has taken issue with the 
use of the word “nationwide” in de- 
scribing the reservation of channels 
for this purpose. The proposal is self- 
explanatory in this respect. Although 
channels have been reserved through- 
out the nation, the reservation does not 
set apart any single channel or group 
of channels on a nationwide basis. 
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of the other parties, a discussion 
of their exceptions will cover those 
of the other parties, and it will 
not be necessary to determine 
whether the latter comments must 
be rejected for failure to comply 
with the provisions of Paragraph 
11 of the Third Notice. 


35. In view of the rather com- 
prehensive and detailed exceptions 
taken to Section VI of Appendix 
A it is necessary to review the na- 
ture and extent of the Commis- 
sion’s proposal in the Third Notice. 
An extensive hearing was held by 
the Commission on the _ issue: 
whether television channels should 
be reserved for the exclusive use 
of non-commercial educational sta- 
tions. A total of 76 witnesses 
testified on this issue. ** Among the 
subjects upon which the proponents 
of reservation presented evidence 
were: the potential of educational 
television both for in-school and 
adult education, and as an alter- 
native to commercial program- 
ming; the history of education’s 
use of other broadcast media and 
of visual aids to education; the 
possibility of immediate or future 
utilization of television channels by 
public and private educational 
organizations and the methods 
whereby such utilization could be 
effectuated: the type of program 
material which could be presented 
over non-commercial television sta- 
tions; the history of and prosnects 
for educational organizations’ se- 
curing broadcast opportunities 
from commercial broadcasters: and 
the number of channels, both UHF 
and VHF, which would be required 
to satisfy the needs of education 
throughout the country. The wit- 
nesses who opposed the principle 
of reservation, contending that it 
was unlikely that educators would 
make sufficient use of the reserved 
channels to warrant withholding 
them from commercial applicants, 
and that the best results could be 
achieved by cooperation between 
educational groups and commercial 
broadcasters, testified principally 
about the past record of educators 
in broadcasting, the cost of a tele- 
vision station, and cooperation be- 
tween commercial broadcasters and 
educational institutions. 


36. On the basis of the record 
thus compiled, the Commission con- 
cluded, as set forth in the Third 
Notice, that there is a need for 
non-commercial educational televi- 
sion stations; that because educa- 
tional institutions require more 
time to prepare for television than 
commercial interests, a reservation 
of channels is necessary to insure 
that such stations come into exist- 
ence; that such reservations should 
not be for an excessively long 
period and should be surveyed from 
time to time; and that channels in 
both the VHF and UHF bands 
should be reserved in accordance 
with the method there set forth. 


37. It has been contended that 
the record in this proceeding fails 
to support the Commission’s pro- 
posal in three basic respects; that 
it has not been shown that educa- 
tional organizations will, in fact, 
require a longer period of time 





% Of this number, all but five were 
called by educational organizations or 
testified in their own behalf in support 
of the position taken by such organiza- 
tions in favor of an affirmative resolu- 
tion of the question. Two other wit- 
nesses were in favor of the principle 
of reservations but differed with wit- 
nesses presented on behalf of educa- 
tional groups with respect to the man- 
ner and extent of reservation. 
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to prepare to apply for television 
stations than commercial broad- 
casters; that it should have been 
found that the reservation of chan- 
nels for this purpose will result in 
a waste of valuable frequency 
space because of non-usage and be- 
cause of the limited audience ap- 
peal that educational stations will 
have; and that no feasible plan 
for stable utilization of channels 
by educational institutions has been 
advanced, particularly with respect 
to the problem of licensee respon- 
sibility. 


38. None of the commenting 
parties have contended that the 
record has failed to support the 
findings of the Commission in the 
Third Notice that, based on the im- 
portant contributions such stations 
can make in the education of the 
in-school and adult public, there is 
a need for non-commercial educa- 
tional stations. The objections to 
the Commission’s proposal must, 
therefore, refer to the desire and 
the ability, as evidenced in the 
record, of the educational com- 
munity to construct and operate 
such stations.” We conclude that 
the record shows the desire and 
ability of education to make a sub- 
stantial contribution to the use of 
television. There is much evidence 
in the record concerning the activi- 
ties of éducational organizations in 
AM and FM broadcasting. It is 
true and was to be expected that 
education has not utilized these 
media to the full extent that com- 
mercial broadcasters have, in terms 
of number of stations and number 
of hours of operation. However, it 
has also been shown that many. of 
the educational institutions which 
are engaged in aural broadcasting 
are doing an outstanding job in 
the presentation of high quality 
programming, and have been get- 
ting excellent public response. And 
most important in this connection, 
it is agreed that the potential of 
television for education is much 
greater and more readily apparent 
than that of aural broadcasting, 
and that the interest of the educa- 
tional community in the field is 
much greater than it was in aural 
broadcasting. Further, the justi- 
fication for an educational station 
should not, in our view, turn simply 
on account of audience size. The 
public interest will clearly be 
served if these stations are used 
to contribute significantly to the 
educational process of the nation. 
The type of programs which have 
been broadcast by educational 
organizations, and those which the 
record indicates can and would 
be televised by educators, will pro- 
vide a valuable complement to 
commercial programming. 


39. We do not think there is 
merit in the contention that the 
record, with respect to the general 
phase of the hearing, does not sup- 
port the general principle of a 
reservation of channels for educa- 
tional purposes as set out in the 
Third Notice because it does not 
contain detailed information with 





4% DuMont, in its Comments in Opposi- 
tion to Comments and Proposals of 
Other Parties, has submitted the results 
of a survey which bear upon this ques- 
tion. Insofar as the survey bears upon 
any specific reservation, DuMont had 
the opportunity to present it in the por- 
tion of the hearing dealing with Ap- 
pendix C. The Third Notice was not 
intended to permit the filing of new 
material on the matters which were 
already the subject of hearing. Du- 
Mont had an opportunity to present 
this type of evidence in the general 
phase of the proceeding. 
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regard to the desire, ability and 
qualifications of the educational 
organizations to construct a non- 
commercial educational station, or 
the competing commercial inter- 
ests which desire to bring tele- 
vision service to the public. In 
preparing a proposed Assignment 
Table for the entire nation which 
would provide the framework for 
the growth of television for many 
years to come, we could not limit 
our perspective to immediate de- 
mand for educational stations 
under circumstances where all com- 
munities did not have an appor- 
tunity to give full consideration to 
the possibilities of television for 
educational purposes and to mobi- 
lize their resources. Moreover, evi- 
dence of specific demand for educa- 
tional television was submitted for 
several communities in the general 
phase of the hearing, and in addi- 
tion there was presented an esti- 
mate of the number of channels 
required for this purpose for one 
section of the country based upon 
the size of the various communi- 
ties and their general educational 
requirements. We do not think it 
unreasonable to believe that gen- 
eral principles of assignment may 
be derived from such evidence, and 
that such principles may validly 
be applied to comparable commun- 
ities, for the purposes of drawing 
up a nationwide assignment plan. 
See, eg., The New England Divi- 
sions Case, 261 U. S. 184, 197-199 
(1923). 

40. Moreover, the Third Notice 
provided for the contesting of spe- 
cific reservations in any com- 
munity. The Assignment Table 
adopted below has been prepared 
after consideration of the specific 
evidence in support of, as well as 
in objection to, specific proposed 
reservations and after considera- 
tion of the overall needs of all 
communities for television service. 


41. The great preponderance of 
evidence presented to the Commis- 
sion has been to the effect that the 
actual process of formulating plans 
and of enacting necessary legisla- 
tion or of making adequate finan- 
cing available is one which will 
generally require more time for 
educational organizations than for 
commercial interests. The record 
does, of course, show that there are 
some educational institutions which 
are now ready to apply for tele- 
vision broadcasting licenses, but 
this in no wise detracts from the 
unavoidable conclusion that the 
great mass of educational institu- 
tions must move more slowly and 
overcome hurdles not present for 
commercial broadcasters, and that 
to insure an extensive, rather than 
a sparse and haphazard develop- 
ment of educational television, 
channels must be reserved by the 
Commission at this time. There 
is moreover, abundant testimony 
in the record that the very fact of 
reserving channels would speed the 
development of educational tele- 
vision. It was pointed out that it 
is much easier for those seeking to 
construct educational television 
stations to raise funds and get 
other necessary support if the 
channels are definitely available, 
than if it is problematical whether 
a channel may be procured at all. 


42. With regard to _ possible 
waste of the reserved channels by 
non-use, it is contended that evi- 
dence offered in the general portion 
of the hearing, concerning the 
record of performance of non- 
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ary funds. Furthermore, in- 
ferested persons have had an op- 
fortunity to present evidence in 
he city-by-city portion of the hear- 
ngs as to whether such funds will 
he sought or will become available 
n specific communities. It will 
ndmittedly be a difficult — o 

sumin process In most in- 
onses, but the likelihood of ulti- 
mate success, and the importance 
9 the public of the objective 
fought, warrants the action taken. 
Feveral educational institutions, it 
vas indicated on the record as 
parly as the general portion of the 
earing, had applied for television 
stations. ‘The amounts of money 
spent by other public and private 
pducational groups in aural broad- 
asting indicates that the acquisi- 
ion of sufficient funds for tele- 
vision would not be an insurmount- 
able obstacle. It has been shown, 
or example, that considerable 
sums have already been spent on 
visual aids to education. Tele- 
vision is clearly a fertile field for 
pndowment, and it seems probable 
hat sufficient funds can be raised 
both through this method and 
hrough the usual sources of funds 
or public and private education 
>» enable the construction and 
pperation of many non-commercial 
pducational stations. As concerns 
he costs of operation there is the 
possibility of cooperative program- 


Hming and financing among several 


pducational organizations in large 
ommunities. The record indicates 
hat educational institutions will 
nite in the construction and opera- 
ion of non-commercial educational 
elevision stations. Such coopera- 
ive effort will, of course, help to 
ake such stations economically 
easible. The fact that somewhat 
ovel problems may arise with re- 
spect to the selection and designa- 
ion of licensees in this field does 
ot—as some have contended—con- 
stitute a valid argument against 
he concept of educational reserva- 
ons. 

45. Several alternative methods 
or utilizing television in educa- 
ion have been presented to the 
ommission, but we do not think 
hat any of them is satisfactory. 
ne proposal is to utilize a micro- 
wave relay or wired circuit system 
pf television for in-school educa- 
ional programs. It appears that 
he cost of a wired circuit for the 
schools in larger cities might be 
prohibitive; but the determinative 
Dbjection to such a proposal is that 
t would ignore very significant 
aspects of educational television. 
tis clear from the record that an 
mportant part of the educator’s 
fort in television will be in the 
field of adult education in the home, 
s well as the provision of after 
school programs for children. 

46. The NARTB-TV contended 
hat the solution lay in the volun- 
ary cooperation of educators and 
ommercial broadcasters in the 
presentation of educational pro- 
prams on commercial facilities. 
We conclude, however, that this 
ort of voluntary cooperation can- 
hot be expected to accomplish all 
he important objectives of educa- 
honal television. In order for an 
lucational program to achieve its 
purpose it is necessary that broad- 
rast time be available for educa- 
1s On a regular basis. An audi- 
ice cannot be built up if educators 
¢ forced to shift their broadcast 


period from time to time. More- 
over, the presentation of a com- 
prehensive schedule of programs 
comprising a number of courses 
and subjects which are designed 
for various age and interest groups 
may require large periods of the 
broadcast day which would be dif- 
ficult if not impossible to obtain 
on commercial stations. 

47. Another alternative was pro- 
posed by Senator Edwin C. John- 
son of Colorado. This proposal is 
elaborated in the Senator’s state- 
ment: 

“It is my belief as I have re- 
peatedly said that the Commis- 
sion could and should impose a 
condition on all television licen- 
ses that a certain amount of time 
be made available for educa- 
tional purposes in the public in- 
terest as a sustaining feature. 
In this manner, television can 
become available for educational 
work now without saddling 
schools with the enormous bur- 
den and expense of construct- 
ing and operating a non-commer- 
cial educational station. . .. It 
is my considered opinion that 
the Commission can best serve 
the public interest and at the 
same time extend extremely 
profitable assistance to the edu- 
cational processes of this coun- 
try by imposing a condition in 
each television license issued 
which would require the avail- 
ability ef appropriate time for 
educational purposes.” 

48. It must be remembered that 
the provision for non-commercial 
educational television stations does 
not relieve commercial licensees 
from their duty to carry programs 
which fulfill the educational needs 
and serve the educational interests 
of the community in which they 
operate. This obligation applies 
with equal force to all commercial 
licensees whether or not a non- 
commercial educational channel has 
been reserved in their community, 
and similarly will obtain in com- 
munities where non-commercial 
educational stations will be in 
operation. 

49. Aside from the question of 
the legal basis of a Rule which 
would accomplish Senator John- 
son’s proposal, the Commission 
feels it would be impracticable to 
promulgate a rule requiring that 
each commercial television licensee 
devote a specified amount of time 
to educational programs. A proper 
determination as to the appropriate 
amount of time to be set aside 
is subject to so many different 
and complex factors, difficult to 
determine in advance, that the pos- 
sibility of such a rule is most ques- 
tionable. Thus, the number of sta- 
tions in the community, the total 
hours operated by each station, 
the number of educational institu- 
tions in the community, the size 
of the community, and countless 
other factors, each of which will 
vary from community to commu- 
nity, would make any uniform rule 
applicable to all TV stations un- 
realistic. All things considered, it 
appears to us that the reservation 
of channels for non-commercial 
educational stations, together with 
continued adherence by commer- 
cial stations to the mandate of 
serving the educational needs of 
the community, is the best method 
of achieving the aims of educa- 
tional television. 
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Who May Be Licensed To Operate 
Non-Commercial Educational 
Stations. 


50. While the Third Notice did 
not specify who would be eligible 
to own and operate a non-commer- 
cial educational station, the Com- 
mission has in the past restricted 
the ownership and operation of 
such stations to non-profit educa- 
tional organizations. 

51. The United States Confer- 
ence of Mayors and the Municipal 
Broadcasting System, City of New 
York, have in appropriate com- 
ments proposed that eligibility be 
extended to any municipality op- 
erating educational institutions. 
The Municipal Broadcasting Sys- 
tem states that a “more expedi- 
tious management of educational 
television in the City of New York 
from an administration  stand- 
point” would result if it were per- 
mitted to operate a television sta- 
tion. It further stated that “if 
the Municipal Broadcasting System 
is eligible to operate television fa- 
cilities, the station can be utilized 
by all of the educational institu- 
tions over which it has jurisdiction, 
rather than having responsibility 
for the operation placed in a par- 
ticular school.” 

52. The Commission is of the 
opinion that in any community 
where an independent educational 
agency is constituted, and is eli- 
gible under the Commission’s rules 
to apply for a non-commercial edu- 
cational television station, there are 
no compelling reasons for extend- 
ing eligibility to municipal authori- 
ties. The continued operation by 
the Board of Education of the City 
of New York since 1939 of non- 
commercial educational Station 
WNYE indicates that no _ insur- 
mountable administrative barriers 
exist which would preclude the 
Board of Education as a potential 
licensee in the television field. Sim- 
ilarly, there is no evidence to in- 
dicate that the Board of Educa- 
tion of the City of New York, now 
eligible under the present rules, 
would give less access to other 
educational institutions were it the 
licensee of a television station than 
would the Municipal Broadcasting 
System were it eligible and granted 
a license. It should be noted that 
in any community the municipal 
authorities, or any other group, 
can take the initiative in constitut- 
ing a consolidated television au- 
thority which would represent mu- 
nicipal educational institutions, 
private universities and other 
organizations concerned with ed- 
ucation. 

53. The Commission has, how- 
ever, established in its Rules an 
exception providing that where a 
municipality has no independently 
constituted educational entity 
which would be eligible under the 
rules, the municipality in such case 
will be eligible to apply for a non- 
commercial educational station. 
This exception is designed solely 
to meet those situations where the 
municipal authorities do not dele- 
gate educational authority but re- 
serve to themselves the manage- 
ment of the municipal educational 
system. 


Partial Commercial Operation By 
Educational Stations 

54. In its comments the Univer- 

sity of Missouri* requests that 


16 See the discussion, elsewhere in this 
Report, of the assignments in Columbia, 
Missouri. 


the Commission authorize “. ‘ 
commercial operation on the chan- 
nels reserved for educational in- 
stitutions to an amount equal to 
50% of the broadcast day.” It 
appears from the evidence that 
funds in the amount of $350,000 
are presently available to the Uni- 
versity for the construction of a 
television station, but that no funds 
are available for the operation of 
such a station. Accordingly, the 
University requests that the Com- 
mission permit educational institu- 
tions to use the reserved assign- 
ments to operate stations on a 
limited commercial non-profit basis. 
It is urged that if its request 
is granted the following objectives 
will be attained: 

A.. More educational institu- 
tions will be in a position 
to construct and operate 
television stations through- 
out the country to the bene- 
fit of the public at large 
without materially affecting 
the strictly commercial sta- 
tions; 

Educational television sta- 
tions will be able, through 
income received from com- 
mercial programs to better 
program their stations; and 
That the commercial pro- 
grams televised will break 
the monotony of continuous 
educational subjects so as 
to permit the stations to 
attract and hold audiences. 

55. A similar proposal, that the 
Commission extend the reserva- 
tion to include all educational in- 
stitutions which are operated on a 
non-profit basis, is made by the 
Bob Jones University (WMUU) 
Greenville, South Carolina. The 
Bob Jones University argues that 
“|. . the reservation of the priv- 
ilege of a commercial income com- 
mensurate with the operating ex- 
pense of the educational station 

. .’ will result in the encourage- 
ment and aid to television broad- 
casting by educational institutions. 

56. KFRU, Inc., Columbia, Mis- 
souri, opposed the request of the 
University of Missouri. In its reply 
to the University, KFRU states 
that it has no objection to the pro- 
posed reservation of Channel 8 for 
non-commercial education purposes 
in Columbia, Missouri. However, it 
opposes the request of the Univer- 
sity for partial commercial opera- 
tion on the grounds that such an 
operation would give the educa- 
tional institution unfair competi- 
tive advantages over a commercial 
licensee. 

57. It is our view that the re- 
quest of the University of Missouri 
and the Bob Jones University must 
be denied. In the Third Notice we 
stated: 

In general, the need for non- 

commercial educational televi- 

sion stations was based upon the 
important contributions which 
non-commercial educational tele- 
sien stations can make in edu- 
cating the people both in school 

—at all levels—and also the 

adult public. The need for such 

stations was justified upon the 
high quality type of program- 
ming which would be available 
on such stations—programming 
of an entirely different character 
from that available on most 
commercial stations. 

A grant of the requests of the 

University of Missouri and Bob 

Jones University for partial com- 
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mercial operation by educational 
institutions would tend to vitiate 
the differences between commercial 
operation and non-commercial edu- 
cational operation. It is recognized 
that the type of operation proposed 
by these Universities may be ac- 
complished by the licensing of edu- 
cational institutions in the com- 
mercial television broadcast service. 
But in our view achievement of the 
objective for which special educa- 
tional reservations have been es- 
tablished—i.e., the establishment of 
a genuinely educational type of 
service—would not be furthered by 
permitting educational institutions 
to operate in substantially the same 
manner as commercial applicants 
though they may choose to call it 
limited commercial non-profit oper- 
ation. 

58. The Joint Committee on Edu- 
cational Television suggests in its 
final brief that, in communities 
where only one VHF channel is 
assigned, and that channel is re- 
served for use by a non-commercial 
educational station, the non-com- 
mercial educational station should 
be allowed to broadcast programs 
which at present are available only 
from commercial network services. 
This exception would apply until 
such time as a commercial Grade A 
service is available in the area. 

59. On January 10, 1952, a Reply 
and Motion to Strike was filed by 
Peoria Broadcasting Company, 
Rock Island Broadcasting Company 
and Champaign News-Gazette, Inc., 
with respect to the above described 
proposal of the Joint Committee. 
On January 25, 1952, a response to 
the Joint Motions was filed by the 
JCET. In view of the fact that the 
proposal made by the Joint Com- 
mittee was not previously raised in 
any of its prior pleadings, the 
Motion to Strike is granted and the 
proposal is being given no further 
consideration. 


The Use Of The VHF For Non- 
Commercial Educational Television 


60. The Commission’s Third No- 
tice proposed to reserve one of the 
assigned channels for non-commer- 
cial educational television use in all 
communities having a total of three 
or more assignments (whether 
VHF or UHF). Where a community 
had fewer than three assignments 
no reservation as proposed except 
in those communities which were 
designated as primarily educational 
eenters, where reservations were 
made although only one or two 
channels were assigned. Except for 
educational centers, a UHF channel 
was proposed in those communities 
where there were fewer than three 
VHF assignments. In 26 of the 46 
educational centers, the Commis- 
sion proposed to reserve a VHF 
channel for educational use. In 23 
of these 26 centers a VHF educa- 
tional reservation was proposed 
where only one VHF channel was 
assigned to the community. Where 
three or more VHF channels were 
assigned to a community, a VHF 
channel was proposed to be re- 
served except in those communities 
where all VHF assignments had 
been previously licensed. In those 
cases, the reservation of a UHF 
channel was proposed. 

61. The Joint Committee on Edu- 
cational Television in its comment 
has proposed that a VHF reserva- 
tion for non-commercial educa- 
tional institutions in place of a 
UHF reservation be considered in 
communities with less than three 
VHF assignments. On the other 





hand, some parties have argued 
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that no assignments in the VHF 
be set aside as educational reserva- 
tions. The Commission’s Third 
Notice stated that the proposed 
reserveations were not final and 
that consideration would be given 
to any specific proposal looking 
toward additions or _ deletions. 
After examining the comments and 
evidence filed pursuant to the Third 
Notice, the Commission remains of 
the view that the bases upon which 
it determined the apportionment of 
non-commercial educational assign- 
ments by communities are gener- 
ally sound and should be continued. 
However, in particular cases the 
Commission concludes that the evi- 
dence warrants deviations from the 
proposals in the Third Notice, for 
the reasons stated in the city-by- 
city portion of this Report. 

62. The Joint Committee on Edu- 
cational Television also proposes 
that the Commission should specifi- 
cally state that an educational in- 
terest is not to be foreclosed from 
applying for a VHF channel in the 
so-called “closed cities” where all 
VHF. assignments have already 
been made. No properly qualified 
applicant is ever precluded from 
applying for any channel in the 
broadcast field on the expiration of 
the existing license. Thus, whether 
educational interests seek a com- 
mercial or non-commercial televi- 
sion operation, they are, just as 
other applicants, eligible to apply 
for licensed channels upon expira- 
tion of the license term of the sta- 
tions involved. 


ASSIGNMENT PRINCIPLES 


The Basis of the Table of 
Assignments 


63. In proposing the Table of 
Assignment set out in the Third 
Notice the Commission said that 
it had 

... endeavored to meet the two- 

fold objective set forth in Sec- 

tions 1 and 307 (b) of the Com- 
muncations Act of 1934, to pro- 
vide television service, as far as 
possible to all people of the 

United States and to provide a 

fair, efficient and equitable dis- 

tribution of television broadcast 

stations to the several states 

and communities. 
In attempting to carry out these 
objectives, the Commission set forth 
certain principles, in terms of pri- 
orities, underlying the Table of 
Assignments.” These _ principles 
were: 

Priority No. 1: To provide at 

least one television service to all 

parts of the United States. 

Priority No. 2: To provide each 

community with at least one 

television broadcast station. 

Priority No. 3: To provide a 

choice of at least two television 

services to all parts of the 

United States. 

Priority No. 4: To provide each 

community with at least two 

television broadcast stations. 


Priority No. 5: Any channels 
which remain unassigned under 
the foregoing priorities will be 
assigned to the various com- 
munities depending on the size 
of the population of each com- 
munity, the geographical loca- 
tion of such community, and the 
number of television services 
available to such community 





17 For a discussion of the legal power 
of the Commission to establish a Table 
of Assignments such as we are — 
ing here, see the Memorandum Opin- 
ion issued in this proceeding on July 
13, 1951 (FCC 51-709). 
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from television stations located 
in other communities. 


64. The Commission has reviewed 
the above described principles in 
the light of the comments and evi- 
dence received in this proceeding. 
We believe it desirable to state in 
somewhat comprehensive form the 
various factors underlying the es- 
tablishment of the television As- 
signment Table. 


65. At the outset it should be 
clearly understood that no single 
mechanical formula was utilized in 
the construction of the Table of 
Assignments. With the above 
priorities in mind it was necessary 
to recognize that geographic, eco- 
nomic, and population conditions 
vary from area to area and even 
within the boundary of a single 
state; the possibility of assigning 
channels, for example, may differ 
as between the northern and south- 
ern segments or between the east- 
ern and western parts of the same 
state. It must be emphasized, 
therefore, that in establishing the 
Table of Assignments it is not 
possible to follow a mechanical and 
rigid application of the basic prin- 
ciples or what was termed the 
“priorities” in the Third Notice. 

66. In establishing a Table of 
Assignments we were faced at the 
outset with the significant fact that 
we could not make all assignments 
in the Table within the VHF. The 
intermixture problem _ resulting 
from this situation is discussed be- 
low. Secondly, propagation charac- 
teeristics in the VHF are different 
in some respects from those in the 
UHF. Primary consideration was 
given to the fact that the VHF can 
effectively cover large areas, and 
VHF was used wherever possible 
in larger cities since such cities 
have broad areas of common in- 
terest. To achieve the benefits of 
VHF the 12 VHF channels were 
distributed as broadly as possible. 
However, conflicting interests had 
to be adjusted. Thus, the Commis- 
sion concluded that in order to 
achieve an equitable distribution of 
facilities, metropolitan centers 
with their large aggregations of 
people should be assigned more 
VHF channels than communities 
comprising fewer people. At the 
same time—and this is a basic ele- 
ment in the Commission’s assign- 
ment plan—the Commission did not 
believe that large cities should re- 
ceive an undue share of the rela- 
tively scarce VHF channels; the 
Table we have adopted herein re- 
flects a substantial distribution of 
VHF assignments among smaller 
communities and sparsely settled 
areas. 


67. The Assignment Plan for 
UHF channels was coordinated 
with and made complementary to 
the VHF assignment plan. The 
Commission has always recognized 
that even with an extensive scat- 
tering of VHF assignments, the 12 
channels available are not sufficient 
to meet the objective of providing 
television service to all the people. 
With the additional UHF channels, 
however, the Commission was able 
to formulate an assignment plan 
that have the potentiality of ful- 
filling the objective of Section 1 of 
the Communications Act. If all 
the VHF and UHF channels are 
utilized, there should be few, if 
any, people of the United States re- 
siding beyond the areas of televi- 
sion service. (See priorities 1 and 
3.) Moreover, the Table has gone 
far in fulfilling the needs of indi- 
vidual communities to obtain local 
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There are of course variatioy 
from this pattern because of th 
many factors and circumstangg 
that had to be considered in ep 
nection with making a final judg 
ment as to the exact number of 
signments that should be made fy 
any particular community. fy 
example, consideration was give 
to the advantages of VHF channeé 
for obtaining wide coverage, Aly 
it was considered more importan’ 
for each of the several cities in » 
area to have at least one channé 
than for the largest of the citi 
to have the maximum number ¢/ 
channels indicated. And as a fur 
ther example, cutting across th 
criterion of population size as; 
basis for the number of channéd 
assigned to a particular city wa 
the criterion of insuring an equit 
able distribution of facilities +; 
the several states. Thus, the Con. 
mission has attempted to provit: 
at least some VHF channels to a! 
states even though in some case 
an assignment might  otherwis 
have been made to a large metro 
politan center in an adjacent high: 
ly urbanized state. 

69. The Commission also cor 
cluded that as a further assigp 
ment factor it should provik 
channels for non-commercial edu: 
cational television service in { 
communities outside of metropoli: 
tan areas designated as “primarily 
educational centers.” Certain 0 


these communities were assignei oe oi 
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aS Dyoreover, both DuMont and the 
Ment commission provide for intermix- 
e Dtityre of VHF and UHF channels 
temp in numerous communities. A de- 
le ew tailed comparison of the proposed 
two assignments community-by-commu- 
nity reveals the important fact that 
ynder both the DuMont and the 
Commission plan the great major- 
ity of communities would receive 
the identical number of VHF, UHF, 
or VHF and UHF assignments. 

71. On the other hand, the Du- 
Mont assignment plan differs from 
that of the Commission in several 
important respects. The present 
section deals with these differences 
in the two plans in so far as they 
concern the basis for assignments. 
Elsewhere in the Report are dis- 
cussed other differences between 
the DuMont plan and the Assign- 
ment Table adopted herein. 


72. DuMont’s major criticism of 
the Commission’s proposed Table 
of Assignments was that it alleg- 
edly failed to provide adequately 
for the commercial television needs 
of large cities. In its comment of 
May 7, 1951. DuMont stated its 
agreement with Priority No. 1 but 
objected to Priorities Nos. 2. 3, and 
4, DuMont alleged that these pri- 
orities were unrealistic in that thev 
failed to take adequate account of 
the need and demand for services 
in large cities; that they failed to 
recognize present and long-range 
differences as between VHF and 
UHF; and that they were harmful 
to the future of networking. As an 
alternative to the Commission’s pri- 
orities. DuMont recommended the 
following two priorities: 

(a) Provide channels which will 
permit one service without re- 
gard to population. 
(b) Encourage fair economic 
and equitable operation of tele- 
vision service through assign- 
ment to major metropolitan 
service areas of not less than 
four VHF channels when tech- 
nically feasible under the pro- 
posed standards and with fur- 
ther distribution in allocation in 
relationship to population of 
communities in the_ service 
areas; provision being made for 
transfer of unused frequencies 
and adjustment by subsequent 
assignment of specific “flexibil- 
ity channels.” 

73. A basic objective of the Du- 
Mont assignment plan is to provide 
major metropolitan centers with 
multiple VHF stations. In partic- 
ular, DuMont seeks the assignment 
of four VHF channels to such com- 
munities—an objective directly re- 
lated to DuMont’s contention that 
this is necessary to promote net- 
work competition. By the assign- 
ment of four VHF channels in the 
largest markets, DuMont assumes 
that it would thereby obtain an out- 
let for its network operations in 
the most important centers. Con- 
trariwise, DuMont fears that if 
only one or two VHF channels are 
assigned in these markets. it would 

unable to obtain affiliates in 
such centers and would be in the 
Position of dependence on UHF 
outlets. Because of the time re- 
quired to develop UHF stations, 
DuMont contends that it would be 
Placed at a severe competitive han- 
dicap in relation to other networks. 


4. In its sworn statement of 
August 17, 1951, DuMont does not 
specifically repeat the recommen- 
dation in its original comments 
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with respect to a revision of the 
Commission’s priorities. Rather, 
DuMont attempts to show that both 
its own assignment plan and the 
FCC plan seek the same dual ob- 
jective. DuMont describes this ob- 
jective, as follows: 


(1) To provide television serv- 
ice, as far as possible, to all peo- 
ple of the United States; and 
(2) To provide the most services 
to the most people. 


75. After allegedly showing that 
the two plans are alike in objec- 
tive, DuMont attempts to prove 
that its plan is superior to that of 
the Commission in more nearly 
realizing the common objective. Du- 
Mont states that both plans meet 
DuMont Principle 1 in that they 
provide for service to all people of 
the United States. However, Du- 
Mont emphasizes that its own plan 
is superior in providing more VHF 
service to the larger centers, and 
that it is therefore more efficient 
in producing a highly competitive 
network situation than the FCC 
plan. 


76. Columbia Broadcasting Sys- 
tem, Inc., in its comment of May 
1951, and later in its evidence pre- 
sents views generally similar to 
those of DuMont in respect to the 
need for providing additional com- 
mercial VHF stations in key eco- 
nomic areas. It calls attention to 
the need for an additional assign- 
ment policy of insuring to the max- 
imum extent possible a competi- 
tive commercial television service. 
However, CBS does not suggest 
any specific system of priorities 
but rather recommends that the 
Commission’s priorities be applied 
in a “flexible” manner. Specifically, 
CBS urges that an additional com- 
mercial VHF channel should be as- 
signed to Boston, Chicago, and San 
Francisco. 


77. As set forth above, the Com- 
mission has concluded that larger 
cities should be assigned more VHF 
channels than communities com- 
prising fewer people. However, the 
Commission cannot agree with the 
DuMont principle that an overrid- 
ing and paramount objective of a 
national television assignment plan 
should be the assignment of four 
commercial VHF stations to as 
many of the major markets as pos- 
sible. The Commission is of the 
view that healthy economic compe- 
tition in the television field will 
exist within the framework of the 
Assignment Table adopted herein. 
Moreover, in the assignment plan 
adopted, the Commission has taken 
into account other significant fac- 
tors. For example, the Commission 
in fulfilling what it considers the 
mandate of the Communications 
Act to provide an equitable distri- 
bution of facilities has attempted 
to provide at least some VHF chan- 
nels to each of the states, although 
in some cases this was done where 
an assignment might otherwise 
have been made to a large metro- 
politan center in an adjacent state. 


78. A second policy difference be- 
tween the DuMont and Commis- 
sion assignment plans lies in their 
contrasting views with respect to 
the importance of individual com- 
munities having television assign- 
ments. The DuMont view is that 
emphasis should be placed on lo- 
cating the assignments, particu- 
larly VHF channels, so that the 
largest number of people will have 
television service but not neces- 
sarily that the largest number of 
communities should have one or 
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more television stations of their 
own.” This view derives from Du- 
Mont’s premise that the major 
cities with their large populations 
are certain to be able to support 
expensive television facilities, and 
that smaller communities which are 
within appropriate range of these 
cities should obtain service from 
stations in the large cities, rather 
than attempt to support stations 
with their own less substantial eco- 
nomic resources. 

79. The Commission, on the other 
hand, believes that on the basis 
of the Communications Act it must 
recognize the importance of making 
it possible with any table of as- 
signments for a large number of 
communities to obtain television 
assignments of their own. In the 
Commission’s view aS many com- 
munities as possible should have 
the opportunity of enjoying the 
advantage that derive from having 
local outlets that will be responsive 
to local needs. We believe with 
respect to the economic ability of 
the smaller communities to sup- 
port television stations that it is 
not unreasonable to assume that 
enterprising individuals will come 
forward in such communities who 
will find the means of financing a 
television operation. The television 
art is relatively new and oppor- 
tunity undoubtedly exists for ini- 
tiating various methods of reduc- 
ing television costs. 

80. Another difference in as- 
signment principle as between the 
DuMont and FCC plan lies in re- 
spect to the assignments made to 
the “primarily educational cen- 
ters.” DuMont opposes any reser- 
vation for non-commercial educa- 
tional television stations and un- 
der the DuMont plan all of its 
channel assignments would be 
available for commercial use.” With 
reference to the educational cen- 
ters, DuMont does not follow the 
Commission’s assignment principle 
of providing in so far as possible 
a VHF channel to these communi- 
ties, which would be reserved for 
use by non-commercial educational 
television stations. Thus in 10 of 
the educational centers to which 
the Commission has assigned a 
VHF channel DuMont proposes to 
assign a UHF channel. 

81. The Commission finds that 
the principles of assignment which 
DuMont advocates are inadequate 
in that these principles do not rec- 
ognize specifically the need to pro- 
vide an equitable apportionment of 
channels among the separate states 
and communities and they do not 
provide adequately for the educa- 
tional needs of the primarily edu- 
cational centers. 

82. With respect to the recom- 
mendation of CBS that the Com- 
mission apply its priorities in a 





18 While DuMont as a matter of general 
principle takes this position in its own 
assignment plan, DuMont makes at 
least one assignment to practically 
every community listed in the Com- 
mission’s Table of Assignments con- 
tained in the Third Notice. 


1%” Contrariwise, the number of com- 
mercial VHF channels in the Commis- 
sion plan is reduced because of the 
Commission’s policy of reserving one 
VHF channel for non-commercial edu- 
cational television use in every com- 
munity having at least three VHF as- 
signments, unless all of these assign- 
ments had been previously licensed. 
While this principle does not determine 
in which community an assignment 
should be made, it is an important 
factor to be considered in any com- 
parison of the number of commercial 
VHF channels in the DuMont and the 
FCC Assignment Tables. 
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flexible manner, the Commission, 
as previously indicated, formulated 
its Table of Assignments on the 
basis of taking into account numer- 
ous factors and objectives and did 
not apply the priorities in a rigid, 
mechanical way. With respect to 
the needs of larger communities 
for additional VHF assignments 
as set forth by CBS, the Commis- 
sion believes that in its final Table 
of Assignments it has provided for 
these needs to the extent possible, 
consistent with its other objectives 
and criteria viewed in the light 
of the record. With respect speci- 
fically to the CBS request for ad- 
ditional commercial VHF assign- 
ments in Chicago, Boston, and San 
Francisco, these requests are dealt 
with in the section of the Report 
which discusses assignments to in- 
dividual cities. 

83. Whereas both DuMont and 
CBS contend that the Commis- 
sion’s priorities do not make ade- 
quate provision for the competitive 
and commercial aspects of tele- 
vision, the Joint Committee on Ed- 
ucational Television alleges that 
the Commission’s priorities were 
deficient in not specifically recog- 
nizing non-commercial educational 
television. The Joint Committee 
urges that an additional priority 
should be established between Pri- 
ority No. 3 and Priority No. 4 
reading as follows: 

To provide a non-commercial 

educational television service to 

all parts of the United States by 
the reservation of frequencies 
for this purpose. 

84. It is not clear from the above 
statement as to whether or not the 
Joint Committee actually is propos- 
ing an additional assignment prin- 
ciple. An assignment principle re- 
fers to: (a) the number of televi- 
sion channels that individual com- 
munities should receive, and (b) 
whether the channels should be in 
the VHF or the UHF band. The 
Commission has reserved channels 
for non-commercial educational 
television use on an extensive basis 
throughout the United States, but 
not as a principle of assignment. 
That is to say, the Commission de- 
cided first that a particular com- 
munity should have three channels 
on the basis of various criteria, and 
only subsequently did it decide that 
one channel should be reserved for 
educational use. As discussed pre- 
viously, in one main exception the 
Commission treated the educational 
need as a principle of assignment: 
in the special case of the 46 “pri- 
marily educational centers.” In this 
ease, the fact of being an educa- 
tional center influenced the Com- 
mission’s decision as to the total 
assignments to these communities, 
and also influenced its determina- 
tion as between the assignment of 
VHF and UHF channels. Moreover, 
upon request in this proceeding and 
a proper showing, the Commission 
has added an assignment as an 
educational reservation in various 
communities even though these as- 
signments had not been made to 
the community in the Third Notice. 
At any event, in view of our deci- 
sion discussed elsewhere in this 
Report to avoid any reference to 
priorities as such in the Commis- 
sion’s Rules, no further action is 
necessary with respect to the re- 
quest of JCET for an additional 
priority. 


Prediction of Service Areas and 
Interference 


85. In the Third Notice the Com- 
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mission stated with respect to pre- 

diction of service areas and inter- 

ference: 

Methods for describing service 
areas and interference are set 
forth in Appendix B. The 
methods therein described in- 
clude the propagation of radio 
waves through the lower atmos- 
phere only. These propagation 
charts are based on an extensive 
number of measurements made 
at various locations over a long 
period of time. It is recognized 
that these charts may have to be 
revised from time to time as 
more measurements are made, 
and interested persons are en- 
couraged to make as many mea- 
surements as possible and sub- 
mit them to the Commission. 
The Commission is satisfied that 
on the basis of the data presently 
available to it the data under- 
lying the propagation charts are 
sufficient to afford an adequate 
statistical basis for describing 
field intensities under average 
conditions, but it is expected 
that there may be substantial 
variations in individual areas. 
Long distance skywave interfer- 
ence. It is also realized that 
propagation to distances of the 
order of 500 to 1,500 miles via 
the sporadic E layer and to dis- 
tances beyond via the F2 layer 
may occur in certain of the chan- 
nels. However, since such inter- 
ference may occur over ex- 
tremely large distances, it is not 
possible to protect stations 
against such interference unless 
operation on such channels is 
limited to one or at the best a 
few stations. In order to provide 
stations for the various com- 
munities, the Commission has 
determined that the overall 
public interest is better served 
by not protecting television 
broadeast stations against this 
type of interference. 

86. No objections were filed with 
respect to the proposal concerning 
long distance skywave interference. 
Accordingly, the decision of the 
Commission not to protect televi- 
sion broadcast stations against 
this type of interference is made 
final. In this connection it should 
be pointed out that in setting en- 
gineering standards, we have con- 
sidered all known propagation 
effects. If in the future, any person 
is of the opinion that the Commis- 
sion’s Rules do not properly reflect 
any given types of propagation 
effect, consideration will be given 
in an appropriate rule making pro- 
ceeding only to amendment of the 
Rules. 


87. Several comments have been 
received which, in general, state 
that the propagation curves in Ap- 
pendix B of the Third Notice are 
not supported by the record when 
used for UHF propagation. These 
comments are -especially directed 
to the use of these curves in rough 
terrain. Comments of this nature 
have been received from the Grey- 
lock Broadcasting Company, Pitts- 
field, Mass.; Fort Industry Com- 
pany; Enterprise Publishing Com- 
pany, Brockton, Mass.; WTAG, 
Inc., Worcester, Mass.; and James 
C. McNary. 

88. These comments must be 
viewed in light of the nature of the 
propagation curves used in the pre- 
diction of service areas and inter- 
ference. The Ad Hoc Committee 
Report establishes that the received 
field intensities of television signals 
vary so greatly from location to 
location; and with time, that any 
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prediction of service from these 
average curves for a specific sta- 
tion is expected to deviate appre- 
ciably from the actual service. In 
addition, it is clear that a very 
large number of measurements 
from both desired and interfering 
stations, many of which will not 
be in existence for several years, 
would be necessary to make an 
accurate prediction of service for 
any specific station. However, the 
Ad Hoe Report indicates that the 
overall estimate of service for a 
large number of stations will be 
fairly good. In view of the fore- 
going, it is apparent that the 
Assignment Table must be made on 
a large area basis for which the 
overall estimated service is reason- 
ably accurate. The assignment 
Rules and standards, however, can- 
not be construed as guarantees of 
service but rather as yardsticks 
based upon the best available data. 
As the quantity of available data 
increases, the assignment Rules and 
standards may be revised at a later 
date in the light of the scientific 
findings. 


89. The Commission, after re- 
view of the whole record and the 
comments filed in this proceeding, 
has decided that the 63 me F 
(50,50) curves present a more ac- 
curate picture of expected service 
in the UHF than do the 195 me. 
curves. The UHF data in the record 
indicates that for 50% of the loca- 
tions the field strengths are approx- 
imately 4 db below the 195 me. F 
(50,50) curves for distances in the 
order of 10-20 miles for which data 
are available. The 63 mec. curves 
are approximately 4 db below the 
195 me. curves at distances of this 
order and appear to generally pro- 
vide a reasonable match with the 
data for UHF within service dis- 
tances (as contrasted with inter- 
fering distances). In addition, the 
Commission has reconsidered the 
curves with respect to the predic- 
tion of interference in the UHF 
and based on T.R.R. Report No. 
2.4.10 (Exhibit 565), in the record 
in this proceedings, a new family 
of curves for the prediction of 
interfering UHF signals has been 
prepared and has been substituted 
for the F (50,10) curve for Chan- 
nels 14-83 proposed in the Third 
Notice. 


90. With these changes in mind 
the Commission is confident that 
the curves it is establishing are 
of sufficient accuracy to achieve the 
purposes of its assignment plan. 
The use of such curves is indispens- 
able to the inauguration of a na- 
tionwide television service. If we 
were to await more extensive data 
before establishing the Assignment 
Table, it would be necessary to 
withhold the inauguration of a 
nationwide service which will oper- 
ate on both the UHF and VHF. 
The objections to the use of the 
195 me. curves for UHF in rough 
terrain are in part mitigated by 
the use of the 63 mc. curves for 
prediction of service ranges. It is 
nevertheless true that the same 
curves are used for smooth as for 
rough terrain. However, no one 
either in the record or the com- 
ments filed pursuant to the Third 
Notice has proposed a system of 
prediction of coverage which while 
recognizing the differences between 
rough and smooth terrain meets 
the criterion of reasonable sim- 
plicity or in lieu thereof is reason- 
ably accurate in the light of avail- 
able scientific data. Actually, no 
one has offered adequate data upon 
which curves may be adopted which 
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would recognize the differences be- 
tween smooth and rough terrain or 
has established criteria for deter- 
mining various degrees of terrain 
roughness. As a result no further 
changes in the curves adopted are 
justified on the basis of the record. 
In the future, when measurements 
are made which will add to the 
store knowledge in the field of 
propagation, these will be consid- 
ered in appropriate rule making 
proceedings looking toward the 
amendment of existing curves. In 
the absence of such data, objections 
to the UHF propagation curves 
must be rejected.” 


91. For purposes of establishing 
a Table of Assignments and devel- 
oping Rules and standards for the 
television broadcast service, the 
service areas are described in 
terms of iso-service contours based 
upon the proposed propagation 
charts. It should be stressed again 
that the service and interference 
computed by the use of these charts 
are not expected to prevail for any 
specific station but rather describe 
the service and interference which 
would prevail if the stations in- 
volved were all typical ones produc- 
ing the average field intensities 
described by the charts. In other 
words, the proposed methods for 
describing service areas and inter- 
ference are only assignment tools 
which are expected to give a fairly 
good service description on a large 
area basis but not necessarily on an 
individual station basis. 

92. It has been found that radio 
signals in the frequency range per- 
tinent to the television allocation 
vary both with time and location 
in a statistically normal distribu- 
tion. In order to adequately de- 
scribe these variable field intensi- 
ties, the Commission has adopted 
the statistical approach advocated 
by the Ad Hoc Committee. Thus, 
if a T per cent field intensity is de- 
fined as that level of field intensity 
exceeded for T per cent of the time, 
then F(L,T) is the T per cent field 
intensity exceeded at L per cent of 
the locations. Stated in another 
way, F (L,T) is the field intensity 
exceeded for at least T per cent of 
the time at the best L per cent 
of receiving locations. In establish- 
ing the Table of Assignments and 
in developing the Rules and stand- 
ards for the television broadcast 
service, it has been found necessary 
to use primarily the F (50,50) and 
F (50,10) values of field intensity 
and the charts indicating the var- 
iation of field intensity with the 
percentage of receiver locations. 
However, we have considered in 
this connection the __ efficiency 
studies developed by the Ad Hoc 
Committee utilizing the concept of 
integrating the service available 
at all receiver locations. : 

93. The above charts are based 
upon the results of the Ad Hoc 
Committee Report with two excep- 
tions. First, the field intensity ver- 
sus distance curves were extrapo- 
lated for transmitting antenna 
heights of more than 2000 feet. 
Secondly, the Ad Hoc Committee 
did not study UHF propagation. 

94. The concept of iso-service 
contours has been introduced for 
the purpose of describing service. 
It is recognized that there exists no 
sharp line of demarcation between 


»It is to be noted that the Commis- 
sion’s decision with respect to the En- 
terprise, Greylock and WTAG counter- 
proposals with respect to the cities of 
Brockton, Pittsfield and Worcester 
does not rest on the nature of the UHF 
propagation curves. 
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service and interference but ¢ 
the service available may be mo 
satisfactory or less satisfactory jj 
varying degrees. However, for th 
purpose of obtaining practical ¢op, 
parisons of the service to be 
pected under the assignment play 
it has been found desirable in ¢hj 
proceeding to set up a standa, 
criterion of service, based upon , 
standard instantaneous acceptang, 
ratio of desired to undesired gg 
nals being exceeded for 90 per egy 
of the time at any given receiys 
location, as outlined in Volume jj 
of the Ad Hoc Committee Repoy 
The iso-service contour is define 
as that contour along which eye, 
location has the same probabjli; 
of exceeding the standard criterig, 
of service, described above, 7, 
farther away a location is from} 
transmitter, the smaller is the pro, 
ability that the received seryiq 
will exceed the standard criterig, 
The grades of service are dete, 
mined by selecting particular log, 









\ 


tion probabilities, namely 70% anf mms 


50% for Grades A and B servig 
respectively. 

95. In determining service pj 
interference, the receiving anten 
is assumed to be non-direction) 
This assumption has been recop, 
mended by the Ad Hoc Committe 
It is believed that the receiviny 
antenna directivity gain should i 
used as a safety factor to perni 
adjustment of the antenna to mip. 
imize multipath distortion and log! 
oscillator radiation, to permit; 
compromise orientation for ther. 
ception on the same antenna fry 


several desired stations in differen} _. 


directions, and to minimize the ¢. 
fects of multiple interference, 

96. In view of the foregoing, th 
Commission’s proposal as modifi 
herein, with respect to prediction 
of service areas and interferen 
has been followed in this proceed 
ing and appropriate portions ther: 
of have been incorporated in th 
Commission’s Rules and standarik 
The F(50,10) curves are. attache 
hereto as Appendix B. 


Grades of Service 
97. The Third Notice provided: 
C. Grades of service.’ In it 





5The Commission proposes th 
use of iso-service contours whit 
express service in terms of the rati 
between desired and _ undesire 
signal in decibels, or the minimum 
required signal levels in decibel 
above one microvolt per mete 
This has been done in order * 
facilitate computation of servi 
and interference field _ strength 
Likewise, the same terms may & 
carried over to the output of th 
transmitter, transmission line los 
and antenna gain. This has te 
advantage of using the same wi 
throughout the service whether? 
- the transmitting equipment or int 

field and has the additional #% 
vantage that a decibel of pow 
added at the transmitter results = 
a decibel of increased field strengt 
In order to place these matters 0 
related basis, the decibels wit 
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respect to transmitter power # 
antenna gain as well as fit 
strength must be expressed ® 
decibels with_ reference to si 
given level. Field strength is & 
pressed either in decibels above® 
undesired signal or decibels abot 
a reference level which has be 
chosen as one microvolt per met 
A convenient reference level ¢ 
transmitter power is 1 kilowat. 
propagation charts attached to Af 
pendix B and identified as “AP 
pendix V, figures 1-4’ are ba 
upon the radiation in the equator 
plane of a half wave dipole antetl 
having an effective radiated pove 
of one kilowat. Antenna gai ® 
expressed as the ratio in db th 
maximum radiation from the ani 
na to the radiation in the equator 
plane of a half wave dipole 
equal power input. 
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Notice of Further Proposed Rule 
Making issued on July 11, 1949, 
the Commission proposed to clas- 
sify television broadcast service 
into three grades of service. In 
the Commission’s opinion, there 
is no need for more than two 
grades of service. Grade A serv- 
ice is so specified that a quality 
acceptable to the median ob- 
server is expected to be avail- 
able for at least 90 per cent of 
the time at the best 70 per cent 
of receiver locations at the outer 
limits of this service. In the case 
of Grade B service the figures 
are 90 per cent of the time and 
50 per cent of the locations. ° 
The field strengths and interfer- 
ence ratios are as follows: 

1. Required median field 
strengths in db above 1 uv/m: 








Grade Chan- Chan- Chan- 
of nels nels nels 
service — 2-6 7-13 14-83 
A 68db 71db 74 db 
B 47 db 56 db 64 db 





2. Permissible co-channel ratios 
in db of median desired field 
strength to 10 per cent unde- 
sired field strength: 








Channels Channels 

» 2-13 14-83 
Grade -Non- Non- 

of Off- Off- Off- Off- 

Service set set set set 





A 51 db 34db 53 db 36 db 
B 45 db 28db 45 db 28 db 


3. Permissible adjacent channel 
ratios in db of median desired 
and undesired field strengths: 











Grade of Channels 
Service 2-83 
A 0 db 
B 0 db 





98. No objections were filed to 
the proposal described above with 
the exception of comments con- 
cerning adjacent channel interfer- 
ence ratios which are treated else- 
where in this Report. Accordingly, 
the proposal in the Third Notice 
has been followed in this pro- 
ceeding and appropriate portions 
thereof have been incorporated in 
the Commission’s Rules and Stand- 
ards. In view of our decision herein 
with respect to station separations, 
powers and antenna heights, there 
is no need to include in our Rules 
and standards co-channel and ad- 
jacent channel interference ratios. 

99. The Third Notice provided 
that: 

Transmitter locations shall be so 
chosen that the following me- 
dian field intensities as calcu- 
lated in accordance with the 
methods and procedures de- 
scribed in Appendix B are pro- 
vided over the entire principal 
city to be served: 








‘Channels Channels Channels 
2-6 7-13 14-83 
74 db 77 db 80 db 





100. No one has objected to this 
proposal with respect to median 
field intensities and accordingly 
it is being finalized. 

101. It should be noted that the 
values selected for these grades 
of service assume a number of 
conditions with respect to a typi- 
cal home receiver installation such 
as the sensitivity of the receiver, 
the type of antenna, the installa- 
tion of the antenna, and the trans- 
mission line used. In VHF, con- 





*For the specialized case that 
exists in the case of adjacent chan- 
nel interference, see par. II E (2) 
below. - 


siderable information concerning a 
typical home installation is avail- 
able as a result of actual experi- 
ence; in UHF a typical installa- 
tion had to be predicated to a 
large extent on the basis of tech- 
nical feasibility. Thus, the extent 
to which the grades of service for 
the UHF, herein adopted are ac- 
tually realized in practice will de- 
pend on the ability of the industry 
economically to produce and in- 
stall high performance receiving 
equipment as well as upon the 
propagation characteristics of these 
frequencies. 

102. DuMont and Radio Ken- 
tucky, Inc., Louisville, Kentucky, 
have both recommended that the 
Commission impose requirements 
with respect to the joint use of an- 
tennas to make coverage more 
equal, reduce construction costs 
and aid the public in the installa- 
tion and use of receiving antennas. 
In this connection, Section °3.639 
of the Commission’s present rules 
provides: 


Use of common antenna site.— 
No television license or renewal 
of a television license will be 
granted to any person who owns, 
leases, or controls a particular 
site which is peculiarly suitable 
for television broadcasting in 
a particular area and (a) which 
is not available for use by 
other television licensees, and 
(b) no other comparable site is 
available in the area; and (c) 
where the exclusive use of such 
site by the applicant or licensee 
would unduly limit the num- 
ber of television stations that 
can be authorized in a particu- 
lar area or would unduly re- 
strict competition among tele- 
vision stations. 
While we encourage licensees to 
use common antennas where pos- 
sible, we believe that we should not 
impose such a requirement with- 
out further exploration of the 
problems which might arise from 
such a rule. We have, however, 
retained the provisions of Section 
3.639 in the Rules adopted herein. 


Station Separations 


103. The Commission in seeking 
to establish a nationwide television 
assignment plan which will provide 
service to the people of the United 
States for years to come is basing 
the Assignment Table in large part 
on a system of minimum station 
separations. These station separa- 
tions, together with the station 
powers and antenna heights per- 
mitted by the Rules, will establish 
the nature and extent of the pro- 
tection from interference to be ac- 
corded to television stations. The 
use of this system of station sep- 
arations, we believe, will more 
easily and more likely bring about 
a truly efficient and equitable dis- 
tribution of television service than 
would a system based upon “pro- 
tected contours.” 


The Measurement of Station 
Separations ™ 


104. We are dealing in this Re- 
port with two types of separations 
or mileage spacing requirements. 
There are in the first place assign- 
ment spacing requirements which 
we are following herein and which 
will be followed in future rule mak- 


21Station separations include co-chan- 
nel separations, adjacent channel sepa- 
rations, and those separations provided 
for herein to protect against interfer- 
ence caused by oscillator radiation, I. F. 
beat, intermodulation and to protect 
against image interference. 
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ing proceedings dealing with addi- 
tions or amendments to the Table 
of Assignments. These separations 
are to be distinguished from facil- 
ities spacing requirements that 
must be complied with in determin- 
ing spacings between stations in 
licensing proceedings involving in- 
dividual applications for facilities. 
The Third Notice implicitly recog- 
nized the difference between these 
two types of separations by re- 
ferring to assignment spacing re- 
quirements as city-to-city spacings 
and by referring to facilities spac- 
ing requirements as transmitter-to- 
transmitter spacings. 

105. A number of parties” have 
filed comments pursuant to the 
Third Notice taking issue with the 
requirement that minimum co-chan- 
nel separations be determined ex- 
clusively on a city-to-city basis. 
These parties state that the evi- 
dence in the record of the hearing, 
supplied by Edward Allen, a Com- 
mission witness, pertaining to the 
determination of interference, dis- 
tance to service contours, and asso- 
ciated studies related to the loca- 
tions of the transmitting antennas 
irrespective of the distance between 
cites. These parties further main- 
tain that the determination of in- 
terference, distance to contours, 
and grade of service are functions 
of the transmitting antennas to- 
gether with the propagation char- 
acteristics of the frequencies con- 
cerned, and power and effective 
antenna height. Accordingly, they 
request that the Third Notice be 
modified so that minimum co-chan- 
nel separations be stated either on 
a transmitter-to-transmitter basis 
or that the alternative of trans- 
mitter-to-transmitter or city-to-city 
spacings be permitted. 

106. In providing that assign- 
ment spacings were to be measured 
from city-to-city, the Third Notice 
did not expressly specify what 
reference point in a city should be 
chosen in measuring the city-to-city 
separation. However, where a trans- 
mitter is in existence by reason of 
a Commission authorization, that 
transmitter site is obviously the 
appropriate reference point. Ac- 
cordingly, insofar as the comments 
described above constitute a request 
that, in measuring assignment 
spacings an authorized television 
transmitter shall be used as one of 
the two necessary reference points, 
they are granted, and we have in 
this proceeding measured * assign- 
ment spacings from authorized 
transmitter sites where such sites 
were available. The location of the 
site is derived from the co-ordinates 
of the transmitter as indicated on 
the official Commission instrument 


2 Southern 


Minnesota Supply Co., 
Mankato, Minn.;: Pennsylvania Broad- 
casting Co., Philadelphia, Pa.; The 


Brockway Co., Watertown, N. x 
Hampton Roads Broadcasting Corp., 
Norfolk, Va.; Loyola University of The 
South, New Orleans, La.; The Gazette 
Company, Cedar Rapids, Iowa; Tele- 
graph Herald, Dubuque, Iowa; Kings- 
port Broadcasting Co., Kingsport, Tenn.; 
Hartford Times, Inc., Hartford, Conn.; 
Buffalo Courier Express, Inc., Buffalo, 
N. Y., Bay Broadcasting Co., Bay City, 
Mich.; WJR, The Goodwill Station, 
Inc., Detroit. Mich.: Wm. H. Block 
Company, Indianapolis, Ind.; The Trav- 
elers Broadcasting Service Corp., 
Hartford, Conn.; McClatchy Broad- 
casting Co., Sacramento and Fresno, 
Calif.; WIBC, Inc., Indianapolis, Ind.; 
Peoria Broadcasting Co., Peoria, IIl.; 
Independent Broadcasting Company, 
Des Moines, Iowa, and Jacksonville 
Broadcasting Co., Jacksonville, Fla., 
among others. 


23The manner of measurement of 
mileage spacings between two refer- 
ence points is set out in the Rules 
adopted herein. 
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of authorization. Where televisio, 
transmitters are authorized in hg 
cities, each site should be used a8 a 
point of reference, and in such Case 
the assignment spacing is measure 
transmitter-to-transmitter. 

107. The Third Notice did ng 
state specifically how an assign. 
ment spacing should be measurgy 
where no authorized transmitte 
site is available as a_refereng 
point. We have decided that whey 
an authorized transmitter site ;, 
available for use as a refereng 
point in one city but not in th 
other, the latter is the point 
scribed by the city co-ordinates 
set forth in the publication of th 
United States Department of Con. 
merce entitled “Air Line Distaney 
Between Cities in the Unite 
States,” * or if this publication dog 
not specify such co-ordinates, the 
reference point used is the poip 
described by the co-ordinates of th 
main post office of the city involved 
Where no authorized transmitte 
sites are available for use as , 
reference point in both cities, th 
mileage distance between the ty 
cities listed in the publication ¢. 
scribed above has been used wher 
available. In the absence of such 
information, the reference points 
are determined by ascertaining the 
city co-ordinates as set forth in the 
publication listed above and wher 
the city co-ordinates are not listed, 
by ascertaining the co-ordinates of 
the main post office in the city in. 
volved. 

108. The measurement of facili. 
ties separations in licensing pr. 
ceedings is simplified by reason of 
the fact that in each case one refer. 
ence point is established by the 
applicant by his selection of a pro. 
posed transmitter site. The other 
reference point is determined by 
ascertaining (1) the co-ordinates of 
an authorized transmitter site in 
the other city or (2) where sucha 
transmitter site is not available the 
city co-ordinates as set forth in the 
publication of the United State 
Department of Commerce entitled 
“Air Line Distances Between Cities 
in the United States” or if said 
publication does not specify such 
co-ordinates the co-ordinates of the 
main post office of the other city 
involved. In addition where there 
are pending applications in the 
other city, which, if granted, would 
have to be considered in determin 
ing facilities separations, the co 
ordinates of the transmitter sites 
proposed in such applications must 
be used to determine whether 
minimum facilities spacing between 
the two proposals have been met. 


The Minimum Co-Channel Assign 
‘ ment Spacings 
109. In the Third Notice, the 

Commission said with respect tf 

co-channel assignment spacings: 
The Table of Assignments col 
tained in the Commission’ 
Notice of Further Proposed Rule 
Making, issued July 11, 194%, 
had as its objective co-channe 
separation of 220 miles in the 
VHF band and 200 miles in th 













































































* The Third Notice provided that = 
determining separations between cities 
for the purpose of application of th 
15 mile rule (see footnote 8 above 
“the city mileage separations set forth 
in the publication of the United Stats 
Department of Commerce entitled ‘Al 
Line Distances’ shall be utilized. wher 
cities are not listed in the above pl 
lication, separations shall be compl 


on the basis of the distance beeive 









the main post office in the res 
cities.” 
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UHF band. At the hearing on 
the general issues, testimony 










1 both was offered that these separa- 
d asa tions could be reduced considera- 
n Case bly by utilizing offset carrier 
Sure operation. Evidence was also 

offered that more _ television 






















































































































d not service could be made available 
Ssign. to the country if the separation 
‘sured objective were reduced to 150 
Mitte miles for VHF channels. 
TeNce The Commission has carefully 
Where considered the above evidence 
ite jg and has concluded that some re- 
erence duction in co-channel separation 
N the is possible because of the im- 
Mt de. provements which result from 
tes a offset carrier operation. It is not 
of the deemed advisable to effectuate a 
Con. reduction to 150 mile VHF sep- 
tances aration as suggested at the 
Jnited hearing. In the first place, the 
N does evidence upon which the 150 mile 
S, the separation is based is the theor- 
Point etical computations of what cov- 
of the erage can be achieved. On the 
rolved, basis of the evidence in the 
mitter record, it is clear that considera- 
as a tions of terrain and other propa- 
S, the gation factors will materially 
© two affect many of the theoretical 
on de. computations. In the _ second 
where place, much of the propagation 
F such data—although the best avail- 
points able—upon which the Commis- 
ng the sion relies is necessarily quite 
in the meager. Postponing a decision 
where in these proceedings would not 
listed, materially aid this problem since 
ites of it has been the Commission’s 
ity in. experience that substantial 
amounts of propagation data do 
facili- not become available until sta- 
y pro- tions are authorized on a regular 
son of basis. Hence, the Commission is 
refer. faced with the practical problem 
ry the that if it postpones assigning 
a pro. stations until sufficient propaga- 
other tion data are available, such data 
ed by may never become available, 
ates of while on the other hand if sta- 
site in tions are assigned before suffi- 
such a cient propagation data are as- 
ble the sembled, more interference may 
in the result in actual operation than 
States was anticipated. In the Com- 
ntitled mission’s view, the best method 
. Cities of handling this problem is to 
if said assign stations as soon as a rea- 
y such sonably sufficient amount of 
of the data is accumulated, but in doing 
er city so assignments should not be 
» there made on the barest minimum 
in the separation which exact calcula- 
would tions would indicate. Instead, a 
ermin- safety factor should be included. 
he ¢o- In this way. if as a result of 
sites actual experience more interfer- 
nat ence results than was indicated 
r h by the earlier calculations, the 
rhether safety factor will prevent exten- 
etween sive damage to overall service. 
met. If actual experience shows that 
Assi the amount of interference is 
aeigh approximately that predicted by 
the calculations, then the rules 
e, the and standards can be amended to 
yect to reflect the new data. In the 
ngs: Commission’s experience, it is 
ts con much easier as a_ practical 
ha matter to reduce station separa- 
issions tions which are somewhat larger 
ed Rule than were originally thought to 
, 1948, be necessary than it is to in- 
ehannel crease senarations which are 
in the smaller than were originally 
in the thought to be necessary. 

110. In determining minimum co- 
Ly channel separations we must con- 
of te} Sider a number of factors. The 
ay Seographical distribution of the 
d Stats | People and cities of the United 
~* States does not lend itself to a sim- 
ve pu | Ple rule for the spacing of stations. 
ane The northeastern portion of the 





United States is generally charac- 
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terized by higher population density 
and closer spacing of cities than 
the other portions of the country. 
See Appendix A. 


111. Recognition must also be 
given to the fact that the mileages 
set for co-channel spacings deter- 
mine the size of the interference- 
free service area of nearby co- 
channel stations. It is important to 
note that we are referring here not 
to Grade A service but to the more 
extensive Grade B service. As spac- 
ings in the order of 140-250 miles 
are reduced by 10 miles the inter- 
ference free service area is reduced 
by 2-3 miles in the direction in 
which stations face each other. Ac- 
cordingly, reductions in Grade B 
service resulting from reduced sep- 
arations deprive the rural areas 
and the less sparsely settled areas 
of television service. To the extent 
we do this in the VHF, we lose one 
of the benefits of that portion of 
the spectrum, the wide area cover- 
age possible. 


112. We have also considered the 
import of minimum spacings on 
the policy we have adopted herein 
with respect to the use of greater 
heights and higher powers. As 
greater antenna heights and higher 
powers are used, the greater is the 
need for wider separations; with 
smaller separations, in the direc- 
tion of the co-channel station, the 
potential gain from greater heights 
and higher powers would be lost. 
We do not wish to negate the pol- 
icy of trying to obtain wide cover- 
age by the use of high antenna 
heights; neither do we wish to cre- 
ate excessive interference by per- 
mitting operation with high power 
at small spacings. 


113. Finally we have given con- 
sideration to the need for a safety 
factor in view of the incomplete 
nature of available propagation 
data. Where the pros and cons hang 
in even balance we deem it highly 
desirable if not imperative to tip 
the scales in favor of wider separa- 
tions. 


114. The Commission in the 
Third Notice provided the follow- 
ing minimum co-channel assign- 
ment spacings between cities: 

VHF — 180 miles 

UHF — 165 miles 
Actually, however, it was not in- 
tended that all requests for addi- 
tional assignments should be grant- 
ed solely because they met the mini- 
ma provided for in the Third 
Notice. The Third Notice stated: 

In each case, the above figures 

are minimum separations. 

Greater separations are utilized 

in the sparsely settled areas of 

the country in order to secure 

a maximum amount of service. 

In addition, greater separations 

are also utilized in Gulf Coast 

areas and in other areas where 
high levels of tropospheric prop- 
agation may be expected. This 
should be kept in mind by per- 
sons desiring to suggest changes 
in the Table of Assignments. 
(Emphasis added.) 


115. Moreover, examination of 
the Table of Assignments proposed 
in the Third Notice makes it clear 
that the 180 mile VHF co-channel 
separation and the 165 mile UHF 
co-channel separation were not in- 
tended to be the minimum assign- 
ment spacing throughout the coun- 
try. These minimum spacings were 
intended to be used and were used 
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only in those portions of the coun- 
try where narrower spacings are 
appropriate, particularly in the 
northeastern part of the United 
States. Upon review of the whole 
record we adhere to the concept 
that in the less densely settled 
areas of the country wide separa- 
tions must be maintained. The 
minimum VHF co-channel spacing 
utilized in the Third Notice in such 
areas of the country was 190 miles. 
We adopt this spacing as the ap- 
propriate minimum VHF spacing 
in areas which have a relatively 
lower population density or where 
large cities are more widely sepa- 
rated. See Appendix A. For if we 
were to permit stations at close 
separations in such areas, we would 
deprive persons residing in the in- 
terference areas between such sta- 
tions of television service since 
there generally do not exist other 
cities of sufficient magnitude in 
this interference area capable of 
supporting stations on other chan- 
nels which could serve the area. 


116. A different situation, how- 
ever, exists where there is a higher 
density of population and concen- 
tration of cities. Because of the 
concentration of cities, the provi- 
sion for lower minimum spacings 
in such an area will not have the 
tendency of depriving residents of 
the area of television service, since 
there would be an overlapping of 
service contours of stations on dif- 
ferent channels located in the inter- 
ference areas. 


117. Analysis of population den- 
sity and distribution of cities estab- 
lishes the existence of one large 
contiguous area where there is a 
substantially higher density of 
population and concentration of 
cities compared to all other con- 
tiguous areas of comparable size. 
See Appendix A. We believe the 
record in the general portion of the 
hearing supports the conclusion 
that lower separations in this area 
are warranted. 


118. We have called this area 
Zone I. It consists of that portion 
of the United States located within 
the confines of the following lines 
drawn on the United States Albers 
Equal Area Projection Map, (based 
on standard parallels 29%4° and 
451%4° North American datum): 
Beginning at the most easterly 
point on the state boundary line 
between North Carolina and Vir- 
ginia; thence in a straight line to 
a point at the junction of the Ohio, 
Kentucky, West Virginia State 
boundary lines, thence westerly 
along the southern boundary lines 
of the States of Ohio, Indiana and 
Illinois to a point at the junction 
of the Illinois, Kentucky and Mis- 
souri State boundary lines; thence 
northerly along the west boundary 
line of the State of Illinois to a 
point at the junction of the Illinois, 
Iowa and Wisconsin State bound- 
ary lines; thence easterly along the 
northern state boundary lines of 
Illinois to the 90th meridian; thence 
north along this meridian to the 
43.5° parallel; thence east along 
this parallel to the 71st meridian; 
thence in a straight line to the in- 
tersection of the 69th meridian and 
the 45th parallel; thence east along 
the 45th parallel to the Atlantic 
Ocean. When any of the above lines 
pass through a city the city shall 
be considered to be located in Zone 
I. A map of Zone I is included in 
the Rules adopted herein. 
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119. In establishing the boun- 
daries of Zone I we have included 
within the Zone portions of some 
states that, as a whole, have rela- 
tively low population densities and 
relatively few large cities. The 
portions we have included, are, 
however, relatively more populous 
and have a greater number of large 
cities than the other portions of 
the Same states and they are all 
contiguous to the general area with 
a higher density of population and 
concentrated cities. For these rea- 
sons we believe their inclusion in 
Zone I is warranted. 


120. Upon consideration of the 
whole record, we have determined 
that the minimum co-channel as- 
signment spacing in Zone I shall 
be 170 miles in the VHF and 155 
miles in the UHF.” This consti- 
tutes a reduction of 10 miles in 
the minimum assignment separa- 
tion proposed in the Third Notice, 
but is the same as the minimum 
facilities separations provided for 
in the Third Notice. We find no 
basis for going below the 170 and 
155 mile figures proposed as the 
minima in the Third Notice. 

121. As we have pointed out in 
the Third Notice, in certain areas 
of the country, particularly the 
Gulf Coast area, high levels of 
tropospheric propagation may be 
expected. In such areas greater 
separations are necessary to com- 
pensate for the reduction in service 
areas that is caused by the inter- 
ference resulting from the high 
level of tropospheric propagation. 
We have carefully re-examined the 
record and the comments that have 
been filed pursuant to the Third 
Notice and we have determined 
that only the Gulf Coast area 
should, by rule, be treated differ- 
ently from other areas which may 
be affected by a high level of tropo- 
spheric propagation. In reaching 
this conclusion we are aware that 
wide separations will have to be 
maintained in other areas as well 
to protect against the effects of 
high levels of tropospheric propa- 
gation. We believe, however, that 
these situations can be considered 
on a case-to-case basis, and we 
have attempted to take care of this 
problem on such a basis in estab- 
lishing the Table of Assignments 
in this proceeding. 

122. We have designated the 
Gulf Coast area as Zone III. Zone 
III consists of that portion of the 
United States located south of a 
line, drawn on the United States 
Albers Equal Area Projection Map, 
(based on standard parallels 29% ° 
and 45%° North American da- 
tum), beginning at a point on the 
east coast of Georgia and the 31st 
parallel and ending at the United 
States-Mexico border, consisting 
of ares drawn with a 150 mile 
radius from the following specified 
points: 


North Latitude West Longitude 


a) 29° 40’ 83° 24’ 
b) 30° 07’ 84° 12’ 
ec) 30° 31’ 86° 30’ 
d) 30° 48’ 87° 58’ 30” 
e) 30° 23’ 90° 12’ 
f) 30° 04’ 30” 93° 19° 
g) 29° 46’ 95° 05’ 
h) 28° 43’ 96° 39’ 30” 
i) 27° 52’ 30” 97° 32’ 


When any of the above lines pass 
through a city, the city shall be 





2% We recognize that a few existing 
operations do not comply with the 
minimum separations set forth above. 
It has not been possible to remove 
these cases without unwarranted dis- 
location. 
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considered to be located in Zone II. 
A map of Zone III is included in 
the Rules adopted herein. 


123. All of the United States (in- 
cluding the Territories) not in- 
cluded in Zones I and III is desig- 
nated as Zone II. In measuring 
separations between cities in differ- 
ent Zones, the lower separation ap- 
plicable will govern. 

124. The area designated as Zone 
II is more sparsely settled than the 
area designated Zone I and has a 
lower concentration of cities than 
does Zone I. See Appendix A. As 
shown in Appendix A, the popula- 
tion density per square mile in 
Zone I is 222.1 people per square 
mile; in Zone II the population 
density is 27.4 per square mile. 
For the reasons set out above, we 
believe the minimum VHF co-chan- 
nel assignment separation of 190 
miles maintained in this area in the 
Table proposed in the Third Notice, 
should be adhered to _ without 
change. In the case of the UHF, 
the minimum co-channel separation 
in Zone II, maintaining the rela- 
tionship used in Zone I, shall be 
175 miles. There are very few 
UHF assignments proposed in the 
Third Notice in violation of this 
minimum; these assignments have, 
however, been deleted from the 
Table adopted herein. 


125. There remains for consid- 
eration the minimum co-channel 
separations to be maintained in 
Zone III, the Gulf Coast area. This 
area would be on the basis of 
density of population, and concen- 
tration of cities fall within Zone 
II. The population density per 
square mile in Zone III is 47.8 
people per square mile. See Appen- 
dix A. On the basis of the record, 
it appears necessary, however, to 
add a factor of about 33 miles 
spacing between co-channel sta- 
tions to obtain the same service 
area as would exist in Zone II. We 
believe it to be reasonable in light 
of the foregoing to add 30 miles 
in the Gulf Coast area to the 190 
mile minimum VHF co-channel as- 
signment spacing provided in Zone 
II. This will substantially equalize 
the service contours of stations in 
the Gulf area with stations in Zone 
II. On this basis the minimum as- 
signment spacing in Zone III will 
be 220 miles in the VHF band and 
205 miles in the UHF. Several 
VHF assignments in Zone III pro- 
posed in the Third Notice involved 
spacings below this minimum. How- 
ever, as set forth above, it was 
clearly contemplated in the Third 
Notice and the Commission so in- 
dicated that spacings in the Gulf 
Coast area would have to be much 
wider than spacings in other por- 
tions of the country *. Accordingly, 
necessary changes have been made 
jin the Table to insure that all as- 
‘ssignments meet the minimum re- 
quired herein. 

126. In establishing Zone III we 
are taking into account the fact 
that we do not have sufficient data 
at this time to determine exactly 


7° For example, The Houston Post Com- 
pany, in its comments, expressly sup- 
ported the principle that in the Gulf 
area minimum spacings substantially 
above the minima in other areas are 
required. The Houston Post Company 
advanced the proposal that a specific 
limitation be made on assignments in 
this area so that stations operating on 
the same channel should be separated 
by 240 miles on Channels 2-6 and by 
200 miles on Channels 7-13. 


at what point the effects of the high 
level of propagation in the Gulf 
need no longer be considered in 
establishing minimum assignment 
spacings. We believe, however, 
that the figure we have chosen 
provides an adequate margin of 
safety and yet does not prevent as- 
signments that could appropriately 
be made at this time. 


127. DuMont Laboratories, Inc. 
has submitted an alternative na- 
tionwide assignment plan which it 
claims is superior to that of the 
Commission. DuMont makes this 
claim on the grounds that its as- 
signment plan allegedly makes a 
more efficient use of the available 
television spectrum, especially the 
VHF band. DuMont points out that 
it has made more assignments on 
each VHF channel than the Com- 
mission and that it has provided 
more communities with VHF mul- 
tiple service. At the same time 
DuMont proposes to assign at least 
one channel to practically every 
community listed in the Commis- 
sion’s Table of Assignments. In 
substantiation of its claim that its 
plan would provide more persons 
with more service, DuMont had a 
population count made of the num- 
ber of persons living within 50 
miles of television service centers. 


_It defined a “television service cen- 


ter” as a community to which more 
than one television channel had 
been assigned under either the 
Commission or the DuMont assign- 
ment plans. For example, DuMont 
states that under the proposed FCC 
plan 98 television centers have been 
tentatively assigned four or more 
VHF and UHF channels and a 
population of 95,115,203 live within 
50 miles of these centers, whereas 
under the DuMont plan 149 centers 
would have four or more channels 
and a population of 113,814,387 live 
within 50 miles of these centers. 


128. DuMont contends that it 
achieved this greater efficiency 
“within the FCC framework of en- 
gineering standards.” As a matter 
of fact, however, there is a highly 
significant difference between the 
two plans with respect to the min- 
imum co-channel assignment sep- 
arations employed and this differ- 
ence is necessarily reflected in the 
total number of assignments under 
the two plans. In order to increase 
the number of VHF assignments in 
large cities, DuMont would make 
many assignments below the min- 
imum separations employed in the 
Table of Assignments proposed in 
the Commission’s Third Notice and 
as adopted in this Report. For ex- 
ample, in the area comprising Zone 
II, the Commission’s proposed 
Table and final Table have no as- 
signment separations below 190 
miles. ‘By contrast DuMont pro- 
poses 79 spacings below this min- 
imum. These would be distributed 
as follows: 6 below 170 miles: 21 
between 170 and 180 miles; and 52 
between 180 and 190 miles. In the 
area defined as Zone III, the Com- 


mission had proposed 9 spacings 
below 220 miles (minimum estab- 
lished herein), but in the Table 
adopted herein all VHF spacings 
below 220 miles have been deleted. 
DuMont, however, proposes 30 as- 
signments below this minimum. 
Two separations would faH below 
180 miles, 18 between 180 and 200 
miles, and 10 between 200 and 220 
miles. 


129. By reducing the spacings bé- 
low the minimum at numerous 
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points, the DuMont plan achieves a 
greater number of VHF assign- 
ments than does the FCC table. It 
is apparent, however, that Du- 
Mont’s alleged superior assignment 
efficiency in fact results from utiliz- 
ing station separation standards at 
variance with those of the Com- 
mission. For the reasons detailed 
previously, the Commission does 
not believe it is in the public in- 
terest to utilize such lower assign- 
ment separations. 


130. Furthermore, the DuMont 
Assignment Table is inconsistent, 
in part, with the assignments that 
have been made along the Mexican 
and Canadian borders. This aspect 
of the DuMont assignment plan is 
discussed elsewhere in this Report. 
In addition, the DuMont proposal 
for UHF assignments does not fol- 
low a basic principle provided for 
in this Report and followed in the 
Commission’s Table, namely, that 
UHF stations separated by less 
than 6 channels should be separated 
by at least 20 miles. This aspect of 
the DuMont assignment plan is also 
discussed in detail elsewhere in this 
report. 


131. The Commission has already 
examined and rejected certain of 
the underlying principles of the 
DuMont plan.” We must, for the 
reasons indicated above, similarly 
reject the proposed DuMont Table 
of Assignments. 


132. DuMont requested an oppor- 
tunity to make an oral presentation 
in this proceeding. This request 
was based on the view that the 
Commission would not adequately 
understand the DuMont nationwide 
assignment plan. We have very 
carefully considered the DuMont 
proposal. The Commission recog- 
nizes the contributions made by 
DuMont to these proceedings. We 
do not believe that an oral pre- 
sentation is necessary for the Com- 
mission to satisfactorily consider 
and dispose of the issues raised by 
DuMont. In our view the detailed 
written evidence submitted by Du- 
Mont adequately presents the facts 
with respect to the nature of Du- 
Mont’s proposal and has enabled us 
fully to consider the merits of its 
proposal. The DuMont request for 
an oral presentation is, therefore, 
herewith denied. 


133. A request has been made™ 
that the Commission permit as- 
signments of co-channel stations at 
less than the minimum spacings 


where advantage can be taken of 
mountain ranges to form a natural 
protection between stations. The 
parties referred to testimony on 
this point presented in the record 
by Messrs. Goldsmith, Poole, Gil- 
lett, Inglis, O’Brien and Harmon. 
While there is some evidence that 
intervening mountain ranges may 
normally reduce television signals, 
the propagation data available at 
this time is insufficient to determine 
the extent to which there may be 
significant deviations from the nor- 
mal pattern in such situations. The 
Commission is, therefore, denying 
in this proceeding the requests for 


2? See Paragraphs 70-81 above. 


28 Southern Minnesota Supply Company, 
Mankato, Minn.; Erie Television Cor- 
poration, Erie, Pa.; Airfan Radio Corp., 
Ltd., San Diego, Calif.; California In- 
land Broadcasting Co., Fresno, Calif.; 
Tribune Building Co., Oakland, Calif.; 
KUGN, Inc., Eugene, Oregon; and 
lm Broadcasting Co., Kingsport, 
enn. 
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co-channel separations lower ths 
the minimum between stations go, 
arated by mountain ranges. * 


134. Some of the parties ™hgy 
requested that co-channel assj 
ment spacings be calculated on ¢, 
basis of proposed transmitter sit, 
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as well as on the basis of existig, small co 
transmitter sites. Such a requesf minimum 
confuses assignment spacings wit} ated as 
facilities spacings. The purpose ¢ . 1 and 
assignment spacings is to determin. anal f 
what channels shall be assigneg ty ¢ ectiv 
individual communities for use } Sotiing 
applicants who may seek authorig, _ offer 
tions for stations in such commyy, ae aie 
ties after an assignment has bem mt “ di 
established. After an assignmey 0 poms 
has been made it must be capa} have tet 
of being used by any applicant wh 5!" prov 
may succeed in the licensing pp. ments at 
ceeding. To use the specific trang 2S!82™¢ 
mitter site proposed by an jngg ference | 
vidual petitioner in a rule makiy under t 
proceeding as a reference point jp spacings. 
calculating assignment spacingg 137. T 
would be to use a site that might iyf believe t! 
fact never be available to the suf should be 
cessful applicant in the licensin§ of Assig 
proceeding. ‘T order to 
135. Further, to permit partiesyf signment 
use specific proposed sites or poss. combined 
ble transmitter sites in order to «§ reduce tl 
tablish that they meet minim} 28¢ 27¢4 
assignment. spacing requiremen) Viding a 
would in effect reduce the mi} the exa! 
imum assignment spacing requing stations 
ments. Several parties have, hoy. power ( 
ever, attempted to demonstrate thy power) ¢ 
proposed co-channel assignmens} channe! 
meet the minimum requirements hy} Grade A 
offering evidence that they mf to 11 m 
select a transmitter site that wif ice to 14 
meet the minimum assignment sep posals fe 
aration requirements even thougif all based 
the distance between the prope} channel 
reference point in the communitydf height of 
the proposed assignment and thf heights 
other city involved is less than thf crease, t] 
minimum. We cannot permit se. “i 
arations to be reduced by allowing P°WSTS 
proponents of new assignments tj 138. F 
demonstrate in rule making pop rest on 
ceedings that they can meet thf that wl 
minimum assignment spacing mB caused t 
quirements only by being able tf « station 
erect a transmitter at a sopetifi may be 
site. The manner in which the « F 
signment spacings are measured ig 2708 ade 
important in determining the spa. The tele 
ings between stations and the mag and the 
surements will vary significant Vision, h 
depending on the reference poitiip tected c 
used. To permit assignments tol = " 
made in rule making proceedings 0 <n 
the basis of the measurement af utilizatic 
spacings from particular tram satistact 
mitter sites other than the appm® various 
priate reference poifit would rest} the Unit 
in a reduction of the required af in consic 
signment spacings. Accordingly, this pre 
we are denying all requests for tg Principle 
establishment of assignments wher Basic to 
the minimum spacings would k ution of 
objectic 


measured not from the _ prope 
reference point but from possible 
transmitter sites. ™ 

136. The Table of Assignifietts 


not be « 
inevitab] 





® Pennsy] 
Philadelp’ 


contained in the Commissfétif casting c 
Third Notice permits the use éf Gcreia } 
maximum power at all location§ town, N. 


casting C 
ville Bro 
Ville, Fle 
South, N. 
Company 


where an assignment was propose 


For the same reasons we have I 












jected similar proposals for assig§} graph He 
ments in violation of the minimU® port Broa 
separations where other than co-chal® Tenn: 
nel spacings are involved. Lansing, 
%® See footnote 22 above. Hartford, 
%1For the same reasons we have @ ing Sery 
jected similar proposals for assig uthern 
ments in violation of the miniml®§ Mankato, 
separations where other than co-chal § College, 
nel spacings are involved. 
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T tha A number of parties” contend that occurs. We have above discussed 
NS sepf it would be possible to provide ad- at length the basis for the separa- 
- ditional assignments in many loca- tions we have established. The pro- 
* hand tions if the stations at such locali- posals here cannot be accepted be- 
assign} ties were limited to power less than cause they are contrary to the 
on thd the maxima. For example, it is basis upon which the co-channel 
or site stated that if two stations serving separ ation requirements have been 
‘Xistings small communities operate with established. ; R 
requesf minimum power they could be lo- 139. Also to be considered is the 
2S With cated as close as 73 miles co-chan- safety factor we have previously 
POse of nel and 19 and 25 miles adiacent mentioned. If we should find at a 
‘erminf channel for Channels 2-6 and 7-13, later date the interference which 
ened tif respectively, while at the same time stations may suffer is greater than 
use bf peceiving the same grade of protec- we have predicted upon the basis of 
horizg, tion offered by a separation of 180 available data, generally only 
Mmutif miles shown in the Commission’s Grade B service will suffer whereas 
AS beey standards. The parties accordingly the impact on Grade A service will 
gnmen; have requested that the Commis- be little, if any. Moreover, power 
capable jon provide for additional assign- could then be reduced if it were de- 
Ant why oP at reduced power where such_ cided that the interference should 
ng Pee assignments will not cause inter- be reduced. But in the case of sta- 
> trans) ference greater than would exist tions operating with lower power 
n indi under the prescribed minimum at reduced separations it would be 
my. spacings. more difficult to further reduce 
padlld 137. The Commission does not Power sage 9 Myer a nr 
night af believe that limited power stations generally suffer wou e Grade 
che suf should be provided for in the Table S€T vice. : ; 
icensingf of Assignments at this time in _140. Accordingly, the Commis- 
‘fT order to squeeze in additional as- sion finds that it must deny the 
i signments. The effect of low power requests of the parties seeking ad- 
arties t combined with close spacing is to ditional assignments where such 
“ eS reduce the interference-free cover- assignments would require opera- 
inal age area of such stations, thus pro- tion at less than the maximum 
all viding a sharply limited service. In powers specified in this Report. 
e ming the example cited above of two 141. In establishing the co-chan- 
requir. stations operating with minimum nel assignment spacing require- 
e, hoy.g power (1 kw effective radiated ments set out above, we have con- 
ate thyy power) and separated 73 miles co- sidered carefully the comments 
rnmensf channel, the interference -free and evidence of all the parties who 
ents hf Grade A service would be confined have requested assignments at 
ey mf to 11 miles and the Grade B serv- spacings below the minima adopted 
hat wil ice to 14 miles. Further, the pro- herein. Insofar as we have reduced 
ent sep. posals for low power stations are the minimum assignment spacing 
thougif all based upon operation of the co- in Zone I from that proposed in 
prope channel stations with an antenna the Third Notice, the requests of 
unitydf height of 500 feet. As the antenna’ certain of the parties for reduced 
and th® heights of co-channel stations in- minimum assignment spacings have 
han th crease, the service area of the lower been granted. We find, however, 
a powered stations would decrease. ae rer tae 9 record wd 
iN 2 yo e otner requests 
nents tj 188. Further, these proposals  §5+ reduced minimum sinehiens and 
ng preg rest on the implicit assumption we have found no convincing reason 
eet thf that where interference is not to deviate from our minimum as- 
ring ™§ caused to the Grade A service of signment spacings in acting on any 
able ti a station, the minimum separations specific counter-proposal in this 
re may be reduced below the stand- proceeding. 
curelll ards adopted by the Commission. 142. The following is a sum- 
he spp The television Assignment Table mary of the minimum co-channel 
he me and the Rules with respect to tele- @SSignment spacings provided for 
ificantyp Vision, however, recognize no pro- herein: VHF UHF 
e poit tected contours. Rather they are Zone I 170 miles 155 miles 
ts tol based on the concept of affording Zone II 190 miles 175 miles 
ines each station the widest coverage Zone III 220 miles 205 miles 
e sp possible consistent with an efficient 7 ’ 
ment 0 utilization of the spectrum and the Classes of Stations: Powers and 
tra satisfaction of the needs of the Antenna Height 
> appr-® various cities and communities in 143. In the Third Notice, the 
\d restlif} the United States. The Commission Commission stated: 
ired a} in considering grades of service in The Commission’s Notice of 
rdingh® this proceeding has utilized the Further Proposed Rule Making 
; fort Principle of iso-service contours. issued July 11, 1949, provided 
ts when? Basic to this principle is a recog- for three classes of stations, i.e. 
ould k nition of the fact that, even though community, metropolitan and 
prope %iectionable interference” may rural stations. During the 
ossible not be caused in any contour, an hearings on the General Issues 
poss" ff inevitable degradation of service relatively little comment was 
offered concerning the proposed 
orifient— “Pennsylvania Broadcasting Company, classifications. In reviewing this 
inal] aoe aay Sutber® Raa proposal, the Commission has 
use ff : ngia Broadcasting Company, Macon, concluded that it is desirable to 
scat vn, Ne YoTHumbGe "Hank: patsy. Teduce station classifications to 
: ,# casting Corp., Norfolk, Va.; Jackson- a minimum and that more than 
ropes i sa ting Company, Jackson- one class of station is unneces- 
navel South, New ro tll La; The Gazette sary if provision is made for 
SEE Herald, Dutaque,'lows: Kings.  ““PDTOPriate power ranges for 
ninias Port Broadcasting Company, Kingsport, the various sizes of cities and 
co-c Tenn.; Michigan State College, East rural areas. Accordingly, only 
rtford, yl gn lle a Me one class of television broadcast 
have Seeervice. Corp., Hartford, Conn.; station is proposed, with provi- 
minim Mankato.  eaggeoed aie, Gompany, sion for minimum and maximum 
co-chal @ College, Fort Wayne, Indiana. effective radiated powers in ac- 
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cordance with the respective 
tables set forth below: 
(1) Minimum Power 


Population of 
city (excludes 
adjacent metro- 
politan areas): 


Minimum effec- 

tive radiated 
power (in db 
above 1 kw) 


Above 1,000,000 
250,000-1,000,000 
50,000-250,000 
Under 50,000 


17 db/500 ft. Ant. 
10 db/500 ft. Ant. 
3 db/500 ft. Ant. 
0 db/300 ft. Ant. 


1Or equivalent, based on the 

same Grade A service radius as 
with these values of effective radi- 
ated power and antenna height 
above average terrain. A _ chart 
showing this relationship is at- 
tached to Appendix B and identified 
as Appendix IV. No minimum an- 
tenna height is specified. However, 
wherever feasible, high antennae 
should be used to provide improved 
service. 


(2) Maximum power. The max- 
imum effective radiated power to 
be authorized on the respective 
channels is set forth in the fol- 
lowing table: 

Maximum effective 


Channels radiated power (in 
db above 1 kw) 

2-6 20 db/500 ft. ant. 

7-13 23 db/500 ft. ant. 

14-83 23 db/500 ft. ant. 


144. No one has objected to the 
Commission’s proposal to establish 
only one class of station and to 
permit any station to operate on 
any channel, consistent with the 
Rules and standards. Some com- 
ments have been received with re- 
spect to operation with lower pow- 
ers where the minimum mileage 
separations provided for in the 
Rules cannot be met. These com- 
ments have been considered above 
in another portion of this Report 
and the requests have been denied 
for the reasons set forth. The Com- 
mission is, therefore, finalizing its 
proposal to have only one class of 
station. 

145. No comments were received 
with respect to the Commission’s 
proposal concerning minimum pow- 
er. Generally, we believe we should 
adhere to the proposal made in the 
Third Notice. It is a fact, however, 
that with very low effective ra- 
diated powers the service areas of 
television stations are extremely 
limited. Accordingly, we have pro- 
vided in our Rules that no televi- 
sion station shall in any case oper- 
ate with less than 1 kw effective 
radiated power. As so modified the 
proposal in the Third Notice with 
respect to minimum power is 
adopted. 

146. Several comments have been 
received relating to the Commis- 
sion’s proposal with respect to 
maximum power for television sta- 
tions. Radio Kentucky, Inc., and 
Radio Virginia, Inc., both oppose 
the granting of further power in 
the VHF above the maximum pres- 
ently provided for in the Rules. The 
reason for this position appears to 
be a desire not to increase the 
disparity of coverage between the 
VHF and UHF. Havens and Mar- 
tin opposes this proposal to limit 
power and subscribes to the Com- 
mission’s proposal for an increase 
in existing power limits in the 
VHF. A. Earl Cullum’s comment 
refers to his testimony relating 
power to frequencies in order to 
obtain comparable coverage. The 
frequencies involved on Channels 7 
through 13 are approximately three 
times the frequencies involved on 
Channels 2 through 6, and the UHF 
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channels allocated to television are 
approximately three times the fre- 
quencies on Channels 7 through 13. 
Cullum contends that in both of 
these cases the maximum power for 
the higher channels should be three 
times that of the lower channels 
and that putting a limit of 200 kw 
(23 dbk)* on the power to be used 
on Channels 7 through 13, and 14 
through 83 is unfair to those who 
wish to use these channels in com- 
petition with assignments made on 
Channels 2 through 6. James C,. 
MeNary filed a comment in which 
he stated that an amplifier tube 
with 25 kw was feasible on the 
UHF. Such a tube it was stated 
would provide a radiated power of 
400 kw (26 dbk). McNary. there- 
fore, recommends that provision be 
made for the use, on an individual 
basis, of power in excess of 23 dbk 
on Channels 14 through 83. Pacific 
Video Pioneers also proposes that 
the maximum power limitation of 
23 dbk (200 kw) on Channels 14-83 
be liberalized to permit single sta- 
tions to increase to 26 dbk (400 
kw) on a showing that objection- 
able interference will not be caused 
to other assignments using 23 dbk 
(200 kw) at 500 feet and to permit 
horizontal increases in power by 
two or more stations. On the other 
hand, RCA-NBC, and Communica- 
tions Measurements Laboratories, 
Inc., support the Commission’s pro- 
posal. 

147. On the basis of the record 
it appears that the Grade B cov- 
erage of the television channels 
decreases as the frequency involved 
increases. Considering first the 
power relationship between Chan- 
nels 2-6 and Channels 7-13 the 
propagation charts in the record 
establish that, assuming operation 
at 500 feet and the maximum pow- 
ers proposed in’the Third Notice, 
the Grade A service extends to 33 
miles on Channels 7-13 as com- 
pared to 27 miles on Channels 
2-6.* However, in the case of Grade 
B service and where the only limit- 
ing factor is noise the service on 
Channels 2-6 extends 57 miles com- 
pared to 50 miles on Channels 7-13, 
based on the same powers and an- 
tenna heights. In view of this 
disparity with respect to Grade B 
service there was considerable tes- 
timony in the record favoring a 
three-fold differential in power be- 
tween Channels 2-6 and Channels 
7-13 rather than the powers pro- 
posed by the Commission. 

148. The arguments described 
above are somewhat misleading 
since the prediction of service areas 
is made in all cases on the basis 
of noise limitations only. Co- 
channel operation is, however, a 
substantial factor in the deter- 
mination of the effects of permit- 
ting an increase in power such as 
is requested here by the parties. 
For example, at 170 mile station 
spacing, with maximum power as 
specified under the Third Notice 
and 500 feet antenna height, the 
Grade B service of a station oper- 
ating on Channels 2-6 or 7-13 would 
extend 41 miles and 47.5 miles, re- 
spectively, in the direction of a 
co-channel station. These cover- 
ages are related to the station sep- 
aration and would be unchanged 
by the same increase in power of 


%3 As used herein “dbk” signifies power 
in decibels above one kilowatt. 


*% See in this connection our discussion 


above of the manner of prediction of 
service areas and interference. 
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all stations on the same channel. 
However, in other directions, as- 
suming noise as the only limiting 
stations would fur- 
nish Grade B service as far as 57 
miles and 50 miles, respectively, 
for the channels stated. Similarly, 
at 200 mile spacing with stations 
on the same channel operating with 
the same power and antenna height, 
the Grade B service of a station 
would extend 47 miles and 50 
miles for Channels 2-6 and Chan- 
nels 7-13, respectively, in the di- 
rection of a co-channel station, and 
57 miles and 50 miles, respectively, 
in other directions. The latter dis- 
tances for both examples could be 
increased by an increase in power 
of all stations on the same chan- 


operation will be determinative of 
Grade B coverage in some areas, 
in many other areas an increase 
in power for stations operating 
on Channels 7-13 can effectively 
increase the Grade B service range 
and more nearly equalize the po- 
tential coverage of such stations 
with those operating on Channels 
2-6. Even in those areas where 
the specified grades of service are 
determined by mutual station in- 
terference, the use of higher power 
will improve the service by helping 
to overcome other types of inter- 
such as receiver noise. 
This results in increased coverage 
efficiency and a more effective util- 
ization of the spectrum space in- 
volved. In reviewing the comments 
that have been filed and the whole 
record in this proceeding, the Com- 
mission has, therefore, concluded 
that an additional 2 db should be 
permitted on Channels 7-13 pro- 
viding for a total maximum power 
of 25 dbk (316 kw). Where noise 
is the only limiting factor, this 
increase will add approximately 
3 miles to both the Grade A and 
Grade B service areas of Channels 


149. Similar considerations are 
involved in establishing maximum 
power limitations in the UHF. Ac- 
cording to the median field strength 
requirements, Channels 2-6 require 
68 dbu™ for Grade A service and 
the UHF channels require 74 dbu. 
Since both the low VHF and UHF 
areas are, pursuant to this Report 
to be computed from the same 63 
megacycle curves and considering 
noise to be the only limiting factor, 
it is obvious that the UHF must 
have an additional 6 db to obtain 
the same Grade A service area. 
Likewise the median field strength 
required for Grade B service is 
47 dbu and 64 dbu for Channels 
2-6 and the UHF 
Hence an increase of 17 db would 
be necessary in the UHF to equal- 
ize the Grade B service areas where 
noise is the only limiting factor. 
The same considerations which im- 
pelled the increase in the maxi- 
mum power on Channels 7-13 to 
25 dbk (316 kw) impel an increase 
in the maximum UHF power to 
30 dbk (1000 kw). 
will extend the Grade A and Grade 
B service areas of stations oper- 
ating with 500 feet antennas to 


respectively. 


This increase 


tively, where noise is the only 





* We believe that the Radio Kentucky 
and Radio Virginia requests must be 
The record clearly requires 
us to raise the existing limits on power 
in the VHF in order to achieve an 
efficient use of the spectrum. 

* As used herein “dbu” signifies field 
strengths in decibels above one micro- 
volt per meter. 





limiting factor. In_ establishing 
this maximum power for the UHF, 
we recognize that these powers may 
not be immediately attainable, but 
we believe, on the basis of the 
record, that provision should be 
made for such an increase since we 
are confident that developments 
in the art will achieve such powers. 


150. The maximum radiated 
power permitted under the Rules 
adopted herein is tabulated below: 


Effective Radiated 


Channels Power 
2-6 20 dbk ( 100 kw) 
7-13 25 dbk ( 316 kw) 
14-83 30 dbk (1000 kw) 


151. In making these increases in 
power we recognize that not all 
stations in all communities will 
operate with such maximum power. 
Where stations operate with such 
maximum power the _ resulting 
added coverage of the stations will 
almost always more than offset the 
decreased service areas of other 
stations affected. We have, further, 
by reason of the mileage separa- 
tions which we have required in the 
Rules, provided that where such 
powers are used the service area 
involved will not be unduly reduced. 
Accordingly, we believe that the 
provisions with respect to increased 
power made herein are required in 
the public interest in order to pro- 
vide a more effective use of the por- 
tion of the spectrum devoted to tele- 
vision broadcasting. 


152. In the Third Notice the Com- 
mission stated with respect to an- 
tenna heights: 

Any station may be authorized 
on appropriate application to in- 
crease its power to the maximum 
set forth above without the 
necessity of a hearing so far as 
interference to other stations is 
concerned. The use of antenna 
heights greater than 500 feet 
above average terrain is en- 
couraged as a means for im- 
proving the quality of service. 
If an antenna height greater 
than 500 feet is used, the effec- 
tive radiated power shall be 
limited to that value which will 
avoid interference within the 
Grade A service radius of any 
other station, either existing or 
provided for in the Table of as- 
signments, on the basis of the 
operation of such station with 
the maximum power and an- 
tenna height of 500 feet as set 
forth above. Where antenna 
heights of less than 500 feet are 
utilized, the effective radiated 
power shall not exceed that 
listed above. 


153. Several comments have been 
filed with respect to the application 
of the proposal in the Third Notice 
to limit increases in antenna height 
because of adjacent channel inter- 
ference. These comments contend 
that the Commission should not 
prevent the use of heights above 
500 feet because of interference 
that might be caused to stations 
operating on adjacent channels. 
The American Broadcasting Com- 
pany™ points out that in the case 
of WJZ-TV located on the Empire 
State Building, the power would be 
restricted under the Third Notice 
to 15.4 dbk because of the assign- 
ments of the adjacent channel to 





7 The situation involving KECA-TV, 
the ABC station in Los Angeles, and 
KFMB-TV, San Diego is discussed 
separately below. 
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New Haven. ABC proposes that 
when antenna heights above 500 
feet are utilized the limitation on 
power shall only apply where the 
Grade A service is invaded by the 
co-channel interference. ABC also 
points out what appears to be the 
discontinuity existing in the Com- 
mission’s proposal between an- 
tenna heights of 500 feet and those 
above 500 feet. ABC cites the case 
of two adjacent channel stations 
in the Channel 7-13 range with 
transmitters separated by 60 miles. 
Under the proposal in the Third 
Notice, both stations would be per- 
mitted to use powers of 23 dbk at 
500 feet antenna height even 
though both stations would suffer 
a reduction in area of 31 square 
miles within their Grade A con- 
tours. If, however, one of the sta- 
tions used, for example, an an- 
tenna height of 505 feet through 
choice or necessity, application of 
the proposed rule would result in 
reduction of the power of this sta- 
tion to approximately 19.5 dbk and 
the service area would be reduced 
from 3,220 to 2,465 square miles, a 
loss of 23%. ABC contends further 
that the proposal is inconsistent 
with other Commission proposals 
which encourage high antennas 
wherever feasible both to increase 
service and reduce interference. It 
also contends that the gain in serv- 
ice area by increasing the antenna 
height of one of the stations is 
much greater than the loss of serv- 
ice area to the adjacent channel 
station which has not changed its 
height. General Teleradio, Inc., 
took a position similar to that of 
ABC. 


154. The Allen B. DuMont Lab- 
oratories, Inc., also notes the al- 
leged discontinuity in the power/ 
height proposal and suggests that 
the rule might be amended to 
permit both the affected stations 
to agree to increase power simul- 
taneously. A. Earl Cullum’s com- 
ments that the proposed power/ 
height rule is a good general allo- 
cation principle provided it is tested 
by co-channel conditions. If the 
proposed rule is adopted, he claims, 
it would discourage rather than en- 
courage the use of taller antennas. 
Cullum further states that the rule 
would place an arbitrary require- 
ment in the Rules and prevent a 
station from providing additional 
service. James C. McNary requests 
that the adjacent channel interfer- 
ence considerations for antennas 
above 500 feet on certain channels 
should be clarified. Earle C. An- 
thony, Inc., recommends that —6 
db®*® rather than 0 db be used as 
the permissible adjacent channel 
ratio.” He cites testimony of 
Thomas Goldsmith and William 
Lodge to substantiate a —6 db 
ratio. 

155. Although several parties 
subscribed to the Commission’s 
Third Notice in toto and thus by 
implication were on record as favor- 
ing the adjacent channel ratio and 
power-height relationship, none of 
these parties singled this item out 
for specific comment. Elm City 
Broadcasting Corporation (WNHC- 





388 As used herein adjacent channel in- 
terference ratio signifies the ratio of 
median desired and undesired field 
strengths. 

% Lynchburg Broadcasting Corp., 
Lynchburg, Virginia; KTTV, Inc., Los 
Angeles, California, and KMTR Radio 
Corp., Los Angeles, California all pro- 
pose an adjacent channel interference 
ratio of -6 db. 
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TV), New Haven, Connecticut, fijg 
comments opposing the COMMenty 
of ABC, Inc., and General Tg, 


WNHC-TV are based on its parti 
lar situation with regard to 
sible adjacent channel interfereng, 
from WJZ-TV 
with WNHC-TV operating on Chay’ 
nel 8. It is contended that it wouj 
be unfair to limit the service are, 
of stations receiving adjacent chap. 
nel interference from other Stations 
utilizing particularly high antenna; 
beyond the extent contemplated jy 
the Third Notice. 


156. The record clearly suppor, 
the use of greater antenna heigh, 
where possible to achieve maximum 
channel utilization. However, th 
existence in some cases of a smal 
amount of adjacent channel inte. 
ference would, if the proposal in 
the Third Notice is adhered to, pre. 
vent the accomplishment of the Very 
objective which is sought. In fa¢ 
the parties point out a discontiny. 
ity in the heights and power, which 
would exist under the Third No. 
tice proposal. The parties, ther. 


limitation and would provide fy 
the acceptance of a small amount 
of adjacent channel 
over and above that originally 
contemplated. The record 
that this small amount of inter. 
ference is minor when comparej 
with the accompanying gain jn 
service and consequently shoul 
not prevent acceptance of the 
parties’ proposal, particularly sine 
adjacent channel 
susceptible to treatment by tech. 
nical expedients and at the most 
in a_ substitution of om 
service for another in so far as the 
listener is concerned. 


157. Adjacent channel interfer. 
ence has not been a severe prob 
lem in the past and it appears that 
it is not costly to provide addi. 
tional adjacent channel selectivity 
in receivers if necessary. We be 
lieve the record supports a 0 db 
adjacent channel interference ra- 
tio. On this basis the rules with re. 
spect to adjacent channel mileage 
separations will not unduly reduce 
service areas of individual stations. 
Accordingly, we have deleted from 
the Rules adopted herein any pro- 
visions which would prevent the 
use of higher antennas because of 
adjacent channel interference that 
would be caused to other stations. 


158. The Commission has also 
given further consideration to the 
use of antenna heights above 50 
feet. As we have pointed out the 
record clearly supports a policy of 
the encouragement of increased an- 
tenna heights. The record contains 
detailed engineering studies show- 
ing that increased antenna heights 
are much more advantageous than 
increased power. It is shown that 
the ratio of service area gained to 
service area lost by other stations 
increases with antenna height. It 
has also been shown that a given 
increase in radiated power is more 


interference js 


heights than it is with an antenna 
height of 200-500 feet. When two 
stations are operating co-channel 
and one station is allowed to it- 
crease its antenna height greatly 
in excess of the other, the increase 
in area covered by the first station 
will greatly exceed the loss in ser’- 
ice to the second station. If the tw 
do not change antenna 
heights, but the first station I 
creases power, the area gained by 
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G that station is still greater than 
# than lost by the second station but 


the effect is not as pronounced as 
is the case where the antenna 
height is increased. Again it should 
be emphasized that in all cases 


the service areas are not unduly 


reduced when the minimum spac- 


‘ings are maintained. 


159. Accordingly, in order to 


S| achieve a more efficient utilization 
"Eof each television channel we are 


reduce 
ations. 
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modifying the provisions with re- 
spect to the use of antennas over 
500 feet to specify that in Zones II 
and III where wider station separa- 
tions have been maintained in the 
Table”, antennas will be authorized 
in the VHF up to heights of 2000 
feet, with maximum power, with- 
out regard to co-channel interfer- 
ence that will be caused by such 
operation with the greater antenna 
height. In Zone I* we have pro- 
vided that VHF stations may use 
antennas up to a height of 1000 
feet, with maximum power. In 
view of the fact that station separa- 
tions in this Zone are lower than 
in Zones II and III, and in view 
of the fact that cities in Zone I 
are more closely located than cities 
in Zones II and III, until a larger 
body of data is available with re- 
spect to operation with antenna 
heights over 1000 feet with higher 
powers, we are unable to permit 
operation with such powers at 
heights over 1000 feet. The rules 
we have adopted with respect to an- 
tenna heights in the VHF consti- 
tute no substantive modification of 
the proposal in the Third Notice. 
Stations in the VHF, under the 
Third Notice proposal, would have 
been entitled to operate with an- 
tenna heights of 2000 feet since at 
these heights there would be no 
interference to Grade A service to 
co-channel operations, assuming 
co-channel operation at maximum 
power and an antenna height of 
500 feet (as was done in the Third 
Notice). 

160. In the UHF we have pro- 
vided in our Rules that stations 
may operate at full power in all 
Zones, with antennas up to a 
height of 2000 feet, without re- 
gard to co-channel interference 
that will be caused by such opera- 
tion with the greater antenna 
height. We have provided no 
special rule with respect to Zone 
I in view of the fact that UHF 
stations will not be able to operate 
with maximum effective radiated 
power for some time to come. We 
recognize that, in the UHF, loss 
of Grade A service of a co-channel 
station operating with maximum 
power (30 dbk) and an antenna 
height of 500 feet would be caused 
by another station operating on 
the same channel with 2000 feet 
and one megawatt power where 
the co-channel separation was less 
than 183 miles. We feel, however, 
that any loss of Grade A service 
that is caused by operation with 
such greater antenna heights and 
maximum power should be _ per- 
mitted in view of the added service 
gained, 


161. Our choice of a 2000 foot 
antenna height limit is based, main- 
ly, on the fact that the propaga- 
tion data in the record at heights 
over 2000 feet is extrapolated from 
data obtained under 2000 feet. 


—_—. 


“For a description of Zones ITI and III, 
see Paragraphs 117-126 above. 


per a description of Zone I see 
aragraphs 117-126 above. 


Moreover, relatively few stations 
are now or will in the near future 
be operating at heights over 2000 
feet, and these are primarily in 
areas where greater co-channel 
separation has been maintained. 
Where the height is above the 2000 
foot maximum we have provided a 
chart in the Rules which permits 
operation with less than maximum 
power but which nevertheless gains 
some of the benefits afforded by 
sites over 2000 feet. We encourage 
interested individuals and licensees 
to conduct propagation tests to de- 
termine the effect of operation with 
high powers and antenna heights 
over 2000 feet. When such data 
becomes available the Commission 
will consider appropriate changes 
in the chart established for the de- 
termination of power where an- 
tenna heights over 2000 feet are 
used. 

162. In Zone I where the great- 
est permissible VHF antenna 
height with maximum power is 
1000 feet, higher antenna heights 
will be permitted but only with ap- 
propriate reductions in power. A 
chart has been included in the 
Rules to make possible the determi- 
nation of the power that will be 
permitted at any antenna height 
over 1000 feet. It will be noted 
that we have maintained the power 
ratio of 3.16 to 1 between powers 
to be employed on Channels 2-6 
and 7-13. 

163. There remains for consid- 
eration the comment of the Ameri- 
can Broadcasting Company which 
requests that KECA-TV, owned and 
operated by ABC on Channel 7 in 
Los Angeles, be permitted to op- 
erate with maximum power on top 
of Mount Wilson. ABC requests 
that the Commission’s Rules au- 
thorize operation with maximum 
power even at heights such as that 
on top of Mount Wilson. If such op- 
eration is not permitted as a matter 
of general rule, ABC requests that 
an exception be made in the case of 
KECA-TV. Opposition to this re- 
quest has been filed by the Kennedy 
Broadcasting Company which owns 
and operates KFMB-TV on Channel 
8 in San Diego, California. KFMB- 
TV is located 106 miles from 
KECA-TV. KECA-TV has an an- 
tenna height of 3040 feet above 
average terrain and an antenna 
height of 4987 feet in the direction 
of KFMB-TV. The basis of Ken- 
nedy’s opposition is that operation 
at maximum power on top of Mount 
Wilson will cause excessive inter- 
ference to cperation of KFMB-TV, 
especially in view of what is alleged 
to be unusual propagation charac- 
teristics prevalent in that area by 
way of the proposphere. 

164. We have above decided that 
VHF stations in Zones II and III 
will have a right to operate with 
maximum power with antenna 
heights up to 2000 feet above av- 
erage terrain and that at heights 
above 2000 feet, a special chart 
shall be used to determine maxi- 
mum power. It is to be noted that 
KECA-TV would be permitted to 
operate with the maximum power 
of 21.9 dbk (155 kw) at its present 
location on Mount Wilson. No spe- 
cial circumstances are presented 
which would warrant a special rule 
in the case of KECA-TV. Nor do 
we believe that the Commission 
should adopt any special rules at 
this time to afford protection 
against adjacent channel inter- 
ference when one of the stations is 
operating with an antenna height 
over 2000 feet at the maximum 


Telecasting 


powers provided for in the special 
chart. With particular reference 
to the KECA-TV—KFMB.-TY situa- 
tion, we do not believe that KECA- 
TV operating with the maximum 
power permitted will cause exces- 
sive interference to the operation of 
KFMB-TV in San Diego. At a later 
time when more extensive propaga- 
tion data is available with respect 
to operation with higher powers at 
antenna heights over 2000 feet, we 
will be in a position to re-examine 
problems of a general nature or re- 
lating solely to specific communi- 
ties, that are created by adjacent 
channel interference. Such exami- 
nation will be made in the light of 
further data which will then be 
available with respect to receiver 
selectivity characteristics. 

165. In establishing Rules with 
respect to power and antenna 
height we have considered the effect 
of our action on the development of 
the UHF. We are unable to con- 
clude that Rules adopted herein 
will prevent the fullest develop- 
ment of this new and valuable por- 
tion of the spectrum. We believe 
that under these circumstances it 
is clearly in the public interest to 
make the most efficient use of both 
the VHF and the UHF by providing 
for the use of antennas and powers 
that will permit the listening public 
to receive the most and the best 
service possible. 

Adjacent Channel Separations 

166. The Third Notice of Further 
Proposed Rule Making stated with 
respect to adjacent channel sepa- 
rations: 

Adjacent Channel Separation. 
Under the present television 
standards, objectionable adjacent 
channel interference results 
when the ratio of the desired to 
the undesired signal falls below 
6 db. The Commission’s pro- 
posals of July 11, 1949, did not 
recommend any change in this 
ratio. Considerable data pre- 
sented to the commission indicate 
that this ratio is too conserva- 
tive and that it could be 0 db or 
—6 db. In general adjacent 
channel interference has not 
been of a serious nature and 
such problems as do exist can be 
solved to a very considerable ex- 
tent by improvements in receiver 
design which are neither diffi- 
cult nor costly. Experience has 
shown that many receivers are 
giving satisfactory adjacent 
channel performance in areas 
where interference is predicted 
under the present standards. 

The Commission’s proposals of 

July 11, 1949, provided for a nor- 

mal adjacent channel separation 

of 110 miles in the VHF band 
and 100 miles in the UHF band— 
one-half the distance provided 
for the normal co-channel sepa- 
rations. Since adjacent channel 
interference is so readily subject 
to being controlled by adequate 
design and production methods 
by manufacturers, the Commis- 
sion believes that adjacent chan- 
nel separations should be re- 

duced, thus making possible a 

greater number of assignments. 

The Commission is of the opin- 

ion that these separations should 

be based upon receiver perform- 
ance which may reasonably be 
expected of manufacturers and 
not on the characteristics of the 
poorer receivers. Separations 
have beeri based on the assump- 
tion of receivers having an 


April 14, 1952 Part II Final TV Report ® 


adjacent channel rejection ratio 
of —6 db. Thus a median field 
strength ratio of 0 db should 
provide service from one station 
or the other at each receiver lo- 
cation for at least 90 percent of 
the time, irrespective of signal 
fading. The Table of Assign- 
ments has been based upon an 
adjacent channel separation be- 
tween cities of 70 miles for Chan- 
nels 2-13 and 65 miles for Chan- 
nels 14-83. The separations be- 
tween transmitters are 60 miles 
for Channels 2-13 and 55 miles 

for Channels 14-83. 

167. For the reasons stated above, 
we have deleted from the Rules 
adopted herein any limitation on 
the use of antenna heights based 
upon adjacent channel interference. 
Under these circumstances we are 
of the opinion that we have no need 
of specifying in our Rules a definite 
ratio of desired to undesired field 
strengths on adjacent channels. 
The adjacent channel separations 
provided for herein will not unduly 
reduce the service area of indi- 
vidual stations. We have, there- 
fore, eliminated all reference to 
adjacent channel ratios and we have 
provided that the minimum mileage 
separation requirements should 
alone govern spacing of adjacent 
channel stations. 

168. The Commission’s Third 
Notice stated that the proposed 
Table of Assignments was based on 
minimum adjacent channel separa- 
tions between cities of 70 miles for 
Channels 2-13 and 65 miles for 
Channels 14-83. We have lowered 
the minimum co-channel assign- 
ment spacing requirements in Zone 
1 to 170 miles in the VHF and to 
155 miles in the UHF. We, there- 
fore, believe that the minimum 
adjacent channel assignment spac- 
ing requirements should be reduced 
proportionately to 60 miles in the 
VHF and 55 miles in the UHF. 
Moreover, we do not believe it 
necessary to impose higher mini- 
mum assignment spacings for 
adjacent channel operation in the 
other zones. Excessive tropo- 
spheric propagation has no relation 
to adjacent channel spacings since 
the effects of such propagation are 
felt at long distances from the 
transmitter rather than at relative- 
ly close distances. Accordingly, the 
reasons for treating Zone III dif- 
ferently from the rest of the coun- 
try do not obtain in the case of 
adjacent channel spacings. Further, 
we do not believe we should have 
higher adjacent channel spacings in 
Zone II than we have provided for 
in Zone I. As we have pointed out, 
high minimum assignment spac- 
ings tend to decrease the number 
of assignments that may be made. 
In the case of co-channel spacings 
it is necessary to establish higher 
minima since in Zones II and III 
people in the rural areas tend to 
rely on service from stations rela- 
tively far away. But in the case of 
adjacent channel interference the 
listener does not suffer unduly. He 
will continue to receive one of the 
two potential services. In view of 
this fact, the minimum adjacent 
separations may be the same for 
the whole country and the follow- 
ing minima have been established: 


VHF 60 miles 
UHF 55 miles 


Oscillator Radiation 


169. The Third Notice of Further 
Proposed Rule Making stated: 

Oscillator Radiation—(a) VHF. 

The Commission’s proposed 


Page 17 





a a a 











TRANSMITTER 
AND 
CONTROL ROOM 












ENGINEERING 
WORKSHOP 










1-KW UHF 
TRANSMITTER 






VIDEO /AUDIO — 
CONTROL CONSOLE 







ANNOUNCE 
STUDIO 





_ 






| 
PROJECTION 
FACILITIES \ 
Typical BASIC BUY station for UHF—complete with RCA 
1-kw transmitter and antenna. Delivers up to 20 kw, ERP. ee a 
Provides four program services. No local talent or local AN! 


pick-ups needed. Size of transmitter, unit arrangement, RAN 
and future plans determine the floor area (layout here is 
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-With the least TV equipment 
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4 PROGRAM SERVICES 


—no local studios needed! 


@ Network programs 

@ Local films (16mm) 

@ “Stills” from local slide projector 
& 


Test pattern from monoscope 
(including individualized station 
pattern in custom-built tube) 


‘he PICTURE ILLUSTRATES 
what we think is the minimum equip- 
ment a TV station should have to start 
with—and earn an income. The arrange- 
ment can handle any TV show received 











from the network and provides station 
identification and locally inserted com- 
mercials as required. In addition, it offers 
an independent source of revenue—by 
including film and slide facilities for 
handling local film shows and spots, or 
network shows on kine recordings. 
The BAsIc Buy includes: A transmitter 
and an antenna (necessary for any TV 
station); monitoring equipment (re- 
quired by FCC); film and slide equip- 
ment (for local programs—and extra 
income); monoscope camera for repro- 
ducing a test pattern of known quality 
(important for good station operation 
and as an aid to receiver adjustment); 
and a control console that saves operator 
time and effort (it enables one technical 








man to run the station during nearly 
all “on-air” periods). 

RCA’s BASIC Buy can be used in combi- 
nation with any RCA TV transmitter 
and antenna, of any power—VHF or 
UHF. Matched design and appearance 
make it easy to add facilities any time 
(you need never discard one unit of a 
basic package). And note this: RCA BASIC 
UNITS ARE IDENTICAL TO THE RCA 
UNITS USED IN THE BIGGEST TV 
STATIONS! 

RCA’s BAsic Buy is already being 
adopted by many TV station planners. 
Let your RCA Sales Representative 
work out a flexible package like this for 
you—show you how to do the most with 
the least equipment! 


This is what the BASIC BUY includes! 
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Table of television channel as- 
signments set forth in its Notice 
of Further Proposed Rule Mak- 
ing, issued on July 11, 1949, did 
not take into account the effects 
of receiver oscillator radiation 
on assignments in the VHF or 
UHF band. Evidence has been 
presented to the Commission 
concerning interference caused 
to receivers as a result of the 
use of a 21 me. I.F. by manufac- 
turers of receiving sets. In or- 
der to avoid such interference, 
Radio-Television Manufacturers 
Association has , adopted as 
standard an I.F. of 41.25 me in 
the VHF and UHF bands. No 
oscillator radiation problems are 
involved for these VHF receivers 
so far as television stations op- 
erating in the VHF is concerned. 
Because of the large number of 
television receivers now in use 
employing the 21 mc I.F., efforts 
have been made to minimize 
such interference without reduc- 
ing the number of VHF assign- 
ments in the proposed table. 
(b) UHF. There was general 
agreement at the above hearing’s 
that oscillator radiation is likely 
to be more severe in the UHF 
band than in the VHF band, due 
to the difficulty in suppressing 
such radiation in the higher fre- 
quencies. Further, because of 
the wide span of the UHF band 
it is not possible to place the 
oscillator outside the band and 
still employ an I.F. which is 
practical in the present state of 
the art. : 

Evidence was offered concerning 
a method of dealing with the 
oscillator radiation problem 
based on the “fold in” principle. 
It was proposed to divide the 
UHF band into four equal parts; 
to employ the lower and upper 
quarters for most assignments; 
to confine all oscillator radia- 
tion within the two center quar- 
ters; and to employ an I.F. of 111 
me. The Commission believes 
that the use of an I.F. of 111 
me. in television receivers is not 
feasible at this time. Existing 
tubes and those available in the 
foreseeable future will not per- 
mit adequate amplification with 
a reasonable number of LI.F. 
stages. The use of the proposed 
I.F. will reduce adjacent chan- 
nel selectivity. Further, setting 
up one-half of the UHF band as 
a repository for oscillator radia- 
tion would provide little incen- 
tive for receiver manufacturers 
to reduce such radiation. Accord- 
ingly, the “fold in” principle has 
not been adopted in preparing 
the proposed Table. 

Although the Commission ex- 
pects that continued improve- 
ments may eliminate the prob- 
lem of oscillator radiation in the 
future, it does not appear prac- 
ticable to expect such receivers 
in the near future.” Hence, the 
UHF table has taken into ac- 
count the standard I.F. of 41.25 
me. adopted by the RTMA. Thus, 
stations in the UHF which are 7 
channels apart are required to 
have their transmitters sepa- 
rated by a minimum of 60 miles. 
This separation affords substan- 
tially the same protection as 
does the co-channel separation 
provided for above. 


2” This same observation is also ap- 
plicable to intermodulation, image 
interference and I.F. beat problems 
discussed below. 


170.‘Communications Measure- 


ments Laboratories, Inc., proponent 
of the fold-in principle described 
above, objected to the proposal 
made in the Third Notice. In its 
objection, CML reiterates its posi- 
tion with regard to the ‘“fold-in” 
principle. Upon full consideration 
of the record and the objections of 
CML, the Commission is still of the 
opinion that the views of CML are 
not sufficiently substantiated, either 
theoretically or by test, to provide 
assurance that an_ intermediate 
frequency in the 111 me. range is 
currently practical. For this reason 
and for the reasons set out in the 
Third Notice, it is concluded that 
the Table of UHF Assignments 
should not be based on the “fold- 
in” principle. It is concluded 
further that there is inadequate 
evidence to support the establish- 
ment of an assignment Table on the 
basis of an intermediate frequency 
other than 41.25 me. Accordingly, 
the proposals with respect to oscil- 
lator radiation made in the Third 
Notice are now finalized and sta- 
tions in the UHF which are 7 chan- 
nels apart are required to be sep- 
arated by 60 miles. In view of the 
nature of the interference, differ- 
ent spacings are not necessary in 
the different Zones which have been 
established in connection with co- 
channel assignment spacings. A 
similar observation pertains to in- 
termodulation, image interference 
and I.F. beat problems discussed 
below.” 

171. The separations established 
herein to protect against oscillator 
radiation are based on the principle 
of non-overlapping Grade A service 
areas of stations 7 channels apart, 
so that receivers within the Grade 
A service area of one such station 
would not normally be tuned to re- 
ceive service from the other station 
which would not be as good in qaul- 
ity. This arrangement reduces the 
probability of local oscillator inter- 
ference within the Grade A areas of 
the respective stations. Since this 
protection is not absolute and is 
confined primarily to the Grade A 
service areas, it remains of utmost 
importance that continuing efforts 
be made to reduce the magnitude of 
local oscillator radiation in UHF 
receivers. It should also be em- 
phasized that the success of separa- 
tion requirements which recognize 
oscillator radiation and spurious 
responses depends on general in- 
dustry adherence to the basic pre- 
mises i.e. use of the standard I.F. 
of 41.25 me. and fundamental oscil- 
lator operation. It would appear 
that the manufacturing industry 
has a direct responsibility to the 
set-purchasing public to avoid the 
harmful consequences of deviation 
from this protective standard. It 
would be unfortunate if the manu- 
facturing industry or an apprecia- 
ble portion thereof were to use dif- 
ferent standards without adequate 
suppression measures. In this event, 
the Commission will of necessity 
be faced with the need for a re- 
examination of the problem to de- 
termine what more effective meas- 
ures may be necessary to avoid the 
harmful consequences to the public. 


Image Interference 
172. The Third Notice of Fur- 


“It should be pointed out that the 
separation requirements imposed to 
protect against oscillator radiation, in- 
termodulation, images and I.F. beats 
do not provide for protection against 
interference of the above character 
which is caused by radio services 
operating outside the television band. 
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ther Proposed Rule Making stated: 
Image interference (picture and 
sound). Image interference has 
raised no problems in the VHF 
band since a signal from another 
television station removed from 
the desired channel by twice the 
I.F. does not normally fall in an- 
other television channel. In the 
UHF band, however, where 
there is a large number of con- 
tiguous channels, image inter- 
ference is expected to present 
interference problems. No al- 
lowance was made for this fac- 
tor in the Commission’s proposed 
table of July 11, 1949. The rec- 
ord indicates that image rejec- 
tion of 30 to 40 db can be pro- 
vided by UHF receivers of 
reasonably good design which 
employ a 41.25 I.F. There was 
general agreement that image 
interference should be avoided 
in making channel assignments. 
Accordingly, a minimum separa- 
tion of 75 miles is provided be- 
tween transmitters where UHF 
stations are separated by 15 
channels to provide against pic- 
ture image interference, and a 
minimum separation of 60 miles 
between transmitters where 
UHF stations are separated by 
14 channels to provide protec- 
tion against sound image inter- 
ference. This separation pro- 
vides substantially the same pro- 
tection to the picture of a de- 
sired station as does the co- 
channel separation provided for 
above. A slightly smaller sep- 
aration is provided for in the 
case of the sound image than 
the picture image because of the 
lesser interfering effect of the 
former. 


173. There were no oppositions 
to the Commission’s proposal in 
this regard, with the exception of 
Communications Measurements 
Laboratories, whose counterpro- 
posal has been previously discussed 
and rejected. Since the separation 
to minimize image interference is 
based on the intermediate fre- 
quency of 41.25 me. and since the 
CML comments on image interfer- 
ence are based on a 111 me. I.F., 
which has previously been rejected, 
the CML comment with respect to 
image interference need not be 
given further consideration. For 
the reasons set out above the pro- 
posal with respect to image inter- 
ference is adopted and a minimum 
spacing of 75 miles is maintained 
between UHF stations separated 
by 15 channels to provide against 
picture image interference and a 
minimum separation of 60 miles is 
maintained between UHF stations 
separated by 14 channels to provide 
against sound image interference. 


I.F. Beat ; 
174. The Third Notice of Fur- 
ther Proposed Rule Making stated: 
I.F. Beat. It is recognized that 
when two stations in a city are 
separated by an I.F. it is pos- 
sible that the two signals will 
combine to provide a beat signal 
which will be picked up by the 
I.F. Amplifier. Where a 41.25 
me. I.F. is in use, such signals 
may exist in channels which are 
separated by seven or eight chan- 
nels from the desired station. 
The effect is similar to that of 
intermodulation. As indicated 
above the seven channel separa- 
tion is taken care of by the sep- 
aration which is used to avoid 
oscillator interference. Accord- 
ingly, stations in the UHF band 
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which are separated by gi 
channels are required to have 
minimum separation of 20 
between transmitters. 
There were no oppositions to thi 
proposal. For the reasons set , 
above, the proposal with respect, 
I.F. beat is adopted, and UHF », 
tions separated by 8 channels g 
required to be separated by 9 
miles. = 


Intermodulation 

175. The Third Notice of Ry 
ther Proposed Rule Making statg 
Intermodulation. The Comnj 
sion’s proposed table of July y 
1949, did not take into conside, 
tion the effects of intermody 
tion. Although interference » 
sulting from _ intermodulatig 
has not been a problem in 
VHF band, it is genera) 
agreed that intermodulation ; 


likely to be a more serious pri 


lem in the UHF band. Varig, 
arrangements have been p 
posed for reducing intermody) 
tion such as a staggered » 
rangement of channels, or } 
wide frequency separation. Tw 
timony in the record indicats 
that a three or four channel g 
aration would serve an adequa) 
protection against intermodu 
tion. The Commission has ep 
cluded that the best method, 
avoiding problems of intermod 
lation is to use a normal nip 
mum separation of six channé 
in a city, thus allowing for a& 
sirable safety factor. There; 
general agreement that a dk 
tance separation of 15 to} 
miles is sufficient to provide pr 
tection against intermodulatiy 


since sufficiently high field if 


tensities from two to mor 
tions would not normally exists 
any point between stations y 
separated. Accordingly, in pr 
paring the UHF assignments; 
the attached Table, station 
closer than 20 miles have m 








been assigned channels less the 


six channels apart. 

176. With regard to intermodu 
tion, DuMont filed a comment whi 
stated: 

The Commission’s finding th 
“the best method of avoidi 
problems of intermodulation 
to use a normal separation | 
six channels in a city, thus? 
lowing for a desirable safe 
factor” applicable to UHF all 
cation would appear to bei 
correct. Intermodulation resil 
from the assignment of thr 
stations to a city with ane 
two-channel jump between % 
tions (Tr. 13449-13451). Fora 
ample, the assignment of Cha 
nels 14, 16 and 18 to the sam 
city would cause intermodil 
tion, but 14, 16 and 19 wouldm™ 
result in interference [1 
13449). 
Recommendation. A - separ 
tion of 20 miles between chit 
nels which cause intermodil 
tion interference is recommel 
ed. The restriction of ass 
ment of frequencies less th 
six channels apart which do® 
cause interference should 


eliminated as wasteful of sp 


trum 


177. DuMont is in error in 


fining its consideration of inte 
modulation to three stations. ! 
is easily shown, from the testim 
in the record, that third order! 


termodulation produced by ™ 
combination of only two sigi® 
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iif can occur in the UHF TV band. 
| This type of intermodulation pro- 
if duces spurious signals on frequen- 
| cies (fx) W hich ean be computed as 
# follows: 












S set 9 fx = 2fa — fb 

espect ig where fa the frequency of one 
JHF station and fb is the frequency of 
inels a the other station. This formula 


produces two values of fx, as each 
station is represented by fa and fb, 
respectively. These spurious sig- 
nals could cause harmful inter- 


















of Fy ference to reception of stations 
os ° * 

& state even outside the 20 miles protec- 
Comnigf tion separation. 
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178. DuMont erroneously con- 
fines its consideration of intermod- 
ulation to stations assigned with 
a “two-channel jump.” Although, 
other factors being equal, the in- 
tensity of the spurious signals pro- 
duced by intermodulation tends to 
decrease as the frequency separa- 
tion between stations is increased, 
intermodulation does not abruptly 
disappear at any particular value 
of frequency separation. DuMont 
therefore errs in stating that Chan- 
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con, tf nels 14, 16 and 19, assigned in the 
indicat same city, would not result in inter- 
nnel gaff ference. As is shown in the follow- 
adequap ing example, the sound carrier of 
rmodujg Channel 16 and the picture carrier 
has en of Channel 14 can produce a spuri- 
ethod gf ous signal due to intermodulation 
termoig which falls within Channel 19 and 
nal ming cause interference. Similarly, the 
channf picture carrier of Channel 19 and 
for aj the sound carrier of Channel 16 can 
There combine to produce a spurious sig- 
't a dg nal due to intermodulation which 
5 to mcan cause interference to Channel 
Vide pr 14. 

odulatig Example: 

field is Channel 14: 470-476 mce.; 



















Channel 16: 482-488 mc.; Chan- 
nel 19: 500-506 me. Let the 
sound carrier of Channel 16, 
487.75 me., be f. and the picture 





y, in pr 


ments | carrier of Channel 14; 471.25 be 
Station f,. Then from the formula above 
~— : (f. = 2f. — fo): 

ess tha 


f. = 2(487.75) — 
504.25 mce., 


which falls within and can cause 
interference to Channel 19. 


Similarly if f. be the sound car- 


471.25 = 


rmoduls 
ent whit 










ding th rier of Channel 16, 487.75 me., 
avoidil and f;, be the picture carrier of 
ilation Channel 19, 501.25 me., ; 
ration ¢ 








f. = 2(487.75) — 501.25 — 




























Pays “474.25 me.,_ 
THF all which falls within and can cause 
to be i interference to Channel 14. 
yn resi It is also apparent from the fore- 
of tha going example that it is necessary 
1 an ev to take into account the channel 
ween si spread of each spurious signal due 
). For eg to intermodulation. Each third or- 
of Cha der intermodulation combination 
the sam produced by television signals hav- 
ormodil ing a 6 me. channel width results in 
va a potential spurious signal cover- 
ce -\"§ ing a channel width three times as 
sepa great, or 18 me. Thus, when sta- 


tions are assigned Channels 14 and 

















on 16, intermodulation produces spuri- 
-ommeti US Signals on Channels 17, 18 and 
f assis 19—not merely on Channel 18 as 
less thi @8sumed by DuMont. 
ch dom = 179, Except for the DuMont com- 
hould | ments, there was no opposition to 
| of sP§ the Commission’s proposal with re- 
gard to intermodulation. In view 
yr inca Of the foregoing, it is concluded 
of inte that the Commission’s proposal 
tions. ™ ©Ncerning intermodulation should 
testimomg 20t be changed and that UHF sta- 
order Mj “°Ns separated by less than six 
by & channels should be separated by at 





o sign least 20 miles. 





castis 





Multiple Interference 


180. The Third Notice stated 
with respect to multiple interfer- 
ence: 

In preparing the Table of As- 

signments, a study was made of 

several cases of multiple inter- 
ference involving relatively uni- 
form co-channel station separa- 
tions in congested areas. This 
study based on information and 
data presently available, indi- 
cates that the grade A service 
areas obtained with the maxi- 
mum powers as specified above 
are not infringed by combined 
interference from more than one 
signal when non-directional re- 
ceiving antennas are assumed to 
be used. Moreover, if receiving 
antennas are assumed to have 

6 db rejection in the directions 

of the undesired stations, the 

multiple interference under 
these conditions is not expected 
to exceed the single station case 

where no receiving antenna di- 

rectivity is assumed. Thus, it 

appears that interference from 
more than one station may be 
accounted for satisfactorily by 
plotting a composite interfer- 
ence-limited contour on the basis 
of the most severe limitation in 
each direction due to any single 
interfering station. This ap- 
proximation appears to be suffi- 
ciently accurate for the purpose 
of determining station separa- 
tions and power limitations. Ac- 
cordingly, it is proposed that 
interference from each station 
will be determined on an in- 
dividual basis and that calcula- 
tion of the effects of multiple 
interference will not be required. 


181. No objections to this pro- 
posal have been received. Accord- 
ingly, the proposal has been fol- 
lowed in this proceeding. 


Facilities Spacing 


182. We have above discussed 
the difference between assignment 
spacing requirements and facilities 
spacing requirements and have also 
described the manner in which such 
spacings will be measured. In the 
Third Notice it was provided that 
minimum facilities spacings would 
be 10 miles less than minimum as- 
signment spacings. A number of 
parties® have objected to the fact 
that the minimum assignment re- 
quirements proposed in the Third 
Notice were higher than the mini- 


mum facilities spacings require- 
ments. We believe upon considera- 
tion of the whole record and 


comments in this proceeding that 
minimum facilities spacing require- 
ments should be the same as mini- 
mum assignment spacing require- 


ments. The reason stated in the 
Third Notice for lower minimum 


facilities spacings was to provide 
flexibility in the location of trans- 
mitters and in order to give com- 
munities within 15 miles of a city 
an opportunity to take advantage 
of the 15 mile rule. Upon recon- 
sideration of this matter we believe 
that the advantages of such flexi- 
bility are more than counter bal- 
anced by the inconsistencies which 
would arise from having rules un- 
der which minimum facilities spac- 
ing requirements would be lower 
than minimum assignment spacing 
requirements. For under such rules, 
a petitioner seeking an assignment, 
in a rule making proceeding, could 
not secure an assignment where by 


48 See footnote 22 above. 
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proper measurement to an existing 
transmitter the proposal satisfied 
the lower facilities spacing require- 
ments but did not satisfy the 
higher assignment spacing require- 
ments. Accordingly, in the Rules 
adopted herein we have made all 
minimum facilities spacing require- 
ments identical with minimum as- 
signment spacing requirements. 


Offset Carrier 


183. In the Third Notice the 
Commission stated with respect to 
offset carrier: 

The Commission’s proposals of 
July 11, 1949, did not provide 
for the use of offset carrier 
operation either in the VHF or 
UHF band. Testimony pre- 
sented at the hearing on the 
General Issues in the proceed- 
ings herein substantially fa- 
vored offset operation and tests 
have indicated that such opera- 
tion resulted in an improvement 
of approximately 17 db over 
non-offset carrier operation. A 
survey conducted by the Joint 
Technical Advisory Committee 
of stations engaged in offset car- 
rier operations indicates prac- 
tically unanimous support there- 
for. Although a question has 
been raised concerning possible 
frequency stability of transmit- 
ters used in these operations, it 
appears that this problem is not 
serious and that frequency sta- 
bility can be provided which will 
insure adequate and proper off- 
set carrier operations. Accord- 
ingly, the Commission has con- 
cluded that separations should 
be based upon stations employ- 
ing offset carrier operation. 
When these rules are adopted as 
final, the Commission will spe- 
cify the exact frequency to be 
utilized by each station for offset 
carrier operation. In the VHF 
band, stations will be offset from 
each other by plus or minus 10 
ke and 1 ke tolerance will be 
specified. Similar requirements 
will be applied to UHF stations, 
but the specific values will be 
determined at a later date. 


184. James C. McNary has filed 
a comment which states the follow- 
ing: 

The operation of offset carrier 

transmitters in the UHF por- 

tion of the spectrum, in partic- 
ular, will require development of 
new frequency control appara- 
tus, and will probably require 
continual monitoring of this ap- 
paratus from a central frequ- 
ency standard, such as WWV, to 
maintain satisfactory operation. 
The continual monitoring be- 
lieved to be required may be 
facilitated by appropriate choice 
of channel frequencies. For ex- 
ample, specifying the video car- 
rier frequency to be an integral 
multiple of 1 megacycle may as- 
sist materially in simplifying 
the frequency control equipment. 
If the video carrier frequency is 
so specified, the sound carrier 
frequency and the frequencies 
defining the limits of the chan- 
nel would have to be shifted 
from what would otherwise be 
their normal operation, if the 
established channel characteris- 
tics are to be maintained. The 
recommendation is therefore re- 
spectfully made that the specifi- 
cation of UHF channel frequen- 
cies be deferred until after an 
informal engineering conference 
to determine best system proce- 
dure. No specific page or exhibit 


April 14, 1952 Part II Final TV Report ® 


in the transcript relates to this 
item. 


185. We recognize that the adop- 
tion at this time of the Table of 
Assignments on the basis that all 
channels start on frequencies with 
integral numbers creates a situa- 
tion whereby the video carrier of 
each UHF, as well as each VHF 
channel, is placed on a fractional 
number. We feel, however, that 
there is no evidence in the record 
to support Mr. McNary’s position 
that it is more difficult to achieve 
satisfactory stability of monitoring 
equipment when operating with vi- 
deo carriers whose frequencies are 
fractional numbers than when the 
frequencies are integral numbers. 
No evidence was received in the 
record on this point from either 
Mr. MeNary or any other person. 
Further, exact integral frequency 
operation could not be conducted in 
the majority of cases in any event 
since two of every three stations 
operating with offset carrier would 
have to operate on frequencies with 
fractional numbers. Despite the 
fact that many manufacturers were 
parties to this proceeding, Mr. Mc- 
Nary’s problem was not raised at 
all. In addition it would appear 
that little, if any, additional equip- 
ment is required to maintain satis- 
factory stability of monitoring 
equipment when operating with 
quarter megacycle as compared 
with integral megacycle steps. Fur- 
ther, the evidence expressly estab- 
lished that equipment will be avail- 
able for operation with offset 
carrier in the UHF. For this rea- 
son we are finalizing our proposal 
for the use of offset carrier in the 
UHF without further proceedings. 


186. With the exception of James 
C. MeNary’s comments, no objec- 
tions were filed to the use of offset 
carrier as proposed. RCA-NBC in 
its comment has supported the 
Commission’s proposal. 


187. In the Third Notice the 
Commission set specific tolerances 
for the use of offset carrier in the 
VHF and stated that similar re- 
quirements will be applied to UHF 
stations. The Third Notice, how- 
ever, did not provide specific values 
in the case of UHF stations. Upon 
examination of the record we have 
determined that the tolerances with 
respect to the use of offset carrier 
should be the same both in the 
UHF and VHF. Accordingly, in 
the UHF band stations will be off- 
set from each other by plus or 
minus 10 ke and 1 ke tolerance will 
be specified. With this addition 
the Commission’s proposal with re- 
spect to offset carrier operation is 
being finalized. 

188. Inasmuch as a considerable 
period of time will be required to 
work out offset frequencies for the 
assignment plan, such designations 
are not being made at this time but 
will be forthcoming at an early 
date. The licenses of existing sta- 
tions will be modified in accordance 
with the designations that will be 
made and a transition period will 
be provided for in which existing 
stations may commence operation 
with offset carrier. A delay with 
respect to the establishment of spec- 
ifications should have no effect on 
applications that may be filed by 
licensees or new applicants since 
the exact carrier frequencies for 
any particular channel do not be- 
come important until shortly before 
commencement of operation with 
offset carrier. 
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Intermixture of VHF and 
UHF Channels 


189. In the Third Notice, the 
Commission said with respect to 
the intermixture of VHF and UHF 
Channels: 


The Commission’s proposed table 
of July 11, 1949, was based to a 
considerable degree on the as- 
signment of VHF and UHF 
channels in the same city. Dur- 
ing the hearing on the General 
Issues, it was urged by some wit- 
nesses that the elimination of 
intermixture would simplify re- 
ceiver problems and would mini- 
mize the broadcasters’ competi- 
tive problems. It was argued 
that intermixture would tend to 
deter the construction of UHF 
stations and that until a large 
number of VHF-UHF receivers 
were distributed, such UHF sta- 
tions as were constructed would 
have difficulty in surviving. On 
the other hand, many witnesses 
favored intermixture on the 
ground that it was impracticable 
to avoid it; that UHF stations 
would be constructed in cities 
located within the service areas 
of VHF stations and television 
viewers would expect their sets 
to receive both signals; and that 
receiver manufacturers would 
be obliged to build combination 
VHF-UHF receivers for such 
areas. 

It is reasonable to assume that 
economic problems will be faced 
by UHF broadcasters in areas 
where VHF broadcasting exists. 
Similar problems confronted the 
VHF broadcasters prior to in- 
creased receiver distribution in 
their respective areas. It is rea- 
sonable to assume that if the en- 
tire UHF band is allocated for 
regular television broadcasting, 
television receivers will be built 
to receive VHF and UHF sig- 
nals. If intermixture were 
avoided, it would be necessary 
to limit many areas to one or 
two VHF stations even though 
UHF assignments were avail- 
able for those areas and addi- 
tional stations could be sup- 
ported financially. Moreover, 
VHF stations are capable of pro- 
viding a greater coverage than 
UHF stations. Hence, a more 
extensive television service is 
made available where some VHF 
assignments are made in as 
many communities as_ possible 
than where only VHF assign- 
ments are made in some com- 


munities and only UHF as- 
signments are made in other 
communities. The Commission 


has concluded that the adoption 
of an assignment table based on 
non-intermixture constitutes a 
short-term view of the problem 
and is inadvisable. Accordingly, 
the proposed table attached 
herein has been prepared on the 
basis of intermixture of VHF 
and UHF channels. 

190. Pursuant to Paragraph 12 
of the Third Notice several of the 
parties object to or raise questions 
with respect to the intermixture of 
VHF and UHF channels in individ- 
ual cities. These objections and 
questions are treated in the city-by- 
city portion of this Report. Mercer 
Broadcasting Company, Trenton, 
New Jersey, Lehigh Valley Televi- 
sion, Inc., Allentown, Pennsylvania, 
Radio Wisconsin, Inc., Madison, 
Wisconsin and Presque Isle Broad- 
casting Company, Erie, Pennsyl- 
vania, filed comments in which they 
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contend that the intermixture of 
UHF and VHF is contrary to the 
public interest because they are not 
and may never be truly competitive 
services. Based on this allegation, 
these parties propose that all com- 
mercial television stations should 
be assigned to the UHF. This pro- 
posal has been considered in an- 
other portion of this Report. In so 
far as the comments of Mercer and 
Lehigh Valley relate to the appli- 
eation of Section 307(b) of the 
Communications Act they are 
treated below in further detail. 

191. DuMont Laboratories, Inc., 
filed a comment which objects to 
the manner in which the Commis- 
sion has applied the intermixture 
principle in its Assignment Table. 
It is to be noted in this regard that 
DuMont’s own alternative assign- 
ment plan went very far in accept- 
ing intermixture in practice. The 
basis of DuMont’s objection to the 
use of the intermixture principle 
in the Commission’s Assignment 
Table is the effect that wide dis- 
persal of VHF channels has on the 
number of VHF channels available 
to the large cities. Accordingly, 
DuMont’s objection to the applica- 
tion of the intermixture principle 
in the Commission’s assignment 
plan relates basically to matters 
that have been considered above in 
connection with the discussion of 
the DuMont nationwide assignment 
plan. 

192. On the basis of the com- 
ments that have been received pur- 
suant to Paragraphs 11 and 12 of 
the Third Notice, the Commission 
is not persuaded that its decision 
with respect to intermixture of 
VHF and UHF channels set out in 
the Third Notice was in error. 
With particular reference to the 
comments of DuMont, the Commis- 
sion cannot subscribe to an assign- 
ment plan which in order to assign 
4 VHF channels to as many large 
cities as possible disregards other 
important objectives. We have 
above considered the merits of Du- 
Mont’s objections to the basic prin- 
ciples underlying the Commission’s 
assignment plan. Our dismissal of 
these objections foreclose the adop- 
tion of DuMont’s approach to the 
intermixture problem. 

193. Related to the intermixture 
problem are objections to the Com- 
mission’s proposed Table, on the 
ground that it did not provide for 
a separate and distinct assignment 
of VHF and UHF channels. These 
parties“ contend that because of 
distinctions which exist between 
channels in the VHF and UHF 
band, the Commission is required 
to assign VHF and UHF channels 
separately, in order to satisfy the 
requirements of Section 307(b) of 
the Communications Act, which 
provides: 

In considering applications for 

licenses, and modifications and 

renewals thereof, when and in 
so far as there is demand for 





44 These parties are: Easton Publishing 
Co., licensee of FM Station WBBX, 
Easton, Pennsylvania, and, on a share- 
time basis with Lehigh Valley Tele- 
vision Inc., applicant for Channel 8 to 
serve the Allentown-Bethlehem-Easton 
metropolitan area; Travelers Broad- 
casting Service Corp., license of Sta- 
tions, WTIC and WTIC-FM, Hartford, 
Conn.; and Mercer Broadcasting Co., 
licensee of FM Station WTCA, Tren- 
ton, N. J. Other contentions with 
respect to the illegality of this Table 
made by these parties have been dis- 
cussed in the Commission's Opinion of 
July 13, 1951 and the contentions made 
by the parties are rejected for the rea- 
— set out in that Opinion (FCC 5l- 
). 
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the same, the Commission shall 
make such distribution of li- 
censes, frequencies, hours of op- 
eration, and of power among the 
several States and communities 
as to provide a fair, efficient and 
equitable distribution of radio 
service to each of the same. 

194. At the outset it should be 
stated that we agree with the con- 
tention of the parties in so far as 
they claim that the Commission 
should disperse both VHF and 
UHF widely among states and com- 
munities. The Assignment Table 
proposed in the Third Notice and 
the Assignment Table adopted 
herein make a wide dispersal of 
both VHF and UHF channels 
among the states and communities. 
We must, however, reject the con- 
tention of the parties that Section 
307(b) reauires the Commission 
to treat VHF channels as com- 
pletely different from UHF chan- 
nels in making an Assignment 
Table. We think it clear that the 
fair, efficient and equitable distri- 
bution required by the Communica- 
tions Act has reference to over-all 
distribution within any given radio 
service and not with respect to 
every type of station within a serv- 
ice. Federal Radio Commission v. 
Nelson Brothers Bond and Mort- 
gage Company, 289 U.S. 266, at 
281. In the case of television, sta- 
tions operating in the UHF and 
VHF bands, although marked by 
distinguishing characteristics, will 
together constitute an integrated 
television service. We have con- 
cluded, therefore, that the require- 
ments of the Act can best be met by 
an over-all Table of Assignments, 
which includes within its scope all 
channels which will be utilized in 
the television service.* 

195. In arguing that Section 
307(b) of the Communications Act 
requires the Commission to make 
separate and distinct assignments 
of VHF and UHF channels, the 
parties lay particular stress on the 
decision of the Court of Appeals in 
Easton Publishing Company v. 
Federal Communications Commis- 
sion, 85 U.S. App. D.C. 33, 175 F. 
2d 344. They contend that since 
there are admitted differences be- 
tween VHF and UHF television 
facilities, as in the case of FM and 
AM, the holding in the Easton case 
must be construed as requiring the 
Commission to assign the VHF and 
UHF facilities independently. 

196. The parties’ reliance on the 
Easton decision is misplaced. The 
Easton decision clearly confirms 
that the Commission is not bound 
by a hard and fast rule in achiev- 
ing the “fair, efficient and equitable 
distribution of radio service” re- 
quired by Section 307(b). And the 
Easton case emphasized that the 
Commission must decide, in the 
light of the situation before it, 
what principles of allocation and 
assignment will achieve the pre- 
scribed statutory goal, and that 
Congress has conferred broad dis- 
cretion on the Commission to reach 
that goal, so long as its discretion 
is exercised within the standards 





“It is to be noted that some of these 
parties have not made any specific 
proposal as to how the channel assign- 
ments proposed in the Third Notice 
should be modified. These same par- 
ties have not appeared in the city-by- 
city portion of the hearing or offered 
evidence in that portion of the pro- 
ceeding. In the absence of a specific 
proposal and evidence relating thereto 
the Commission is not able to afford 
them any specific relief. 
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imposed by the statute. See Pej 
eral Communications Commisgi, 
v. Pottsville Broadcasting Co,, » 
U.S. 134; Ward v. Federa! Com 

nications Commission, 108 FP. 9 
486, 491 Cf. National Broadcastiy 
Company v. United States, 319 yj; 
190, 224; Radio Corporation ; 
= v. United States, 341 Us 


197. Because television is jp 
stage of early development and 4 
additional consideration that 4 
limited number of VHF channg 
will prevent a nationwide compet: 
tive television service from deyely 
ing wholly within the VHF bay 
we are convinced that the UHF hay 
will be fully utilized and that Up 
stations will eventually compete 
a favorable basis with stations y 
the VHF. The UHF is not fag 
as was FM, with a fully matup 
competing service. In many cay 
UHF will carry the complete by 
den of providing television seryix 
while in other areas it will be « 
sential for providing competitiy 
service. In view of these ¢. 
cumstances, we are convinced thy 
stations in the UHF band will om, 
stitute an integral part of a sing, 
nationwide television service, 

198. With respect to the prom 
gation characteristics of the UH} 
band, as compared to the VHF,» 
believe that such differences as ¢. 
ist will prove analogous to thoy 
formerly existing between th 
higher and lower portions of th 
VHF television band.“ We are pe. 
suaded that the differences in py. 
pagation characteristics will » 
prevent UHF stations from becop. 
ing an integral part of a sing: 
service. 

199. It is alleged that equipmery 
for employing higher power in tk 







UHF band is not available and thu 


it is not known when such equip 
ment will be available. This co. 
tention is not supported by ty 
record. There is evidence that i 
will be possible to operate station 
in the UHF band with 400 kw. n 
diated power by the time that a 
thorizations are issued for sud 
stations. Further, there is no re 
son to believe that American s: 
ence will not produce the equipmer! 
necessary for the fullest develop 
ment of the UHF. 


. 200. In any event, it is clear thi 
in formulating an assignment tabi 


which will be the basis for the over 
all development of television broaé 
casting in this country, the publi 


interest requires the Commissit 


to take a long-range view of th 
future of television. Present equip 
ment” and economic problems mi 
temporarily handicap operations it 
the new UHF band and place ce 
disadvat- 
Such immediate consider 
tions, however, cannot be allowe 
to obscure the long-range goal of! 
nationwide competitive  televisitt 
service, in which stations in bot 
the UHF and VHF bands will co 
stitute integral parts. We find thi 
one over-all table of assignment 
for the television service is best (# 


tain communities at a 
tage. 


culated to achieve that goal. 


Changes in the Assignment Tabl 
201. In the Third Notice t 





4° See the Commission’s decision in tH 
Washington television case, Bamberg 
Broadcasting Service, Inc., 11 FCC 2 


‘7 The record before us contains abut 
dant evidence as to the feasibility © 
adapting existing receivers or buil ; 


receiving signals on all television chi 


new ones which will be capable 


nels. 
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ommission provided that with cer- 
ain described exceptions no appli- 
ation for a television station in a 
ommunity specified in the Com- 
ission’s Table would be accepted 
or filing if said application re- 
muested a channel which was not 
ontained in the Table. Persons 
Wiesiring to apply for a channel not 
specified in the Table would first be 
required to secure an amendment 
Mthereof through appropriate rule 
Mmaking proceedings. Upon con- 
sideration of the comments and evi- 
dence before it the Commission has 
decided that it is in the public in- 
Bterest to adhere to this principle.“ 
See Yankee Network, Inc., 12 FCC 
1751, 1043. 
Me 902. We find that the rule we 
“have adopted is necessary to the 
proper conduct of our business. 
With the backlog of applications 
‘Ewhich will be on file for a period of 
time to come, the joinder of peti- 
tions to amend the Table with in- 
- 8 jividual applications inconsistent 
\petiting vith the Table would make unduly 
se cif complex, if not impossible, the de- 
ved tha termination of issues presented 
vill om with respect to the distribution of 
A singly facilities among the states and ci- 
* ties. As we have described above, 
the current demand for television 
facilities which would present con- 
ficting applications in different 
cities and communities in a multi- 
tude of cases can only be decided 

eficiently and appropriately in a 
rule making proceeding such as the 
instant one. 

903. Moreover, it should be 
pointed out that similar procedural 
rules are in effect not only in the 
AM radio service but also in many 
other radio services. For example, 
the Commission does not permit 
persons to join a petition to change 
the AM rules with respect to maxi- 
mum power or the classification of 
a channel with an application for 
facilities with more than the maxi- 
mum permitted power or for facili- 
ties on channels on which such 
facilities are not permitted to oper- 
ate pursuant to the Rules or Stand- 

hard. See FCC v. WJR, The Good- 
will Station, Inc., 337 U.S. 265, 
272; Pittsburgh Radio Supply 
House v. Federal Communications 
Commission, 98 F. 2d 303. 

204. In view of the foregoing, we 
find the public interest requires the 
establishment of a Rule providing 
that the Commission will not accept 
applications for television stations 
if the channel requested is not spe- 
cifically provided for in the Table 
of Assignments.” 

205. The Third Notice provided 
that petitioners proposing changes 
in the Table would be required to 
show the extent to which the 
changes conformed to the priori- 
ties listed in the Third Notice. We 
have above discussed the basic 
principles which have been ad- 
hered to in establishing the Table 
of Assignments. Upon reconsidera- 
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“The exceptions referred to in the 
Third Notice deal first with respect to 
applications which may be made for 
Channels 66-83. The principles which 
will govern the use of these channels 
have been discussed above. The other 
exception provided that a channel as- 
signed to a community in the Table 
of Assignments shall be available, 
without the necessity of rule making 
Proceedings, to any other community 
located within 15 miles of the assigned 
community provided minimum separa- 
tions are maintained and there is no 
assignment in the Table for the com- 
munity concerned. We have finalized 
iS proposal. 
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tion, we have decided to omit any 
requirement that petitions for 
changes in the Table show the ex- 
tent to which the changes conform 
to specific priorities. Each request 
for a change in the Rules or Table 
will merely be required to set out 
with clarity the reasons for the 
proposed change. 

206. Earle C. Anthony, Inc., has 
requested that petitions requesting 
changes in the Table be required to 
establish that such changes comply 
with minimum separations and 
other requirements and that the 
proposed assignment would pro- 
tect the Grade A service of assign- 
ments in the Table based either on 
the maximum power at 500 feet 
for such assignments or the actual 
power ahd antenna height employed 
whichever is greater. Clearly, pe- 
titions for changes in the Table 
would have to indicate whether or 
not they have met the minimum 
assignment spacing requirements 
set out in the Rules and if they 
do not they would have to indicate 
the reasons for a change in these 
requirements. We do not, however, 
believe that the Commission should 
impose any requirement that per- 
sons seeking changes in the Table 
of Assignments shall have _ to 
establish that the proposed change 
would protect the Grade A service 
of assignments already made. We 
have above made clear that the 
Commission is not basing the Table 
of Assignments on any theory of 
protected contours.” In establishing 
the Table we have not provided for 
any protection to specific contours 
of existing stations in connection 
with the grant of individual appli- 
cations. We have determined that 
the service areas of television sta- 
tions and the degree of protection 
from interference will be deter- 
mined by the minimum spacing re- 
quirements established herein. 


207. The Houston Post Company 
has suggested that “in proposing 
changes in the Commission’s Table 
of Assignments those areas which 
receive adjacent channel interfer- 
ence should be given the same con- 
sideration with respect to protec- 
tion from co-channel interference 
as though the adjacent channel in- 
terference did not exist.” This pro- 
posal must be rejected for the same 
reason set out above in connection 
with the disposition of the Earle 
C. Anthony proposal. Since the 
Commission has recognized no pro- 
tected contours, it cannot include in 
its Rules the provisions proposed 
by the Houston Post Company. 

208. The Tribune Company of 
Tampa, Florida, and Capital Broad- 
casting Company of Nashville, Ten- 
nessee, have both objected to the 
requirement that changes in the 
Table be preceded by rule making. 


* WTAG, Inc., Worcester, Mass. has 
proposed that amendments to the Table 
be permitted without rule making to 
make a channel assigned in the Table 
for a community available to another 
community which has no comparable 
assignment provided the minimum 
separations are maintained. The pro- 
posal is made apparently to make it 
possible for Worcester to receive a VHF 
assignment. The counterproposal of 
WTAG, Inc., seeking such an assign- 
ment for Worcester in this proceeding 
has been considered in another part of 
the Report. The instant proposal must 
be denied since it is inconsistent with 
the basic functions and purpose of the 
Assignment Table. 


‘°° The Third Notice did propose to limit 
the antenna heights of stations based 
on protection of Grade A service of 
other stations operating at 500 feet with 
maximum power. We have, however, 
herein deleted this limitation on the 
use of high antenna heights. 
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Both of these parties based their 
objection on the allegation that the 
Assignment Table is based upon 
fragmentary propagation data and 
therefore ought to be as flexible 
as possible. We have in another 
part of this Report considered the 
nature of the propagation data 
upon which the Assignment Table 
is established. We recognize the 
extent to which additional propa- 
gation data is desirable. We can- 
not agree, however, that persons 
should be permitted to join petitions 
for rule making, which would pro- 
pose in effect to change the propa- 
gation curves, as a result of propa- 
gation theory or data relating to 
specific areas, with applications for 
television stations in those areas. 
We believe the public interest re- 
quires that in such cases the parties 
be required to seek to amend the 
Rules in appropriate rule making 
proceedings before the Commission 
accepts for filing applications for 
channels. 


Time Limitations on Changes in 
the Assignment Table 


209. The Third Notice of Fur- 
ther Proposed Rule Making pro- 
vided that: 

Upon adoption in the instant 

proceedings of the Table of As- 

signments, said Table shall not 
be subject to amendment on 
petition for a period of one year 
from the effective date of the 

Commission’s final order amend- 

ing said Table. Upon the expira- 

tion of said one year period the 

Commission will consider peti- 

tions filed during said period re- 

questing changes in the Table. 

210. The provisions that the 
Table of Assignments shall not be 
subject to amendment on petition 
for a period of one year from the 
effective date of the final order 
serves a two-fold purpose. First, it 
will permit the utilization of the 
Commission’s limited personnel for 
the consideration and processing 
of the hundreds of applications for 
television stations which will be on 
file when processing of such appli- 
cations commences. Prompt action 
upon these applications is clearly 
necessary and desirable in view of 
the duration of this proceeding 
since 1948 and the consequent 
freeze on the establishment of 
new stations. The second end to be 
served by this provision is that the 
the experience gained in the en- 
suing year in the consideration and 
processing of applications for new 
stations will be extremely valuable 
in the re-evaluation and reconsider- 
ation of the Table of Assignments 
adopted herein and in the disposi- 
tion of such petitions requesting an 
amendment of the Table as will be 
considered after this period. 

211. We believe, however, that 
some exceptions to this rule are 
appropriate. We will, during the 
one year period, accept petitions 
to amend the Table where they 
request the assignment of a chan- 
nel to a community without any 
assignment in the Table and not 
eligible for an assignment under 
the 15 mile rule, the assignment 
of a noncommercial educational 
channel in any community to which 
no such assignment is available 
under the Table or where they re- 
quest the assignment of a commer- 
cial channel to any community 
listed in the Table to which no 
commercial assignment has been 
made. No petition will, however, be 
entertained within the one year 
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period where the petition proposes 
a change of any channel, whether 
by deletion, addition, or substitu- 
tion or where the minimum assign- 
ment separations provided in the 
Rules would not be met by the pro- 
posed assignment. We find that no 
further rules concerning time limi- 
tations with respect to amendment 
of the Table need be established at 
this time. 

212. Various objections have 
been made to time limitations on 
the filing of petitions for amend- 
ment of the Table of Assignments. 
We believe, however, that the time 
limitations herein adopted are rea- 
sonable exercise of the authority 
given to the Commission by Sec- 
tion 4(j) of the Communications 
Act to “conduct its proceedings in 
such manner as will best conduce to 
the proper dispatch of business and 
to the ends of justice.” WJR v. Fed- 
eral Communications Commission, 
337 U.S. 265; Pulitzer Pub. Co. v. 
Federal Communications Commis- 
sion, 94 F. 2d 249; Ward v. Federal 
Communications Commission, 108 
F. 2d 486; United Detroit Theatres 
Corp. v. Federal Communications 
Commission, 178 F. 2d 700. Com- 
pare also Sections 1.363(a) and 
1.387(b)(3) of the Commission’s 
Rules and Regulations. 


213. The Fort Industry Company 
in its comments has requested that 
the Commission review any edu- 
cational reservations made in the 
Table of Assignments at intervals 
not in excess of six months and 
that the Commission require the 
filing by interested educational or- 
ganizations of information concern- 
ing their progress in establishing 
non-commercial educational  sta- 
tions in the respective communi- 
ties in which reservations have 
been made. As we pointed out 
earlier, the need for reservation 
of channels for educational pur- 
poses is predicated upon the fact 
that educational institutions re- 
quire more time than commercial 
interests to formulate and imple- 
ment plans and proposals for the 
establishment of television sta- 
tions. Accordingly, a requirement 
that educational institutions with- 
in six months of the final decision 
and at six month intervals there- 
after report their progress in at- 
tempting to establish a station is 
neither desirable nor necessary. 

214. The setting aside of chan- 
nels for non-commercial educa- 
tional use is precisely the same 
type of reservation of channels as 
that provided by the Assignment 
Table for commercial stations in 
the various communities, and the 
two should be governed by the same 
rules. With respect to changes in 
the Table the Commission has pro- 
vided for amendment of the As- 
signment Table by appropriate 
rule making proceedings in the 
Rules herein adopted. Such proceed- 
ings will be required for changing 
the assignment of a channel from 
one community to another and for 
changing the status of a chan- 
nel reserved for non-commercial 
educational stations to a channel 
available for commercial appli- 
cants.” 





51 Before a non-commercial educational 
station operating on a channel reserved 
for non-commercial use may apply for 
a license to permit it to operate com- 
mercially, it would by appropriate rule 
making proceedings be required to 
petition for a change in the character 
of the channel assignment involved. 
It will then have to file an application 
for a new license, in competition with 
any others who may seek the channel. 
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DIRECTIONAL ANTENNAS 


215. In the Third Notice the 
Commission said with respect to 
Directional Antennas:” 

There are two aspects to the 
questions which have been raised 
concerning the use of directional 
antennas. In the first place the 
Commission’s rules, regulations 
and standards do not prohibit 
the use of directional antennas 
as such. If a channel is avail- 
able in any particular com- 
munity in the Commission’s 
table, a directional antenna may 
be authorized upon an appro- 
priate showing. Such authoriza- 
tions have been granted in the 
past. It should be pointed out, 
however, that at the time of 
such grant a channel was 
available in the existing Assign- 
ment Table. The second aspect 
to the problem concerning direc- 
tional antennas arises when a 
request is made that another 
channel be added in a community 
by means of a directional an- 
tenna. This situation differs from 
the first one because in this ‘in- 
stance no channel assignment is 
possible unless a directional an- 
tenna is employed, that is, the 
use of a directional antenna is 
compulsory as a matter of chan- 
nel assignment. This question 
was considered by the Commis- 
sion in 1945 when the first As- 
signment Table was adopted. At 
that time the use of directional 
antennas as a basis for making 
assignments in the table was 
rejected by the “Commission 
when a proposal to that effect 
was offered by the Television 
Broadcasters Association. In its 
report of November 21, 1945, the 
Commission stated, among other 
things: 

“An examination of the T.B.A. 
proposal reveals that there are 
several disadvantages in at- 
tempting to accomplish this ob- 
jective by the use of directional 
antennas. In the first place, the 
Commission desires to avoid as 
much as possible the resort to 
directional antennas for televi- 
sion. With the great increase in 
civil aviation as a result of the 
war, it is going to be increas- 
ingly difficult to find suitable an- 
tenna sites that do not consti- 
tute a hazard to air navigation. 
If directional antennas are used, 
there is much less flexibility in 
choosing antenna sites, thus in- 
creasing the possibility of con- 
flict with air navigation require- 
ments. Moreover, directional an- 
tennas will have to be located 
away from cities with the re- 
sult that problems of shadows 
and multi-path distortion in 
rendering service to cities will 
be much greater than where the 
antenna is located in the city 
itself—in most instances an- 
tennas can be located in the city 
itself where -no directional an- 
tenna is required. 


52In the Third Notice a _ directional 
antenna was defined as one having 3 
db or more difference in_ effective 
radiated power in the azimuthal direc- 
tions of minimum and maximum radia- 
tion. Upon further consideration of 
the matter the Commission has deter- 
mined that, pending the acquisition of 
additional data on the subject, the 
Commission will consider television 
antennas designed to have a nominally 
circular azimuthal radiation pattern to 
be non-directional unless the pattern 
is deliberately altered to produce a 
non-circular radiation pattern. Anten- 
nas designed or altered to have a non- 
circular radiation pattern will be con- 
sidered directional antennas. 
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“In the second place, the di- 
rectional Antenna patterns pro- 
posed by T. B. A. result in many 
instances in highly artificial 
service areas with a good part 
of the station’s signal strength 
being directed out to sea. More- 
over, the service area of the sta- 
tions using directional antennas 
would be no larger than that of 
a community station but such 
stations would be as expensive 
to construct and operate as 
metropolitan stations.” 

The Commission’s proposed 
table of July 11, 1949, made no 
provision for the use of direc- 
tional antennas except with 
respect to two existing stations. 
It was pointed out however, 
that directional transmitting 
antennas may be useful in 
certain situations in order that 
a particular site may be 
utilized or overall service im- 
proved. It was then con- 
cluded that directional trans- 
mitting antennas would be per- 
mitted in appropriate cases for 
use on channels contained in 
the Assignment Table, provided 
that this did not excuse com- 
pliance with the service area 
requirements or permit reduc- 
tion of basic service areas. It 
was also indicated that nulls 
greater than —10 db (compared 
to the maximum value of radia- 
tion) may not be practicable be- 
cause of reflections. During the 
hearings on the general issues, 
limited testimony was presented 
generally favoring the use of 
directional antennas principally 
for the purpose of improving 
service rather than reducing 
station separations. Some testi- 
mony was offered in favor of the 
use of directional antennas with 
nulls greater than —15 db. 

The Commission is not satis- 
fied that in the present state of 
the art, directional antennas are 
practicable with nulls greater 
than —10 db; the policy set forth 
in the Notice of July 11, 1949, 
is adhered to. If the future 
available data indicate that the 
performance of directional 
transmitting antennas can be 
properly predicted, particularly 
in areas where reflections occur, 
their use of interference pro- 
tection can be given further 
consideration. 

As indicated, directional an- 
tennas may be employed for im- 
proving service or for the pur- 
pose of using a particular site; 
they may not be used for the 
purpose of reducing the mini- 
mum _ station separations set 
forth in paragranhs II E and G. 
Where a directional antenna is 
proposed, the effective radiated 
power in any direction shall be 
contained in the range permitted 
in paragraphs II D (1) and (2), 
provided that the difference be- 
tween maximum and minimum 
radiations shall not exceed 10 
db. 

216. The Pennsylvania Broad- 
casting Company objects to the 
above proposal because it prevents 
the assignment of Channel 12 to 
Philadelphia. They request that an 
exception be made in this one in- 
stance to permit the utilization of 
a directional antenna at Lancaster 
with a maximum suppression in 
excess of 10 db, thus providing pro- 
tection to New York and Washing- 
tion on Channel 4 and releasing 
Channel 12 for assignment to Phila- 
delphia. In support of the Phila- 
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delphia Broadcasting Company’s 
proposal, E. C. Page filed an engi- 
neering statement proposing that 
in general directional antennas 
should be allowed in congested 
areas whereby their use additional 
VHF channels could be assigned. 
The Easton Publishing Company 
also objects to the proposal. They 
cite previous testimony in the rec- 
ord to support a conclusion that 
a maximum suppression in excess 
of 10 db was feasible and that di- 
rectional antennas were practical 
for interference protection. Radio 
Kentucky Ine. objects to the re- 
strictions imposed on the use of 
VHF directional antennas because 
it restricts the use of the VHF. A. 
Earl Cullum Jr., states that pre- 
vious testimony has proved that a 
10 db suppression limitation is un- 
realistic and will stifle development 
of directional antennas. He contends 
that there is no reason why basic 
antenna patterns should be pro- 
hibited regardless of maximum-to- 
minimum suppression ratio. The 
Travelers Broadcasting Company 
advocates changing the Commis- 
sion’s proposal to authorize the 
assignment of television channels 
based upon the use of directional 
antennas in cities where the public 
interest, convenience and necessity 
will be served by the utilization 
of directional antennas. In a sup- 
porting engineering statement A. 
D. Ring & Company showed how a 
VHF channel could be assigned to 
Hartford utilizing a suppression 
ratio of only 2 db at Montpelier 
which is 172 miles from Hartford. 

217. These comments to the 
Commission’s proposal and the evi- 
dence in these proceedings raise 
the following questions: (1) Can 
directional antennas be constructed 
with suppression ratios greater 
than 10 db? (2) Are directional 
antennas with greater than 10 db 
suppression impractical in the field 
due to reflections? (3) Should di- 
rectional antennas be used for as- 
signment purposes to increase the 
number of VHF channels? (4) 
Should directional antennas be used 
to improve service only where an 
assignment has already been made 
in the Table? 

218. On the basis of the testi- 
mony and the comments outlined 
above it appears that the record 
clearly supports the use of di- 
rectional antennas where such use 
would result in improved coverage 
by a station whose assignments 
was not based upon the use of a 
directional antenna. But with re- 
gard to the use of directional an- 
tennas for decreasing mileage spac- 
ing to permit assignment of addi- 
tional channels in the Table of As- 
signments there were mixed opin- 
ions. 

219. On the question of the sup- 
pression ratio of directionals there 
seemed to be no doubt that direc- 
tionals with greater than 10 db 
suppression could and had been de- 
signed and tested. But a main 
problem centered around the ques- 
tion of whether reflections would 
destroy the pattern of the direc- 
tional antenna. All of the testi- 
mony relative to reflections was 
based upon scale model experiments 
or upon theoretical designs. Two 
witnesses indicated the possibility 
of the horizontal pattern being af- 
fected by tropospheric propagation 
which would be a function in part 
of the vertical directivity pattern. 
The scale model measurements took 
no account of this tropospheric re- 
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flection. It might appe 

Mr. Alfred’s and Mr. Godley 
timony that in any parti 
uation a particular type o! 

could be erected at a partic 
cation to provide a given prota 
tion to a given area. There te 
mained unanswered on the basis g 
the whole record the question a 
what would happen to the patten 
with a given set of tropospher; 
conditions or by the erection of ag 
ditional reflecting structures jp the 
vicinity of the antenna. Testimony 
from expert witnesses recommen(, 
ed caution in establishing stanq. 
ards for directional antennas. 

220. In view of the testimony jy 
the whole record the Commisgig, 
is unable to conclude that even yp, 
der the most favorable circyp. 
stances where reflection tests Were 
made in the field at the proposy 
antenna site, there would not stij 
remain the problem of reflection 
from buildings and mountainoy; 
terrain. Furthermore such tes 
would necessarily have to be op. 
ducted over a long period of timet 
determine the tropospheric propa. 
gation under all conditions. Wher 
directionals are proposed on th 
basis of theoretical design or fie; 
tests of scale models only, both the 
horizontal and vertical plane refle. 
tions remain unpredictable and j 
the opinion of the Commissio, 
render such proposals too uncer. 
tain for decreasing mileage separa. 
tions so as to permit the assign. 
ment of additional channels base 
upon operation with a directional 
antenna. 

221. Where the use of a dire. 
tional antenna is solely to increas 
service the Commission is willing 
at this time to accept the 10 db ra 
tio as a basis for such a directional 
antenna. It is clear that reducing 
the radiation below minus 10 db in 
the directions of minimum radis. 
tion would not appreciably increax 
the field strength or service rang: 
in the directions of maximum m. 
diation. If a directional antenna i: 
not able to operate as_ proposed 
service to the city or community 
“an continue on the basis of no 
directional operation. As for sup 
pression ratios in excess of 10 dbit 
is clear that as the nulls becom 
deeper the direct signal in the nul 
direction becomes weaker with re: 
erence to ghost signals from r 
flecting sources which are not «- 
actly in the null direction. Cor- 
sequently if excessively deep nul 
are used, the quality of service ma 
be degraded due to ghost images it 
addition to the accompanying tt 
duction of service range in the nul 
direction. Until we are assure 
that these problems will not exis 
the Commission is of the opinio 
that directional antennas wit 
more than 10 db ratio should nt 
be permitted even for the purpos 
of improving service in a comml- 
nity where an assignment has bee! 
made in the Table of Assignments 
based on non-directional operatio 

222. The Federal Broadcastin 
System Inc. proposed that tlt 
Commission provide for the assigt 
ment of “satellite” or “booster 
stations by means of the use of &: 
rectional antennas. The purp0 
of the proposal would be to allor 
parties not financially interest 
in the dominant station to ere 
and operate a low power televisitl 
rebroadcast station at a high poll 
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above communities situated in val- 
jeys otherwise out of range of the 
dominant station. 

993. The assignment plan con- 
templates the use of stations so re- 
moved from each other as to serve 
the greatest number of areas and 
ersons and to keep the areas of 







































































































10N. 9 interference between stations to a 
atter, minimum. The indiscriminate use 
Pheri of “booster” or “satellite” stations 
of ad in cities other than shown in the 
in thd ,ssignment Table would defeat the 
‘AMony} sims of the plan. The Commission 
mend} ;, of the opinion, however, that 
Stand there may exist special cases where 
‘ the carefully controlled utilization 
Ony inf of such stations may be beneficial 
Ussionf to the plan. However, in view of 
en uf the absence of adequate data in this 
ircum§ record, the Federal Broadcasting 
S wer} System proposal must be denied. 
Oposeif 994, In view of the foregoing 
ot stil considerations and the considera- 
ection} fons discussed in the Third Notice, 
alnouy i+ js our conclusion that: 
é = (1) Directional antennas may 
ime t, not be used for the purpose of 
propa. reducing the minimum mileage 
Wher: separation requirements. : 
n th{ (2) Directional antennas with 
r fiel; a ratio of minimum to maxi- 
th the} mum radiation in the horizontal 
reflee. plane of more than 10 decibels 
and it will not be permitted. y 
nissior (3) The minimum effective ra- 
uncer. diated power in any horizontal 
epars- direction shall meet the mini- 
assign: mum power requirements of the 
basi}  Commission’s Rules. 
ctional (4) The effective radiated power 
in any horizontal or vertical di- 
dires. rection may not exceed the max- 
. imum values permitted by the 
ws ission’s Rules. 
willing Commission s Ru ie 
db ne. (5) The maximum effective ra- 
ctional diated power in any direction 
duciae above the horizon shall be as 
) dba low as the state of the art per- 
radia. mits and may not exceed the ef- 
creas: fective radiated power in the 
rang: horizontal direction in the same 
am Te vertical plane. 
pnna js STRATOVISION OR 
es POLYCASTING 
ta 225. The Third Notice stated 
>y surf with respect to stratovision: 
0 db it The Commission’s proposed 
becom table of July 11, 1949 did -not 
he nlf provide channels for stations 
ith res} = =operating in accordance with 
om It the stratovision method of tele- 
not ex vision broadcasting utilizing air- 
Cor- borne transmitters. The 'Com- 
p nulk mission afforded interested per- 
ce maj sons an opportunity of present- 
ages in ing evidence on this point. Only 
ing Te one party presented evidence in 
he nul! support of stratovision. From 
assure! the evidence offered it appears 
t exist that five UHF channels would 
opinio supply about 81 percent of the 
ae area of the United States with 
é one signal. Two of the five chan- 
uld mf nels would be used as guard 
purpo<f bands. Consequently, in order 
comm} ~~ to supply all areas of the United 
as beth States with 4 services about 20 
nmenis channels would be required. This 
eration figure does not include the chan- 
castig} = nels which would have to be 
at tht added in order to provide pro- 
assigt} per protection between strato- 
oostel vision stations and ground sta- 
e oft} tions in the light of the separa- 
purpo tions required to avoid oscillator 
o allor radiation image interference, or 
terest} 61. F. beats. The studies pre- 
o ereti 






sented at the hearing did not 
include these factors. 
The Commission appreciates 





levisiot 
rh poitt 











asting 





that stratovision, if feasible, 
would be a most useful instru- 
ment in providing service to the 
sparsely settled areas of the 
country. Indeed, many areas of 
the country can undoubtedly re- 
ceive service only from wide 
area coverage stations, such as 
stratovision would provide. The 
Commission, however, does not 
believe that channels should be 
assigned to stratovision at this 
time. As can be seen from an 
examination of Appendix C, it 
is not possible to assign televi- 
sion channels to many important 
communities and other commu- 
nities have an inadequate num- 
ber of assignments. This situa- 
tion occurs when relatively close 
separations are utilized based 
upon ground-located transmit- 
ters. With the much wider sep- 
arations that air-borne trans- 
mitters would require, the prob- 
lem of providing a fair, efficient, 
and equitable allocation of tele- 
vision facilities to the various 
communities would be aggra- 
vated. The demands for tele- 
vision service require that all 
available channels be assigned 
for proven ground-station oper- 
ations, particularly when no sub- 
stantial demand was shown for 
air-borne transmitters. How- 
ever, as indicated above pro- 
posed Channels 66 through 83 
have not been assigned to par- 
ticular communities but are flex- 
ibility channels, which may be 
used for various purposes, in- 
cluding further stratovision ex- 
perimentation. The door re- 
mains open for further consid- 
eration of this proposal by the 
Commission if it can be shown 
that stratovision can operate 
successfully within the above 
flexibility channels, without 
causing interference to ground- 
based stations operating on 
Channels 14 through 65. 

226. The Third Notice stated 

with respect to Polycasting: 

Evidence in support of this 
proposal was presented by one 
witness who advocated the prin- 
ciple of using a number of low- 
power transmitters on one or 
more channels in the UHF band 
instead of attempting to cover 
a large area with a centrally 
located high-power transmitter. 
He expressed the belief that his 
proposed system would result in 
improved service at lower cost 
and was the only feasible meth- 
od whereby stations in the UHF 
band could serve large areas. It 
was contemplated, for example, 
that four transmitters could be 
located in as many directions to 
give service to a large city with 
the north and south transmit- 
ters operating on one frequency 
and east and west transmitters 
operating on another frequency; 
by using directional receiving 
antennas and taking advantage 
of the wide variations in signal 
intensity over a small area there 
would be adequate rejection of 
the undersired co-channel sig- 
nal. The use of FM was favored 
for polycasting to improve the 
ability to reject the undesired 
signal. 

No evidence was presented 
concerning previous or existing 
operations carried on in accord- 
ance with the above proposals 
and the Commission has no in- 
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formation that such operations 
have been conducted. It appears 
that the proposed system has 
never been field tested and hence 
an adequate determination as to 
its feasibility cannot be reached 
at the present time. To devise 
an assignment table at this 
time which would provide for 
polycasting in many areas would 
be impractical and unwarranted 
since such an undertaking would 
require prior knowledge of the 
number, location and power of 
the various stations in a city. 
Further, it would involve con- 
sideration of possible interfer- 
ence such as oscillator radia- 
tion, image interference and in- 
termodulation not onlv between 
stations in a city but between 
stations in adjacent areas. Ac- 
cordingly, the attached proposed 
table does not contain assign- 
ments of channels for stations 
to operate under the polycasting 
system on a commercial basis. 

Further experimentation con- 

cerning polycasting can be car- 

ried on in the flexibility chan- 
nels. 

227. No specific comments di- 
rected to the subject of polycasting 
or stratovision were received in re- 
sponse to the Third Notice. Ac- 
cordingly, the Commission’s pro- 
posal not to make an allocation or 
assignment for stratovision or poly- 
casting is now made final. 

228. The Commission stated in 
the Third Notice that experimenta- 
tion could be carried on with re- 
spect to stratovision and polycast- 
ing in the 782-890 Mc. band. We 
have in another portion of this 
Report considered the use of the 
channels in this band. It appears 
that the demand for these channels 
will be very great and that the ex- 
tent to which they may be used in 
any one area is severely limited 
considering the demand that prob- 
ably will exist. The Commission 
will consider requests for experi- 
mentation with respect to stratovi- 
sion or polycasting in the 782-890 
Me. band. It seems clear, however, 
that in certain areas of the coun- 
try, for example, the New England 
area, it will be impossible to estab- 
lish a regular stratovision or poly- 
casting service in this band. Ac- 
cording, all persons interested in 
stratovision or polycasting are 
urged to give consideration to the 
demand for these television chan- 
nels in making plans for further 
experimentation with these forms 
of broadcasting. 


INTERNATIONAL 
CONSIDERATIONS 


229. In establishing a Table of 
Assignments for the United States, 
consideration must be given to the 
patent fact that television signals 
do not respect international bound- 
aries. Accordingly, neither the 
United States, Canada, nor Mexico 
can assign television channels as if 
these countries are isolated entities. 
If each country were to exercise 
its sovereign authority to assign 
television channels from the radio 
spectrum without regard to the in- 
terests of its neighboring countries, 
all the countries would suffer. For, 
while viewers in certain sectors of 
each country would not be directly 
affected by such action, those resid- 
ing in the border areas might, as a 
consequence of the unrestricted in- 
terference that would doubtless en- 
sue, be totally deprived of televi- 
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sion service. The urgent necessity 
for an understanding between the 
United States and Canada, and the 
United States and Mexico, relating 
to the employment of television 
channels along our mutual borders 
is therefore manifest. Such agree- 
ments provide the only means for 
the effectuation of a fair, efficient 
and equitable distribution of televi- 
sion channels among the United 
States, Canada and Mexico. 

230. In recognition of the fore- 
going, the Commission set forth in 
Appendix D of the Third Notice 
certain assignments for Canada 
and Mexico which might be made 
on the same basis as the overall 
Table if the borders between the 
countries did not exist.” It was 
pointed out that a series of confer- 
ences had been held with repre- 
sentatives of the Canadian and 
Mexican Governments, but that 
formal agreements had not at that 
time been entered into. It was 
noted, however, that views were be- 
ing exchanged and that it was ex- 
pected satisfactory understandings 
would be reached.” 


231. In assigning television chan- 
nels, Canada, Mexico and the 


United States, all employ somewhat 
different assignment policies in or- 
der to satisfy the viewpoints and 
interests of the respective coun- 
tries. It is apparent, therefore, 
that in effectuating international 
agreements, the assignment policies 
employed in relation to domestic 
assignments could not be utilized in 
all instances. For example, Mexico, 
as a matter of allocation policy, is 
not employing channels in the UHF 
portion of the spectrum for televi- 
sion. Similarly, assignment sepa- 
rations must be maintained be- 
tween some cities in the United 
States and Canada, and the United 
States and Mexico, above the mini- 
mum separation requirements for 
the pertinent zones in the United 
States. However, these across the 
border separations are necessary in 
order to comply with the internal 
requirements of Canada and Mexico 
and in light of the necessity for 
reaching an understanding with 
Canada and Mexico. Accordingly, 
while in some instances assign- 
ments proposed by the parties could 
have been accomplished in con- 
formity with minimum separations 
for the appropriate United States 
zone, such proposals have not been 
adopted herein where they were 
deemed insufficient by Canada and 
Mexico and an agreement with re- 
spect to the proposed assignments 
could not therefore be reached. It 





53 Appendix D contained both VHF and 
UHF assignments for Canada but only 
VHF assignments for Mexico. Since 
Mexico does not in the foreseeable fu- 
ture contemplate employing channels 
in the UHF portion of the spectrum for 
television, rapport with respect to the 
assignment of UHF channels along the 
Mexican-United States border is not 
necessary at this time. 


‘The Third Notice also proposed to 
change the frequency assignments of 
the following existing stations in an 
effort to arrive at an equitable dis- 
tribution of television channels between 
the United States and Canada: 


23 39 
Station City 9¢ §¢ 
vee of 
6 & ae 
ABO AO 
WXEL Cleveland, Ohio 9 8 
WHAM-TV Rochester, N.Y. 6 5 
WSYR-TV Syracuse, N.Y. 5 3 


As is explained more fully elsewhere 
in this Report, no objections to these 


proposed channel shifts have been 
raised by the stations involved. 
@ Page 25 


should be pointed out that Canada, 
as a matter of domestic policy, de- 
sires service created by large sta- 
tion separations and desires to pro- 
tect fringe area service to achieve 
maximum service from each oper- 
ating station. 

232. Comments filed in this pro- 
ceeding with respect to specific city- 
by-city channel assignments were 
submitted in light of the interna- 
tional considerations described in 
the Third Notice. After the filing 
of such comments, further confer- 
ences and negotiations were con- 
ducted with Canada and Mexico. 
Each comment affected by inter- 


national considerations” has been 
carefully considered by the Com- 
mission. Furthermore, each such 
comment which in the judgment of 
the Commission should not be 
denied for purely domestic reasons 
has been taken into account in the 
conferences and negotiations with 
Canada and Mexico held since the 
issuance of the Third Notice. As 
a result of such further conferences 
and negotiations, an Agreement 
has been entered into with Mexico 
concerning, among other things, the 
channel assignments for commu- 


nities in the border areas of the 
respective countries.” With Cana- 
da, complete agreement has been 
arrived at between the administra- 
tive authorities concerned though 


% Domestic assignments are considered 
to be affected by Mexican or Canadian 
assignments when they are 250 miles 
from the border. Similarly, Mexican 
and Canadian assignments are deemed 
to be affected by United States assign- 
ments when they are 250 miles from 
the United States. 


56 An exchange of diplomatic notes be- 
tween Mexico and the United States 
was announced by the State Depart- 
ment on Oct. 26, 1951. On November 7, 
1951, the Commission issued a Notice 
in this proceeding (FCC 51-1109) point- 
ing out that it would accept new com- 
ments and evidence from parties who 
had theretofore filed comments if such 
new proposals were made solely as a 
result of the changes brought about 
by the Agreement with Mexico and 
if such new counterproposals were 
consistent with the Agreement. In light 
of such further comments and evidence 
together with all the other commenis 
and evidence in the record, further 
negotiations were conducted with Mex- 
ico resulting in certain additions and 
modifications to the Agreement, but 
not inconsistent with the basic provi- 
sions of the Agreement. These addi- 
tions and modifications were agreed 
to on Feb. 4, 1952, and will be formal- 
ized by an exchange of diplomatic 
notes. 


Party 


The Brockway Co., 
Watertown, N. Y. 
qd) 


da. 


Counterproposal 


Add Channel 11 to Water- 
town, N. Y. by substituting 
Channel 5 for Channel 11 
in Ottawa-Hull, Ont., Cana- 


formal confirmation by govern- 
ments has not yet been given. 


233. The channel assignments 
worked out in negotiations with 
Canada and Mexico with respect to 
communities in the border areas 
have been reflected in the Assign- 
ment Table adopted herein. The 
conferences and negotiations with 
Canada and Mexico have been car- 
ried on over a period of years. 
Such conferences and negotiations 
were conducted under the auspices 
of the State Department with the 
continued technical advice and as- 
sistance of this Commission. More- 
over, as noted above, the comments 
filed in this proceeding have been 
taken into account in the course of 
these conferences and negotiations. 
We believe that the channel assign- 
ments prescribed in the Mexican 
Agreement and those which will be 
prescribed in the proposed agree- 
ment with Canada reflect the best 
assignments for the border areas 
that may be established in light of 
the problems presented. Accord- 
ingly, we believe that the distribu- 
tion of assignments made thereun- 
der should be followed pursuant to 
our duty to distribute service to the 
people of the United States in ac- 
cordance with the public interest. 


CANADIAN-UNITED STATES 
TELEVISION ASSIGNMENTS 


234. As pointed out above, the 
administrative authorities of the 
United States and Canada have 
agreed on the channel assignments 
to be prescribed for communities 
within 250 miles of the Canadian- 
United States border. 


235. In the conferences and ne- 
gotiations conducted with Canada, 
agreement for the assignment of all 
channels requested by counterpro- 
posals filed in this proceeding 
could not be reached for the rea- 
sons set forth above. We have 
made no assignments herein re- 
quested in any counterproposal 
where such assignments would be 
inconsistent with and in violation 
of the terms which have been 
agreed upon for inclusion in the 
proposed agreement with Canada. 
Following is a list of those counter- 
proposals which are denied in light 
of the proposed agreement. Cer- 
tain of these counterproposals, as 
is noted elsewhere in this Report, 
must also be denied for domestic 
reasons: 


Separations and _ assignments 

concerning which agreement 

with Canada could not be 
reached 


Channel 11 at Watertown would 
be 174 miles from the co-chan- 
nel assignment at Toronto; and 
Channel 5 at Ottawa-Hull 
would be 179 miles from the 
co-channel assignment at Roch- 
ester. 


Party 


WAGE, Inc., 
Syracuse, N. Y. 


Corning Leader, 
Inc., Corning, New 
York 


Buffalo Courier 

Express, Inc., WGR 
Broadcasting Corp., 
and WKBW, Inc., 
Buffalo, New York 


WBVP, Inc. 


Beaver Falls, Pa. 


The Trebit Corpor- 
ation, Flint, Mich. 


Michigan State 
College, East 
Lansing, Mich. 


Booth Radio and 
Television Stations, 
Inc., Detroit, Mich. 


WJIR, Inc., Detroit, 
Mich. 
(1) 


Central Willamette 
Broadcasting Com- 
pany, Albany, 
Oregon. 


Counterproposal 


Add Channel 11 to Syra- 
cuse, N. Y. and Channel 11 
to Pembroke, Ont., Canada, 
by substituting Channel 11 
for Channel 13 in Hamil- 
ton, Ont., Canada; Channel 
13 for Channel 11 in Toron- 
to, Ont., Canada; and Chan- 
nel 5 for Channel 11 in Ot- 
tawa-Hull, Ont., Canada. 


Assign Channel 9 to Cor- 
ning, N. Y. 


Add Channel 9 to Buffalo, 
N. Y. by substituting Chan- 
nel 8 for Channel 9 in 
Toronto, Ont., Canada; 
Channel 3 for Channel 8 in 
Owen Sound, Ont., Canada; 
and Channel 12 for Channel 
3 in Orillia, Ont., Canada. 


Add Channel 16 to Beaver 
Falls, Pa. 


Add Channel 10 to Flint, 
Mich. by substituting UHF 
Channels 43 and 65 for VHF 
Channel 10 in London, Ont., 
Canada. 


Add Channel 10 
Lansing, Mich. 


to East 


(In part) Add Channel 9 to 
Detroit, Mich. by _ substi- 
tuting UHF Channel 50 for 
VHF Channel 9 in Windsor, 
Ont., Canada, and deleting 
Channel 50 from Detroit. 


Add Channel 6 to Detroit, 
Mich., by substituting Chan- 
nel 10 in Lansing, Mich., for 
Channel 6. 


Add Channel 22 to Detroit, 
Mich., by substituting Chan- 
nel 18 for Channel 60 in 
East Lansing, Mich.; Chan- 
nel 46 for Channel 22 in 
Flint, Mich.; Channel 60 for 
Channel 18 in Ludington, 
Mich.; and Channel 37 for 
Channel 45 in Cadillac, 
Mich. 


Add Channel 4 to Albany, 
Ore.; Channel 11 to Eugene, 
Ore.; Channel 3 to Long- 
view Wash.; Channel 12 to 
Bellingham, Wash.; and 
Channels 2 and 6 to Seattle, 
Wash., by deleting channel 
5 from Seattle and Channel 
12 from Chilliwack, B. C., 
Canada, and by substitut- 
ing Channel 8 for Channel 
4 in Medford, Ore., Channel 


Separations and 

concerning which agree 

with Canada could eet 
reached 


Channel 11 at Syracuse wo 
be 188 miles from the co 
nel assignment suge 
Hamilton, Ont., 


as Signment, 


the adjacent channel assign 
ment (10) at London, on 
Canada. Channel 13 at Toront 
would be 187 miles from the 
co-channel assignment at Pen. 
broke, Ont., Canada. Channa 
13 at Toronto would also creat 
an oscillator radiation problem 
since Channel 9 is assigned tp 
that community. Channel 5; 
Ottawa- Hull as suggestes 
would be 183 miles from th, 
co-channel assignment in 
Rochester, N. Y., Channej l 
at Pembroke would be jr 
miles from the co-channel x. 
signment in Toronto. 


Channel 9 at Corning would be 
159 miles from the co-chany 
assignment at Toronto. 7 


Channel 8 in Toronto would b 
169 miles from the co-chany 
assignment at Syracuse, N, y 
Channel 8 in Toronto wou 
be 59 miles from the adjacen 
channel assignment (9) as sy. 
gested for Buffalo. Channej ? 
in Orillia would be 177 mil« 
from that assignment listed jp 
the Third Notice for Erie, 
Channel 12 in Orillia would 
65 miles from the adjacey 
channel assignment (11) 
Toronto. 

Channel 16 at Beaver Fak 
would be 168 miles from th 
co-channel assignment z 
Brantford, Ont., Canada. 


Deletion of VHF Channel }j 
from London. 


the adjacent channel assign. 
ment (Channel 9) in Windsor 
Ont. Channel 43 at New Lo. 
don would be 163 miles from 
the co-channel assignment 1 
Butler, Pa. 


Channel 10 at East Lansix 
would be 164 miles from th 
co-channel assignment liste 
in the Third Notice for Londn 
Ont., Canada. 


Deletion of VHF Channel } 
from Windsor, Ont., Canada. 


Channel 10 in Lansing woul 
be 169 miles from the 
channel assignment in Londo, 
Ont., Channel 6 # 
Detroit would be 205 mils 
from the co-channel assigo 
ment at Toronto, Ont., Canaéa 


Channel 18 in East Lansin 


Mich., would be 164 miles frony 


London, Ont., 

nel 46 at Flint would be @ 
miles from the assignment @ 
Channel 32 at Windsor, Ont. 
Canada. 


Channel 5 in Victoria woul 
be 200 miles from the si 
gested co-channel assignmtti 
in Portland. 


Channel 5 at Victoria 
be 75 miles from the suggé! 
adjacent channel i 
(6) at Seattle. Deletion 
Channel 12 from Chilliwack. 


casting Ce 
Longview, 
(1) 


(2) 


Fisher’s B 
tions, Inc.. 
(2) 


Allen B. D 
Laboratori 


236. TI 
those col 
changes i 
cities wit 
which, pu 


Party 


Dartmouth 


Hartford " 
Inc. and 
Broadcasti 
ice Corp. 


Connecticu 
Board of | 


Troy Broz 
Co. Inc., a 
dith Cham 


| Television 


Kingston I 


) casting Co 


Board of R 
the Univer 
the State « 
York 


Gable Bro 
Company 


Lock Have 


Add Channel 11 to Water- 
town, N. Y. by substituting 
Channel 7 for Channel 11 in 
Ottawa-Hull, Ont., Canada; 
Channel 8 for Channel 7 in 
Montreal-Verdun, Que., 
Canada; Channel 11 _ for 
Channel 13 in Hamilton, 
Ont., Canada; and Channel 
13 for Channel 11 in Toron- 
to, Ont., Canada. 


Channel 8 in Montreal-Verdun 
would be 195 miles from the 
co-channel assignment in Lew- 
iston, Maine. Channel 8 in 
Montreal-Verdun would also 
create an oscillator radiation 
problem since Channel 12 is 
assigned to that community. 
Channel 13 at Toronto would 
be 187 miles from the co-chan- 
nel assignment at Pembroke, 
Ont. Channel 13 at Toronto 
would also create an oscillator 
radiation problem since Chan- 
nel 9 is assigned to that com- 
munity. Channel 11 at Hamil- 
ton would be 72 miles from 
the adjacent channel assign- 
ment (10) in London, Ont. 
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The Brockway 
Company, Water- 
town, N. Y. 

(2) 


10 for Channel 11 in Yreka, casting Co 
Calif.; Channel 2 for Chan- 
nel 3 in Salem, Ore., Chan- 
nel 5 for Channel 6 in Port- 
land, Ore.; Channel 5 for 
Channel 2 in Victoria, B. 
C., Canada; and Channel 3 
for Channel 6 in Vancouver, 
B. C. Canada. 


Vindicator 
Company 


Cleveland 


casting Co 
et al. 


Central Willamette suggest- 
ed that Channel 12 could be 
replaced in Chilliwack by 
assigning Channel 3 to that 
community in place of Van- 
couver, or by assigning an 
additional UHF channel to 
Chilliwack. 


BROADCASTING @ 


WSTV, Inc 
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nnel jj 
nel \j 
es from 
assign. 
Vindsor 
w Lon 
Ps from 
nent x 


Lansix; 
rom the 
listed 
London, 


annel | 
anada. 


g wouli 
the co 
Londo, 
el 6 wf 
5 miles 
assign 
Canats 


Lansing 
iles fron 
ment b 
. Chat 
d bef 


ment of 










qwin City 

casting COrp., 

Longview, Wash. 
qd) 


(2) 


isher’s Blend Sta- 
~~ Seattle, 


tions, Inc., 
Wash. (1) and 

Totem Broadcast- 
ers, Inc., Seattle, 


Wash. 


Fisher’s Blend Sta- 


tions, Inc., 
(2) 


Allen B. DuMont 
Laboratories, Inc. 


236. The following list sets forth 
those counterproposals requesting 
changes in channel assignments for 
cities within 250 miles of Canada 
which, pursuant to the negotiations 


—_— 











Party 


Dartmouth College 









Hartford Times, 


ice Corp. 








Connecticut State 









dith Champlain 
Television Corp. 






or, Ont 


















Kingston Broad- 


» casting Corporation 


the University of 
the State of New 
York 


Company 


Company 





Cleveland Broad- 
casting Co., Inc. 
et al. 





WSTV, Inc. 





Broad- 


Inc. and Travelers 
Broadcasting Serv- 


Board of Education 





Troy Broadcasting 
Co. Inc., and Mere- 


Board of Regents of 


Gable Broadcasting 


Lock Haven Broad- 
casting Corporation 


Vindicator Printing 


Add Channel 2 to Longview, 


Wash. 


Add Channel 2 to Longview, 
substituting 
Channel 6, 8 or 10 in Vic- 
Canada; 
and Channel 2 
in Vancouver-New West- 
minster, B. C., Canada for 
Channel 6, 8 or 10. 


Wash., by 


toria, 
Channel 2; 


B. C., 


Counterproposal 


Add Channel 2 


Wash., by 


Add Channel 2 


Wash., by 


Victoria, B. 


Nationwide Allocation Plan. 


Hanover, N. 


City 
H. 


Hartford, Conn. 


Norwich, Storrs, Bridgeport 





to Seattle, 
substituting 
Channel 3 for Channel 2 in 
Victoria, B. C. Can. 


to Seattle, 
substituting 
Channel 12 for Channel 2 in 
- Can.; 
Channel 3 for Channel 12 in 
Chilliwack, B. C., Canada. 


with 





for 


and 


Separations and assignments 
concerning which agreement 
with Canada could not be 
reached 


Channel 2 at Longview would 
be 158 miles from the co-chan- 
nel assignment at Victoria, 
B. C., Canada. 


The conflicting counterproposal 
of KVOS, Inc., assigning 
Channel 12 to Bellingham, 
Wash., is being granted. This 
counterproposal assigns Chan- 
nel 3 to Chilliwack, B. C., in 
place of Channel 12. Channel 
3 in Chilliwack would be 47 
miles from New Westminster 
and 58 miles from Vancouver 
where adjacent Channel 2 is 
proposed by Twin City. 


The conflicting counterproposal 
of KVOS, Inc., assigning Chan- 
nel 12 to Bellingham, Wash.., is 
being granted. This counter- 
proposal assigns Channel 3 to 
Chilliwack, B. C., in place of 
Channel 12. Channel 3 in Chil- 
liwack would be 81 miles from 
Victoria, B. C., where Fisher’s 
Blend Stations, Inc., and Totem 
Broadcasters, Inc., would as- 
sign Channel 3. 


The conflicting counterproposal 
of KVOS, Inc., assigning Chan- 
nel 12 to Bellingham, Wash., 
is being granted. Channel 12 
at Bellingham would be 48 
miles from Channel 12 in Vic- 
toria as proposed by Fisher’s 
Blend. 


The DuMont plan differs in 
numerous aspects from the as- 
signments prescribed in the 
tentative agreement. 


Canada, were tentatively 


agreed upon by Canada and are 
being granted herein. The channel 
assignments sought in these coun- 
terproposals are reflected in the 
proposed agreement: 


and New London, Conn. 





Kingston, N. 


Malone, New York 
Poughkeepsie, N. Y. 


Altoona, Pa 


Lock Haven, Pa. 


Youngstown, Ohio 


Troy, New York 
Schenectady, N. Y. 


Y. 


Cleveland, Ohio 


Steubenville, Ohio 





Counterproposal 


Add Channel 21 to Hanover, 
N. H., to be reserved for non- 
commercial educational use, by 
substituting Channel 51 in 
Rochester, N. H. 


(As modified) Add Channel 3 
to Hartford, by substituting 
Channel 81 in New London for 
Channel 3. 


(As modified) Add Channel 63 
to Norwich and Channel 71 to 
Bridgeport, both to be reserved 
for non-commercial educational 
use, by deleting Channel 26 
from Storrs, deleting Channel 
63 from New London, and as- 
signing Channel 26 to New 
London. 


(As modified) Add Channel 41 
to Albany-Schenectady-Troy, 
N. Y.; add Channel 35 to Sche- 
nectady; substitute Channel 48 
for Channel 35 in Watertown, 
N. Y.; and substitute Channel 
62 for Channel 48 in Oneonta, 
New York. 


Add Channel 66 to Kingston. 


Add Channel 66 to Malone, and 
Channel 83 to Poughkeepsie, 
N.Y., both to be reserved for 
non-commercial educational 
use. 


(As modified) Add Channel 10 
to Altoona, Pa. 


Add Channel 32 to Lock Haven, 
Pennsylvania. 





Add Channel 73 to Youngstown, 
Ohio. 


(In part) Add Channel 65 to 
Cleveland, Ohio, by substitut- 
ing Channel 42 for Channel 59 
in Sandusky, Ohio. 


(As modified) Assign Channels 
7, 9 and 51 to Wheeling, West 
Virginia-Steubenville, Ohio, in- 
stead of Channel 51 to Steuben- 
ville and Channels 7 and 9 to 
Wheeling. (Channel *57_ re- 
mains assigned to Wheeling.) 
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Party 
WSAZ, Inc. 


City 
Huntington, W. Va. 


Shenandoah Valley 


Harrisonburg, Virginia 
Broadcasting Corp. 


Copper Broadcast 
Company 


Butte, Montana 


Green Bay News- Green Bay, Wisconsin 
paper Co. 

Radio Indianapolis, Indianapolis, Indiana 
Inc. 

Ball State Teachers Muncie, Indiana 


College 


Board of School 
Trustees of Gary, 
Indiana 


Gary, Indiana 


Twin Valley Broad- 


Coldwater, Michigan 
casters, Inc. 


Bay Broadcasting 


Bay City, Michigan 
Company 


Board of Education 
of Bay City, 
Michigan 


Bay City, Michigan 


Delta Broadcasting 


Escanaba, Michigan 
Company 


Wisconsin State 


(Wisconsin) 
Radio Council 


Buffalo Courier 
Express, Inc., 
WGR Broadcasting 
Corp. and WKBW 
Inc. 


Buffalo, N. Y. 








New Jersey Board 
of Education 


Montclair, N. J. 
Andover, N. J. 


State Superinten- 
dent of Public 
Instruction for the 
State of Wash. 


(Washington State) 


KVOS, Inc. Bellingham, Wash. 





Presque Isle Broad- 
casting Company 















Erie, Pa. 


Patriot News 
Company 


Harrisburg, Pa. 


The Scranton Times Scranton, Pa. 


The following addi- 
tional assignments 
to cities within 250 
miles of the Cana- 
dian-United States 
border have-been 
made: 


Cincinnati, Ohio 
Pittsburgh, Pa. 
Bad Axe, Mich. 
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Counterproposal 


Substitute Channel 3 for Chan- 
nel 8 in Huntington and Chan- 
nel 8 for Channel 3 in ‘Charles- 
ton, West Virginia. 


Add Channel 3 
burg, Va., by substituting 
Channel 12 for Channel 3 in 
Richmond, Va.; Channel 3 for 
Channel 12 in Norfolk-Ports- 
mouth-Newport News, Va.; 
Channel 8 for Channel 3 in 
Charleston, W. Va.; and Chan- 
nel 3 for Channel 8 in Hunt- 
ington, W. Va. 


to Harrison- 


Add Channel 15 to Butte, Mon- 
tana. 


Add Channel 2 to Green Bay, 
Wisconsin. 


Add Channel 67 to Indianapolis, 
Indiana. 


Add Channel 71 in Muncie, Ind. 
to be reserved for non-commer- 
cial educational use. 


Add Channel 66 in Gary, Ind., 
to be reserved for non-com- 
mercial educational usc. 


(In part) 
Coldwater, 


Add Channel 
Michigan. 


24 to 


Add Channel 5 to Bay City, 
Mich., by substituting Channel 


7 for Channel 5 in Traverse 
City, Michigan. 

Add Channel 73 to Bay City, 
Michigan, to be reserved for 
non-commercial educational 
use. 


(As modified) Substitute Chan- 
nel 3 for Channel 13 in Es- 
canaba, Mich.; add Channel 13 
to both Calumet and Cadillac, 
Mich.; add Channel 2 to Green 
Bay, Wisc.; substitute Channel 
10 for Channel 5 in Hancock, 
Michigan; Channel 5 for Chan- 
nel 3 in Marquette, Mich.; and 
Channel 7 for Channel 5 in 
Traverse City. 


Add Channel 30 to Shell Lake, 
Wisc.; Channel 18 to Park 
Falls, Wisc.; Channel 46 to 
Wausau, Wisc.; Channel 58 to 
Adams, Wisc.; Channel 24 to 
Chilton, Wisc.; and Channel 66 
to Richland Center, Wisc.; all 
to be reserved for non-com- 
mercial educational use. 


(As modified) Assign Channels 
2, 4, 7, and 59 to Buffalo-Ni- 
agara Falls, instead of Chan- 
nel 2 to Niagara Falls and 
Channels 4 and 7 to Buffalo. 
(Channels 17 and *23 remain 
assigned to Buffalo). 


Add Channel 77 to Montclair, 
N. J. and Channel 69 to And- 
over, N. J., to be reserved for 


non-commercial educational 
use. 
Add Channel 65 to Ellens- 


burg, Wash.; Channel 41 to 
Kenniwick - Richland - Pasco, 
Wash.; Channel 35 to Omak- 
Okanogan, Wash.; Channel 22 
to Walla Walla, Wash.; Chan- 
nel 45 to Wenatchee, Wash.; 
and Channel 47 to Yakima, 
Wash., all to be reserved for 
non-commercial educational 
use. 





Add Channel 12 to Bellingham, 
Wash., by substituting Channel 
3 for Channel 12 in Chilliwack, 
B. C., Canada. 





(In part) Add Channel 66 
Add Channel 71. 


Add Channel 73. 


Add Channel 74. 

Add Channel 16. 

Substitute Channel 15 for Chan- 
nel 46. 
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MEXICAN-UNITED STATES 

TELEVISION ASSIGNMENTS 

237. As pointed out above, an 
Agreement has been entered into 
with Mexico prescribing the chan- 
nel assignments for communities 
within 250 miles of the Mexican- 
United States border. 

238. The following list sets forth 





Party City 


Bell Broadcasting 
Company 


Temple, Texas 


Harbenito Broad- 
casting Co., Inc. 


Harlingen, Texas 


McAllen Television McAllen, Texas 


Corporation 


Taylor Radio & 
Television Corpora- 
tion 


Weslaco, Texas 


Plains Radio Corp. Lubbock, Texas 


Lack’s Stores, Inc. Victoria, Texas 


New Mexico State 
Dept. of Education 


Airfan Radio Corp., 
Ltd. 


Charles E. Salik 


Radio KIST, Inc. 


Paul R._ Bartlett 
and Gene DeYoung 


Bakersfield, Calif. 
McClatchy Broad- 
casting Co. 


McClatchy Broad- 
casting Co. 


Bakersfield, Calif. 


Fresno, Calif. 


American Broad- Yuma, Arizona 


casting Co., Inc. 


Allen B. DuMont 
Laboratories, Inc. 


239. Subsequent to the filing of 
the above counterproposals, further 
conferences and negotiations were 
conducted with Mexico. Each of 
the above counterproposals which 
did not require denial for purely 


domestic reasons was taken into 
account in these discussions with 
Mexico. Thereafter, the Depart- 


ment of State announced on Octo- 
ber 26, 1951, that an Agreement had 
been concluded by an exchange of 
diplomatic notes between Mexico 
and the United States formalizing 
the assignment of VHF channels 
to communities within 250 miles 
of the Mexican-United States bord- 
er. The assignments prescribed by 
that Agreement were identical with 
those listed in Appendices C and D 
of the Third Notice with several 
express exceptions set out below. 
The total number of VHF channels 
assigned to each community in- 
volved remained the same with the 
exception that an additional chan- 
nel was provided for Tucson, Ariz. 
and one less channel for San Diego, 
California” in the United States, 


‘7 It should be understood that the num- 
ber of VHF channels available for as- 
signment in the San Diego area is 
governed to a considerable degree by 
the number of assignments in Los 
Angeles. Since there are only 12 VHF 


channels, the assignment of 7 VHF 
channels to Los Angeles, where 7 sta- 
tions are now operating; leaves only 


5 remaining channels for the border 
area in southern California, which in- 
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Silver City, New Mexico 


San Diego, California 


San Diego, California 


San Diego, California 


those counterproposals originally 
filed in this proceeding requesting 
changes in VHF channel assign- 
ments within 250 miles of the Mexi-’ 
can border and therefore affected 
by the Mexican-United States Tele- 
vision Agreement, announced Oc- 
tober 26, 1951: 


VHF Counterproposals 
Affecting Mexico 


Add Channel 
Texas. 


6 to Temple, 


Move Channel 4 from Browns- 
ville, to Harlingen, Texas. 


Move Channel 5 from Browns- 
ville to McAllen, Tex. and sub- 
stitute Channel 12 in Browns- 
ville. 


Move Channel 4 and 5 from 
Brownsville to Weslaco-Har- 
lingen, Texas. 


Move Channel 5 from Amarillo, 
Texas to Lubbock, Texas and 
substitute Channel 9 in Mona- 
hans, Tex. for Channel 5. 


Move Channel 12 
Antonio, 


from San 
to Victoria, Tex. 


(As modified) Add Channel 10. 


Add either Channel 6 or 12 to 
San Diego, California by de- 
leting Channel 6 or 12 from 
Tijuana, Mexico. 


Add Channel 6 or 12 to San 
Diego, California by deleting 
Channel 6 or 12 from Tijuana. 


Add Channel 8 to Santa Bar- 
bara, California. 


Add Channel 8 to Bakersfield, 
California. 


Add Channel 8 to Bakersfield, 
California. 


Add Channels 5, 7 and 9 to 
Fresno by substituting Chan- 
nel 12 for 13 in Las Vegas, 
Nevada, and other changes. 


Substitute Channel 12 in 
Mexicali, Mexico for Channels 
7 and 9 and substitute Channels 
9 and 47 in Yuma, Arizona for 
Channels 11 and 13. 


Nationwide Plan. 





and an additional channel was pro- 
vided for Reynosa and Hermosillo 
and one less channel for Mexicali 
and Monterrey, in Mexico. The 
changes in VHF assignments from 
those expressed in the Third Notice 
were as follows: 


Mexican 
Agreement 

: Announced 
City Third Notice Oct. 26, 1951 
Flagstaff, Arizona 9,11 9,13 
Phoenix, Arizona 4,5,8,10 3,5,8,10 
Tucson, Arizona 2,6,7 4,6,9,13 
San Diego, Calif. 3,8,10 8,10 
El Paso, Texas 2,4,5, 4,7,9,13 
Laredo, Texas 3,8 8,13 
Mexicali, Mexico 7,9 3 
Nogales, Mexico 9,11,13 2,7,11 
Hermosillo, Mexico 2,4,6 6,8,10,12 
Ciudad Juarez, 

Mexico 9,11,13 2511 
Monterrey, Mexico 2,6,10,12 2,6,10 
Nuevo Laredo, 

Mexico 11,13 3,11 
Reynosa, Mexico 9 9,12 





cludes San Diego in the United States 
and Tijuana and Mexicali in Mexico. 
The 7 VHF channels emvloyed in Los 
Angeles cannot also be assigned to San 
Diego, Mexicali, or Tijuana without 
undesirably limiting the coverage of 
United States as well as Mexican sta- 
tions. The Los Angeles assignments 
must, therefore, be considered in con- 
nection with the United States assign- 
ments in the border area. Seven VHF 
channels are assigned to Los Angeles, 
2 VHF channels to San Diego, 2 VHF 
channels to Tijuana, and 1 VHF chan- 
nel to Mexicali. Thus, it will be seen 
that of the 12 VHF channels available 
for assignment in the border area, 9 
are assigned to communities in the 
United States and 3 to Mexican cities. 
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240. Since the channel assign- 
ments prescribed in the Mexican 
Agreement announced October 26, 
1951, differed in some instances 
from the Third Notice, the Com- 
mission. on November 7, 1951, is- 
sued a Notice (FCC 51-1109) stat- 
ing that it would accept new 
comments and evidence from par- 
ties who had theretofore filed pro- 
per comments in the proceedings if 
such new comments and evidence 
were submitted solely as a result of 
the changes brought about by the 
Mexican Agreement and were con- 
sistent with the Agreement. 

241. Pursuant to the above No- 
tice, Plains Radio Broadcasting 
Company, Lubbock, Texas; Lack’s 
Stores, Inc., Victoria, Texas; Tay- 
lor Radio and Television Corpora- 


tion, Weslaco, Texas; and Mc- 
Clatchy Broadcasting Company, 


Bakersfield and Fresno, California, 
filed statements contending that 
their counterproposals filed in this 
proceeding seeking additional VHF 
channels for their respective com- 
munities were consistent with the 
Mexican Agreement. Charles E. 
Salik and Airfan Radio Corpora- 
tion, Ltd., both of San Diego, Cali- 
fornia, filed statements advising 
that further pleadings in light of 
the Mexican Agreement would not 
be submitted. Finally, Allen B. Du- 
Mont Laboratories, Inc., filed a 
modification to its nationwide as- 
signment plan suggesting, among 
other things, that Channels 2 and 5 
be assigned to Mexicali, Mexico in 
place of Channel 3, and that Chan- 
nel 3 be assigned as an additional 
channel to San Diego. 

242. On December 11, 1951, Ra- 
dio KIST, Ine., Santa Barbara, 
California, filed a petition for leave 
to file further comments and evi- 
dence in the proceeding requesting, 
as an alternative to its previous 
counterproposal, that Channel 3 be 


assigned to Santa Barbara. The 
Commission granted this petition 


by Order (FCC 52-28) of January 
9, 1952, and accepted the new Radio 
KIST, Inc. counterproposal in this 
proceeding. This new counterpro- 
posal requested the following: 


Third Notice 








ifications in the Mexican-Unite 
States Television Agreement Were 
agreed to on February 4, 1959 
These additions and changes mag. 
possible the granting of sever, 
counterproposals. : 

245. The following list sets fort, 
those counterproposals affected }y 
the Mexican Agreement which ay 
being granted herein, and the chap. 
nel assignments requested thereby 
are reflected in the Agreement, a 
modified : : 





Plains Radio & Television Corpom. 
tion, Lubbock, Texas 
Radio KIST, Inc., Santa 

Calif. (Channel 3) 
Harbenito Broadcasting Co., In 
Harlingen, Texas; Taylor Ragj 
& Television Corporation, We. 
laco, Tex. (Granted in Part) — 
New Mexico State Dept. of Edur. 
tion, Silver City, N. Mexico (4 
modified) : 


246. The following list sets for, 
those counterproposals which mug 
be denied in light of the Mexicap. 
United States Agreement and sy}. 
sequent conferences and _ negotis. 
tions conducted with Mexico. Th: 
assignment of channels requestej 
in these counterproposals would bh: 
inconsistent with and in violatio, 


Barban, 


of the Mexican Agreement , 
modified. As is pointed out és. 


where in this Report, two of th 
counterproposals discussed beloy 
must also be denied for domesti 
reasons: 

Airfan Radio Corporation, Ltd 


San Diego, Calif. 
Charles E. Salik, San Diego, Cali 


American Broadcasting Company 
Inc., Yuma, Arizona 
McAllen’ Television Corporation 


McAllen, Texas 
Allen B. DuMont Laboratories, Ine 
Nationwide plan 

247. Discussion of counterpn. 
posals denied on the basis of th 
Mexican Agreement. 

(a) Charles E. Salik and Airfa 
Radio Corporation, Ltd. Charis 
E. Salik and Airfan Radio Corpor. 
tion, Ltd. filed counterproposals r. 
questing that Channel 6 or 12% 
added to San Diego, California: 
This assignment would necessitat: 
the deletion of Channel 6 or !! 





Proposed Changes 


: VHF Channel UHF Channel VHF Channel UHF Chann 
City No. No. No. No. 
Santa Barbara, Calif. 20,26 a 20, 26 
Visalia, Calif. 3 ¥ 437,49} 





583 A proposal for the deletion, substi- 
tution, or addition of a channel is indi- 
cated in the Report by (7). 

243. The following list sets forth 
those counterproposals which, al- 
though affected by the Mexican 
Agreement, must be denied for 
purely domestic reasons, as is set 
out elsewhere in this Report: 

Bell Broadcasting Company, Temple, 

Texas 
Lack’s Stores, Inc., Victoria, Texas 
Radio KIST, Inc., Santa Barbara, 
California (Channel 8) 
McClatchy Broadcasting Company, 
Bakersfield and Fresno, Calif. 
Paul R. Bartlett and Gene DeYoung, 
Bekersfield, California; Harbenito 
Broadcasting Co. Inc., Harlingen, 
Texas; Taylor Radio & Television 
Corp., Weslaco, Texas (counter- 
proposals granted in part only). 

244. All of the counterproposals 
affected by the Mexican-United 
States Agreement which in the 
Commission’s judgment should not 
be denied for domestic reasons 
alone, including those counterpro- 
posals filed pursuant to the Notice 
of November 7, 1951, were taken 
into consideration in connection 
with further negotiations with 
Mexico. As a result of such nego- 
tiations, certain additions and mod- 
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from Tijuana, Mexico as listed i 
the Third Notice. It was sugge 
that UHF channels could replat 
the VHF channels in Tijuana. H 
ever, in the negotiations on 
matter conducted with Me 
agreement could not be reached 
any assignment necessitating 
deletion of Channel 6 or 12 
Tijuana. Furthermore, Me 
would not accept the sugge 
that UHF channels are availatii 
to replace Channel 6 or 121 
Tijuana. Accordingly, the Mexita 
Agreement assigns Channels 6 a 
12 to Tijuana. Since the Charl 
E. Salik and Airfan Radio Corpor 
tion, Ltd. counterproposals are i 
consistent with this Agreemeti 
they must be denied. 

(b) McAllen Television Corpo 
tion. McAllen Television Corpo 
tion filed a counterproposal = 
questing that Channel 5 be delet 
from Brownsville, Texas and 
signed to McAllen, Texas. Chi 
nel 12 was suggested as a 
stitute in Brownsville. As a res! 
of our negotiations with Mex! 
Channel 12 is assigned by 
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forth} ingly, the McAllen Television Cor- order to accomplish its request, atories, Inc. filed a proposed “Na- California. In further negotiations 
ed by} poration counterproposal must be ABC suggested, among other tional Television Allocation Plan. with Mexico, agreement for any 
*h are renied. As noted elsewhere in this things, that Channels 9 and 47 be After the Notice of November 7, assignment utilizing co-channel as- 
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high powered future 


IN TELEVISION 


When the time comes for you to consider high power, whether you are on the air now 
and wish to increase your power, or whether you are making application, it will pay you 
well to consider Du Mont. An investment in Du Mont —a Du Mont high-power trans- 
mitter is your investment in the same long-term operational advantages...the same low 
costs...the same reliability that has been proved by the Du Mont Acorn 500W and the 
Du Mont Oak 5KW transmitters. 


Du Mont offers two outstanding high-power transmitters — the Series 9000, 20KW low- 
band — the Series 12000, 40KW high-band. 


Either of these transmitters driving a high-gain antenna will easily 
eu meet the maximum FCC allowed ERP of 100KW for the low-band 
and 200KW for the high-band. 


The Series 9000 low-band transmitter employs intermediate-level 
modulation for most economical utilization of available tubes and 
features the time-proved Oak Transmitter driving a single power 
output tube in each of the Aural and Visual Transmitters. 

The Series 12000 high-band transmitter contains the Oak Trans- 
mitter driver but utilizes a single r.f. power output tube in the 
Aural Transmitter and a pair in the Visual Transmitter. 

No matter what power you require, consider Du Mont first for a 


long range, economically-sound investment. Du Mont protects your 
investment through minimum obsolescence. 


Saar 





TELEVISION TRANSMITTER DIVISION 
Allen B. Du Mont Laboratories, Inc., Clifton, N. J. 
Write Dept. BTU for Brochure 
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THE TABLE OF 


248. In the Third Notice, the 
Commission, in addition to propos- 
ing revised Rules and standards 
for the television broadcasting 
service, also proposed a Table of 
Assignments indicating the specific 
cities and communities in which it 
proposed to assign particular chan- 
nels. Further, the proposed Table 
indicated the specific cities and com- 
munities in which it was proposed 
to reserve particular assignments 
for use by non-commercial educa- 
tional stations. Parties were af- 
forded an opportunity to support or 
to object to these proposed assign- 
ments and educational reservations. 
Further, they were afforded an op- 
portunity to make counterproposals 
of their own. The following por- 
tion of this Report deals with the 
individual filings in this proceeding 
in support of or in opposition to 
the assignments and reservations 
proposed in the Third Notice; fur- 
ther, it deals with the individual 
counterproposals that have been 
made. No comments have been re- 
ceived with respect to the large 
majority of the assignments pro- 
posed. Except where we have 
found reason to re-examine pro- 
posed assignments, such assign- 
ments have not been discussed 
herein. 


PORTLAND AND BANGOR, 
MAINE: EDUCATIONAL 
RESERVATIONS 

249. (a) Proposed Reservations. 
In the Third Notice the Commission 
proposed the reservation of UHF 
Channel 16 in Bangor and UHF 
Channel 47 in Portland for non- 
commercial educational use. 

(b) The Joint Committee on 
Educational Television 59 supported 
the reservation of Channel 47 in 
Portland and Channel 16 in Bangor 
for non-commercial educational 
use. No oppositions to these re- 
servations were filed. 


Conclusions 


250. In view of the foregoing, 
the reservation of UHF Channel 47 
in Portland and UHF Channel 16 
in Bangor for non-commercial edu- 
cational use are finalized. 


ORONO, MAINE AND 
BURLINGTON, VERMONT: 
EDUCATIONAL 
RESERVATIONS 

251. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the reservation of 
VHF Channel 12 in Orono and UHF 
Channel 16 in Burlington for non- 
commercial educational use. 

(b) The Orono Educational Res- 
ervation. The University of Maine 
supported the reservation of VHF 
Channel 12 for non-commercial edu- 
cational use in Orono. The Uni- 
versity stated that its long-range 
plans included the use of television; 


The University stated that its Pres- 
ident had been instructed to con- 
sider means for making facilities 
available for non-commercial edu- 
cational television. The University 
submitted a copy of a resolution 
adopted by the Board of Trustees 
supporting the reservation. No op- 
positions to this reservation were 
filed. 


Conclusions 
252. On the basis of the fore- 
going, the proposed reservations of 
Channel 12 in Orono and Channel 
16 in Burlington for non-commer- 
cial educational use are finalized. 


DURHAM, NEW HAMPSHIRE 
BOSTON, BROCKTON, 
SPRINGFIELD-HOLYOKE, 
PITTSFIELD, WORCESTER, 
MASSACHUSETTS 
PROVIDENCE, RHODE ISLAND 
BRIDGEPORT, HARTFORD, 
NEW LONDON, NORWICH, 
NEW HAVEN, STORRS, 
WATERBURY, CONNECTICUT 
253. (a) Proposed Assignments 

and Reservations. 
VHF UHF 
Channel Channel 
City No. No. 
Durham #1] © 
Boston *2,4,5,7 44, 50, 56 
Brockton 62 
Pittsfield 
Springfield-Holyoke 
Worcester 
Hartford 
Storrs 
Providence 
Bridgeport 
New London 
Norwich 
Waterbury 
New Haven 


64 
55, 61 
14, 20 
18, 24 

*26 


10,12 16, #22 | 


(b) Counterproposals. Various 
parties in this proceeding filed 
counterproposals seeking (1) the 
additional assignment of a VHF 
channel to Boston, Brockton, 
Springfield-Holyoke, Worcester and 
Hartford; (2) the additional as- 
signment of 2 UHF channels to 
Hartford; (3) the assignment of 
UHF channels to Bridgeport, Hart- 
ford, Norwich and Waterbury to be 
reserved for non-commercial edu- 
cational use; and (4) the as- 
signment of a UHF channel to 
Hanover, New Hampshire, to be 
reserved for non-commercial edu- 
cational use. 


Durham 


254. The Durham’ Educational 
Reservation. The University of 
New Hampshire supported the res- 
ervation of Channel 11 in Durham 
for non-commercial educational 
use. The University stated that it 
considered the reservation neces- 
sary and that it is exploring 
sources of financial assistance 
which it will require to establish 
® An asterisk is used in this Report to 


designate channels reserved for non- 
commercial educational use. 





Third Notice 
VHF 


UHF 


ASSIGNMENTS 


and maintain a non-commercial ed- 
ucational television station. The ex- 
ploration was expected to take 
time and the reservation was sup- 
ported so that the channel would be 
available for educational use when- 
ever it becomes feasible for the 
University to erect and maintain 
such a station.” 


New London 


255. (a) Census Data. The City 
of New London has a population of 
31,000. 


(b) Statement of Thames Broad- 
casting Company Supporting Pro- 
posed Assignment. Thames Broad- 
casting Company supported the 
proposed assignment of Chan- 
nels 3 and 63 to New London and 
opposed all requests seeking the 
deletion of VHF Channel 3 from 
New London. Thames Broadcast- 
ing Company stated that the utili- 
zation of Channel 3 in New London 
would better serve the Commis- 
sion’s priorities set forth in the 
Third Notice than any of the coun- 
terproposals seeking the assign- 
ment of that channel to another 
community, that New London is 
saturated with VHF receivers; and 
that the assignments in the State 
of Connecticut should not be re- 
duced. 


Boston 


256. (a) Census Data. The stand-. 


ard metropolitan area of Boston 
has a population of 2,370,000 and 
the City of Boston has a population 
of 801,000.+2 

(b) Existing Stations. Westing- 
house Radio Stations, Inc., has a 
construction permit for Station 
WBZ-TV on Channel 4. Thomas S. 
Lee Enterprises, Inc., is licensed 
for the operation of Station WNAC- 
TV on Channel 7. 


(c) Counterproposal of Columbia 
Broadcasting System, Inc. Colum- 
bia Broadcasting System, Inc., pro- 
posed 3 alternative plans for the 
additional assignment of Channel 
9 to Boston.«: Plan 1 would delete 
Channel 10 from Providence, and 
Plane 2 and 3 would delete 
Channel 11 from Durham by mak- 
ing the following changes in the 
assignments proposed in the Third 
Notice: 


6! Columbia Broadcasting System, Inc., 
filed a counterproposal containing 3 
alternative plans for the additional as- 
signment of a VHF channel to Boston; 
Plans 2 and 3 would substitute a UHF 
channel in Durham for Channel 11. 
This counterproposal is set forth in 
detail below. 


* Census data in this Report is based 
on 1950 U.S. Census of population and 
is reported to the nearest thousand. 


*® In addition, CBS opposed the reserva- 
tion of VHF Channel 2 in Boston for 
non-commercial educational use. The 
educational reservation in Boston is 
considered below. 


Plan #1 


Plan #2 
VHF UHF VHF 


(d) Statement in Support of ¢ 
Counterproposais. CBS stated thes 
“...a major objective of the Cop, 
mission is the reasonable ASsuraned 
of the possibility of a nationwiq 
competitive television service” gy 
that CBS is genuinely concer 
that very real dangers of monop) 
inhere in the Commission’s Dre 
posal allocation. CBS stated thy 
“the Commission itself has rep. 
ganized that for a_ considera} 
period perhaps 5 years, perhay 
more, a commercial UHF statip 
cannot compete on anything like g 
equal basis with a commercial Vy) 
station in the same community,,» 
CBS urged that “it must be 
vious that during the not ine, 
siderable growth period of Uff 
network A with UHF outlets ; 
Chicago, San Francisco and Bost 
would be under « crippling compet. 
tive disadvantage via a vis netwoy 
B with VHF outlets in these thre 
cities.” Thus CBS argued “It j 
quite possible that the Commission; 
allocation plan will as a matter ¢ 
practical necessity permit th 
development during the critig 
formative years of only 2 full ». 
tionwide competing television ne. 
works,” and that this situatiq 
“, . accentuates the danger of th 
proposed allocations for . . . Bosty 
—although the danger is clear) 
present even if we assume the co. 
tinued existence of 4 such ne 
works. The need for addition 
VHF channels in these cities 
order to assure network competi 
tion is readily demonstrable eva 
if four television networks are a 
sumed.” CBS stated that Bostn 
is of vital importance to nationwik 
television networking and that: 
network which owns no station it 
Boston or comparable city is ata 
enormous or fatal competitive dis 
advantage. CBS pointed out thi! 
with only one Boston VHF com 
mercial channel unassigned unde 
the Commission’s plan “. . . ther 
is no assurance that a_networ 
could acquire a construction perm 
via the application route in they 
cities.” CBS stated further “...i 
is a fact of television netwotl 
economics and operations that a fil 
complement of network owned st# 
tions is a condition precedent ti 
successful networking on a fill 
competitive basis.” Were a nt 


work not to own stations in keg 


markets such as Boston, it wa 
claimed the problem of clearant 
could become a major factor? 
obtaining or losing a network a 
vertiser. It was also asserted tht! 
“... another factor which makes! 
advantageous competitively for! 


Plan #3 
HF VHF 
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Conn. 
Barnstable, 
Mass. 
Boston, 
Mass. 
Brockton, 
Mass. 
Fall River 
Mass. 
New Bedfo 
Mass. 
Springfield. 
yoke, Ma: 
Worcester, 
Mass. 
Berlin, 
N. H. 
Manchester 
i. 


N. H. 
| Rochester, 
N.H 


Providence 

RI. 

(f) Stat 
Matheson 
Counterpr 
that its p 
sible a | 
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(g) Op) 
Counterpr 
Matheson 
Counterpr 
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Matheson 
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would del 
Mancheste 
casting C 


and that it anticipated that the De- 

n Ci Channel Channel 
partment of Education of the State wd No. No. ; — “— —— = 
of Maine would use the Orono chan- Augusta, Maine 10.29. 4a¢SCS——~S™SS SSS 
nel for its television programs. No Calais, Maine 7 20 3 20 
oppositions to this reservation were ewiston, Maine 8 7 10¢ 17 
filed. 


Orono, Maine *12 +44 
‘ 7 Portland, Maine 6, 13 *47, 53 6, 8+ *47, 53 

(c) The Burlington Educational Mass. 44,50,56 2,4,5,7,9% #44, 50, 56 

Reservation. The University of *13¢ 


Boston, *2,4,5,7 
Durham, N. H. *11 
Vermont and State Agricultural a 


Manchester, N. H. 

Providence, RB. I. +, 12 
College supported the reservation Albany-Schenectady- 
of Channel 16 in Burlington for rey 
non-commercial educational use. it 


Company, 
posed the 
Radio Co. 
posals. R 
den-Hamp 
Broadcast 
WTAG, Ih 
Proposals 


“In rebutt 
Pointed o1 
Would und 
Signed to A 
assigned to 
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Channel 
No 


*11¢ 


6, 10+ *47, 53 
2, 4, 5, 7, 9F 
+ 


#44, 50, + 
#564 
48 12+ 
16, #22 114, 134 


¥*17, 23 6, 107 


12+ 
11}, 134 
6, 10+ 


48 
16, *22 
*17, 23 
17, 23 


48 
16, *22 


*17, 23 
17, 23 


9 
10, 12 


Troy, N. Y. 


St. John, Canada 4,6 


Note: A proposal for the deletion, addition, or substitution of a channel is indicated in the Report b ; 2 
space opposite a city indicates that under that plan no changes in channel assignments were roauenel tr iff 
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scounterproposal 


k to own a station [in a city 
ae ot Boston] is that which re- 
Jates to the problem of origination 

_ because the cost of television 
acilities and of the operating or- 
ganizations are high it is far more 
efficient, and economical to inte- 

ate network and local operation 
rather than to have only network 
facilities in a city.” 

(e) Counterproposal of Matheson 
Radio Company, Inc. Matheson 
Radio Company, Inc., requested the 
additional assignment of Channel 
9 to Boston by substituting UHF 
channels for VHF channels in both 
Providence, Rhode Island, and Man- 
chester, New Hampshire, and by 
making the following changes in 
the assignments proposed in the 
Third Notice: 


Radio Company, Inc., in so far as 
these counterproposals were mu- 
tually exclusive with counterpropo- 
sals for additional VHF channels 
in Springfield-Holyoke, Hartford 
and Worcester, respectively. In ad- 
dition, an opposition to CBS Plans 
2 and 3 was filed by WPIX, Inc., 
presently operating Station WPIX 
on Channel 11 at New York. WPIX 
alleged that interference would 
result to the Grade B service areas 
of WPIX and WJAR-TV at Pro- 
vidence due to the 154 mile spacing 
of these assignments under CBS 
proposals 2 and 3. In a similar man- 
ner it was alleged there would be 
mutual interference on Channel 13 
between a Providence station and 
WATV at Newark, New Jersey. 
The CBS proposal, WPIX asserted, 


LLL a ES eee EE 


Third Notice 


Proposed Changes 


ee 


VHF 
Chan- 
nel 
No. 


UHF 
Chan- 
nel 
No. 


VHF 
Chan- 
nel 
No. 


UHF 
Chan- 
nel 
No. 


aaa aaa aaa mamma aaa maaan aaa 


18, 24 
*26 
52 


Hartford, 


*2,4,5,7 
62 
40, 46 
28, 34 
55, 61 
14, 20 
26 
48 
21 
16, *22 


Mass. 
Fall River 


Mass. 
New Bedford, 
Mass. 
Springfield-Hol- 
yoke, Mass. 
Worcester, 
Mass. 
Berlin, 
N. H. 
Manchester, 
N. H. 
Rochester, 
N. 
10,12 


Providence, 
R. 1. 


(f) Statement in Support of 
Matheson Radio Company, Inc., 
Counterproposal: Matheson stated 
that its proposal would make pos- 
sible a first VHF channel for 
Springfield, and that Boston is 
now saturated with VHF receivers 
and, accordingly, the UHF assign- 
ments will not be used there in 
the foreseeable future. It was 
urged that the assignments pro- 
posed by the Commission would de- 
prive Boston of some _ network 
programs, and that even if UHF 
assignments were utilized.in Bos- 
ton, the coverage of any such UHF 
station would be inadequate for 
the Boston trading area. Since 
Manchester and Providence have 
smaller trading areas than Boston, 
Matheson argued that UHF assign- 
ments in these cities would be 
satisfactory. 

(g) Oppositions and Conflicting 
Counterproposals to the CBS and 
Matheson Radio Company, Inc., 
Counterproposals. Grandview, Inc., 
and Radio Voice of New Hampshire 
both of Manchester, opposed the 
Matheson Radio Company, Inc., 
in so far as it 
would delete a VHF channel from 
Manchester. Cherry & Webb Broad- 
casting Company and the Outlet 
Company, both of Providence, op- 
posed the CBS and the Matheson 
Radio Company, Inc., counterpro- 
posals. Regional TV Corp., Hamp- 
den-Hampshire Corp., Travelers 
Broadcasting Service Corp.“ and 

TAG, Inc., opposed the counter- 
Proposals of CBS and Matheson 


e—. 


“In rebuttal to these oppositions CBS 
Pointed out that Channel 10 which 
Would under its counterproposal be as- 
Signed to Albany could alternatively be 
assigned to Springfield or Hartford. 


44, 50, 56 


24, 554 
*187 
62+ 
+, 50, 56 
44+ 
46, 524 
34, 40¢ 
+, 61 
20, 264 
64+ 
14+, 48 
51+ 
16, *22,28F 


*2,4,5,7,9F 


+, 12 


would add a fifth VHF channel to 
Boston and a second VHF channel 
to Albany, and in each case these 
new assignments would substanti- 
ally duplicate the VHF coverage of 
other stations. Finally, Radio 
Voice of New Hampshire opposed 
the CBS Plans in so far as they 
would assign Channels 11 or 12 to 
Manchester in lieu of Channel 9 
proposed in the Third Notice. 

(h) The Boston Educational Res- 
ervation. The members of the 
Lowell Institute Cooperative Broad- 
casting Council of Boston, consist- 
ing of Boston College, Boston Uni- 
versity, Harvard University, Lo- 
well Institute, Massachusetts In- 
stitute of Technology, Northeast- 
ern University, Tufts College, and 
Boston Symphony Orchestra, sup- 
ported the proposed reservation of 
VHF Channel 2 in Boston for non- 
commercial educational use. The 
members of the Council and other 
parties, including the City of Bos- 
ton, the Commonwealth of Massa- 
chusetts, Senators Henry Cabot 
Lodge, Jr., and Leverett Salton- 
stall, Congressman Christian. A. 
Herter and Richard B. Wiggles- 
worth, various private and paro- 
chial schools, the American Aca- 
demy of Arts and Sciences and 
various museums, all _ indicated 
their belief that the Lowell In- 
stitute Cooperative Broadcasting 
Council, licensee of educational 
FM Station WGBH, is the proper 
agency for coordinating the joint 
effort to secure the funds neces- 
sary to construct and operate a non- 
commercial educational television 
station in Boston. The Council 
stated that it has had extensive 
experience in the fields of radio and 
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television and is prepared to meet 
the responsibilities of television 
broadcasting; that it is seeking the 
funds for constructing and operat- 
ing the station; and that it “is more 
than reasonably confident that they 
can be secured if VHF Channel 2 
is reserved in Boston for non-com- 
mercial educational broadcasting.” 
Emerson College in a_ separate 
statement also supported the res- 
ervation of VHF Channel 2 in Bos- 
ton. 

(i) Opposition to the 
Educational Reservation. CBS op- 
posed the reservation of VHF 
Channel 2 for non-commercial edu- 
cational use in Boston urging the 
same grounds advanced by it in 
support of its counterproposal for 
an additional VHF assignment in 
Boston. CBS contended that while 
ultimately UHF and VHF would be 
competitive, during a considerable 
interim period of perhaps 5 years 
or more, a commercial UHF station 
cannot compete successfully with 
a commercial VHF station in the 
same community; but that the 
short-run competitive disadvan- 
tages of a UHF assignment are 
much less significant for non-com- 
mercial educational broadcasters 
since (1) educational broadcasters 
are not as critically affected by the 
anticipated reduced coverage of 
UHF, (2) the educational interests 
generally are not ready to proceed 
with construction of a television 
facility immediately, and (3) the 
educators will be seeking a minor- 
itv audience rather than “mass cir- 
culation” and therefore the loss of 
circulation involved in UHF, as 
against VHF, is comparatively in- 
significant. CBS further alleged 
that the comments of the Lowell 
Institute “provide no basis what- 
ever for a finding by the Commis- 


Boston 


City Third Notice 


VHF 
Chan- 
nel 
No. 


UHF 
Chan- 
nel 
No. 


prise Publishing Company request- 
ed the deletion of VHF Channel 5 
from Boston and the assignment of 
this channel to Brockton. 


(c) Statement in Support of En- 
terprise Publishing Company Coun- 
terprosopal. Enterprise Publishing 
Company stated that Brockton is 
one of the few large population 
centers for which only one assign- 
ment has been proposed. It was 
urged that a first VHF channel for 
Brockton should receive preference 
over a fourth VHF channel for 
Poston. 


(d) Opposition to Counterpro- 
posal of Enterprise Publishing 
Company. Oppositions to the En- 
terprise Publishing Company coun- 
terproposal were filed by Matheson 
Radio Co., Ine., CBS, and Cowles 
Broadcasting Co. In the opposi- 
tions it was asserted that Brockton 
is situated less than 20 miles from 
Boston and would receive Grade A 
service from the operation of a 
VHF station in Boston: 


Springfield-Holyoke 

258. (a) Census Data. The stand- 
ard metropolitan area of Spring- 
field-Holyoke has a population of 
407,000; the City of Springfield has 
a population of 162,000 and the City 
of Holyoke has a population of 
55,000. 

(b) Counterproposals of Hamp- 
den-Hampshire Corporation and 
Regional TV Corporation. Hamp- 
den-Hampshire Corporation, Hol- 
yoke, Massachusetts, requested the 
assignment to Springfield of either 
Channel 3 or Channel 10 by delet- 
ing from New London or Provi- 
dence, respectively, and by making 
the following changes in the as- 


signments proposed in the Third 
Notice: 


Proposal 1 
VHF 
Chan- 
nel 
No. 


UHF 
Chan- 
nel 


No. 
—_—_—oeReoeneeeee ee 
New London, 3 


Conn. 
Lewiston, 8 
Maine 
Springfield- 
Holyoke, 
Mass. 
Montpelier, 
Vt. 


Springfield- 
Holyoke, 
Mass. 

Providence, 
R. I. 


sion that there is any assurance 
that the Lowell Institute will in 
fact utilize Channel 2 in Boston in 
the ascertainable future or that a 
UHF channel will not serve equally 
as well.” In reply to CBS, the JCET 
asserted that shifting the reserva- 
tion to a UHF channel would 
greatly handicap educators in ob- 
taining funds if mass distribution 
of UHF receivers is as far distant 
as indicated by CBS. The JCET 
further contended that CBS, in 
light of its financial resources, is 
in a much better position to shoul- 
der the burden of developing UHF 
in Boston than are the educators. 


Brockton 


257. (a) Census Data. The stand- 
ard metropolitan area of Brockton 
has a population of 130,000, and 
the City of Brockton has a popula- 
tion of 63,000. 

(b) Counterproposal of Enter- 
prise Publishing Company. Enter- 
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Proposal 2 
10+ 55, 61 


7,12 16, #22 


plus UHF+ 


Assignment of the Providence 
Channel 10 to Springfield would re- 
quire WJAR-TV in Providence to 
operate on Channel 12 rather than 
Channel 10 as proposed in the Third 
Notice. Regional TV Corporation 
requested the assignment of Chan- 
nel 3 to Springfield-Holyoke by 
deleting that channel from New 
London. 

(c) Statements in Support of 
Hampden-Hampshire and Regional 
TV Corporation Counterproposals. 
It was stated that Springfield 
should receive a VHF assignment 
because it is the third largest city 
in New England; that UHF is not 
desirable for the area because of 
the rough terrain; and that 14 
of the 20 VHF assignments in the 
New England area are proposed for 
cities of lesser importance than 
Springfield. 

(d) Oppositions to the Hampden- 
Hampshire and Regional TV Cor- 
poration Counterproposals. Travel- 
ers Broadcasting Service Corp., The 
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Hartford Times, Inc., Greylock 
Broadcasting Service Corp., CBS, 
Inc., and WTAG, Inc., opposed the 
foregoing counterproposals_ since 
they were mutually exclusive with 
the counterproposals for additional 
VHF channels in Hartford, Pitts- 
field, Boston and Worcester. The 
Thames Broadcasting Corporation 
opposed the foregoing counterpro- 
posals in so far as they would 
delete VHF Channel 3 from New 
London. The Outlet Co., and Cherry 
& Webb Broadcasting Company 
opposed the counterproposal of 
Hampden-Hampshire in so far as it 
would delete VHF Channel 10 
from Providence. Lewiston-Auburn 
Broadcasting Corp. opposed the 
counterproposal of Regional TV 
Corporation in so far as it would 
change the assignment of Lewiston, 
Maine, from Channel 8 to Channel 


- Worcester 

259. (a) Census Data. The stand- 
ard metropolitan area of Worcester 
has a population of 274,000 and the 
City of Worcester has a population 
of 203,000. 

(b) Counterproposal of WTAG, 
Inc. WTAG, Inc., requested the as- 
signment of Channel 12 to Wor- 
cester by deleting that channel 
from Providence. 


(c) Statement in Support of 
WTAG, Inc., Counterproposals. 
WTAG asserted that Worcester 


ranks 29th among the nation’s 
markets on the basis of the area’s 
economic potential; that it ranks 
second only to Boston in the State 
of Massachusetts; and that it is the 
third most important market in 
New England. 

(d) Oppositions to WTAG, Inc., 
Counterproposal. Cherry & Webb 
Broadcasting Company and The 
Outlet Company opposed _ the 
deletion of VHF Channel 10 from 
Providence. Travelers Broadcast- 
ing Service Corporation, Hampden- 
Hampshire Corporation, and CBS 
opposed the foregoing counter- 
proposal since it was mutually ex- 
clusive with counterproposals for 
the additional assignment of VHF 
channels to Hartford, Springfield- 
Holyoke and Boston. 

Pittsfield 

260. (a) Census Data. The stand- 
ard metropolitan area of Pittsfield 
has a population of 66,000 and the 
city of Pittsfield has a population 
of 53,000. 

(b) Counterproposal of Greylock 
Broadcasting Company. Greylock 
Broadcasting Company requested 
the assignment of VHF Channel 3 
to Pittsfield by deleting that chan- 
nel from New London and by mak- 
ing the following changes in the 
assignments proposed in the Third 
Notice: 


Third Notice 





(c) Statement in Support of 
Greylock Broadcasting Company 
Counterproposal. Greylock Broad- 
casting Company argued that the 
operation of Channel 3 at Mt. Grey- 
lock in Pittsfield would result in 
more extensive coverage than the 
operation of that channel in New 
London or other New England 
cities for which the channel was 
requested. In view of the size of 
this alleged service area, Greylock 
contended that Pittsfield should be 
considered as the second Massa- 
chusetts city for assignment pur- 
poses. Greylock argued that a 
second city in the more populous 
state of Massachusetts should re- 
ceive a VHF channel in preference 
to a second city in the smaller and 
less populous state of Connecticut. 
Finally, Greylock asserted that the 
use of Channel 3 at Pittsfield would 
better implement the priorities 
than would the use of this channel 
at either Hartford or Springfield- 
Holyoke. 

(d) Oppositions to the Greylock 
Broadcasting Company Counterpro- 


posal. Thames Broadcasting Com- 
pany opposed the deletion of 
Channel 3 from New London. 


Lewiston - Auburn Broadcasting 
Corporation opposed the substitu- 
tion of Channel 3 for Channel 8 at 
Lewiston. Springfield Regional 
Television, Hampden - Hampshire, 
Hartfort Times, Travelers Broad- 
casting Service., CBS, WAGE, Inc., 
the Buffalo Courier Express, et al.. 
opposed the counterproposal of 
Greylock Broadcasting Co., since it 
was mutually exclusive with the 
counterproposals for additional 
VHF channels in Springfield, Hart- 
ford, Boston, Syracuse, and Buffalo. 
Stromberg-Carlson Co., Licensee of 
WHAM-TV, Rochester,” New York, 
opposed the Greylock Broadcasting 
Company proposal in so far as it 
would result in the assignment of 
Channel 3 to Rochester in lieu of 
Channel 5. 


Providence 

261. (a) Census Data. The stand- 
ard metropolitan area of Provi- 
dence has a population of 737,000 
and the city of Providence has a 
population of 249,000. 

(b) Existing Stations. The Out- 
let Company is licensed for the 
operation of Station WJAR-TV, 
Providence, on Channel 11. The 
Commission ordered the Outlet 
Company to show cause why the 
license of WJAR-TV should not be 
modified to specify operation on 
Channel 10, in lieu of Channel 11. 

(c) Statements of The Outlet 
Company and Cherry & Webb 
Company Supporting the Proposed 





Proposed Changes 


VHF UHF VHF UHF 
Chan- Chan- Chan- Chan- 
nel nel nel nel 
City No. No. No. No. 
Pittsfield, 64 3+ 64 
Mass. 
Syracuse, 3,8 ¥*43 5+,8 *43 
ae # 
Rochester, 5,10 15,*21,27 34,10 15,*21,27 
: ee 
Montpelier, 3 40 8+ 40 
Vt. 
Lewiston, 8 17 3+ 17 
Maine 
Hamilton, 13 51,57 6+ 51,57 
Ontario 
Toronto, 6,9,11 19,25 9,11,13+ 19,25 
Ontario 
Orillia, 3 30 St 30 
Ontario 
Sudbury, 5,7 17,23 3+, 7 17,23 
Ontario 
New London, 3 63 + 63 
Conn.. 
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Assignments. The Outlet Com- 
pany, licensee of WJAR-TV, sup- 
ported the Commission’s assign- 
ments for Providence and agreed 
to the proposed channel change for 
WJAR-TV. Cherry & Webb Broad- 
casting Company also supported 
the assignments for Providence and 
stated that the Providence assign- 
ments provided the minimum nec- 
essary to meet the needs of the 
area; and that the deletion of one 
of the two VHF assignments pro- 
posed for Providence would result 
in an inequitable distribution of 
facilities.” 

(d) Providence Educational Res- 
ervation. The JCET, Brown Uni- 
ersity, Providence College, Univer- 
sity of Rhode Island, the Rhode 
Island College of Education, and 
the Providence School Department 
supported the reservation of Chan- 
nel 22 for non-commercial educa- 
tional use. The JCET stated that 
the Catholic Schools of the Arch- 
diocese of Providence also support- 
ed the reservation. Brown Univer- 
sity stated that a state-wide meet- 
ing had been held for the purpose of 
discussing the utilization of educa- 
tional television, and that as a 
result of this meeting, an educa- 
tional television committee was 
established under the chairmanship 
of the State Director of Education. 
No opposition to this reservation 
was filed. 


Hartford 


262. (a) Census Data. The met- 
ropolitan area of Hartford has a 
population of 356,000 and the city 
of Hartford has a population of 
177,000. 

(b) Counterproposal of The 
Hartford Times, Inc. The Hartford 
Times, Inc., proposed 3 alternative 
plans for the assignment of VHF 
Channel 3 to Hartford which would 
delete that channel from New 
London and make the following 
alternative changes in the assign- 
ments proposed in the Third No- 
tice: 





(c) Statement in Support of 
Hartford Times Counterpropg 
The Hartford Times argued 4 
the Hartford area should be » 
sidered in terms of the Hartfy 
New Britain metropolitan disp 
with a_ population of 501,y 
making it the third largest jp y 
New England area and vastly nm 
important as a _ population 
economic center than New Lonj 
It was also urged that 78% of 
service area of a VHF station oy 
ating on Channel 3 at Harti 
would overlap the service arg, 
a VHF station operating on Chy 
nel 3 at New London. With regy 
to its proposal to utilize ChamJ 
47 at New London, Hartford Tina 
recognized that such assignmp 
would result in a violation of 4 
UHF assignment limitation reqialh 
ing 60-mile separation to preves 
interference due to oscillator raj 
tion but asserted that the interfe! 
ence would be at a minimum, 

(d) Oppositions and Conflict 
Counterproposals to The Hartfy 
Times Counterproposals. Thang 
Broadcasting Corp., opposed 4 
deletion of VHF Channel 3 ft, 
New London. CBS, Matheson Raj 
Company, Greylock Broadcastiy 
Company, Regional TV Corpo 
tion and Hampden-Hampshire 
posed the counterproposal of Har 
ford Times since it was mutuly 
exclusive with counterproposals fs 
the assignment of VHF channek;: 
Boston, Pittsfield, and Springfel 
Lewiston - Auburn Broadcastiy 
Corp., opposed the substitution ¢ 
Channel 3 for Channel 8 in Lew 
ton. 


(e) Counterproposal of Travé 








® WHAM-TV is presently operating 
Channel 6. In the Third Notice t 
Commission has ordered the licens 
to show cause why the license ; 
WHAM-TV should not be modified y 
specify Channel 5. 


* Matheson Radio Company, Inc., & 
jected to all statistics in the Che 
Webb statement based on Chamb 
Commerce or trade area publica 
and requested that such data be g 
en from the record. We believ 
ever, that such data is admissible 3 
this proceeding. 
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Third Notice Plan 1 
VHF UHF VHF UHF 
Chan- Chan- Chan- Chan- 
nel nel nel nel 
City No. No. No. No. 
Hartford, 18,24 3+ 18,24,59+2) 
Conn. 
New Haven, 8 59 8 75+ 
Conn. 
New London, 3 63 + 47+,63 
Conn. 
Third Notice Plan 2 
VHF UHF VHF UHF 
Chan- Chan- Chan- Chan- 
nel nel nel nel 
No. No.. No. No. 
Hartford, 18,24 3+ 18,24,59¢,2) 
Conn. 
New Haven, 8 59 8 75t 
Conn. 
New London, 3 63 + 47+,63 
Conn. 
Montpelier, 3 40 8 40 
Vt. 
Lewiston, 8 17 3+ 17 
Maine 
Third Notice Plan 3 
rr 
VHF UHF VHF UHF 
Chan- Chan- Chan- Chan- 
nel nel nel nel 
No. No. No. No. 
Hartford, 18,24 3+ 18,24,59¢4 
Conn. 
New Haven, 8 59 8 75* 
Conn. 
New London, 3 63 + 63,83 
Conn. 
Montpelier, 3 40 8+ 40 
Vt. 
Lewiston, 8 17 3t 17 
Maine 
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Providence and Manchester is also 
denied. 


Conclusions: Show Cause Order 
(WJAR-TV) 

270. An appropriate authoriza- 
tion will be issued to the Outlet 
Company to specify operation of 
WJAR-TV on Channel 10. 


Conclusions: Providence Edu- 
cational Reservation 
271. On the basis of the record 
the reservation of UHF Channel 
22 in Providence for non-commer- 
cial educational use is finalized. 


Conclusions: The Boston Educa- 

tional Reservation 

272. The educational organiza- 
tions in Boston have demonstrated 
their interest in establishing a 
non-commercial educational tele- 
vision station in the Boston area. 
They have supported this interest 
with concrete plans to establish 
such a station by banding together 
in an association, the Lowell In- 
stitute Cooperative Council of Bos- 
ton. They have mobilized their 
resources and, further, have al- 
ready established a non-commercial 
educational FM station. 

273. As set out above, CBS op- 
posed the reservation of Channel 
2 in Boston for non-commercial 
educational use and requested the 
assignment of that channel for 
commercial use. We _ recognize 
that competition in broadcasting, 
both at the national and local level, 
should be maintained and stimu- 
lated. However, the reservation 
of channels for non-commercial ed- 
ucational use of necessity results 
in a reduction of potential commer- 
cial competition by providing fewer 
channels to the commercial service. 
But the demands of commercial 
interests and educational interests 
for the assignment of channels to 
their respective services require an 
evaluation of the ends to be served 
by both classes of stations. We 
can find no justification on the 
record for the conclusion that the 
alleged demands of economic com- 
petition outweigh the benefits to 
be derived from non-commercial 
educational television so as to re- 
quire us to deviate from our gen- 
eral policy with respect to the 
designation of educational reserva- 
tions and place the Boston reserva- 
tion in the UHF. 

274. We reject CBS’s contention 
that the availability to it of a 
commercial channel in Boston is an 
appropriate matter for our con- 
sideration at this time. In this 
rule making proceeding we are 
concerned with the assignments of 
channels to meet the needs and in- 
terests of states and communities 
for non-commercial educational and 
commercial television. The quali- 
fications or particular circum- 
stances of individual applicants are 
matters that can and should be 
fully determined in licensing pro- 
ceedings. 

275. In view of the foregoing, 
the CBS counterproposal is denied 
in so far as it requests a shift of 
the reservation to a UHF channel 
and the reservation of Channel 2 
in Boston for non-commercial ed- 
ucational use is finalized. 

Conclusions: Boston and Brockton 

276. The counterproposal of En- 
terprise Publishing Company seeks 
the assignment to Brockton of a 
VHF channel proposed in the Third 
Notice for Boston. Brockton will 
receive Grade A service from the 
operation of VHF stations in Bos- 
ton sinee it is located less than 20 
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miles from that city. It is our 
view that where a community seeks 
a first VHF assignment by the 
deletion of a VHF assignment from 
one of the very largest cities of 
the United States, the deletion is 
not warranted where the smaller 
city receives Grade A VHF service 
from stations located in the larger 
city. It is our view, therefore, that 
the deletion of a VHF assignment 
from a city as large and as import- 
ant as Boston to create one for 
Brockton is not warranted. 


Conclusions: Springfield-Holyoke, 
Hartford, Pittsfield, New London 
277. Parties in three cities, 

Springfield, Hartford and Pitts- 
field, seek the assignment of Chan- 
nel 3 for their respective cities by 
deleting that channel from New 
London. The counterproposals of 
Regional TV Corporation and 
Hampden - Hampshire Corporation 
requested the deletion of Channel 
3 from New London and the assign- 
ment of that channel to Spring- 
field. The counterproposal of 
Greylock Broadcasting Corporation 
requested the deletion of Channel 
3 from New London and the assign- 
ment of that channel to Pittsfield. 
The counterproposals of Hartford 
Times, Inc., and Travelers Broad- 
casting Service Corporation re- 
quested the deletion of Channel 3 
from New London and the assign- 
ment of that channel to Hartford. 


278. We stated above in connec- 
tion with the discussion of requests 
for the deletion of a VHF channel 
from Providence that the reduction 
of VHF assignments in Rhode 
Island to one would, in our view, 
result in an unfair and inequitable 
distribution of assignments among 
the states. We are of the same 
view with respect to requests for 
the deletion of a VHF channel from 
New London in order to assign a 
channel to Pittsfield or to Spring- 
field-Holyoke. We do not believe, 
under the circumstances presented, 
that the second VHF channel pro- 
posed to be assigned to Connecticut 
should be deleted in order to assign 
a fifth VHF channel to the State 
of Massachusetts. 


279. It is our view, however, that 
the requests for the deletion of 
Channel 3 from New London in 
order to assign that channel to 
Hartford are meritorious and 
should be granted. The proposed 
assignment of Channel 3 to New 
London was predicated primarily 
on the Commission’s desire for 
maintaining optimum co-channel 
spacings wherever possible. The 
Commission has reconsidered the 
need for such wider spacings in 
this area. In light of the record, 
we have determined that closer 
spacings can be utilized in an area 
such as New England where high 
population centers lie in very close 
proximity. The population of Hart- 
ford is more than 5 times the popu- 
lation of New London, and Hart- 
ford is presently without any VHF 
assignment. Moreover, the New 
London area would receive VHF 
service from stations located in 
Providence and New Haven; and 
if Hartford is assigned a VHF 
channel, New London would receive 
Grade A service from a station in 
Hartford. It is our view, therefore, 
that Channel 3 should be deleted 
from New London and assigned to 
Hartford. 


280. Accordingly, the counter- 
proposals of Regional TV Corpora- 
tion, Hampden-Hampshire Corpor- 
ation and Greylock Broadcasting 
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denied, and the 
of the Hartford 
Times, Inc., and Travelers Broad- 
casting Service Corporation are 
granted, in so far as they requested 
the deletion of Channel 3 from New 
London and the assignment of that 
channel to Hartford. 


Corporation are 
counterproposals 


Conclusions: Requests for UHF 
Assignments in Connecticut 

281. Counterproposals have been 
filed by three parties requesting the 
assignment of additional UHF 
channels in Connecticut. The Hart- 
ford Times, Inc., requested the 
assignment to New London of 
Channel 47 to replace Channel 3. 
It also requested that two addi- 
tional UHF channels, Channel 59 
proposed for New Haven and flexi- 
bility Channel 81, be also assigned 
to Hartford. The Connecticut State 
Board of Education requested the 
reservation for non-commercial use 
of several UHF channels in Con- 
necticut. Finally, there is the re- 
quest of Travelers Broadcasting 
Service Corporation for the assign- 
ment of UHF Channel 81 or 83 to 
Hartford and the assignment of a 
UHF channel to New London to 
replace Channel 3. 


282. Since we have deleted VHF 
Channel 3 from New London, it is 
our view that a UHF channel 
should be assigned to that commu- 
nity in substitution for the deleted 
channel. Channel 47 can not be 
assigned to New London as pro- 
posed by Hartford Times, Inc., 
since such assignment would be in 
violation of the minimum separa- 
tion requirement established herein. 
Accordingly, UHF Channel 81 is 
assigned to New London. 


283. There remains for our con- 
sideration the conflicting UHF 
demands of the Connecticut State 
Board of Education and the Hart- 
ford commercial interests.® It is 
our view that on the basis of the 
record the request of the Connecti- 
cut State Board of Education is 
entitled to the highest consider- 
ation. The Board of Education has 
requested educational reservations 
in Hartford and Bridgeport, and 
in addition that the Commission 
propose a plan which would allow 
coverage of eastern Connecticut 
without entirely eliminating the 
possibility of a commercial station 
in that area. It is impossible be- 
cause of the scarcity of channels 
in this area to satisfy the whole 
request of the Connecticut State 
Board of Education. We feel, how- 
ever, that it is possible to grant 
the counterproposal to the follow- 
ing extent: We have set aside 
Channel 24 in Hartford to be re- 
served for use by a non-commercial 
educational station. Likewise, we 
have reserved Channel 71 in 
Bridgeport and Channel 63 in Nor- 
wich for a non-commercial educa- 
tional television station. To ac- 
complish this we have, however, 
deleted the assignment to Storrs, 
and substituted Channel 26 in New 
London for Channel 63. In doing 
so, we have considered the fact 
that a Hartford station can serve 
Storrs. We have also considered 
that there is a greater likelihood, 
on the basis of the record, that an 
educational station will be built in 
Norwich than in Storrs. In addi- 
tion it may be pointed out that a 
Hartford station would also provide 
service to Waterbury. 





*sNo request was made by the State 
Board for a VHF reservation in Hart- 
ford for non-commercial educational 
use. 
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284. In view of the toial spe 
trum space available for use in J 
State of Connecticut, the Comp; 
sion is not in a position to gr» 
any further assignments to Hay, 
ford for commercial purposes, Th 
assignments we have made perp} 
practically no further assignmens 
in this area in either the VHF, 
the UHF. Under these cirey, 
stances, further assignments , 
Hartford are not warranted gy; 
the requests of the Hartford Time 
Inc., and Travelers Broadcastigy 
Service Corporation for addition 
UHF assignments in Hartford my 
be denied. 


Conclusions: New Haven (WNk. 
TV) Show Cause Order 


285. We have in another portiy 
of this Report discussed the prj 
lem of whether the Commissgip 
in effecting an assignment Ta}, 
and in establishing Rules gy 
standards for the assignment ¢ 
television stations, should perm 
the use of antenna heights abo 
500 feet without regard to possiti 





adjacent channel interference thy} 


might be caused as a result ¢ 
such operation. j 
reached the decision that in yig 
of the great gain in service are, 
at the expense of minor interfg. 
ence, and for other reasons they 
set out, the Commission will pern 
the use of antenna heights aboy: 
500 feet without regard to adjacey 
channel intereference so long x 
specified minimum mileage separ! 
tions are maintained. 

286. The situation presente 
with respect to adjacent chan 
operation in New York and Ne 
Haven illustrates the soundness ¢ 
the Commission’s decision on thi 
matter. The record indicates thy 
if WJZ-TV operates with 200 ly 
at its present site on the Empix 
State Building, that station woul 
increase its total Grade A lay 
area coverage from 3,670 to 5, 
square miles, an increase of 48% 
On the other hand, the interferen: 
area that would be caused t 
WNHC-TV operating on Channd! 
with 200 kw at 510 feet would 
only 75 square miles, or at tl 
most, 88 square miles as contend 
by Elm City. The remainin 
Grade A service area of WNHC 
TV would be approximately 24 
square miles. 


in Zone I, the 
WNHC-TV would be slightly i 
creased over the 88 square mil 
figure. 
A remaining 


service area ¢ 


WNHC-TV would be considerabi} 


increased. We are of the opinit 
that this small amount of inte 
ference should not negate the gret 
gain in coverage that would be # 
rived from the operation of Wi 
TV at its present antenna heigt! 
with full power. Similarly, WO} 


TV operating on Channel 9 in Neg 


York would gain extended cove! 
age with the use of full power? 


its present antenna height whiff 


the interference to WNHC-T 
would be slight. We do not belie 
as is contended here, that Sectitt 
307(b) of the Communications Af 
requires us to prohibit such ope 
ation of WJZ-TV and WOR-T) 
On the contrary, we are of t 
view that the mandate of the Com 
munications Act that the Commis 
sion shall provide an efficient d 
tribution of radio service requitt 
that the small amount of adjacet 
channel interference should ™ 
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City 
Durham 
Boston 
Brockton 
Pittsfield 
Springfielc 

Holyoke 
Worcester 
Hartford 
New Have 
New Lond 
Bridgepor 
Norwich 
Providence 
Waterbur} 
HANOV] 
EDUCA 
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preclude the large gain in service 
area. In any event, adjacent chan- 
nel interference 1s not a loss of 
service to the public since in the 
“interference area” the viewer 
would always have at least one 
service, and in some areas both 
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ices. 

a. e087. In view of the foregoing, the 
‘ireun, Commission 1S finalizing the as- 
nts jf signment of Channel 8 to New 
2d anf Haven. An appropriate authoriza- 
Time tion to Elm City Broadcasting 
castiy Corporation will be issued . to 
lition specify operation of WNHC-TV on 
-d mf Channel 8. ' 

Final Assignments and 

Reservations 

VNHcE 288. The following assignments 
r and reservations are adopted: 

: VHF UHF 
Porting city Channel No. Channel No. 
e pro *11 
nistin og #2,4,5,7 44, 50,56 

| ton od 
1g MY Pitsteld 64 

‘} springfield- 55, 61 
lent ¢ Holyoke i 

i ester »2 
a Hartford 3 18, *24 

a, | New Haven 8 59 

Possitk New London ®t ™ 
" idgepor ’ ’ 
a po bites 
‘| Providence 10, 12 16, *22 

e ther Waterbury 53 
In vie} HANOVER, NEW HAMPSHIRE: 
<a] EDUCATIONAL RESERVATION 
an 289. (a) Proposed Reservation. 
| perni In the Third Notice no channel as- 
Sabor sigament was proposed for Han- 
rdjacex} Ver: ; 
long x (b) Counterproposal of Dart- 
separ: mouth College. Dartmouth College 

filed a counterproposal requesting 

that UHF Channel 21 be assigned 
‘Senteih} t+) Hanover to be reserved for non- 
chan: commercial educational use. This 
nd Ne assignment would be accomplished 
Ines} by substituting Channel 51 in 
on ths? Rochester, New Hampshire, for 
tes thi’ Channel 21. 
200 ix (c) Statement in Support of 
Empir} Dartmouth College Counterpro- 
Nn Wout posal. Dartmouth College stated 
A lif that it had investigated the finan- 
7 p f cing required for the construction 


of UHF television transmitting 
facilities and that the Board of 
Trustees was prepared to seek 
funds for this purpose. Dartmouth 
College’s total operating budget for 
the fiscal year ending June 30, 1951 


rferen: 
used ti 
hannel if 
vould 
at th 





onitende was in excess of $5,400,000. Dart- 
WNHC mouth’s total assets as of June 30, 
i mn | 1951 were in excess of $38,000,000. 


(d) Opposition to Dartmouth 
College Counterproposal. Mid- 
Hudson Broadcasters, Inc., Pough- 
) keepsie, New York, opposed’ Dart- 

mouth College’s counterproposal 
on the grounds that in the Third 
Notice, Channel 21 was assigned 
p to Poughkeepsie, and that “the 
mileage separation between Pough- 
} keepsie, New York, and Hanover, 
New Hampshire, is 158 miles.” 
Mid-Hudson pointed out that this 
would violate the minimum UHF 
co-channel spacing (165 miles) pre- 


decisia} 


siderably 
+ opinin 
of inte: 
she greti 
ld be dé 
of WIL 


“ ha scribed by the Commission in its 
ie Ne Third Notice. Both Poughkeepsie 
‘r ph and Hanover are situated in Zone I. 


CONCLUSIONS 


290. We have above reconsidered 
the matter of co-channel spacings 
and have reduced the minimum 
UHF co-channel assignment spac- 
Ing in Zone I to 155 miles. On 
the basis of this revised minimum 
mileage _separations requirement, 
and in view of the foregoing, it is 
concluded that UHF Channel 21 
should be assigned to Hanover and 
reserved for non-commercial educa- 
tional use. Channel 51 will, there- 
ore, be substituted in Rochester, 


ew Hampshire j ss 
nl 21, pshire in place of Chan 
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Final Assignments and 
Reservations 
291. The following assignments 
and reservation are adopted: 
City UHF Channel No. 


Rochester, N. H. 51 
Hanover, N. H. *21 


STATE OF NEW YORK: EDUCA- 
TIONAL RESERVATIONS 
292. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following res- 
ervations for non-commercial ed- 
ucational use in New York State: 


City UHF Channel No. 
Albany-Schenectady-Troy ¥*17 
Binghamton *46 
Buffalo *23 
Ithaca *14 
New York City *25 
Rochester *21 
Syracuse *43 
Utica-Rome *25 


(b) Support of the Educational 
Reservations: The Board of Re- 
gents of the University of the State 
of New York. supported the fore- 
going reservations for non-com- 
mercial educational use in the state 
of New York. The Board stated 
that it proposes to utilize the re- 
sources of more than 8,000 state 
educational and cultural institu- 
tions to afford educational opportu- 
nities to more than 91% of the 
population of the state. Sample 
program schedules, detailed as to 
content and objectives, were sub- 
mitted by the Board. The Board 
proposes to construct a non-com- 
mercial educational television net- 
work at an estimated cost of 
$3,855,540 with an annual technical 
operating cost of $2,273,941 based 
on 16 hours of operation Monday 
through Friday and 12 hours Satur- 
day and Sunday. Programming 
would be apportioned among the 
public and private’ institutions 
under its supervision and costs will 
be borne by participating institu- 
tions supplemented by state aid. 
Statements were also filed by the 
following institutions in support of 
the reservations of channels for 
non-commercial educational use in 
their respective communities and 
in support of the State Board’s 
plan for a state-wide network: The 
City College of the City of New 
York, the Board of Education of 
the City of New York, Fordham 
University, The College of Fores- 
try of the State of New York, 
Syracuse University, the Brooklyn 
Public Library, the New York State 
College for Teachers at Buffalo, the 
University of Rochester, the Roch- 
ester Institute of Technology, 
Rochester Board of Education and 
the University of Buffalo. No op- 
positions were filed with respect to 
the educational reservations pro- 
posed in the Third Notice. 

(c) Counterproposal of Board of 
Regents of the University of the 
State of New York. The Board of 
Regents requested the additional 
reservation of a channel for non- 
commercial educational use in New 
York City, Malone and Pough- 
keepsie. 

(d) Statement in Support of 
Board of Regents Counterproposal. 
With respect to New York City, 
the Board requested that either 
UHF Channel 19 or 31, which the 
Commission proposed to assign for 
commercial use, be reserved instead 
for non-commercial educational 
use. The Board urged that one 
educational station in New York 
City is inadequate to meet the 
needs of a state-wide program and 
the special educational needs of 
the city itself. No oppositions 
were filed to this counterproposal. 
With respect to Malone, the Board 
requested that UHF Channel 20, 
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which the Commission proposed to 
assign for commercial use, be re- 
served instead for non-commercial 
use. In the alternative, the Board 
requested the assignment and res- 
ervation of an additional channel 
for non-commercial education use. 
No oppositions were filed to this 
counterproposal. With respect to 
Poughkeepsie, the Board requested 
that UHF Channel 21, which the 
Commission proposed to assign for 
commercial use, be reserved instead 
for non-commercial educational 
use. The Mid-Hudson Broad- 
casters, Inc., of Poughkeepsie op- 
posed this request on the grounds 
that it would be in violation of the 
Commission’s announced method 
employed in the making of non- 
commercial educational station res- 
ervations. In the alternative, the 
Board requested the assignment 
and reservation of an additional 
channel for non-commercial educa- 
tional use. No oppositions were 
filed to this alternative request. 


CONCLUSIONS 

293. We believe the record sup- 
ports the assignment and reserva- 
tion of channels in Malone and 
Poughkeepsie for non-commercial 
educational use. Since we have 
assigned only one channel to these 
cities for commercial purposes, we 
are assigning Channel 66 to Malone 
and Channel 83 to Poughkeepsie 
and we are reserving these chan- 
nels for use by non-commercial 
educational stations.” 


294. In view of the total spectrum 
space available for use in this 
area, we do not believe the Board 
of Regents’ request for the reserva- 
tion of a second channel for non- 
commercial educational use in New 
York City is warranted. The as- 
signments we have made herein 
permit practically no further as- 
signments in this area in either 
the VHF or the UHF. This portion 
of the request of the Board of Re- 
gents is therefore denied. 

295. On the basis of the fore- 
going, the reservations of channels 
for non-commercial educational use 
in Albany-Schenectady-Troy, Bing- 
hamton, Buffalo, Ithaca, New York 
City, Rochester, Syracuse and 
Utica-Rome are finalized. 

FINAL RESERVATIONS 

296. The following reservations 
for non-commercial educational use 
are adopted: 


City UHF Channel No. 
Albany-Schenectady-Troy *17 
Binghamton *46 
Buffalo *23 
Ithaca *14 
Malone *66 
New York City *25 
Poughkeepsie *83 
Rochester *21 
Syracuse *43 
Utica-Rome *25 


Binghamton, New York 


297. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the assignment of VHF Channel 12 
and UHF Channels 40 and 46 for 
Binghamton, with Channel 46 re- 
served for non-commercial educa- 
tional use. ; 

(b) Census Data. The standard 
metropolitan area of Binghamton 
has a population of 184,000 and the 


® The Board of Regents also suggested 
that provision be made for share time 
operation as between non-commercial 
educational and other television serv- 
ices if no “reasonable solution to the 
problem” presented in Malone and 
Poughkeepsie could be found. In view 
of the fact that channels have now 
been reserved in these cities for use 
by non-commercial educational sta- 
tions, this suggestion has been given 
no further consideration. 
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City of Binghamton has a popula- 
tion of 81,000. 

(c) Existing Stations. Clark As- 
sociates, Inc., is licensed for the 
operation of Station WNBF-TV on 
Channel 12. 


(d) Counterproposal of Bing- 
hamton Broadcasters, Inc. Bing- 
hamton Broadcasters, Inc., pro- 


posed the additional assignment of 
Channel 7 to Binghamton. No 
other changes in the assignments 
proposed by the Commission in the 
Third Notice were requested. 

(e) Statement in Support of 
Binghamton Broadcasters, Inc. 
Counterproposal. Binghamton 
Broadcasters, Inc., urged that the 
additional assignment of Channel 
7 to. Binghamton is necessary to 
achieve a fair and equitable dis- 
tribution of television service. It 
was recognized by Binghampton 
Broadcasters, Inc., that a grant of 
its counterproposal would result in 
a co-channel assignment separation 
of 136 and 160 miles, respectively, 
to WJZ-TV, New York and Buffalo. 

(f) Oppositions. The American 
Broadcasting Company, Inc., New 
York, licensee of Station WJZ-TV, 
the Buffalo Courier Express, Inc., 
of Buffalo and Meredith Syracuse 
Television Corporation, licensee of 
Station WHEN at Syracuse, New 
York, opposed the Binghamton 
counterproposal. 

Conclusions 

298. The counterproposal of 
Binghamton Broadcasters, Inc., 
must be denied for the reason that 
it would result in co-channel 
assignment separations between 
Binghamton and WJZ-TV, New 
York and between Binghamton and 
‘Buffalo below the minimum pro- 
vided by our decision herein for 
Zone I. 

Final Assignments and 
Reservations 

299. The following assignments 

and reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Binghamton 12 40, #46 


BUFFALO, NIAGARA FALLS, 
ITHACA, NEW YORK 
300. Proposed Assignments and 
Reservations. In the Third Notice 
the Commission proposed the fol- 
lowing assignments and reserva- 
tions: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Buffalo 4,7 17, *23 
Niagra Falls 2 
Ithaca *14, 20 


3uffalo-Niagara Falls 

301. (a) Census Data. The stand- 
ard metropolitan area of Buffalo 
has a population of 1,089,000. The 
city of Buffalo has a population of 
577,000. The city of Niagara Falls 
has a population of 91,000. 

(b) Existing Stations. WBEN, 
Inc., is licensed for the operation of 
Station WBEN-TV on Channel 4 
at Buffalo. 

(c) Joint Counterproposal of 
Buffalo Courier Express, Ine., 
WGR_ Broadcasting Corporation 
and WKBW, Inc. Buffalo Courier 
Express, Inc., WGR Broadcasting 
Corporation and WKBVW, Inc., have 
filed joint counterproposals _re- 
questing the assignment of Chan- 
nels 2 and 9 by making the follow- 
ing changes in the assignments 
proposed by the Commission in the 
Third Notice: 
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Third Notice Counterproposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Buffalo 4,7 17,*23 24,4,7,9F 17,*23 
Niagara Falls 2 + 59+ or 627 
Toronto, 6,9,11 19,25 6,8+,11 19,25 
Ontario 
Owen Sound, 8 26 3+ 26 
Ontario 
Orillia, 3 30 12+ 30 
Ontario 
(d) Statement in Support of 
Buffalo Joint Counterproposal. In counterproposal is denied for the 


support of the request to delete 
Channel 2 from Niagara Falls and 
assign that channel to Buffalo it 
was contended that the assignment 
of Channel 2 to Niagara is in ac- 
cordance with the Commission’s 
proposals in other areas to assign 
VHF channels to the principal 
cities of metropolitan area rather 
than to the smaller cities within 
the metropolitan area. The pro- 
posal to assign Channel 9 to Buf- 
falo would result in a co-channel 
separation of 169 miles between 
Toronto and Syracuse and an ad- 
jacent channel separation of 59 
miles between Toronto and Buffalo. 

(e) Opposition to the Joint 
Counterproposal of Buffalo Courier 
Express, Inc., WGR Broadcasting 
Corporation and WKBW, Inc. The 
Niagara Falls Gazette Publishing 
Company, Niagara Falls, New 
York, supported the proposed as- 
signment of Channel 2 to Niagara 
Falls and opposed the Buffalo coun- 
terproposals to delete Channel 2 


and substitute a UHF channel 
therefor. 
Ithaca 
302. (a) Census Data. The city 


of Ithaca has a population of 29,000. 

(b) Counterproposal of Cornell 
University. Cornell University re- 
quested the assignment of Channel 
3 to Ithaca by making the follow- 
ing changes in the assignments 
proposed by the Commission in the 
Third Notice: 


Third Notice 


reasons set forth above in the dis- 
cussion of Canadian-United States 
assignments. 

305. With respect to the assign- 
ments proposed for Buffalo and for 
Niagara Falls it is our view based 
on the record that Buffalo and 
Niagara Falls should be considered 
as a single entity for assignment 
purposes in view of the proximity 
and strong identity of interests of 
these cities. Niagara Falls is 
situated 17 miles from Buffalo. 
In the 1940 census these cities were 
included in the “Buffalo-Niagara 
Falls metropolitan district”; and 
in the 1950 census Niagara Falls 
was included within the Buffalo 
metropolitan area. Further, we 
believe that the assignment of an 
additional UHF channel to Buf- 
falo-Niagara Falls is warranted. 
Accordingly, Channel 59 is as- 
signed to these cities. Channel 23, 
reserved for educational use, and 
Channel 17 are only available for 
assignment in Buffalo because of 
the effect of use of these channels 
in Niagara Falls upon Canadian 
assignments. 

306. With respect to the counter- 
proposal of Cornell University, we 
do not believe the record warrants 
the deletion of a VHF channel 
from Niagara Falls and Buffalo, 
cities with a combined population 
of over 600,000, in order to create 





Proposed Changes 











VHF UHF VHF UHF 
Channel Channel Channel Channel 
City No. No. No. No. 
Ithaca ¥*14, 20 3+ *14, 20 
Niagara Falls 2 + 62+ 
Buffalo e, 7 17, *23 at, 7 17, *23 
Rochester 5, 10 15, *21, 27 4+, 10 15, *21, 27 
Syracuse 3, 8 *43 57, 8 *43 
(c) Statement in Support of - 
Cornell Counterproposal. Cornell @ VHF assignment for Ithaca, a 


contended that priorities 1, 2 and 
3 are effectuated by its proposal 
and that UHF is not feasible in 
the irregular terrain in Ithaca. 

(d) Opposition to Cornell Coun- 
terproposal. WBEN, Inc., (WBEN- 
TV), Buffalo, New York, WAGE, 
Inc., Syracuse, New York, the 
Brockway Company, Watertown, 
New York, the Buffalo Courier Ex- 
press, Inc., and the Niagara Falls 
Publishing Company opposed the 
Cornell counterproposal. Gable 
Broadcasting Company, Altoona, 
Pa., filed a conflicting counter- 
proposal. 

Conclusions 


303. The foregoing counterpro- 
posals consist of requests for the 
assignment of additional channels 
to Buffalo and to Ithaca, respec- 
tively, by the deletion of Channel 
2 from Niagara Falls and by 
making the other changes in the 
assignments proposed in the Third 
Notice, set forth above. 

304. The joint counterproposal 
of the Buffalo parties requesting 
the assignment of Channel 9 to 
that city would result in a co-chan- 
nel separation of 169 miles be- 
tween Toronto and Syracuse and 
an adjacent separation of 59 miles 
between Toronto and Buffalo. This 
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city of 29,000. 

307. In view of the foregoing, 
the counterproposal of Cornell 
University is denied and the joint 
counterproposal of Buffalo Courier 
Express, Inc., WGR Broadcasting 
Corporation, Inc., and WKBW, 
Inc., is granted in part and denied 
in part. 

Final Assignments and 
Reservations 

308. The following assignments 

and reservations are adopted: 


VHF UHF 
; Channel Channel 
City No. No. 
Buffalo- 2,4, 7 59 
Niagara 
Falls 
Buffalo 17, *23 
Ithaca *14, 20 


WATERTOWN AND 
SYRACUSE, NEW YORK 
309 (a) Proposed Assignments 
and Reservations. In the Third No- 
tice the Commission proposed the 
following assignments and reserva- 
tions: 





VHF UHF 
Channel Channel 
City No. No. 
Watertown 35 
Syracuse 3,8 *43 
(b) Census Data. The city of 


Watertown has a population of 
34,000. The standard metropolitan 
area of Syracuse has a population 
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of 342,000. The City of Syracuse 
has a population of 221,000. 

(c) Existing Stations. Central 
New York Broadcasting Corp., is 
licensed for operation of WSYR- 
TV, Syracuse, on Channel 5. The 
Commission ordered the licensee to 
show cause why the license of 
WSYR-TV should not be modified 
to specify operation on Channel 
3 in lieu of Channel 5. Central 
New York Broadcasting Corp. 
stated it had no objection to modi- 
fication of its license. Meridith 
Syracuse Television Corporation 
has a construction permit for sta- 
tion WHEN on Channel 8 in Syra- 
cuse, and is operating under special 
temporary authorization. 

Watertown 


310. (a) Counterproposal of The 
Brockway Company. The Brock- 
way Company requested the addi- 
tional assignment of VHF Chan- 
nel 11 to Watertown by making 
the following changes in the as- 
signments proposed bf the Com- 
mission in the Third Notice: 










(b) The counterproposa] 
WAGE would result in a co-¢h 
nel assignment separation of 4 
miles between Hamilton and Sy, 
cuse on Channel 11, 187 miles} 
tween Pembroke and Toronto a 
Channel 13, 183 miles betwee 
Rochester and Ottawa-Hul] 
Channel 5 and 187 miles betwe, 
Toronto and Pembroke on Cha 
nel 11. In addition it would , 
sult in an adjacent channel assig, 
ment separation of 72 miles 
tween London and Hamilton, — 

(c) Oppositions and Conflictin 
Counterproposals to the WaAgp 
Counterproposal. The  followiy 
parties submitted oppositions gy; 
conflicting counterproposals to th 
counterproposal of WAGE, Iy. 
Clark Associates, Inc. (WNBp 
TV), Binghamton, New York, ay 
the Brockway Company, Wate, 
town, New York. 




































Conclusions 
312. The foregoing counterpp, 
posals must be rejected for the pm, 
Se 























Third Notice Plan 1 Plan 2 
VHF UHF VHF UHF VHF UHF 
Channel Channel Channel Channel Channel Channe| 
City No. oO. No. * No. No. No. 
Watertown 35 11+ 35 1l+ > 
Ottawa-Hull, 
Ontario 4,9, 11 30, 40 4, 54, 9 30, 40 4, 7+, 9 30, 49 
Montreal-Ver- 2, 6, @, 2, 6, 8, 
dun, Quebec 10, 12 15, 44 10,12 15, 4 
Hamilton, 
Ontario 13 51, 57 11+ 51,57 
Toronto, 
Ontario 6, 9, 11 19, 25 6, 9, 13¢ 19, 25 


(b) Statement in Support of the 
Brockway Company Counterpro- 
posal. Brockway Company urged 
that its counterproposal would pro- 
vide a first VHF assignment to 
the area of New York State com- 
monly known as the “North Coun- 
try.” Plan 1 would result in a 
co-channel separation on Channel 
11 of 174 miles between Water- 
town and Toronto and a co-channel 
separation of 179 miles on Chan- 
nel 5 between Ottawa-Hull and 
Rochester. Plan 2 would result 
in the co-channel separation of 230 
miles between Buffalo and Ottawa- 
Hull on Channel 7 and 195 miles 
on Channel 8 between Lewiston 
and Montreal-Verdun and _ 187 
miles between Pembroke and To- 
ronto on Channel 13. In addition 
Plan 2 would result in an adjacent 
channel separation of 72 miles be- 
tween London on Channel 10 and 
Hamilton on Channel 11. 

(c) Oppositions and Conflicting 
Counterproposals to the Brockway 
Counterproposal. The following 
parties filed oppositions and con- 
flicting counterproposals: Travel- 
ers Broadcasting Service Corpora- 
tion, Hartford, Connecticut; Hart- 
ford Times, Inc., Hartford, Con- 
necticut; Greylock Broadcasting 
Company, Pittsfield, Massachu- 
setts; Hampden-Hampshire Corp., 
Holyoke, Massachusetts; Regional 
TV Corporation, Springfield, Mas- 
sachusetts and WAGE, Inc., Syra- 
cuse, New York. 

Syracuse 

311. (a) Counterproposal of 
WAGE, Inc. WAGE, Inc. requested 
the additional assignment of VHF 
Channel 11 to Syracuse by making 
the following changes in the as- 
signments proposed in the Third 
Notice: 


sons set forth above in the dy 
cussion of Canadian-United Stats 
assignments. Accordingly, th 
counterproposal of the Brockwy 
Company and WAGE, Inc., mg 
be denied. 

313. An appropriate authorin. 
tion to Central New York Broat 
casting Corporation will be issud 
to specify operation on WSYR-T) 
on Channel 3. 

Final Assignments and 
Reservations 


314. The following assignment 


and reservation are adopted: 
VHF 


UHF 








Channel Channel 
City No. No. 
Watertown 48” 
Syracuse 3,8 *43 





7 Channel 48 has been assigned to W. 
ertown in view of our action bel 
granting the joint alternative counte- 
proposal of Meredith Champlain Tee 
vision Corp., and Troy Broadcastix 
Co., Inc., which requested in part th 
substitution of UHF Channel 4% it 
UHF Channel 35 in Watertown. 


CORNING, NEW YORK 
315. (a) Proposed Assignment 
In the Third Notice no assignment 
were proposed for Corning. 
(b) Census Data. The city if 


Corning has a population of 18,00} 


_ (ce) Counterproposal of Cornitt 
Leader, Inc. Corning Leader, In, 
requested the assignment of VH! 
Channel 9 to Corning. This # 
signment would require no othe 
changes in the assignments pr 
posed by the Commission in tt 
Third Notice. 
(d) Statement 
Corning Leader ; 
Corning Leader urged that i 
counterproposal would meet tt 
Commission’s standards, with 


in Support ¢ 
Counterpropos! 


exception of a separation of 1%) 











Third Notice Counterproposal 
VHF UHF VHF UHF 
Channel Channel Channel Channel 

City No. No. No. No. 
Syracuse, N. Y. 3,8 *43 3, 8, 11+ #43 
Hamilton, Ont. 13 51,57 11+ 51, 57 
Toronto, Ont. 6,9, 11 19, 25 6, 9, 13+ 19, 25 
Ottawa-Hull, Ont. 4,9, 11 30, 40 4, 5+,9 30, 40 

Pembroke, Ont. 13 32 11+, 13 32 
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miles between Corning and Toronto 
on Channel 9. ont 
of jg (e) Oppositions and Conflicting 
1 SynfCounterproposal to the Corning 
iles kf Leader Counterproposal. The fol- 
nto af lowing parties filed oppositions and 
et weaf conflicting counterproposals _ to 
ull qf the counterproposal of Corning 
etwenf Leader : Buffalo Courier Express, 
Chaf Inc; WGR Broadcasting Corpora- 
uld mf tion and WKBW, Inc., all of Buf- 
les - Conclusion 

1. | 316. The foregoing counterpro- 
iflictinf posal of Corning Leader is denied 
WA¢ip for the reasons set forth in the 
lowing) discussion of Canadian-United 
Ns ayp States assignments. a : 

to th ROCHESTER, NEW YORK 

, Inf 317. Existing Station. Strom- 
WNBif berg-Carlson is licensed for the 
rk, aye operation of Station WHAM-TV, 
Wate Rochester, on Channel 6. The li- 
"P censee was ordered to show cause 
why the license of WHAM-TV 
should not be modified to specify 
nterpnf Channel 5 in lieu of Channel 6. 
the rw’ The licensee has filed no objection 
——~J} to the show cause order. 

> Conclusion 











Ta} 318. In view of the foregoing, 
Channe | an appropriate authorization to 


_No. | Stromberg-Carlson will be issued 
3 to specify operation of WHAM-TV 
on Channel 5 


34 7 °° SEBANY-SCHENECTADY- 
15,4 TROY, NEW YORK 
51,51 319. (a) Proposed Assignments 


and Reservation. In the Third No- 

19,25 tice the Commission proposed three 
__fchannels to Albany-Schnectady- 
the dif Troy: VHF Channel 6 and UHF 
d Statsf Channels *17 and 23. 

y, tf (b) Census Data. The standard 
rockwa} metropolitan area of Albany-Sche- 
., mug} nectady-Troy has a population of 
| 514,000 and the cities of Albany, 
thorin.| Schnectady and Troy have popula- 
- Broaif tions of 135,000, 92,000 and 72,000, 
e issud} respectively. 
SYR-Tif (c) Existing Stations. General 
Electric Co. is licensed to operate 

Station WRGB, Schnectady, on 
Channel 4. The Commission or- 
dered the licensee to show cause 
gnmetit why the license of WRGB should 
od: not be modified to specify opera- 
‘tion on Channel 6 in lieu of Chan- 
nel 4. General Electric has not 
filed any objection to the order. 

{d) Counterproposals of Mere- 
dith Champlain Television Corp. 
and Troy Broadcasting Co., ‘Inc. 
Meridith Champlain Television 
Corp., and Troy Broadcasting Co., 
Inc. requested the additional as- 
signment of one or more, UHF 
n. channels to Albany-Schnectady- 
RK Troy by making the following al- 
gnment} ternative changes in the assign- 
ignmenif, Ments proposed by the Commission 
r. in the Third Notice: 
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n of 1 a 35 62+ 
Alternate Joint 
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Conclusion 

320. With the exception of UHF 
Channel 35, the rearrangement of 
the channels requested in the joint 
alternative counterproposal can be 
accomplished without prejudice to 
the assignments proposed for any 
other city. Channel 35, under the 
separation standards adopted here- 
in for the UHF, can be assigned 
only to Schenectady. In view of 
the size and importance of the 
tri-city area we believe the assign- 
ment of 2 additional UHF chan- 
nels to Albany-Schenectady-Troy 
is warranted. An appropriate 
authorization will be issued to 
General Electric Company to 
specify operation of WRGB on 
Channel 6. 

Final Assignments and 
Reservation 

321. The following assignments 

and reservation are adopted. 


VHF UHF 
Channel Channel 

City No. No. 
Albany- 

Schenectady-Troy 6 *17.23.41 
Schenectady 35 
Watertown 48 
Oneonta 62 


KINGSTON, NEW YORK 
322. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion did not propose any assign- 

ments to the city of Kingston. 


(b) Census Data. The city of 
Kingston has a _ population of 
29,000. 


(c) Counterproposal of Kingston 
Broadcasting Corporation. King- 
ston Broadcasting Corporation re- 
quests that Channel 66 be assigned 
to Kingston. 

(d) Statement in Support of the 
Kingston Broadcasting Corp. Coun- 
terproposal. Kingston Broadcast- 
ing Corp. stated that other less 
populated communities in the 
states of New York, Massachusetts 
and Connecticut have been as- 
signed one or more channels. 

Conclusion 

323. The Commission believes 
that the record supports the as- 
signment of a channel to King- 
ston, New York. Accordingly, the 
counterproposal of Kingston 
Broadcasting Corp. is granted. 


Final Assignment 


_ 324. The following assignment 
is adopted: 
City UHF Channel No. 


Kingston 66 
NEWARK, NEW JERSEY 
AND NEW YORK, NEW YORK 
325. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 





following assignments and reserva- 
tion. 


VHF UHF 
Channel Channel 
City No. No. 
Newark 13 
New York 2,4,5,7,9,11 19,*25,31 
City 


(b) Census Data. The standard 
metropolitan area of New York- 
Northeastern New Jersey has a 
population of 12,912,000. The cities 
of Newark and New York have 
populations of 439,000 and 7,892,- 
000, respectively. 

(c) Existing Stations. Bremer 
Broadcasting Corporation has a 
construction permit for Station 
WATV, Newark, on Channel 13, 
and is operating under special 
temporary authorization; Allen B. 
DuMont Laboratories, Inc., is li- 
censed for Station WABD, New 
York City, on Channel 5; Columbia 
Broadcasting System, Inc., is li- 
censed for Station WCBS-TV, New 
York City, on Channel 2; American 
Broadcasting Co., Inc., has a con- 
struction permit for Station WJZ- 
TV, on Channel 7 in New York 
City, and is operating under spe- 
cial temporary authorization; Na- 
tional Broadcasting Company is 
licensed for Station WNBT, New 
York City, on Channel 4; Don Lee 
Broadcasting System is_ licensed 
for Station WOR-TV, New York 
City, on Channel 9; WPIX, Inc. 
has a construction permit for Sta- 
tion WPIX, New York City, on 
Channel 11 and is operating under 
special temporary authorization. 

(d) Counterproposal of Bremer 
Broadcasting Corporation. Bremer 
Broadcasting Corporation re- 
quested that instead of separate 
assignments for Newark and New 
York City, the Commission retain 
the area designation contained in 
the existing rules and regulations 
and assign all the channels to the 
New York-Northeastern New Jer- 
sey area. 

(e) Statement in Support of the 
Bremer Counterproposal. It was 
asserted that inasmuch as the 1950 
census records list New York and 
Northeastern New Jersey as one 
metropolitan area, separate assign- 
ments of channels in such an un- 
divided metropolitan area is un- 
reasonable and would not consti- 
tute a fair, efficient and equitable 
distribution of radio facilities. 
Bremer contended that there is no 
inconsistency in its being licensed 
to serve the New Jersey area in 
particular, while at the same time 
it serves the whole New York- 
Northeastern New Jersey metro- 
politan area; and that assigning 
Channel 13 to New York-North- 
eastern New Jersey metropolitan 
area would be “without diminution 
of [its] obligation to render an 
adequate electrical and acceptable 
program service to Newark and 
Northeastern New Jersey.” 

(f) Opposition. WPIX, Inc. op- 
posed the Bremer counterproposal 
and supported the Commission’s 
assignments for Newark and New 
York City. WPIX asserted that 
WATYV was licensed as a Newark 
station and that Channel 13 should 
be classified as a channel assigned 
to Newark. 


Conclusions 

326. We do not believe that any 
basis has been established in this 
record for the assignment of chan- 
nels to the New York-Northeastern 
New Jersey area. Prior to the 
amendment of the Table of Assign- 
ments in this proceeding. Section 
3.606 of the Commission’s Rules 
provided for the assignment of 
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channels to metropolitan districts 
as defined in the 1940 census. The 
assignments proposed in the Third 
Notice, however, and the final as- 
signments adopted herein, have 
been made to particular cities only, 
and our Rules have been predi- 
cated upon assignments to cities 
and not to areas. Further, upon 
the basis of the record we are not 
convinced that such common in- 
terests exist between New York 
City, New York and Newark, New 
Jersey so as to warrant the treat- 
ment of these cities as one com- 
munity for assignment purposes. 
Accordingly, Channel 13 has been 
assigned to Newark and not to the 
New York-Northeastern New Jer- 
sey area or to New York City and 
Newark jointly. 
FINAL ASSIGNMENTS 
AND RESERVATIONS” 
327. The following assignments 
and reservation are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
New York, 2,4,5,7,9,11 *25, 31 
ms Oe 
Newark, N. J. 13 


STATE OF NEW JERSEY 
EDUCATIONAL 
RESERVATIONS 

328. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion did not propose the reserva- 
tion of any channels in New Jersey 
communities ‘for non-commercial 
educational use. 

(b) Counterproposal of State of 
New Jersey. The Commissioner of 
Education, State of New Jersey, 
requested that UHF channels be 
assigned to Andover, New Bruns- 
wick, Montclair, Hammonton, 
Freehold and Camden. The re- 
quest was based upon a survey 
-made by DuMont, RCA and Gen- 
eral Electric engineers indicating 
that six UHF stations would be 
needed to give complete non-com- 
mercial educational coverage to 
the state. It was represented 
that the State of New Jersey in- 
tends to commence immediately 
the construction of a station on the 
campus of Rutgers University, 
New Brunswick, and to proceed 
with other construction as rapidly 
as feasible. The cost of construc- 
tion and operation for one year 
of one station was estimated at 
$500,000. It was noted that the 
State believes this amount can be 
raised, pointing to the 1950-1951 
public school budget of $130,825,- 
000.00 as an indication of financial 
resources of the State. The Com- 
mission was advised that the Board 
of Trustees of Rutgers University, 
the State University of New Jer- 
sey, adopted a resolution on June 
8, 1951, indicating its desire to 
locate an educational television sta- 
tion on the campus, offering to 
make land available, without 
charge, and promising the full sup- 
port of its faculty. Rutgers also 
submitted as part of the State’s 
presentation, a suggested list and 
description of programs suitable 
for presentation over a station lo- 
cated on the campus. No objection 
was filed to these proposals. 

Conclusions 

329. On the basis of the showing 
made by the State of New Jersey, 
the Commission has reserved the 
following channels for use by non- 
commercial educational television 
stations: New Brunswick, Chan- 
nel 19, Hammonton, Channel 70, 
Montclair, Channel 77, Camden, 


71 With respect to UHF Channel 19, see 
the discussion of the New Jersey edu- 
cational reservations below. 
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Channel 80, Freehold, Channel 74, 
and Andover, Channel 69. The as- 
signment of UHF Channel 19 to 
New Brunswick, N. J. for educa- 
tional purposes is made possible 
by the deletion of that channel 
from use in New York City as was 
proposed in the Third Notice. It is 
believed that the remaining chan- 
nels in New York City are as many 
as should appropriately be as- 
signed there, considering the needs 
of adjoining communites. 
Final Assignments and 
Reservations 
330. The following assignments 


and reservations are adopted: 
UHF 

Channel 

City 

New Brunswick, N. J.” 

Hammonton, N. J. 

Montclair, N. J. 

Camden, N. J. 

Freehold, N. J. 

Andover, N. J. 


BALTIMORE, MD. AND WASH- 
INGTON, D. C. EDUCATIONAL 
RESERVATIONS 

331. Proposed Reservations. Tn 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 24 in Baltimore and Channel 
26 in Washington. Statements in 
support of the reservation of Chan- 
nel 24 in Baltimore and Channel 
26 in Washington for non-com- 
mercial educational use were filed 
by educational, civic and religious 
institutions of Baltimore, and 
Washington, respectively. No ob- 
jections to the reservations were 


filed. 
Conclusions 
332. On the basis of the fore- 
going, the reservation of Channels 
24 in Baltimore and 26 in Wash- 
ington ‘for non-commercial edu- 
cational use are finalized. 
SCRANTON AND HARRISBURG 
PENNSYLVANIA 
333. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following as- 


signments: 
VHF UHF 
Channel Channel 
No. No. 


16,22 


City 


Scranton 6 
Harrisburg 27,33 


(b) Census Data. The standard 
metropolitan area of Scranton has 
a population of 257,000 and the city 
of Scranton has a population of 
126,000. The standard metropolitan 
area of Harrisburg has a population 
of 292,000 and the city of Harris- 
burg has population of 90,000. 

(c) Counterproposal of The Pa- 
triot News Company. The Patriot 
News Company requested that one 
or more channels in the 782 to 
890 Mc. band be assigned to Har- 
risburg. It appears that UHF 
channels below 66 cannot be used 
because of other assignments in 
the area. 

(d) Statement in Support of The 
Patriot News Company. The Pa- 
triot News Company contended 
that the Harrisburg metropolitan 
area is the 57th largest metropoli- 
tan area in the United States; that 
Harrisburg presently supports 
three AM and two FM stations; 
that the metropolitan area sup- 
ports five AM and two FM sta- 
tions; that there are presently on 
file two applications for televi- 
sion facilities in Harrisburg; and 
that The Patriot News also pro- 
poses to file an application for a 
television station in that city. 

(e) Counterproposal of The 
Scranton Times. The Scranton 
Times requested that one or more 


72In the Third Notice the Commission 


proposed one channel, UHF Channel 
47, for New Brunswick, N. J. 
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channels in the 782-890 Mc. band 
be assigned to Scranton. It ap- 
pears that UHF channels below 
66 cannot be used because of other 
assignments in the area. 

(f) Statement in Support of The 
Scranton Times Counterproposal. 
The Scranton Times contended 
that Scranton is the fourth largest 
city in Pennsylvania; that it is 
the 73rd largest metropolitan area 
in the United States; that it now 
supports four AM and two FM 
stations; and that the metropolitan 
area now supports five AM and 
three FM stations. 

Conclusions 

334. On the basis of the record, 
we believe the additional assign- 
ment of a UHF Channel to Harris- 
burg and Scranton is warranted. 
Accordingly the counterproposals 
of The Patriot News Company and 
The Scranton Times are granted 
and we are assigning UHF Chan- 
nel 71 to Harrisburg and UHF 
Channel 73 to Scranton. 

Final Assignments 

335. The following assignments 
are adopted:® 

City UHF Channel No. 


Harrisburg 16, 22,71 
Scranton 27, 33, 73 


READING AND LEBANON, PA. 

336. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
two channels to Reading: UHF 
Channels 55 and 61, and one chan- 
nel to Lebanon: UHF Channel 15. 

(b) Census Data. The standard 
metropolitan area of Reading has 
a population of 256,000 and the 
City of Reading has a population 
of 109,000. The City of Lebanon 
has a population of 28,000. 

(c). Counterproposal of Eastern 
Radio Corporation of Reading. 
Eastern Radio Corporation re- 
quested the assignment of UHF 
Channel 15 in Reading in substitu- 
tion for UHF Channel 55 to be 
accomplished by the substitution 
of UHF Channel 55 in Lebanon 
for UHF Channel 15. It was urged 
that a better and greater coverage 
would result from the operation 
of Channel 15 at Reading rather 
than that on Channel 55. 

(d) Oppositions to Eastern Ra- 
dio Counterproposal. The Lebanon 
Broadcasting Company, Lebanon, 
Pennsylvania, and Scranton Times, 
Seranton, Pennsylvania, opposed 
the counterproposal of Eastern 
Radio Corporation. 

Conclusions 

337. The record contains no 
basis for distinguishing between 
channels in the UHF band for 
the purpose of establishing a Table 
of Assignments. Accordingly, the 
counterproposal of Eastern Radio 
Corporation is denied. 


Final Assignments 
338. The following assignments 
are adopted: 
City 


Reading 
Lebanon 


PHILADELPHIA, LANCASTER, 
PENNSYLVANIA; 
WILMINGTON, DELAWARE 
339. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed the 
following assignments and reserva- 

tions: 


UHF Channel No. 
55, 61 
15 


VHF 
Channel 
City No. 


Philadelphia, 
Pa. 


UHF 
Channel 
No. 


3, 6, 10 17, 23, 29, *35 
Lancaster, Pa. 8 21 
Wilmington, 

Del. 12 53, *59 
7%3No request was made on the record 
for an educational reservation in either 
Scranton or Harrisburg. 
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(b) Census Data. The standard 
metropolitan areas of Philadelphia, 
Lancaster, and Wilmington have 
populations of 3,671,000, 235,000 
and 268,000, respectively. The 
cities of Philadelphia, Lancaster 
and Wilmington have populations 
of 2,072,000, 64,000 and 110,000, 
respectively. 

(c) Existing Stations. WCAU, 
Ine. is licensed for station WCAU- 
TV, Philadelphia, on Channel 10; 
Triangle Publications, Inc. is li- 
censed for Station WFIL-TV, 
Philadelphia, on Channel 6; Philco 
Television Broadcasting Corp. is 
licensed for Station WPTZ, Phila- 
delphia, on Channel 3; WGAL, 
Inc. is licensed for Station WGAL- 
TV, Lancaster, on Channel 4; 
WDEL, Ine. is licensed for Sta- 
tion WDEL-TV, Wilmington, on 
Channel 7. 

(d) WGAL, Ine. was ordered to 
show cause why the license of Sta- 
tion WGAL-TV should not be modi- 
fied to specify Channel 8 in lieu 
of Channel 4 and WDEL, Inc. was 
ordered to show cause why the li- 
cense of Station WDEL-TV should 
not be modified to specify Chan- 
nel 12 in lieu of Channel 7. 

(e) Counterproposal of the 
Pennsylvania Broadcasting Com- 
pany, Daily News Television Com- 
pany, The City of Philadelphia, and 
Philadelphia Chamber of Com- 
merce. The counterproposal of the 
Pennsylvania Broadcasting Com- 
pany requested the additional as- 
signment of Channel 12 to Phila- 
delphia to be accomplished by sub- 
stituting Channel 4 in Lancaster 
for Channel 8, and making other 
changes in the assignments pro- 
posed by the Commission in the 
Third Notice. The counterpro- 
posal requested that Station 
WGAL-TV, now operating on 
Channel 4 in Lancaster be con- 
tinued on that channel with low 
power, or with directional antenna 
in the event that an increase of 
power is authorized. Daily News 
Television Company requested the 
additional assignment of Channel 
8 or 12 to Philadelphia. Following 
are the changes that would be made 
in the assignments proposed by the 
Commission in the Third Notice: 

City Third Notice 

VHF 
Channel 

No. 
Philadelphia, Pa. 3,6, 10 


Lancaster, Pa. 
Wilmington, Del. 12 


Daily News ”* 
Plan 1 
VHF 
Channel 
No. 
3, 6, 10, 12+ 
8 


City 
Philadelphia, Pa. 
Lancaster, Pa. 
Wilmington, Del. 


™ Daily News proposed two additional 
plans for the assignment of Channel 12 
in Philadelphia. One plan required the 
substitution of Channel 8 in Wilming- 
ton for Channel 12 and the other plan 
required the substitution of Channel 7 
in Wilmington for Channel 12. Daily 
News admitted, however, that its pro- 
posal for the assignment of Channel 12 
to Philadelphia by the assignment of 
Channel 7 to Wilmington was not tech- 
nically feasible and did not urge the 
proposal further. No consideration has, 
therefore, been given this proposal in 
this Report. 

The request for the assignment of 
Channel 12 to Philadelphia by the as- 
signment of Channel 8 to Wilmington 
was made by Daily News for the first 
time in its sworn statement. WGAL, 
Inc., WDEL, Inc., and Elm City Broad- 
casting Corporation filed Motions to 
Strike those portions of the sworn 
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UHF 
Channel 
No. 


17, 23, 29, *35 
21 
53, *59 8+ 


Channel 
17, 23, 29, *35 
21 + 
+ 53, *59 plus UHF7*) 12 


The city of Philadelphia ang 
Philadelphia Chamber of 


merce™ supported the counterps§ ing 
VHF ch 
the den 
sufficien 
port of t 
been suk 
cerning 

try and 
ceivers 

emphasi: 
Wilming 


posals seeking the addition of yp 
Channels 8 or 12 for Philadelphi 
and adopted the engineering Ds 
posals of Daily News Televig, 
Company and Pennsylvania Brogi 
casting Company. 

(f) Statements in Support , 
Philadelphia Counterproposak: 
The Philadelphia parties asser, 
that the size, wealth and indugy 
of the city required an additioy 
VHF channel; that an additioy 


* WGAL, Inc., and WDEL, Inc., on g&, 
tember 25, 1951, filed with the (yy, 
mission identical Motions to Strike te. 
tains portions of the testimony in 4 
sworn statement of Albert M. Gree 
field, President of the Chamber of (qm, 
merce of Greater Philadelphia. 1 
Commission is of the opinion that j 
objections go to the weight to be giy, 
to the evidence and not to its admis, 
bility, materiality or competency, Te 
Motions to Strike are DENIED. 

78 WGAL, Inc., and WDEL, Inc., on S@, 
tember 25, 1951, filed with the Comm 
sion Motions to Strike directed again 8 
all of the evidence contained in t§ a 
sworn statement of Edward D. Bark 
and Arthur Borowsky, filed with ty 
Commission on behalf of Daily Ney 
Television Company. These Motions, 
Strike go to the weight to be given, 
the evidence and not to its admissiij, 
ity, materiality or competency, fy 
this reason, the Motions to Strike » 
DENIED. 


WGAL, Inc., and WDEL, Inc., fig 
substantially identical Motions to Striz 
testimony from the affidavit of Bey 
dict Gimbel, Jr., President of Penns, 
vania Broadcasting Company, and ce. 
tain testimony and exhibits from ty 
affidavit of Virginia R. Erwin, eng. 
neering affiant of Pennsylvania Brow. 
casting Company. The Motions 
Strike Mr. Gimbel’s testimony go oj 
to the weight to be given to the ey. 
dence and not to its admissibility, m 
teriality and competency. The Motig 
to Strike portions of Erwin’s swn 
statement is made on the ground ty 
since the Pennsylvania Broadcastiy 
Company did not file a proper propos! 
to change Paragraph D-1, Appendix: 
of the Third Notice it cannot unte 
Paragraph 7 of the Order of Heariy 
Procedure now introduce i 
which is inconsistent with Appendix 
We find, however, that the original p 
posal of May 7, 1951 was in confi¢ 
with Paragraph D-1, Appendix A a 
that the statement of affiant Virgin 
Erwin is_ consistent with previo 
pleadings since it merely elaboraaf 
upon the original proposal. The Mop 
tions to Strike are DENIED. 


Pennsylvania Broadcasting 
Co. Counterproposal 
VHF UHF 

Channel Channel 
No. No. 


3, 6, 10, 12+ 17, 23, 29, % 
4+ 21 


53, #59 


Daily News 
Plan 2 
VHF UHF 
Channel Channel 
No. No. 
3, 6, 87, 10 17, 23, 29, % 
21 (plus UH 
53, *59 


UHF 


No 


a 
statement of the Daily News Te 
vision Company which introduced t 
new proposal. Paragraphs 5(b), 6,# 
7 of the Order of Hearing Procedil 
issued in this proceeding on July 
1951, make clear that upon proper ® 
jection, the Commission cannot 0 
sider evidence presented in sw 
statements, filed pursuant to_ Pat 
graph 5(b) of the Order of Hear 
Procedure, which does not fall wit} 
the scope of the issues raised by ® 
pleadings in response to Paragraph 
of the Third Notice. The Motions® 
Strike testimony with respect to% 
assignment of Channel 8 in Wilmingt 
are GRANTED. Accordingly, no fs 
ther consideration has been given ® 
request. Since the original prope 
of Daily News requested the assifé 
ment of Channel 8 in Philadelphia 
so far as the Motions to Strike # 
addressed to this part of the coun 
proposal, they are DENIED. 
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Board fi 
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F channel would provide Phil- 
eiphia outlets for the four exist- 
jing networks; and that a fourth 
VHF channel would better serve 
of advertisers for 

cient broadcast time. In sup- 
mn of these contentions, there has 


ising heen submitted economic data con- 
# cerning population, income, indus- 


of television re- 


try and number ; 1 
* with particular 


ceivers in use, 


i} emphasis on comparison with the 


Wilmington and Lancaster markets. 
(g) The counterproposal of 


} pennsylvania Broadcasting Com- 


Hof Channel 12 to 


+ for the additional assignment 
- Philadelphia 
would retain WGAL-TV on Chan- 
nel 4 in lieu of Channel 8 as pro- 
posed by the Commission. This 
would result in a co-channel assign- 
ment separation of 132 miles be- 


"1 tween WGAL-TV and WNBT, New 


York City, and 86 miles between 
WGAL-TV and WNBW, Washing- 


‘Tton. The counterproposal of Daily 


News Television Company for the 
additional assignment of Channel 


“fg to Philadelphia would result in 


ef miles ‘ 
“i WNHC-TV, New Haven, Connecti- 


lily New 
Motions 
> Biven y 
Amissibi. 
ney. Fr 


Strike af 


ne., file 
S to Strit: 
of Ben 
; Penns 
, and ce. 
from tty 
vin, eng. 
lia Broai. 
otions » 
Y 80 onl 
> the en 
dility, m- 
he Moti 
n’s swon 
‘ound th: 
oadca 
T propos’ 
opendix 4 
not unde 
f Heariy 
evidens 
pendix 4 
iginal pr 
in confi 
lix A aij 
it Virgina 
previow 
elaborate 


The Mom 
| Orders. 


icasting 
0Sal 


proper 0 
annot ct 
in swo 
to Patt 


of Hearili 


fall with 
sed by & 
ragraph 
Motions 
ect to B 
W ilming 
ly, no fu 
given t 
al propos 
the assié 
\delphia, 
Strike # 
1e cour 
le 


castit 


| al Reservation. 
| Board of Education supported the 
| reservation of Channel 35 for non- 


a co-channel separation of 152 
between Philadelphia and 


cut. 

(h) Oppositions to Philadelphia 
Counterproposals. Binghamton 
Broadcasters, Inc. and Clark As- 
sociates, Inc., (WNBF-TV) both of 
Binghamton, opposed the requests 
to assign Channel 12 to Philadel- 
phia. The Elm City Broadcasting 
Corp. (WNHC-TV), New Haven, 
and Peoples Broadcasting Corp., 
Lancaster, opposed the requests to 
assign Channel 8 to Wilmington. 
NBC, Inc., opposed the request to 
assign Channel 4 to Lancaster. 
WDEL, Inc., and WGAL, Inc., op- 
posed all the Philadelphia counter- 
proposals. Hearst Radio, Inc., op- 
posed the assignment of Channel 
12 to Wilmington for the reason 
that a co-channel separation of 
156.3 miles would be created be- 
tween WDEL-TV and WNBF-TV, 
Binghamton and an adjacent chan- 
nel separation of 68.8 miles between 
Baltimore and Wilmington. 


(i) Answers to ‘Show Cause 
WGAL, Inc., and WDEL, 
Inc., supported the Commission’s 


| proposed assignments for Lancas- 


ter and Wilmington, respectively, 


| and agreed to the modifications of 


the licenses of their respective 
stations specified in the Commis- 
sion’s show cause orders. , 

(j) The Philadelphia Education- 
The Philadelphia 


commercial educational use, al- 


| though it stated that VHF would 


have been preferred. The Board 
declared that it has been a leader 
in educational ‘television and main- 
tains a full-time professional staff 
devoted to producing radio and 
television programs on existing 
commercial stations. The Execu- 
tive Committee on Educational 
Television supported the Board of 
Education in its proposal for the 
mutual utilization of television 
facilities. No objections have been 
filed to the proposed reservation. 

(k) The Wilmington Educational 
Reservation. The Wilmington 
Board of Public Education sup- 
ported the proposed reservation of 
Channel 59 in Wilmington for non- 
commercial educational use. The 
Board filed copies of letters from 
leading educational institutions 
and civic organizations supporting 


the proposed reservation. The 
Board declared that the financing 
of the station would be shared by 
all participating educational agen- 
cies; that steps have already been 
taken to determine the cost of 
constructing and operating a tele- 
vision station; and that it has 
produced a number of educational 
programs over the local commer- 
cial television station and feels 
that it has the experience and re- 
sources to operate its own station. 
No objections have been filed to 
this proposed reservation. 


Conclusions: The Educational 
Reservations 
340. On the basis of the record, 
the reservations of Channel 35 in 
Philadelphia and Channel 59 in 
Wilmington for non-commercial 
educational use are finalized. 


Conclusions: Requests for VHF 
Channels 8 and 12 in Philadelphia 

341. The counterproposals of 
Pennsylvania Broadcasting Com- 
pany and Daily News Television 
Company, and the supporting coun- 
terproposals of the City of Phil- 
adelphia and the Philadelphia 
Chamber of Commerce would as- 
sign VHF Channel 8 or 12 to Phil- 
adelphia by either (a) retaining 
a VHF assignment in Lancaster on 
Channel 4 with low power, or with 
a directional antenna in the event 
increased power is authorized; or 
(b) shifting the Wilmington or 
Lancaster VHF assignment to a 
UHF channel. No specific UHF 
channel is proposed but it is in- 
dicated that a channel in the 782- 
890 Mc band would have to be 
used. 


342. We do not believe that a 
grant of any of the foregoing coun- 
terproposals is warranted. We rec- 
ognize the size and importance of 
the City of Philadelphia and the 
need for the encouragement of eco- 
nomic competition; nevertheless, it 
is our view that under the circum- 
stances presented the assignment of 
a fourth VHF channel to Philadel- 
phia would not justify the deletion 
of the sole VHF channel from 
cities as large and as important 
as Lancaster or Wilmington. 

343. Moreover, in the case of 
Lancaster, the public would lose its 
only available local VHF service, 
and in the case of Wilmington, the 
state of Delaware would lose its 
only local VHF service; existing 
set owners would be required to 
convert to continue to get their 
local service. While the effect of 
assignment changes on existing 
sets is not a determinative factor 
here, the Commission is unable to 
find the deletion of such existing 
local service is warranted in order 
to provide a fourth VHF assign- 
ment to the City of Philadelphia. 

344. There remains for consider- 
ation the use of directional anten- 
nas or operation of a low powered 
station in Lancaster in order to pro- 
vide a fourth VHF channel to the 
City of Philadelphia. We have 
held in another part of this Report 
that all stations provided for in 
the Assignment Table must be able 
to operate with maximum power. 
Indeed, operation in Lancaster 
with the power proposed by Penn- 
sylvania Broadcasting Company at 
the existing antenna height would 
not satisfy the minimum power 
requirements provided for in the 
Rules. We have also held, for the 
reasons stated elsewhere in this 
Report, that assignments must be 
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based on operation without direc- 
tional antennas. For these reasons, 
the Commission cannot provide an 
assignment at Lancaster based on 
use of a directional antenna or low 
power. 

345. In view of the foregoing, 
the counterproposals of Pennsyl- 
vania Broadcasting Company, Daily 
News Television Company, The 
City of Philadelphia and the Phil- 
adelphia Chamber of Commerce 
are denied. 


346. An appropriate authoriza- 
tion to WDEL, Inc., will be issued 
to specify operation of WDEL-TV 
on Channel 12. The pleadings filed 
by Peoples Broadcasting Co. with 
respect to the WGAL, Inc. show 
cause order have been considered 
elsewhere. 


Final Assignments and 
Reservations 


347. The following assignments 
and reservations are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
Philadelphia, 
Pa. 3,6,10 17, 23, 29, #35 
Lancaster, 


Pa. 8 21 
Wilmington, 

Del. 12 53, *59 
City Third Notice 
VHF 
Channel 
No 


Pittsburgh, Pa. 
Wheeling, W. Va. 


2, 11, *13 
7,9 


PITTSBURGH, BRADDOCK, 
McKEESPORT, WASHINGTON, 
PENNSYLVANIA; 
WHEELING, WEST VIRGINIA; 
STEUBENVILLE, OHIO 


348. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 

VHF 
Channel 

No. 
2, 11, *13 


UHF 
Channel 
No. 
47, 53 

63 


City 


. 7,9 *57 
Steubenville, Ohio 51 
No channels were proposed to be 
assigned to Braddock, or McKees- 
port. 

(b) Counterproposals. Counter- 
proposals have been filed by vari- 
ous parties in these proceedings 
seeking the assignment of one or 
more additional VHF channels to 
Pittsburgh and a first VHF chan- 
nel to Braddock, McKeesport, 
Washington and Steubenville. 


Pittsburgh 


349. (a) Census Data. The stand- 
ard metropolitan area of Pittsburgh 
City Third Notice 


VHF Chan- 
nel No. 


2, 11, *13 
7,9 


Pittsburgh, Pa. 
Wheeling, W. Va. 


has a population of 2,213,000 and 
the city of Pittsburgh has a popu- 
lation of 677,000. 

(b) Existing Station. Allen B. 
DuMont Laboratories is licensed 
for the operation of Station WDTV, 
Pittsburgh on Channel 3. The 
Commission ordered the: licensee to 
show cause why the license of 
WDTV should not be modified to 
specify operation on Channel 2, in 
lieu of Channel 3. DuMont has 
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UHF 
Channel 
N 


47, 53 
*57 


* demands 


UHF Chan- 
nel No. 


47, 53 
¥*57 


not objected to this modification of 
the license of WDTV. 

(c) Counterproposal of WWSW, 
Inc. WWSW, Inc. requested the 
additional assignment of Channel 
4 to Pittsburgh. No other changes 
of the assignments proposed by 
the Commission in the Third No- 
tice would be required. 

(d) Statement in Support of 
Counterproposal of WWSW, Inc. 
WWSW, Inc., stated that adequate 
competition should be established 
in Pittsburgh as soon as possible; 
that there are more than 300,000 
VHF receivers in use in Pittsburgh; 
and that UHF stations can be es- 
tablished only after considerable 
delays. Finally, it was urged that 
the irregular terrain of the Pitts- 
burgh area is such that consider- 
able experimentation would be 
required prior to the utilization of 
the UHF band. 

(e) Counterproposal of Westing- 
house Radio Stations, Inc. West- 
inghouse Radio Stations, Inc., re- 
quested the additional assignment 
of Channel 4 and Channel 9 to 
Pittsburgh. The assignment of 
Channel 4 would require no other 
changes and the assignment of 
Channel 9 would be accomplished 
by making the following changes 
in the assignments proposed by the 
Commission in the Third Notice: 

Proposed Changes 

VHF 
Channel 

No. 


2, 4%, 9+, 11, *13 

(f) Statement in Support of 
Counterproposal of Westinghouse 
Radio Stations, Inc. Westinghouse 
Radio Stations, Inc., stated that, 
“The 8th ranking city of the United 
States [Pittsburgh] needs and 
television service from 
more than 4 commercial stations. 
The diversified economic and cul- 
tural interest of a population mass 
of this size will not only support, 
but actually demand, service from 
at least 6 television stations.” 

(g) Counterproposal of  Alle- 
gheny Broadcasting Corporation. 
Allegheny Broadcasting Corpora- 
tion requested the additional as- 
signment of Channel 4 and Channel 
9 to Pittsburgh, and a change in 
the educational reservation for 
Pittsburgh from VHF Channel 13 
to UHF Channel 47 or 53. The 
assignment of Channel 4 would 
require no other changes; and the 
assignment of Channel 9 would be 
accomplished by making the follow- 
ing changes in the assignments 
proposed by the Commission in the 
Third Notice: 

Proposed Changes 


VHF Chan- UHF Chan- 
nel No. nel No. 


2, 47,97, 11, 13 47, *53 (or *47, 53) 
1, ¢ *57 


(h) Statement in Support of 
Counterproposal of Allegheny 
Broadcasting Corporation. Alle- 
gheny Broadcasting Corporation 
asserted that its “proposals are 
reasonable and the adoption of 
either or all will provide more and 
better television service than will 
the plan proposed by the Commis- 
sion” and that “Section 307(b) of 
the Communications Act of 1934, 
as amended, requires the adoption 
of one or all of the proposals made 
by Allegheny.” In support of its 
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request to shift the Pittsburgh 
educational reservation from VHF 
Channel 13 to UHF Channel 47 or 
53, Allegheny Broadcasting Com- 
pany stated that Pennsylvania, and 
Pittsburgh in particular, had not 
received a fair and equitable share 
of television channels; that the 
reservation resulted in an injustice 
to applicants for commercial sta- 
tions; that Pittsburgh was being 
“penalized” in having one of the 
four educational reservations in the 
VHF band made in the entire 
northeast quadrant of the United 
States, including 14 states and the 
District of Columbia, whereas such 
cities as New York and Philadel- 
phia escaped a VHF educational 
reservation; and that the educators 
and the people of Pittsburgh would 
be better served if the reservation 
were in the UHF band rather than 
in the VHF, in view of the fact 
that the educators would not util- 
ize the VHF assignment as rapidly 
as commercial interests. 


(i) Counterproposal of  Pitts- 
burgh Radio Supply House, Inc. 
Pittsburgh Radio Supply House, 
Inc., requested the additional as- 
signment of Channel 4 and Chan- 
nel 9 to Pittsburgh. The assign- 
ment of Channel 4 would require no 
other changes; and the assignment 
of Channel 9 would be accom- 
plished by the substitution of a 
UHF channel for Channel 9 in 


Wheeling, West Virginia, as fol- 


to assign Channel 4 to Pittsburgh 
have been filed by WBEN, Inc., 
Buffalo, New York, and Crosley 
Broadcasting Corporation, Colum- 
bus, Ohio, and Matta Broadcasting 
Company, Braddock, Pennsylvania. 
Oppositions and conflicting coun- 
terproposals to the requested as- 
signment of Channel 9 at Pitts- 
burgh have been filed by Washing- 
ton Broadcasting Company, Wash- 
ington, Pennsylvania, WSTV, Inc., 
Steubenville, Ohio, WBVP, Inc., 
Beaver Falls, Pennsylvania, The 
Fort Industry Company, Tri-City 
Broadcasting Company and Com- 
munity Broadcasting, Inc., all of 
Wheeling, West Virginia, and by 
Cleveland Broadcasting, Inc., Unit- 
ed Broadcasting Company, The 
WGAR Broadcasting Company and 
WJIW, Inc., all of Cleveland, Ohio. 


(n) The assignment of Channel 
4 to Pittsburgh would result in a 
co-channel assignment separation 
of 162.5 miles between Pittsburgh 
and the existing transmitter site of 
WLWC in Columbus, Ohio. The 
minimum co-channel assignment 
separation in this zone, Zone I, is 
170 miles. 

(o) The Pittsburgh Educational 
Reservation.” The Standing Com- 
mittee of Educators for an Educa- 
tional Television Channel and Du- 
quesne University in Pittsburgh 
supported the reservation of Chan- 
nel 13 in Pittsburgh for non-com- 
mercial educational use. The Stand- 
ing Committee includes the fol- 


City . Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Pittsburgh, Pa. 2, 11, *13 47, 53 2, 4+, 94, 11, *13 47, 53 
Wheeling, W. Va. 7,9 *57 7,% 16+, *57 


(j) Statement in Support of 
Counterproposal of Pittsburgh Ra- 
dio Supply House, Inc. Pittsburgh 
Radio Supply House, Inc., stated 
that other cities ranking lower in 
population than the city of Pitts- 
burgh have been assigned more 
channels for commercial television 
operation and that a fair, efficient 
and equitable allocation of tele- 
vision channels would require that 
additional channels be assigned to 
the Pittsburgh area. 

(k) Counterproposal of WCAE, 
Inc., WCAE requested the addition- 
al assignment of Channel 9 to Pitts- 
burgh by substituting UHF Chan- 
nel 63 in Wheeling, West Virginia, 
for Channel 9, and by making the 
following changes in the assign- 
ments proposed in the Third No- 
tice: 


lowing educational institutions and 
organizations: Carnegie Institute 
of Technology, University of Pitts- 
burgh, Duquesne University, Penn- 
sylvania College for Women, Mt. 
Mercy College, Pittsburgh Council 
P.T.A., Pittsburgh Board of Educa- 
tion, Pittsburgh Catholic Schools, 
Allegheny County Schools, Geneva 
College, Washington and Jefferson 
College, California State Teachers 
College, Seton Hill College, Mrs. 
James Elkus Community Repre- 
sentative and David L. Lawrence, 
Mayor, City of Pittsburgh. Also 
supporting the reservation of 
Channel 13 in Pittsburgh were 
State Teachers College, Edinboro, 
Pennsylvania, St. Vincent College, 
Latrobe, Pennsylvania, Waynes- 
burg College, Waynesburg, Penn- 
sylvania, and State Teachers Col- 


City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 

Pittsburgh, Pa. 2, 11, #13 47, 53 2, 9F, 11, #13 47, 53 
Anderson, Ind. 6 49+ 
Muncie, Ind. 49, 55 55, 61+ 
Bellefontaine, O. 63 65+ 
Hamilton-Middletown, 

Ohio 65 64+ 
Washington, Pa. 63 16+ 
Wheeling, W. Va. 7,9 *57 7,¢ *57, 637 


(1) Statement in Support of 
Counterproposal of WCAE, Inc. 
WCAE, Inc., stated that the com- 
petitive situation in Pittsburgh 
would be improved by the assign- 
ment of additional commercial 
VHF channels to augment the two 
proposed; and that assignments of 
UHF channels would not alleviate 
this condition. 

(m) Opposition and Conflicting 
Counterproposals. Opposition and 
conflicting counterproposals to the 
above Pittsburgh counterproposals 
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lege, Slippery Rock, Pennsylvania. 
The Standing Committee has held 
six meetings to discuss the financ- 
ing and programming of an educa- 
tional television station. A _ bill 
has been introduced in the State 
Legislature providing for the es- 
tablishment of a state television 


7 WWSW, Inc., Pittsburgh, Pennsyl- 
vania, claimed that the reservation of 
VHF Channel 13 for non-commercial 
educational television was, apparently 
as a matter of law, beyond the power 
and discretion delegated to the Com- 
mission by the Communications Act of 
1934. We believe that our decision of 
July 13, 1951, with respect to this mat- 
ter disposed of these contentions. 
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network for non-commercial edu- 
cational television to be financed 
by an appropriation of $2 million. 
The bill also would authorize the 
sum of $50,000, or so much as may 
be necessary for a survey by quali- 
fied personnel for guidance on the 
purchase of necessary sites and 
equipment for the construction of 
a master station and subsidiary 
stations. A sub-committee has been 
appointed by the Standing Com- 
mittee to survey the possibility of 
financial assistance from sources 
other than the Commonwealth of 
Pennsylvania. The Standing Com- 
mittee stated that there was strong 
indication that substantial financial 
support for an educational station 
could be obtained from foundations 
and charitable trusts in the area. 
Some of the heavily endowed pri- 
vate educational institutions have 
indicated, according to the Stand- 
ing Committee, that if the educa- 
tion program on television were 
sufficiently comprehensive, it could 
be used advantageously in these 
institutions and could be supported 
from school grants. Duquesne Uni- 
versity has made some exploratory 
investigation into necessary tele- 
vision equipment, including type 
and cost of apparatus, studio loca- 
tion, sources of program material 
and talent, and the training of 
personnel.” 
McKeesport 


350. (a) Census Data. The City 
of McKeesport has a population of 
52,000. 

(b) Counterproposal of Tri-City 
Broadcasting Company. Tri-City 
Broadcasting Company requested 
that McKeesport be assigned VHF 
Channel 13 for “commercial-educa- 
tional” use in lieu of the assign- 
ment of that channel to Pittsburgh 
for non-commercial educational tel- 
evision use. 

(c) Statement in Support of Tri- 
City Broadcasting Company Coun- 
terproposal. Tri-City Broadcasting 
Company urged that although Mc- 
Keesport is approximately 10 air 
miles southeast of downtown Pitts- 
burgh and is listed by the Census 
Bureau as part of the Pittsburgh 
metropolitan area, it is not a 
“Pittsburgh suburb” but rather a 
major city of Pennsylvania; that 
Pittsburgh educators could not ade- 
quately finance an educational tele- 
vision station; and that to provide 
an opportunity for the presenta- 
tion of non-commercial educational 
programs by colleges and universi- 
ties in the area, Tri-City Broad- 
casting Company would make 
available to educational institu- 
tions 50% of the broadcast. hours 
on its television station if VHF 
Channel 13 were assigned to Mc- 
Keesport and a Tri-City application 


7*The counterproposal of Allegheny 
Broadcasting Corporation requesting 
the reservation of a UHF channel in 
Pittsburgh in lieu of VHF Channel 13 
has been set forth above, and the re- 
quest of Tri-City Broadcasting Com- 
pany for the deletion of Channel 13 
from Pittsburgh is discussed below. 
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for this channel were granted” 
(d) McKeesport is within 4 
miles of Pittsburgh and eligible 
apply for the Pittsburgh channels 
(e) Oppositions and Conflicting 
Counterproposals to the Tri-City 
Counterproposal. Oppositions anj 
conflicting counterproposals to the 
counterproposal of Tri-City Broag. 
casting Company have been file 
by the following Pittsburgh pay. 
ties: Pittsburgh Radio Supp) 
House, Inc., Westinghouse Rady 














Stations, Inc., Allegheny Broag. 
casting Corporation, WWSVW, Ine 
WCAE, Inc., and the Standing 






Committee of Educators for an Ry. 
ucational Channel in Pittsburgh, 


Braddock 


351. (a) Census Data. The city 
of Braddock has a population ¢ 
16,000. ‘ 


(b) Counterproposal of Mat 
Broadcasting Company. Matt, 
Broadcasting Company requeste 
the assignment of Channel 4 x 
Braddock. The assignment of Chap. 
nel 4 would require no othe 
changes. 


(c)Statement in Support of Mat. 
ta Broadcasting Company Counter. 
proposal. Matta stated that a VHP 
television station located at Brag. 
dock would serve a_ substantially 
larger audience than would } 
served by a VHF television stati, 
located at numerous other place; 
proposed to be assigned channek 
in the Third Notice.” 

(d) The assignment of Channd 
4 at Braddock would result in a ¢. 
channel assignment separation o 
169.39 miles between Braddock ani 
the existing transmitter site ¢ 
WLWC in Columbus, Ohio. The 
minimum co-channel separation jp 
this zone, Zone I, is 170 miles, 

(e) Oppositions and Conflictin: 




































7 A counterproposal urging the princi. 
ple that commercial station be re. 
quired to allot prescribed time for 
non-commercial educational use in liey 
of reservation of channels has been 
denied in another part of this Report 
Allegheny Broadcasting Corporation 
filed Motions to Strike portions of th: 
sworn statements of Edward J. Hirsch- 
berg, Wilkes E. Hurley and Ben Farka 
filed on behalf of Tri-City Broadcast 
ing Company. The Motion was directed 
against the statement of Edward J 
Hirschberg on the grounds that state. 
ments of economic and statistical data 
did not indicate their source, are ger- 
erally unsupported conclusions ané 
personal opinions, are without prope 
foundation in fact, and are irrelevant 















and immaterial. The Motion was direct: § 





ed against the statement of Wilkes £ 





Hurley and Ben Farkas on the ground ff 


the testimony related to engineerin 
matters and that no showing was mat 
that affiants were qualified as exper 
engineers in the field of television. Tr- 
City Broadcasting Company replied t: 
the Motion to Strike. The Motions ti 
Strike go to the weight of the evidence 
and not to the admissibility and ar 
DENIED. 













80 Allegheny Broadcasting Corporatio § 


filed Motions to Strike portions of the 
document filed on behalf of Matt 
Broadcasting Company in support of 
its Comments. Matta 


the sworn statement of counsel i 
DENIED as it goes only to the weish! 
of the evidence and not to its admis 
sibility. The Motion to Strike directei 


against the affidavit of William Cf 


Matta is GRANTED on the grounds tha! 


his statement that to the best of hiff 
knowledge and belief the statements 0 


the counsel were true and correct whet 
in face such statement was sworn to# 
a later date and may not have been it 
existence at the time it was said to 
true and correct. The Motion to Strike 
directed against a statement of M 
Matta on the grounds that it was nd 
sworn to is GRANTED. The Motion t 
Strike directed against Section II @ 
a document entitled ‘Economic Dati 


for Braddock Area” is DENIED as "'§ 


goes only to the weight of the evident 
and not to its admissibility. 
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Take advantage of the great fund of experience which Truscon 





has acquired in the steel tower field for television purposes. 





Truscon engineering has encountered and solved many types of 
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problems in tower design and construction. Truscon manufacturing 
facilities are precise and efficient, assuring economical installation. 


Your phone call or letter to any convenient Truscon district office, 
or to our home office in Youngstown, will bring you immedi- 


ate, capable engineering assistance. Call or write today. 
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WXEL-TV, Cleveland, Ohio. WRVB FM-TV, Richmond, Va. WOW, Omaha, Nebr., Truscon 
Truscon Self-Supporting Tower, Truscon Self-Supporting Tower, Truscon Self-Supporting Tower, Self-Supporting AM-FM-TV 
569 feet high. 437 feet high. 485 feet high. Tower, 500 feet high overall. 


















TRUSCON® STEEL COMPANY «© 1104 Albert Street, Youngstown 1, Ohio 


Subsidiary of Republic Steel Corporation ?, : 
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Counterproposals. Oppositions and 
conflicting counterproposals to the 
counterproposal of Matta Broad- 
casting Corporation were filed by 
WBEN, Inc., Buffalo, New York, 
Crosley Broadcasting Corporation, 
Columbus, Ohio, and by Pittsburgh 
Radio Supply House, Inc., West- 
inghouse Radio Stations, Inc., Alle- 
gheny Broadcasting Corporation, 
and WWSVW, Inc., of Pittsburgh, 
Pennsylvania. 


Washington 
352. (a) Census Data. The city 
of Washington has a population of 
26,000. 


(b) Counterproposal of Wash- 
ington Broadcasting Company. 
Washington Broadcasting Company 
proposed alternative plans for as- 
signment of Channel 7 or 9 to 
Washington by making the follow- 
ing changes in the assignments 
proposed by the Commission in the 
Third Notice: 


substitute Channel 51 in Wheel- 
ing.* 

(c) Statement in Support of 
WSTV, Inc., Counterproposal. 
WSTYV stated that Jefferson 
County, in which Steubenville is 
situated, has a _ population of 


95,963 persons as compared with a 
population of 71,253 in Ohio 
County, in which Wheeling is lo- 
cated. It was noted that the state 
of Ohio has 183,393 persons in the 
Wheeling - Steubenville standard 
metropolitan area as compared 
with 169,531 for West Virginia 
within the metropolitan area. It 
was also contended that a VHF 
channel in Steubenville would more 
effectively cover the area since 
Steubenville is located in the east- 
ern portion of Ohio where a sta- 
tion would provide the only VHF 
service to large sections of Ohio. 
It was pointed out that the assign- 
ment of a second VHF channel to 


Industry Company™, Tri-City 
Broadcasting Company and Com- 
munity Broadcasting, Inc., Wheel- 
ing; Allegheny Broadcasting Corp., 
Pittsburgh Radio Supply House, 
WCAE, Inc., and Westinghohuse 
Radio Stations, Inc., Pittsburgh; 
and Washington Broadcasting Com- 
pany, Washington. 

(e) The Wheeling Educational 
Reservation. A request to accept a 
late filing by the JCET in support 
of the reservation of UHF Chan- 
nel 57 for non-commercial educa- 
tional use in Wheeling, West Vir- 
ginia, was denied by the Commis- 
sion on October 17, 1951. No objec- 
tion has been filed to the proposed 
reservation of Channel 57 for non- 
commercial educational use in 
Wheeling. 

(f) The assignment of Channel 
57 to Wheeling would be in ac- 
cordance with our Rules and 
Standards adopted herein. How- 
ever, the assignment of Channel 


City Third Notice Plan 1 Plan 2 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. nel No. nel No. 
Washington, Pa. 63 i? 7 9+ + 
Wheeling, W. Va. 7,9 *57 +,9 *57, 63+ 7,¢ *57, 63+ 


(c) Statement in Support of 
Washington Broadcasting Company 
Counterproposal. Washington 
Broadcasting Company urged that 
the assignment of a VHF channel 
to Washington in lieu of a UHF 
channel would make more effective 
use of the receivers presently in 
the hands of the persons residing 
in the Washington area," 

(d) Oppositions and Conflicting 
Counterproposals to the Washing- 
ton Broadcasting Company Coun- 
terproposal. Oppositions and con- 
flicting counterproposals to the 
counterproposal of Washington 
Broadcasting Company have been 
filed by Pittsburgh Radio Supply 
House, Inc., Westinghouse Radio 
Stations, Inc., Allegheny Broad- 
casting Corporation, WWSW, Inc., 
and WCAE, Ince., of Pittsburgh; 
Fort Industry Company, Tri-City 
Broadcasting Company, and Com- 


munity Broadcasting, Inc., of 
Wheeling; and WSTV, Inc., of 
Steubenville. 


Wheeling-Steubenville 


353. (a) Census Data. The 
Wheeling- Steubenville standard 
metropolitan area has a _ popula- 
tion of 354,000. The city of Wheel- 
ing has a population of 59,000 and 
the city of Steubenville has a popu- 
lation of 36,000. 

(b) Counterproposal of WSTV, 
Inc. WSTV, Inc., requested that 
the Commission delete either Chan- 
nel 7 or Channel 9 from Wheeling 
for assignment to Steubenville and 


81 Allegheny Broadcasting Corporation 
on October 1, 1951 filed with the Com- 
mission Motions to Strike certain por- 
tions of the sworn statement of William 
S. Yard, President of Washington 
Broadcasting Company, filed on behalf 
of Washington Broadcasting Company, 
in which he incorporated by reference 
the Comments of the Company on the 
grounds that the statements are con- 
clusions of the witness without factual 
basis and that the witness had not been 
qualified as an engineer to give expert 
testimony with respect to grades of 
service rendered by a station, gains of 
population, and to make comparison 
between a UHF station and a VHF sta- 
tion. Washington Broadcasting Com- 
Pany answered and opposed the Mo- 
tions to Strike. The Motions to Strike 
are DENIED since they go to the weight 
to be given to the evidence and not to 
its admissibility as evidence in this 
, proceeding. 
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Wheeling would merely result in 
duplication of service whereas the 
assignment of a VHF channel to 
Steubenville would afford a first 
VHF service. It was also asserted 
that the rough terrain in and near 
Steubenville necessitates a VHF 
facility for adequate television 
coverage in the area.* 

(d) Oppositions and Conflicting 
Counterproposals to the WSTV, 
Inc., Counterproposal. Oppositions 
and conflicting counterproposals to 
to the counterproposal of WSTV, 
Inc., have been filed by The Fort 


82On December 6, 1951, WSTV, Inc., 
filed a request for acceptance of amend- 
ment it is proposed as an alternative 
that the assignment of television chan- 
nels to Wheeling and Steubenville be 
combined so as to assign Channels 7, 9, 
51 and 57 to the Wheeling-Steubenville 
standard meropolitan area. Fort Indus- 
try opposed the acceptance of this 
amendment on the grounds that it was 
filed too late and that good cause for 
its acceptance was not shown. WSTV 
argued that the evidence adduced in 
the hearing would support the alter- 
native counterproposal and cited the 
position taken by Fort Industry with 
respect to Pittsburgh’s request for de- 
letion of a Wheeling channel as estab- 
lishing that Fort Industry recognized 
the homogeneity of the area. It is our 
view that acceptance of this amend- 
ment is not necessary since we believe 
the possibility of assigning all the chan- 
nels in Wheeling and Steubenville to 
these cities jointly is of necessity in 
issue in this proceeding, especially in 
view of the evidence adduced. 


88 Allegheny Broadcasting Corporation 
filed Motions to Strike certain portions 
of the sworn statements of John J. 
Laux, Executive Vice President of 
WSTV, Inc., and Julius Cohen, engi- 
neering affiant of WSTV, Inc., filed with 
the Commission on behalf of WSTV, 
Inc. The reasons advanced for the Mo- 
tion to Strike the statement of Mr. 
Laux are that he attempted to give 
legal and engineering testimony when 
he had not been qualified as an expert 
and the statement of Mr. Cohen for the 
reason that in the last paragraph of 
his statement he attempted to set forth 
conclusions of law. The Motions to 
Strike are DENIED since they go to the 
weight to be given to the evidence and 
not to its admissibility as evidence in 
this proceeding. 
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57 in Steubenville would result in 
a violation of the separation re- 
quirements to protect against 
sound image separation since Steu- 
benville and Butler, Pennsylvania 
are only 52 miles apart. 


Conclusions: The Pittsburgh 
Educational Reservation 


354. The educational organiza- 
tions in Pittsburgh have demon- 
strated their interest in establish- 
ing a non-commercial educational 
television station in the Pittsburgh 
area. They have supported this in- 
terest with concrete plans to estab- 
lish such a station by banding to- 
gether in an_ association, the 
Standing Committee of Educators 
for an Educational Television 
Channel in the Pittsburgh area. 
Further, a bill has been introduced 
in the State Legislature providing 
for the establishment of a state 
television network to be financed 
by an appropriation of two million 
dollars. It is our view, in light of 
the record, that the reasons for the 
reservation of a VHF channel for 
educational purposes are _ partic- 
ularly applicable in the Pittsburgh 
area. 


8 Allegheny Broadcasting Corporation 
filed Motions to Strike certain portions 
of the sworn statement of William E. 
Rine, Vice President of the Fort Indus- 
try Company, filed in support of the 
Commission’s proposed assignment for 
Wheeling. The Motion to Strike was 
directed against Mr. Rine’s sworn state- 
ment on the grounds that the affiant 
offered engineering and legal conclu- 
sions when he had not been qualified. 
Motions to Strike were also directed 
against statements of seven individuals 
prominent in business and civic lifé in 
Wheeling, which were filed in support 
of the Fort Industry Company com- 
ment of September 10, 1951. The Mo- 
tions to Strike were directed against 
these seven sworn statements on the 
grounds that they are hearsay, that 
they are statements of personal belief, 
and that the affiants have not been 
qualified as expert engineers and as 
attorneys. Fort Industry Company filed 
an answer to the Motions to Strike. 
The Motions to Strike are DENIED 
since they go only to the weight to be 
given to the evidence and not to its 
admissibility as evidence in this pro- 
ceeding. Allegheny Broadcasting Corp. 
filed a Motion to Strike the statement 
of Irvin Stewart, President of West Vir- 
ginia University, on the grounds that 
the statement has not been sworn to. 
The Motion to Strike is GRANTED. In 
Paragraph 5(d) of the Order of Hearing 
Procedure of July 25, 1951, the Com- 
mission provided that statements not 
sworn to will not receive any consid- 
eration. 
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355. We reject the contention of 
Allegheny Broadcasting Company 
that the effect of the proposed res. 
ervation on applicants for cop. 
mercial stations in Pittsburgh ye. 
quires the deletion of that reserva. 
tion from the VHF.© We also re. 
ject the argument that the educa. 
tors and the people of Pittsburgh 
would be better served if the res. 
ervation were in the UHF bang 
rather than in the VHF; we fing 
no adequate basis on the record fo 
such a conclusion. Moreover, with 
respect to the counterproposal of 
Tri-City Broadcasting Company 
McKeesport is situated less than 
15 miles from Pittsburgh, and wij 
receive Grade A_ service fron 
Pittsburgh. Further, applicant; 
from McKeesport are eligible t 
apply for the channels assigned ty 
Pittsburgh in accordance with the 
rules adopted herein. For this reg. 
son we find no basis in the recor 
to delete an assignment from 
Pittsburgh in order to create one 
for McKeesport.” 

356. In view of the foregoing 
we believe that the record requires 
that the proposed reservation of 
Channel 13 in Pittsburgh for nop. 
commercial educational use he 
finalized. 


Conclusions: Pittsburgh and Brad. 
dock (Channel 4) 


Pittsburgh 





























357. Four parties, 
Radio Supply House, Ine., Alle. 
gheny Broadcasting Company, 
Westinghouse Radio Stations, Inc, 
and WWSW, Inc. requested the ad. 
ditional assignment of VHF Chan. 
nel 4 to Pittsburgh; and Matta 
Broadcasting Company requested 
the assigment of Channel 4 to 
Braddock. It is our view that these 
counterproposals must, on the basis 
of the record, be denied. The as. 
signment of Channel 4 to Pitts. 
burgh or to Braddock would involve 
co-channel assignment separations 
of 162.5 miles or 169.39 miles, re- 
spectively, to Station WLWC in 
Columbus, Ohio. The minimum se- 
paration in Zone I, which is appli- 
cable here, is 170 miles. Since a 
grant of either counterproposal 
would result in a separation less 
than the required minimum, these 
counterproposals can not be grant- 
ed. Accordingly, the counterpro- 
posals of Pittsburgh Radio Supply 
House, Inc., Allegheny Broadcast- 
ing Company, Westinghouse Radio 
Stations, Inc.. WWSW, Inc., and 
Matta Broadcasting Company are 
denied in so far as they request the 
assignment of Channel 4 to Pitts- 
burgh and Braddock, respectively. 
































Conclusions: Pittsburgh, Washing- 
ton, Wheeling-Steubenville 
(Channels 7 and 9) 

358. Four parties, Pittsburgh 
Radio Supply House, Inc., Alle 
gheny Broadcasting Company, 
Westinghouse Radio Stations, Inc, 
and WCAE, Inc., requested the ad- 
ditional assignment of Channel ? 
to Pittsburgh and the deletion of 
this channel from Wheeling. Wash- 
ington Broadcasting Company re 
quested the additional assignment 
of either Channel 7 or Channel $ 
to Washington by deleting a char 
nel from Wheeling. WSTV, Ine. 
requested the additional assigt- 
ment of either Channel 7 or Chan- 
nel 9 to Steubenville by deleting 






































8 See our decision with respect to the 
educational reservation in Boston. 







86 See also our decision with respect t 
Boston and Brockton. 
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channel from Wheeling. 

359. We believe, in view of the 
common identity and economic in- 
terest of Wheeling and Steuben- 
ville, that these cities should be 
considered as a single entity for 
assignment _ purposes. The 1950 
Census of Population Report in- 
cludes Wheeling and Steubenville 
in one standard metropolitan area 
defined as Wheeling-Steubenville, 
with a population of 354,092 per- 
sons. The parties in this proceed- 
ing have explicitly recognized that 
the needs of the entire area for 
television service should be con- 
sidered rather than the needs of 
the cities within it separately. For 
example, Fort Industry in its state- 
ment of September 10, 1951 in 
opposition to the request for dele- 
tion of a VHF channel from Wheel- 
ing to be assigned to Pittsburgh 
stated: 

The allocation of two VHF chan- 

nels to the Wheeling-Steubenville 

metropolitan area is necessary 
to provide a choice of local ex- 

pression and to promote a 

healthy competitive situation. 
In its brief, WCAE, Inc., posed 
the conflicting requests of Pitts- 
burgh, Wheeling-Steubenville as 
follows: 

Moreover, in the last analysis the 
comparative needs of the Pitts- 
burgh metropolitan area must be 
weighed against the correspond- 
ing needs of the Wheeling-Steu- 
benville metropolitan area taken 
together and not as two separate 
areas. 

360. Accordingly, the assign- 
ments made to Wheeling and to 
Steubenville will be revised to pro- 
vide assignments to Wheeling- 
Steubenville rather than to the re- 
spective cities. 

361. In view of our decision, the 
requests of the Pittsburgh parties 
for the assignment of Channel 9, 
and of the Washington party for 
the assignment of either Channel 
7 or Channel 9, must be considered 
as requests to delete that channel 
from Wheeling-Steubenville. We 
do not believe that’ the record jus- 
tifies the deletion of a channel from 
Wheeling-Steubenville in order to 
assign that channel to Pittsburgh. 
As indicated above, the Commission 
in the Third Notice proposed the 
assignment of three VHF and two 
UHF channels to Pittsburgh. A 
grant of the Pittsburgh requests 
for the assignment of Chhnnel 9 
would add a fourth VHF channel 
to the Pittsburgh area. We do not 
believe the record justifies the dele- 
tion of the second VHF channel 
assigned to Wheeling-Steubenville 
for this purpose. We reach the 
same conclusion with respect to the 
request for the deletion of a VHF 
channel from Wheeling and the as- 
signment thereof to Washington. 
Washington is located 23 miles 
from Pittsburgh and in a suburban 
part of the Pittsburgh standard 
metropolitan area. Moreover, 
would receive VHF 
Grade A service from the stations 
assigned to Pittsburgh in addition 
to VHF Grade A service from the 
operation of a station in Wheeling. 


362. Accordingly, the counter- 
parts of Pittsburgh Radio Supply 
House, Inc., Allegheny Broadcast- 
ing Company, Westinghouse Radio 
Stations, Inc., and WCAE, Inc., are 
denied in so far as they request the 
assignment of Channel 9 to Pitts- 
burgh; the counterproposal of 
Washington Broadcasting Company 
ls denied and the counterproposal 
of WSTV, Inc., is denied in so far 


as they request the assignment of 
either Channel 7 or 9 to Steuben- 
ville only. 
Conclusions: Additional Channel 
for Pittsburgh 

363. We believe that the assign- 
ment of an additional channel in 
Pittsburgh warranted on the basis 
of the record. It was above pointed 
out that, in establishing the Table 








the assignment of VHF Channel 3 
to Altoona. No other changes 
would be required in the assign- 
ments proposed by the Commission 
in the Third Notice. 

(c) Statement in Support of 
Gable Broadcasting Company 
Counterproposal. Gable Broadcast- 
ing Company stated that a VHF 
channel located in Altoona would 


City Third Notice 
VHF Chan- UHF Chan- 
nel No. nel No. 
Harrisonburg, Va. + 34 
Norfolk- 

Portsmouth, Va. 10, 12 15, *21, 27 
Richmond, Va. 3,6 *23, 29 
Huntington, W. Va. 8,13 *53 
Charleston, W. Va. 3 *43,49 





of Assignments, we have given 
consideration to the factor of popu- 
lation; thus, cities with a popula- 
tion from 250,000 to 1,000,000 have 
been provided from 4 to 6 assign- 
ments. We believe, further, that 
a city with a population of 400,000 
or more, the top 25 cities in the 
country, should have a total of at 
least 6 channels, including both 
VHF and UHF, where such assign- 
ments are technically feasible. It 
was above noted, however, that the 
counterproposals requesting adli- 
tional VHF channels for Pittsburgh 
could not be granted. UHF Chan- 
nel 16 in Pittsburgh would meet 
the required mileage spacings for 
channel assignments in Zone I. Ac- 
cordingly, Channel 16 will be as- 
signed to Pittsburgh. 
Conclusions: The Wheeling 
Educational Reservation 

364. As indicated above, the 
assignment of Channel 57 to Wheel- 
ing is in accordance with our 
standards, but the assignment of 
this channel to Steubenville would 
result in a sound image separation 
below the required minimum 60 
miles. In view of the fact that no 
objections to the reservation were 
filed, the reservation of Channel 57 
in Wheeling for non-commercial 
educational use is finalized. 
Conclusions: Show Cause Order 

365. Allen B. DuMont Labora- 
tories, Inc., has not objected to the 
proposed modification of the license 
of Station WDTV to specify opera- 
tion on Channel 2 rather than 
Channel 3. Accordingly, an ap- 
propriate authorization to Allen B. 
DuMont Laboratories, Inc., will be 
issued to specify operation of Sta- 
tion WDTV on Channel 2. 


Final Assignments and 
Reservations 


366. The following assignments 

and reservations are adopted: 
VHF Chan- UHF Chan- 

City nel No. nel No. 
Pittsburgh, Pa. 2, 11, *13 16, 47, 53 
Washington, Pa. 63 
Wheeling, W. Va. *57 
Wheeling, W. Va.- 

Steubenville, O. 7,9 51 


ALTOONA, PENNSYLVANIA, 

HARRISONBURG, VIRGINIA 

367. Proposed Assignments. In 
the Third Notice the Commission 


serve substantial portions of the 
population of surrounding counties 
which would receive some VHF 
service only from one proposed as- 
signment in Johnstown, Pennsyl- 
vania, and noted that there are 
presently 10,000 receivers in Al- 
toona and surrounding areas. 

(d) Oppositions and Conflicting 
Counterproposals to Counterpropo- 
sal of Gable Broadcasting Com- 
pany. Cornell University filed a 
mutually exclusive counterproposal 
for the addition of Channel 3 to 
Ithaca. The addition of Channel 3 
to Ithaca has been denied for the 
reasons set forth in the discussion 
of that counterproposal. Shenan- 
doah Valley Broadcasting Corpora- 
tion, Harrisonburg, Virginia, filed 
a mutually exclusive counterpro- 
posal for the addition of Channel 3 
to Harrisonburg. 

(e) In the Third Notice it was 
proposed to assign Channel 10 to 
Philadelphia, Pennsylvania, Roch- 
ester, New York, and Columbus, 
Ohio. The distances from Altoona 
to Philadelphia, Rochester and Co- 
lumbus are 176, 187, and 246 miles, 
respectively. The Third Notice 
proposed the assignment of adja- 
cent Channel 9 to Wheeling, West 
Virginia, at a distance of 126 miles 
from Altoona, and Channel 11 to 
Pittsburgh, Pennsylvania, at a dis- 
tance of 84 miles from Altoona. 


Harrisonburg 

369. (a) Census Data. The city 
of Harrisonburg has a population 
of 11,000. 

(b) Counterproposal of Shenan- 
doah Valley Broadcasting Corp. 
Shenandoah Valley Broadcasting 
Corp., requested the addition of a 
VHF channel to Harrisonburg. 
This request is made contingent by 
Shenandoah Valley Broadcasting 
Corp. on the grant of other counter- 
proposals and would add either 
Channel 3, or Channel 12, to Harri- 
sonburg. The requested addition 
of Channel 12 to Harrisonburg is 
made contingent upon our adoption 
of the counterproposal of South- 
eastern Ohio Broadcasting Com- 
pany, Inc., Zanesville, Ohio, to as- 
sign Channel 12 to Zanesville. We 
have in another part of this Report 





proposed the following assign- denied the counterproposal of 
ments: Southeastern Ohio Broadcasting 
VHF Chan- UHF Chan- 

City nel No. nel No. 
Altoona, Pa. 19, 25 
Harrisonburg, Va. 34 

Altoona Company, Inc., to assign Channel 
368. (a) Census Data. The 12 to Zanesville, and accordingly, 


standard metropolitan area of Al- 
toona has a population of 140,000 
and the city of Altoona has a popu- 
lation of 77,000. 

(b) Counterproposal of Gable 
Broadcasting Company. Gable 
Broadcasting Company requested 
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the request for assignment of 
Channel 12 at Harrisonburg will 
not be discussed further. 

(c) The requested addition of 
Channel 3. to Harrisonburg is made 
contingent upon our adoption of 
the counterproposal of WTAR Ra- 
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dio Corporation, Norfolk, Virginia, 
to assign Channel 3 at Norfolk and 
the counterproposal of WSAZ, Inc., 
Huntington, West Virginia, to as- 
sign Channel 3 at Huntington.” 
The assignment of Channel 3 would 
be accomplished by making the fol- 
lowing changes in the assignments 
proposed by the Commission in the 
Third Notice: 


Proposed Changes 


VHF Chan- UHF Chan- 
nel No. nel No. 
3F 34 
3+, 10 15, *21, 27 
6, 12+ *23, 29 
3+, 13 *53 
8+ *43, 49 
(d) Statement in Support of 


Shenandoah Valley Broadcasting 
Corp. Counterproposal. Shenandoah 
Valley Broadcasting Corp., stated 
that its proposal would improve the 
over-all assignment plan of tele- 
vision stations in the United States 
on the basis of the priorities set 
forth in the Third Notice. 

(e) Channel 3 at Harrisonburg 
as proposed by Shenandoah Vailey 
would be 179 miles from the closest 
co-channel station at Norfolk, Vir- 
ginia,” and 105 miles from the 
closest adjacent channel (4) at 
Washington, D. C. These distances 
meet the minimum § separations 
adopted in the Report for this 
Zone. 

(f) Oppositions 
Counterproposals to Shenandoah 
Valley Broadcasting Corp. The 
counterproposal of Shenandoah 
Valley Broadcasting Corp., is mu- 
tually exclusive with the counter- 
proposal of Gable Broadcasting 
Company and Hampton Roads 
Broadcasting Corp., Newport 
News, Virginia.” Richmond News- 
papers, Inc., Richmond, Virginia, 
opposed the counterproposal of 
Shenandoah Valley for the assign- 
ment of Channel 3 to Harrisonburg, 
if it could be achieved only by the 
deletion of a VHF channel from 


and Conflicting 


Richmond. In light of our action 
granting the counterproposal of 
WTAR, Inc., which substitutes 


Channel 12 in Richmond for Chan- 
nel 3, Channel 3 can be assigned to 
Harrisonburg without deleting a 
Richmond channel and therefore 
meets the Richmond Newspapers, 
Inc., objection. Larus & Brother, 
Inc., Richmond, Virginia, opposed 
the counterproposal of Shenandoah 
Broadcasting Corporation seeking 
the assignment of Channel 3 in 
Harrisonburg since this would pre- 
clude the utilization of Channel 3 
in Richmond. For this reason 
Larus & Brother also opposed the 
counterproposal of WTAR, Inc., to 
assign Channel 3 to Norfolk in 
place of Richmond. Our action 
elsewhere in this Report granting 
the WTAR, Inc., counterproposal 
is determinative of the opposition 
of Larus & Brother with respect 


8’ We have elsewhere in this Report 
granted the counterproposals of WTAR 
Radio Corporation to assign Channel 3 
at Norfolk and of WSAZ, Inc., to as- 
sign Channel 3 at Huntington. The 
WSAZ, Inc., counterproposal also sub- 
stitutes Channel 8 for Channel 3 in 
Charleston, W. Va. 


8S We have in another part of this Re- 
port determined that the license of 
Station WTAR-TV, Norfolk, Virginia, 
will be modified to specify Channel 3. 


"Elsewhere in this Report we have 
denied the counterproposal of Hampton 
Broadcasting Corp. for the reasons there 
stated. 


Final TV Report ® 


Page 45 


to the utilization of Channel 3 in 
Richmond. 
Conclusion 

370. The foregoing counterpro- 
posals of Gable Broadcasting Com- 
pany and Shenandoah Broadcasting 
Company seeking the assignment 
of Channel 3 to Altoona and Harri- 
sonburg, respectively, are mutually 
exclusive. As indicated above, how- 
ever, the assignment of Channel 10 
to Altoona would be in accordance 
with our standards adopted herein. 
It is our view that the record sup- 
ports the basis for the additional 
assignment of a VHF channel to 
both Altoona and Harrisonburg. 
The conflict between these com- 
munities can be resolved by the as- 
signment of Channel 10 to Altoona 
and Channel 3 to Harrisonburg. 
Accordingly, the counterproposal 
of Gable Broadcasting Company is 
denied in so far as it requests 
Channel 3 in Altoona, and Channel 
10 is assigned to Altoona; and the 
counterproposal of Shenandoah 
Broadcasting Corp. is granted in 
so far as it requests the assign- 
ment of Channel 3 in Harrisonburg. 


Final Assignments 


371. The following assignments 
for Altoona and Harrisonburg are 
adopted: ” 


City 


Altoona, Pa. 
Harrisonburg, Va. 


STATE COLLEGE, PENNSYL- 
VANIA EDUCATIONAL 
RESERVATION 

372. (a) Proposed Reservation. 
In the Third Notice the Commission 
proposed the reservation of Chan- 
nel 44 for non-commercial educa- 
tional use at State College. 

373. (b) The JCET supported 
the reservation of Channel 44 in 
State College, the site of Penn- 
sylvania State College. No objec- 
tions to the proposed reservation 
were filed. 

Conclusions 


On the basis of the record, the 
reservation of Channel 44 for non- 
commercial educational use in 
State College is finalized. 
JOHNSTOWN, PENNSYLVANIA 

374. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
VHF Channel 6 and UHF Channel 
56 to Johnstown. 

(b) Existing Stations. WJAC, 
Inc., is licensed for the operation 
of WJAC-TV, Johnstown, on Chan- 
nel 13. The Commission ordered 
the licensee to show cause why the 
license of WJAC-TV should not be 
modified to specify operation on 
Channel 6 in lieu of Channel 13. 

(c) Answer of WJAC, Inc. to 
Show Cause Order. WJAC, Inc. 
stated that it did not object to the 
proposed modification of the 
WJAC-TV licerise. 


Conclusion 


375. In view of the foregoing, an 
appropriate authorization to 
WJAC, Inc., will be issued to spec- 
ify operation of WJAC-TV on 
Channel 6. 

ERIE, PENNSYLVANIA 

376. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice, the Commission proposed the 
assignment of VHF Channel 12 
and UHF Channels 35 and 41 to 
Erie, with Channel 41 reserved for 


*® No request was made on the record 
for an educational reservation in Al- 
toona. ~ 
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non-commercial educational use. 

(b) Census Data. The metropoli- 
tain area of Erie has a population 
of 219,000 and the City of Erie has 
a population of 131,000. 

(c) Existing Stations. Dispatch, 
Ine., is licensed for the operation 
of Station WICU on Channel 12 in 
Erie. 

(d) Counterproposal of Erie Tel- 
evision Corporation. Erie Television 
Corporation requested the addi- 
tional assignment of Channel 64 
to Erie by making the following 
changes in the assignments pro- 
posed in the Third Notice: 


Third Notice 


VHF Chan- 
nel No. 


(e) Statement in Support of Erie 
Television Corporation Counter- 
proposal. Erie Television Corpora- 
tion stated that a grant of its coun- 
terproposal would be in accordance 
with the Commission’s rules, with 
the exception that Channel 47 pro- 
posed for Pittsburgh, Pennsyl- 
vania, is at a distance of 71 miles 
from Oil City. The required mile- 
age separation to protect against 


VHF Chan- UHF Chan- 
nel No. nel No. 


10 19, 25 
3 34 


image interference between Chan- 
nel 47 and Channel 62 is 75 miles. 
The Erie Television Corp. asserted 
however, that the terrain between 
Pittsburgh and Oil City is ex- 
tremely rugged and that it is not 
expected that image interference 
would result from utilizing Chan- 
nel 47 at Pittsburgh and Channel 
62 at Oil City; that it would be 
possible to locate transmitters in 
Pittsburgh and Oil City so that the 
required 75 miles spacing could be 
met; and that because of expected 
improvements in receiver design, 
the operation of stations on Chan- 
nel 47 in Pittsburgh and on Chan- 
nel 62 in Oil City woul not result 
in objectionable image interference. 

(f) Oppositions and Conflicting 
Counterproposals to the Erie Tele- 
vision Corporation Counterpropo- 
sal. A conflicting counterproposal 
was filed jointly by Buffalo Courier 
Express, Inc., WGR Broadcasting 
Corporation and WBKV, Inc., all 
of Buffalo, New York, requesting, 
in part, that either Channel 59 or 
Channel 62 be assigned to Niagara 
Falls, New York. This counter- 
proposal of the Buffalo parties has 
been discussed above and denied 
for the reasons there stated. 


(g) Counterproposal of Presque 
Isle Broadcasting Company. Pres- 
que Isle Broadcasting Company 
filed a counterproposal requesting 
the assignment of all commercial 
television at Erie to the UHF band 
and the shift of the educaiiona! 
reservation from UHF Channel 41 
to VHF Channel 12 so that the two 
UHF channels would be available 
for commercial use. Alternatively, 
it was requested by Presque Isle 
that UHF Channel 58 be assigned 
to Erie and deleted from James- 
town, New York; or that a flexi- 
bility channel be added to Erie. 
The alternative counterproposals of 
Presque Isle are as follows: 
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UHF Chan- 
nel No. 


12 35, *41 12 
64 


City 
VHF Chan- 
nel No. 


Plan 1 
Erie, Pa. 12 
Plan 2 
Erie, Pa. 12 
Jamestown, N. Y. 
Plan 3 
Erie, Pa. 12 


(h) Statement in Support of 
Presque Isle Broadcasting Com- 
pany Counterproposal. _ Presque 
Isle asserted that intermixture of 
commercial VHF and UHF tele- 
vision channels in Erie, should be 


LS 


Proposed Changes 


VHF Chan- UHF Chan- 
nel No. nel No. 


35, *41, 647 
62+ 


eliminated in order to equalize 
competition between UHF and 
VHF commercial stations. It was 
asserted that the inequality of 
competition, resulting from inter- 
mixture would discourage applica- 
tions for the only UHF commer- 
cial television channel and, conse- 
quently, would delay a competitive 
service to Erie. Presque Isle con- 
tended that there need be no in- 
jury to the existing licensee opera- 
tion on Channel 12, or to the own- 
ers of VHF television receivers in 
the Erie area, since a reasonable 
period of time could be provided 
the existing VHF station to convert 
to UHF. In support of its alter- 
native request that an additional 
UHF channel be assigned to Erie, 
Presque Isle asserted that while 
this alternative proposal would not 
meet the objections to intermix- 
ture, an additional UHF commer- 
cial channel in Erie would provide 
an incentive to the public purchase 
VHF-UHF receivers or UHF con- 
verters more promptly and_ in 
greater number than if only 1 UHF 
station were competing with the 
VHF station. 

(i) Opposition to the Presque 
Isle Broadcasting Company Coun- 
terproposal. Dispatch, Inc.  op- 
posed the counterproposal of 
Presque Isle to move existing Sta- 
tion WICU to the UHF band and 
to move the educational reserva- 
tion to VHF Channel 12. Dispatch, 
Inc. asserted that converting the 
existing VHF television station to 
the UHF would be expensive, both 
to the licensee and the public. 
Moreover, it was asserted that if 
the existing station were required 
to change to the UHF, 11,735 per- 
sons would lose their only commer- 
cial television service. 

(j) The Erie Educational Reserv- 
ation. The JCET supported the 
reservation of Channel 41 in Erie 
for non-commercial educational 
use. No objection was filed to the 
reservation of this channel. 

Conclusion: Channel 64 

377. With respect to the Erie 
Television Corporation counter- 
proposal, we have discussed above 
the necessity for maintaining 75 
mile separation between channels 
in the UHF band spaced 15 chan- 
nels apart. It is our view that the 
request must be denied for the 
reasons set out in our discussion 
of minimum separation in the 
UHF. 

Conclusion: Channels 12 and *41 

378. It is our view that Presque 
Isle’s counterproposal requesting 
that all commercial television in 
Erie be assigned to the UHF band 
and the educational reservation 
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Third Notice 
UHF Chan- 


Proposed Changes 


VHF Chan- UHF Chan. 
nel No. nel No. nel No, 
35, *41 


35, *41 12 
58 


*12¢ 35, 41+ 


34, *41, 583 
+ 


35, *41 12 35, *41, plus 


Flex. Channg 


——————— 
shifted from UHF Channel 41 ty 
VHF Channel 12 should be deniej 
We do not believe that the arg) 
ments advanced by Presque Ig) 
outweigh such other  importay 
factors as wide VHF coverag: 
which have led to the adoption ¢ 
our general policy concerning th 
reservation of VHF channels fy 
non-commercial educational sty. 
tions. We have proposed the a. 
signment of only one VHF channg 
to Erie; and in light of the fap 
that the educational interests ;, 
that community have not requestg 
the reservation of that VHF chap. 
nel for non-commercial education, 
use and have made no showin 
with respect to the utilization of, 
VHF channel, we do not believe th 
record supports the shifting of th 
educational reservation to the only 
VHF channel in Erie. Furthe. 
more, since station WICU is pre. 
ently operating on this VHF chap. 
nel, a grant of the Presque Isk 
request would necessitate a dj. 
ruption of television service 
Erie. 

Conclusions: Channel 58 and 

Flexibility Channel 

379. It is our view that the gl. 
ternative request of Presque Is: 
Broadcasting Company that UH 
Channel 58 be deleted from Jame. 
town, New York, and assigned : 
Erie must also be denied. No bazsis 
has been established in the recor! 
for the deletion of the only chap 
nel assigned to Jamestown in orde 
to provide a fourth channel fr 
Erie. However, the Commissin 
believes that, on the basis of th 
record, the addition of a UHF « 
signment to Erie is warranted 
Accordingly, the counterpropos! 
of Presque Isle Broadcasting Con. 
pany, insofar as it requests th 
assignment to Erie of a cham 
from the 782-890 Me. band, is war 
ranted and we are assigning Char- 
nel 66 to Erie. 

Conclusion: The Educational 

Reservation 
It is our view on the basi 
record that the propose 


380. 
of the 


reservation of UHF Channel 41 fof 


non-commercial educational use i 

Erie should be finalized. 

Final Assignment and Reservatii 
381. The following assignment 

and reservation are adopted: 

City VHF Chan- UHF Chan- 

nel No. nel No. 
Erie 12 35, *41, 66 


LOCK HAVEN, PENNSYLVAN§ 

382. (a) Proposed Assignmenif 
In the Third Notice the Comm§ 
sion did not propose the — 
to Lom 


ment of channels 
Haven. 

(b) Census Data. The City © 
Lock Haven has a_ population ¢ 
11,000. 

Counterproposal | 
Haven Broadcasting Corporati 
Lock Haven Broadcasting Corp 
ration requested the assignment? 
UHF Channel 32 to Lock Haver. 

(d) Statement i 5 
Counterproposal 
Broadcasting Corporation. In st 
port of its counterproposal, Le 
Haven Broadcasting Corporalit 
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that the assignment of Chan- 
oT se to Lock Haven, Pennsyl- 
yania, would afford the first tele- 
yision station to Lock Haven and 
a first television service to a small 
area in the vicinity of Lock Haven 
and Wililamsport, Pennsylvania. It 
was also urged that the grant of 
the counterproposal would afford 
the second television service in 
other areas. fj 

Conclusion 

3983. It is our view that the 
assignment of a UHF channel to 
Lock Haven 1s warranted. Accord- 
ingly, the counterproposal of Lock 
Haven Broadcasting Corporation is 
granted and the assignment of 
UHF Channel 32 for Lock Haven 
js adopted. 

BEAVER FALLS, 
PENNSYLVANIA 

384. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion did not propose the assign- 
ment of any channels to Beaver 
Falls. 

(b) Census 
Beaver Falls 
17,000. eee 

(c) Counterproposal of WBYV P. 
Inc. WBVP, Inc. requests the as- 
signment of UHF Channel 16 to 
Beaver Falls. No other changes in 
the assignments proposed in the 
Third Notice were requested. 

(d) Statement in Support of 
WBVP, Inc. Counterproposal. In 
support of the WBVP, Inc. counter- 
proposal it was stated that the 
nearest cities to Beaver Falls for 
which the Commission proposed 
channel assignments are Pitts- 
burgh, at a ditsance of 31 miles, 
Youngstown, Ohio, at a distance of 
298 miles, Butler, Pennsylvania, at 
a distance of 21 miles, and New 
Castle, Pennsylvania, at a distance 
of 16 miles. The WBVP counter- 
proposal would result in a co- 
channel separation of 165 miles be- 
tween Beaver Falls, Pennsylvania, 
and Brantford, Ontario. 

(e) Conflicting Counterproposals 
and Oppositions to the WBVP, Inc. 
Counterproposal. The WBVP, Inc. 
counterproposal is opposed by, and 
is mutually exclusive with coun- 
terproposals filed by the following 
parties: Joint proposal filed by the 
Cleveland Broadcasting Company, 
United Broadcasting Company, 


Data. The City of 
has a population of 


' WGAR Broadcasting Company, 


and WJW, Inc., all of Cleveland, 
WCAF, Ince., Pittsburgh, 


dio Supply 
Pennsylvania. 
Conclusions 

385. The WBVP, Inc. counter- 
proposal for the assignment of 
Channel 16 to Beaver Falls, Penn- 
would result in a co- 
channel separation of 165 miles be- 
tween Beaver Falls and Brantford, 
é The counterproposal is 
denied for the reasons set forth in 
our discussion of Canadian-United 
States assignments. 

TOLEDO, OHIO EDUCATIONAL 
RESERVATION 

386. (a) Proposed Reservation. 
In the Third Notice the Commission 
proposed the reservation of UHF 
Channel 30 for Toledo. 

(b) The Board of Education of 
the City School District of Toledo 
and the University of Toledo sup- 
ported the reservation of Channel 
30 in Toledo for non-commercial 
educational use. No objections were 
filed to the proposed reservation. 


Conclusions 
387. In view of the foregoing, 
the reservation of Channel 30 in 


BROADCASTING e 


House, Pittsburgh, 


Toledo for non-commercial educa- 

tional use is finalized. 

OXFORD, OHIO EDUCATIONAL 
RESERVATION 

388. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
UHF Channel 14 for Oxford. 

(b) The Miami University sup- 
ported the reservation of Channel 
14 in Oxford for non-commercial 
educational use. No objection was 
filed to the proposed reservation. 

Conclusions 

389. In view of the foregoing, 
the reservation of Channel 14 in 
Oxford for non-commercial educa- 
tional use is finalized. 

AKRON, AND WOOSTER, OHIO 

390. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
following assignments and reser- 
vation: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Akron, Ohio 49, *55, 61 


No assignments were proposed for 
Wooster. 


(b) Census Data. The popula- 
tion of Akron is 275,000. The pop- 
ulation of Wooster is 14,000. 

Akron 

391. The Akron Educational Res- 
ervation. The Board of Education 
of Akron School District and the 
Kent State University supported 
the reservation of Channel 55 in 
Akron for non-commercial educa- 
tional use. The Board of Educa- 
tion stated that it was cooperating 
with Kent State University and 
the University of Akron in a pre- 
liminary study of the problems in- 
volved in setting up an educational 
television station in Akron; that 
such a study would take consid- 
erable time and consequently the 
reservation was necessary to per- 
mit its completion; that a joint 
committee representing the three 
institutions held meetings to dis- 
cuss the problems of construction 
and operation of an educational 
television station; that research is 
being conducted into the possibility 
of an educational network for the 
State of Ohio and that various pro- 
grams produced by the Radio De- 
partment of the Akron public 
schools could be used for educa- 
tional television. 

Wooster 

392. (a) Counterproposal of 
Wooster Republican Printing Com- 
pany. Wooster Republican Print- 
ing Company requested the dele- 
tion of Channel 55 from Akron 
and its assignment to Wooster. No 
other changes were requested in the 
assignments proposed in the Third 
Notice. 

(b) Statement in Support of 
Wooster Republican Printing Com- 
pany Counterproposal. Wooster 
Republican Printing Company 
stated that its proposed assign- 
ment of a channel to Wooster 
would better meet the assignment 
principles of the Third Notice than 
would the proposed assignment. 

(c) Opposition to the Wooster 
Counterproposal. The Board of 
Education of Akron School Dis- 
trict, and the Summit Radio Cor- 
poration, Akron, Ohio, opposed the 
Wooster Republican Printing Com- 
pany counterproposal. 

Conclusions 

393. It is our view that the rec- 
ord supports the proposed assign- 
ment and reservation for non-com- 
mercial educational use of Channel 
55 in Akron. The City of Akron 
has a population of 275,000 as com- 
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pared to the City of Wooster with 
a population of 14,000. In view of 
the relative sizes of these commu- 
nities and in the absence of a show- 
ing that no other channel is avail- 
able for assignment to Wooster, 
we do not believe that the deletion 
of Channel 55 from Akron to as- 
sign that channel to Wooster is 
warranted. Accordingly, the coun- 
terproposal of Wooster Republican 
Printing Company is denied and 
the proposed reservation of Chan- 
nel 55 in Akron for non-commercial 
educational use is finalized. 


Final Assignments and Reservation 


394. The following assignments 
and reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Akron, Ohio 49, *55, 61 


DAYTON, OHIO 

395. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of VHF Channels 2 
and 7 and UHF Channels 16 and 22 
for Dayton, with Channel 16 re- 
served for non-commercial educa- 


tional use. 
(b) Existing Stations. Crosley 
Broadcasting Corporation is li- 


censed for the operation of Station 
WLWD on Channel 5. The Com- 
mission ordered the licensee to 
show cause why its license should 
not be modified to specify opera- 
tion on Channel 2 in lieu of Chan- 
nel 5. Miami Valley Broadcasting 
Corporation is licensed for the 
operation of Station WHIO-TV on 
Channel 13. The Commission or- 
dered the licensee .to show cause 
why its license should not be modi- 
fied to specify operation on Chan- 
nel 7 in lieu of Channel 13. 

(c) Answers to Orders to Show 
Cause. The Crosley Broadcasting 
Corporation did not object to the 


proposed modification of the 
WLWD iicense. Miami Valley 
Broadcasting Corporation stated 


that operation of Station WHIO- 
TV on Channel 7 in lieu of Channel 
13 would constitute an improve- 
ment in channel assignments and 
that it had no objection to the pro- 
posed change. 

(d) The Dayton Educational Res- 
ervation. The JCET supported the 
reservation of Channel 16 in Day- 
ton for non-commercial educational 
use. No objection was filed to the 
reservation of this channel. 

Conclusions: Orders to Show 

Cause 

396. In view of the foregoing, 
an appropriate authorization will 
be issued to Crosley Broadcasting 
Corporation to specify operation 
of WLWD on Channel 2; and an 
appropriate authorization to Miami 
Valley Broadcasting Corporation 
will be issued to specify operation 
of Station WHIO-TV on Channel 7. 
Conclusions: Dayton Educational 

Reservation 

397. On the basis of the record 
the reservation of Channel 16 in 
Dayton for non-commercial educa- 
tional use is finalized. 


Final Assignments and Reservation 


398. The following assignments 
and reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Dayton, Ohio 2,7 *16, 22 


WARREN, OHIO 
399. (a)Proposed Assignment. In 
the Third Notice the Commission 
proposed the assignment of UHF 
Channel 21 to Warren. 
(b) The’ Warren Tribune Radio 
Station, Inc., supported the pro- 
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posed assignment of Channel 21 to 
Warren. No objection was filed to 
the assignment of this channel. 


Conclusions 

400. In view of the foregoing 
the proposed assignment of Chan- 
nel 21 for Warren is adopted. 

YOUNGSTOWN, OHIO 

401. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the: assignment of 
UHF Channel 27 and 33 to 
Youngstown. 

(b) Census Data. The standard 
metropolitan area of Youngstown 
has a population of 528,000 and the 
City of Youngstown has a popula- 
tion of 168,000. 


(c) Counterproposal of Vindi- 
cator Printing Company. Vindica- 
tor Printing Company requested 
the additional assignment to 


Youngstown of one or more chan- 
nels in the 782-890 Mc. band. 

(d) Statement in Support of 
Vindicator Printing Company 
Counterproposal. Vindicator Print- 
ing Company stated that Youngs- 
town is the only one of the first 30 
metropolitan areas of the United 
States which has not been assigned 
at least 2 VHF channels for com- 
mercial use, and is also one of three 
of the first 30 metropolitan areas 
which has not been assigned at 
least five channels; that Youngs- 
town is the only principal city of 
the first 30 metropolitan areas 
which does not have at least three 
television channels assigned to it 
for commercial use; and that the 
City of Youngstown supports three 
AM and two FM broadcast stations. 
No opposition was filed to the 
counterproposal. 

(e) Channel 73 can be assigned 
to Youngstown in accordance with 
the standards adopted herein. 


Conclusions 


402. It is our view based on the 
record that the assignment of an 
additional channel to Youngstown 
is warranted. Accordingly, the 
counterproposal of Vindicator 
Printing Company is granted, and 
Channel 73 is assigned to Youngs- 
town. 

Final Assignments ™ 


403. The following assignments 
are adopted: 


VHF Chan- UHF Chan- 
nel No. nel No. 


27, 33, 73 


CINCINNATI, OHIO 

404. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment to Cincinnati of VHF 
Channels 5, 9 and 12 and UHF 
Channels 48 and 54, with Channel 
48 reserved for non-commercial 
educational use. 

(b) Census Data. The standard 
metropolitan area of Cincinnati has 
a population of 904,000 and the 
City of Cincinnati has a population 
of 504,000. 

(c) Existing Stations. Crosley 
Broadcasting Corporation is li- 
censed for the operation of Station 
WLWT on Channel 4. The Com- 
mission ordered the licensee to 
show cause why its license should 
not be modified to specify operation 
on Channel 5 in lieu of Channel 4. 
Radio Cincinnati, Inc., is licensed 
for the operation of Station WKRC- 
TV on Channel 11. The Commis- 
sion ordered the licensee to show 
cause why its license should not be 


City 
Youngstown, Ohio 





* No request was made on the record 
for an educational reservation in 
Youngstown. 
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modified to specify operation on 
Channel 12 in lieu of Channel 11. 


ton on Channel 7 and a station in 
Cincinnati on Channel 11 (pro- 








Cincinnati for non-commercial edu- 
cational use. No objection was filed 









specify © 
Bijieu of C 





nel in Cincinnati is warranted , 
the basis of the record.” It y 





























































Secripps-Howard Radio, Inc., is li- posed by Plans 1, 2, 3 and 4), (3) to the reservation. above noted that the counterpp, Radio, 
censed for the operation of Station in the Indianapolis area by the Conclusions: Request for Addi- posal requesting an additional Vppp Peta 
WCPO-TV on Channel 7. The Com- assignment of Channels 8 and 12 tional VHF end in Cincinnati Channel for Cincinnati could ol Channel | 
mission ordered the licensee to _ in Indianapolis (proposed by Plans 405. It is our view that the coun- granted. UHF Channel 74 in (, (d) “T 
show cause why its license should 1 and 2), and (4) by the assign- terproposal of L. B. Wilson, Inc., cinnati would meet the requir Cause. * 
not be modified to specify opera- ment of Channels 8 and 12 in requesting the assignment "of a mileage spacings for channel a Company’ 
tion on Channel 9 in lieu of Chan- Huntington, West Virginia (Plans fourth VHF channel to Cincinnati signments in this zone. Aeccony posed ” 
nel 7. 1, 2, 3 and 4), and (5) by the as- must be denied. Following are the ingly, Channel 74 will be added, license, * 
(d) Answers to Orders to Show’ signment of Channels 9 and 13 in eog-channel separations below 170 Cincinnati. 4 ported 
Cause. The Crosley Broadcasting Chicago (proposed by Plans 3 iles in Z I which w Conclusions: Show Cause 0 the W2 
i y ; miles in Zone I which would result ’ rder 
Corporation did not object to the and 4). under the four alternative plans 408. An appropriate authoriy, ei 
proposed modification of license of (i) Oppositions and Conflicting submitted by L. B. Wilson, Inc.: tion will be issued to Crosef °° Cleve 
WLWT. Radio Cincinnati, Inc., (Counterproposals to the L. B. Channel _ Cities Plan Separation Broadcasting Corp., to specify o 0 te 
supported the proposed modifica- Wilson, Inc. Counterproposal. Op- 13 Terre Haute- eration of Station WLWT on Cha.f Pany> | 
tion of license of WKRC-TV. positions to the counterproposal of . aw = a 157. miles nel 5. An appropriate authoriy, csp ad 
Scripps-Howard Radio, Inc., did not L. B. Wilson, Inc., to add an addi- (Station WEWS) 1. 162. miles tion will be issued to Scrip, ede om 
object to the proposed modification tional channel at Cincinnati, Ohio, 4 Indianapolis-Columbus Howard Radio, Inc., to  spegi§ 92° ame 
of license of WCPO-TV. or counterproposals which conflict ae (Station WLWC) | 1 167.4 miles operation of WCPO on Channel; nF Ch 
(e) Counterproposal of L. B. therewith have been filed by the “(Station WLWC) 2° 167.4 miles A, appropriate authorization yj Jevelanc 
Wilson, Inc. L. B. Wilson, Inc. re- following parties: Champaign 5 Clarksburg-Cleveland : be issued to Radio Cincinnati, Ip ee eo 
quested the assignment of an ad- aan iiceaiinn, it : Siieee: (Station WEWS) 3 162 miles to specify operation of WKRc-jy 2. TS 
ditional VHF channel to Cincinnati “©WS-“azette, Vhampaign, Miinols; 10 Indianapolis-Columbus on Channel 12. to Chanr 
by making the following changes University of Illinois, Urbana, IIli- “ Hoe ad 167.5 miles Conclusions: Cincinnati be addec 
in the assignments proposed in the 101s; Indianapolis Broadcasting, (WBNS-TV) 4 167.5 miles Educational Reservation changes — 
Third Notice: Inc., Indianapolis, Indiana; Univer- Since the foregoing separations 409. On the basis of the regq; _ “¥ 
‘} Channel | 
Cenc ccc ccc c ccc cc ccc c ccc c ccc c ccc cccccccccc ncn nnn ccc e ener reece errr as . A 
City Third Notice Plan 1 Plan 2 Plan 3 Plan 4 mpeg od 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- VHF Chan- UHF Chan- VHF Chan- UHF C - Vv - U Chan. ‘ 
nel No. nel No. nel No. nel No. nel No. nel No. nel No. ak “—o sel 31 would 
Cincinnati, O. 5, 9, 12 *48, 54 5, 9, 114, 134 *48, 54 5, 9, 114, 137 *48, 54 5,9, 117,13 ¥48,54 5,9,117,13 Taig 5 following 
Indianapolis, Ind 6, 8, *13 20, 26 4+, 8, #12 20, 26 4+, 8, *12 20, 55+ 6,8,*10+ 20,26 6.8,*10 20 354 channel 
Huntington, W. Va. 8,13 *53 8, 12+ *53 8, 12+ *53 8,124 #53 8.124 #33 the Thire 
Louisville, Ky. 3,11 *15, 21 3, 6F *15, 21 3, 6+ *15, 21 3,124 *15,21 3,12¢ *15,21 
Bloomington, Ind. 4 *30, 36 10+ *30, 46 10+ *30, 36 "4 City 
Clarksburg, W. Va. 12 22 5+ 22 + 22, 48+ 22 + 2a" 
Urbana, Ill. *12 27, 33 *34 27, 33 *34 27, 33 , 
Terre Haute, Ind. 10 *57, 63 13+ *57, 63 + 41+, *57, 63 » *57,63 + 414,573 | Gieveland 
Springfield, Ml. 3 20, *26 12+ 20, *26 12+ 20, #26 Cc — . 
Kirksville, Mo. 12 18 37 18 3+ 18 — > 
Paducah, Ky. 6 43 12+ 43 124 43 a 4 
Cape Girardeau, Mo. 12 18 67 18 6+ 18 pie 
Rockford, Il. 13 39, *45 ad 39,*45 + 39,445,514 | & = 
Chicago, Il. » 25,% 20. 26, 32, 2,5,7, 20,26,32 2,5,7,9, 20,263 gy Lexnete 
9, *11 38, *11,13+ 38,44 *11,13+ e's 
Muncie, Ind. 49, 55 23+, 49 23¢49 § Mario 
Connorsville, Ind. 38 32+ Ph reer 
Richmond, Ind. 32 26+ 2F a, 
Steubenville, O. 51 63+ g3 Windsor, 
Washington, Pa. 63 51+ 51 b) St 
(b) 
: : Joint Co 
(f) Statement in Support of L.B. sal Broadcasting Company, Indian- are below the minimum of 170 the reservation of Channel 48 ff stated in 
Wilson, Inc. Counterproposal. L.B. apolis, Indiana; West Central miles provided for Zone I the al- non-commercial educational use i} terpropo: 
Wilson, Inc., stated that Cincinnati Broadcasting Company, Inc., Pe- ternative plans of L. B. Wilson can- Cincinnati is finalized. cial chan 
is one of the outstanding cities of ria, Illinois; Ohio State Univer- not be adopted. : ji Notice a 
the Ohio Valley and the mid-west; sity, Columbus, Ohio; Ashland 406. In addition alternative Plans Final Assignments and needs of 
that it is recognized as one of the Broadcasting Company, Ashland, 2 and 4 would substitute UHF Reservation is Ohio’s 
outstanding wholesale markets and Kentucky; Southern Illinois Uni- channels for VHF channels pro- 410. The following assignments} enth lar; 
manufacturing centers; and that versity, Carbondale, Illinois; Wil- posed in the Third Notice for other and reservation are adopted: the Unit 
the need and interest for an addi- liam H. Block Company, Indian- cities and Plan 3 deletes VHF verte vee d 
tional television channel is evi- apolis, Indiana; Cedar Rapids Ga- channels with no replacements City nd pga aaa ditional 1 
denced by the 258,000 television re- zette, Cedar Rapids, Iowa; Mid- therefor. The Commission, in the @incinnati~Ohio 775-912 74s arn | here a 
ceiving sets presently in the hands America Broadcasting Corpora- Third Notice, proposed the assign- si ; televisio1 
of consumers in the area. tion, Louisville, Kentucky; WHAS, ment of one VHF channel for Terre CLEVELAND AND SANDUSKY} land ares 
Inc., Louisville, Kentucky; Radio Haute, one VHF channel for Rock- OHIO (c) O 


(g) The counterproposals of L. B. 
Wilson, Inc. would result in the 


following co-channel separations 
below 170 miles in Zone I: 
Channel Cities Plan Separation 
13 Terre Haute-Cincinnati 
1 157 miles 
5 Clarksburg-Cleveland 
(Station WEWS) 1 162 miles 
4°? Indianapolis-Columbus 
(Station WLWC) 1 167.4 miles 
4 Indianapolis-Columbus . 
(Station WLWC) 2. 167.4 miles 
5 Clarksburg-Cleveland c 
(Station WEWS) 3 162 miles 
10 Indianapolis-Columbus 
(WBNS-TV) 3 167.5 miles 
10 Indianapolis-Columbus ; 
(WBNS-TV) 4 167.5 miles 


(h) The L. B. Wilson counter- 
proposal would also result in oscil- 
lator radiation interference. Such 
interference would be encountered 
(1) in the Cincinnati area by the 
assignment of Channels 9 and 13 
to that community (proposed by 
Plans 1, 2, 3 and 4), (2) in areas 
served jointly by a station in Day- 


Station WTVN and WFBM-TV are 
licensed to operate on Channel 6 at 
Columbus and Indianapolis, respective- 
ly. The Third Notice proposed to con- 
tinue the assignment of Channel 6 to 
both cities. Plans 1 and 2 of the L. B. 
Wilson, Inc., counterproposal would 
substitute Channel 4 for Channel 6 at 
Indianapolis thereby requiring modifi- 
cation of the WFBM-TV license. 
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Cincinnati, Inc. (WKRC-TV) Cin- 
cinnati, Ohio; Quad-City Broad- 
casting Corporation, Moline, TIlli- 
nois; Peoria Broadcasting Com- 
pany, Peoria, Illinois; WCAE, Inc., 
Pittsburgh, Pennsylvania; WFBM, 
Inc., Indianapolis, Indiana; Wabash 
Valley Broadcasting Corporation, 
Terre Haute, Indiana; Crosley 
Broadcasting Corporation (WLWC), 
Columbus, Ohio; Dispatch Printing 
Company (WBNS-TV) Columbus, 
Ohio; Scripps-Howard Radio, Inc. 
(WEWS), Cleveland, Ohio; Rock- 
ford Broadcasters, Inc., Rockford, 
Illinois; joint opposition filed by 
Cleveland Broadcasting Company, 
Ine.; United Broadcasting Com- 
pany; the WGAR Broadcasting 
Company and WJW, Inc., all of 
Cleveland, Ohio; WIBC, Inc., In- 
dianapolis Indiana; Southeastern 
Ohio Broadcasting Company, Inc., 
Zanesville, Ohio; Radio Indianapo- 
lis, Ine., Indianapolis, Indiana; 
Hirsch Broadcasting Company, Cape 
Girardeau, Missouri; and Columbia 
Broadcasting System, Inc., Chica- 
go, Illinois. 

(j) The Cincinnati Educational 
Reservation. Civic, religious, and 
educational institutions supported 
the reservation of Channel 48 in 
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ford, and one VHF channel for 
Clarksburg. Plan 2 would delete 
the only VHF channels proposed to 
be assigned at Terre Haute and 
Clarksburg. Plan 3 would delete 
the only VHF channels proposed 
to be assigned to Terre Haute and 
Rockford. Plan 4 would delete the 
only VHF channels proposed for 
Terre Haute, Clarksburg and Rock- 
ford. Under the foregoing plans, 
the number of possible VHF as- 
signments would be decreased. since 
the number of VHF assignments 
required to be deleted under each 
plan would exceed the number of 
VHF assignments which would be 
added. It is our view that the de- 
letion of the only VHF channel as- 
signed to these communities in or- 
der to assign a fourth VHF chan- 
nel to Cincinnati is not warranted. 
In addition to the foregoing, each 
of L. B. Wilson’s plans would re- 
sult in oscillator radiation interfer- 
ence. In view of the foregoing, the 
counterproposal of L. B. Wilson, 
Inc., to assign an addtional VHF 
channel to Cincinnati is denied. 


Conclusions: Additional Channel 
for Cincinnati 


407. We are of the view that the 
assignment of an additional chan- 
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411. (a) Proposed Assignment 
and Reservation. In the Third Ne 
tice the Commission proposed th 1 
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cial educational use, and the # a he 
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(c) Existing Stations. The N+f positions 
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operation on Channel 8 in 
Channel 9. Scripps-Howard 
Inc., is licensed for the 
operation of Station WEWS on 
Channel 5 in Cleveland. 

(d) Answers to Orders to Show 
National Broadcasting 





specify 
lieu of 


. odification of the WNBK 
“ae aoe Empire Coil, Inc., sup- 
orted the proposed modification of 
TXEL license. 

ait Cleveland 

412. (a) Joint Counterproposal 
of Cleveland Broadcasting Com- 
pany, Inc., United Broadcasting 
Company; the WGAR Broadcast- 
ing Company ; and WWJ, Inc. The 
above named parties filed a joint 
ecounterproposal which would add 
UHF Channels 31, 59 and 65 to 
Cleveland and change the educa- 
tional reservation from Channel 25 
to Channel 65. Channel 65 would 
be added without making other 
changes in the channels proposed 


bto be assigned in the Third Notice; 


Channel 59 would be added by sub- 
stituting Channel 42 for, Channel 
59 at Sandusky, Ohio; and Channel 
31 would be added by making the 


joint counterproposal of Cleveland 
Broadcasting Company, et al, which 
requests that UHF Channel 65 be 
added to Cleveland also requests 
that Channel 65 be reserved in lieu 
of Channel 25. 

Conclusions: Additional UHF 

Channels 

413. It is our view that the rec- 
ord warrants the additional assign- 
ment of a UHF channel to Cleve- 
land, Ohio’ largest city and the sev- 
enth largest city in population in 
the United States. We are not of 
the opinion, however, that the rec- 
ord supports the addition of more 
than one UHF channel to Cleve- 
land. We believe that the assign- 
ment of one additional channel 
making a total of 6 channels to a 
community the size of Cleveland 
compares favorably with the num- 
ber assigned to communities of 
similar size. Moreover, the avail- 
ability of additional channels, for 
assignment in the area, particularly 
in the 782-890 Me. band, is ex- 
tremely limited and the assignment 
of a greater number of channels to 
Cleveland would decrease the avail- 
ability of such channels to other 


COLUMBUS, OHIO 

(a) Proposed Assignments and 
Reservation. In the Third Notice 
the Commission proposed the as- 
signment to Columbus of VHF 
Channels 4, 6 and 10, and UHF 
Channels 34 and 40 with Channel 
34 to be reserved for non-commer- 
cial educational use. 

(b) Census Data. The Columbus 
standard metropolitan area has a 
population of 503,000 and the City 
of Columbus has a population of 
389,000. 

(c) Existing Stations. Crosley 
Broadcasting Corporation is li- 
censed for the operation of Station 
WLWC on Channel 3. The Com- 
mission has ordered the licensee to 
show cause why its license should 
not be modified to specify opera- 
tion on Channel 4 in lieu of Chan- 
nel 5. The Dispatch Printing 
Company is licensed for the opera- 
tion of Station WBNS-TV on Chan- 
nel 10. Picture Waves, Ine., is 
licensed for the operation of Sta- 
tion WTVN on Channel 6. 

(d) Answer to Order to Show 
Cause. The Crosley Broadcasting 
Corporation has not objected to the 








following other changes in the cities and communities in the area. proposed modification of the 
channel assignments proposed in There remains for decision which WLWC license. 
the Third Notice: 
City Third Notice Proposed Changes 
—— VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
_— x 5 sé 4 me lle ee eee ll SS 
veland, Ohio 3,5, 8 19, *25 3,5,8 19, 25, 31+ 
Detroit, Mich. 2,4,7 50, *56, 62 2,4,7 38+, *56, 62 
DuBois, Pa. 31 60+ 
Findlay, Ohio 53 24+ 
Gallipolis, Ohio 18 33+ 
Lexington, Ky. 27, 33 18+, 27 
Lorain, Ohio 31 23% 
Marion, 4 Hf 94 
illon, Ohio + 
clebeagh, Pa. 2,11, *13 47, 53 2, 11, *13 16+, 47 
Windsor, Ont. 9 32, 38 9 32, 504 
oP meneame Sage woth vee of the three channels requested by (e) Counterproposal of Ohio 
a, — tof the je om joint counterproposal should be State University. Ohio State Uni- 
stated In Suppor J assigned as an additional channel versity requested the additional 


terproposal that the four commer- 
cial channels proposed by the Third 
Notice are inadequate to meet the 
needs of Cleveland; that Cleveland 
is Ohio’s largest city and the sev- 
enth largest city in population in 
the United States; that there is a 
strong demand in the area for ad- 
ditional television service; and that 
there are approximately 500,000 
television receivers in the Cleve- 
land area. 

(c) Opposition and Conflicting 
Counterproposals. The request to 
add Channel 65 to Cleveland is mu- 
tually exclusive with the counter- 
proposal of WCAE, Inc., at Pitts- 
burgh, Pennsylvania, and the coun- 
terproposal of the Trebit Corpora- 
tion at Flint, Michigan. The coun- 
terproposals of both WCAE, Inc., 
and the Trebit Corporation have 
been denied elsewhere in this Re- 


Jport for the reason there stated. 


The request to assign Channel 59 
to Cleveland by substituting Chan- 
nel 42 in Sandusky, Ohio for Chan- 
nel 59 is not in conflict with any 
other counterproposals nor have 
oppositions been filed thereto. Op- 
positions or conflicting counter- 
proposals to the counterproposal to 
assign Channel 31 to Cleveland 
have been filed by Pittsburgh Ra- 
dio Supply House, Pittsburgh, 
Pennsylvania; WVBP, Beaver Falls, 
Pennsylvania; and Tri-County 
Broadcasting Company, DuBois, 
Pennsylvania. 

(d) The Cleveland Educational 
Reservation. The Board of Educa- 
tion and the Superintendent of 
Schools supported the reservation 
of Channel 25 in Cleveland for non- 
commercial educational use. No 
objection was filed to the reserva- 
tion of a channel, however, the 


for Cleveland and what other 
changes, if any, should be adopted. 
It is our view that the most effi- 
cient assignment plan for the area 
is created if Channel 65 is added to 
Cleveland and Channel 42 is sub- 
stituted for Channel 59 in San- 
dusky. Channel 59 will remain un- 
assigned in the area and thus will 
be available for assignment later 
in accordance with the procedures 
adopted herein. It is our view that 
other changes in channel assign- 
ments which were requested by the 


counterproposal, should not be 
adopted. 
Conclusions: The Educational 


Reservation 

414. It is our view that the rec- 
ord supports the proposed reserva- 
tion of Channel 25 in Cleveland for 
non-commercial educational use. 
The Commission does not recognize 
differences in UHF channels for 
assignment purposes. We see no 
merit, therefore, in the request of 
the Cleveland parties that the edu- 
cational reservation be _ shifted 
from Channel 25 to Channel 65 and 
this request is denied. 
Conclusions: Show Cause Orders 

415. An approprite authorization 
will be issued to National Broad- 
casting Company, Inc., to specify 
operation of WNBK on Channel 3. 
An appropriate authorization will 
be issued to Empire Coil Company, 
Inc. to specify operation of WXEL 
on Channel 8. 

Final Assignments and 
Reservation 

416. The following assignments 

and reservation are adopted: 


VHF Chan- UHF Chan- 
nel No. nel No. 


3, 5,8 19, *25, 65 
42 


City 


Cleveland, Ohio 
Sandusky, Ohio 
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assignment of VHF Channel 12 to 
Columbus and the reservation of 
that channel for non-commercial 
educational use by making the fol- 
lowing changes in the assignments 
proposed in the Third Notice: 


City 


Third Notice 






Clarksburg and Huntington, West 
Virginia would be practical; that 
the deletion of VHF Channel i2 
from Clarksburg and the addition 
of that channel to Cumberland, 
Maryland, would provide VHF 
service to a larger community; 
that the deletion of VHF Channel 
*13 from Indianapolis would not 
deprive Indianapolis of a commer- 
cial VHF service; that if a UHF 
channel were reserved for educa- 
tional use in Indianapolis a strong 
incentive would be furnished pres- 
ent set owners to buy adapters to 
receive UHF signals; that a VHF 
channel in Columbus could provide 
educational television service in the 
immediate future to 55 percent of 
the homes in the Columbus area 
now . equipped with VHF sets 
(229,000 sets as of October 1, 1951) 
and that the operation of a UHF 
station in Columbus is a commer- 
cial impossibility and an educa- 
tional impracticability. The Ohio 
State University counterproposals 
would result in oscillator radiation 
interference in the Cincinnati area 
by the assignment of Channels 9 
and 13 to that community. 


(zg) The Columbus Public Schools 
supported the reservation of Chan- 
nel 34 in Columbus for non-com- 
mercial educational use. Aside 
from the position taken by Ohio 
State University no objection was 
filed to the reservation of this 
channel. 


(h) Oppositions and Conflicting 
Counterproposals to the Counter- 
proposal of Ohio State University. 
Oppositions and conflicting coun- 
terproposals were filed by: Radio 
Cincinnati, Inc., Cincinnati, Ohio; 
Clarksburg Broadcasting Corp., 
and Ohio Valley Broadcasting 
Corp., both of Clarksburg, West 
Va.; Universal Broadcasting Com- 
pany, Inc., Crosley Broadcasting 
Corporation, WIBC, Inc., William 
H. Block Company, and Indianap- 
olis Broadcasting Company, all of 
Indianapolis, Indiana; Huntington 
Radio Corporation, Huntington, 





Proposed Changes 








VHF Chan- UHF Chan- VHF Chan- UHF Chan- 

nel No. nel No. nel No. nel No. 
Columbus, Ohio 4, 6,10 *34, 40 4, 6, 10, *124 *34, 40 
Cincinnati, Ohio 5, 9, 12 *48, 54 5, 9, 13+ *48, 54 
Clarksburg, W. Va. 12 22 + 22 
Cumberland, Md. 17 12+ 17 
Indianapolis, Ind. 6, 8, *13 20, 26 6, 8, + 20, 26 ™ 
Huntington, W. Va. 8,13 *53 8, + *53 


(f) Statement in Support of 
Ohio State University Counter- 
proposal. In support of its coun- 
terproposal Ohio State University 
stated that it is the largest institu- 
tion of higher education in Ohio; 
that it expects to construct a VHF 
educational station immediately if 
Channel 12 is assigned to Columbus 
and reserved for non-commercial 
educational use; that adequate 
funds are available for the con- 
struction and operation of a sta- 
tion; that it began broadcasting 
educational programs in 1922; that 
it broadcasts programs direct to 
classroom receivers in Ohio 
schools; and that the annual budget 
for the operation of its stations is 
over $150,000. With respect to the 
requested substitution of a UHF 
channel for the VHF channel pro- 
posed for Clarksburg in the Third 
Notice, it was asserted that Clarks- 
burg, West Virginia, could best be 
served by UHF channels exclu- 
sively: that the use of UHF in 


% The counterproposal did not specify 
the channel to be reserved for non- 
commercial educational use in Indian- 
apolis. 
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West Va., and Ashland Broadcast- 
ing Company, Ashland, Kentucky. 


Conclusions: Columbus Educa- 
tional Reservation 


418. It is our view that the 
counterproposal of Ohio State Uni- 
versity should be denied since it 
would result in an inefficient utiliza- 
tion of. the available frequencies. 
The counterpsoposal would delete 
VHF channels from three other - 
cities of large size and importance 
and would assign VHF channels to 
only two cities in order to secure an 
additional assignment for Colum- 
bus. 

We do not believe that the record 
supports the basis for this reduc- 
tion in the total number of assign- 
ments proposed in the Third No- 
tice. Further, the counterproposal 
would delete the only VHF assign- 
ment at Clarksburg, West Virginia, 
with a population of 32,000; reduce 
the- VHF assignments at Hunting- 
ton, West Virginia, with a popula- 
tion of 86,000 and a metropolitan 
area population of 246,,000 from 
two to one; and reduce from three 
to two the VHF assignments pro- 
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posed for Indianapolis, with a 
population of 427,000 and a metro- 
politan area population of 552,000. 
We do not believe this reduction 
in service is justified by the addi- 
tional assignment of one VHF 
channel to Cumberland with a 
population of 38,000 (where no re- 
quest for such assignment has been 
made by any Cumberland party); 
and the increase in the VHF as- 
signments of Columbus from three 
to four. The counterproposal would 
also result in oscillator radiation 
interference. Accordingly, the coun- 
terproposal of Ohio State Univer- 
sity for the additional assignment 
of VHF Channel 12 to Columbus 
and its reservation for non-com- 
mercial educational use is denied; 
and the proposed reservation of 


Channel 34 for non-commercial 
educational use in Columbus is 
finalized. 


Conclusions: Show Cause Order 

419. An appropriate authoriza- 
tion to Crosley Broadcasting Cor- 
poration will be issued to specify 
operation of Station WLWC on 
Channel 4. 


Final Assignments and 
Reservation 
420. The following assignments 
and reservation are adopted: 


City 
Columbus, Ohio 


HUNTINGTON AND CHARLES- 
TON, WEST VIRGINIA 
421. (a) Proposed Assignments 
and Reservations. Jn the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


City 


Huntington, W. Va. 
Charleston, W. Va. 


(b) Census Data. The standard 
metropolitan area of Huntington 
has a population of 246,000 and the 
City of Huntington has a popula- 
tion of 86,000. The metropolitan 
area of Charleston has a population 
of 322,000 and the city of Charles- 
ton has a population of 74,000. 


(c) Existing Stations. WSAZ, 
Ine. is licensed for the operation of 
Station WSAZ-TV on Channel 5 in 
Huntington. The Commission has 
ordered the licensee to show cause 
why its license should not be mod- 
ified to specify operation on Chan- 
nel 8 in lieu of Channel 5. 


Huntington 


422. (a) Answer to Order to 
Show Cause and Counterproposal 
of WSAZ, Inc. WSAZ, Inc. op- 
posed the Commission’s proposal 
that it move its existing station to 
Channel 8, and has made a counter- 
proposal requesting that the license 
of WSAZ-TV be modified to spec- 
ify operation on Channel 3. This 
change could be accomplished by 
substituting the assignment of 
Channel 3 for Channel 8 in Hun- 
tington and substituting the as- 
signment of Channel 8 for Channel 
3 in Charleston, West Virginia. 


(b) Statement in Support of 
Counterproposal of WSAZ, Inc. 
WSAZ, Inc. asserted that the cost 
of conversion from Channel 5 to 
Channel 8 would be substantially 
greater than the cost of conversion 
from Channel 5 to Channel 3; that 
changing to Channel 8 would re- 
quire existing set owners. to 
change their antennas which would 
not be necessary if the change 
were to Channel 3. 
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(c) Oppositions and Conflicting 
Counterproposals to Counterpro- 
posals of WSAZ, Inc. No opposi- 
tions or conflicting counterpropos- 
als were filed to the counterpro- 
posal of WSAZ, Ine., to assign 
Channel 3 to Huntington in ex- 
change for Channel 8 and for 
modification of the WSAZ-TV li- 
cense to specify operation on 
Channel 3. 

(d) The Huntington Educational 
Reservation. The JCET, Marshall 
College, and the Board of Educa- 
tion supported the reservation of 
Channel 53 in Huntington for non- 
commercial educational use. No 
objection was filed to the reserva- 
tion of this channel. 

Charleston 

423. The Charleston Educational 
Reservation. 

The JCET, Morris Harvey Col- 
lege and the Kanawha County 
Schools supported the reservation 
of Channel 43 in Charleston for 
non-commercial educational use. 
No opposition was filed to the res- 
ervation of this channel. 

Conclusions: Educational 
Reservations 

424. In view of the foregoing, 

the reservations of Channel 53 in 


Huntington and Channel 43 in 
VHF Chan- UHF Chan- 

nel No. nel No. 

4, 6, 10 *34, 40 


Charleston for non-commercial edu- 
cational use are finalized. 
Conclusions: Show Cause Order 
425. It is our view that the 
counterproposal of WSAZ, Ine. is 
meritorious, and it is therefore 


granted. An appropriate author- 
VHF Chan- UHF Chan- 
nel No. nel No. 
8, 13 *53 
3 *43, 49 


ization to WSAZ, Inc. will be is- 
sued to _ specify operation of 
WSAZ-TV on Channel 3. 


Final Assignments and 
Reservations 
426. The following assignments 
and reservations are adopted: 


City 


Huntington, W. Va. 
Charleston, W. Va. 


ZANESVILLE, OHIO, AND 
CLARKSBURG, WEST 
VIRGINIA 

427. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following assign- 
ments: 


City VHF Chan- UHF Chan- 


nel No. nel No. 
Zanesville, Ohio 50 
Clarksburg, W.Va. 12 22 
(b) Census Data. The popula- 


tion of Zanesville is 41,000. The 
population of Clarksburg is 32,000. 

(c) Counterproposal of South- 
eastern Ohio Broadcasting System, 
Inc. Southeastern Ohio Broadcast- 
ing System, Inc., requested the 
deletion of Channel 12 from Clarks- 
burg and its assignment to Zanes- 
ville by making the following 
changes in the assignments pro- 
posed in the Third Notice: 


City 
VHF Chan- 
nel No. 
Zanesville, Ohio 
Clarksburg, W. Va. 12 
Cincinnati, Ohio 5, 9, 12 
Louisville, Ky. 3,11 
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(d) Statement in Support of 


Southeastern Ohio Broadcasting 
System, Inc. Counterproposal. 
Southeastern Ohio Broadcasting 


System urged that its proposal 
would result in the assignment of 
an additional channel to Zanes- 
ville, without reducing the number 
of channels for any community; 
that the assignment of Channel 12 
to Zanesville, instead of to Clarks- 
burg, would result in a more effi- 





City 


Zanesville, Ohio 
Clarksburg, W. Va. 


cient utilization of channels, and 
that the assignment of the VHF 
channel in Zanesville would pro- 
vide service in an area where there 
are many VHF receivers. 





that the assignment of Channel 
in Cincinnati in view of the agg: 
ment of Channel 7 in Dayton, ( 
is not as engineeringly sounj 
the assignment of Channel 19 








Cincinnati. In view of the fy 
going, the counterproposa] 
Southeastern Ohio Broadeas 


System, Inc. is denied. 
Final Assignments 


429. The following assignng 
are adopted: 


VHF Chan- UHF Chan. 
nel No. nel No. 
50 
12 22 


INDIANAPOLIS, INDIAN, 


430. (a) Proposed Assignme 
and Reservations. In the Tw 
Notice the Commission propo 
the following assignments anj, 
servation: 


City VHF Chan- UHF Chan- 
nel No. nel No, 
i 
Indianapolis 6, 8, *13 20, 26 


(e) Oppositions and Conflicting 
Counterproposals to the Southeast- 
ern Ohio Broadcasting System, 
Inc. Counterproposal. Oppositions 
and conflicting counterproposals 
have been filed by Ohio Valley 
Broadcasting Company, Clarks- 
burg, West Virginia; Radio Cincin- 
nati, Inec., Cincinnati, Ohio; L. B. 
Wilson, Inc., Cincinnati, Ohio; and 
Ohio State University, Columbus, 
Ohio. 

(f) The Southeastern Ohio 
Broadcasting System, Inc. counter- 
proposal would result in oscillator 







radiation interference in areas 
City 
VHF Chan- 
nel No. 
Indianapolis, Ind. 6, 8, *13 
Terre Haute, Ind. 10 
Bloomington, Ind. qd 


Logansport, Ind. 
Vincennes, Ind. 
Lincoln, Il. 
Olney, Ill. 
Findlay, Ohio 


served by a station operating on 


Channel 11 in Cincinnati and a 
station operating on Channel 7 in 
VHF Chan- UHF Chan- 
nel No. nel No. 
3,13 *53 
8 *43, 49 





Dayton, Ohio. Such interferences 
would be within the Grade A serv- 
ice areas of these stations. 


Conclusions 
428. We are of the opinion in 
view of the foregoing that the 


record does not support the dele- 
tion of the only VHF channel for 
Clarksburg, West Virginia. As we 
pointed out in the Third Notice, 
efforts have been made to minimize 
oscillator radiation  interfernce 
without reducing the number of 
VHF assignments in the proposed 
table. The Southeastern proposal 
would result in no additional VHF 
assignment and in addition would 
create oscillator radiation interfer- 
ence from the operation of Channel 
11 in Cincinnati and Channel 7 in 
Dayton. Accordingly, we believe 





Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
50 12+ 50 

22 + 22, 65+ 
*48, 54 5, 9, 11¢ *48, 54 
*15, 21 3, 12+ *15, 21 
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(b) Census Data. The Standyy 
metropolitan area of Indianapj 
has a population of 552,000 w 
the city of Indianapolis has a poy 
lation of 427,000. Z 

(c) Existing Stations. WFpy 
Inc., is licensed for the operationg 
Station WFBM-TV on Channd; 


(d) Counterproposal of Wii 
Inc. WIBC, Inc., requested tf 


additional assignment of Cham 


4 to Indianapolis by substitutiy 
UHF Channel 51 in Terre Hay 
Indiana for VHF Channel j 
and by making the _ followiy 
changes in the assignments Di 
posed in the Third Notice: * 
Proposed Changes 






UHF Chan- VHF Chan- UHF Cha 
nel No. nel No. nel No, 
20, 26 4+, 6, 8, 13 ¥20, 26 
*57, 63 + 51+, #57,6 
*30, 36 10+ *30, 36 
51 53+ 
44 16+ 
53 55+ 
16 44+ 
53 39+ 
(e) Statement in Support ¢ 
WIBC, Inc. Counterproposl 


WIBC, Inc., urged that the publi 


interest requires the grant of af 


additional assignment to Indiana 
olis where this can be achievd 
without reducing the number ¢ 
channels assigned to any comm 
nity. WIBC, Inc., contended thé 
its counterproposal would rest 
in a gain of Grade B service atl 
that the size and economic impr 
tance of the Indianapolis area 


cessitate the assignment of an adi} 


tional VHF channel for that cor 
munity. WIBC, Inc., argued thé 
since Terre Haute presently has™ 
“reliable” 
VHF receivers outstanding, thi 
eommunity could utilize a UW 
channel instead of a VHF chan 
without rendering any sizable pb 
lic investment obsolete. WIBL 
Inc., submitted that its counter 
proposal would encourage the po 
ularity and growth of UHF # 
would foster competition in Ter 
Haute. 

(f) The assignment of Chant 
4 in Indianapolis would result? 
a 168 mile co-channel assignmé 
separation between Indianapil 
and Columbus, Ohio. The minim 
co-channel assignment separatit 
for this zone is ‘170 miles. 





WIBC, Inc., counterproposal wotl 
also assign UHF Channel 51 ® 





® WIBC, Inc., also requested that tH 
educational reservation in Indianap™ 


be moved to a UHF channel. 
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Terre Haute at a distance of only 
49 miles 


from Bloomingten ig 
‘hannel 36 is assigned by 
Be commission. Channels 36 and 
51 must be 75 miles apart in order 
the mileage separation 
required to prevent picture image 
interference. e : aa 
Conflicting Counterproposals 
ang bppositions to the WIBC, Inc. 
Counterproposal. The WIBC, te 
counterproposal is mutually exclu- 
‘ve with the following other coun- 
ee roposals: Joint counterpropo- 
“ of Cleveland Broadcasting 
o Inc., United ce a 
: any, WGAR Broadcasting 
“oun and WW4, Inc.; Ohio 
State University; Columbia Broad- 
casting System, Inc.; Radio Indi- 
apolis, Inc.; Logansport Broad- 
esting Corporation and Owens- 
boro On The Air, Inc.; Radio Ken- 
tucky, Inc.; Southern Illinois Uni- 
versity; Champaign News Gazette; 
and Evansville Chamber of Com- 
merce. In addition, oppositions to 
the WIBC, Inc., counterproposal 
were filed by the following parties: 
Crosley Broadcasting Corporation, 
Columbus, Ohio; Wabash Valley 
Broadcasting Company; Columbia 
Broadcasting System, Inc., and 
Logansport Broadcasting Corpora- 
tion and Owensboro On The Air, 
Inc. 
(h) Counterproposal of William 
H. Block Company. William H. 
Block Company requested the ad- 
ditional assignment of VHF Chan- 
nel 10 to Indianapolis by substitut- 
ing UHF Channel 41 in Terre 


i Haute for Channel 10, as follows: 
Third Notice 


City 





L. B. Wilson, Inc.; and Mid-Ameri- 
can Broadcasting Corporation. In 
addition, oppositions to the coun- 
terproposal of William H. Block 
Company were filed by the follow- 
ing parties: Dispatch Printing 
Company; Columbia Broadcasting 
System, Inc., Chicago, Illinois; 
Mid-American Broadcasting Cor- 
poration; Wabash Valley Broad- 
casting Company and Logansport 
Broadcasting Corporation and 
Owensboro On The Air, Inc. 

(k) Counterproposal of Radio 
Indianapolis, Inc. Radio Indian- 
apolis, Inc., requested the addi- 
tional assignment of UHF Chan- 
nel 38, or a channel in the 782-890 
Mc. band to Indianapolis by making 
the following changes in the as- 
signments proposed in the Third 
Notice:” 


Third Notice 





VHF Channel 13 in Indianapolis 
for non-commercial educational 
purposes and indicating that the 
reservation of a UHF channel 
would satisfy their requirements. 
No sworn statements were filed by 
educators in Indianapolis support- 
ing the reservation of Channel 13. 
The JCET submitted a sworn state- 
ment supporting the reservation of 
UHF Channel 20 for non-commer- 
cial educational use in Indianapolis 
based on the stated preference of 
the educational institutions in the 
Indianapolis area for a UHF res- 
ervation rather than VHF Chan- 
nel 13. 


Conclusions: Indianapolis 
Educational Reservation 
431. Both commercial and edu- 
cational interests in Indianapolis 





Proposed Changes 





VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
| SS 
Indianapolis, Ind. 6, 8, *13 20, 26 6, 8,13 *20, 26, 384 
(or flex. 
chan.) 
Connersville, Ind. 38 45+ 
Kokomo, Ind. 31 29+ 
Marion, Ind. 29 31+ 
P <criteria 
(1) Statement in Support of 


Radio Indianapolis, Inc. Counter- 
proposal. Radio Indianapolis, Inc. 
contended that the assignment of 
UHF Channel 38 in Indianapolis 
could be accomplished in compli- 
ance with the minimum separation 
requirements with the exception 
that Channel 45 at Connersville, 
Indiana, would be only 53 miles 
from Indianapolis. Channels 38 and 





Proposed Changes 


. UHF Chan- VHF Chan- UHF Chan- 


VHF Chan- 
nel No. 
Indianapolis, Ind. 6, 8, *13 
Terre Haute, Ind. 10 


(i) Statement in Support of Wil- 
liam H. Block Company Counter- 
proposal. William H. Block Com- 
pany urged that the assignment of 
Channel 10 in Indianapolis would 
provide a new television service to 
a greater number of persons as 
compared with the utilization of 
Channel 10 in Terre. Haute. While 
the assignment of Channel 10 to 
Indianapolis would result in a 168 
mile separation between that city 
and Station WBNS-TV presently 
operating on Channel 10 in Colum- 
bus, Ohio, William H. Block Com- 
pany contended that a transmitter 
site could be selected in Indianap- 
olis to provide 170 mile co-channel 
spacing. It was also urged that 
even with a 168 mile separation, 
interference would not be substan- 
tial. The William H. Block Com- 
pany counterproposal would assign 
UHF Channel 41 to Terre Haute, 
70 miles from Indianapolis where 
UHF Channel 26 is assigned by 
the Commission. Channels that are 
thus spaced 15 apart are required 
to have a separation of 75 miles in 
order to prevent picture image in- 
terference. William H. Block Com- 
pany contended that a separation 
of 75 miles between transmitters 
could be achieved and that no ob- 


_—— interference would re- 
sult. 


(j) Conflicting Counterproposals 
and Oppositions to the William H. 
Block Company Counterproposal. 
The counterproposal of William H. 
Block Company is mutually exclu- 
sive with the following other coun- 
terproposals: Logansport Broad- 
tasting Corporation and Owens- 
boro On the Air, Inc.; Ohio State 
vniversity; Columbia Broadcast- 
ing System, Inc., Chicago, Illinois; 


BROADCASTING e 










nel No. nel No. nel No. 
20, 26 6, 8, 104+, *13 20, 26 
*57, 63 + 41+, *57, 63 





45, being 7 channels apart, must be 
separated by at least 60 miles to 
prevent interference due to oscil- 
lator radiation. 


(m) Oppositions and Conflicting 
Counterproposals to the Radio In- 
dianapolis, Inc. Counterproposal. 
Conflicting counterprosals and op- 
positions to the counterproposal of 
Radio Indianapolis, Inc., for Chan- 
nel 38 have been filed by WIBC, 
Inc., Indianapolis, Indiana and Co- 
lumbia Broadcasting System, Inc., 
Chicago, Illinois. In addition, the 
Radio Indianapolis, Inc. counter- 
proposal conflicts with the coun- 
terproposal of L. B. Wilson, Inc. 
for Cincinnati, Ohio. 

(n) The Indianapolis Educational 
Reservation. Indianapolis Broad- 
casting, Inc.; Universal Broadcast- 
ing Company; WIBC, Inc.; and Ra- 
dio Indianapolis, Inc., all of Indian- 
apolis, filed counterproposals re- 
questing that the educational reser- 
vation in Indianapolis be removed 
from VHF Channel 13 and shifted 
to a UHF channel. In support of 
its counterproposal, Indianapolis 
Broadcasting, Inc. submitted let- 
ters from Indiana University, But- 
ler University, DePauw University, 
Wabash College, Jordan College of 
Music, Franklin College, Purdue 
University, Indianapolis Public 
Schools, and the Superintendent of 
Schools of the Archdiocese of In- 
dianapolis, stating that these in- 
stitutions did not intend to utilize 





% Radio Indianapolis, Inc. also requested 
that the educational reservation in 
‘errata be shifted to a UHF chan- 
nel. 


% No changes would be required to as- 
sign a channel in the 782-890 Mc. band 
to Indianapolis. 


Telecasting 


have requested that the educational 
reservation be shifted from VHF 
Channel 13 to a UHF channel, and 
the JCET has urged the reservation 
of UHF Channel 20 in Indianapolis 


for non-commercial educational 
purposes. The evidence indicates, 
therefore, that the educators in 


Indianapolis do not intend to util- 
ize VHF Channel 13 for non-com- 
mercial educational purposes and 
that the reservation of a UHF 
channel would satisfy the needs of 
the educators in this community. 





City 


an additional VHF channel to In- 
dianapolis at the expense of the 
only VHF channel in Terre Haute, 
a community of 64,000, is war- 
ranted. Moreover, the assignment 
of Channel 4 or Channel 10 in In- 
dianapolis would result in co-chan- 
nel assignment separations between 
Indianapolis and Columbus below 
170 miles, the minimum assignment 
separation for this zone; and the 
assignment of UHF Channel 51 to 
Terre Haute as proposed by WIBC, 
Inc., and of UHF Channel 41 to 
Terre Haute as proposed by Wil- 
liam H. Block Company, would also 
result in separation below the 
minimum. In light of the foregoing, 
the counterproposals of WIBC, Inc. 
and William H. Block Company for 
the assignment of an additional 
VHF channel in Indianapolis are 
denied. 

Conclusions: Additional UHF 
Assignment in Indianapolis 
433. We believe that the record 
supports the addition of a UHF 
channel in Indianapolis. However, 
the counterproposal of Radio In- 
dianapolis, Inc. to assign Channel 
38 to that community cannot be 
granted since it would result in as- 
signment separations below the 
minimum. However, the alternative 
request of Radio Indianapolis, Inc. 
seeking a channel in the 782-890 Mc 
band for Indianapolis can be 
granted since Channel 67 can be 
utilized in that city. Accordingly, 
the counterproposal of Radio In- 
dianapolis, Inc. in so far as it re- 
quests the assignment of a channel 
in the 782-890 MC band in Indian- 

apolis, is granted. 

Final Assignments and Reservation 
434. The following assignments 

and reservation are adopted: 

VHF Chan- 
nel No. 


UHF Chan- 
nel No. 


Indianapolis 





On this basis the JCET supported 
the reservation of UHF Channel 20 
in Indianapolis. In light of the 
above, we believe the record re- 
quires the shifting of the educa- 
tional reservation from VHF Chan- 





City 
Logansport, Ind. 
Owensboro, Ky. 





nel 13 to UHF Channel 20. Accord- 
ingly, the counterproposals of In- 
dianapolis Broadcasting, Inc.; Uni- 
versal Broadcasting Company; 
WIBC, Inc.; and Radio Indianapo- 
lis, Inc., in so far as they request 
the shifting of the educational res- 
ervation in Indianapolis to a UHF 
channel, are granted. UHF Chan- 
nel 20 will be reserved in Indian- 
apolis for non-commercial educa- 
tional use. 


Conclusions: Additional UHF 
Assignment in Indianapolis 
432. The additional assignment 
in Indianapolis of Channel 4, as 





6, 8, 13 *20, 26, 67 


LOGANSPORT, INDIANA AND 
OWENSBORO, KENTUCKY 


435. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following as- 
lowing assignments for Logans- 
port, Indiana and Owensboro, Ken- 
tucky: 


VHF Chan- UHF Chan- 
nel No. nel No. 
51 
14 


(b) Census Data. The popula- 
tion of Logansport is 21,000 and 
the population of Owensboro is 
34,000. 

(c) Counterproposal of Logans- 
port Broadcasting Corporation and 
Owensboro On The Air, Inc. A joint 
counterproposal was filed by Lo- 
gansport Broadcasting Corporation, 
Logansport, Indiana, and Owens- 
boro On The Air, Inc., Owensboro, 
Kentucky, requesting the additional 
assignment of Channel 10 to both 
Logansport and Owensboro to be 
accomplished by shifting Terre 








Haute, Indiana, from VHF Channel 
requested by WIBC, Inc., or of ae ’ 
q . 2 ‘ 10 to a UHF channel as follows: 
City Third Notice Proposed Changes 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Owensboro, Ky. 14 10+ 14 
Logansport, Ind. 51 10+ 51 
Terre Haute, Ind. 10 *57, 63 + 344, *57, 63 





Channel 10, as requested by Wil- 
liam H. Block Company, can be 
accomplished only by substituting 
a UHF channel for the only VHF 
assignment. in Terre Haute. We do 
not believe that the assignment of 
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(d) Statement in Support of 
Counterproposal of Logansport 
Broadcasting Corporation and 
Owensboro On The Air, Inc. Lo- 
gansport Broadcasting Corporation 
and Owensboro On The Air, Inc., 
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contended that the assignment of 
Channel 10 to both Logansport and 
Owensboro would provide service 
to a greater area and number of 
persons as compared with the as- 
signment of Channel 10 in Terre 
Haute. Logansport Broadcasting 
Corporation and Owensboro On 
The Air, Inc., suggested UHF 
Channel 34 as a replacement for 
VHF Channel 10 in Terre Haute. 
It was recognized, however, that 
Channel 34 at Terre Haute, being 
only 152 miles from the co-channel 
assignment at Carbondale, Illinois, 
would not meet the minimum sepa- 
ration for co-channel UHF assign- 
ments in this area. It was also sug- 
gested that UHF Channel 51, as 
proposed by WIBC, Inc., or UHF 
Channel 41 as proposed by William 
H. Block Company, in connection 
with their counterproposal for In- 


dianapolis, be assigned in Terre 
Haute to replace VHF Chan- 
nel 10.” 


(e) Conflicting Counterproposals 
and Oppositions to the Logansport 
Broadcasting Corporation and 


% Wabash Valley Broadcasting Corpora- 
tion filed a Motion to Strike paragraph 
22 of the “Written Presentation in Lieu 
of Hearing” filed by WSAL and WVJS 
(Logansport Broadcasting Corporation 
and Owensboro On the Air, Inc.) on 
September 10, 1951 for the reason that 
the joint counterproposal of WSAL and 
WVJS filed on May 7, 1951 proposed the 
deletion of Channel 10 from Terre 
Haute, Indiana, and the substitution of 
Channel 34 therefor; that in paragraph 
22 of the September 10, 1951 statement 
they admitted the impracticability of 
assigning Channel 34 to Terre Haute and 
abandoned that portion of their counter- 
proposal; that in the same document of 
September 10, 1951, WSAL and WVJS 
proposed for the first time that Channel 
41 or 51, or a flexibility channel, or one 
of the “unused channels in the area” 
be assigned to Terre Haute. WSAL and 
WVIJS filed an opposition to the above- 
mentioned Motion to Strike admitting 
that such material objected to did not 
appear in prior presentations made by 
them but said that such material has 
been properly submitted as evidence by 
other parties to this proceeding (by 
William H. Block Co.; WIBC, Inc.; L. 
B. Wilson, Inc.) and therefore may be 
properly recited and relied upon by 
WSAL and WVJS. The Motion to Strike 
is GRANTED but the Commission has 
considered all the evidence which has 
been offered by other parties to this 
proceeding with respect to the possible 
assignment to Terre Haute. 

WSAL and WVJS filed with the Com- 
mission a ‘Motion to Strike and For 
Other Relief and Opposition to Motion 
to Strike’ and a “Reply to Brief 
of Wabash Valley Broadcasting Corpor- 
ation.” The Motion to Strike is directed 
against certain portions ‘of the testi- 
mony in the sworn statements of Wa- 
bash Valley Broadcasting Corporation 
filed with the Commission on Septem- 
ber 8. 1951 and October 8, 1951. The 
Opposition to Motion to Strike is di- 
rected against the Motion to Strike filed 
by Wabash Valley Broadcasting Cor- 
poration on October 22, 1951. On No- 
vember 26, 1951 Wabash Valley Broad- 
casting Corporation filed with the Com- 
mission ‘‘A Motion to Strike Physically 
Documents Filed Late by Logansport 
Broadcasting Corporation and Owens- 
boro On The Air.” Wabash Valley 
Broadcasting Corporation moves to 
strike for the reason that the Com- 
mission’s Order of Hearing Procedure 
provides that all pleadings and briefs 
affecting Groups.N through R should 
be filed by October 22, 1951 and that the 
above-named parties filed their docu- 
ments one week late. 

The Motion to Strike is GRANTED in 
so far as it pertains to the “Reply to 
Brief of Wabash Valley Broadcasting 
Corporation” and ‘Motion to Strike” 
certain portions of the testimony of 
Wabash Valley Broadcasting Corpora- 
tion, both filed on October 29, 1951, 
since these documents have been filed 
one week later than the deadline for 
their group. The Motion to Strike is 
DENIED in so far as it pertains to the 
“Opposition to Motion to Strike” filed 
by WSAL and WVJS on October 29, 
1951 for the Motion to Strike was not 
filed until October 22, 1951, the dead- 
line date for the group, and WSAL and 
WVJS must be allowed the opportunity 
to file an opposition to the motion to 
strike. 





Owensboro On The Air, Inc. Coun- 
terproposal. The Logansport- 
Owensboro counterproposal con- 
flicts with the following other coun- 
terproposals: William H. Block 
Company, Indianapolis, Indiana; 
WIBC, Inc., Indianapolis, Indiana; 
L. B. Wilson, Inc., Cincinnati, Ohio; 


Twin Valley Broadcasters, Inc., 
Coldwater, Michigan; Quad-City 
Broadcasting Corp., Moline, Illi- 


nois; Michigan State College, East 
Lansing, Michigan; WJR, The 
Goodwill Station, Inc., Detroit, 
Michigan; and University of South- 
ern Illinois, Carbondale, Illinois. In 
addition, oppositions to the Logans- 
port-Owensboro counterproposal 
were filed by the following parties: 
Wabash Valley Broadcasting Com- 
pany, Terre Haute, Indiana; 
WIBC, Inc., Indianapolis, Indiana; 
William H. Block Company, In- 
dianapolis, Indiana; and WJR, The 
Goodwill Station, Ine., Detroit, 
Michigan. 
Conclusions 


436. The counterproposal of Lo- 
gansport Broadcasting Corporation 
and Owensboro On The Air, Inc., 
would assign Channel 10 in both 
Logansport and Owensboro by de- 
leting the only VHF channel from 
Terre Haute, a community of 64,000 
in a metropolitan area of 105,000. 
However, the combined population 
of both Logansport and Owensboro 
is less than the population of Terre 
Haute. In view of the size and im- 
portance of Terre Haute, we do not 
believe that Channel 10 should be 
deleted from Terre Haute to pro- 
vide a VHF channel for Logans- 
port and Owensboro. In light of 
the foregoing, the counterproposal 
of Logansport Broadcasting Cor- 
poration and Owensboro On The 
Air, Inc., is denied. 

Final Assignments 

437. The following assignments 

are adopted: 


City UHF Channel No. 
Logansport, Ind. 51 
Owensboro, Ky. 14 


FORT WAYNE, INDIANA 


438. (a) Proposed Assignments 
and Reservations. In the Third 


Notice the Commission proposed 
the assignment of three UHF chan- 
nels to Fort Wayne, Indiana: 
Channels 21, 27 and 33, with Chan- 
nel 27 reserved for non-commercial 
educational use. 

(b) Census Data. The Fort 
Wayne standard metropolitan area 
has a population of 184,000 and 
the City of Fort Wayne has a pop- 
ulation of 134,000. 

(c) Counterproposal of Indiana 
Technical College. Indiana Techni- 
cal College of Fort Wayne filed a 
counterproposal requesting the ad- 
ditional assignment of VHF Chan- 
nel 5 to Fort Wayne, with power 
limited to 14 kw, to be reserved for 
non-commercial educational use in 
lieu of UHF Channel 27. 

(d) Statement in support of In- 
diana Technical College Counter- 
proposal. Indiana Technical College 
stated that the assignment of a 
VHF channel in Fort Wayne would 
make possible the immediate initi- 
ation of a non-commercial educa- 
tional television service. Indiana 
Technical College stated that it 
had received as donations much of 
the equipment necessary for the 
construction of a VHF' station. 
None of this equipment would be 
adaptable for use in the UHF band. 
Accordingly, the Indiana Technical 
College stated that if a VHF chan- 
nel is not assigned to Fort Wayne 
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for non-commercial educational 
use, “it seems very doubtful at the 
present time that the necessary 
funds and community interest to 
support a non-commercial educa- 
tional UHF outlet in Fort Wayne 
could be found for several, perhaps 
many, years to come.” The Mayor 
of Fort Wayne stated that the city 
has appropriations set aside for 
such purposes and that as much 
financial assistance as_ possible 
would be given, along with full 
assistance in connection with pro- 
gramming. The Paterson-Fletcher 
Company, Rea Magnet Wire Com- 
pany and other business organiza- 
tions pledged their full cooperation 
in helping to finance the construc- 
tion and operation of a non-com- 
mercial educational station in Fort 
Wayne. The following organiza- 
tions in Fort Wayne stated their 
intention of assisting in the pro- 
gramming of the proposed educa- 
tional station: Fort Wayne-Allen 
County Chapter of the Red Cross, 
Superintendent of Schools, Concor- 
dia College, St. Francis College, 
Fort Wayne Bible College, Public 
Library, Fort Wayne Art School 
and Museum, Fort Wayne Civic 
Theatre, Fort Wayne Musical So- 
ciety, Chamber of Commerce. The 
film library of WOI-TV in Ames, 
Iowa, has been placed at the dis- 
posal of Indiana Technical College 
for use on the proposed educational 
station. Galbreath Pictures Pro- 
duction, Inc., has made available 
to the College its film library for 
use on the proposed station and has 
offered to lend assistance in any 
television production problems. The 
Capehart - Farnsworth Corporation 
has given the support of its organi- 
zation and engineering personnel 
to the television activities of the 
College. The Indiana Technical Col- 
lege stated that the Fort Wayne 
community enthusiastically sup- 
ported the establishment of an edu- 
cational television station in Fort 
Wayne. 

(e) Channel 5 in Fort Wayne 
would be 143 miles from existing 
television Station WNBQ in Chi- 
cago and 139 miles from existing 
Station WLWT in Cincinnati, both 
operating on Channel 5. However, 
Indiana Technical College stated 
that no limitation on the operation 
of Stations WNBQ and WLWT 
would be necessary if a maximum 
of 14 kw power at an antenna 
height of 500 feet would be speci- 
fied in the use of Channel 5 at 
Fort Wayne. By limiting power to 
14 kw at Fort Wayne, Indiana 
Technical College asserted that in- 
terference to the Grade A service 
areas of WNBQ and WLWT would 
be avoided entirely and that less 
interference would be caused to the 
Grade B service areas of these sta- 
tions than would result from the 
assignment of a station employing 
100 kw power at a separation of 
180 miles. In was also contended 
that all of the Grade B area loss 
due to the operation of a station in 
Fort Wayne on Channel 5 as pro- 
posed would receive service from 
other stations. Indiana Technical 
College stated that a station oper- 
ating on Channel 5 in Fort Wayne 
as proposed would have an inter- 
ference-free Grade A service radius 
of 17.3 miles and a Grade B inter- 
ference-free service radius varying 
from a minimum of 25.1 to a maxi- 
mum of 34 miles. 





(f) Indiana Technical Col, 
argued that precedent exists 4, 
affording assistance to non-c, 
mercial educational televisig 
broadcasting, including the ope, 
tion with low power. I additig: 
to the reservation policy adopty 
by the Commission, Indiana Techy, 
cal College pointed to the conc, 
sions made to non-commercial fy 
stations including permission 4f 
operate with powers of 10 wat, 
and less. In connection with 4yp 
broadcasting, the College submit 
that the Commission granted mg, 
exceptions to its general rules, j. 
cluding permission for educatioy 
licensees to discontinue broadcay,} 
during the summer months. 4 
cordingly, Indiana Technical (y 
lege requested the assignment # 
Channel 5 in Fort Wayne to} 
utilized with low power. ‘ 

(g) Opposition to the India, 
Technical College Counterpropog 
Crosley Broadcasting Corporatig, 
licensee of Station WLWT, (;. 
cinnati, Ohio, and National Broa. 
casting Company, Inc., licensee , 
Station WNBQ, Chicago, Illinois 
filed oppositions to the India, 
Technical College counterpropoy) 
As noted above, Channel 5 in Py 
Wayne would be 143 miles frp 
Station WNBQ in Chicago and 13 
miles from Station WLWT, in Ch. 
cinnati. The oppositions of Crosly 
and NBC are based on the interfe. 
ence which allegedly would } 
caused by the operation of a sh. 
tion in Fort Wayne on Channe: 

Conclusions 

439. The assignment of Champ: 
5 in Fort Wayne would not me 
the minimum co-channel assig. 
ment separations for Zone I. Whi 
Indiana Technical College ree: 
nizes this deviation, it request: 
that operation be permitted wit 
power limited to 14 kw. We har 
in another portion of this Repo 
discussed low power operation ani 
we have there concluded that th 
public interest would not be serv 
by such operation where an assig. 
ment is made in violation of tk 
minimum separation requirement 
We find no reason to deviate fro 
our rules with respect to the open. 
tion of low power stations, Ty 
Commission recognizes that it he 
made special rules with respect t 
power and time of operation {cf 
educational stations in other ser: 
ices, The engineering consider 
tions that are involved in the estab 
lishment of low power stations i 
television make it impossible, hor. 
ever, to permit low power opet 
ation in the non-commercial edue: 
tional television service. 
of the foregoing, the counterpr 
posal of Indiana Technical Colle: 
is denied. We believe, howeve 
that the record supports the re 










ervation of UHF Channel 27 iff 
s requested 


Fort Wayne as proposed in th 
Third Notice and the reservati0 
of Channel 27 in Fort Wayne, i 
finalized. 


Final Assignments 


440. The following assignmett 
are adopted: 


UHF Chan- 
City nel No. 


Fort Wayne, Indiana 21, *27, 33 
BLOOMINGTON, INDIANA 


441. (a) Proposed Assignmetl 
and Reservation. In the Third Ne 
tice the Commission proposed t# 
following assignments and reservé 
tion to Bloomington, Indiana: 





City VHF UHF Chan- 
nel No. nel No. 
Bloomington, Ind. 4 *30, 36 
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Stations. Sarkes 
has a construction 
WTTV in 


(b) Existing 
Tarzian, Inc. 


permit for Station 


Bloomington on Channel 10, is oper- 


{ ating under 
“f thorization 


special temporary au- 
and has been directed 
to show cause why its authorization 
modified to specify 


Channel 10. 
(c) Answer of Sarkes Tarzian, 


* Inc., to Show Cause Order. Sarkes 


Tarzian, Inc., stated that it had no 


} objection to the Commission’s pro- 


posal to move Station WTTV from 
Channel 10 to Channel 4. 

(d) Educational Reservation in 
Indiana University 
supported the reservation of Chan- 
nel 30 in Bloomington, stating that 
it hopes to make use of the res- 
ervation in cooperation with other 
educational institutions in the area. 
No oppositions to the reservation 
were filed. 

Conclusions: Show Cause Order 

442, An authorization will be is- 
sued to Sarkes Tarzian, Inc., to 
specify operation of Station WTTV 
on Channel 4 in lieu of Channel 10. 


Conclusions: Educational 
Reservation 
443. In view of the foregoing, 
the reservation of Channel 30 in 
Bloomington for non-commercial 
educational use is finalized. 
Final Assignments and Reservation 
444, The following assignments 
and reservation are adopted: 


City 


reservation of UHF Channel 56 in 
Evansville for non-commercial ed- 
ucational use. Incorporated in this 
statement were letters of support 
of the reservation by the Evans- 
ville Chamber of Commerce, Evans- 
ville Public Schools, and the Evans- 
ville Public Museum. Evansville 
College stated that there is interest 
among the educational institutions 
in the area in working coopera- 
tively for the construction and use 
of an educational television sta- 
tion. The President of the College, 
stated that there is “every expecta- 
tion that some time in the fore- 
seeable future as adjustments are 
made, equipment becomes available 
in the UHF field, and the probable 
cost of equipment and production 
are reduced this community will 
wish to make television as part of 
the total educational facility which 
it uses.” 

(g) The South Central Broad- 
casting Corporation, Evansville, 
Indiana, supported the reservation 
of Channel 56 for non-commercial 
educational use provided the time 
of reservation is not unduly pro- 
longed, and suggested that a time 
limitation of one year be placed 
on the reservation. 


Conclusions: Additional 
Assignments 
446. We believe that the record 
does not support the assignment 
of additional channels to Evans- 





ville. The assignment of Channel 
VHF Chan- UHF Chan- 
nel No. nel No. 


wToominet 4 


Bloomington, Ind. 


EVANSVILLE, INDIANA 


445. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of 4 channels to Evans- 
ville, Indiana: VHF Channel 7 and 
UHF Channels 50, 56 and 62, with 
Channel 56 reserved for non-com- 
mercial educational purposes. 

(b) Census Data. ‘ The standard 


/metropolitan area of Evansville 


has a population of 160,000 and the 
City of Evansville has a popula- 
tion of 129,000. 

(c) Statement in Support of Pro- 
posed Assignments. South Central 


ville, Indiana, and the Evansville 


Chamber of Commerce filed state- 


ments supporting the proposed as- 


*) signments for Evansville. 
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(d) Counterproposal of Evans- 


iville Chamber of Commerce. In 


addition to supporting the proposed 
for Evansville, the 
Evansville Chamber of Commerce 
requested that the Commission 


circumstances make such further 
jallocation possible.” It was sug- 
| gested that Channel 29 should be 
assigned to that community. 

(e) The assignment of Channel 
29 to Evansville would not meet 
the required 75 mile spacing neces- 
)Sary to prevent picture image in- 
terference in light of the assign- 
ment of Channel 14 in Ownesboro, 
Kentucky, and Channel 44 in Vin- 
cennes, Indiana, both within 75 
miles of Evansville. 


(f) Educational Reservation. 


Evansville College supported the 
BROADCASTING © Telecasting 
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29 proposed by the Evansville 
Chamber of Commerce would not 
meet the required 75-mile spacing 
necessary to prevent picture image 
interference. In light of the fore- 
going, the counterproposal of the 
Evansville Chamber of Commerce 
requesting the additional assign- 
ment of Channel 29 is denied. 
Conclusions: Educational 
Reservation 

447. We believe, on the basis of 
the record, that the reservation of 
Channel 56 for non-commercial ed- 
ucational use in Evansville should 
be finalized. We do not believe 
that a time limitation on the res- 
ervation of one year as suggested 
by the South Central Broadcasting 
Corporation is warranted. We see 
no reason for deviating in this in- 
stance from the rules adopted 
herein with respect to the amend- 
ments of the Table. In the light 
of the foregoing, the reservation 
of Channel 56 for non-commercial 
use in Evansville is finalized. 


TERRE HAUTE, INDIANA: 
EDUCATIONAL RESERVATION 

448. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
Channel 57 for non-commercial 
educational use. 

(b) Indiana State Teacher’s Col- 
lege filed a statement supporting 
the reservation of Channel 57 in 
Terre Haute for non-commercial 
educational use. It was stated that 
local educational institutions in- 
cluding Indiana State Teachers 
College, Rose Polytechnic Institute, 
and St. Mary-of-the-Woods College, 
and the public schools of Terre 
Haute, were studying the legal and 
technical aspects of the establish- 
ment of an educational television 
station. No oppositions were filed 
to the proposed reservation. 


Conclusions 

449. In view of the foregoing 
the reservation of Channel 57 for 
non-commercial educational use in 
Terre Haute is finalized. 

SOUTH BEND, INDIANA: 
EDUCATIONAL RESERVATION 

450. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
Channel 40 in South Bend for non- 
commercial educational use. 

(b) The University of Notre 
Dame supported the reservation of 
Channel 40 for non-commercial 
educational use. The President of 
the University stated that it was 
studying the financial, program- 
ming, legal and engineering re- 
quirements necessary to establish- 
ing an educational television sta- 
tion. No oppositions to the pro- 
posed reservation were filed. 

Conclusions 

451. In view of the foregoing 
the reservation of Channel 40 for 
non-commercial educational use in 
South Bend is finalized. 

MICHIGAN CITY, INDIANA 

452. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
one channel, UHF Channel 62 to 
Michigan City, Indiana. 

(b) Census Data. Michigan City 
has a population of 28,000. 

(c) Statement in Support of 
Proposed Assignment. William C. 
Higgins filed a statement support- 
ing the proposed assignment of 
UHF Channel 62 for Michigan 
City. It was urged that this as- 
signment would be in the public 
interest, convenience and necessity, 
and that such assignment is re- 
quired by the priorities. No opposi- 
tions to the assignment of Channel 
62 in Michigan City were filed. 

Conclusions ’ 

453. In view of the foregoing, 
the assignment of Channel 62 in 
Michigan City is adopted. 

MUNCIE, INDIANA 

454. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 2 
channels to Muncie, Indiana; UHF 
Channels 49 and 55. 

(b) Census Data. The Muncie 
standard metropolitan area has a 
population of 90,000 and the City 
of Muncie has a population of 
58,000. 

(c) Counterproposal of _ Ball 
State Teachers College. Ball State 
Teachers College, Muncie, Indiana, 
requested that Channel 55 be des- 
ignated as an educational reserva- 
tion or that a channel in the 782- 
890 me. band be assigned to Muncie 
to be reserved for non-commercial 
educational use. No oppositions 
were filed to the counterproposal. 

(d) Statement in Support of Ball 
State Teachers College Counter- 
proposal. Ball State Teachers Col- 
lege stated that it is the only state 
institution of higher learning in 
Indiana which would not have a 
television assignment reserved in 
its area for non-commercial edu- 
cational use. The Director of Radio 
of the College noted that both 
radio and television courses are 
now being conducted in the school 
and that the television courses 
would be expanded when an edu- 
cational television station com- 
menced operation. Support for the 
counterproposal of Ball State 
Teachers College was also ex- 
pressed by the Mayor of Muncie, 
the Principal of Burris School in 
Muncie, and the School City of 
Muncie. 


April 14, 1952 Part II Final TV Report ® 






Conclusions 

455. In view of the foregoing the 
counterproposal of Ball State 
Teachers College insofar as it re- 
quested the assignment of a chan- 
nel in Muncie to be reserved for 
non-commercial educational use is 
granted. Accordingly, Channel 71 
is assigned to Muncie and is re- 
served for non-commercial educa- 
tional use. 

Final Assignments and Reservation 

456. The following assignments 
and reservation are adopted: 

City UHF Channel No. 
Muncie 49,55,*71 

LAFAYETTE, INDIANA: 
EDUCATIONAL RESERVATION 

457. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
Channel 47 to Lafayette, Indiana, 
for non-commercial educational 
use. 

(b) Purdue University, Lafayet- 
te, Indiana, supported the reserva- 
tion of Channel 47 in Lafayette for 
non-commercial educational use. 
No oppositions to the proposed 
reservation in Lafayette were filed. 

Conclusions 

458. In view of the foregoing, 
the reservation of Channel 47 in 
Lafayette, Indiana, for non-com 
mercial educational use is finalized. 

GARY, INDIANA 

459. (a) Proposed Assignment. 
In the Third Notice, the Commis- 
sion proposed the assignment of 
one channel for Gary, Indiana, 
UHF Channel 50. 

(b) Census Data. The population 
of Gary is 134,000. Gary lies with- 
in the Chicago metropolitan area. 

(c) Counterproposal of the 
Board of School Trustees of the 
School City of Gary. The Board 
of School Trustees of the School 
City of Gary requested in the alter- 
native (1) that Channel 50 pro- 
posed for Gary in the Third Notice 
be reserved for non-commercial 
educational use; or (2) that Chan- 
nel 44 be deleted from Chicago, as- 
signed to Gary, and reserved for 
non-commercial educational use; or 
(3) that a channel in the 782-890 
Mc. band be assigned to Gary and 
reserved for non-commercial edu- 
cational use. 

(d) Statement in Support of 
Board of School Trustees Counter- 
proposal. The Board of School 
Trustees urged, that adequate 
coverage for the Gary area from 
an educational television station in 
Chicago would not be achieved, and 
that the Audio-Visual Educational 
Department of the Gary Public 
Schools was in a position to aid 
educational television. The Super- 
intendent of Schools stated that 
the Board was “aware of the cost 
of establishing a television broad- 
casting station and of the cost of 
the operation of such a station” 
and represented that the Board 
would do its best “to finance this 
area in an adequate manner.” 

(e) Opposition to the Board of 
School Trustees Counterproposal. 
Johnson-Kennedy Radio Corpora- 
tion filed an opposition to the 
Board of School Trustees counter- 
proposal only insofar as it re- 
quested the deletion of Channel 44 
from Chicago. 

(f) Counterproposal of the Lake 
Broadcasting Company. Lake 
Broadcasting Company, Gary, Indi- 
ana, filed a counterproposal re- 
questing that VHF Channel 11 be 
deleted from Chicago, where it is 
reserved for non-commercial edu- 
cational use, and be assigned to 
Gary, with the reservation in 
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Chicago shifted to UHF Channel 
20, as follows: 


Third Notice 


Counterproposal 


VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
_———————— 
Chicago, Illinois 2,5,7,9,*11 “tka” 2,5:7,9, ea” 
Gary, Indiana 50 11+ 50 


(gz) Statement in Support of 
Lake Broadcasting Company Coun- 
terproposal. The Lake Broadcasting 
Company urged that Gary was en- 
titled to an additional assignment 
in accordance with priorities 3 and 
4 and in lisht of the mandate of 
Section 307(b) requiring an equal 
distribution of frequencies between 
states and cities. It was further 
contended that educational tele- 
vision in Chicago would not be 
adversely affected by shifting the 
reservation for non-commercial 
educational use to a UHF channel. 

(h) Opposition to the Lake 
Broadcasting Company Counter- 
proposal. The Johnson-Kennedy 
Radio Corporation, Chicago, Illi- 
nois, filed an opposition to the 
counterproposal of the Lake Broad- 
casting Company contending that 
the shifting of Channel 11 from 
Chicago to Gary would substantial- 
ly reduce the number of persons 
that would receive service from 
this assignment. While the John- 
son-Kennedy Radio Corporation 
neither supported nor opposed the 
reservation of Channel 11 in Chi- 
cago for non-commercial education- 
al use, it was urged that Channel 
11 should not be deleted from that 
community. The Lake Broadcasting 
Company counterproposal also con- 
flicts with the support of the JCET 
and educational institutions for the 
reservation of Channel 11 in Chi- 
cago. 

Conclusions: Assignment of 

VHF Channel 11 to Gary 

460. We do not believe that a 
VHF channel should be deleted 
from Chicago to provide a VHF 
channel for Gary. Chicago has a 
metropolitan area population of 5,- 
495,000 and a city population of 
3,621,000. Gary is in the metro- 
politan area of Chicago and is 
located 24 miles from the City of 
Chicago. Gary will receive Grade 
A service from the operation of 
VHF stations in Chicago. We do 
not believe that the deletion of a 
VHF assignment from one of the 
major cities of the United States 
is warranted where the smaller city 
is located within the metropolitan 
area of the major city and will 
receive Grade A VHF service from 
stations located in the larger city. 
It is our view that the deletion of 
a VHF assignment from a city as 
large and as important as Chicago 
to create one for Gary is not war- 
ranted. The counterproposal of 
Lake Broadcasting Company is 
therefore denied.” 

Conclusions: Educational 
Reservation in Gary 

461. We are of the view that the 
record supports the reservation of 
a channel at Gary for non-com- 
mercial educational use. However, 
we do not believe such a reserva- 
tion is warranted at the expense of 
the only commercial assignment in 
Gary or of the deletion of a UHF 
channel from Chicago. Accordingly, 
Channel 66 is assigned to Gary 
and reserved for non-commercial 
educational use. 

Final Assignment and 
Reservation 

462. In view of the foregoing, 

the following assignments and re- 





%See our decision in Boston and 
Brockton. 
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servation for Gary are adopted: 
City UHF Channel No. 


Gary, Indiana 50,*66 
LOUISVILLE, KENTUCKY 
463. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the assignment of four channels to 
Louisville, Kentucky: VHF Chan- 
nels 3 and 11 and UHF Channels 
15 and 21, with Channel 15 reserved 
for non-commercial educational use. 
(b) Census Data. The Louisville 
standard metropolitan area has a 
population of 577,000. The City of 
Louisville has a _ population of 

369,000. 

(c) Existing Stations. WAVE, 
Inc., is licensed for the operation of 
Station WAVE-TV on Channel 5, 
and WHAS, Inc., is licensed for the 
operation of Station WHAS-TV on 
Channel 9. The above licensees 
have been directed to show cause 
in this proceeding why the licenses 
of WAVE-TV and WHAS-TV 
should not be modified to specify 
operation on Channels 3 and 11, 
respectively, in lieu of Channels 
5 and 9. 

(d) Answers to Orders to Show 
Cause. WHAS, Inc., stated that it 
agreed to the proposed modifica- 
tions of its license to specify 
operation of WHAS-TV on Channel 
11 in lieu of Channel 9. WHAS, 
Inc., pointed out that the assign- 
ment of Channel 11 in Louisville 
would be 227 miles from the co- 
channel assignment at Johnson 
City, Tennessee, and 241 miles 
from the co-channel assignment at 
St. Louis, Missouri, the closest co- 
channel assignments, and that ac- 
cordingly, the assignment of Chan- 
nel 11 in Louisville would meet the 
minimum separation requirement. 
WAVE, Inc., has not filed an objec- 
tion to the proposed modification 
of its license to specify operation 
on Channel 3 in lieu of Channel 5. 

(e) Counterproposals of Mid- 
America Broadcasting Corporation 
and Radio Kentucky, Inc. Mid- 
America Broadcasting Corporation, 
Louisville, Kentucky, filed a coun- 
terproposal requesting the addi- 
tional assignment of UHF Channel 
41 to Louisville “as well as all 
other additional channels which can 
be allocated.” Radio Kentucky, Inc. 
filed a counterproposal requesting 
the additional assignment of UHF 
Channel 51 to Louisville.® The 
counterproposals would make the 
following changes: 





proposed the assignment of 5 chan- 
nels to Denver, the 26th ranking 
metropolitan area, and 5 channels 
to Indianapolis, the 28th metro- 
politan area. It was further urged 
that the assignment of Channel 41 
in Louisville would not require the 
deletion of channels from any other 
community and would meet the re- 
quired assignment separations. Ra- 
dio Kentucky, Inc. contended, in 
support of its request, that UHF 
Channel 51 can be assigned to 
Louisville without affecting any 
other assignments and would meet 
the minimum assignment separa- 
tions. No oppositions were filed to 
the counterproposals of Mid- 
America Broadcasting Corporation 
or Radio Kentucky, Inc. 

(g) Educational Reservation in 
Louisville. The Louisville Free 
Public Library, the Board of Edu- 
cation of Louisville, the Lutheran 
Baptist Theological Seminary, and 
Nazareth College supported the 
reservation of Channel 15 for non- 
commercial educational use _ in 
Louisville. Radio Kentucky, Inc. 
opposed the reservation of Chan- 
nel 15 in Louisville contending that 
educational institutions would be 
adequately served by commercial 
stations; that educational institu- 
tions would secure a maximum 
audience through the utilization of 
commercial television; that educa- 
tional institutions would best be 
served by participating in the regu- 
lar programming of commercial 
stations; and that educational in- 
stitutions in Louisville lacked the 
necessary finances to establish a 
non-commercial educational tele- 
vision station. In reply, the Louis- 
ville Public Library and the Board 
of Education of Louisville argued 
that television could become a real 
tool of instruction only if the sta- 
tions are owned and controlled by 
the educational institutions. It was 
also urged that since commercial 
interests could move more rapidly 
than educational institutions in 
making plans and securing neces- 
sary funds, the reservation of 
channels for non-commercial edu- 
cational use are necessary. 


Conclusions: Additional 
UHF Assignments 


464. We are of the view that the 
record supports the assignment of 
additional UHF assignments to 
Louisville. Since Channels 41 and 
51 can be assigned without affect- 
ing any other assignments and in 
conformity with minimum separa- 
tion requirements these channels 
are assigned to Louisville. 

Conclusions: Educational 
Reservation 

465. We believe that the record 
supports the reservation of UHF 
Channel 15 for non-commercial 
educational use in Louisville: Ac- 
PE ce ene nee nea PS 


City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- F - 
nel No. nel No. nel No. in 
Louisville, Kentucky 3,11 *15,21 3,11 15,21,417,51F 
(f) Statements in Support fl] 


Counterproposals of Mid-America 
Broadcasting Corporation and Ra- 
dio Kentucky, Inc. It was urged 
by Mid-America Broadcasting Cor- 
poration that Louisville, which 
ranks 25th among the nation’s 
metropolitan areas, has fewer pro- 
posed assignments than many 
lesser metropolitan areas. It was 
pointed out, for example, that the 
Commission in the Third Notice 





*Radio Kentucky, Inc., also opposed 
the reservation of Channel 15 in Louis- 
ville for non-commercial educational 
use. 
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cordingly, we are finalizing the 
reservation of UHF Channel 15 in 
Louisville for non-commercial edu- 
cational use. 
Conclusions: Show Cause Orders 
466. Appropriate authorizations 
will be issued to WAVE, Inc., and 
WHAS, Inc., to specify operation 
of WAVE-TV and WHAS-TV on 
Channels 3 and 11, respectively. 


Final Assignments and 
Reservation 


467. The following assignments 
and reservation are adopted: 
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City VHF Chan- 
nel No. nel No, 


Louisville 3,11 *15,21L415 


COLDWATER, MICHIGAN 
468. (a) Proposed Assignmeny 
In the Third Notice the Comp; 


UHF ¢} 











sion proposed no assignments f, 
Coldwater, Michigan. 7 

(b) Census Data. Coldwater hy 
a population of 9,000. 

(c) Counterproposal of Tri, 
Valley Broadcasters, Inc. A coy 
terproposal has been filed by Ty, 
Valley Broadcasters, Inc., (yj 
water, Michigan, requesting {, 
assignment of VHF Channel 1p; 
Coldwater, or that a UHF cha 
nel be assigned to that communiy 
in the event that a VHF chan, 
is not assigned. No other Changy 
in channel assignments were gy. 
gested to accomplish this counte. 
proposal. 

(d) Statement in Support 
Twin Valley Broadcasters, |, 
Counterproposal. Twin Vale 
Broadcasters, Inc., submitted th: 
under the assignments proposed} 
the Third Notice, Coldwater woy; 
receive only fringe area receptin, 
It was pointed out that Coldwate 
presently supports an AM and Fy 
station, and it was urged that; 
television channel, either VHF » 
UHF, should be assigned to thi 
community. Channel 10 at Coli 
water would be 168 miles fro, 
the co-channel assignment at Mi 
waukee, Wisconsin, and 172 mil« 
from the co-channel assignment # 
Columbus, Ohio. 

(e) Conflicting Counterproposi 
and Oppositions to the Twin Vg. 
ley Broadcasters, Inc. Counterpn. 
posal. The counterproposal ¢ 
Twin Valley Broadcasters, In 
insofar as it requests the assigr. 
ment of Channel 10 in Coldwater 
is mutually exclusive with tk 
counterproposals of the followix 
other parties: The Trebit Corpon. 
tion, Flint, Michigan; Michiga 
State College, East Lansing, Mic 
igan; Logansport  Broadcastix 
Corp., Logansport, Indiana; ay 
Owensboro On The Air, In 
Owensboro, Kentucky; WJR, Ty 
Goodwill Station, Ince., Detroit 
Michigan; William H. Block Con 
pany, Indianapolis, Indiana; L. } 
Wilson, Inc., Cincinnati, Ohio; ani 
Quad City Broadcasting Con, 
Moline, Illinois. In addition, 
positions were filed by the follor- 


ing parties: Michigan State (if 


lege; Dispatch Printing Company 
Inc., Columbus, Ohio; The Trebi 


Corporation; WJR, The Goodwilf 
Logansporf 
and Owen} 


Station, Ince., and 
Broadcasting Corp.; 
boro On The Air, Inc. 


Conclusions 

469. We are of the view that th 
record supports the assignment 
a television channel in Coldwate 
Michigan. . However, the assigt 
ment of VHF Channel 10 in thi 
community would result in a devis 
tion from the 170 mile minimm 
assignment separation for ¢ 
channel stations in this zone. Th 


Twin Valley Broadcasters, Ing 


counterproposal is therefore deni 
insofar as it requests the assigt 
ment of VHF Channel 10 to Colé 
water. However, UHF Channel» 
which meets the required mileaf 
separations will be assigned 
Coldwater. 
Final Assignment 


470. The following assignmenti 








adopted: 
City VHF Chan- UHF Chat 
nel No. nel No. 
Coldwater, 





Michigan 24 
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FLINT, MICHIGAN 
471. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
NMenb assignment of four channels to 
omnigf Flint, Michigan: VHF Channel 12 
Mts ixfand UHF Channels 16, 22 and 28, 
with Channel 22 reserved for non- 
commercial educational use. 
(b) Census Data. The Flint 
Tvaf standard metropolitan area has a 
A cou. population of 271,000 and the City 
oy Tafof Flint has a population of 
» Cold f 163,000. ; : : 
ng th c) Educational Reservation in 
el 10, ) Flint. The JCET and School Dis- 
F cha ftrict of Flint filed statements sup- 
nmunit § porting the reservation of UHF 






iter hy 










at Windsor, Ontario, and Channel 
43 at London would be 163 miles 
from the co-channel assignment at 
Butler, Pennsylvania. The counter- 
proposal of The Trebit Corporation 
is denied for the reasons set forth 
above in the discussion of the 
Canadian-United States assign- 
ments. 
Final Assignments and Reservation 
474, The final assignments and 
reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Flint, Michigan 12 16,*22,28 


LANSING AND EAST LAN- 
SING, MICHIGAN 


475. (a) Proposed Assignments. 














chamChannel 22 in Flint for non-com- [yn the Third Notice the Commis- 
Changs f mercial educational use. The sion proposed the assignments of 
‘re sy. School District stated that funds two channels to Lansing, Michigan: 
counte.f were available and that it was pre- WHF Channel 6 and UHF Channel 
pared to proceed with its plans 54. One channel was proposed for 
port of for the construction of a station if East Lansing, Michigan, UHF 
'S, Infthe reservation of a channel in Channel 60. 
Vale Flint is finalized. No oppositions (b) Census Data. The Lansing 
ted thefto the reservation of Channel 22 standard metropolitan area has a 
posed nf in Flint were filed. population of 173,000 and the city 
T wou} (d) Counterproposal of the Tre- has a population of 92,000, East 
ceptin | bit Corporation. The Trebit Corpo- Lansing, which lies within 15 miles 
Idwatef ration, Flint, Michigan, filed a of Lansing, has a population of 
and Fi} counterproposal requesting the as- 920,000. 
that ;fsignment of VHF Channel 10 in (c) Existing Station. One sta- 
VHF «f Flint to be accomplished by delet- tion js presently operating in Lan- 
to thi ing Channel 10 from London, On- sing. WJIM, Inc. is licensed for 
it Coif tario, in Canada, and by substitu- the operation of Station WJIM- 
2s frm} ting UHF Channels 43 and 65 in Ty. 
at Mi} London, as follows: 
2 re City Third Notice Proposed Changes 
iment 4 VHF Chan-UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
roposak | Fiint, Michigan 12 16,*22,28 10,712 16,*22,28 
vin Val} London, Ontario 10 18 + 18,43+,65+ 
nterpre (e) Statement in Support of The 
osal “} Trebit Corporation Counterpropos- (d) Counterproposal of Michigan 
S, In. al. The Trebit Corporation urged State College. A counterproposal 
awa that an additional VHF Channel has been filed by Michigan State 
ith th was required to provide adequate College requesting the assignment 
il ~ fservice to Flint, and that UHF of VHF Channel 10 to East Lan- 
ovownltt service in that area would be dif- sing. No other changes in the 
Tichien ificult to establish. It was urged assignments proposed in the Third 
Meh that, on the other hand, UHF Notice were requested.” 
be would be adequate to provide serv- (e) Statement in Support of 












fice for the London, Ontario area, 
}and that non-intermixture of VHF 
and UHF would be to the best in- 
terest of that community. The as- 
signment of Channel 10 at Flint 
would be 61 miles from the adjac- 
ent channel assignment of Channel 
9 at Windsor, Ontario. Channel 43 
proposed by the Trebit Corporation 
for London would be 163 miles 
from the co-channel assignment at 
Butler, Pennsylvania, 
Tre: (f) Conflicting Counterproposals 
C od and Oppositions to The Trebit Cor- 
oodw"} poration Counterproposal. The Tre- 
all bit Corporation counterproposal 
Wels conflicts with the following other 
counterproposals: WJR, The Good- 
will Station, Inc., Detroit, Mich- 
igan; Michigan State College, East 
Lansing, Michigan; and Booth Ra- 
dio and Television Stations, Inc., 
Detroit, Michigan. Oppositions to 


na; at 
r, Ine. 
JR, Th 
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a; L.B 
hio; ani 
- Corp, 
‘ion, op 
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that th 
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1 dwate, 


ssigt- , : 
he ne The Trebit Corporation counter- 
a devi} Proposal were filed by Michigan 


State College and WJR, The Good- 


ninimup »* ; 

for of Will Station, Inc. 

ne, Tey Conclusions: The Educational 
rs, In Reservation 

‘eo deride . 472. In view of the foregoing, 
» assigh | the reservation of UHF Channel 22 
to Cot) ™ Flint, Michigan for non-com- 
annel 3 mercial educational use is finalized. 
mileag? Conclusions: Request for Addition- 
gned ti al VHF Channel 


473. The Trebit Corporation 
would assign VHF Channel 10 to 
: .p Flint by deleting this assignment 
nmenti§ from London, Ontario and substi- 
tuting therefore UHF Channels 43 
and 65: Channel 10 at Flint would 

61 miles from the adjacent 
channel assignment of Channel 9 
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Michigan State Counterproposal. 
The assignment of Channel 10 at 
East Lansing would be 164 miles 
from the assignment of this chan- 
nel in London, Ontario, in Canada. 
However, in support of its counter- 
proposal, Michigan State College 
urged that the operation of Chan- 
nel 10 at East Lansing would 
cause no objectionable interference 
within the Grade A or B service 
areas of any co-channel stations 
since it contemplated that maxi- 
mum effective radiated powers of 
110 kw at 500 feet above average 
terrain would be employed. 

(f) Conflicting Counterproposals 
and Oppositions to the Michigan 
State Counterproposal. The Mich- 
igan State College counterproposal 
conflicts with the counterproposals 
of the following parties: Logans- 
port Broadcasting Corp., Logans- 


port, Indiana; and Owensboro 
On The Air, Inc., Owensboro, 
Kentucky: Twin Valley Broad- 


casters, Inc., Coldwater, Michigan; 
The Trebit Corporation, Flint, 
Michigan; WJR, The Goodwill Sta- 
tion, Inc., Detroit, Michigan; and 
Quad-City Broadcasting Corp., Mo- 
line, Illinois. 


On May 7, 1951, Michigan State 
College filed a comment in this pro- 
ceeding urging the assignment of VHF 
Channel 10 to East Lansing, Michigan, 
for non-commercial educational pur- 

oses. However, on September 6, 1951, 

ichigan State petitioned the Commis- 
sion for leave to amend its prior pro- 
posal to +“~¥ that Channel 10 be as- 
signed to East Lansing as a commer- 
cial channel. This petition was granted 
— Commission on September 12, 
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Conclusions 

476. The counterproposal of 
Michigan State College would re- 
sult in a co-channel spacing of 
only 164 miles between East Lan- 
sing and London, Ontario. Michi- 
gan State recognizes that this 
separation is in violation of the 
minimum mileage separation re- 
quirements. It requests, however, 
that an assignment be permitted 
at reduced power. We have con- 
sidered the question whether low 
power assignments should be per- 
mitted in cases such as this. We 
see no reason to deviate in this 
instance from our decision that 
such assignments will not be per- 
mitted. We must therefore deny 
the Michigan State counterpro- 
posal. Moreover, the Michigan 
State proposal must also be re- 
jected for reasons set forth above 
in the discussion of Canadian- 
United States assignments. 

Final Assignments 
477. In view of the foregoing, 


the following assignments are 
adopted: 
City VHF Chan- UHF Chan- 
nel No. nel No. 
Lansing, Mich, 6 54 
East Lansing, 
Mich. 60 


DETROIT, MICHIGAN 

478. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the assignment of six channels to 
Detroit, Michigan: VHF Channels 
2, 4. and 7 and UHF Channels 50, 
56, and 62, with Channel 56 re- 
served for non-commercial educa- 
tional use. 

(b) Census Data. The Detroit 
standard metropolitan area has a 
population of 3,016,000 and the 
City of Detroit has a population 
of 1,850,000. 

(c) Existing Stations. Three sta- 
tions are presently in operation in 
Detroit. Fort Industry Company is 
licensed for the operation of Sta- 
tion WJBK-TV on Channel 2; 
Evening News Association is li- 
censed for the operation of Station 
WWJ-TV on Channel 4; and 
WXYZ, Inc., is licensed for the 
operation of Station WXYZ-TV on 
Channel 7. 

(d) Counterproposal of the 
Board of Education of the City of 
Detroit. The Board of Education 
of the City of Detroit filed a coun- 
terproposal requesting the assign- 
ment of VHF Channel 11 to Detroit 
to be reserved for non-commercial 
educational use. Wayne University, 
Detroit, Michigan, joined in this 
counterproposal. This would be ac- 
complished by deleting VHF Chan- 
nel 11 from Toledo, Ohio, and shift- 
ing VHF Channel 12 from Flint, 
Michigan, to Bay City-Saginaw, 
Michigan, as follows:™ 


Third Notice 


VHF Chan- 
City nel No. 
Detroit, Michigan 2,4,7 
Toledo, Ohio 11,13 
Flint, Michigan 12 


Bay City, Michigan 
Saginaw, Michigan 
Bay City-Saginaw, 

Michigan 

(e) Statement in Support of 
Board of Education Counterpro- 
posal. The Board of Education of 
the City of Detroit pointed out that 
three television stations were pres- 
ently in operation in Detroit, and 
that none of the half million sets in 
use in the Detroit area can receive 


The Bay City Public Schools filed 
a counterproposal requesting the as- 
signment of - F Channel 12 to Bay 
City-Saginaw to be reserved for non- 
commercial educational use. 
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UHF transmissions. It was urged 
that since most network programs 
are generally available to Detroit 
viewers, it is unlikely that the ex- 
isting receivers will be converted to 
receive UHF, and that consequent- 
ly, any UHF audience in the De- 
troit area will be a limited one. The 
Board contended that since only 
one station is presently in opera- 
tion in Toledo, existing VHF sets 
would be converted at a faster rate 
in comparison with Detroit. It was 
noted that the Detroit metropolitan 
area had a population of 2,973,000 
as compared to 393,000 for the 
Toledo metropolitan area. With 
respect to the removal of Channel 
12 from Flint to Bay City-Saginaw 
it was submitted that such assign- 
ment would afford a first VHF 
channel to the Bay City-Saginaw 
area, with a population of 241,000. 
The population of the Flint metro- 
politan area was listed as 270,000. 
Mercy College, Detroit, Michigan, 
and the JCET supported the Board 
of Education’s counterproposal. No 
substitutions are suggested for 
Toledo or Flint to replace the VHF 
channels to be deleted. 

(f) As noted above, in the Third 
Notice, UHF Channel 56 was re- 
served in Detroit for non-commer- 
cial educational use. The Board of 
Education of the City of Detroit 
stated that if its request for VHF 
Channel 11 in Detroit is denied, it 
desired that Channel 56 be reserved 
in Detroit for non-commercial edu- 
cational use. No oppositions to the 
reservations of UHF Channel 56 
were filed. 

(g) Oppositions to the Board of 
Education Counterproposal. The 
following parties filed oppositions 
to the counterproposal of the Board 
of Education of the City of Detroit: 
Adrian Broadcasting Company in 
opposition to the proposal to shift 
Channel 11 from Toledo to Detroit 
and Channel 12 from Flint to Bay 
Citv-Saginaw; Booth Radio and 
Television Stations, Inc., in op- 
position to the proposal to shift 
Channel 12 from Flint to Bay City- 
Saginaw; Crosley Broadcasting 
Corporation, in opposition to the 
proposal to shift Channel 11 from 
Toledo to Detroit; Community 
Broadcasting Company, in opposi- 
tion to the proposal to shift Chan- 
nel 11 from Toledo to Detroit; 
Maumee Valley Broadcasting Com- 
pany, in opposition to the proposal 
to shift Channel 11 from Toledo to 
Detroit and Channel 12 from Flint 
to Bay City-Saginaw; and The Tre- 
bit Corporation, in opposition to 
the proposal to shift Channel 11 
from Toledo to Detroit and Chan- 
nel 12 from Flint to Bay City- 
Saginaw. 

(h) Counterproposal of Booth 


Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
50,*56,62 2,4,7,*11F 50,56,62 

*30 +,13 *30 
16,*22,28 t 16,*22,28 
63 63 
51,57 51,57 
12+ 





Radio and Television Stations, Inc. 
Booth Radio and Television Sta- 
tions, Inc., requested the additional 
assignments of VHF Channels 6 
and 9 to Detroit. Channel 9 would 
be assigned to Detroit by substitut- 
ing UHF Channel 50 in Windsor, 
Ontario, for VHF Channel 9. Chan- 
nel 6 would be assigned to Detroit 
by substituting Channel 5 in Lan- 
sing, Michigan, for Channel 6; 
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substituting Channel 11 in Alpena, 
Michigan, for Channel 9; substitu- 
ting Channel 8 in Iron Mountain, 
Michigan, for Channel 9, and sub- 
stituting Channel 9 in Traverse 
City, Michigan, for Channel 5. Sta- 
tion WJIM-TV is presently operat- 
ing on Channel 6 in Lansing, Michi- 
gan. The Booth Radio and Televi- 
sion Stations, Inc., counterproposal 
would make the following chanves 
in the assignments proposed in the 
Third Notice: 


filed by Picture Waves, Inc., 
Columbus, Ohio; WJIM, Inc., Lan- 
sing, Michigan; Indiana Technical 
College, Fort Wayne, Indiana; Na- 
tional Broadcasting Company, Inc., 
Chicago, Illinois;“* and Trebit Cor- 
poration, Flint, Michigan. The 
Booth counterproposal is also 
mutually exclusive with the coun- 
terproposal of Music Broadcasting 
Company, Grand Rapids, Michigan, 
and Bay Broadcasting Company, 
Bay City, Michigan. 











City Third Notice Proposed Changes 
VHF Chnan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Detroit, Mich. 2,4,7 50,*56,62 2,4,67.7,9F ¥,*56,62 
Windsor, Ontario 9 32,38 + 32,38,507 
Lansing, Mich. 6 54 5% 54 
Iron Mountain, Mich. 9 27 8 27 
Alpena, Mich. 9 30 11* 30 
Traverse City, Mich. 5 20,*26 9F 20,*26 


(i) Statement in Support of 
Booth Radio and Television Sta- 
tions, Inc. Booth Radio and Tele- 
vision Stations, Inc., urged that the 
assignment of VHF Channels 6 and 
9 to Detroit would afford Grade A 
and B service to a substantial pop- 
ulation and area. It was contended 
that such assignments are needed 
since Detroit is the fastest growing 
metropolitan area among the five 
largest cities in the nation; and 
that additional television facilities 
are required for the large foreign 
speaking population in the Detroit 
area. 

(j) Channel 6 at Detroit would 
be 163 miles from the co-channel 
assignment at Columbus, Ohio. 
Channel 5 at Lansing, as proposed 
by Booth, would place Station 
WJIM-TV 170 miles from existing 
Station WNBQ operating on Chan- 
nel 5 in Chicago. 

(k) Conflicting Counterproposal 
and Oppositions to the Booth Radio 
and Television Stations, Inc. Coun- 
terproposal. Oppositions to the 
Booth counterproposal have been 


12Booth Radio and Television Sta- 
tions, Inc., filed a Motion to Strike 
testimony filed on behalf of National 
Broadcasting Company, Inc. In its 
sworn statement opposing the Booth 
counterproposal filed with the Com- 
mission on September 19, 1951, NBC 
had noted that its Station WNBQ is 
licensed to operate on Channel 5 in 
Chicago. NBC stated that it, there- 
fore, opposed the Booth counterpro- 

osal which would require moving 

JIM-TV in Lansing, Michigan, from 
its present operation on Channel 6 to 
Channel 5. NBC urged that the opera- 
tion of Channel 5 in Lansing would 
cause interference to Channel 5 in 
Chicago, and that such counterpro- 
posal violates the minimum co-channel 
assignment spacings. 

Booth moved to strike this opposi- 
tion, contending that NBC did not file 
an opposition to the May 7, 1951, Com- 
ment of Booth advancing the counter- 
proposal and that, therefore, under the 
terms of the Order of Hearing Proce- 
dure, issued in this proceeding, NBC 
is precluded from now offering such 
an opposition. In the _ alternative, 
Booth has filed a rebuttal to the NBC 
statement. 

On October 22, 1951, NBC filed an 

opposition to the Motion to Strike of 
Booth, noting that NBC had filed Com- 
ments on May 7, 1951, supporting the 
Commission’s proposed assignments 
listed in the Third Notice. Further, 
NBC argued that since this was in 
conflict with the counter-proposal of 
Booth, it was not necessary to file an 
opposition to insure the right to cross- 
examine Booth. 
_ Paragraph 6 of the Order of Hear- 
ing Procedure, issued on July 25, 1951, 
in this proceeding states that ... 
“parties whose comment filed in these 
proceedings on May 7,,1951, were by 
their terms in conflict with other com- 
ments, will be entitled to file sworn 
statements or exhibits in accordance 
with subparagraph 5c above, even 
though specific oppositions directed to 
such other comments have not been 
filed.” 

In view of the foregoing, the Motion 
to Strike is DENIED. However, the 
rebuttal of Booth is accepted and has 
been considered by the Commission in 
the proceeding. 
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(1) Counterproposal of W4JR, 
The Goodwill Station, Inc. A coun- 
terproposal has been filed by The 
Goodwill Station, Inc., requesting 
the additional assignments of VHF 
Channel 6 and UHF Channel 22 to 
Detroit. In order to assign Channel 
6 to Detroit, Channel 10 would be 
substituted in Lansing, Michigan, 
for Channel 6. WJIM-TV is pre- 
sently operating in Lansing on 
Channel 6. In order to assign Chan- 
nel 22 to Detroit, Channel 18 would 
be substituted in East Lansing, 
Michigan for Channel 60, Channel 
46 substituted in Flint, Michigan, 
for Channel 22, Channel 60 sub- 
stituted in Ludington, Michigan, 
for Channel 18, and Channel 37 
substituted in Cadillac, Michigan 
for Channel 45. The WJR counter- 
proposal would make the following 
changes in the assignments pro- 
posed in the Third Notice: 





Canada. Channel 6 at Detroit, as 
proposed by WJR, would be 163 
miles from the co-channel assign- 
ment at Columbus, Ohio, Channel 
10 at Lansing, as proposed by WJR 
would be 169 miles from the co- 
channel assignment at London, 
Ontario, and 171 miles from the 
co-channel assignment at Mil- 
waukee, Wisconsin. 

(o) Conflicting Counterproposals 
and Oppositions to the Counter- 
proposal of WJR, The Goodwill 
Station, Inc. Oppositions and con- 
flicting proposals were filed by the 
following parties: Music Broad- 
casting Company, Grand Rapids, 
Michigan; Michigan State College, 
East Lansing, Michigan; The Tre- 
bit Corporation, Flint, Michigan; 


WJIM, Inc., Lansing, Michigan; 
Picture Waves, Inc., Columbus, 
Ohio; Quad-City Broadcasting 


Company, Moline, Illinois; Logans- 
port Broadcasting Corp., Logans- 
port, Indiana, and Owensboro On 
The Air, Ine., Owensboro, Ken- 
tucky; Twin Valley Broadcasting 
Company, Coldwater, Michigan; 
and Saginaw Broadcasting Co., 
Saginaw, Michigan. 
Conclusions: The Educational Re- 
servation in Detroit 

479. The Board of Education of 
the City of Detroit has requested 
the assignment of VHF Channel 
11 to be reserved in Detroit for 
non-commercial educational use. 
However, in order to accomplish 
this assignment, VHF Channel 11 
must be deleted from Toledo, and 
VHF Channel 12 shifted from 
Flint to Bay City-Saginaw. We do 
not believe that these proposed 
changes are warranted in order 
to provide a fourth VHF channel 











City Third Notice Proposed Changes 
VHF Chan- UHF Cnan- VHF Cnan- UHF Chan- 
nel No. nel No. nel No. nel No. 

Detroit, Mich. 2,4,7 50,*56,62 2,4,67,7 227,90,*56,62 
Lansing, Mich 6 54 107 
East Lansing, Mich. 60 187 
Flint, Mich. 12 16,*22,28 12 16,28,*467 
Lubington, Mich. 18 607 
Cadillac, Mich. 45 377 


(m) Statement in Support of 
WJR, The Goodwill Station, Inc. 
Counterproposal. WJR, The Good- 
will Station, Inc., urged that the 
Commission’s proposal assigning 
three VHF channels and three 
UHF channels to Detroit, the fifth 
largest metropolitan area in the 
United States, violates Section 
307(b) of the Communications Act. 
It was contended that Detroit 
would receive no more channels 
than would be received by metro- 
politan areas which are smaller 
than Detroit; and that in some in- 
stances, Detroit would receive few- 
er channels than several smaller 
metropolitan areas, It was also 
urged that the Commission’s as- 
signments in Detroit are unlawful 
since under the currently effective 
assignment Table, 4 VHF chan- 
nels are assigned to Detroit, and 
the Commission’s proposal in the 
Third Notice assigning only 3 
VHF channels was made after a 
consolidated hearing on the com- 
peting applications of WJR and 
the United Detroit Theatres Cor- 
poration for the one remaining 
unassigned VHF channel in Det- 
roit. 

(n) Channel 18 at East Lan- 
sing, as proposed by WJR, The 
Goodwill Station, Inc., would be 
164 miles from the co-channel as- 
signment at London, Ontario. In 
addition, Channel 46 in Flint, as 
suggested by WJR, would be 61 
miles from the assignment of 
Channel 82 at Windsor, Ontario, 
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to Detroit. Toledo is a metropolitan 
area with a population of 396,000 
and has a city population of 304,- 
000. Flint has a metropolitan area 
population of 271,000 and a city 
population of 163,000. Under the 
Third Notice two VHF and one 
UHF channels were proposed for 
Toledo, with the UHF channel re- 
served for non-commercial educa- 
tional use, and one VHF and three 


3Qn February 27, 1952, WJR, The 
Goodwill Station, Inc., filed a_ petition 
for leave to file a late supplemental 
sworn statement ‘for the purpose of 
submitting newly discovered evidence.” 
It was noted that in its comments and 
prior sworn statement filed in this 
proceeding, WJR had contended that 
a transmitter site could be found in 
Detroit that would provide a 170-mile 
transmitter - to - transmitter separation 
between Detroit and Columbus, Ohio, 
so as to permit the operation of 
Channel 6 in both cities. In its peti- 
tion WJR asserts that it “has only re- 
cently located [such] a site,” and 
therefore requests leave to file a sup- 
plemental statement concerning the 
details of this site. Oppositions to the 
WJR petition have been filed by the 
Twin Valley Broadcasters, Inc., Cold- 
water, Michigan; Picture Waves, Inc., 
Columbus, Ohio; Michigan State Col- 
lege, East Lansing, Michigan; Bay 
Broadcasting Company, Bay City, 
Michigan; Saginaw Broadcasting Com- 
pany, Saginaw, Michigan, and WJIM, 
Inc., Lansing, Michigan. The time for 
filing sworn statements by WJR, as 
specified in the Order of Hearing Pro- 
cedure issued in this proceeding, has 
expired. Furthermore, we are of the 
view that evidence concerning spe- 
cific transmitter sites is irrelevant and 
immaterial in this proceeding for the 
purposes offered by WJR. Accord- 
ingly, the petition of WJR, The Good- 
will Station, Inc., is DENIED. 
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als seeking additional VHF chan- 
nels for Detroit 1s contrary to law 
as urged by WJR, The Goodwill 
Station, Inc., because the reduction 


in the number of VHF assign- 
ments in Detroit from four to 
three was made after this com- 


parative hearing was commenced. 

We believe the opinion of the 
Commission, FCC 51-1216, issued 
on December 12. 1951 in connection 
with the requests for oral hearing 
of Daily News Television Co., et 
al makes clear that the Commis- 
the assignment of 


may change 


n WR P VHF channels to. Detroit under 
JR, Tel 
Leste h 


the circumstances presented. 

484. The following assignments 
and reservation are adopted: 

City VHF . UHF 7 

Channel No. Channel No. 
Detroit 2,4,7 50,*56,62 

GRAND RAPIDS, MICHIGAN 

485. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
three channels to Grand Rapids, 
Michigan: VHF Channel 8 and 
UHF Channels 17 and 23, with 
Channel 17 reserved for non- 
commercial educational use. 

(b) Census Data. The Grand 
Rapids standard metropolitan area 
has a population of 288,000 and the 
City of Grand Rapids has a popu- 
lation of 177,000. 

(c) Existing Station. Grandwood 
Broadcasting Company is licensed 
to operate Station WOOD-TV in 
Grand Rapids on Channel 7.™ 
The licensee has been directed to 
show cause why the license of the 
existing station in Grand Rapids 
should not be modified to specify 
operation on Channel 8 in lieu of 
Channel 7. 

(d) Answer to Order to Show 
Cause. No opposition to the pro- 
posed modification of the license 
of Station WOOD-TV to specify 
operation on Channel 8 in lieu of 
Channel 7 has been filed. 

(e) Educational Reservation in 
Grand Rapids, The Board of Edu- 
cation of the Grand Rapids Public 
Schools filed a statement support- 
ing the reservation of UHF Chan- 
nel 17 in Grand Rapids for non- 
commercial educational use. The 
Board of Education stated that 
while it had no actual experience 
in educational television, it was 
prepared to undertake the estab- 
lishment of an educational tele- 
vision station in Grand Rapids as 
soon as television service,in the 
UHF is available. No oppositions 
to the reservation were filed. 

(f) Counterproposal of ‘Music 
Broadcasting Company. Music 
Broadcasting Company, Grand 
Rapids, Michigan, requested the 
additional assignment of VHF 
Channel 6 in Grand Rapids. In 
order to accomplish this assign- 
ment, the following changes would 
be made: 


City 
VHF Chan- 
nel No. 
Grand Rapids, Mich. 8 
Lansing, Mich. 6 
Traverse City, Mich. 5 
Green Bay, Wis. 6 
Clintonville, Shawano, New 
London, or Waupaca, Wis. 
Station WJIM-TV is presently 


operating in Lansing, Michigan, on 
Channel 6, and the Music Broad- 





™On September 19, 1951, the Com- 
mission approved the transfer of this 
Station from Leonard A. Versluis to 
the present licensee. The call letters 
_ station were formerly WLAV- 
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Third Notice 


casting Company counterproposal 
would require the shifting of this 
station to Channel 5. 

(g) Statement in Support of 
Music Broadcasting Company 
Counterproposal. Music Broadcast- 
ing Company urged that the as- 
signments proposed for Grand 
Rapids are inadequate to meet the 
needs of that community. Music 
Broadcasting Company pointed out 
that Grand Rapids is the second 
largest city in Michigan and con- 
tended that the importance of that 
city is evidenced by schools, 
churches, manufacturing plants, 
amount of retail sales, the number 
of wholesale establishments and 
banking institutions, etc., and that 
such data supports the need for an 
additional VHF assignment in that 
community. It was further urged 
that there is need for the imme- 
diate establishment of additional 
television facilities in Grand 
Rapids for the reason that there 
are at the present time 114,557 
television receivers in the Grand 
Rapids-Kalamazoo area despite the 
fact that there is only one local 
station in that area. It was further 
contended by Music Broadcasting 
Company that the assignment of 
Channel 6 could be made in Grand 
Rapids and could also be assigned 
to any one of four Wisconsin com- 
munities. 

(h) Conflicting Counterproposals 
and Oppositions to the Music 
Broadcasting Company Counter- 
proposal. The counterproposal of 
Music Broadcasting Company is in 
conflict with the counterproposals 
of the following other parties: 
Indiana Technical College, Fort 
Wayne, Ind.; Bay City Broadcast- 
ing Company, Bay City, Michigan; 
Delta Broadcasting Company, Es- 
canaba, Michigan; Green Bay 
Newspaper Company, Green Bay, 
Wisconsin; WJR, The Goodwill 
Station, Inc., Detroit, Michigan; 
Booth Radio and Television Sta- 
tions, Inc., Detroit, Michigan; Mil- 
waukee Broadcasting Company, 
Milwaukee, Wisconsin; Hearst Ra- 
dio, Inc., Milwaukee, Wisconsin; 
Quad-City Broadcasting Corpora- 
tion, .Moline, Illinois. In addition 
oppositions to the Music Broad- 
casting Company counterproposal 
were filed by WJIM, Inc., Lansing, 
Michigan; Scripps-Howard Radio, 
Inc., Cleveland, Ohio, and National 
Broadcasting Company, Inc., Chi- 
cago, Illinois. 

Conclusions: Show Cause Order 

486. In view of the foregoing, an 
appropriate authorization will be 
issued to Grandwood Broadcasting 
Company to specify operation of 
Station WOOD-TV on Channel 8. 

Conclusions: Educational 
Reservation 

487. In view of the foregoing, 
the reservation of Channel 17 in 
Grand Rapids for non-commercial 
educational use is finalized. 





Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
*17,23 67,8 *17,23 

54 5* 54 
20,*26 “* 20,*26 
2+ 
6+ 





Conclusions: Request for 
Additional VHF Assignment 


488. We believe that the record 
does not support the assignment of 
VHF Channel 6 to Grand Rapids. 
As noted above, the Music Broad- 
casting Company counterproposal 
conflicts with the counterproposal 
of Bay Broadcasting Company re- 


Telecasting 


questing the assignment of VHF 
Channel 5 to Bay City, Michigan. 
These counterproposals are mutual- 
ly exclusive since Music Broadcast- 
ing Company would assign Chan- 
nel 5 to Lansing” and Bay Broad- 
casting Company would assign 
Channel 5 to Bay City at a distance 
of only 69 miles. We are of the 
view that the counternroposal of 
Bay Broadcasting Company seek- 
ing a first VHF assignment for 
Bay City is more meritorious than 
that of Music Broadcasting Com- 
pany seeking a second VHF as- 
signment for Grand Rapids. Bay 
City has a population of 53,000 and 
is one of the nation’s 168 metro- 
politan areas with a population of 
88,000. Furthermore, the Music 
Broadcasting Company  counter- 
proposal also conflicts with the 
counterproposal of Green Bay 
Newspaper Company which re- 
quests the assignment of VHF 
Channel 2 to Green Bay, Wisconsin. 
The Music counterproposal would 
assign Channel 2 to Green Bay 
but would delete Channel 6 pro- 
posed in the Third Notice. Green 
Bay is a city with a population of 
53,000 and has a metropolitan area 
population of 98,000. In light of 
the above, a denial of the Music 
Broadcasting Company  counter- 
proposal would permit the assign- 
ment of a first VHF channel to 
Bay City and a second VHF chan- 
nel to Green Bay. In view of the 
foregoing, the Music Broadcasting 
Company counterproposal is denied. 
Final Assignments and 
Reservation 
489. The following assignments 





12 were assigned to Bay City, a 
working agreement with education- 
al institutions in the adjoining 
Saginaw County would be effected 
in utilizing this frequency for 
educational television. The Board 
noted that Central Michigan Col- 
lege was interested in educational 
television. The Board stated that 
considerable progress in relation to 
the joint sponsorship and financing 
of the construction and operation 
of an educational station is being 
made and represented that should 
Channel 12 be reserved in Bay 
City it would be utilized within a 
reasonable period of time. As an 
alternative, the Board of Educa- 
tion requested that a UHF chan- 
nel be reserved in Bay City for 
non-commercial educational use. 
(e) Conflicting Counterproposals 
and Oppositions to the Board of 
Education Counterproposal. Con- 
flicting counterproposals or opposi- 


tions to the Board of Education 
counterproposal were filed by 
Booth Radio and Television Sta- 
tions, Inc., The Trebit Corpora- 
tion, and Adrian Broadcasting 
Company. The oppositions point 
out that the population of the 
Flint area exceeds that of Bay 


City and Saginaw combined. 

(f) Counterproposal of Bay 
Broadcasting Company. Bay Broad- 
casting Company requested the as- 


signment of VHF Channel 5 to 
Bay City. This assignment would 
be accomplished by substituting 


Channel 7 in Traverse City, Mich- 
igan for Channel 5, as follows: 











City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Cnan- 
nel No. nel No. nel No. nel No. 
Bay City, Mich. 63 5* 63 
Traverse City, Mich. 5 20,*26 i? 20,*26 
and reservation are adopted: (g) Statement in Support of 


City VHF Chan- UHF Chan- 
nel No. nel No. 
Traverse City 
Mich. 8 ¥*17,23 


BAY CITY, MICHIGAN 

490. (a) Proposed Assignment. 
In the Third Notice the Commis- 
sion proposed the assignment of 
one channel, UHF Channel 63 to 
Bay City, Michigan. 

(b) Census Data. The Bay City 
standard metropolitan area has a 
population of 88,000 and the city 
has a population of 53,000. 

(c) Counterproposal of the 
Board of Education of Bay City. 
The Board of Education in Bay 
City requested the assignment of 
VHF Channel 12 to Bay City for 
non-commercial educational use to 
be accomplished by deleting this 


Bay Broadcasting Company Coun- 
terproposal. Bay Broadcasting 
Company urged that a substantial 
portion of the north central area 
of lower Michigan would receive 
its first VHF Grade A and Grade 
B service from the operation of 
Channel 5 in Bay City. It was 
pointed out that Bay City, with a 
population of over 50,000 ranks 
8th in the State of Michigan but 
is assigned only one UHF channel 
in the Third Notice. It was further 
contended that nine cities in Mich- 
igan with lesser populations than 
Bay City are assigned two or more 
channels, and that twenty-five 
cities with less than one-half the 
population of Bay City are as- 
signed an equal or greater number 
of channels than Bay City. 











channel from Flint, Michigan, as ( h ) Conflicting Counterpropos- 
follows: 
City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Bay City, Mich. 63 *12+ 63 
Flint, Mich. 12 16,*22,28 + 16,*22,28 


As an alternative the Board of 
Education requested that a UHF 
channel be reserved in Bay City 


for non-commercial educational 
use, 
(d) Statement in Support of 


Board of Education Counterpro- 
posal. The Board of Education of 
Bay City asserted that if Channel 


1% Although Music Broadcasting Com- 
pany suggested that under its counter- 
proposal Channel 6 could be added to 
Clintonville, Shawano, New London or 
Waupaca, Wisconsin, no counterpro- 
posals requesting assignments for these 
communities were filed in this pro- 
ceeding. The population of these com- 
munities is as follows: Clintonville— 
5,000; Shawano—6,000; New London— 
5,000; and Waupaca—4,000. 
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als and Oppositions to the 
Broadcasting Company Counter- 
proposal. The counterproposal of 
Bay Broadcasting Company is in 
conflict with that of Booth Radio 
and Television Stations, Inc., De- 
troit, Michigan; and Music Broad- 
casting Company, Grand Rapids, 
Michigan. Oppositions to the coun- 
terproposal of Bay Broadcasting 
Company have been filed by the 
above two parties and by Scripps- 
Howard Radio, Inc., Cleveland, 
Ohio, and WJIM, Inc., Lansing, 
Michigan. Channel 5 in Bay City 
would be 183 miles from Cleve- 
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land, Ohio, where Station WEWS 
is operating on Channel 5. Scripps- 
Howard, Inc., licensee of Station 
WEWS, opposed the Bay Broad- 
casting Company counterproposal 
urging that the possibility of in- 
terference due to _ tropospheric 
transmissions over Lake Erie re- 
quires greater separation. It 
should be noted, however, that the 
distance between Bay City and 
the WEWS transmitter site in 
Cleveland is 189 miles. The assign- 
ment of Channel 5 at Bay City 
would be 69 miles from the adja- 
cent channel assignment of Chan- 
nel 6 in Lansing, Michigan, where 
Station WJIM-TV is presently op- 
erating. WJIM, Inc., licensee of 
Station WJIM-TV, opposed the 
Bay Broadcasting Company coun- 
terproposal since it did not meet 
the 70 mile city-to-city adjacent 
channel spacing required by_ the 
Third Notice. However, we have 
elsewhere in this Report reduced 
the required adjacent channel as- 
signment spacing for VHF chan- 
nels to 60 miles. 

Conclusions: VHF Assignment 

491. We believe the record sup- 
ports the basis for the assign- 
ment of VHF Channel 5 to Bay 
City. This assignment will pro- 
vide a first VHF channel to a com- 
munity of 53,000 people situated in 
a metropolitan area with a popula- 
tion of 88,000. As noted above, the 
Bay Broadcasting Company coun- 
terproposal conflicts with the coun- 
terproposal of Music Broadcasting 
Company requesting a second VHF 
channel for Grand Rapids, and the 
counterproposal of Booth Radio 
and Television Stations, Inc., re- 
questing a fourth VHF channel for 
Detroit. We have pointed out in 
connection with our discussion of 
the above counterproposals that we 
believe the request for a first VHF 
channel for Bay City is to be pre- 
ferred to a second VHF channel 
for Grand Rapids or a fourth for 
Detroit. The 69 mile spacing be- 
tween Bay City and Lansing where 
adjacent Channel 6 is being util- 
ized by Station WJIM-TV meets 
the requirements for adjacent 
channel station separation. We 
believe, also, that the spacing of 
189 miles between Bay City and 
Station WEWS, Cleveland, operat- 
ing on Channel 5 will be adequate 
to prevent undue interference due 
to tropospheric propagation. The 
assignment of Channel 7 in Tra- 
verse City rather than Channel 5 
will meet all required mileage 
spacings. Accordingly, VHF Chan- 
nel 5 will be assigned to Bay City. 


Conclusions: Educational 
Reservation 


492. We are of the view that the 
assignment of VHF Channel 12 in 
Bay City to be reserved for non- 
commercial educational use is not 
warranted since it can be accom- 
plished only by deleting Channel 
12 the only VHF assignment in 
Flint, a city with a population of 
163,000 within a metropolitan area 
with a population of 271,000. Ac- 
cordingly, the Board of Education 
counterproposal requesting the re- 
servation of VHF Channel 12 in 
Bay City is denied. While we have 
assigned Chanel 5 to Bay City, we 
do not believe that this channel 
should be reserved for use by non- 
commercial educational stations. 
The Board of Education did not 
request the reservation of Channel 
5 and in accordance with our policy 
with respect to the reservation of 
VHF channels, Channel 5 should 
not be so reserved since three VHF 
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assignments have not been made 
to Bay City. However, we believe 
that the record supports the basis 
for granting the Board of Educa- 
tion’s alternative request that a 
UHF channel be reserved in Bay 
City for non-commercial education- 
al use. Channel 73 will, therefore, 
be assigned to Bay City and will 
be reserved for non-commercial 
educational use. 
Final Assignments and 
Reservation 

493. The following assignments 
and reservation are adopted: 

City VHF Chan- UHF Chan- 
nel No. nel No. 
Bay City, Mich. 5 63,*73 

TRAVERSE CITY, MICHIGAN: 
EDUCATIONAL RESERVATION 

494. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the assignment of three channels 
to Traverse City: VHF Channel 5 
and UHF Channels 20 and 26, with 
Channel 26 reserved for non-com- 
mercial educational use. 

(b) The JCET supported the 
reservation of Channel 26 in Tra- 
verse City for non-commercial edu- 
cational use and submitted a state- 
ment of the Superintendent of 
Public Instruction of the State of 
Michigan supporting the reserva- 
tion. No oppositions to the pro- 
posed reservation were filed. 

Conclusions: Educational 
Reservation 

495. In view of the foregoing, 
the reservation of Channel 26 in 
Traverse City for non-commercial 
educational use is finalized. 

Final Assignments and 
Reservation 

496. As noted above in connec- 
tion with the discussion of Bay 
City, Channel 7 was substituted 
for Channel 5 in Traverse City. 
Accordingly, the following assign- 
ments and reservation are adopted: 


City VHF Chan- UHF Chan- 
nel No. nel No. 
Traverse City, 
Mich. 7 20,*26 
SAGINAW, MICHIGAN 


497. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 2 
channels to Saginaw, Michigan, 
UHF Channels 51 and 57. 

(b) Census Data. The standard 
metropolitan area of Saginaw has 
a population of 154,000 and the 
City of Saginaw a population of 
93,000. 

(c) Counterproposal of Saginaw 
Broadcasting Company. Saginaw 
Broadcasting Company requested 
that Channel 19 be deleted from 
Midland and assigned to Saginaw 
and that Channel 51 be deleted 
from Saginaw and substituted in 
Midland. Saginaw Broadcasting 
Company also requested the addi- 
tional assignment of UHF Chan- 
nel 28 to Saginaw, to be accom- 
plished by deleting this channel 
from Flint, Michigan and by mak- 
ing the following changes in the 
assignments proposed in the Third 
Notice: 


City Third Notice 
VHF Chan- 
nel No. 
Saginaw, Michigan 
Midland, Michigan 
Flint, Michigan 12 


(d) Statement in Support of 
Saginaw Broadcasting Company 
Counterproposal. Saginaw Broad- 
casting Company urged that Sagi- 
naw is considerably larger than 
Midland and that Channel 19 
would provide a better service to 
the larger community, while Chan- 
nel 51 would amply serve the needs 
of Midland. With respect to Chan- 








nel 28, it was noted that four 
channels are proposed for Flint, 
Michigan, including one VHF chan- 
nel, and it was, therefore, con- 
tended that a fair, efficient and 
equitable distribution of facilities 
would require the removal of Chan- 
nel 28 from Flint to Saginaw. The 
population of Flint is 163,000. 

(e) Conflicting Counterproposals 
and Oppositions to the Saginaw 
Broadcasting Company Counter- 
proposal. Conflicting counterpro- 
posals and oppositions to the Sagi- 
naw Broadcasting Company coun- 
terproposal were filed by Booth 


City 
VHF Chan- 
nel No. 

Escanaba, Michigan 13 
Hancock, Michigan 5 
Traverse City, Mich. 5 
Marquette, Michigan 3 
Cadillac, Michigan 

Calumet, Michigan 

Essexville, Mich. 

Green Bay, Wisconsin 6 





Radio and Television Stations, Inc. 
and WJR, The Goodwill Station, 
Inc., both of Detroit, Michigan. 
Conclusions 

498. We do not believe that the 
record supports the basis for as- 
signing UHF Channel 19 to Sagi- 
naw by moving Channel 51 from 
Saginaw to Midland. The Com- 
mission does not recognize differ- 
ences in UHF channels for assign- 
ment purposes; accordingly, we see 
no basis for the deletion of Chan- 
nel 28 from Flint, Michigan in 
order to make possible its assign- 
ment to Saginaw. It should be 
pointed out that Saginaw lies only 
12 miles from Bay City where the 
Commission is assigning one VHF 
and two UHF channels, with one 
UHF channel reserved for non- 
commercial educational use. Under 
these circumstances we do not be- 
lieve that a channel should be de- 
leted from a city the size of Flint 
in order to afford an additional 
channel to Saginaw. Accordingly, 
the counterproposal of Saginaw 
Broadcasting Company is denied. 

Final Assignments 
499. In view of tHe foregoing, 


the following assignments are 
adopted: 

City UHF Channel No. 
Saginaw 51,57 


ESCANABA, CALUMET, AND 
CADILLAC, MICHIGAN 

500. (a) Proposed Assignments. 
In the Third Notice one channel, 
VHF Channel 13, was assigned to 
Escanaba, Michigan, and one chan- 
nel, UHF Channel 45, to Cadillac, 
Michigan. No channels were as- 
signed in the Third Notice to Calu- 
met, Michigan. 

(b) Census Data. Escanaba has 
a population of 15,000, Cadillac a 
population of 10,000 and Calumet 
a population of 1,200. 

(c) Counterproposal of Delta 
Broadcasting Company. Delta 
Broadcasting Company requested 
that VHF Channel 3 be substituted 





Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
51,57 19¥,287,57 
19 51% 
16,*22,28 12,16*22,% 


in Escanaba for VHF Channel 13. 
In order to accomplish this assign- 
ment, Channel 7 would be substi- 
tuted in Traverse City for Channel 





The Commission has below sub- 
stituted Channel 7 in Traverse City 
for Channel 5 in connection with the 
counterproposal of Bay Broadcasting 
Company of Bay City, Michigan. 


Third Notice 


5;°° Channel 10 would be substi 
tuted in Hancock, Michigan f, 
Channel 5; and Channel 5 subg 
tuted in Marquette, Michigan, fy 
Channel 3. In addition, it was x 
serted that with the above 
posed frequency changes Chann 
13 could be assigned to both Cadi. 
lac and Calumet, Michigan, tha: 
Channel 5 could be assigned y 
Essexville, Michigan, and Channe 
2 assigned to Green Bay, Wiscon,. 
sin. Following are the changes ;, 
the assignments proposed in th 
Third Notice requested by Del 
Broadcasting Company: 


Proposed Changes 


UHF Chan- VHF Chan- UHF Char 
nel No. nel No. nel No, 
3F 
10+ 
20,*26 i+ 20,426 
17 5¢ iv 
45 13+ 45 
13+ 
5? 
24,6 
(d) Statement in Support ¢ 
Delta Broadcasting Company 
Counterproposal. Delta Broa. 


casting Company urged that Chap. 
nel 3 at Escanaba would bette 
serve the hilly terrain surrounding 
that community. It was contendej 
that Channel 3 would provid 
wider coverage than would Chap. 
nel 13; that the use of Channel : 
in Escanaba as_ proposed woul 
make possible additional VHF a;. 
signments in Cadillac, Calumet 
and Essexville, Michigan an 
Green Bay, Wisconsin; and that 
accordingly, the Delta Broadcast. 
ing Company _ counterproposi| 
would accomplish an appreciable 
advance in fulfilling the Commis 
sion’s priorities. 

(e) Conflicting Counterpropos:| 
to the Delta Broadcasting Company 
Counterproposal. The Delt: 
Broadcasting Company counterpn- 
posal conflicts with the counterpn- 
posal of Music Broadcasting Con. 
pany, Grand Rapids, Michigan 
since Music Broadcasting Company 
would assign Channel 5 in Lap. 
sing while Delta Broadcasting 
Company would assign this char- 


nel in Essexville 75 miles from 
Lansing. However, the Music 
Broadcasting Company counter. 


proposal has been denied for the 
reasons stated in the discussion vf 
Grand Rapids above. 
Conclusions 

501. The Commission, for 
signment purposes, does not recog- 
nize differences in VHF channel. 
However, as was pointed out by 
Delta Broadcasting Company : 
grant of its counterproposal wouli 
make possible additional VHF as 
signments in other communities 
Channel 13 could be assigned ti 
both Cadillac and Calumet, Michi: 
gan. Delta Broadcasting Company 
also suggested that Channel 5 
could be assigned to Essexvill, 
Michigan and Channel 2 to Greet 
Bay, Wisconsin. The Commissi0 
has granted the counterproposal of 
Bay City Broadcasting Company 
to assign Channel 5 to Bay City 
Michigan, which jis less than } 
miles from Essexville. According: 
ly, Channel 5 could not be assigned 
to Essexville. With respect to th 
assignment of Channel 2 in Greet 
Bay, the Commission is_ belo 
granting the counterproposal d 
the Green Bay Broadcasting Cot 
pany which requests the assigt 
ment of Channel 2 to Green Baj, 
and this change is not dependett 
on the Delta counterproposal. 
summary, therefore, the channel 
changes suggested by Delta Broaé: 
casting Company would make poe 
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sible the assignment of a VHF 
channel in Cadillac and Calumet. 
We believe, therefore, that the 
substitution of Channel 3 in Es- 
eanaba for Channel 13 will effect 
a more efficient use of the VHF 
channels. All of the suggested 
assignments except the one to 
Essexville meet the required mini- 
mum spacings. As noted above, 
the Delta Broadcasting Company 
counterproposal conflicts with the 
counterproposal of Music Broad- 
casting Company, Grand Rapids, 
Michigan. However, we have 


above denied this counterproposal 

for the reasons stated in the dis- 
cussion of Grand Rapids. 
Final Assignments 

502. The following assignments 

are adopted: 

City 


VHF Chan- UHF Chan- 
nel No. nel No. 


Escanaba, Michigan 3 
Cadillac, Michigan 13 45 
Calumet, Michigan 13 
Hancock, Michigan 10 
Marquette, Michigan 5 17 


SAULT STE. MARIE, MICHIGAN 
EDUCATIONAL RESERVATION 

503. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
UHF Channel 34 in Sault Ste. 
Marie for non-commercial educa- 
tional use. 

(b) The JCET supported the 
reservation of Channel 34 in Sault 
Ste. Marie for non-commercial edu- 
cational use and submitted a state- 
ment of the Sault Ste. Marie Pub- 
lic Schools supporting the reserva- 
tion. No objections were filed to 
the proposed reservation. 

Conclusions 

504. In view of the foregoing, 
the reservation of Channel 34 in 
Sault Ste. Marie for non-com- 
mercial educational use is finalized. 
ANN ARBOR, MICHIGAN EDU- 

CATIONAL RESERVATION 

505. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
UHF Channel 26 in Ann Arbor for 
non-commercial educational use. 

(b) The Regents of the Uni- 
versity of Michigan at Ann Arbor 
filed a statement supporting the 
reservation of Channel 26 in Ann 
Arbor for non-commercial educa- 
tional use. It was stated that a 
Faculty-Administration Television 
Committee had for some time been 
studying the advisability of the 
University’s owning and operat- 
ing a television station and had 
recommended to the Board: of Re- 
gents that an application should 
be filed when channels are avail- 
able. No oppositions to the re- 
servation were filed. 

Conclusions 

506. In view of the foregoing, 
the reservation of Channel 26 in 
Ann Arbor. for non-commercial 
educational use is finalized. 

CHICAGO, ILLINOIS 

507. (a) Proposed Assignments 
and Reservation. In the Third 
Notice 10 channels were assigned 
to Chicago: VHF Channels 2, 5, 
7, 9 and 11 and UHF Channels 
20, 26, 32, 38 and 44, with Channel 
ll reserved for non-commercial 
educational use. 

(b) Census Data. The Chicago 
standard metropolitan area has a 
population of 5,495,000 and the 
City of Chicago has a population 
of 3,621,000. 

_(c) Existing Stations. Four sta- 
tions are presently in operation in 
Chicago on Channels 4, 5, 7 and 9. 
Balaban and Katz Corporation is 
authorized to operate Station 
WBKB on Channel 4. Balaban and 
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Katz has been ordered to show 
cause why the authorization of 
Station WBKB should not be modi- 
fied to specify operation on Chan- 
nel 2 in lieu of Channel 4. Na- 
tional Broadcasting Company, Inc., 
is licensed to operate Station 
WNBQ on Channel 5. American 
Broadcasting Company, Inc., is 
licensed to operate Station WENR- 
TV on Channel 7. WGN, Ine. is 
licensed to operate Station WGN- 
TV on Channel 9. 


(d) Answer to Show Cause Or- 
der. Balaban and Katz Corpora- 
tion advised the Commission that 
it had no objection to the proposed 
modification of its authorization 
for Station WBKB to specify oper- 
ation on Channel 2 in lieu of 
Channel 4. The application of 
Balaban and Katz for the renewal 
of license of WBKB has been desig- 
nated for hearing. (Docket No. 
10038.) 


(e) Counterproposal of Colum- 
bia Broadcasting System, Inc. Co- 
lumbia Broadcasting System, Ince. 
requested the assignment of VHF 
Channel 13 to Chicago.” This 
would be accomplished by the fol- 
lowing changes: VHF Channel 13 
would be deleted from Rockford, 
Illinois and UHF Channel 51 
would be substituted in that com- 
munity; UHF Channel 64 would 
be substituted in Indianapolis, 
Indiana for VHF Channel 13; 
UHF Channel 23 would be substi- 
tuted in Muncie, Indiana for UHF 
Channel 49; UHF Channel 45 
would be substituted in Conners- 
ville, Indiana for UHF Channel 
38, and UHF Channel 57 would be 
substituted for Channel 44 at 
Piqua, Ohio. As an alternative, 
CBS requested that the education- 
al reservation in Chicago be 
shifted to a UHF channel. In 
tabular form, the CBS counter- 
proposal requested the following 
changes: 


City 


Third Notice 


time during which commercial 
broadcasters in the UHF could not 
effectively compete with VHF 
broadcasters. CBS also pointed out 
that a network owning no station 
in Chicago would be at an enor- 
mous competitive disadvantage.” 
The arguments urged by CBS for 
the addition of a VHF channel in 
Chicago were also offered in con- 
nection with its counterproposal 
seeking the addition of a VHF 
channel in Boston, Massachusetts. 
We have in connection with our 
discussion of the Boston counter- 
proposal considered these argu- 
ments. 


(zg) Conflicting Counterproposals 
and Oppositions to the CBS Coun- 
terproposal. Oppositions and con- 
flicting counterproposals to the 
CBS counterproposal urging the 
assignment of VHF Channel 13 
for Chicago have been filed by the 
following parties: William H. 
Block Company, Indianapolis, In- 
diana; Radio Indianapolis, Inc., 
Indianapolis, Indiana; Booth Radio 
and Television Stations, Inc., De- 
troit, Michigan; Crosley Broad- 
casting Corp.; Lake Broadcasting 
Company, Gary, Indiana; Indian- 
apelis Broadcasting, Inc., Indian- 
apolis, Indiana; Milwaukee Broad- 
casting Company, Milwaukee, Wis- 
consin; and WIBC, Inc., Indian- 
apolis, Indiana. 

(h) Educational Reservation in 
Chicago. The Illinois Institute of 
Technology filed a statement sup- 
porting the reservation of VHF 
Channel 11 in Chicago for non- 
commercial educational use. It was 
noted that a “Working Committee 
for Developing the Use of Chan- 
nel 11 for Education in Chicago” 
had been formed on May 9, 1951 
and included the following mem- 
bers: Loyola University, Univer- 
sity of Illinois (Chicago Profes- 


Proposed Changes 
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VHF Chan- 
nel No. 


UHF Chan- 
nel No. 


VHF Chan- 
nel No. 


UHF Chan- 
nel No. 


nh EEE Wri“ EEEEEESE-- 7 


Chicago, Illinois 23,19, 
Rockford, Illinois 13 
Connersville, Ind. 
Indianapolis, Ind. 
Muncie, Indiana 
Piqua, Ohio 

or, in the alternative: 
Chicago 


6,8,*13 


2,5,7,9, 
*11 


(f) Statement in Support of 
CBS Counterproposal. In support 
of its counterproposal requesting 
the assignment of VHF Channel 
13 to Chicago, CBS urged that an 
additional VHF Channel is needed 
in that city. The basic premise 
upon which CBS’s_ counterpro- 
posal rests is the need for insur- 
ing the possibility of a nation- 
wide competitive commercial tele- 
vision service. CBS contended that 
though UHF woud ultimately be 
reasonably competitive, there 
would be a substantial period of 


W7CBS’s original counterproposal con- 
sisted of 3 alternative plans for Chi- 
cago. CBS has since withdrawn plans 
B and C leaving only plan A for con- 
sideration. Accordingly, plans B and 
C and all comments and oppositions 
relating thereto will not be discussed 
in this Report. 

CBS has contracted with Balaban 
and Katz, operating Station WBKB in 
Chicago, to acquire control of that sta- 
tion. me See for consent of as- 
signment to CBS has been filed by 
Balaban and Katz and Columbia. Final 
action on this application has not yet 
been taken by the Commission. CBS 
pointed out that all VHF assignments 
for commercial assignments in the 
Chicago area are already in operation, 
leaving no VHF channels for which 
application could be made by a net- 
work or other commercial broadcaster. 


Telecasting 


20,26,32, 


20,26,32, 


2,5,7,9, 
*11,137 
+ 


20,26,32, 
38,44 
39,*45,51¢ 

5? 


4 

20,26 6,8,7 20,26,*64F 

49,55 237,55 
44 57 


2,5,7,9, *20,26,32, 
38,44 il 38,44 


38,44 
39,*45 
38 


sional Colleges); Chicago Public 
Schools, University of Illinois 
(Navy Pier Branch), DePaul Uni- 
versity, Illinois Institute of Tech- 
nology, Arts Institute of Chicago, 
Roosevelt College, University of 
Chicago, Chicago Historical So- 
ciety, Museum of Science and In- 
dustry and Northwestern Univer- 
sity. The Illinois Institute of 
Technology submitted letters from 
each of the other members of the 
Working Committee expressing 
support for the reservation. The 
JCET also filed a statement sup- 
porting the reservation and indi- 
cating the support of Columbia 
College and George Williams Col- 
lege. It was stated that the Work- 
ing Committee is conducting stud- 
ies of financing, programming and 
operation of an educational tele- 
vision station on a cooperative 
basis. Seven institutions indicated 
they could contribute to the pro- 
gramming of such a station. It 
was contended that an educational 
television station on Channel 11 
in Chicago would serve at least 
60% of the population of Illinois. 
It was pointed out that the Board 
of Education of the City of Chi- 
cago has organized the “General 


April 14, 1952 Part II Final TV Report ® 


Superintendent’s Committee on 
Television” to consider the educa- 
tional implications of television 
and the part that the Chicago 
school system would play in the 
joint operation of Channel 11. 

(i) Opposition to the Education- 
al Reservation. CBS, as an alter- 
native to its counterproposal dis- 
cussed above, requested that the 
educational reservation in Chicago 
be shifted to a UHF channel. CBS 
contended that it would be at a 
competitive disadvantage if it did 
not own a VHF station in Chicago. 
CBS argued that the statement of 
the Illinois Institute of Technology 
did not indicate any assurance that 
Channel 11 would be utilized or 
that a UHF channel would not 
serve equally as well. CBS con- 
tended that the educators offered 
no indication of the source of its 
funds, when an educational sta- 
tion might commence operation, or 
how they were prepared to trans- 
late program suggestions into ac- 
tual programs. In reply to CBS, 
the JCET argued that educators 
will be dependent upon set circu- 
lation for their effect and that to 
shift the reservation to a UHF 
channel would greatly handicap 
the educators in obtaining funds. 
The JCET also urged that in view 
of CBS’s financial resources, it 
was in a much better position to 
shoulder the burden of developing 
UHF in Chicago than would be 
the educational interests. 
Conclusions: Show Cause Order 

508. In’ view of the foregoing 
and the pendency of the hearing 
on the renewal of license of WBKB 
(Docket No. 10033) an appropri- 
ate temporary authorization will 
be issued to the licensee of Station 
WBKB in order to permit opera- 
tion on Channel 2 in lieu of Chan- 
nel 4. 

Conclusions: Additional Com- 

mercial VHF Assignment 

509. We are of the view that 
the record does not support the 
assignment of VHF Channel 13 to 
Chicago. This assignment could be 
achieved only by deleting VHF 
channels in Rockford, Illinois, and 
Indianapolis, Indiana. Rockford is 
a metropolitan area with a popula- 
tion of 152,000 and has a city pop- 
ulation of 93,000. Indianapolis has 
a metropolitan area population of 
552,000 and a city population of 
427,000. We do not believe that 
the assignment of a 6th VHF chan- 
nel to Chicago is warranted at the 
expense of deleting the only VHF 
channel from Rockford and one of 
three VHF channels from Indian- 
apolis. Moreover, the CBS coun- 
terproposal would necessitate a re- 
duction in the number of VHF 
assignments and would, therefore, 
constitute an inefficient use of the 
spectrum. Accordingly, the CBS 
counterproposal requesting the as- 
signment of VHF Channel 13 in 
Chicago is denied. The CBS al- 
ternative request for the shifting 
of the educational reservation in 
Chicago to a UHF channel is made 
on the same basis as its request in 
Boston. We have, in connection 
with our discussion of Boston, con- 
sidered the CBS contentions and 
for the reasons there stated re- 
jected them. We are of the view 
in the instant case that the record 
requires the finalization of the 
educational reservation and that 
the educational reservation should 
not be shifted to the UHF. In the 
Third Notice we stated that a 
VHF channel would be reserved in 
all communities with three or more 
VHF channels where all such VHF 
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assignments were not in opera- 


tion. We can see no reason for 
deviating from this decision in 
Chicago.” We believe that the 


record justifies the reservation of 
VHF Channel 11. Accordingly, 
the CBS request is denied and the 
reservation of Channel 11 in Chi- 
cago for non-commercial educa- 
tional use is finalized. 

Final 


Assignments and Reserva- 


tions 
510. The following assignments 
and reservation are adopted: 


City VHF UHF 
Channel No. Channel No. 
Chicago 2,5,7,9,*11 20,26,32,38,44 


ROCKFORD, ILLINOIS: EDU- 

CATIONAL RESERVATION 

511. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
Channel 45 in Rockford for non- 
commercial educational use. 

(b) The City of Rockford, Rock- 
ford Publie. Schools, and Rockford 
College filed statements support- 
ing the reservation of Channel 45 
in Rockford for non-commercial 
educational use. Resolutions of 
the City Council, Board of Educa- 
tion, and the Board of Trustees of 
Rockford College were submitted 
supporting the reservation. No 
oppositions to the reservation were 


filed. 


Conclusions 
512. In view of the foregoing, 
the reservation of Channel 45 in 


Rockford for non-commercial edu- 
cational use is finalized. 
SPRINGFIED, ILLINOIS EDU- 
CATIONAL RESERVATION 
513. (a) Proposed Reservation. 
In the Third Notice the Com- 
mission proposed the reservation 
of UHF Channel 26 in Springfield 


for non-commercial educational 
use. 

(b) The Board of Education of 
School District No. 186, Spring- 


field, Illinois filed a statement sup- 
porting the reservation of Channel 
26 in Springfield. The Board of 
Education stated that it is sur- 
veying the matter of costs of con- 
struction and operation of an edu- 
cational television station and the 
possibilities of joint operation of 
a station by educational interests 
in the area. It was contended that 
the reservation is required in order 
to permit the Board to complete 
the survey. No oppositions to the 
reservation were filed. 


Conclusions 
514. In view of the foregoing, 
the reservation of Channel 26 in 


Springfield, Illinois for non-com- 
mercial educational use is finalized. 


DEKALB, ILLINOIS 

515. (a) Proposed Assignments. 
In the Third Notice no channels 
were assigned to DeKalb, Illinois. 

(b) Census Data. DeKalb has a 
population of 12,000. 

(c) Counterproposal of North- 
ern Illinois State Teachers College. 
The Northern Illinois State Teach- 
ers College requested the assign- 
ment of UHF Channel 67 in De- 
Kalb to be reserved for non-com- 
mercial educational use. No other 
changes in the assignments pro- 


posed by the Commission in the 
Third Notice were requested. No 


oppositions or conflicting counter- 
proposals were filed. 

(d) Statement in 
Illinois State Teacher College 
Counterproposal. Illinois State 
Teachers College represented that 


Support of 


See _also our decision with respect 
to the Boston educational reservation. 


it is very interested in construct- 
ing and operating a non-commer- 
cial educational television station. 
It stated that the College is pres- 
ently constructing a new library 
containing a _ theatre-television 
studio. The College listed various 
types of educational programs it 
proposed to utilize including co- 
operative, general adult education, 
extension, laboratory, sports, en- 
tertainment, and_ special events 
programs. The college stated that 
its next budget to be presented 
to the State Teachers College 
Board and the State Legislature 
would include funds for the con- 
struction of an educational tele- 
vision station at DeKalb. 


Conclusions 
516. We believe the record sup- 
ports the assignment of UHF 


Channel 67 to DeKalb and the res- 
ervation of that channel for non- 
commercial educational use. Ac- 
cordingly, Channel 67 is assigned 
to DeKalb and reserved for non- 
commercial educational use. 
Final Assignment and Reservation 

517. The following assignment is 
adopted: 

City UHF Channel No. 

DeKalb, Illinois *67 


CARBONDALE, ILLINOIS 

518. (a) Proposed Assignments. 
In the Third Notice one channel, 
UHF Channel 34, was assigned to 
Carbondale, Illinois. 

(b) Census Data. The popula- 
tion of Carbondale is 11,000. 

(c) Counterproposal of South- 
ern Illinois University. Southern 
Illinois University requested the 
assignment of VHF Channel 10 
to Carbondale to be reserved for 
non-commercial educational use by 
making the following changes in 
the assignments proposed in the 
Third Notice: 


City 
VHF Chan- 

nel No. 
Carbondale, Illinois 
Bloomington, Indiana 4 
Indianapolis, Indiana 6,8,*13 
Terre Haute, Indiana 10 
Louisville, Kentucky 3,12 
Paducah, Kentucky 6 
Cape Girardeau, Mo. 12 


(d) Statement in Support of 
Southern Illinois University Coun- 
terproposal. Southern Illinois Uni- 
versity urged that the assignment 
of Channel 10 in Carbondale would 
serve the southernmost third of 
Illinois, one of the most under- 
developed areas in the United 
States with high unemployment 
and a low living standard. The 
University stated that the develop- 
ment of new trades and skills and 
the raising of the educational and 
cultural level in Southern Illinois 
is of major concern to the Uni- 
versity and urged that educational 
television could be instrumental in 
assisting development in this area. 
It was contended that a VHF 
channel is necessary to serve the 
large but dispersed population in 
the area. The University submit- 
ted a proposed weekly program- 
ming schedule which was designed 
to aid in the education and rehabil- 
itation of the area. The University 
stated that it was fully cognizant 
of the costs of the proposed opera- 
tion and stated that construction 
and operating costs would come 
from University budget funds ap- 
propriated each biennium by the 
State Legislature. It was stated 
that the University administration 
is authorized to distribute these 
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funds in a manner deemed by the 
University to be most advan- 
tageous, and that since the Uni- 
versity considers television to be 
of major importance in education, 
it would be in a position to allo- 
cate funds for the proposed tele- 
vision operation. 

(e) The Southern Illinois Uni- 
versity counterproposal would sub- 
stitute Channel 10 for Channel 11 
in Louisville, Kentucky, Channel 
11 for Channel 4 in Bloomington, 
Indiana, and Channel 4 for Chan- 
nel 6 in Indianapolis, Indiana. Sta- 
tion WHAS-TV is presently oper- 
ating in Louisville on Channel 9 
but has been ordered to show cause 
in this proceeding why its author- 
ization should not be modified to 
specify operation on Channel 11. 
The Southern Illinois University 
counterproposal would necessitate 


shifting Station WHAS-TV to 
Channel 10 rather than Channel 
11. Station WTTV is presently 


operating in Bloomington, Indiana, 
on Channel 10 but has been or- 
dered to show cause in this pro- 
ceeding why its authorization 
should not be modified to specify 
operation on Channel 4. The 
Southern Illinois University coun- 
terproposal would necessitate shift- 
ing Station WTTV to Channel 11 
rather than Channel 4. Station 
WFBM-TV is presently operating 
in Indianapolis, Indiana, on Chan- 
nel 6. The Southern Illinois Uni- 
versity counterproposals would re- 
quire shifting Station WFBM-TV 
to Channel 4. The Southern Illi- 
nois University counterproposal 
would assign Channel 4 at Indian- 
apolis. This channel will also be 
utilized in Columbus, Ohio, where 
Station WLWC, licensed to Cros- 
ley Broadcasting Corporation, will 
operate. The distance between the 





Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
34 *107 34 
*30,36 11+ *30,36 
20,26 47,8,*13 20,26 
*57,63 6+ *57,63 
*15,21 3,10* *15,21 
43 12+ 43 
18 6+ 18 


transmitter sites of WLWC in Co- 
lumbus and WFBM-TV in Indian- 
apolis would be 166.2 miles. Under 
the Third Notice the distance be- 
tween WFBM-TV on Channel 6 in 
Indianapolis and Station WTVN 
in Columbus also on Channel 6, is 
167.8 miles. The Southern Illinois 
University counterproposal would 
assign Channel 10 at Louisville 
188 miles from the co-channel as- 
signment at Knoxville, Tennessee. 
Both Louisville and Knoxville are 
situated in Zone II; and, there- 
fore, this separation would be be- 
low the 190 mile minimum’ co- 
channel assignment separation in 
this zone. 

(f) Conflicting Counterpropos- 
als and Oppositions to the South- 
ern Illinois University Counterpro- 
posals. WHAS, Inc., Louisville, 
Kentucky; WFBM, Inc., Indianap- 
olis, Indiana; and Crosley Broad- 
casting Corporation, Columbus, 
Ohio, all filed oppositions to the 
Southern Illinois University coun- 
terproposal. Conflicting counter- 
proposals and oppositions have 
been filed by WIBC, Inc., Indian- 
apolis, Indiana; Lake Broadcast- 
ing Company, Gary, Indiana; L. 
B. Wilson Company, Cincinnati, 
Ohio; and Logansport Broadcast- 
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ing Company, Logansport, Indian 
and Owensboro On The Air, Ing 
Owensboro, Kentucky. All of the 
above conflicting counter} 'Oposals 
have been denied for other rep 
sons. : 

Conclusions 


519. We are of the view thy 
the Southern Illinois Universi, 
counterproposal in so far ag 
requests the assignment of VE} 
Channel 10 at Carbondale must 
denied. This assignment would x». 
cessitate deviating from the » 
quired minimum assignment spa. 
ings. The University in order + 
assign Channel 10 to Carbonda 
proposes that Channel 10 be « 
signed at Louisville. Station 
WHAS-TV operating on Chann 
10 at Louisville would be only 1% 
miles from the co-channel agsig, 


ment at Knoxville. Since hg 
these cities are situated withi 
Zone II, this spacing would yy 


meet the 190 mile minimum 
signment separation. In view 4 
the foregoing, the counter propos, 
of Southern Illinois University j 
so far as it requests the assigp. 
ment of VHF Channel 10 in Cy. 
bondale is denied. We _ beliey 
however, that the record suppor 
the basis for assigning a chanp 
to Carbondale to be reserved fy 
non-commercial educational yy 
Accordingly, Channel 61 will be as. 
signed to Carbondale for this pu. 
pose. 


Final Assignments and 
Reservation 


520. The following assignments 
and reservation are adopted: 

City UHF Channel No 
Carbondale, 34, *61 


DAVENPORT, IOW A-ROCK 
ISLAND-MOLINE, ILLINOIS 


521. (a) Proposed Assignment 
and Reservation. In the Thir 
Notice the Commission propose 
the following assignments and re 
ervation: 


Illinois 


VHF UF 
Channel Channel 
City No. No. 
Davenport, lowa,- 
Rock Island- 
Moline, Ill. 4,6 *30, 36,4 


(b) Census Data. The standar 
metropolitan area of Davenpor: 
tock Island-Moline has a _ popula 
tion of 234,000. The population o 
Davenport is 75,000. The popula 
tion of Rock Island is 49,000. Th 
population of Moline is 37,000. 

(c) Existing Stations. Centra 
Broadeasting Company is license 
for the operation of WOC-TY 
Davenport, Iowa, on Channel i 
The licensee was ordered to shor 
cause why the license of WOC-T) 


should not be modified to specify} 


Channel 6 in lieu of Channel } 
Rock Island Broadcasting Com 
pany is licensed for operation 0 
WHBE-TV, Rock Island, on Chat- 
nel 4, 

(d) Counterproposal of Quat- 
City Broadcasting Corp. Quad-City 
Broadcasting Corp. requested tht 
additional assignment of Channe 
10 to Davenport-Rock Island-Me 
line-East Moline’® by making th 
following changes in the assigi 
ments proposed in_ the 
Notice: 


Davenport Broadcasting Corp, Ine 
Davenport, requested the assignme! 
of Channel 2 to Atalissa, Iowa, at! 
distance of 50 miles from Davenpott 
This assignment would be accom 
plished by the deletion of Channel *!! 
from Des Moines. This request ha 
been considered in connection with th 
Des Moines educational reservation. 


Telecasting 
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(e) Statement in Support of 
Quad City Counterproposal. Quad 
City Broadcasting Corporation 
urged that there are approximate- 
lv 54,000 VHF receivers in the 
area; and that a long period would 
elapse before the existing receivers 
could be converted or new receiv- 
ers obtained capable of receiving 
ultra high frequencies; that the 
Commission’s assignments in the 
Third Notice would limit the area 
to the programs of two networks 
thus preserving the existing mo- 
nopolistic situation; and that the 
two VHF frequencies proposed for 
Davenport-Rock Island-Moline are 
already in operation by existing 
stations and that there is demand 
for additional frequencies. 

(f) Oppositions and Conflicting 
Counterproposals to Quad City 
Broadcasting Corp. Counterpro- 
posal. Oppositions and conflicting 
counterproposals to the counter- 
proposal of Quad City Broadcast- 
ing Corporation were filed by the 
following parties: Evansville Tel- 
evision, Inc., Evansville, Indiana; 
KFEQ, Inc., St. Joseph, Missouri; 
The Journal Company (WTMJ- 
TV), Milwaukee, Wisconsin; Bad- 
ger Broadcasting Company, Madi- 
son, Wisconsin; Cedar Valley 
Broadeasting Company, Inc., Aus- 
tin, Minnesota; Milwaukee Broad- 
casting Company and Hearst Ra- 
dio, Ine., Milwaukee, Wisconsin; 
the Gazette Company, Cedar Ra- 
pids, Iowa; Davenport Broadcast- 
ing Company, Davenport, Iowa; 
The Black Hawk Broadcasting 
Company, Waterloo, Iowa; the 
Northwest Broadcasting Company, 
Fort Dodge, Iowa; Midland Broad- 
casting Company, Kansas City, 
Missouri; University of Illinois, 


; Urbana, Illinois; Michigan State 


College, East Lansing, Michigan; 
The Trebit Corporation, Flint, 
Michigan; WJR, The Goodwill 


, Station, Inc., Detroit, Michigan; 


Milton J. Hinlein, Sedalia, Mis- 
souri; Pulitzer Publishing Com- 


. @ pany (KSD-TV), St. Louis, Mis- 
assigt: § 


Thiri § 


souri, KNUJ, Ine., New Ulm, Min- 
nesota; Champaign News Gazette, 
Inc, Champaign, Illinois; Peoria 
Broadeasting Company and West 
Central Broadcasting Company, 
Peoria, Illinois. 

(g) The counterproposal of 
Quad City Broadcasting Company 
would result in the following co- 
channel separations below 190 
miles in Zone II: 


BROADCASTING 


City Third Notice Counterproposal 
———— VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
ralia, lil. 2 2 7 2 
Quincy, 1 10 21 5 21 
Rockford, Il. 13 39,445 3+ 39,*45 
springfield, Ill. 3 20,*26 13+ 20,*26 
Evansville, Ind. 7 50,*56,62 5* 50,*56,62 
Cedar Rapids, lowa 9 20,*26 2t 20,*26 
Davenport-Rock F 
Island-Moline 4,6 *30,36,42 4,6,10+ *30,36,42 
Jowa City, lowa *2 24 *12+ 24 
Mason City, lowa 12 35 3+ 35 
Waterloo, Iowa 7 16,*22 97 16,*22 
Lawrence, Kan. *11 17 *2+ 17 
Pittsburg, Kan. _ 7 38 12+ 38 
Grand Rapids, Mich. 8 *17,23 107 *17,23 
Iron Mountain, Mich. 9 27 7+ 27 
Austin, Minn. | ¥ 6 51 10+ 51 
Duluth-Superior, Wis. 3,6,*8 32,38 3,6,*13+ 32,38 
Rochester, Minn. 10 55 67 55 
Hannibal, Mo. 7 27 3 27 
Jefferson City, Mo. 13 33 6+ 33 
Joplin, Mo. 12 30 ee. 30 
Kansas City, Mo. 4,5,*9 19,25 4,5,*11+ 19.25 
Kirksville, Mo. 12 18 it 18 
St. Joseph, Mo. 2 30,*36 9+ 30,*36 
St. Louis, Mo. 4,5,*9,11 30,36,42 2%,4,*9,11 30,36,42 
Sedalia, Mo. 6 28 10+ 28 
Springfield, Mo. 3,10 *26,32 3,94 *26,32 
Eau Claire, Wis. 13 ¥*19,25 8* *19,25 
La Crosse, Wis. 8 *32,38 i? *32,38 
Madison, Wis. 3 *21,27,33 13+ *21,27,33 
Milwaukee, Wis. 4,*10,12 19,25,31 4,*8,12 19,25,31 
Wausau, Wis. 7 16 10# 





Channel 9—Waterloo, Iowa— 
Minneapolis, Minn. 180 mi. 

Channel 12—Pittsburg, Kan- 
sas—Hutchinson, Kan., 181 
miles. 

Channel 10—Austin, Minn.— 
Wausau, Wis., 187 miles. 
Channel “6—Rochester, Minn. 
—Superior, Wis., 187 miles. 
Channel 11—Kansas City, Mo. 
—Des Moines, Iowa, 180 mi. 
Channel 7—La Crosse, Wis.— 
St. Cloud, Minn., 189 miles. 


(h) Answer of Central Broad- 
casting Co., to Show Cause Order. 
Central Broadcasting Company, 
licensee of WOC-TV, stated that 
it did not object to the proposal 
to change its assignment to Chan- 
nel 6. 

(i) The Davenport-Rock Island- 
Moline Educational Reservation. 
The Independent School District, 
Davenport, Iowa, supported the 
reservation of UHF Channel 30 
at Davenport-Rock Island-Moline, 
for non-commercial educational 
use. The Independent School Dis- 
trict stated that at a meeeting of 
representatives of colleges and 
secondary schools of the area the 
unanimous opinion was voiced that 
an educational television channel 
should be assigned to the Daven- 
port-Rock Island-Moline area. The 
JCET also supported the reserva- 
tion of UHF Channel 30 in the 
Davenport - Rock Island - Moline 
area. No objection was filed to the 
proposed reservation. 

Show Cause Order 
In view of the foregoing, an 
appropriate authorization will be 
issued to Central Broadcasting 
Company to specify operation of 
WOC-TV on Channel 6. 
Conclusion: Educational 
Reservation 

523. In view of the foregoing 
the reservation of Channel 30 in 
Davenport-Rock Island-Moline for 
non-commercial educational use is 
finalized. 


Conclusions: 
m99 


Jae. 


Conclusions: Request for Addi- 
tional Commercial VHF Assign- 
ment. 

524. It is our view that the 


counterproposal of Quad City 
Broadcasting Corp. seeking the as- 
signment of Channel 10 to Daven- 
port-Rock Island-Moline must be 
denied. As indicated above the 
changes in the proposed Table of 
Assignments requested by Quad 
City Broadcasting Corp. would re- 
sult in six separations below the 
minimum provided herein for co- 


Telecasting 


channel assignments in Zone II. 
Accordingly, the counterproposal 
of Quad City Broadcasting Corp. 
is denied. 
Final Assignments and 
Reservation 
525. The following assignments 
and reservation are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
Davenport-Rock 
Island-Moline 4,6 *30, 36, 42 


CHAMPAIGN, URBANA, 
PEORIA, ILLINOIS; NEW ULM, 
MANKATO, MINNESOTA; 
WATERLOO, CEDAR RAPIDS, 
IOWA 
526. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and re- 

servations: 


VHF UHF 
Channel Channel 
City No. No. 
Champaign, Illinois 21 
Urbana, Illinois *12 27,33 
Peoria, Illinois 8 *37,43 
New Ulm, Minnesota 43 
Mankato, Minnesota 15 
Waterloo, Iowa 7 16,*22 
Cedar Rapids, Iowa 9 20,*26 


(b) Counterproposals. Various 
parties in this proceeding filed 
conflicting counterproposals seek- 
ing the assignment of a VHF 
channel to Champaign, Peoria, 
New Ulm, Mankato, Waterloo and 
Cedar Rapids. 

Champaign 

527. (a) Census Data. The pop- 
ulation of the City of Champaign 
is 40,000. 

(b) Counterproposal 
paign News-Gazette. Champaign 
News-Gazette requested the as- 
signment of Channel 3 to Cham- 
paign by substituting a UHF chan- 
nel in Centralia, Illinois, for VHF 
Channel 2 and fol- 


of Cham- 


Dodge, Iowa,” and Peoria Broad- 
casting Company, Peoria, Illinois. 
In addition oppositions to the 
Champaign News-Gazette counter- 
proposal have been filed by WCNT, 
Inc., Centralia, Illinois; the Bala- 
ban and Katz Corporation, Chi- 
cago, Illinois; and Sangamon Val- 
ley Television Corporation, Spring- 
field, Illinois. 

(e) WCNT opposed the Cham- 
paign counterproposal to delete 
VHF Channel 2 from Centralia 
and to replace it with UHF Chan- 
nel 59. WCNT argued that the 
Champaign counterproposal would 
remove the only VHF channel 
from the southern part of Illinois 
whereas operation of Channel 3 


at Champaign, it was argued, 
would merely duplicate that of 


Channel 12 proposed by the Com- 
mission at Urbana. The popula- 
tion of Centralia is 14,000. 

(f) Balaban and Katz Corpora- 
tion of Chicago and Sangamon Val- 
ley Television Corporation of 
Springfield, Illinois,- opposed the 
Champaign counterproposal since 
it would mean a separation be- 
tween Springfield and Chitago*on 
Channel 2 of 178 miles. The Com- 
mission has revised its rules and 
standards in this Report to require 
a minimum co-channel mileage 
spacing of 170 miles in Zone 1. 

Urbana 

528. (a) The Urbana Education- 
al Reservation, Urbana is one of 
the communities designated in the 
record as a “primarily educational 
center.” The University of IIli- 
nois, Urbana, supported the re- 
servation of VHF Channel 12 in 
Urbana for non-commercial edu- 
cational use and reaffirmed its in- 
tention of constructing and operat- 
ing a television station. The Uni- 
versity stated that the General As- 











L : making the sembly of. the State of Illinois, 
lowing changes in the assignments in May 1951, as part of the bi- 
proposed by the Commission in the  ennial budget of the University of 
Third Notice: 

City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Centralia, Illinois 2 32 7 32,597 
Champaign, Illinois 21 3* 21 
Springfield, Illinois 3 20,*26 2+ 20,*26 
Cedar Rapids, Iowa 9 20,*26 24,9 20,*26 
Iowa City, Iowa *2 2 ¥*12+ 24 
Mason City, Iowa 12 35 3 35 
Kirksville, Missouri 12 18 3* 18 


(c) Statement in Support of 


Champaign News-Gazette Coun- 
terproposal. Champaign News- 
Gazette contended that the cities 


of Champaign and Urbana, IIli- 
nois, are in reality “twin cities” 
separated only by a boundary 
street. (The population of Ur- 
bana is 23,000.) It was urged that 
since the Commission proposed the 
assignment of three channels in 
the Third Notice for Urbana, VHF 
Channel 12 and UHF Channels 27 
and 33, with Channel 12 reserved 
for educational purposes, the 
Champaign counterproposal would 
assign a first VHF for commercial 
purposes to the Champaign-Ur- 
bana area. 

(d) Oppositions and Conflicting 
Counterproposals to Champaign 
News - Gazette Counterproposal. 
Oppositions and conflicting coun- 
terproposals to the counterproposal 
of Champaign News-Gazette were 
filed by the following parties: 
Quad City Broadcasting Corpora- 
tion, Moline, Illinois; WIBC, Inc., 
Indianapolis, Indiana; Davenport, 
Broadeasting Company, Daven- 
port, Iowa; Black Hawk Broad- 
casting Company, Waterloo, Iowa; 
West Central Broadcasting Com- 
pany, Peoria, Illinois; Northwest 
Broadcasting Company, Fort 
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Illinois authorized funds specifical- 
ly for the operation of a tele- 
vision program-producing unit; 
that the University’s fiscal budget 
for 1952-1953 was in excess of 
$47,000,000; and that the Univer- 
sity’s Board of Trustees had ac- 
cepted a gift of a television trans- 
mitter from the General Electric 
Company for use by the University 
at such time and place as may be 
approved by the Commission; that 
it has successfully engaged in ra- 
dio broadcasting for about thirty 
years; and that it has owned and 
operated Station WILL since 1922 
and Station WIUC (FM) since 
1941. The University also stated 
that it has originated hundreds of 
radio programs for commercial 
stations and networks and that it 
had cooperated with commercial 
stations in originating television 
programs both from the Urbana- 
Champaign campus and in Chi- 
cago. 

(b) Oppositions and Conflicting 
Counterproposals to Urbana Re- 


11Elsewhere in this report, we have 
denied the counterproposals of Daven- 
port Broadcasting Corporation, North- 
west Broadcasting ompany, West 
Central Broadcasting Corporation and 
ee Inc., for the reasons therein 
stated. 
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servation. Sworn statements were 
filed opposing the reservation of 
Channel 12 in Urbana, Illinois, for 
non-commercial educational use by 
Columbus Broadcasting System; 
L. B. Wilson, Inc. (WCKY), Cin- 
cinnati, Ohio; and the Peoria 
Broadcasting Company (WMBD), 
Peoria, Illinois. In a subsequent 
sworn statement CBS withdrew 
certain of its proposals which 
eliminated the conflict between the 
University of Illinois and CBS. 
The proposals of L. B. Wilson and 
Peoria Broadcasting Company 
have been considered and denied in 
another portion of this Report. 

(c) Counterproposal of West 
Central Broadcasting Company. 
West Central Broadcasting Com- 
pany Broadcasting Company op- 
posed the reservation of VHF 
Channel 12 in Urbana and re- 
quested the assignment of that 
channel to Peoria by making the 
following changes in the assign- 





Centralia, Illinois, could support 
a television station and accord- 
ingly the deletion of the proposed 
VHF assignment from those com- 
munities would not result in any 
actual loss; and that neither Cen- 
tralia nor Kirksville required the 
additional coverage that could be 
obtained from a VHF channel and 
that UHF was adequate for these 
communities. 

(d) Oppositions and Conflicting 
Counterproposals to Peoria Broad- 
casting Company Counterproposal. 
Oppositions and conflicting coun- 
terproposals to the counterproposal 
of Peoria Broadcasting Company 
were filed by the following parties: 
WCNT, Inc., Centralia, I[llinois; 
Sangamon Valley Television Cor- 
poration, Springfield, Illinois; Bal- 
aban and Katz Corp., Chicago, Illi- 
nois; Davenport Broadcasting 
Company, Inc., Davenport, Iowa; 
Champaign News-Gazette, Cham- 
paign, Illinois; The Gazette Com- 











ments proposed by the Commission pany, Cedar Rapids, Iowa; and 
in the Third Notice: E 
Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 

City nel No. nel No. nel No. nel No. 
Peoria, Illinois 8 *37,43 8,12+ *37 ,43 
Urbana, Illinois *12 27,33 + *27+,33 
Brookfield, Missouri 12+ 
Kirksville, Missouri 12 18 + 18 


(d) Statement in Support of 
West Central Broadcasting Com- 
pany Counterproposal. West Cen- 
tral stated that there are four 
times as many people in the Peoria 
metropolitan area than there are 
in Champaign and Urbana; that 
there are four full time and two 
daytime standard broadcast sta- 
tions in the Peoria metropolitan 
area and only one full time and 
two daytime standard broadcast 
stations in the Peoria metropoli- 
tan area and only one full time 
and two daytime AM stations in 
Champaign and Urbana. West 
Central also stated that the pro- 
posal affords Brookfield, Missouri, 
its first television assignment. The 
population of Brookfield is 6,000. 
The population of Kirksville is 


11,000. 
Peoria 
529. (a) Census Data. The 
standard metropolitan area of 


Peoria has a population of 251,000. 
The City of Peoria has a popula- 
tion of 112,000. 


(b) Counterproposal of Peoria 
Broadcasting Company.” Peoria 
Broadcasting Company requested 


the assignment of Channel 12 to 
Peoria by making the following 
changes in the assignments in the 
Third Notice: 


Third Notice 





Quad City Broadcasting Corp., 
Moline, Illinois. 

(e) The Peoria Educational Res- 
ervation. [Illinois State Normal 
University, Normal, Illinois, sup- 
ported the reservation of UHF 
Channel 37 for non-commercial 
educational use at Peoria. No ob- 
jections were raised to the reserva- 
tion. The University stated that it 
was interested in cooperating with 
other universities and school sys- 
tems of the region in a television 
broadcasting program for the ben- 
efit of schools in the region; that 
it was “financially able to sponsor 
and participate in educational tele- 
vision”; that it has broadcast edu- 
cational programs over commercial 
radio Station WJBC for many 
years, and that it plans to install 
a closed-circuit television system 
for demonstration teaching pur- 
poses, educational film distribution, 
and for training teachers in the 
effective use of the medium. 

New Ulm 

530. (a) Census Data. The 
population of the City of New Ulm 
is 9,000. 

(b) Counterproposal of KNUJ, 





Proposed Changes 








City VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Centralia, Illinois 2 32 ¥ 32 
Peoria, Illinois 8 *37,43 8,12+ ¥*37,43 
Springfield, Illinois 3 20,*26 2+ 20,*26 
Urbana, Illinois ¥*12 27,33 ¥*3+ 27,33 
Cedar Rapids, Iowa 9 20,*26 2+ 20,*26 
Iowa City, Iowa. *2 24 *9+ 24 
Kirksville, Missouri 12 18 + 18,63+ 


(c) Statement in 
Peoria Broadcasting Company 
Counterproposal. Peoria Broad- 
casting Company urged that a city 
the size of Peoria required an ad- 
ditional VHF assignment; that 
neither Kirksville, Missouri, nor 


Support of 


12The counterproposal of West Cen- 
tral Broadcasting Co., seeking the as- 
signment of a VHF Channel to Peoria 
by the deletion of VHF Channel 12 in 
Urbana proposed to be reserved for 
non-commercial educational use has 
been considered above in connection 
with the discussion of the Urbana edu- 
cational reservation. 
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Inc. KNUJ, Inc., requested the 
assignment of Channel 3 to New 
Ulm by making the following 
changes in the assignments pro- 
posed by the Commission in the 
Third Notice: 





KNUJ, Inc. urged that the assign- 
ments requested by it would serve 
the Commission’s priorities of as- 
signment and would also comply 
with the minimum mileage separa- 


The 


tions. counterproposal of 












Hawk Broadcasting Comp, 
Black Hawk Broadcasting (4 
pany requested the assignment 
Channel 12 to Waterloo by makj 
the following changes in the 
signments proposed in the Th 
Notice: 

























City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Ch 
nel No. nel No. nel No. nel No, 
Mason City, lowa 12 35 3 35 
Waterloo, Iowa 7 16,*22 7,12+ 16,422 
Brookfield, Missouri 12+ 
Kirksville, Missouri 12 18 + 18 


KNUJ, Inc. would result in a co- 
channel separation of 189 miles in 
Zone II on Channel 11 between 
Pierre and Sioux Falls, South 
Dakota. 

(d) Oppositions and Conflicting 
Counterproposals to KNUJ, Inc. 
Counterproposal. Oppositions and 
conflicting counterproposals to the 
counterproposal of KNUJ, Inc., 
were filed by the Gazette Company, 
Cedar Rapids, the Southern Minne- 
sota Supply Company, Mankato, 
Minnesota, and the Black Hawk 
Broadcasting Company, Waterloo, 
Iowa. 

Mankato 

531. (a) Census Data. The 
City of Mankato has a population 
of 19,000. 

(b) Counterproposal of South- 
ern Minnesota Supply Company. 
Southern Minnesota Supply Com- 
pany requested the assignment of 
Channel 12 to Mankato by making 
the following changes in the as- 
signments proposed in the Third 
Notice: ; 







(c) Statement in Support ¢ 
Black Hawk Counterproposal, 
was urged that Waterloo is a», 
pidly growing city in the cente 
of a rich agricultural area; aye 
that the importance of the cif 
and its need for an addition 
television channel is evidence by 
the increasing economic impor. 
ance of Waterloo. 

(d) Oppositions and Conflicting 
Counterproposals to Black Hay 
Counterproposal. Oppositions 4 
the counterproposal of Black Hay 
Broadcasting Company were filed 
by the Gazette Company, Cedg 
Rapids, Iowa, and the Southen i 
Minnesota Supply Company, Ma. # 
kato, Minnesota. 

(e) The Waterloo Education 
Reservation. The Iowa State 
Teachers College, Cedar Falls, ani 
































City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan. 
nel No. nel No. nel No. nel No, 
Mason City, lowa 12 35 3* 35 
Brainerd, Minnesota 12 10+ 
Hibbing, Minnesota 10 . 12+ 
Mankato, Minnesota 15 12+ 15 


Grand Forks, North Dakota *2,10 

(c) Statement in Support of 
Southern Minnesota Supply Com- 
pany. Southern Minnesota Sup- 
ply Company urged that the as- 
signments requested by it would 
serve the Commissions’s priorities 
and would also comply with the 
minimum mileage separations. 
The counterproposal would result 
in a co-channel separation of 182 
miles in Zone II on Channel 10 
between Brainerd and Rochester, 
Minnesota. 

(d) Oppositions and Conflicting 
Counterproposals to Southern 
Minnesota Supply Company Coun- 
terproposal. The Independent 
Broadcasting Company, Minne- 
apolis, and the Northwest Broad- 
casting Company, Ford Dodge 
opposed the counterproposal of 
Southern Minnesota Supply Com- 
pany on the grounds of adjacent 
channel spacing of 67 and 69 miles. 
No conflict, however, arises under 
the minimum mileage separations 
adopted herein. Black Hawk 
Broadcasting Company, Waterloo, 
filed a conflicting counterproposal. 

Waterloo 

532. (a) Census Data. The 
standard metropolitan area of 
Waterloo has a population of 100,- 
000 and the City of Waterloo has a 
population of 65,000. 

(b) Counterproposal of Black 


City Third Notice Proposed Changes 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
New Ulm, Minnesota 43 3 43 
Pierre, South Dakota 6,10 #22 6,11* ¥*22 
Watertown, South Dakota 3 35 10* 35 


(c) Statement 
KNUJ, Inc. 


in Support of 
Counterproposal. 
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the JCET supported the reser 
tion of UHF Channel 22 for no 
commercial educational use i 
Waterloo. The college stated it 
was the only educational instite 
tion in Iowa exclusively concerne 
with teacher education and ther 
fore it had a special interest 
educational television, particulary 
in the use of television program 
directed to the classrooms of tl 
public schvols. The college statel 
that it has prepared a weekly flay 
for telecasting over WOI-Tl\m® 
Ames, Iowa. The college stated 
that it was prepared to cooperalt 
with other educational institutions 
The College further stated thi 
the assignment of a reserved chat 
nel for Waterloo, eight miles fro 
Cedar Falls, would give it the be 
chance to participate in education 
television. 


Cedar Rapids 


533. (a) Census Data. TP 
standard metropolitan area ! 
Cedar Rapids has a population @ 
104,000. The City of Cedar Rapil 
has a population of 72,000. 

(b) Counterproposal of The 
zette Company. The Gazette 
pany, Cedar Rapids, Iowa, } 
posed that Channel 12 be assig 
to Cedar Rapids by making % 
following changes in the assi 
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ments proposed in the Third 
Notice: 

City Third Notice Proposed Changes 

VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 

Cedar Rapids, lowa 9 20,*26 9,12¢ 20,*26 
Chariton, Iowa 55* 
Mason City, Iowa 12 35 3* 35 
Kirksville, Missouri 12 18 a i 18,41+ 
Trenton, Missouri 4i* 
Reedsburg, Wisconsin 46+ 


(c) Statement in Support of Ga- 
zette Company Counterproposal. 
It was urged that Cedar Rapids is 
a substantial market with a popu- 
lation which has increased by 
16.4% in the 10 year period from 
1940, that none of the minimum 
station separations proposed in the 
Third Notice would be violated and 
that a net gain in service would 
result from a grant of the counter- 
proposal. 

(d) Oppositions and Conflicting 
Counterproposals to The Gazette 
Company Counterproposal. Oppo- 
sitions to the Cedar Rapids pro- 
posal have been filed by the follow- 
ing parties who also filed mutually 
exclusive proposals: Davenport 
Broadcasting Company, Daven- 
port, Iowa; KNUJ, Inc., New Ulm, 
Minnesota; Black Hawk Broad- 
casting Company, Waterloo, Iowa, 
and Peoria Broadcasting Company 


and West Central Broadcasting 
Company. 

(e) The Cedar Rapids Educa- 
tional Reservation. The JCET 


supported the reservation of Chan- 
nel 26 in Cedar Rapids for non- 
commercial educational use. No 
objections were filed-to the pro- 
posed reservation.” 


Conclusions 
534. The foregoing counterpro- 
posals consist of requests for the 
assignment of a first VHF channel 
in Champaign, Mankato and New 
Ulm, respectively; and a_ second 


VHF assignment in Waterloo, 
Peoria and Cedar Rapids, respec- 
tively. The counterproposal of 
Black Hawk Broadcasting Com- 
pany (Waterloo), KNUJ, Ince. 


(New Ulm) and The Gazette Com- 
pany (Cedar Rapids) are mutually 
exclusive and are also mutually 
exclusive with the counterpro- 
posals of Champaign News-Gazette 
(Champaign) and Southern Minne- 
sota Supply Company (Mankato). 
In addition the counterproposal of 


Peoria Broadcasting Company 
(Peoria) is mutually exclusive 
with the counterproposals of 


Champaign News-Gazette and The 
Gazette Company. 


535. It is our view, based on the 
record, that Champaign and Ur- 
bana should be considered as a 
single entity for assignment pur- 
poses in view of the proximity and 
strong identity of interests of 
these cities. In view of the pro- 
posed reservation of Channel 12 in 
Urbana for non-commercial educa- 
tional use the counterproposal of 
Champaign News-Gazette will, ac- 
cordingly, be considered as a re- 
quest for the assignment of the 
second VHF channel to Cham- 
paign-Urbana. 

Conclusions: Mankato, Peoria, 
Waterloo, New Ulm, Champaign- 
Urbana, Cedar Rapids. 

536. The counterproposal of 
Southern Minnesota Supply Com- 





™3Coe College, Cedar Rapids, in its 
comment on June 6, 1951, requested 
the reservation of VHF Channel 9 for 
non-commercial educational use; there- 
after the college advised the JCET that 
it was withdrawing its request in favor 
of the reservation of a UHF channel 
for possible future educational use by 
the college. 
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pany, seeking the assignment of a 
VHF channel to Mankato must be 
denied. As indicated below, this 
counterproposal would result in a 
co-channel separation of 182 miles 
in Zone II on Channel 10 between 
Brainerd and Rochester, Minnesota. 
This separation is below’ the 
minimum of 190 miles for the as- 
signment of co-channel stations in 
Zone II. 

537. With respect to the remain- 
ing counterproposals, it is our view 
that the counterproposal of Cham- 
paign News-Gazette is meritorious 
and, for the reasons set forth be- 
low, is to be preferred to the con- 
flicting counterproposals seeking 
assignment of a VHF channel to 
Peoria, Waterloo or New Ulm. The 
cities of Champaign and Urbana 
have a combined population of 
63,000, and in the Third Notice the 
Commission proposed the assign- 
ment of one VHF channel for the 
city of Urbana and no VHF chan- 
nels for Champaign. The counter- 
proposal of Champaign News-Ga- 
zette would result in the assign- 
ment of a second VHF channel to 
Champaign-Urbana and would, in 
addition, make possible the assign- 
ment of a second VHF channel to 
Cedar Rapids with a population of 
72,000. These assignments would 
be accomplished by deleting VHF 
Channel 2 from Centralia which 
has a population of 14,000. It is 
our view that the assignment of 
VHF channels to both Champaign- 
Urbana and Cedar Rapids warrants 
this deletion of a VHF channel 
from Centralia. Accordingly, we 
are assigning VHF Channels 3 and 
12 to Champaign-Urbana and VHF 
Channels 2 and 9 to Cedar Rapids. 
In substitution for Channel 2 in 
Centralia we are assigning Chan- 
nel 59. 

538. It is our view that the as- 
signment of a second VHF channel 
to both Champaign-Urbana and 
Cedar Rapids is to be preferred to 
the assignment of a second VHF 
channel to Peoria. West Central 
Broadcasting Co. has requested 
the assignment of Channel 12 to 
Peoria by the deletion of Channel 
12 from Urbana where it was pro- 
posed to be reserved for non-com- 
mercial educational use. We _ be- 
lieve, however, that the record re- 
quires the reservation of a VHF 
channel for non-commercial educa- 
tional use in Urbana, a primarily 
educational center. The record 
establishes that the University has 
had considerable experience in 
broadcasting as the licensee of 
both an AM and an FM station and 
that it now intends to establish a 
non-commercial educational - tele- 
vision station in the Urbana area. 
The University has received a gift 
of a television transmitter and the 
General Assembly of the State of 
Illinois has specifically authorized 
funds for the operation of a tele- 
vision program broadcasting unit. 
As indicated above, West Central 
Broadcast Co. did not propose the 
substitution of a VHF channel in 
Urbana for Channel 12 which it 
requested be deleted from that 
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community. It is our view, on the 
basis of the record, that a VHF 
channel should be retained in Ur- 
bana for non-commercial educa- 
tional use. Accordingly, the 
counterproposal of West Central 
Broadcasting Co. is denied. We 
have by our decision herein added 
the assignment of VHF Channel 3 
to Champaign-Urbana. It should 
be pointed out that if Channel 3 
were reserved in Champaign-Ur- 
bana for non-commercial educa- 
tional use in lieu of Channel 12 as 
proposed and Channel 12 were as- 
signed to Peoria, the assignment 
of an additional VHF channel to 
Cedar Rapids would be precluded. 
As noted above, we have preferred 
the assignment of a VHF channel 
to Champaign-Urbana and Cedar 
Rapids over the assignment of a 
VHF channel to Peoria. 

539. The counterproposal of 
Peoria Broadcasting Company 
seeking the assignment of a second 
VHF channel in Peoria would be 
accomplished by the deletion of 
the VHF channels assigned to 


Kirksville and Centralia. This 
plan would also assign a VHF 
channel to Brookfield. It is our 


view, however, that the assign- 
ment of a second VHF channel to 
both Champaign-Urbana and Ce- 
dar Rapids, at the expense of de- 
leting only one channel from Cen- 
tralia, is to be preferred to the as- 
signment of a second VHF chan- 
nel to Peoria and a first VHF chan- 
nel to Brookfield which would be 
accomplished by deleting VHF 
channels from both Centralia and 
Kirksville. It is to be pointed out 
that Brookfield has a population of 
only 6,000 persons and no request 
has been filed by any party from 
that community for the assign- 
ment of a channel. 


540. It is also our view that the 
counterproposal of Champaign 
News-Gazette is to be preferred 
to the counterproposal of Black 
Hawk Broadcasting Company. Al- 
though Black Hawk Broadcasting 
Company would, in addition to as- 
signing a second VHF channel to 
Waterloo, assign a first VHF chan- 
nel to Brookfield, this would be ac- 
complished by deleting the sole 
VHF channel assigned to Kirks- 
ville. It is our view that the as- 
signment of a second VHF channel 
to both Champaign-Urbana and 
Cedar Rapids is to be preferred to 
the assignment of a second VHF 
channel to Waterloo and a first 
VHF channel to Brookfield, a city 
of 6,000. 

541. It is also our view that the 
counterproposal of Champaign 
News-Gazette is to be preferred to 
the counterproposal of KNUJ, Inc., 
seeking the assignment of a VHF 
channel to New Ulm with a popu- 
lation of approximately 9,000: per- 
sons. As indicated above the 
counterproposal of KNUJ, Inc., 
would result in a co-channel separ- 
ation of 189 miles in Zone II on 
Channel 11 between Pierre and 
Sioux Falls, South Dakota. This 
separation is below the minimum 
of 190 miles for the assignment of 
co-channel station in Zone II. 
Moreover, it is our view that the 
assignment of a second channel to 
both Champaign-Urbana and Ce- 
dar Rapids is to be preferred to 
the assignment of a first channel 
to New Ulm, especially in view of 
the relative sizes of these commu- 
nities. 

542. The Gazette Company coun- 
terproposal requested the assign- 
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Channel 12, to Cedar Rapids, : 
counterproposal, however, is inal Third Nc 
flict with the counterproposal » 
Champaign News-Gazette. Ho. §— 
ever, our decision herein proviga} 
for the additional assignment yf Fort Dod 
VHF Channel 2 to Cedar Rapig§ Sioux ¢* 
Accordingly, the Gazette Company Mienillior 
counterproposal need not be qq, 
sidered further. (e) St 
543. In view of the foregoiny | Northwe: 
the counterproposals of  Blag | Counterp 
Hawk Broadcasting Compay } Broadcas 
KNUJ, Inc., The Gazette Compapy } the geoe 
Southern Minnesota Supply Cop, § portance 
pany, West Central Broadcasti, § dominant 
Co. and Peoria Broadcasting Coy, } tified the 
pany are denied; and the counte, | 2e!s: 0" 
proposal of Champaign Nevws.¢,, } that city 
zette is granted. the “~~ 
544. We are of the view, hoy. Wstribut 
ever, that the assignment of a} a citi 
additional UHF channel to Peor, a nail 
is warranted. Channel 19 in Peo; re 
would meet all required miley; } * Th 
separations for assignments in this (f) ! 
zone. Accordingly, Channel 19 wij | COMP@ 
be assigned to Peoria as an adg. result bie 
tional assignment. separatio 
Conclusions: The Peoria, Waterly, Cha 
Cedar Rapids Educational 
Reservations 
545. On the basis of the recon 
the reservation of UHF Channe; } 
*37, *22, and *26 in Peoria, Water. (gz) O7 
loo and Cedar Rapids, respectively, | Counterp 
are finalized. Broadcas 
Final Assignments and posal. 
Reservations counterp. 
546. The following assignment a 
and reservations are adopted:™ went - 
ver eal —s 
Channel Chann¢ Towa; 
City No. No, | Inc, Ch 
Centralia, Illinois 32,59 » Minnesot 
Champaign-Urbana, <a kato, Mit 
og 3 igang casting | 
Springfield, Illinois 2 20,45 f dependen 
Cedar Rapids, Iowa 2,9 20,46 § DesMoins 
Iowa City, Iowa *12 24 dio Tele 
Mason City, Iowa 3 35 Minn.: ¢ 
Waterloo, Iowa 7 16,*22 : i 
Mankato, Minnesota 15 Ames, Io 
New Ulm, Minn. 43 
Kirksville, Missouri 3 18 (h) Th 
AMES, FORT DODGE, AND [ Rservat 
DES MOINES, IOWA Dex 1 
547. (a) Proposed Assignment } yeservati 
and Reservations. In the Thin} Des Mo 
Notice the Commission propose f educatior 
the following assignments and refof Des _ 
ervation: f “a Pcivic and 
chanel Chased p Supporter 
City No. No, }, Independ 
me Se 
Des Moines 8,*11,13 17,3 Bin order 
Fort Dodge al Ftions anc 
(b) Census Data. The standan Pizations | 
metropolitan area of Des Moins§velop a | 
has a population of 226,000 amfcial educ 
the city of Des Moines has a popt- fin the ar 
lation of 178,000. The City of For (i) Cor 
Dodge has a population of 25,000 | Broadcas 
The City of Ames has a population MBreadeas 
4 ‘ 
of 23,000. : phy Br 
(c) Existing Stations. The low 
State College of Agriculture am Cowles 
Mechanical Arts is licensed for tk pCentral 


operation of Station WOI-TV # 
Ames on Channel 4.. The license 
was ordered to show cause why tt 
license of WOI-TV should not b 
modified to specify operation @ 
Channel 5. Iowa State stated i 
had no objection to the move fro 
Channel 4 to Channel 5. 2 
(d) Counterproposal of North 
west Broadcasting Company. 
Northwest Broadcasting Compal 
proposed the additional assignmel! 
of .Channel 4 to Fort Dodge 


making the following changes 2 





™The educational reservations { 
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Iowa, are discussed elsewhere. 
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(j) Statement 


in Support of 
Cowles 


r Counterproposal. The Davenport 
Broadcasting Company, 


Broadcasting Company urged that 




























show cause why its assignment 
should not be changed to Channel 

















contemplated by the Commission’s 
proposal and operating with its 
presently licensed antenna height 
could provide Grade A service to 
but 45% of the City of Des Moines. 

551. In view of the foregoing, 
the counterproposals of Cowles 
Broadcasting Company, Central 
Broadcasting Company, Murphy 
Broadcasting Company, and Daven- 
port Broadcasting Company, are 
denied. Furthermore, with respect 
to the counterproposal of Daven- 
port Broadcasting Company, we do 
not believe the assignment of a 
VHF channel to the city of Atalissa 
by the deletion of a VHF assign- 
ment in Des Moines, a much larger 
city, is warranted. 


Conclusions: Additional VHF 
Assignment in Fort Dodge 
and Des Moines 

552. The Northwest Broadcast- 
ing Company counterproposal 
would result in three co-channel 
separations below the 190 mile 
minimum for Zone II. Channel 5 
would be asigned at Vermillion, 170 
miles from Hastings and 175 miles 
from Station WOI-TV at Ames; 
and Channel 4 would be assigned 
to Fort Dodge, 176 miles from 
Minneapolis. Accordingly, the 
Northwest Broadcasting Company 
counterproposal is denied. 

553. The Independent Broadcast- 
ing Company counterproposal 
would result in one co-channel 
separation below the 170-mile min- 
imum for assignments in Zone I 
and two co-channel separations be- 
low the 190-mile minimum for 
Zone II. Channel 4 would be as- 
signed to Des Moines, 158 miles 
from Station WHBF-TV in Rock 
Island in Zone 1 and 180 and 182 
miles, respectively, from Kansas 
City, Missouri and Vermillion, both 
in Zone II. Accordingily, the Inde- 
pendent Broadcasting Company 
counterproposal is denied. 


Conclusions: Show Cause Order 


554. In view of the foregoing, 
an appropriate authorization will 
be issued to Iowa State College to 
specify operation of WOI-TV on 
Channel 5. 


Final Assignments and 
Reservation 


555. The following assignments 
and reservation are adopted: 


VHF UHF 
Channel Channel 
City No. No. 


Ames 5 25 
Des Moines 8,*11,13 17,23 
Fort Dodge 21 


KEOKUK, IOWA; 
QUINCY, ILLINOIS; AND 
HANNIBAL, MISSOURI 


556. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following assign- 
ments: 

VHF 
Channel 
City No. No. 
Keokuk, Iowa 44 
Quincy, Illinois 10 21 
Hannibal, Missouri 7 27 

(b) Census Data. The popula- 
tion of Keokuk, Iowa, is 16,000. 
The population of Quincy, Illinois, 
is 41,000. The population of Han- 
nibal, Missouri, is 21,000. 

(c) Counterproposal of Keokuk 
Broadcasting Company. Keokuk 
Broadcasting Company requested 
that Channel 10 be assigned to 
Keokuk. The assignment of Chan- 
nel 10 to Keokuk would be accom- 
plished by the deletion of Channel 


UHF 
Channel 


“™8The allegations concerning the rep- 
resentations with respect to its pro- 
gramming are irrelevant to these pro- 
ceedings. 
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10 from Quincy, Illinois, the sub- 
stitution of Channel 7 in Quincy 
and the deletion of Channel 7 from 
Hannibal, Mo., as follows: 
City 
VHF Chan- 
nel No. 


Keokuk, lowa 
Quincy, Illinois 10 
Hannibal, Mo. 7 


(d) Statement in Support of 
Keokuk Broadcasting Company 
Counterproposal. Keokuk Broad- 
casting Company urged that the 
deletion of Channel 7 from Hanni- 
bal would not deprive that city of 
television service because of the 
assignment of UHF Channel 27 to 
Hannibal. It was also asserted 
that Hannibal would receive Grade 
A service from the VHF assign- 
ment at Quincy, 15 miles from 
Hannibal. Further, it is urged that 
the assignment of Channel 10 to 
Keokuk would provide a substan- 
tial number of persons with a first 
VHF service. It was also con- 
tended that the assignment of 
Channel 10 to Keokuk and the as- 
signment of Channel 7 to Quincy 
comply in all respects with the 
standards adopted herein. Finally, 
it was urged that a more extensive 
coverage would be rendered by a 
station located in Keokuk on Chan- 
nel 10 than would be rendered by 
Channel 7 at either Quincy or Han- 
nibal. 

(e) Opposition to Keokuk Broad- 
casting Company Counterproposal. 
The Courier Post Publishing Com- 
pany, Hannibal, Missouri, opposed 
the Keokuk counterproposal urging 
that Hannibal, a city of 20,540 per- 
sons is a separate competitive mar- 
ket from Quincy which has a popu- 
lation of 41,402 persons, and that 
a grant of the counterproposal 
would deprive Hannibal of its only 
VHF assignment. Further, it was 
pointed out that Hannibal and 
Quincy are located in separate 
Counties and States and each is 
also considered the principal city 
of separate retail trading areas. It 
was also urged that under the Com- 
mission’s proposed assignments 
the City of Keokuk would receive 
two Grade A services from Keokuk 
and Fort Madison and that 70% 
of the City of Keokuk would re- 
ceive a third service from Channel 
10 proposed for Quincy. 


Conclusions 


557. It is our view that, on the 
basis of the record, the counterpro- 
posal of Keokuk Broadcasting 
Company should be denied. A 
grant of this counterproposal 
would deprive the City of Hanni- 
bal, a larger city than Keokuk, of 
its sole VHF channel in order to 
add a first VHF channel to Keokuk 
and a second assignment to that 
city. Accordingly, the counterpro- 
posal of Keokuk Broadcasting 
Company is denied. 


Final Assignments 


558. The following assignments 
are adopted: 
VHF UHF 
Channel Channel 
City No. No. 
Keokuk, Iowa 44 
Quincy, Illinois 10 21 
Hannibal, Missouri 7 27 


DUBUQUE, IOWA 

559. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following as- 
signments to Dubuque: UHF 
Channels 56 and 62. 

(b) Census Data. 
Dubuque has a 
50,000. 


The City of 
population of 
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Third Notice 


UHF Chan- 
nel No. 


(c) Counterproposal of The 
Telegraph Herald. The Telegraph 
Herald, Dubuque, Iowa, proposed 


Proposed Changes 


VHF Chan- UHF Chan- 
nel No. nel No. 


107 44 
it 21 
7 27 


that VHF Channels 5 and 11 be 
assigned to Dubuque with less than 
maximum power to protect other 
co-channel and adjacent channel 
stations. This counterproposal 
would require no other changes in 
the proposed assignments in the 
Third Notice. 

(d) Statement in Support of 
Telegraph Herald Counterproposal. 
The Telegraph Herald urged that 
the operation of UHF stations in 
Dubuque would present serious eco- 
nomic obstacles. It was urged that 
operation on Channels 5 and 11 
with powers below that proposed 
in the Third Notice would afford 
protection to co-channel stations to 
the same extent as stations with 
maximum facilities operating at 
the required minimum spacings. 
Specifically, it was urged that 
powers of 46.7 kw on Channel 5 
and 87 kw on Channel 11 be au- 
thorized for stations in Dubuque. It 
was further urged that a grant of 
the counterproposal would provide 
a first VHF service to a substan- 
tial area. 


(e) The counterproposal would 
result in the following co-channel 
separations in Zone I below the 
170-mile minimum: 

Channel 5 Dubuque, Ia.-Chica- 
go (WNBQ), 162 miles. 
Channel 11 Dubuque, Ia.-Chi- 
cago, 161 miles. 
The counterproposal, in addition, 
would result in the following co- 
channel separations in Zone II be- 
low the 190-mile minimum: 
Channel 5 Dubuque, Ia.-Ames, 
Ia. (WOI-TV), 159 miles. 
Channel 11 Dubuque, Ia.-Des 
Moines, Ia., 164 miles. 


(f) Oppositions and Conflicting 
Counterproposals to Telegraph 
Herald Counterproposal. Opposi- 
tions and conflicting counterpropos- 
als to the counterproposal of The 
Telegraph Herald were filed by the 
following parties: Central Broad- 
casting Co., Davenport, Iowa, The 
National Broadcasting Company, 
Chicago, Illinois, the Johnson-Ken- 
nedy Radio Corporation, Chicago, 
Illinois; Iowa State College, Ames, 
Iowa; and the Davenport Broad- 
casting Company, Davenport, Iowa. 


Conclusions 
560. Elsewhere in this Report 


the Commission has set forth the . 


basis for its decision not to create 
a special class of stations author- 
ized to operate with reduced power 
at reduced separations. In view of 
that decision and for the reasons 
therein stated the request of The 
Telegraph Herald is denied. 


Final Assignments 
561. The assignment of UHF 
Channels 56 and 62 in Dubuque, 
Iowa, are adopted. 


SIOUX CITY, IOWA 

EDUCATIONAL RESERVATION 

562. Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 30 in Sioux City for non-com- 
mercial educational use. 

563. The JCET, the Mayor of 
Sioux City. the City Council and 
other local educational groups, 


, ST. JOS: 
supported the reservation of (he SPRIN 
nel 30 in Sioux City. No paeEDUCAT 
objected to the reservation. 567. (a 

. v0. 
Conclusions n the T 
564. In view of the forego: . 
: S0meion pro} 
the reservation of Channel 3 Jorvation: 
Sioux City for non-commercial ai 
cational use is finalized. 
IOWA CITY, IOWA Cit; 
EDUCATIONAL RESERV ApTypist. Joseph, 
565. (a) Proposed Reseryaype= Lows 
; , eae €TVatielispringfield 
In the Third Notice the Comn; 
sion proposed the reservation (b) St. 
Channel 2 in Iowa City for tgpervation.— 
commercial educational use, St. Josep 
(b) The State University Mion of C 
Iowa supported the reservatiggfand subm 
VHF Channel 2 in Iowa City gMBoard 0: 
non-commercial educational tgfithat a t 
vision use. The University stgfjserved fo 
that it has engaged in nongNortheast 
mercial broadcasting since {y{Maryville 
that a separate building has hgflege, Ate 
constructed for radio broadcastiy ported th 
and the annual operation byjgfitions to t 
for its broadcast activities mM (c) St. 
$50,000. The University stated tigleryation. 
from 1932 to 1938 the Univensfijn Educa 
regularly scheduled television meBoard of 
grams from an experimentally fist, Louis 
censed transmitter and that it kfeservatic 
for the past two years, organiaf}ouis. N 
and presented weekly _prografiservation 
from Station WOC-TV, Daven, . 
=i a “e (d) Spi 
Iowa. The University further gf oy; 
oir anced ervation. 
ed that television facilities g : 
ie : “Hof the Sp 
available and that it has beg Kchools, R 
construction of a Communicatigly: 4:04 X 
: District N 
Center and that it has a compl : 

: : “Southwest 
ly outfitted motion picture proiy tnd JCE’ 
tion laboratory including ten — of C 
tion picture cameras. The Unie Sani 

: . ; . VINEENo objec 
sity submitted a detailed listing... filed 
suggested program material # 
use on the proposed educatia 
television station. No one hasé® 568. In 
jected to the reservation of Viffreservatio 
Channel 2. mels for 

(c) Quad - City Broadcasiy{jtional use 
Corp., Moline, Illinois, Davenpy 

Broadcasting Company,” Dav Fi 
port, Iowa, and Champaign Nee 569. Th 
Gazette, Inc., Champaign, Illiniiare adopt 
proposed the reservation of a Vi 
channel other than VHF Chay os 
2 for Iowa City in connection wi Ls 
counterproposals for  additicd — 
VHF assignments in their resefispringfield, 
tive cities.” The Commission é 
where in this Report granted 
request made by Campaign Ne 
Gazette, Inc., which propose #7, 
part of its over-all plan the? DUCAT! 
ervation of VHF Channel 2@ 570. (a 
lieu of the proposed reservatiog™ln the T] 
VHF Channel 2 in Iowa City. Hsion prop 

Conclusions HF Che 

566. On the basis of the fagpt. Paul 
going and the record, the rese ational u 
tion of Channel 12 in Iowa @ (b) Mir 

for non-commercial use is finaliiffeational R 

ity 

1°—]lsewhere in this Report the # aay a 
mission denied the counterproposdl Cc 
Quad-City Broadcasting Corp. 
Davenport Broadcasting Compalyj 

2°The State University of low 
October 8, 1951, filed with the Com 
sion a Motion to Strike portions df 
statements of Hugh R. Norman 
Walter F. Kean filed on_ behal 
Davenport Broadcasting Company,# 
corporated. In these statements, 
affiants introduce as a new propos 
use of a UHF channel for educali 
use at Iowa City whereas the @ 
counterproposal of May 7, 1951, dit’ 
contain this proposal. Paragraphs? 
and 6 of the Order of Hearing 
dure of July 25, 1951, clearly ind 
that the Commission will not cols 
any sworn statements which are ™ 
support of the initial pleadings. 
Motion to Strike is therefore GR 
ED. With respect to the sworn ® 
ments filed on behalf of Davél 
Broadcasting Company, Incorpo! 
the Commission has not considere 
the reasons given above, as evié 
properly before it, the evidence ® 
ing to this new proposal. The ¥ 
mission has, however, considered 9 
evidence contained therein which! 
support of its counterproposal it 
proceeding. 
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7. JOSEPH, ST. LOUIS AND 
of (yt. SPRINGFIELD, MISSOURI: 

(0 paEDUCATIONAL RESERVATION 
1 


. 567. (a) Proposed Reservations. 
n the Third Notice the Commis- 
regiigtkion proposed the following re- 
el 3) Mervations for non-commercial use: 
‘Clal e VHF UHF 
Channel Channel 
A City No. No. 
‘ i i * 
VATIGgS*- dose waissourl 8g or 
re springfield, Missouri *26 
aa (b) St. Joseph Educational Res- 
for ervation. The School District of 
se. fst. Joseph supported the reserva- 
rsity gition of Channel 36 in St. Joseph 
vation gfmand submitted a resolution of the 
City § Board of Education requesting 
nal tapthat @ television channel be re- 
ty stayfpserved for this city. The JCET, 
NOn-qpNortheast Missouri State College, 
ce lyypMaryville, and St. Benedict’s Col- 
has beflege, Atchison, Kansas, also sup- 
adcasiegported the reservation. No objec- 
n bude jons to the reservation were filed. 
ties 1 (c) St. Louis Educational Res- 
ated tilervation. The Mayor’s Committee 
Iniverssfion Educational Television and the 
sion meBoard of Education of the City of 
ntally ist, Louis and JCET supported the 
at ithfreservation of Channel 9 to St. 
organiaf]ouis. No objections to the re- 
prograliservation were filed. 


‘avenmey (dq) Springfield Educational Res- 
ther st. ryation. The Board of Education 
ities afi.¢ the Springfield, Missouri Public 
as Degg Schools, Reorganized Green County 
Inicatia istrict No. 12, Drury College, and 
complaicouthwest Missouri State College 
€ Proand JCET supported the reserva- 
y ten Bion of Channel 26 to Springfield. 
€ UNENo objections to the reservation 
listing vere filed. 
erial i 
Jucatioy 
ie haséie 568. In view of the record, the 
. of VWiiireservations of the foregoing chan- 
mels for non-commercial educa- 
yadcastivfitional use are finalized. 
Daven 
® Dave 
ign New 
n, [ling 
of a VE 
* Char 


Conclusions 


Final Reservations 


569. The following reservations 
are adopted: 
VHF UHF 
} Channel Channel 
ction 9 City : No. No. 
dditicd it. Joseph, Missouri 
a t. Louis, Missouri *9 
ir reseyeSpringfield, Missouri P *26 
SS10N ¢& 
ranted 
ign Ne 
‘oposed 
n the? 
nel 2 
vation 
. City. 


MINNEAPOLIS-ST. PAUL, 
MINNESOTA: 3 
DUCATIONAL RESERVATION 


570. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the reservation of 
JHF Channel 2 in Minneapolis- 
St. Paul for non-commercial edu- 
ational use. 


Iowa ( (b) Minneapolis-St. Paul Edu- 
s finalitfjeational Reservation. The Univer- 
cal sity of Minnesota, the Minneapolis 
proposil ublic Schools, the College of St. 
Corp. agcatherine, the City of St. Paul, 
ompat. #the Saint Paul. Public Library and 
of Iowgthe JCET supported the reserva- 
os bey ion. These institutions expressed 
orman #eneir willingness to cooperate with 
. behalifother educational institutions in 
mo he area with respect to non-com- 
emaposl@enercial educational television. No 
Dbjections were filed to the pro- 
posed reservation. 
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Conclusions 


571. On the basis of the record, 
he reservation of Channel 2 in 
ce Inneapolis-St. Paul for non-com- 
— , ercial educational use is final- 
F Davell a. 
ncorpo! 
nsidered 
as evidé 
dence fe 
Th U 


GREEN BAY AND 
MILWAUKEE, WISCONSIN 


f 572, (a) Proposed Assignments 
sidered @e"d Reservation. In the Third 


which §§Notice issi , 
wi the Commission proposed 


the following assignments and res- 
ervation: 
VHF UHF 
Channel Channel 
City No. No. 


Green Bay 6 
Milwaukee 4,*10,12 19,25,31 

(b) Census Data. The standard 
metropolitan area of Milwaukee 
has a population of 871,000. The 
City of Milwaukee has a popula- 
tion of 637,000. The standard 
metropolitan area of Green Bay 
has a population of 98,000. The 
City of Green Bay has a popula- 
tion of 53,000. 

(c) Existing Station. The Jour- 
nal Company is licensed for the 
operation of Station WTMJ-TV 
in Milwaukee on Channel 3. The 
licensee was ordered to show cause 
why the license of WTMJ-TV 
should not be modified to specify 
Channel 4 in lieu of Channel 3. 
The licensee did not file any op- 
position to the show cause order. 


(d) Counterproposal of Green 
Bay Newspaper Company. The 
Green Bay Newspaper Company 
requested the additional assign- 
ment of VHF Channel 2 to Green 
Bay. No other changes in the as- 
signments proposed in the Third 
Notice were requested. 

(e) Statement in Support of 
Green Bay Newspaper Company 
Counterproposal. Green Bay News- 
paper Company urged that assign- 
ment of Channel 2 to Green Bay 
would provide a fair, efficient and 
equitable distribution of television 
facilities; that the assignment of 
Channel 2 to Green Bay conforms 
fully with the Commission’s stand- 
ards and serves the priorities set 
forth in the Third Notice; and 
that the additional assignment of 
Channel 2 could be obtained with- 
out depriving any city of a pro- 
posed assignment under the Com- 
mission’s Third Notice. Further, 
it was asserted that there are no 
cities or metropolitan areas to the 
west, north or east of Green Bay 
within approximately 200 miles 
which have a population greater 
than Green Bay; that the nearest 
city larger than Green Bay is Mil- 
waukee, approximately 100 miles 
to the south; and that the Green 
Bay community is the second larg- 
est distribution and jobbing out- 
let and the third largest retail cen- 
ter in Wisconsin. The distance be- 
tween Green Bay and Chicago, the 
nearest city where Channel 2 is 
proposed to be assigned, is 182 
miles. The nearest adjacent chan- 
nel assignment proposed is Chan- 
nel 3 to Madison, Wisconsin, 121 
miles from Green Bay. 


(f) Joint Counterproposal of 
the Wisconsin Broadcasting Sys- 
tem, Inc. and Hearst Radio, Inc. 
and the Counterproposal of Mil- 
waukee’ Broadcasting Company. 
The Wisconsin Broadcasting Sys- 
tem, Inc., and Hearst Radio, Inc., 
filed a joint counterproposal and 
the Milwaukee Broadcasting Com- 
pany filed an identical counterpro- 
posal requesting the assignment of 
Channel 6 to Milwaukee by delet- 
ing it from Green Bay and substi- 
tuting Channel 2 to replace Chan- 
nel 6 in Green Bay as follows: 


Third Notice 


UHF Chan- 
nel No. 


VHF Chan- 


City nel No. 


Green Bay 6 
Milwaukee 4,*10,12 
(gz) The assignment of Channel 
6 in Milwaukee would result in a 
167 mile co-channel separation be- 
tween Milwaukee and _ Station 


BROADCASTING e Telecasting 


ecasti 


WOC-TV at Davenport, Iowa in 
Zone I. 

(h) Statement in 
Wisconsin Broadcasting System, 
Inc. and Hearst Radio, Inc. and 
Milwaukee Broadcasting Company 
Counterproposals. It was urged 
that Section 3.606 of the Commis- 
sion’s Rules assign Channels 3, 6, 
8 and 10 to Milwaukee; that under 
the Third Notice, however, the 
Commission proposed to assign 
VHF Channels 4, 10 and 12 to 
Milwaukee with Channel 10 re- 
served for non-commercial educa- 
tional use; and that the result un- 
der the Commission’s proposed as- 
signments is to leave available for 
applicants only Channels 12, 19, 25 
and 31.” It was urged that the 
restoration of Channel 6 in Mil- 
waukee and the assignment of 
Channel 2 to Green Bay would sat- 
isfy the requirements of the Com- 
mission’s rules and standards in 
relation to the assignments pro- 
posed for other communities under 
the Third Notice. It was also con- 
tended that the assignments pro- 
posed in the Third Notice are in- 
adequate to meet the pressing and 
immediate needs for competitive 
commercial television service; and 
that the assignment to Milwaukee 
of only two VHF channels for 
commercial use will extend for an 
additional and considerable period 
of time the adverse effects upon 
competition which presently exist 
in Milwaukee. Further, it was 
stated that there are 258,000 VHF 
receivers in the hands of the public 
in Milwaukee. Finally, it was 
urged that because of the popula- 
tion, size and economic importance 
of Milwaukee, it is one of the key 
economic links in every chain of 
television broadcast stations for 
network service. 

(i) Opposition to Wisconsin 
Broadcasting System, Ine. and 
Hearst Radio, Inc. and Milwaukee 
Broadcasting Company counterpro- 
posals. Oppositions to the Mil- 
waukee counterproposal™ have 
been filed by WJIM, Inc., Lansing, 
Michigan, and Central Broadcast- 
ing Company, Davenport, Iowa, on 
the grounds of interference to ex- 
isting Stations WJIM-TV and 
WOC-TV, respectively. It was 
urged that the assignment of 
Channel 6 to Milwaukee would re- 
sult in interference to these exist- 
ing stations. 

(j) Station WOC-TV is present- 
ly operating on Channel 5 in 
Davenport and the Commission has 
proposed that WOC-TV be shifted 
to Channel 6. WJIM-TV is licensed 
to operate on Channel 6 in Lans- 
ing, Michigan, and the Commis- 


Support of 


121Channel not specified. 


12At the 


“freeze” date, one VHF 
channel had been assigned (WTMJ- 
TV) and Wisconsin’ Broadcasting, 
Hearst Radio, and Milwaukee Broad- 
casting Company (WEMP), were in 
hearing and had petitioned the Com- 
mission for immediate grant of their 
non-competing applications for the re- 
maining three VHF channels. 

Music Broadcasting Company, 
Grand Rapids, Michigan, - ere the 
Milwaukee counterproposal since it 
conflicted with its counterproposal. 
Elsewhere in this decision we have 
denied the counterproposal of Music 
Broadcasting Company for the reasons 
there stated. 


Proposed Changes 
VHF Chan- UHF Chan- 
nel No. nel No. 

2+ 


19,25,31 4,6%,10,12 *,4,121,19,25,31 


sion has proposed no change in the 
licensed frequency of that station. 
The separations between the City 
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of Milwaukee and 
Lansing and 


the cities of 
Davenport are 171 
and 170 miles respectively. The 
separations between the City of 
Milwaukee and the present trans- 
mitter sites of WOC-TV and 
WJIM-TV are 167 and 173 miles, 
respectively. It was asserted by 
the Milwaukee parties that it 
would be possible to locate a sta- 
tion in Milwaukee on Channel 6 
which would meet the minimum 
required co-channel separation be- 
tween transmitters of 170 miles. It 
was claimed by Central Broadcast- 
ing Company that although the 
Commission proposed to move 
WOC-TV from Channel 5 to Chan- 
nel 6 in order to eliminate inter- 
ference, the counterproposal of the 
Milwaukee parties would result in 
the interference situation which 
the Commission’s proposal would 
avoid. 

(k) The Milwaukee Educational 
Reservation. The Milwaukee Edu- 
cator’s Committee on Television 
and the Milwaukee Vocational and 
Adult Schools supported the res- 
ervation of VHF Channel 10 at 
Milwaukee, Wisconsin. The Mil- 
waukee Educator’s Committee on 
Television comprises the Mayor, 
City of Milwaukee, Wisconsin 
State College, University of Wis- 
consin (Milwaukee Extension Di- 
vision), Milwaukee Public Schools 
and Milwaukee Vocational and 
Adult Schools. Numerous civic, 
religious, labor and business or- 
ganizations and the State Radio 
Council of Wisconsin also support- 
ed the reservation. The Board of 
Vocational and Adult Education of 
Milwaukee passed a_ resolution 
supporting the reservation and in- 
structed the director of the Mil- 
waukee Vocational and Adult 
Schools to file a statement with the 
Commission which contained the 
following points: (1) The Board 
was prepared to cooperate in de- 
veloping local educational televi- 
sion programs; (2) the Director 
was authorized to make a survey 
of all pertinent facts which relate 
to the proposed television station; 
(3) the Board was prepared on 
the basis of favorable and conclu- 
sive findings to assume the re- 
sponsibility for the construction of 
such a station, provided that it 
was assured by the cooperating 
bodies, or by the city, that costs 
of ‘operation would be equitably 
shared according to a formula to 
be agreed upon before construction 
was ordered. Pending the outcome 
of the survey the Board stated 
that it “will very probably ear- 
mark a sum sufficiently large to be- 
gin such work as can be under- 
taken and completed in the next 
fiscal year, provided the Fed- 
eral Communications Commission 
thinks well of the proposal of the 
Board to build a station on its 
property in Milwaukee and will 
reserve the use of VHF Channel 
10 for the proposed station.” The 
Milwaukee Educator’s Committee 
on Television submitted a detailed 
listing of proposed television pro- 
grams designed for class room use 
and adult education. The Mil- 
waukee Vocational and Adult 
Schools stated it could “legally 
raise all the funds needed to build 
a television station.” 


(1) Oppositions to the Educa- 
tional Reservation. Wisconsin 
Broadcasting System, Inc., and 
Hearst Radio, Inc. proposed to in- 
crease the number of commercial 
VHF channels in Milwaukee from 
two to four by proposing to add 
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VHF Channel 6 and by proposing 
to shift the proposed reservation 
to the UHF. The parties stated 
that substantial public interest in 
having immediate and_ effective 
competition among local and net- 
work services required the recom- 
mended changes. Hearst Radio 
stated the Board of Vocational and 
Adult Education was not in a posi- 
tion, financially or otherwise, to 
construct and operate an educa- 
tional television station. Hearst 
Radio stated further that if Chan- 
nel 10 were reserved there was 
no prospect of any additional VHF 


service in Milwaukee for an in- 
definite, and in any event a con- 
siderable period of time. It was 


contended that competition for the 
one remaining VHF channel would 
prevent the possibility of an addi- 
tional VHF station for some time 
to come. Hearst Radio stated that 
the educators did not claim they 
would be unduly prejudiced by rea- 
son of the fact that there are no 


UHF receivers in the Milwaukee 
area. It was claimed that the 
Board of Vocational and Adult 


Education would not have to pio- 
neer in the UHF field since a com- 
mercial applicant has applied for a 
UHF channel, and by the time the 


Board was ready to build and 
operate an _ educational station, 


there would be a substantial num- 
ber of UHF receivers in the area. 


Conclusions: Milwaukee Educa- 
tional Reservation 

578. We do not believe, on the 
basis of the record, that the res- 
ervation of VHF Channel 10 
should be changed. The education- 
al interests in Milwaukee have 
shown a strong interest in estab- 
lishing a non-commercial educa- 
tional station and they have pre- 
sented a concrete plan for the es- 


tablishment of such a station. The 
Milwaukee Vocational and Adult 
Schoois are confident that the 


taxes reserved to them by state law 
will enable them to raise the funds 
necessary for the construction of a 
station. The Milwaukee Educa- 
tors’ Committee on _ Television 
demonstrated that the educators 
are working together to solve the 
problems that must be faced in 
the establishment of a non-com- 
mercial educational station. The 
educators have made it clear that 
the finalization of the reservation 
of VHF Channel 10 is one of the 
steps required before the educa- 
tors can proceed with their plans 
for the establishment of an edu- 
cational station. The reservation 
of VHF Channel 10 would still 
leave available for commercial in- 
terests one VHF and three UHF 
channels which have not yet been 
assigned.“* No legal right or 
preference to a commercial VHF 
channel inures to Hearst Radio 
and Wisconsin Broadcasting by 
reason of their past participation 
in a hearing for assignment of 
VHF channels in Milwaukee which 
was not carried to completion due 
to the “freeze.” We believe the 
opinion of the Commission issued 
on December 12, 1951, in connec- 
tion with the requests for oral 
hearing of Daily News Television 
Company, et al., makes clear that 
the Commission, in a proceeding 
such as this, may change the as- 
signment of VHF channels in Mil- 
waukee under the circumstances 
presented. Accordingly, on the basis 
of the record, the counterproposal 
of the Wisconsin Broadcasting 
System, Inc., and Hearst Radio, 


14See also the discussion of the edu- 
cational reservation in Boston. 
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Inc., to change the reservation 
from VHF Channel 10 to a UHF 
channel, is denied; and the reser- 
vation of VHF Channel 10 for 
non-commercial educational tele- 
vision use in Milwaukee, Wisconsin 
is finalized. ; 
Conclusions: Green Bay and 
Milwaukee 

574. The counterproposal to add 
VHF Channel 2 to Green Bay in 
addition to VHF Channel 6 is 
mutually exclusive with those of 
the Milwaukee parties to add VHF 
Channel 6 to Milwaukee by delet- 
ing it from Green Bay. It is our 
view that the record does not sup- 
port the addition of a 4th channel 
to Milwaukee in preference to a 
second VHF channel for Green 
Bay. The City of Green Bay is a 
large commercial center with di- 
versified businesses and industries 
and the record supports the need 
of this area for a second assign- 
ment. 

575. In addition, the assignment 
of VHF Channels 2 and 6 to 
Green Bay are in accordance with 
our standards adopted herein. On 
the other hand, the counterpro- 
posal of the Milwaukee parties 
would require a deviation from our 
rules and standards. Elsewhere in 
this decision we have determined 
that for purposes of creating new 
assignments the minimum separa- 
tion between a city and an existing 
authorized transmitter shall be 170 
miles. The distance between WOC- 
TV and Milwaukee, however, is 
only 167 miles. 

576. In view of the foregoing, 
the counterproposals of the Mil- 
waukee Broadcasting Company 
and the joint counterproposal of 
the Wisconsin Broadcasting Com- 
pany, Ine. and the Hearst Radio, 
Inc., are denied, and the counter- 
proposal of the Green Bay Broad- 
casting Company is granted. 
Conclusions: WTMJ Show Cause 

Order 

577. An appropriate authoriza- 
tion will be issued to the Journal 
Company to specify operation of 
WTMJ-TV on Channel 4 in Mil- 
waukee. 

Final Assignment and Reserva- 
tions 

578. The following assignments 
and reservations are adopted: 


City VHF Chan- UHF Chan- 
nel nel 
Green Bay, Wis. 2,6 
Milwaukee, Wis. 4, *10, 12 19, 25, 31 


WISCONSIN EDUCATIONAL 
RESERVATIONS 
579. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following edu- 


cational reservations in the State 
of Wisconsin: 

City Channel No. 
Eau Claire *19 
La Crosse ¥*32 
Madison *21 
Marinette ¥*33 
Milwaukee?’ *10 
Duluth, Minn.-Superior *8 


(b) Eau Claire. Wisconsin State 
College, Eau Claire, and the JCET 
supported the reservation of UHF 
Channel 19. Wisconsin State Col- 
lege stated it was prepared to co- 
operate in any state-wide program 
of television service which the peo- 
ple of Wisconsin might establish. 
No objections were made to the 
proposed reservation. 

(c) La Crosse. La Crosse State 
College and JCET supported the 
reservation of UHF Channel 32. 
The College stated that it has sup- 
ported the development of radio as 
an educational tool; that it has 
encouraged the establishment of 


“5The Milwaukee educational reser- 
vation is discussed above. 
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the state radio FM network; and 
that it has worked for the effec- 
tive use of radio in the schools of 


the La Crosse area. The College 
stated it was ready to cooperate 
in any state-wide program of tele- 
vision service which the people of 
Wisconsin might decide to estab- 
lish. No objections were made to 
the proposed reservation. 

(d) Madison. The University of 
Wisconsin supported the reserva- 
tion of Channel 21 for Madison. 
The University stated that it had 
taken steps to design a system of 
educational television transmission 
throughout the state and to in- 
corporate television program study 
in its courses. 

(e) Counterproposal of Radio 
Wisconsin, Inc. Radio Wisconsin, 
Ine., proposed that the educational 
reservation in* Madison be shifted 
from UHF Channel 21 to VHF 
Channel 3. In the Third Notice 
the Commission had proposed to 
assign VHF Channel 3 and UHF 
Channels 27 and 33 for commercial 
television and to reserve UHF 
Channel 21 for non-commercial 
educational television. Radio Wis- 
consin urged that the public is 
best served when several broad- 
casting stations with equal trans- 
mission facilities are compelled to 
compete for their audiences on the 
basis of the quality of the pro- 
grams they broadcast; that such 
equality promotes the financial 
health of all the broadcasters and 
eliminates the probability of mar- 
ginal operation (financially and 
programwise) which would exist if 
one station had superior facilities 
compared with the other stations 
in the same community; and that 
such equality for commercial 
broadeasters could be brought 
about in Madison by placing the 
three commercial assignments in 
the UHF band and shifting the 
reservation to VHF Channel 3. 

(f) Oppositions to Radio Wis- 
consin Counterproposal. This pro- 
posal of Radio Wisconsin was op- 
posed by Monona Broadcasting 
Company, and Badger Broadcast- 
ing Company. These parties con- 
tended that commercial interests 
were in a position to make use of 
the VHF channel immediately 
while its reservation would result 
at best in substantial delay in its 
use; and that better use of the 
channel would be made program- 
wise by commercial interests. It 
was further stated that intermix- 
ture of VHF and UHF was sup- 
ported by the Commission. Mo- 
nona Broadcasting stated that Wis- 
consin Broadcasting’s principle, if 
valid, would have to be applied 
generally and a broad revision of 
the assignment plan would be re- 
quired. 

(g) Marinette. The Wisconsin 
State Radio Council supported the 
reservation for non-commercial use 
of Channel 38 for Marinette. No 
objections were made to the pro- 
posed reservation. 

(h) Duluth, Minn. — Superior, 
Wis. The JCET supported the res- 
ervation of Channel 8 for Duluth- 
Superior. The JCET pointed out 
that the following educational in- 
stitutions would be served by an 
educational television station in 
the area: College of Saint Scholas- 
tica, Duluth; Ely Junior College, 
Eveleth Junior College, Hibbing 
Junior College, Itasca Junior Col- 
lege, Virginia Junior College, Ash- 
land County Normal School, 
Northland College, and State Col- 
lege, Superior, Wisconsin. No ob- 
jections were made to the proposed 
reservation. 


BROADCASTING ® 


(i) Racine. The Racine Py 
Library filed a sworn statement», 
questing the reservation of a ch, 
nel for non-commercial educatig, 
al television use at Racine, yj, 
consin. The Public Library stg, 
that the reservation of a chan 
at Milwaukee did not provide 
effective community participatip 
in the Racine-Kenosha area, ; 
was contended that the needs » 
the area would be better met }, 
the reservation of a UHF cham, 
at Racine. No specific channel wy, 
requested. Incorporated in 4%, 
statement filed by the Libra, 
were letters from various edyy, 
tional and labor organizations, \ 
objections were filed to this pp». 
posal. 

(j) Support and Counterpn. 
posal of Wisconsin State Rady 
Council. The Wisconsin State Ry. 
dio Council supported the Comni: 
sion’s proposal to reserve six chap. 
nels for non-commercial educatig. 
al television use in the State ¢ 
Wisconsin. While supporting th 
Commission’s proposal the State 
Radio Council stated that the gi 
channels proposed for reservatig: 
were inadequate to provide a state. 
wide non-commercial education 
television service. Accordingly, the 
Radio Council requested six ad¢- 
tional channel reservations to me: 
the educational needs of the State 
The University of Wisconsin 3 
Madison, Wisconsin, supported th: 
State Radio Council in its reques 
that six additional channels 
reserved for non-commercial edv- 
cational television use. An eng:- 
neering study conducted by the 
Radio Council indicated that a net- 
work of twelve stations would k 
needed to provide at least Class B 
service throughout Wisconsin. 
These could be interconnected and 
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‘ . Adams 
Council estimated that the pr-| ¢hiton 
posed twelve station network could | Richland Cent 
be constructed for less than $3- Concel 


000,000 and stated that this sumis | 
but a fraction of the total amount | 
invested in educational plant and | 


equipment in the State. The Wis 
consin State Radio Council at Mad- 
ison, Wisconsin, is a_policy-mak- 
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ing, administrative and executive 
board created by the 1945 State 
legislature to “plan, construct, and 
develop a state system of radi0 


broadeasting for the presentation | 


of educational, informational and 
public service programs.” The 
Governor of Wisconsin has desig- 
nated the Council as the appropr'- 
ate agency to “take action to at 
quaint the Commission with the 


desire of the State of Wisconsin | 


to have channels reserved for edu- 
cational use.’”’ The Council, as an 
indication of its interest in educa- 
tional broadcasting, pointed to its 
operation of an educational net- 
work of two AM stations and six 
FM stations with two additional 
FM stations under construction. 
No objections were made to the 
proposed additional six reserva 
tions. 


Conclusions: Eau Claire, La Crosse, 
Marinette, Duluth, Minn.— 

Superior, Wisconsin 

580. On the basis of the record 

the proposed reservation of the fol- 

lowing channels for non-comme!- 

cial educational use are finalized: 


City Channel No 
Eau Claire *19 
La Crosse #32 
Marinette ¥38 
Duluth, Minn.- 
Superior, Wis. *8 
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Conclusions: Madison 

581. It is our view that the 
counterproposal of Radio Wiscon- 
sin, Inc., requesting that the edu- 
cational reservation in Madison be 
shifted from UHF Channel 21 to 
VHF Channel 3 should be denied. 
We do not believe that the argu- 
ments advanced by Radio Wiscon- 
sin, Inc., for the assignment of all 
commercial stations in the UHF 
outweigh such other important 
factors, aS wide VHF coverage, 
which have led to the adoption of 
our general policy concerning the 
reservation of VHF channels for 
non-commercial educational  sta- 
tions. We have proposed the as- 
signment of only one VHF chan- 
nel to Madison; and in light of the 
fact that the educational interests 
in that community have not re- 
quested the reservation of that 
VHF channel for non-commercial 
educational use and have made 
no showing with respect to the 
utilization of a VHF channel we 
do not believe the record supports 
the shifting of the educational res- 
ervation to the only VHF channel 
in Madison. Accordingly, the coun- 
terproposal of Radio Wisconsin, 
Inc., is denied, and the reservation 
of Channel 21 in Madison for non- 
commercial educational use is final- 
ized. 

Conclusions: Additional Reserva- 

tions in Wisconsin 

582. On the basis of the record 
we believe the Wisconsin State 
Radio Council’s counterproposal 
should be granted. Accordingly, 
the following additional reserva- 
tions of channels for use by non- 


commercial educational stations 
have been made in the State of 
Wisconsin : 

City UHF Channel No. 
Shell Lake *30 
Park Falls *18 
Wausau *46 
Adams *58 
Chilton +24 
Richland Center *66 

Conclusions: Racine 


583. In light of the action taken 
above finalizing the reservation of 
six channels proposed for non-com- 
mercial educational use in the 
Third Notice (including VHF 
Channel 8 at Milwaukee, approx- 
imately 20 miles from Racine) and 
making available six additional as- 
signments for such use, the Com- 
mission believes that adequate pro- 
vision has been made for non-com- 
mercial educational television in 
Wisconsin. Accordingly, the te- 
quest from the Racine Public Li- 
brary is denied. 

Final Reservations 

584. The following reservations 

are finalized in Wisconsin: 


Channel Channel 
" VHF UHF 
City No. No. 
Eau Clair ¥*19 
La Crosse *32 
Madison *21 
Marinette *38 
Milwaukee *10 
Duluth, Minn.- 
Superior, Wis. *g 
Shell Lake *30 
Park Falls *18 
Wausau *46 
Adams #58 
Chilton *24 
Richland Center *66 


COLUMBIA, MISSOURI: 

EDUCATIONAL RESERVATION 

585. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 3 
channels.. for Columbia: VHF 
Channel 8 and UHF Channels 16 
and 22. Columbia was designated 
as a ‘primarily educational cen- 
ter” and the Commission proposed 
the reservation of Channel 8 for 
Non-commercial educational use. 


BROADCASTING e 





(b) Counterproposal of Univer- 
sity of Missouri. The University 
of Missouri requested that the 
Commission authorize ‘‘commercial 
operation on the channels reserved 
for educational institutions to an 
amount equal to 50% of the broad- 
cast day.” The sworn statement 
of the University again requested 
partial commercialization of the 
channel but made no reference to 
the degree of commercialization 
desired. 

(c) Statements in Support of 
University of Missouri Counterpro- 
posal. The University stated that 
funds for the construction of a 
station would be available but that 
funds for the maintenance and 
operation of the station would not 
be available for an indefinite per- 
iod. The Radio Committee of the 
University, after conferences with 
state officials, was convinced the 
State Legislature would not au- 
thorize the operation of the tele- 
vision station at State expense and 
that funds from commercial pro- 
grams must be used for the tele- 
vision operation. The University 
stated that unless the Commission 
permits partial commercialization 
for non-profit operation it would 
have no alternative but to apply 
for a commercial station. The Uni- 
versity stated that it did not de- 
sire to operate a commercial sta- 
tion for profit but preferred rather 
to operate a partially commercial 
non-profit station. The University 
stated that if the station were per- 
mitted to commercialize partially 
so that it could telecast programs 
originated by one of the major 
networks the station would have 
a sufficient variety of programs to 
make it attractive to the viewers 
and thus be able to hold an audi- 
ence against competing commercial 
stations. The University also stat- 
ed that if partial commercializa- 
tion were permitted it would in- 
tersperse commercial programs be- 
tween educational programs; that 
it proposed to inaugurate a series 
of educational programs in agri- 
culture, domestic science, farm 
management, animal husbandry, 
horticulture, music, music appreci- 
ation, the dramatic arts, sciences, 
and other programs of an educa- 
tional nature which might from 
time to time be desirable; and that 
in order to make the educational 
programs of the station most effec- 
tive and to cover the various 
phases of education, high schools 
and nearby colleges would be 
solicited to prepare and present 
educational programs if the pro- 
posed station should become a 
reality. 

(d) Stephens College, Columbia, 
supported the proposal of the Uni- 
versity of Missouri. The College 
stated that although it did not in- 
tend to operate a television sta- 
tion it was interested in a tele- 
vision station from the point of 
view of using it as a significant 
teaching aid. 

(e) No party affirmatively sup- 
ported the proposed reservation of 
Channel 8 for non-commercial edu- 
cational use. 

(f) Opposition of KFRU, Ince., 
Columbia, Missouri. KFRU _ op- 
posed the request of the University 
for partial commercial operation 
on VHF Channel 8 on the grounds 
that such an operation would give 
the University unfair competitive 
advantages over a commercial li- 
censee, and stated it had no objec- 
tion to the reservation of Channel 
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8 for 


use.” 


non-commercial educational 


Conclusions 


586. We have above in another 
portion of this Report denied the 
request of the University of Mis- 
souri that the Commission author- 
ize partial or limited commercial 
operation on channels reserved for 
use by educational stations. There 
is no evidence or support in the 
record for the reservation of a 
channel in Columbia for use by a 
non-commercial educational  sta- 
tion. On the contrary, the Uni- 
versity of Missouri stated that it 
wishes to operate on Channel 8 as 
a commercial station if it cannot 
operate in a partial or limited com- 
mercial manner. The University 
cannot under these circumstances 
be given any preferential treat- 
ment by way of a reservation but 
will be required to compete equally 
with applicants for commercial 
channels. Accordingly, the coun- 
terproposal of the University of 
Missouri is denied, and, in view 
of the foregoing, the educational 
reservation is deleted and Channel 
8 is assigned to Columbia for com- 
mercial use. 


Final Assignments 


587. The following assignments 
are adopted: 


VHF UHF 

Channel Channel 
City No. No. 
Columbia 8 16,22 


KANSAS CITY, MISSOURI AND 
LAWRENCE, KANSAS 

588. (a) Proposed 

and Reservations. In 

Notice the Commission 


Assignments 
the Third 
proposed 





26The Board of Curators of the Uni- 
versity of Missouri filed with the Com- 
mission Motions to Strike the entire 
affidavit of H. J. Waters, Jr., filed on 
behalf of KFRU, Inc., for the reason 
that it is hearsay; if the 
does not strike the entire affidavit, the 
Board moved that certain portions of 
the affidavit be stricken for the rea- 
sons that it is opinion testimony not 
supported by any facts, that the state- 
ments are conclusions of the affiant, 
and that the statements are irrelevant 
and immaterial to the issues in this 
proceeding. A Motion to Strike is di- 
rected against the entire affidavit of 
A. D. McLarty filed on behalf of 
KFRU, Inc., for the reason that the 
statements are immaterial and irrele- 
vant to the issues in this proceeding. 
KFRU, Inc., filed with the Commission 
a Reply to the Motions to Strike nega- 
tiving the objections raised by the 
Board of Curators. The Motions to 
Strike are DENIED since they go only 
to the weight to be given to the evi- 
dence and not to its admissibility, 
materiality, and competency as evi- 
dence in this proceeding. KFRU, Inc., 
on October 15, 1951, filed with the 
Commission a Motion to Strike all or 
certain parts of the affidavit of Lester 

. Cox, Member of the Board of Cura- 
tors of the University of Missouri, and 
of the verified letter of Homer P. 
Rainey, filed on behalf of the Univer- 
sity of Missouri on the grounds that 
they are irrelevant, immaterial and 
unsupported conclusions. Further ob- 
jection is made to the affidavits of Mr. 
Cox and Mr. Rainey for the reason 
that the sworn statements deal with a 
proposal for limited commercial oper- 
ation by educational stations, a matter 
relating to Appendix A of the Third 
Notice, while the University of Mis- 
souri in its initial Comments did not 
direct its statements to Appendix A. 
On October 29, 1951, the Board of 
Curators filed a reply to the Motion to 
Strike. The Board of Curators of the 
University of Missouri on July 16, 1951, 
filed with the Commission a request to 
amend its comments of May 7, 1951, to 
also refer to Appendix A of the Third 
Notice. Further, the sworn statements 
of Mr. Cox and Mr. Rainey of Septem- 
ber 24, 1951, are consistent with the 
initial comments of the Board of Cura- 
tors. The other objections to the state- 
ments involved go only to the weight 
of the evidence and not to its admissi- 
bility. The Motion to Strike is there- 
fore DENIED. 


Commission‘ 
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the following assignments and res- 
ervations: 


VHF UHF 

Channel Channel 

City No. No. 

Lawrence, Kansas *11 17 

Kansas City, Mo. 4,5,*9 19,25 
_(b) Census Data. The Kansas 
City standard metropolitan area 
has a population of 814,000 and 


the City of Kansas City has a pop- 


ulation of 457,000. The City of 
Lawrence has a_ population of 
23,000. 

(c) Existing Stations. Kansas 


City Star Company is licensed for 
the oneration of Station WDAF- 
TV, Kansas City, on Channel 4. 
(d) The Lawrence Educational 
Reservation. The University of 
Kansas, :Lawrence, supported the 
reservation of VHF Channel 11 in 
Lawrence for non-commercial edu- 
cational use. The University stated 
it was resolved to provide an edu- 
cational television service. It stat- 
ed that it had made careful analy- 
sis of cost, personnel, program- 
ming, equipment, opportunities for 
educational 


service, and financial 
resources; that it had pioneered 
in the use of closed-circuit tele- 


vision in its Medical Center; and 
that the sources which it could 
draw upon included eleven schools, 
sixty-eight departments, ten divi- 
sions, a thousand teachers, and a 
supporting staff of an additional 
thousand. The University also 
stated that its Bureau of Lectures 
and Concert Artists furnished dur- 
ing the year over three thousand 
programs to four hundred com- 
munities, and that its Bureau of 
Visual Instruction, as one of the 
great film libraries of America, 
has furnished more than twenty 
thousand educational film pro- 
grams in response to requests from 
all over the nation. As further 
evidence of its interest in educa- 
tional broadcasting, the University 
stated that it has operated radio 
station KFKU since 1924 and that 
the University’s FM station 
KANU was scheduled to go on the 
air in January 1952 as a full time 
10,000 watt station. It was also 
stated that in June 1951 a new 
division, University of Kansas Ra- 
dio, was formed, a full-time Direc- 
tor of Radio appointed and the 
full-time staff for radio doubled. 
Plans were also approved for two 
new studios in addition to those 
already used for broadcasting. The 
University stated that its resources 
make it possible for television to 
be properly financed; and that in 
the fiscal year of 1951-1952 it was 
operating on a budget of $13,000,- 
000 with additional funds of $10,- 
000.000 recently allocated for the 
construction of new buildings. 
While the University acknowledged 
that the 1951 Legislature did not 
appropriate specific funds for an 
educational television station, evi- 
dence was submitted indicating 
that the University had other 
sources of funds, such as gifts and 
endowments, which in 1950 were 
more than $1,000,000. It was also 
stated that the Kansas State Board 
of Regents, the governing body of 
the University, on April 20, 1951, 
authorized the University to apply 
for a license to operate a television 
station. The University said that 
engineering surveys have been pre- 
pared, that a University Commit- 
tee on Television has been formed, 
and that “plans are going forward 
swiftly for the establishment of a 
television station soon after ap- 
proval is granted by the F.C.C.” 
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The University stated that a UHF 
channel would not be desirable as 
a substitute for the proposed VHF 
assignment since it believed that 
UHF at the present time could not 
provide the desired service cover- 
age required by the needs of the 
area; that of the hundreds of thou- 
sands of sets in use in the area 
few, if any, were equipped for 
UHF reception; that since the citi- 
zens of Kansas City, Missouri, also 
claim the University of Kansas as 
their University it was its intent 
to use its proposed television sta- 
tion to provide service not only to 
a large portion of the population 
of Kansas, but also to metropoli- 
tan Kansas City, Missouri. The 
University submitted a detailed 
list of suggested television pro- 
grams under the categories of 
Medicine and Public Health, Sci- 
ence, Education, Home Economics 
and Miscellaneous. The Univer- 
sity’s statement included letters of 
support for its proposed educa- 
tional television station from civic, 
educational and religious groups. 
(Lawrence, Kansas was designated 
as a “primarily educational cen- 
ter’’.) 

(e) Counterproposal of the Mid- 
land Broadcasting Company, 
KCMO Broadcasting Company and 
WHB Broadcasting Co. The Mid- 
land Broadcasting Company, 
KCMO Broadcasting Company and 
WHB Broadcasting Company filed 
an opposition to the reservation 
of VHF Channel 11 for educa- 
tional purposes at Lawrence and a 
joint counterproposal for the as- 
signment of that channel to Kan- 
sas City by making the following 
changes in the assignments pro- 
posed by the Commission in the 
Third Notice: 


Third Notice 


gards the University of Kansas, 
the petitioners stated that the Uni- 
versity is a State institution sup- 
ported by biennial appropriations 
made by the Legislature of the 
state of Kansas whose appropria- 
tions for the University for 1951 
and 1952 contain no provisions for 
funds that could legally be used 
for the construction and operation 
of a non-commercial educational 
station. It was stated that the 
next regular session of the legis- 
lature of Kansas at which appro- 
priations for the University of 
Kansas would be made will not 
convene until January 1953. Ac- 
cordingly, it was contended the 
reservation of VHF Channel 11 for 
non-commercial educational use in 
Lawrence, Kansas, will inevitably 
result in non-use of said channel 
in the foreseeable future. It was 
stated that UHF Channel 17 now 
assigned for commercial use in 
Lawrence, Kansas, could not now 
be successfully used for commer- 
cial telecasting since no dealer or 
distributor of television receiving 
equipment in this area has avail- 
able converters or other equipment 
necessary to adapt existing tele- 
vision sets to receive a UHF tele- 
vision broadeast service. It was 
stated that by the time the Uni- 
versity of Kansas, or any other 
educational body in Lawrence, 
Kansas, could obtain funds with 
which to build and operate a tele- 
vision station, a sufficient number 
of receivers equipped to receive 
UHF telecasts would then be in 
this area thus making the utiliza- 
tion of this channel feasible and 





Proposed Changes 


VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Lawrence, Kansas *11 17 + *17,647 
Kansas City, Mo. 4,5,*9 19,25 4,5,9,11+ *19,25 
Midland individually proposed the 
assignment of Channel 11 to Kan- 
sas City by its deletion at Law- 
rence and the interchange of Chan- 
nels 2 and 9 between St. Joseph and 
Kansas City, as follows: 
City Third Notice Counterproposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Lawrence, Kansas *11 17 + *17,647 
Kansas City, Mo. 4,5,*9 19,25 24,4,5,114 *19,25 
St. Joseph, Mo.. 2 30,*36 9+ 30,*36 


(f) The assignment of Channel 
11 to Kansas City would result in 
a co-channel separation in Zone II 
between Kansas City and Des 
Moines, Iowa, of 180 miles. The 
minimum separation for co-chan- 
nel assignments in this zone is 
190 miles. 


(zg) Statement in Support of 
Midland Broadcasting Company, et 
al., Counterproposal. It was as- 
serted that VHF Channel 11 could 
not be successfully used now by 
the University of Kansas, pri- 
marily for the reason that it has 
no public funds for acquiring and 
maintaining a television station; 
and stated that the only educa- 
tional bodies or institutions which 
could apply for and use VHF 
Channel 11 were the public school 
system of Lawrence or the Uni- 
versity of Kansas. It was  sub- 
mitted that the revenues of the 
public school system of Kansas 
were inadequate to permit that 
body to incur the large expense 
necessary to construct and operate 
a non-commercial educational tele- 
vision station in Lawrence. As re- 
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practical for non-commercial edu- 
cational television use.” 

“Midland Broadcasting Company, 
WHB_ Broadcasting Company and 
KCMO Broadcasting Company filed 
with the Commission a joint Motion to 
Strike certain portions of the evidence 
of the University of Kansas filed with 
the Commission on October 15, 1951, in 
support of the proposal to reserve 
Channel 11 for non-commercial educa- 
tional use in Lawrence, Kansas. 

The Motion to Strike is directed 
against material written by and de- 
rived from third parties, including all 
of Page 12 and Page 13, and Exhibit E 
in its entirety, on the ground that such 
material does not comply with para- 
graphs 5 and 6 of the Order of Hear- 
ing Procedure and is hearsay. The 
Motion to Strike is DENIED. The ma- 
terial is admitted for the limited pur- 
pose of establishing the resources of 
the University for television. 

The Motion to Strike is directed also 
against such portions of Exhibit B, 
Page 11 of the brochure, that refer to 
authorization of Deane W. Malcott, as 
Chancellor of the University of Kan- 
sas, to make application for a TV ra- 
dio license, on the ground that it ap- 
pears from the brochure that Deane 
W. Malcott has been succeeded by 
Franklin D. Murphy as Chancellor of 
said University, and it does not appear 
that Deane W. Malcott is now author- 
ized to act as Chancellor of said Uni- 
versity. The Motion to Strike is DE- 
NIED. The material objected to is ad- 
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(h) Alternate Counterproposal of 
the Midland Broadcasting Com- 
pany and WHB Broadcasting Com- 
pany. The Midland Broadcasting 
Company and WHB Broadcasting 
Company requested the assign- 
ment of a fourth VHF assignment 
to Kansas City, Mo., by making 
the following changes in the as- 
signments proposed by the Com- 
mission in the Third Notice: 


Third Notice 





to or greater than those propose 
in Appendices A and B for urba 
service. 

(k) Oppositions to the Midlang 
and WHB Alternate Counterpro. 
posal. Oppositions to the alternat 
joint counterproposal were filed by 
KFEQ, Inc., St. Joseph, Missouy;: 
the Courier Post Publishing Cop: 
pany, Hannibal, Missouri; Foy, 
States Broadcasters, Inc., Joplip 


ee 
Counterpronosal 


City VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No, 
Pittsburg, Kansas 7 338 12+ 38 
Joplin, Missouri 12 30 9+ 30 
Kansas City, Missouri 4,5,*9 19,25 2%,4,5,77 *194,25 
St. Joseph, Mo. 2 30,*36 9F 30,436 


(i) The foregoing changes in 
the assignments proposed in the 
Third Notice would result in the 
following co-channel separations 
in Zone II. 

Channel 12 Pittsburg, Kan.- 
Hutchison, Kan., 181 miles. 

Channel 9 Joplin, Mo.-St. Jos- 
eph, Mo., 185 miles. 

Channel 7 Kansas City-Oma- 
ha, Nebr., 166 miles. 

Channel 7 Kansas City-Hanni- 
bal, Mo., 178.5 miles. 

(j) Statement in Support of Al- 
ternate Midland and WHB Coun- 
terproposal. It was urged that be- 
cause of its size and importance 
Kansas City should be assigned at 
least four VHF assignments; that 
the counterproposal has no effect 
on the Commission’s priorities of 
allocation except priority 5; and 
that no community loses an as- 
signment as a result of the coun- 
terproposal. It was recognized that 
the counterproposal would result 
in the assignment of VHF Channel 
7 to Kansas City at a distance of 
166 miles from Omaha, Nebraska 
and 178.5 miles to Hannibal. It 
was urged, however, that Channel 
7 could be assigned to a commu- 
nity in the Kansas City metropoli- 
tan area such as Grandview, Mis- 
souri, which is 180 miles from 
Omaha and Hannibal. Grandview, 
Missouri, has a population of 1,556 
and is 14.5 miles south of Kansas 


City, Missouri, and within that 
metropolitan area. It was con- 
tended that the assignment of 


Channel 7 to Grandview, Missouri, 
would serve the Kansas City area 
with signal strength values equal 





missible for the purpose of establish- 
ing the intention of the University at 
the time of preparation of the brochure. 

The Motion to Strike is also directed 
against certain other portions of the 
brochure on the grounds that the state- 
ments are irrelevant, immaterial and 
conclusionary matter unsupported by 
facts. The Motion to Strike is DE- 
NIED. The objection goes only to the 
weight to be given to the evidence in 
this proceeding and not to its admis- 
sibility. 

On October 30, 1951, KCMO Broad- 
casting Company filed with the Com- 
mission a Motion to Strike Exhibit No. 
1, a sworn statement of Arthur B. 
Church, President of Midland Broad- 
casting Company, contained in_ the 
“Written Testimony in Support of Sup- 
plemental Petition of Midland Broad- 
casting Company” filed with the Com- 
mission on September 17, 1951. Exhibit 
No. 1 is devoted to the television ap- 
plication plans of Midland Broadcast- 
ing Company. The reason advanced 
for the Motion to Strike is that Exhibit 
No. 1 is wholly inappropriate to these 
proceedings in that it is an unfair 
attempt to aggrandize and build up 
a private and special position for the 
petitioner in the minds of the Commis- 
sioners and the Commission staff. The 
Motion to Strike is DENIED. There is 
nothing in the Third Notice of Further 
Proposed Rule Making or in the Order 
of Hearing Procedure of July 25, 
1951, which precludes the offering of 
testimony such as is given in Exhibit 
No. 1. The Motion to Strike goes only 
to the weight to be given to the evi- 
dence and not to its admissibility. 
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Missouri; KFAB _ Broadcasting 
Company, Omaha, Nebraska, anj 
Pittsburg Broadcasting Company 
Inc., Pittsburg, Kansas. The coup. 
terproposal also conflicts with the 
counterproposal of WKY Radi. 
phone Company, Oklahoma City 
Oklahoma. ; 

(1) The Kansas City Educatigp. 
al Reservation. Midland, et al, py. 
posed that UHF Channel 19 be yp. 
served for non-commercial educa. 
tional use in lieu of VHF Channa 
9. The JCET made the same pn. 
posal. The JCET proposal was 
based on the statements of th 
University of Kansas City, Mis 
souri, and the Board of Educatioy 
of the School District of Kansas 
City, Missouri, requesting tha 
“the Commission release for con. 
mercial use in Kansas City VHF 
Channel 9 in the final allocation 
table of the Commission, and that 
one of the UHF channels to 
allocated to Kansas City be x. 
served for educational use... .” 


Conclusions: Lawrence, Kansas 
Educational Reservation 

589. On the basis of the record, 
the Commission finds that the Uni- 
versity of Kansas has demon- 
strated its interest in establishing 
a non-commercial educational tele- 
vision station in Lawrence, whith 
has been designated as a “primar- 
ly educational center.” We are not 
able, on the basis of the record, t 
find that the University will no 
have the funds necessary to con 
struct and operate a non-commet- 
cial educational television station 
In view of the record, the Con- 
mission believes that strong er 
couragement should be given t 
the efforts of the University t 
construct an educational facility 
the earliest date. The Commission 
in its Third Notice recognized tht 
fact that educational institution 
of necessity needed a longer perio 
of time to prepare for television 
than did commercial interests. I! 
was for this reason that the reser 
vation principle was adopted. Th 
Commission believes that the ree 
sons for the reservation of a chat- 
nel for education purposes a 
particularly applicable here. Mor 
over, a grant of the Midland, et «. 
counterproposal would result in! 
co-channel station separation be 
tween Kansas City and Des Moiné 
on Channel 11 of 180 miles in Zon 
II for which a minimum of 
miles was established. 

590. Accordingly, the joint pet 
tion of the Midland Broadcastils 
Company, KCMO_ Broadcastilé 
Company, and WHB Broadcastilé 
Company, and the individual ® 
quest of Midland are denied; and 
the reservation of VHF Channel ll 
at Lawrence, Kansas, for nr 
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commercial educational television 
use is finalized. 


Conclusions: Kansas City 

Educational Reservation 
591. On the basis of the record, 
the Commission accepts the pro- 
posal of the parties that UHF 
Channel 19 be reserved for non- 
commercial educational television 
yse and that VHF Channel 9 be 
assigned for commercial use at 
Kansas City, Missouri. 


Conclusions: Additional VHF 

Assignment in Kansas City 

592. It is our view that the rec- 
ord does not warrant a grant of 
the joint counterproposal of Mid- 
jand Broadcasting Company and 
WHB Broadcasting Company for 
the assignment of a fourth VHF 
channel in Kansas City. As a re- 
sult of our decision herein, Chan- 
nel 19 has been reserved for non- 
commercial educational use in lieu 
of Channel 9 and Channel 9 has 
been retained in Kansas City as a 
commercial VHF station. Accord- 
ingly, our decision assigns 3 com- 
mercial VHF channels to Kansas 
City with a UHF channel reserved 
for non-commercial educational use 
and two UHF channels assigned 
for commercial use. A grant of 
the request for the assignment of 
a fourth VHF channel to Kansas 
City would require a deviation 
from the minimum mileage separa- 
tions adopted herein since it would 
result in co-channel separations of 


166 miles between Kansas City 
and Omaha on Channel 7, 178.5 
miles between Kansas City and 


Hannibal on Channel 7, 181 miles 
between Pittsburg, Kansas, and 
Hutchison, Kansas, on Channel 12, 
and 185 miles between Joplin, Mo., 
and St. Joseph, Mo., on Channel 9. 
The minimum assignment separa- 
tion in this Zone is 190 miles. 

593. The request to assign Chan- 
nel 7 to Grandview constitutes, in 
effect, a request that the Commis- 
sion measure the assignment mi- 
leage spacings from a specific pro- 
posed transmitter site in order to 
find compliance with our minimum 
assignment spacing requirements. 
We have above rejected this man- 
ner of measuring the mileage 
spacings for purposes of making 
new assignments in the Table. 
Moreover, the assignment of Chan- 
nel 7 to Grandview would result in 
the same number of violations of 
the minimum co-channel separa- 
tion requirements in Zone II, as 
are set forth in paragraph 592 
above. 

594. In view of the foregoing, 
the counterproposal of the Mid- 
land Broadcasting Company and 
the WHB Broadcasting Company 
is granted in so far as it requests 
that Channel 19. be reserved for 
non-commercial educational use in 
lieu of Channel 9 in Kansas City, 
and is denied in all other respects. 


Conclusions: Additional Channel 
for Kansas City 
595. We are of the view that 
the assignment of an additional 
channel in Kansas City is war- 
ranted on the basis of the record.™ 
It was above noted that the coun- 
terproposals requesting additional 
F channels for Kansas City 
could not be granted. UHF Chan- 
nel. 65 in Kansas City would meet 
the required mileage spacings for 
channel assignments in this Zone. 
Accordingly, Channel 65 will be 
added to Kansas City, Mo. 


a 
Tam : 2 : 
See also our discussion above in 


Connection with the addition of a 
channel to Pittsburg. 
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Final Assignments and 
Reservations 

596. The following assignments 

and reservations are adopted: 


UHF 
Channel Channel 
City No. No. 
Lawrence, Kansas *il li 
Kansas City, Mo. 4,5,9 *19,25,65 


MANHATTAN, KANSAS 

EDUCATIONAL RESERVATION 

597. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
VHF Channel 8 for non-commer- 
cial educational use in Manhattan. 

(b) Kansas State College of 
Agriculture and Applied Science 
at Manhattan supported the reser- 
vation asserting that it proposed 
to utilize Channel 8 for non-com- 
mercial educational television sta- 
tion as far as conditions made such 
a step possible. It stated that an 
application would be filed if the 
rules governing non-commercial 
educational stations as adopted by 
the Commission permit construc- 
tion within the College’s budget 
and present facilities. The College 
stated that it had available most 
of the equipment, facilities, and fi- 
nances for such a station, noting 
that it has held an experimental 
television station license _ since 
1932. The Office of Education of 
the Diocese of Salina, Belleville, 
Kansas, and the JCET also sup- 
ported the reservation. No op- 
positions to the proposed reserva- 
tion were filed. 

Conclusions 

598. In view of the foregoing 
the reservation of Channel 8 for 
non-commercial educational use at 
Manhattan is finalized. 

TOPEKA, KANSAS, 

EDUCATIONAL RESERVATION 

599. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed to reserve UHF 
Channel 48 in Topeka, Kansas for 
non-commercial educational use. 

(b) Washburn Municipal Uni- 
versity of Topeka supported the 
reservation of UHF Channel 48 in 
Topeka for non-commercial educa- 
tional use, and submitted a resolu- 
tion of its Board of Regents stat- 
ing they were deeply interested in 
the use of television as an educa- 
tional medium. The University 
stated that it would make the nec- 
essary arrangements for the es- 
tablishment of an educational sta- 
tion when UHF is perfected for 
practical use; if costs are not ex- 
cessive. No oppositions to the pro- 
posed reservation were filed. 

Conclusions 

600. In view of the foregoing 
the reservation of UHF Channel 
48 for non-commercial educational 
use in Topeka is finalized. 


WICHITA, KANSAS 


601. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of 4 channels to Wichi- 
ta, Kansas: VHF Channels 3 and 
10 and UHF Channels 16 and 22, 
with Channel 22 reserved for non- 
commercial educational use. 

(b) Census Data. The Wichita 
standard metropolitan area has a 
population of 222,000 and the City 
of Wichita has a population of 
168,000. 

(c) Counterproposals of KFBI, 
Ine., and Taylor Television & Ra- 
dio Corporation. KFBI, Inc. and 
Taylor Television & Radio Cor- 
poration, both of Wichita, filed 
counterproposals seeking to add 
VHF Channel 6 to Wichita, Kan- 
sas. This assignment was pro- 
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posed to be accomplished by 
changing channels in Dodge City, 
Kansas; Tulsa, Oklahoma; Law- 
ton, Oklahoma; and Wichita Falls, 
Texas. Oppositions were filed to 
this counterproposal by Cameron 
Television, Inc., Tulsa, Oklahoma, 
and Wichtex Radio & Television 
Company, Wichita Falls, Texas. 
However, on July 11, 1951, KFBI, 
Inc. and Taylor Radio & Television 
Corporation withdrew their re- 
quest for the VHF Channel 6 in 
Wichita, and it will not be dis- 
cussed further in this Report. 

(d) Counterproposal of Wichita 
Beacon’ Broadcasting Company. 
Wichita Beacon Broadcasting Com- 
pany, Wichita, Kansas, requested 
the additional assignment of UHF 
Channels 45 and 53 to Wichita. 

(e) Statement in Support of 
Wichita Beacon Broadcasting 
Company Counterproposal. Wichi- 
ta Beacon Broadcasting Company 
asserted that the City of Wichita 
has a population of over 166,000; 
that six broadcasting stations are 
presently operating in that com- 
munity; and that the demand for 
commercial television frequencies 
in Wichita will exceed the assign- 
ments proposed by the Commis- 
sion. The addition of two more 
channels in Wichita, it was sub- 
mitted, would carry out priority 5 
in a rapidly growing area where 
the demand of frequencies will ex- 
ceed those proposed by the Com- 
mission. 

(f) UHF Channels 45 and 53 
cannot be utilized in the same com- 
munity. Since these channels are 
spaced 8 apart in the spectrum, 
they must be at least 20 miles 
apart to prevent I.F. beat inter- 
ference. UHF Channel 45 at 
Wichita would be 173 miles from 
the co-channel assignment at Mus- 
kogee, Oklahoma. Both Wichita 
and Muskogee are situated in 
Zone II. Consequently, the assign- 
ment of UHF Channel 45 in Mus-+ 
kogee would not meet the required 
175 mile minimum assignment sep- 
aration for UHF channels in Zone 
II. With respect to UHF Channel 
53, this assignment in Wichita 
would be only 166 miles from the 
co-channel assignment at Shawnee, 
Oklahoma, which is also located in 
Zone II. Accordingly, UHF Chan- 
nel 53 in Wichita also would not 
meet the required 175 mile mini- 
mum assignment separation for 
UHF channels in Zone II. 


(g) Conflicting Counterpropos- 
als and Oppositions to the Wichita 
Beacon’ Broadcasting Company 
Counterproposal. No oppositions 
nor conflicting counterproposals to 
the counterproposal of Wichita 
Beacon Broadcasting Company 
have been filed. 


(h) Educational Reservation. The 
University of Wichita filed a state- 
ment supporting the reservation of 
UHF Channel 22 in Wichita for 
non-commercial educational use 
asserting that it had made prelimi- 
nary plans for the establishment 
and operation of a non-commercial 
educational station. The Depart- 
ment of Education of the Catholic 
Diocese of Wichita also supported 
the reservation stating that it ex- 
pected to work out an arrange- 
ment with the University of 
Wichita, the public school system 
of Wichita, the county school sys- 
tem and other private schools in 
the area. The JCET also filed a 
statement in support of the reser- 
vation. No oppositions to the res- 
ervation of UHF Channel 22 in 
Wichita were filed. 
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Conclusions: 
Educational Reservation 

602. In view of the foregoing, 
the reservation of UHF Channel 
22 in Wichita for non-commercial 
educational use is finalized. 

Conclusions: 
Additional UHF Channels 

603. Wichita Beacon Broadcast- 
ing Company has requested that 
UHF Channels 45 and 53 be add- 
ed to Wichita. UHF Channels 45 
and 53 cannot be employed in the 
same community since they must 
be, under the requirements adopt- 
ed herein, at least 20 miles apart 
to avoid I.F. Beat interference. 
Moreover, neither Channel 45 nor 
Channel 53 would meet the re- 
quired 175-mile minimum co-chan- 
nel assignment spacing for UHF 
channels in Zone II. UHF Chan- 
nel 45 would be only 173 miles 
from the co-channel assignment in 
Muskogee, and UHF Channel 53 
would be only 166 miles from the 
co-channel assignment at Shaw- 
nee. The counterproposal of Wich- 
ita Beacon Broadcasting Company 
must therefore be denied. 


Final Assignment and 
Reservation 


604. The following assignments 
and reservation are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
Wichita, Kansas 3,10 16,*22 


NORTH DAKOTA EDUCA- 
TIONAL RESERVATIONS 
605. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following reser- 
vations for non-commercial educa- 

tional use in North Dakota: 


City Channel No. 
Bismarck *24 
Dickinson *17 
Fargo *34 
Grand Forks *2 
Minot *6 
Williston *34 
(b) Bismarck. The Board of 


Education of the City of Bismarck 
and JCET supported the reserva- 
tion of UHF Channel 24 at Bis- 
marek. The Board of Education 
asked that the channel be reserved 
for educational use until such time 
as the Bismarck Public Schools, 
either alone or in cooperation with 
other educational institutions, 
were able to establish and main- 
tain an educational television sta- 
tion. No objections to the reserva- 
tion were filed. 

(c) Dickinson. The Dickinson 
State Teachers College, the Board 
of Education, Dickinson and JCET 
supported the reservation of Chan- 
nel 17 at Dickinson. Dickinson 
State Teachers College stated that 
it was prepared to cooperate in the 
utilization of this channel with all 
the educational institutions in the 
area. The Board of Education in 
its sworn statement requested the 
reservation of the channel in an- 
ticipation of its use at some future 
date for educational television by 
the Board alone, or in cooperation 
with the other educational institu- 
tions in the area. No objections 
to the reservation were filed. 


(d) Fargo. The JCET support- 
ed the reservation of Channel 34 
and asked that the reservation be 
made final. The Board of Educa- 
tion of the City of Fargo requested 
that an educational channel be re- 
served until the Board of Educa- 
tion either alone or in cooperation 
with other educational institu- 
tions, is able to establish and main- 
tain an educational television sta- 
tion for the people of the state. 
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Concordia College, Moorehead, 
Minnesota, which is located close 
to Fargo, stated it was in favor of 
reserving a generous number of 
channels for non-commercial edu- 
cational use and stated that it 
hoped to be in a position to engage 
in television. No objections to the 
reservation were filed. 

(e) Grand Forks. The Univer- 
sity of North Dakota filed a sworn 
statement in support of the reser- 
vation of Channel 2 at Grand 
Forks. The University stated that 
it was the intent of the University 
to apply for a license to operate a 
station. The University stated it 
intended to initiate appropriate 
steps to secure the necessary ap- 
propriation to provide for the con- 
struction of an educational tele- 
vision station. No objections to the 
reservation were filed. 

(f) Minot. The JCET support- 
ed the reservation of Channel 6 at 
Minot and asked that it be final- 
ized. No objections to the reserva- 
tion were filed. 

(zg) Williston. Williston School 
District No. 1 and JCET support- 
ed the reservation. The School Dis- 
trict stated that there was a like- 
lihood that the Williston area 
would increase greatly in popula- 
tion as a result of recent oil ex- 
ploitations. This factor was ex- 
pected to develop a greater need 
for educational television in the 
area. The School District further 
stated it wanted to be in a posi- 
tion to make use of television as 
a valuable teaching device and as 
a means of reaching scattered 
school buildings. No objections to 
the reservation were filed. 

Conclusions 


606. On the basis of the record, 
the reservation of the following 
assignments for non-commercial 
educational use are finalized: 


City Channel No. 
Bismarck *24 
Dickinson *17 
Fargo *34 
Grand Forks *2 
Minot *6 
Williston *34 


SOUTH DAKOTA EDUCA- 

TIONAL RESERVATIONS 
607. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following reser- 
vations for non-commercial edu- 

cational use in South Dakota: 


City Channel No. 
Brookings *8 
Pierre *22 
Sioux Falls *44 
Vermillion *2 


(b) Brookings. The Board of 
Education Brookings City Schools 
supported the reservation of Chan- 
nel 8 in Brookings. No objections 
to the reservation were filed. 

(c) Pierre. The Pierre Inde- 
pendent School District supported 
the reservation of Channel 22. No 
objections to the reservation were 
filed. ; 

(d) Sioux Falls. Augustana 
College supported the reservation 
of a channel in Sioux Falls, but 
requested that VHF Channel 11 or 
13, assigned to Sioux Falls for 
commercial use, be reserved for 
education instead of a UHF chan- 


nel. The College stated that since 
all operating television stations 
were now in the VHF band the 


utilization of the UHF band ap- 
peared to be entirely in the ex- 
perimental stage. 

(e) Opposition of Midcontinent 
Broadcasting Company. The Mid- 
continent Broadcasting Company, 
Sioux Falls, South Dakota, sup- 
ported the Commission’s assign- 
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ments for Sioux Falls and objected 
to the proposal of Augustana Col- 
lege to shift the reservation to a 
VHF channel. Midcontinent stated 
that Augustana College’s proposal 
was apparently predicated upon a 
mistaken belief that UHF chan- 
nels were merely in an experi- 
mental stage at the present time, 
and that it might be some time be- 
fore operation in the UHF became 
technically feasible. It was urged 
that the plans of this College of 
some 800 students for utilization 
of television as an educational fa- 
cility were so indefinite and far in 
the future that a UHF television 
facility would be more appropriate 
for such operation. 

(f) Vermillion. The University 
of South Dakota and JCET sup- 
ported the reservation of VHF 
Channel 2. The University stated 
that it was investigating the pos- 
sibility of the cooperative owner- 
ship and operation of a television 
station together with other educa- 
tional institutions. The University 
stated it would take steps to util- 
ize the channel as soon as it deem- 
ed it advisable and as soon as 
money was available. No objec- 
tion to the reservation were filed.” 


Conclusions 


608. On the basis of the record, 
the proposed reservation of the 
foregoing assignments for non- 
commercial educational use are 
finalized. The Commission is not 
persuaded on the basis of the rec- 
ord that the educational reserva- 
tion in Sioux Falls should be made 
in the VHF rather than in the 
UHF as proposed in the Third 
Notice. We find no reason in the 
record to depart from our general 
policy with respect to the reserva- 
tion of VHF channels for use by 
non-commercial educational  sta- 
tions. 

Final Reservations 

609. The following reservations 

are finalized: 


City Channel No. 
Brookings *8 
Pierre *22 
Sioux Falls *44 
Vermillion #2 


OMAHA AND LINCOLN, 
NEBRASKA 
610. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan- 
Citv nel No. nel No. 
Lincoin 10,12 *18,24 
Omaha 3,6,*7 16,22,28 


(b) Census Data. The _ stand- 
ard metropolitan area of Omaha 
has a population of 366,000 and 
the City of Omaha has a popula- 
tion of 251,000. The standard met- 
ropolitan area of Lincoln has a 
population of 120,000 and the City 
of Lincoln has a population of 
99,000. 

(c) Existing Stations. May 
Broadcasting Company is licensed 
for operation of station KMTV, 
Omaha, on Channel 3. Radio Sta- 
tion WOW, Inc., is licensed for 
operation of station WOW-TV, 


Omaha, on Channel 6. 


122The Northwest Broadcasting Com- 
pany, Fort Dodge, Iowa, proposed to 
substitute VHF Channel No. 5 for VHF 
Channel 2 at Vermillion as part of its 
proposal to add VHF Channel 5 to Fort 
Dodge, Iowa. The Independent Broad- 
casting Company, Des Moines, Iowa, 
proposed to substitute VHF Channel 4 
for VHF Channel 2 at Vermillion, as 
part of its proposal to add VHF Chan- 
nel 4 to Des Moines. Elsewhere in 
this Report the Northwest Broadcast- 
ing Company and Independent Broad- 
casting Company counterproposals 
have been denied. 
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(d) The Omaha Educational Res- 
ervation. The JCET supported the 
reservation of VHF Channel 7. 
The School District of Omaha, 
Nebraska, in a comment dated 
April 19, 1951, stated that it sup- 
ported the reservation of VHF 
Channel 7. However, it filed no 
evidence in support of its com- 
ment. 

(e) Opposition of KFAB Broad- 
casting Company to VHF Reser- 
vation. KFAB Broadcasting Com- 
pany, Omaha, requested that the 
educational reservation be moved 
from VHF Channel 7 to the UHF. 
KFAB submitted letters from offi- 
cials of educational institutions 
concerning the intentions of these 
institutions with respect to the 
construction and operation of a 
television station in the event the 
Commission reserved VHF Chan- 
nel 7. In these letters the follow- 
ing statements were made: The 
University of Omaha stated 
through its President that it did 
not plan to file an application for 
VHF Channel 7 because the re- 
quired expenditure was beyond its 
means and recommended that VHF 
Channel 7 be released for com- 
mercial operation. The University 
further stated that its needs would 
be satisfied by one of the UHF 
channels if at some future time it 
could render an effective full-time 
educational television service. A 
letter dated May 18, 1951, from 
the School District of Omaha to 
the KOWH Broadcasting Company, 
Omaha, Nebraska, said in part: 
“We are practical enough to know 
that the schools in this community 
can never support a television sta- 
tion nor a broadcasting station of 
their own.” The School District 
said further: “We have taken the 
position that we are interested in 
non-commercial television service. 
We doubt whether this will ever be 
available for our use.” The School 
District also stated that their com- 
ment to the Commission of April 
19, 1951, was “merely to protect 
our rights in being able to appear 
before the Federal Communications 
Commission on matters of tele- 
casting.” 

(f) The Lincoln Educational Res- 
ervation. The University of Ne- 
braska and the JCET supported 
the reservation of UHF Channel 
18 in Lincoln for use by a non- 
commercial educational _ station. 
The Board of Regents of the Uni- 
versity stated it was investigating 
the possibilities of the use of this 
channel for educational televising. 
No objection was filed to the res- 
ervation. 

(g) Counterproposal of KFAB 
Broadcasting Company. KFAB 
Broadcasting Company requested 
that VHF Channel 12 be assigned 
to Omaha by deleting it from Lin- 
coln as follows: 











coln and that parts of this are 
would receive from 3 to 12 oth» 
UHF and VHF services. 

(i) Oppositions to KFAB Cow. 
terproposal. The Lincoln Broag 
casting Corporation and the }, 
land Broadcasting Company, both 
of Lincoln, supported the PYropose; 
assignments for Lincoln and 9, 
posed the KFAB _  Broadcastiy, 
Company counterproposa! for 4; 
deletion of Channel 12 from Lin 
coln and the replacement there: 
with a UHF channel. The Oppo. 
sition to the counterproposal Urge; 
the need for a second VHF cha, 
nel in Lincoln. It was stated thy 
Lincoln is the capital city and th 
second largest city in the Sty, 
of Nebraska; that the Grade 3 
coverage of a UHF channel wo; 
be substantially less than that 
a VHF channel; and that the ap, 
is largely rural and needs the wik 
coverage of a VHF channel, | 
was also pointed out in the opp. 
sition that the grant of the KF4p 
counterproposal would result » 
the assignment of only one VH 
channel in Lincoln which wo 
give the licensee of that stati, 
a dominant position in the Lined) 
area and could create a monopoly 
situation. Further it was pointe 
out that a grant of the KFap 
counterproposal would result } 
the assignment to Omaha of foy 
times as many VHF channels x 
Lincoln, although the _populatio; 
of Omaha is only 2% times thy 


population of Lincoln. 









Conclusions: The Omaha Educa. 
tional Reservation 


611. On the basis of the recon 
we cannot conclude that the re. 
ervation of a VHF channel i 
Omaha for non-commercial educ- 
tional use is warranted. No local 
educational interest offered ey- 
dence in support of the reservation 
of a VHF channel in Omaha for 
non-commercial educational uy 
The only evidence of record iné- 
cated that the educational inter 
ests in Omaha do not intend to ws 
a VHF channel for a non-commer- 
cial educational station. On th 
other hand, commercial interests 
have made clear their intention of 
proceeding with the construction 
and operation of a station in th 
event that VHF Channel 7 is mat 
available for commercial use. We 
are, however, in light of the ev- 
dence indicating the interest 
the educational institutions i 
Omaha in using a UHF channel fo 
educational purposes, of the vier 
that the record warrants the re 
ervation of a UHF channel it 


' 


Omaha. Accordingly, VHF Chat- | 
nel 7 is assigned to Omaha for 


commercial use, and UHF Channe 
16 is assigned to Omaha and te 





City Third Notice Counterpronosal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan 
nel No. nel No. nel No. nel No. 
Omaha, Nebraska 3,6,*7 16,22,28 3,6,77,127 16,22,28 
Lincoln, Nebraska 10,12 *18,24 10,7 *18,24,4 


(h) Statement in Support of 
KFAB Counterproposal. KFAB 
Broadcasting Company urged that 
its counterproposal would result in 
service to more people; that it 
would be consistent with the pri- 
orities, and that it would meet the 
required co-channel station sepa- 
rations. It was further urged that 
the area which would lose service 
as a result of the operation of 
Channel 44 in Lincoln in lieu of 
Channel 12 would receive other 
service from Channel 10 in Lin- 
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—_—— 


served for non-commercial educs 
tional use. 


Conclusions: The Lincoln Edu- 

cational Reservation 

612. On the basis of the recor 

the reservation of UHF Chanme 

18 for non-commercial education 
use in Lincoln is finalized. 


Conclusions: Additional VHF 
Assignments in Omaha 
613. We do not believe that th 
addition of a fourth VHF channe 
to Omaha at the expense of delet 
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ing the second VHF channel from 
[Lincoln is warranted. This is es- 
jally true in view of our action 
making available a third commer- 
cial VHF channel to Omaha. Ac- 
cordingly, the request of KFAB™ 
for the assignment of Channel 12 
to Omaha is denied. 
Final Assignments and 
Reservations 
614. The following assignments 
and reservations are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
—_—- y acka » *] 24 
mcoin, Nebraska 10,12 8,2 
Limgha, Nebraska —3,6,7,——#16,22,28 


FORT SMITH AND LITTLE 
ROCK, ARKANSAS 
615. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF UHF 
Channel Channel 

City No. No. 
Smith, Ark. 5 ¥*16,22 
Little Rock, Ark. *2,4,11 17,23 
(b) Census Data. Fort Smith 


has a population of 48,000. 

(c) Counterproposal of South- 
western Publishing Company. 
Southwestern Publishing Company 
requested the additional assign- 
ment of VHF Channel 8 to Fort 
Smith, by making the following 
changes in the assignments pro- 
posed in the Third Notice: 







VHF Chan- 





City nel No. 
Fort Smith, Arkansas 5 
Muskogee, Oklahoma 8 


(d) Statement in Support of 
Southwestern Publishing Co. Coun- 
terproposal. Southwestern Pub- 
lishing Company stated that its 
counterproposal complies with the 
Commission’s standards; that a 
grant of the counterproposal would 
not result in a loss of service else- 
where; and that a station operat- 
ing on Channel 8 at Fort Smith 
would provide an additional com- 
mercial television VHF service in 
Arkansas and Oklahoma. It was 
also urged that Arkansas with a 
population of 1,909,541 as com- 
pared to 2,233,351 in Oklahoma has 
been assigned only 38 channels as 
compared to 54 channels_ which 
have been assigned to Oklahoma: 

(e) The counterproposal of 
Southwestern Publishing Company 
would result in the following co- 
channel assignment separations in 
Zone IT: , 


Third Notice 


JCET supported the reservation of 
UHF Channel 16 at Fort Smith for 
non-commercial educational use. 
No objection was filed to the res- 
ervation. 

(h) Little Rock Educational Res- 
ervation. The JCET, Arkansas 
State Teachers College, Conway, 
Arkansas, and the Arkansas State 
Department of Education support- 
ed the reservation of VHF Channel 
2 at Little Rock. No objection was 
made to the reservation. 

Conclusions: Educational 
Reservations 

616. In view of the foregoing 
the proposed reservations for Fort 
Smith and Little Rock are final- 
ized. 

Conclusions: Additional VHF 

Assignment to Fort Smith 

617. A grant of the Southwest- 
ern Publishing Company counter- 
proposal would result in a co- 
channel assignment separation of 
188 miles between Muskogee and 
Little Rock. This separation would 
be in violation of the minimum 
co-channel assignment separation 
requirements in Zone II. The coun- 
terproposal must therefore be 
DENIED.™ 

Final Assignments and 
Reservations 
618. The following assignments 


ee 
Counterpro»osal 


















UHF Chan- VHF Chan- UHF Cnan- 
nel No. nel No. nel No. 
*16,22 5,87 *16,22 
39,*45 11+ 39,*45 


SD 
and reservations are adopted: 


VHF UHF 

Channel Channel 
City No. No. 

Leen eee eee enn EEE EE eal 
Fort Smith, Ark. 5 *16,22 
Little Rock, Ark. *2,4,11 17,23 


FAYETTEVILLE, ARKANSAS, 
EDUCATIONAL RESERVATION 


619. Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 13 in Fayetteville for non- 
commercial educational use as a 
primarily educational center. The 
JCET supported the reservation 
and stated that the University of 
Arkansas at Fayetteville was 
studying the financial, program- 
ming, legal, and engineering re- 
quirements necessary for the es- 
tablishment and operation of a 
television station in cooperation 





Channel Cities Mileage 
11 Muskogee, Okla.-Lawton, Okla. 188 
11 Muskogee, Okla.-Little Rock, Ark. 188 


(f) Conflicting Counterproposals 
to the Southwestern Publishing 
Company Counterproposal. The 
counterproposal .of Southwestern 
Publishing Company is mutually 
exclusive with the counterpro- 
posals of All Oklahoma Broadcast- 
ing Company and Southwestern 
Sales Corp., Tulsa, and KTOK, 
Inc, Oklahoma City. 


(g) Fort Smith Educational Res- 
ervation. The Fort Smith Public 
Schools, the Arkansas State De- 
partment of Education and the 


a 


“KFAB has claimed the Commission 
is without power to reserve for educa- 
tional use channels regularly allocated 
for general television service. It is not 
clear whether this objection was di- 
rected solely to the proposed reserva- 


tion of Channel 7 or whether it was 
directed to the 


channel. at all. 
the latter, 
contention 


reservation of any 
Insofar as it related to 
we have disposed of the 
© Cone _ for , reasons “= hy 

Mission’s decision o u , 
191 (FCC 51-709). d 
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with other educational institutions 
in the area. The Arkansas State 
Department of Education also sup- 
ported the reservation stating that 
it would cooperate with these edu- 
cational institutions that would 
operate a non-commercial educa- 
tional station in Fayetteville. No 
oppositions to the proposed reser- 
vations were filed. 


Conclusions 


620. In view of the foregoing, 
the reservation of Channel 13 in 
Fayetteville for non-commercial 
educational use is finalized. 


Jt would also create a 188-mile as- 
signment separation between Musko- 
gee and Lawton. This separation would 
be eliminated by our decision herein 
shifting Channel 11 from Lawton to 
Tulsa. In its place, however, would 
be a 44-mile separation between Tulsa 
and Muskogee on Channel 11. 
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NORMAN, MUSKOGEE, ENID 
AND STILLWATER, OKLA- 
HOMA, EDUCATIONAL 
RESERVATIONS 

621. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following reservations for non- 
commercial educational use: 


City Channel 
Norman, Oklahoma *37 
Muskogee, Oklahoma *45 
Enid, Oklahoma *27 


No channel was proposed to be 
reserved in Stillwater for non- 
commercial educational use. 

(b) Norman. The University of 
Oklahoma, Norman, and the Okla- 
homa Baptist University, Shaw- 
nee, Oklahoma, and the JCET sup- 
ported the reservation of UHF 
Channel 37 at Norman. The Uni- 
versity of Oklahoma stated that 
it was a pioneer in the field of 
educational radio broadcasting; and 
that “a considerable lapse of time 
must pass before we are fully pre- 
pared not only to file for an edu- 
cational television station but also 
plan for the installation and opera- 
tion of such a station on a scale 
comparable with better commercial 
operations in this field.” While de- 
sirous of a reserved VHF channel, 
the University requested that the 
reservation of UHF Channel 37 for 
Norman, Oklahoma, be made final. 
No objection was filed to the reser- 
vation of UHF Channel 37. 

(c) Muskogee. Northeastern 
State College, Tahlequah, Okla- 
homa, and JCET supported the res- 
ervation of UHF Channel 45 at 
Muskogee, Oklahoma. No objec- 
tion was filed to the proposed res- 
ervation. 

(d) Enid. The JCET supported 
the reservation of UHF Channel 
27 at Enid. No objection was filed 
to the proposed reservation. 

(e) Stillwater. Stillwater is the 
site of the Oklahoma Agricultural 
and Mechanical College. 

(f) In connection with the fore 
going proposed reservation of as- 
signments for non-commercial edu- 
cational use and requests for such 





are finalizing the reservations pro- 
posed for Muskogee and Enid. 


Final Reservations 
623. The following reservations 
are adopted: 


City UHF Channel No. 
Norman, Oklahoma *37 
Muskogee, Oklahoma *45 
Enid, Oklahoma *27 
Stillwater, Oklahoma *69 


OKLAHOMA CITY, TULSA AND 
LAWTON, OKLAHOMA 
624. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF UHF 
Channel Channel 
City No. No. 
Oklahoma City, 

Oklahoma 9,*13 19,25 
Tulsa, Oklahoma 2,*4,6 17,23 
Lawton, Oklahoma 11 *28,34 

(b) Census Data. The standard 
metropolitan area of Oklahoma 


City has a population of 325,000 
and the City of Oklahoma City has 
a population of 244,000. The stand- 
ard metropolitan area of Tulsa has 
a population of 252,000 and the 
City of Tulsa has a population of 
183,000. Lawton has a population 
of 35,000. 

(c) Existing Stations. WKY Ra- 
diophone Company is licensed for 
the operation of Station WKY-TV 
on Channel 4 in Oklahoma City. 
WKY Radiophone Company was 
ordered to show cause why the 
license of Station WKY-TV should 
not be changed to specify Channel 
7 in lieu of Channel 4% Cameron 
Television, Inc., is licensed for the 
operation of Station KOTV on 
Channel 6 in Tulsa. 

Oklahoma City 

625. (a) Counterproposal of WKY 
Radiophone Company and Answer 
to Show Cause Order. WKY filed 
an opposition to the Commission’s 
Order to Show Cause and a coun- 
terproposal which would permit it 
to continue operating on Channel 
4. The counterproposal of WKY 
would require the following 
changes in assignments proposed 
in the Third Notice: 








City Third Notice Counterproposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Muskogee, Oklahoma 8 39,*45 ll 39,*45 
Oklahoma City, Okla. 7,9,*13 19,25 4+,7,*13 19,25 
Tulsa, Oklahoma 2,*4,6 17,23 2,6,*9* 17,23 





reservations, the JCET submitted 
a resolution of the State Legisla- 
ture of Oklahoma urging the Com- 
mission to reserve such channels 


in the VHF and UHF as will ade- 


quately serve the needs of the 
State. 
Conclusions 
622. With respect to the request 


of the University of Oklahoma for 
the assignment of a VHF channel 
to Norman, we have examined the 
assignments in the area and find 
that it is impossible to grant the 
request consistent with the Table 
of Assignments adopted herein. 
We must, therefore, deny the re- 
quest of the University of Okla- 
homa for the assignment and res- 
ervation of a VHF channel for non- 
commercial educational use _ in 
Norman. Accordingly, we are final- 
izing the reservation of UHF 
Channel 37 in Norman for non- 


commercial educational use. With 
respect to Stillwater, it is our 
view that an assignment should 


be made to that city for non-com- 
mercial educational use and we are 
assigning UHF Channel 69 to 
Stillwater for that purpose. Fur- 
ther, on the basis of the record, we 
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(b) Statement in Support of 
WKY Counterproposal. WKY Ra- 
diophone Company in its answer to 
the Commission’s Order to Show 
Cause, and in support of its re- 
quest, urged that its counterpro- 
posal meets the minimum mileage 
separations for both co-channel 
and adjacent channel operation 
with a minimum co-channel sepa- 
ration of 188 miles. It was further 
stated that there are approximate- 
ly 92,000 VHF receivers in the 
WKY-TV service area at the pres 
ent time, and it was contended 


%2Qn June 25, 1951, WKY filed a peti- 
tion requesting that the order to show 
cause be severed from this proceeding 
and that a formal hearing be held 


thereon. This petition was dismissed 
without prejudice as premature by 
Commission Order (FCC 51-696) of 


July 11, 1951. In its statement filed in 
this proceeding on October 15, 1951, 
WKY stated that if in light of the evi- 
dence submitted therein the Commis- 
sion is not satisfied that the operation 
of Station WKY-TV should remain on 
Channel 4, it “renews its Petition here- 
tofore filed and requests the full, com- 
plete and fair hearing upon specified 
issues, to which it is entitled by law 
and the Commission’s Rules and Reg- 
ulations, prior to the final adoption 
of any rule or regulation which would 
preclude the continued operation of 
WKY-TV on Channel 4.” 
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that if WKY-TV were required to 
shift to Channel 7, a large number 
of persons would be compelled to 
install either new or modified an- 
tennas in order to continue to re- 
ceive service from WKY-TV and 
that the proposed shift to Channel 
7 would result in a disruption of 
service to the public during the 
period of conversion. It was also 
asserted that the cost to the licen- 
see for effecting the change pro- 
posed by the Commission would 
exceed $138,000. 

(c) The counterproposal of WKY 
would result in the following co- 





of such channels in the VHF and 
the UHF as will adequately serve 
the needs of education. No objec- 
tion was filed to this proposed 
reservation. 
Tulsa 

626. (a) Counterproposal of All 
Oklahoma Broadcasting Company. 
All Oklahoma Broadcasting Com- 
pany requested the assignment of 
Channel 8 to Tulsa by making the 
following changes in the proposed 
assignments: 


Third Notice 





(f) Statement in Support of 
Southwestern Sales Counterpro- 
posal. Southwestern Sales Corp., 
Tulsa, Oklahoma, urged that the 
size, industrial development and 
strategic location of Tulsa _ evi- 
denced the need of that community 
for an additional VHF channel. 
It was also urged that the addi- 
tional VHF channel may be as- 
signed to Tulsa without violating 





Counterproposal 


City VHF Channel UHF — VHF Channel UHF Channel 
v No. No. 


No. 


No. 











- . . I sk " klah 8 39, *45 + ,* 
channel assignment separations in Talon, Gadshanne oui i7;23° 2, 24,6, 98 is 
Zone II: 

Channel Cities Mileage the Commission’s minimum mileage 
11 Muskogee, Okla.-Lawton, Okla. 188 separation requirements. 
11 Muskogee, Okla.-Little Rock, Ark. 188 (g) The _ counterproposal of 


(d) Conflicting Counterproposals. 
The counterproposal of WKY is 
mutually exclusive with that of 
KTOK, Inc., Oklahoma City, and 
All Oklahoma Broadcasting Com- 
pany, and Southwestern Sales 
Corp., both of Tulsa. 

(e) Counterproposal of KTOK, 
Inc., Oklahoma City. KTOK, Inc., 
requested the assignment of Chan- 
nel 11 to Oklahoma City by mak- 
ing the following changes in pro- 
posed assignments: 


Third Notice 


City VHF Chan- 
nel No. 
Dodge City, Kansas 6 
Elk City, Oklahoma 12 
Lawton, Oklahoma 11 
Oklahoma City, Okla. . 7,9,*13 
Woodward, Oklahoma 8 
(f) Statement in Support of 
KTOK Counterproposal. KTOK, 


Inc., stated that Oklahoma City is 
the capital and largest city of 
Oklahoma and is centrally located 
in the state. It was urged that the 
addition of a VHF channel to Ok- 
lahoma City would provide addi- 
tional television service to 514,470 
persons in Central Oklahoma and 
would provide a net gain of addi- 
tional television service to sub- 
stantial number of persons. It was 
also urged that the co-channel and 
adjacent channel spacings result- 
ing from a grant of its counter- 
proposal would meet the minimum 
separations, and that the size and 
economic importance of Oklahoma 
City require the assignment of an 
additional VHF channel. 

(g) The KTOK counterproposal 
would create a 183-mile co-channel 
separation in Zone II between 
Woodward, Oklahoma, and Wich- 
ita Falls, Texas, on Channel 6. 
The minimum co-channel station 
separation for this zone is 190 
miles. 

(h) Conflicting Counterproposals 


to the KTOK Counterproposal. 
The counterproposal of KTOK, 
Inc., is mutually exclusive with 


the counterproposal of WKY Ra- 
diophone Company and the South- 
western Publishing Company, Fort 
Smith, Arkansas; Southwestern 
Sales Company and All Oklahoma 
Broadcasting Company, both of 
Tulsa. 

(i) The Oklahoma City Educa- 
tional Reservation. The Oklahoma 
Agricultural and Mechanical Col- 
lege, Stillwater, Oklahoma, and 
JCET supported the reservation of 
VHF Channel 13 at Oklahoma City. 
The JCET submitted a resolution 
of the Legislature of the State of 
Oklahoma urging the reservation 





'8The counterproposal of the South- 
western Publishing Company at Fort 
Smith, Arkansas, is denied elsewhere 
in this Report for the reasons there 
stated. . 
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(b) Statement in Support of All 
Oklahoma Counterproposal. All 
Oklahoma Broadcasting Company 
urged that Tulsa is a large metro- 
politan area which serves as the 
trade, service, entertainment and 
cultural center for eastern Okla- 
homa and adjoining areas of 
Kansas, Missouri, and Arkansas; 
that Tulsa has experienced the 


Counterproposal 
UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
23 4+ 23 
15 8+ 15 
*28,34 12+ *28,34 
19,25 7,9,114,*13 19,25 
6+ 





largest growth of any city in Okla- 
homa in the 10 year period since 
the 1940 census; that the assign- 
ment of Channel 11 to Muskogee 
and Channel 8 to Tulsa would meet 
the Commission’s requirements; 
and that under the counterproposal, 
an additional channel and service 
would be provided to Tulsa with 
no reduction in the service which 
would be afforded under the Third 
Notice. It was urged that the 
grant of the counterproposal would 
provide a more fair, efficient and 
equitable distribution of television 
facilities than does the Commis- 
sion’s plan. 


(c) The All Oklahoma counter- 
proposal would create the follow- 
ing co-channel separations in Zone 
II below 190 miles: 


Channel Cities Mileage 
ll Muskogee, Okla.- 
Lawton, Okla. 188 
ll Muskogee, Okla.- 
Little Rock, Ark. 188 
(d) Conflicting Counterproposal 
to All Oklahoma Broadcasting 
Company Counterproposal. The 
counterproposal of All Oklahoma 


Broadcasting Company is mutually 
exclusive with that of WKY Radio- 
phone Company, and KTOK, Inc., 
Oklahoma City; Southwestern 
Sales Company, Tulsa; and South- 
western Publishing Company, Fort 
Smith, Arkansas. 

(e) Counterproposal of South- 
western Sales Corporation. South- 
western Sales Corporation has re- 
quested the assignment of Channel 
11 to Tulsa by making the follow- 
ing changes in the proposed as- 
signments: 


Third Notice 


Southwestern Sales would create a 
187 mile co-channel separation on 
Channel 11 between Elk City, Okla- 
_ and Lubbock, Texas, in Zone 


(h) Conflicting Counterproposals 
to Southwestern Sales Corp. Coun- 
terproposal. The counterproposal 
of Southwestern Sales Corp. is 
mutually exclusive with the coun- 
terproposals of WKY Radiophone 
Company; Southwestern Publish- 
ing Company, Fort Smith, Arkan- 
sas; ** KTOK, Inc., Oklahoma City 
and All Oklahoma Broadcasting 
Company, Tulsa. 

(i) The Tulsa Educational Re- 
servation. The JCET supported 
the reservation and submitted a 
resolution of the Legislature of the 
State of Oklahoma urging the 
Commission to reserve such chan- 
nels in the VHF and the UHF as 
will adequately serve the needs of 
education. No objection was made 
to the proposed reservation. 


(j) The Lawton Educational Re- 
servation. The JCET and the State 
Department of Public Instruction 
supported the reservation of Chan- 
nel 28 in Lawton for non-commer- 
cial educational use. No oppositions 
to this reservation were filed. 

Conclusions: Additional Assign- 
ment to Oklahoma City, Tulsa, and 
the WKY Counterproposal 

627. The foregoing conflicting 
counterproposals consist of (1) a 
request by WKY Radiophone Com- 


84 WREC Broadcasting Service and 
WMPS, Inc., both of Memphis, Tenn., 
have requested the assignment of a 
fourth VHF channel to Memphis, in 
alternate counterproposals. The first 
counterproposal requested the deletion 
of Channel 3 from Blytheville, Ark- 
ansas, and the assignment of that chan- 
nel to Memphis. The second alterna- 
tive counterproposal requested 19 VHF 
changed assignments in 14 cities and 5 
states. This second alternative counter- 
proposal is in conflict with the counter- 
proposals of the Tulsa, Oklahoma City 
and Fort Smith parties. In view of 
our decision elsewhere in this Report 
to grant the first alternative request 
to delete Channel 3 from Blytheville 
and the assignment of that channel to 
Memphis, we will not discuss the second 
alternative counterproposal of WREC 
and WMPS further in this connection. 
In addition, the counterproposal of 
Sherman Television Company, Sher- 
man, Texas, is in conflict with the 
counterproposal of Southwestern Sales 
Corporation. In view of our decision 
elsewhere in this Report to deny the 
counterproposal of Sherman Television 
Company, that counterproposal will 
not be discussed further in this con- 
nection. 





Counterproposal 


City VHF Channel UHF Channel VHF Channel UHF Channel 
No. No. No. No. 
Elk City, Oklahoma 12 15 #11 15 
Lawton, Oklahoma 11 *28, 34 +12 *28, 34 
Tulsa, Oklahoma 2, *4,6 17, 23 2, *4, 6, F11 17, 23 
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pany to retain Channel 4 
sently licensed to WKY-TV, (g, 
requests by various parties seg}. 
ing the addition of a fourth VHp 
assingment to Tulsa, and (3) , 
request seeking a fourth VHF x 
signment to Oklahoma City, ~ 

628. The WKY counterpropogy 
would create a co-channel assigy. 
ment separation below the adoptaj 
190 mile minimum for Zone J 
The distance between Muskogs 
and Little Rock is 188 mile 
The KTOK counterproposal wo, 
create one co-channel assignmer 
separation below the minimum », 
Channel 6 between Woodwa,y 
Oklahoma and Wichita Falls, Tex; 
The distance between these cop. 
munities is 183 miles. The All Okj. 
homa counterproposal would creg; 
the same separation below the mip. 
imum as would the WKY counte. 
proposal.” The Southwestern Sal 
Corp. counterprosal would cregt 
one co-channel assignment sepan. 
tion below the minimum betwee 
Elk City, Oklahoma and Lubbor 
Texas, on Channel 11 of 187 mil« 
Since the counterproposals of th 
All Oklahoma Broadcasting (Cop. 
pany; KTOK Inc.; Southwestern 
Sales Corporation; and Whky 
Radiophone Company would resy}; 
in co-channel separations below the 
minimum provided by our decision 
herein, they are denied. 


Conclusions: WKY Show Cause 
Order 

629. Although we are unablet 
grant the WKY counterproposal 
the question remains whether th 
authorization for WKY-TV shoul 
be changed to specify operation m 
Channel 7 as proposed in the Thiri 
Notice. The Order to Show Cau 
was issued to WKY in an effort t 
“reduce interference, make avail. 
able a reasonable number of chan. 
nels and to effect the maximun 
utilization of VHF television chan. 
nels.” It was believed that th 
assignment of Channel 4 in Tul 
instead of Oklahoma City woul 
effect a more desirable utilization 
of the spectrum. It is true, hov- 
ever, that the assignment of Char. 
nel 4 in Oklahoma City would mee 
all required mileage spacings fa 
Zone II. For example, the closest 
co-channel assignment separation t 
WKY-TV on Channel 4 would lk 
Station KRLD-TV operating in 
Dallas, Texas, at a distance of 1% 
miles. 

630. We have in this proceedin 
followed the principle that we wouli 
not compel an existing licensee t 
change frequencies except for con- 
pelling considerations such as the 
removal of a very low mileage sep- 
aration. In view of the circum 
stances discussed above, and upd 
reconsideration of the whole record 
we do not believe that WKY shoul 
be required to change frequencies 
Accordingly, we have assigne 
Channel 4 to Oklahoma City, ant 
are withdrawing the Show Cau 
Order to WKY. If the assignmet 
of Channel 4 is maintained in Okie: 
homa City, the assignment @ 
Channel 4 in Tulsa must be deleted 
since Tulsa and Oklahoma City att 
only 98 miles apart. Howevel 
Channel 4 can be replaced in Tuls 








133 It would also create a 188 mile & 
signment separation between Muskoge 
and Lawton. This separation would b 
eliminated by our decision herein shift 
ing Channel 11 from Lawton _to 

In its place, however, would be a # 
mile separation between Tulsa ai 
Muskogee on Channel 11. 
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by shifting Channel 11 from Law- 
ton to Tulsa. In turn, Channel 11 
in Lawton can be replaced by shift- 
ing Channel 7 from Oklahoma City 
to Lawton. The assignment of 
Channel 7 in Lawton and Channel 
11 in Tulsa would meet the re- 
quired minimum assignment. sep- 
grations for Zone II. Accordingly, 
Channel 4 will be deleted from 
Tulsa and assigned to Oklahoma 
City; Channel 11 will be deleted 
from Lawton and assigned to Tulsa; 
and Channel 7 will be deleted from 
Oklahoma City and assigned to 
Lawton. 


Conclusions: Educational Reserva- 
tion in Tulsa 

631. We are of the view that the 
record supports the basis for re- 
serving a channel in Tulsa for non- 
commercial educational use in 
Tulsa. In the Third Notice the 
Commission proposed that Channel 
4 be so reserved. However, as 
noted above, Channel 4 must be de- 
leted from Tulsa in light of our 
decision to withdraw the order to 
show cause to WKY. It was also 
noted above that VHF Channel 11 
is being assigned in Tulsa to re- 
place Channel 4. Accordingly, VHF 
Channel 11 will be reserved for 
non-commercial educational use in 
Tulsa. 


Conclusions: Educational Reserva- 
tion in Oklahoma City and 
Lawton 
632. On the basis of the record 
the reservations of Channel 13 in 
Oklahoma City and Channel 28 in 
Lawton for non-commercial educa- 

tional use are finalized. 
Final Assignments and 
Reservations 
633. The following assignments 
and reservations are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
Oklahoma City, Okla. 4, 9, *13 19, 25 
Tulsa, Okla. 2, 6, *11 17, 23 
Lawton, Okla. 7 *28, 34 
MEMPHIS, TENNESSEE, AND 


BLYTHEVILLE, ARKANSAS 
634. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the following assignments and 
reservation: : 
UHF 
Channel 
No. 


VHF 
Channel 


City No. 


Blytheville, Arkansas 3 64 
Memphis, Tennessee 5, *10, 13 42, 48 


(b) Census Data. The standard 
metropolitan area of Memphis has 
a population of 482,000 and the City 
of Memphis has a population of 
396,000. The City of Blytheville has 
a population of 16,000. 

(c) Existing Stations. Memphis 
Publishing Company is licensed for 
the operation of Station WMCT at 
Memphis on Channel 4. The Com- 
mission ordered the Memphis Pub- 
lishing Company to show cause 
why the license of WMCT should 
not be modified to specify opera- 
tion on Channel 5 in lieu of Channel 
4. No opposition to the Commis- 
sion’s Show Cause Order was filed 
by Memphis Publishing Company. 

(d) Alternative Counterproposal 
of Hoyt B. Wooten d/b as WREC 
Broadcasting Service and WMPS, 
Inc. WREC Broadcasting Service 
and WMPS, Inc., requested the addi- 
tional assignment of a VHF chan- 
nel to Memphis in two alternative 
counterproposals. In the first alter- 
native counterproposal it was re- 
quested that VHF Channel 3 be de- 
leted from Blytheville and assigned 
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to Memphis, and that UHF Chan- 
nels 17 and 23 be assigned to 
Blytheville in place of Channel 3 
as follows: 


Third Notice 
UHF Channel 


VHF Channel 





The alternative counterproposal 
of WREC and WMPS would result 


Counterproposal I 
VHF Channel UHF Channel 
No. No. 


City No. No. 

Blytheville, Ark 3 64 7 +17, #23, 64 

Memphis, Tenn. 5, *10, 13 42, 48 #3, 5, *10, 13 42, 48 
(e) Statement in Support of 


WREC and WMPS Counterproposal 
I. WREC and WMPS urged that 
the size, population and economic 
importance of Memphis warranted 
the addition of a VHF channel and 
that Channel 3 could be assigned 
to Memphis without violating any 
of the Commission’s standards for 
minimum separation of co-channel 
or adjacent channel assignments. 
It was pointed out that the near- 
est assignment of Channel 3 would 
be at Jackson, Mississippi, a dis- 
tance of 197 miles from Memphis; 
that more than half the population 
that would be served by the opera- 
tion of Channel 3 at Blytheville 
resides in the State of Tennessee 
in areas which have no common 
identity of interest with Blythe- 
ville; that Memphis is a vastly 
more important economic market 
than Blytheville and that the rural 


population surrounding  Blythe- 
ville are more dependent on 
Memphis than upon Blytheville; 


and that it was unlikely that the 
assignment of Channel 3 in Blythe- 
ville would result in the operation 
of that facility with maximum 
power. Finally, it was asserted that 
the operation of the UHF channel 
in Blytheville would be adequate to 
serve the needs of that community 
for television service. 

(f) Opposition to WREC and 
WMPS Counterproposal I. Harold 
L. Sudbury, Blytheville, Arkansas, 
supported the assignments pro- 
posed by the Commission for 
Blytheville and opposed the Mem- 
phis counterproposal. In the op- 
position it was stated that Blythe- 
ville is situated in a large farm- 
ing and rural area and would be 
best served by a lower VHF chan- 
nel; that because of the rural area, 
extensive coverage was required in 
order to reach several hundred 
thousand persons; that no showing 
had been made by the Memphis 
parties of a need for the specific 
use of Channel 3 at Memphis; and 
that the assignments proposed by 
the Commission would result in a 
fair and equitable distribution of 
the available frequencies. 

(g) Alternative Counterproposal 
2 of WREC and WMPS. In alter- 
native counterproposal 2 WREC 
Broadcasting Service and WMPS, 
Inc. requested the addition of a 
VHF channel to Memphis by mak- 
ing the following changes in the 
assignments proposed in the Third 
Notice: 


Third Notice 
VHF Channel UHF Channel 
No. No. 


in the following co-channel separa- 


tions in Zone II: 


Channel Cities Mileage 
3 Little Rock, Ark.- 
Springfield, Mo. 180 
8 Little Rock, Ark.- 
Muskogee, Okla. 188 
10 Jackson, Tenn.- 
Birmingham, Ala. 184 
(h) Oppositions and Conflicting 
Counterproposals to WREC and 
WMPS Alternative Counterpro- 


posal 2. Oppositions and mutually 
exclusive counterproposals to the 
alternative counterproposals of 
WREC Broadcasting Service and 
WMPS, Inc., were filed by the fol- 
lowing parties: Southwestern Pub- 
lishing Co., Fort Smith, Arkansas; 
Voice of Longview, Longview, 
Texas; Memphis Publishing Com- 
pany, Memphis, Tennessee; WKY 
Radiophone Co., Oklahoma City, 
Oklahoma; Harold L. Sudbury, 
Blytheville, Arkansas; KTOK, Inc., 
Oklahoma City, Oklahoma; All 
Oklahoma Broadcasting Co., Tulsa, 
Oklahoma; and Southwestern Sales 
Corporation, Tulsa, Oklahoma. 

(i) The Memphis’ Educational 
Reservation. The Board of Educa- 
tion of the Memphis City Schools, 
The Memphis Chamber of Com- 
merce, Shelby County Department 
of Education, Southwestern Uni- 
versity and the JCET supported 
the reservation of VHF Channel 
10 in Memphis for use by a non- 
commercial educational _ station. 
The JCET stated that an educa- 
tional television committee had 
been formed in Memphis and the 
Mayor of Memphis had appointed 
the President of the Board of Edu- 
cation of the Memphis City Schools 
as its Chairman in April, 1951. The 
Board of Education of the Memphis 
City Schools stated that it was 
using television to some extent in 
the schools and that the necessary 
finances would become available in 
the near future. No objection was 
filed to the proposed reservation. 


Conclusions: Memphis Educa- 
tion Reservation 
635. On the basis of the record 
the reservation of Channel 10 in 
Memphis for non-commercial edu- 
cational use is finalized. 


Conclusions: Additional Assign- 
ment to Memphis 

636. It is our view that the rec- 

ord supports the basis for the as- 

signment of a third commercial 

VHF channel to the Memphis area. 





Counterproposal 2 
VHF Channel UHF Channel 
v No. 


City No. 

Blytheville, Ark. 3 64 #13 64 

El Dorado, Ark. 10 26 +7 26 

Fort Smith, Ark. 5 *16, 22 +11 *16, 22 

Hot Springs, Ark. 9 52 412 52 

Jonesboro, Ark. 8 39 74 39 

Little Rock, Ark. *2, 4,11 17, 23 +*3, $5, #8 17, 23 

Pine Bluff, Ark. 7 36 +10 36 

Alexandria, La. 11, 13 +8, 13 

Monroe, La. 8 43 +4 43 

Shreveport, La. 2, 32 #2, #11 

State College, Miss. *2 +4 

Jackson, Tenn. 9 16 . +10 16 

Memphis, Tenn. 5, *10, 13 42, 48 2, $7, #*9, F11 42, 48 

Tyler, Texas 7 19 12 19 
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We believe that the size, popula- 
tion and economic importance of 
the City of Memphis warrant this 
additional assignment. It has been 
proposed that this be accomplished 
by the deletion of VHF Channel 
3 from Blytheville, a community 
of approximately 16,000 persons 
and the substitution of a UHF 
channel in that community. In 
view of the relative size, popula- 
tion and economic importance and 
resources of the City of Memphis 
as compared with the City of 
Blytheville, we believe the record 
supports the basis for the dele- 
tion of Channel 3 from Blytheville 
and the assignment of that channel 
to Memphis. The second alterna- 
tive counterproposal would result 
in three co-channel separations 
below the minimum adopted for 
Zone II and must be denied. 

637. WREC and WMPS sug- 
gested the assignment of UHF 
Channels 17 and 23, in addition to 
Channel 64 proposed for Blythe- 
ville in the Third Notice, to Blythe- 
ville to replace VHF Channel 3. It 
is our view, however, that 2 UHF 
channels are adequate to meet the 
needs of the Blytheville community. 
Further, since the assignment of 
either Channel 17 or 23 would re- 
sult in a co-channel assignment 
spacing below the minimum for 
Zone II we are making UHF Chan- 
nel 74 available to Blytheville. 

638. Accordingly, the first alter- 
native counterproposal of Hoyt B. 
Wooten d/b as WREC Broadcast- 
ing Service and WMPS, Inc. is 
granted, insofar as it requests the 
assignment of Channel 3 to Mem- 
phis and the second alternative 
counterproposal is denied. 


Conclusions: Show Cause Order 
639. An appropriate authoriza- 
tion will be issued to Memphis Pub- 


lishing Company to specify opera- 
tion of WMCT on Channel 5. 


Final Assignments and Reservation 


640. The following assignments 
and reservation are adopted: 


VHF UHF 
Channel Channel 
City No. No. 


Blytheville, Ark. 
Memphis, Tenn. 


64, 74 


3, 5, *10, 13 42, 48 


TEMPLE, TEXAS 

641. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
two channels to Temple: UHF 
Channels 16 and 22. 

(b) Census Data. Phe popula- 
tion of Temple is 25,000. 

(c) Counterproposal of Bell 
Broadcasting Company. Bell Broad- 
casting Company, Temple, Texas, 
requested the additional assign- 
ment of Channel 6 to Temple. No 
other changes in the assignments 
proposed in the Third Notice were 
requested. 

(d) Statement in Support of Bell 
Broadcasting Company Counter- 
proposal. Bell Broadcasting Com- 
pany contended that since the 
closest cities to Temple having 
VHF assignments under the Third 
Notice are Waco, 30 miles to the 
north, and Austin, 61 miles to the 
south, Temple would not receive 
reliable VHF service. It was 
pointed out that Fort Hood, con- 
taining approximately 35,000 mili- 
tary personnel, was located in the 
western portion of Bell County, 25 
miles from Temple and that Temple 
contains several large private hos- 
pitals, in addition to a large vet- 
erans hospital. It was also con- 
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tended that a UHF channel would 
not be adequate to cover the entire 
Temple trading area and that a 
VHF facility was, therefore, neces- 
sary. 

(e) Channel 6 at Temple would 
be 183 miles from the co-channel 
assignment at San Angelo, Texas. 
Both Temple and San Angelo are 
situated in Zone II. 

(f) Conflicting Counterproposals 
and Oppositions to the Bell Broad- 
casting Company Counterproposal. 
The Bell Broadcasting Company 
counterproposal does not conflict 
with any other counterproposal nor 
have any oppositions been filed 
thereto. 


Conclusions 


642. The counterproposal of Bell 
Broadcasting Company would as- 
sign Channel 6 to Temple, at a 
distance of only 183 miles from 
the assignment of Channel 6 at San 
Angelo. Since both Temple and 
San Angelo are located within 
Zone II, the counterproposal does 
not meet the 190 mile minimum 
assignment separation. Accord- 
ingly, the counterproposal of Bell 
Broadcasting Company is denied. 


Final Assignments 


643. The following assignments 
are adopted: 


UHF 
City Channel No. 
Temple 16, 22 


BRECKENRIDGE, TEXAS 


644. (a) Proposed Assignments. 
In the Third Notice the .Commis- 
sion proposed the assignment of 
one channel, UHF Channel 14, to 
Breckenridge. 

(b) Census Data. The popula- 
tion of Breckenridge is 7,000. 

(c) Counterproposal of Stephens 
County Broadcasting Company. 
Stephens County’ Broadcasting 
Company, Breckenridge, requested 
the additional assignment of Chan- 
nel 7 to Breckenridge. This coun- 
terproposal conflicted with the 
counterproposal of Trinity Broad- 
casting Corporation, Dallas, Texas, 
and an opposition thereto was filed 
by the Trinity Broadcasting Cor- 
poration. Sworn evidence in sup- 
port of the Stephens County Broad- 
easting Company, which in ac- 
cordance with Paragraph 10 of the 
Order of Hearing Procedure (FCC 
51-739) issued in the proceeding 
was due on October 15, 1951, was 
not timely filed. On February 1, 
1952, Stephens County Broadcast- 
ing Company filed a “petition for 
leave to file late statement and 
exhibit” in support of its counter- 
proposal. It was alleged therein 
that “Due to a misunderstanding 
of the procedure adopted by the 
Commission in its Order of July 
25, 1951, [its] consultant did not 
prepare the necessary supporting 
data until a very recent date.” It 
was urged that the filing of sworn 
evidence at this late.date would not 
unduly retard the instant proceed- 
ing nor prejudice any parties 
thereto. 

Conclusions 


645. We are of the view that the 
aforesaid petition does not make 
the requisite showing of good cause 
for the acceptance of sworn evi- 
dence filed more than three months 
late. The petition for late filing is 
therefore denied and the sworn 
evidence in support of the Stephens 
County Broadcasting Company is 
not accepted in this proceeding. In 
light of our above action, no sworn 
evidence in support of the counter- 
proposal is before us and, accord- 
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ingly, this counterproposal and 
the opposition relating thereto will 
not be considered further in this 
Report. 
Final Assignments 

646. The following assignment is 

adopted: 
UHF 

City Channel No. 
Breckenridge, Texas 14 


SHERMAN, DENISON AND 
DENTON, TEXAS 
647. (a) Proposed Assignments 


and Reservation. In the Third 
Notice the Commission proposed 
the following assignments and 
reservation: 
VHF UHF 
Channel Channel 
City No. No. 
Sherman 46 
Denison 52 
Denton *2 17 
(b) Census Data. The popula- 


tion of Sherman is 20,000, the popu- 
tion of Denison is 18,000 and the 
population of Denton is 21,000. 


Sherman 

648. (a) Counterproposal of 
Sherman Television Company. Sher- 
man Television Company, Sher- 
man, requested the additional as- 
signment of VHF Channel 12 to 
Sherman. No other changes in the 
assignments proposed in the Third 
Notice were requested. 

(b) Statement in Support of 
Counterproposal of Sherman Tele- 
vision Company. Sherman Tele- 
vision Company contended that the 
Sherman area would probably not 
receive VHF service under the 
Third Notice since it is not located 
near any city to which the Com- 
mission has proposed the assign- 
ment of VHF channels. It was 
alleged that the proposed VHF 
facility in Sherman would serve 
“well over 100,000 people,” and 
that during the summer vacation 
period this number would be ma- 
terially increased. 

(c) Under the Sherman counter- 
proposal, Channel 12 at Sherman 
would be 183 miles from Shreve- 
port, Louisiana. Both Sherman and 
Shreveport are situated within 
Zone II. 

(d) Conflicting Counterproposals 
and Oppositions to the Sherman 
Television Company Counterpro- 
posal. The Sherman Television 
Company counterproposal conflicts 
with the counterproposals of 
KTOK, Inc., Oklahoma City, Okla- 
homa, and ‘Voice of Longview, 
Longview, Texas. In addition, an 
opposition to the Sherman Televi- 
sion Company counterproposal was 
filed by KTOK, Inc. 

Denison 


649. (a) Counterproposals of 
Red River Valley Broadcasting 
Corporation and Red River Publish- 
ing Company. Counterproposals 
were filed by Red River Valley 
Broadcasting Corporation and Red 
River Valley Publishing Company, 
both of Sherman, requesting the 
additional assignment of VHF 
Channel 10 to Sherman-Denison, to 
be accomplished by substituting a 
UHF channel for VHF Channel 2 
in Denton and by making the fol- 
lowing other changes from the as- 
signments proposed in the Third 
Notice: 


Third Notice 
UHF Channel 
No. 


VHF Channel 
City No. 
Sherman, Texas 
Denison, Texas 


Denton, Texas *2 
Sherman-Denison, Texas 
Fort Worth, Texas 5, 10 


Waxahachie, Texas 
Hillsboro, Texas 
Weatherford, Texas 
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(b) Statement in support of the 
Red River Valley Broadcasting 
Corporation and the Red River 
Valley Publishing Company Coun- 
terproposals. Red River Valley 
Broadcasting Corporation and Red 
River Valley Publishing Company 
noted that Denison, Texas, is lo- 
cated approximately eight miles 
from Sherman and contended that 
Sherman and Denison are situated 
so closely together they should be 
considered as one area. It was sub- 
mitted that Sherman-Denison con- 
tains the largest concentration of 
population in northern Texas, and 
that with the exception of Dallas, 
located about 60 miles to the south, 
and Fort Worth farther to the 
southwest, there are no major 
population centers within 125 miles 
of Sherman-Denison. It was urged 
that the assignment of a VHF 
channel rather than a UHF channel 
to Sherman-Denison would result 
in service to a larger portion of the 
trade area. It was alleged that a 
UHF station would serve 100% of 
the Denton trade area as compared 
with only 81.2% of the Sherman- 
Denison trade area, while a VHF 
assignment would serve 94.8% of 
the Sherman-Dension area. 

(c) The assignment of Channel 
10 to Sherman-Denison would be 
accomplished by substituting UHF 
Channel 46 in Denton for VHF 
Channel 2, where it is reserved for 
non-commercial educational use, 
and by substituting Channel 2 in 
Fort Worth for Channel 10; Chan- 
nel 63 in Waxahachie for Channel 
45; and Channel 45 in Hillsboro for 
Channel 63. It was noted by Red 
River Valley that these changes 
would result in two UHF channels 
widely spaced in the spectrum, 
Channels 17 and 46, being assigned 
to Denton. It was suggested that 
instead Channels 46 and 52 could 
be assigned to Denton by substi- 
tuting Channel 52 in Denton for 
Channel 17; Channel 17 in Sher- 
man-Denison for Channel 52; and 
Channel 54 in Weatherford, Texas, 
for Channel 51. 

(d) Denison is 172 miles from 
Tulsa, Oklahoma, where Channel 17 
is assigned. Weatherford is 169 
miles from Bryan, Texas, where 
Channel 54 is assigned. Denison 
and Weatherford are situated with- 
in Zone II, and Bryan is situated 
within Zone III. 

(e) Conflicting Counterproposals 
and Oppositions to the Red River 
Valley Broadcasting Corporation 
and the Red River Valley Publish- 
ing Company Counterproposals. 
The Red River Valley counterpro- 
posals conflict with the Trinity 
Broadeasting Corporation counter- 
proposals for Dallas, Texas; and 
oppositions thereto have been filed 
by the Trinity Broadcasting Corpo- 
ration and the Houston Post Com: 
pany, Houston, Texas. 


Denton 


650. The Denton Educational 
Reservation. VHF Channel 2 was 
reserved by the Third Notice for 
non-commercial educational use in 
Denton as a “primarily educational 
center.” North State Texas Col- 
lege of Denton filed a statement 





Proposed Changes 
VHF Channel UHF Channel 
No. 


No. 
46 + 
52 + 
17 + #*46, #52 
+10 +17 
20, *26 #2,5 20, *26 
45 +63 
63 +45 
51 +54 





supporting the above reservatig, 
noting that the College was jp. 
terested in television as a Medium 
for general public instruction ang 
that the Board of Regents had 
pledged its support in this ep, 
deavor. The JCET also filed a state. 
ment supporting the reservation jp. 
cluding within its presentation a 
statement of the Texas State (yj, 
lege for Women at Denton indicat. 
ing that it would support and par. 
ticipate in the establishment of , 
non-commercial educational statioy 
at Denton. 


Conclusions: Additional Assign. 
ment of Channel 12 in 


Sherman 
651. The Sherman Television 
Company counterproposal woul 


assign Channel 12 to Sherman aj 
a distance of only 183 miles fron 
Shreveport, Louisiana. Since both 


Sherman and Denison are situate | 


within Zone II, this assignmen; 
would violate the required 190 mile 
minimum assignment separation 
for this zone. Accordingly, the 
Sherman Television Company coup. 
ter proposal is denied. 


Conclusions: The Denton Educa. 
tional Reservation and Channel 
10 in Sherman-Denison 


652. In order to accomplish the 
assignment of Channel 10 in Sher. 
man-Denison, the Red River Valley 
Broadcasting Company and Red 
River Valley Publishing Company 
counterproposals would substitute 
UHF Channel 46 in Denton for 
VHF Channel 2 reserved for non. 
commercial educational use. VHF 
Channel 2 was assigned and re. 
served in Denton as a “primarily 
educational center.” As noted else- 
where in this Report, we have as 
an assignment principle, assigned 
VHF channels to primarily educa- 
tional centers where VHF channels 
were available. We see no reason, 
on the basis of the record in this 
proceeding, for deviating from this 
principle in order to make possible 
the assignment of a VHF channel 
in Sherman-Denison. We are of the 
view, therefore, that Channel 2 
should not be deleted from Denton. 
Furthermore, the suggested 
changes in order to assign UHF 
Channels 46 and 52 to Denton in- 
stead of UHF Channels 17 and 46 
would require violations of min- 
imum assignment separation re- 
quirements. In order to make the 
above assignments, Channel 54 
would be assigned to Weatherford 
and Channel 17 to Sherman-Deni- 
son. Weatherford is only 169 miles 
from Bryan where Channel 54 is 
also assigned and Denison is only 
172 miles from Tulsa where Chan- 
nel 17 is also assigned. All of the 
above communities are situated in 
Zone II and accordingly the pro- 
posed assignments would not meet 
the 175 mile minimum separation 
required for UHF co-channel as- 
signments in this Zone. The coun- 
terproposals of Red River Valley 
Broadcasting Corporation and Red 
River Valley Publishing Company 
are therefore denied. 

Final Assignments and 
Reservation 


653. The following assignments 
and reservation are adopted: 


VHF UHF 

Channel Channel 

City No. No. 
Sherman, Texas 46 
Denison, Texas 52 
Denton, Texas *2 17 
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LONGVIEW, TEXAS 


654. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
two UHF channels to Longview, 
Texas: Channels 32 and 38. 

(b) Census Data. _The popula- 
tion of Longview is 25,000. 

(c) Counterproposal of Voice of 
Longview. Voice of Longview, 
Longview, Texas, requested the 
assignment of VHF Channel 12 to 
Longview, by substituting Channel 
10 in Shreveport, Louisiana, for 
Channel 12, Channel 5 in El Dorado, 
Arkansas, for Channel 10, as fol- 


lows: 


Third Notice 


(i) Statement in Support of East 
Texas Television Company Coun- 
terproposal. East Texas Television 
Company stated that within an 
area of 25 miles of Longview is a 
population of 121, 492 and 38,985 
housing units, and that Lufkin, on 
a comparable basis, has a popula- 
tion of 55,447 and 17,041 housing 
units. It was contended that Long- 
view, and its trade area, is able 
economically to support a VHF 
television broadcast facility while 
there is “serious and grave doubts 
that the Lufkin area could so sup- 


Proposed Changes 


VHF Channel UHF Channel VHF Channel UHF Channel 

City No. No. vO. No. 
To eview, Texas 412 32, 38 
Longview, Texas 32, 38 12 25 
Shreveport, La. 3,12 3, +10 
El Dorado, Ark. 10 26 +5 26 

Statement in Support of Sere 
- of Longview Counterpro- Port one.” It was urged that a VHF 


posal. Voice of Longview urged 
that the assignment of Channel 
12 to Longview could be accom- 
plished without depriving any other 
community of a television assign- 
ment. It was suggested that as 
an alternative to assigning Chan- 
nel 12 to Longview, Channel 32 or 
38, presently proposed for Long- 
view in the Third Notice, could be 
assigned to either Gilmer or 
Tatum, Texas, communities near 
Longview. Voice of Longview con- 
tended that wherever possible at 
least one VHF channel should be 
assigned to each community. 

(e) The Voice of Longview 
counterproposal would assign 
Channel 5 to El Dorado, Arkansas, 
182 miles from the co-channel as- 
signment of Channel 5 at Fort 
Smith, Arkansas. Both El Dorado 
and Fort Smith are situated within 
Zone II. 

(f) Conflicting Counterproposals 
and Oppositions to the Voice of 
Longview Counterproposal. Con- 
flicting counterproposals and op- 
positions to the Voice of Longview 
counterproposal were filed by East 
Texas Television Company, Long- 
view, Texas; Lamar Life Insurance 
Company, Jackson, Mississippi; and 
Sherman Television Company, 
Sherman, Texas. 

(g) In its opposition, East Texas 
Television Company opposed any 
removal of UHF Channel 32 or 38 
from Longview for assignment to 
Tatum or Gilmer. It was noted 
that the town of Tatum has a popu- 
lation of 599 persons; that it has 
less than 10 retail stores; and that 
Tatum cannot support a television 
station. The Gilmer population 
was alleged to be 4,114, and it was 
urged that this community also 
does not possess the economy neces- 
sary to maintain a television facil- 
ity. It was also noted that neither 
Tatum nor Gilmer has an AM or 
FM outlet. In addition to the fore- 
going, International Broadcasting 
Corporation, Shreveport, Louisiana, 
Supported the proposed assign- 
ments for Shreveport, including 
the assignment of Channel 12 but 
has not specifically opposed the 
Voice of Longview’s request to 
substitute Channel 10 in Shreve- 
port. 

(h) Counterproposal of East 
Texas Television Company. East 
Texas Television Company re- 
quested the additional assignment 
of Channel 9 to Longview by sub- 
stituting Channel 10 in Lufkin for 

hannel 9 as follows: 


Third Notice 
UHF Channel 


VHF Channel 


City No. 
Longview, Texas 
ufkin, Texas 9 


BROADCASTING e° 





television station in Longview 
would reach a large population in 
East Texas which would not re- 
ceive such service from any other 


station proposed in the Third 
Notice. East Texas submitted that 


the public interest, convenience and 
necessity requires the assignment 
of a VHF television assignment in 
this area. It was urged that Chan- 
nel 10 in Lufkin would be adequate 


to provide service to that com- 
munity. 

(j) The East Texas Television 
Company would utilize Channel 


9 in Longview co-channel with Hot 


Springs, Arkansas. East Texas 
Television Company alleged that 
the distance between these cities 


was 176 miles but gave no indica- 
tion as to how this measurement 
was obtained and it appears to be 
in error. Forest Capital Broadcast- 
ing Company, in its opposition, 
alleged that the distance between 
Longview and Hot Springs is 168 
miles. We find the distance to be 
approximately 170 miles. Channel 
10 at Lufkin would be 176 miles 
from the co-channel assignment of 
Channel 10 at El Dorado, Arkansas, 
and 180 miles from the co-channel 
assignment of Channel 10 at Fort 
Worth, Texas. All of the above 
cities are in Zone II with the excep- 
tion of Lufkin, which is in Zone III. 

(k) Conflicting Counterproposals 
and Oppositions to the East Texas 
Television Company Counterpro- 
posal. The counterproposal of East 
Texas Television Company conflicts 
with the counterproposal of Trinity 
Broadcasting Corporation, Dallas, 
Texas. Oppositions to the East 
Texas Television counterproposal 
have been filed by Trinity Broad- 
easting Corporation; Julius M. 
Gordon & Associates, Inc., Lufkin, 
Texas; and Forest Capital Broad- 
casting Co., Lufkin, Texas. 


Conclusions: Voice of Longview 
Counterproposal 


655. The Voice of Longview coun- 
terproposal in assigning Channel 12 
to Longview would assign Channel 
5 at El Dorado, Arkansas, only 182 
miles from the co-channel assign- 
ment at Fort Smith, Arkansas. 
Since both El Dorado and Fort 
Smith are situated in Zone II, this 
assignment would not meet the re- 
quired 190 mile minimum separa- 
tion for co-channel assignments in 


this Zone. Accordingly, the Voice 
of Longview counterproposal is 
denied. 





Proposed Changes 
VHF Channel UHF Channel 


No. No. No. 
32, 38 +9 32, 38 
46 +10 46 


Telecasting 





Conclusions: East Texas Television 
Company Counterproposal 

656. The East Texas Television 
Company counterproposal would 
assign Channel 9 in Longview at 
a distance of only 170 miles from 
Hot Springs, Arkansas, where this 
channel is assigned. This distance 
is well below the required 190 mile 
minimum separation for co-channel 
assignments in Zone II where these 
communities are situated. In addi- 
tion, in achieving the assignment 


of Channel 9 in Longview, East 
Texas Television Company would 
assign Channel 10 in Lufkin at a 


distance of only 176 miles from the 
co-channel assignment at El Do- 
rado, Arkansas, and 180 miles from 
the co-channel assignment at Fort 
Worth, Texas. Lufkin is situated 
in Zone III and Fort Worth and 
El] Dorado in Zone II. Accordingly, 
the counterproposal does not meet 
the 190 mile minimum co-channel 
assignment separation. In light of 
the above violations of the min- 
imum separation requirements, the 
East Texas Television Company 
counterproposal is denied. 


Final Assignments 


657. The 
are adopted: 


following assignments 
UHF 

Channel No. 
32, 38 


SAN ANTONIO AND VICTORIA 
TEXAS 

(a) Proposed Assignments 

Reservations. In the Third 

Notice the Commission proposed 

the following assignments and 

reservations: 


City 
Longview, Texas 


658. 
and 


VHF 
Channel 
City No. No. 
San Antonio, Texas 4, 5, *9, 12 35, 41 
Victoria, Texas 19 


UHF 
Channel 


(b) Census Data. The population 
of the San Antonio standard metro- 
politan area is 500,000 and of the 
City of San Antonio, 408,000. The 
population of Victoria is 16,000. 

(c) Existing Stations. San An- 
tonio Television Company is li- 
censed for the operation of Station 
KEYL on Channel 5 and Southland 
Industries, Inc., is licensed for the 
operation of Station WOAI-TV on 


Channel 4, both in San Antonio, 
Texas. 
(d) Counterproposal of Lack’s 


Stores, Inc. Lack’s Stores, Inc. re- 
quested the additional assignment 
of VHF Channel 12 to Victoria by 


substituting UHF Channel 23 in 
San Antonio for Channel 12, as 


follows: 


Third Notice 





tonio would still leave this city and 
its surrounding area with three 
VHF services. 

(f) Conflicting Counterproposals 
and Oppositions to Lack’s Stores, 
Inc., Counterproposal. No conflict- 
ing counterproposals have been 
filed. Oppositions to the counter- 
proposal of Lack’s Stores, Inc., 
have been filed by Texas State Net- 
work, Inc.,*” and the Walmac Com- 
pany, both of San Antonio. 

(g) Educational Reservation in 
San Antonio. St. Mary’s Uni- 
versity of San Antonio filed a state- 
ment in support of the reservation 
of Channel 9 in San Antonio for 
non-commercial educational use. 
The University stated that it was 
presently cooperating with the two 
commercial stations in San Antonio 
in providing programs of an educa- 
tional nature. It was noted that 
while the University had no definite 
solution for the problem of financ- 
ing, it proposed to work with other 
educational groups to find a means 
of establishing an educational tele- 
vision station. Additional support 
for the reservation was submitted 
by Our Lady of the Lake College 
at San Antonio. No oppositions to 
the proposed reservation were filed. 


Conclusions: Additional VHF 
Assignment for Victoria 


659. We are of the view that the 
record does not support the basis 
for assigning VHF Channel 12 to 
Victoria at the expense of deleting 
a VHF channel from San Antonio. 
In light of the wide disparity in 
population between San Antonio 
and Victoria, a community of 16,- 
000, we do not believe such an as- 
signment would be warranted. Ac- 
cordingly, the counterproposal of 
Lack’s Stores, Inc., is denied. 


Conclusions: Educational 
Reservation in San Antonio 


660. On the basis of the record 
the reservation of Channel 9 in 
San Antonio for non-commercial 
educational use is finalized. 


Final Assignments and Reservation 
661. The following assignments 


16 On November 6, 1951, Texas State 
Network, Inc., Fort Worth, Texas, filed 
a Motion to Strike the statement of 
Lack’'s Stores, Inc., filed October 15, 
1951, in support of its May 7, 1951 com- 
ments, alleging that the October 15, 
1951 statement constituted a new pro- 








Counterproposal 











: VHF Channel UHF Channel! VHF Channel UHF Channel 
City No. No. No. No. 
San Antonio, Texas 4, 5, *9, 12 35, 41 4, 5, *9, ¢ #23, 35, 41 
Victoria, Texas 19 412 19 
(e) Statement in Support of posal departing from the May 7, 1951 


Lack’s Stores, Inc. Counterproposal. 
Lack’s Stores, Inc. alleged that the 
nearest VHF assignments under 
the Commission’s plan were pro- 
posed for Corpus Christi, San An- 
tonio, Galveston and Houston, all 
at least 75 miles from Victoria. It 
was noted that these cities form a 
triangle, with Victoria roughly in 
the center; and, accordingly, it 
was submitted that large areas sur- 
rounding Victoria would not receive 
reliable VHF service under the 
Commission’s plan. It was urged 
that UHF would not be adequate, 
and that a UHF facility would not 
be utilized in Victoria in the fore- 
seeable future. It was contended, 
accordingly, that a maximum need 
for VHF service exists in Victoria. 
It was noted that the removal of 
one of the channels from San An- 
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comment and therefore not in conform- 
ity with Paragraph 5(b) of the Order of 


Hearing Procedure of July 25, 1951. 
The May 7, 1951 Comment of Lack’s 
Stores. Inc., proposed the assignment 


of VHF Channel 12 in Victoria, Texas, 
rather than to San Antonio, Texas, and 
the engineering affidavit attached there- 
to stated “it is anticipated that an addi- 
tional UHF facility can be made avail- 
able to San Antonio to replace the VHF 
facility removed.’ In its sworn state- 
ment of October 15, 1951, Lack’s Stores, 
Inc., proposed the assignment of VHF 
Channel 12 to Victoria instead of San 
Antonio with UHF Channel 23 to re- 
place the deletion of Channel 12 at San 
Antonio. The engineering affidavit at- 
tached thereto supports this assign- 
ment. On November 13, 1951, Lack’s 
Stores, Inc., filed an opposition to the 
Motion to Strike. We believe that the 
October 15, 1951 sworn statement of 
Lack’s Stores, Inc., is consistent with 
its Comment of May 7, 1951. Accord- 
ingly, the Motion to Strike is DENIED 
and the Lack’s Stores, Inc., statement 
is being considered in this proceeding. 
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and reservations are adopted: 


VHE UHF 
Channel Channel 
City No. No. 
San Antonio, Texas 4, 5, *9, 12 35, 41 
Victoria, Texas 19 


DALLAS, TEXAS 

662. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the assignment of five channels to 
Dallas, Texas; VHF Channels 4, 
8, and 13 and UHF Channels 23 
and 29, with Channel 13 reserved 
for non-commercial educational use. 

(b) Census Data. The Dallas 
standard metropolitan area has a 
population of 615,000 and the City 
of Dallas has a population of 
434,000. 

(c) Existing Stations. A. H. Belo 
Corporation is licensed for the 
operation of Station WFAA-TV on 
Channel 8 and KRLD Radio Cor- 
poration is licensed for the opera- 
tion of Station KRLD-TV on Chan- 
nel 4, both in Dallas. 

(d) Statement in Support of 
Proposed Assignments. A. H. Belo 
Corporation, Dallas, Texas, sup- 
ported the proposed assignments 
for Dallas. It was noted that the 
nearest co-channel assignment to 
Channel 8 in Dallas would be at 
Muskogee, Oklahoma, a distance 
of 220 miles, and the nearest adja- 
cent channel assignment would be 
Channel 7 at Tyler, Texas, a dis- 
tance of 92 miles. 

(e) Counterproposal of Trinity 
Broadcasting Corporation. Trinity 
Broadcasting Corporation, Dallas, 
requested the assignment of an ad- 
ditional VHF channel to Dallas by 
deleting Channel 8 from Dallas and 
substituting therefor Channels 7 
and 9, and making other changes as 
set forth below: 

Third Not 


ing on Channel 8, which Trinity 
Broadcasting Corporation would 
delete, this station would have to 
move from Channel 8 to Channel 7. 
Trinity Broadcasting Corporation 
urged that this “minor move within 
the upper half of the VHF band 
is an extremely simple one tech- 
nically and involves relatively little 
cost.” 


(g) The assignment of Channel 7 
at Dallas would result in a 182 mile 
co-channel separation between 
Dallas and Austin, Texas, where 
Channel 7 is assigned. The assign- 
ment of Channel 9 at Dallas would 
result in a 173 mile co-channel sep- 
aration between Dallas and Abilene, 
Texas, where Channel 9 is assigned. 
The assignment of Channel 8 at 
Tyler would result in a 179 mile 
co-channel separation between 
Tyler and Houston where Channel 
8 is assigned. The assignment of 
Channel 5 at Lufkin would result 
in a 180 mile co-channel separation 
between Lufkin and Fort Worth, 
Texas, where Channel 5 is assigned. 
Dallas, Fort Worth, Abilene and 
Tyler are all situated in Zone II. 
Houston, Lufkin and Austin are 
situated in Zone III. 

(h) Conflicting Counterproposals 
and Oppositions to the Trinity 
Broadcasting Corporation Counter- 
proposal. The Trinity Broadcast- 
ing Corporation’s counterproposal 
conflicts with the counterproposal 
of KTRH Broadcasting Company 
and Shamrock Broadcasting Com- 
pany, Houston, Texas; South Texas 
Television Company, Houston, 
Texas; Red River Valley Broad- 
casting Corporation and Red River 
Valley Publishing Company, Sher- 





ice Proposed Changes 





VHF Channel UHF Channel 


VHF Channel UHF Channel 
No. 





City No. No. No. 
Dallas, Texas 4, 8, *13 23, 29 4, #7, #9, *13 23, 29 
Tyler, Texas 7 19 +8 19 
Lufkin, Texas 9 46 #5 46 
Fort Worth, Texas 5, 10 20, *26 5, #11 20, *26 
Waco, Texas 1l *28, 34 +10 *28, 34 
Lawton, Oklahoma 11 *28, 34 +10 *28, 34 


(f) Statement in Support of 
Counterproposal of Trinity Broad- 
casting Corporation. Trinity Broad- 
casting Corporation pointed ott 
that of the three VHF channels 
provosed for Dallas in the Third 
Notice, two are presently in use 
and the last, Channel 13, is pro- 
posed to be reserved for non-com- 
mercial educational use. Accord- 
ingly, it was noted that under the 


proposed assignments, no VHF 
channels would be available for 


new commercial applicants in Dal- 
las. In view of the size of Dallas, 
its rapid growth, and its large and 
prosperous trading area, Trinity 
Broadcasting Corporation urged 
that the maximum number of “wide 
coverage television facilities” 
should be assigned. Trinity Broad- 
casting Corporation submitted that 
assigning only two VHF channels 
in Dallas for commercial purposes 
would create “monopolistic prob- 
lems of two dominant television 
networks in a large and prosperous 
area where competition should 
obviously be encouraged rather 
than limited.” It was argued that 
it would be possible to reassign 
VHF channels to five communities 
in Texas and one community in 
Oklahoma in such a way as not to 
reduce the number of VHF chan- 
nels proposed by the Commission 
for any of these communities while 
at the same time achieving an ad- 
ditional VHF channel in Dallas. 


Since Station WFAA-TV is operat- 
Page 78 ®@ 








man, Texas; East Texas Television 
Company, Longview, Texas; and 
Stephens County Broadcasting 
Company, Breckenridge, Texas.” 
In addition, oppositions to the 
Trinity Broadcasting Corporation 
counterproposal were filed by A. H. 
Belo Corporation, Dallas, Texas; 
Julius M. Gordon & Associates, 
Inc., Lufkin, Texas; KTRH Broad- 
casting Company and Shamrock 
Broadcasting Company, Houston, 
Texas; Lucille Ross Buford, licensee 
of Station KGKB, Tyler, Texas, and 
Oil Belt Television Company, 
Breckenridge, Texas.** 

(i) Educational Reservation. The 
JCET filed a statement supporting 
the reservation of Channel 13 in 
Dallas for non-commercial educa- 
tional use. It was urged that Dallas 
was a great metropolitan area with 
many schools and colleges and that 
it was important that Channel 13 
be reserved. No oppositions to the 
proposed reservation have been 
filed. 





1487 No sworn evidence in support of the 
Breckenridge counterproposal was ac- 
cepted for filing, and, accordingly, this 
comment will not be considered in this 
Report. 


88 Although Oil Belt Television Com- 
pany filed a comment in opposition to 
the counterproposal of Trinity Broad- 
casting Corporation on June 11, 1951, 
no sworn evidence was submitted in 
support of its oppositions; and, accord- 
ingly, the opposition will not be con- 
sidered further in this Report. 
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Conclusions: Additional Commercial 
VHF Assignments 

663. The Trinity Broadcasting 

Company counterproposal would 

assign an additional VHF channel 





Third Notice 
VHF Channel UHF Channel VHF Channel UHF Cham 
No. No. No. No 








City 
Lubbock 





Monahans 





to Dallas only by deviating from 
the required minimum mileage sep- 
arations. Channel 7 at Dallas would 
be only 182 miles from the co-chan- 
nel assignment at Austin; Channel 
9 at Dallas would be only 173 miles 
from the co-channel assignment at 
Abilene; Channel 8 at Tyler would 
be only 179 miles from the co- 
channel assignment at Houston; 
and finally, Channel 5 at Lufkin 
would be only 180 miles from the 
co-channel assignment at Fort 
Worth. Since all of these measure- 
ments are between cities in Zone 
II, or between cities in Zone II and 
Zone III, they do not meet the re- 
quired 190 mile minimum separa- 
tion for co-channel assignments. 
Accordingly, the counterproposal of 
Trinity Broadcasting Corporation is 
denied. 


Conclusions: Educational 
Reservation 


664. On the basis of the record, 
the reservation of VHF Channel 13 
in Dallas for non-commercial edu- 
cational use is finalized. 

Conclusions: Additional Channel 
for Dallas 

665. We are of the view that the 
assignment of an additional chan- 
nel in Dallas is warranted on the 
basis of the record.’” It was above 
noted that the counterproposal re- 
questing additional VHF channels 
for Dallas could not be granted. 
UHF Channel 73 in Dallas would 
meet the required mileage spacings 
for channel assignments in this 
zone. Accordingly, Channel 73 will 
be added to Dallas. 


Final Assignments and 
Reservation 
666. The following assignments 


and reservation are adopted: 


VHF UHF 


Channel Channel 
City No. No. 
Dallas, Texas 4, 8, *13 23, 29, 73 


AMARILLO, LUBBOCK AND 
MONAHANS, TEXAS 


667. (a) Proposed Assignments 


and Reservations. In the Third 
Notice the Commission proposed 


the following assignments and res- 
ervations: 


VHF UHF 
Channel Channel 
City No. No. 
Amarillo *2, 4, 5, 7, 10 ‘ 
Lubbock 11, 13 *20, 26 
Monahans 5 


(b) Census Data. The standard 
metropolitan area of Lubbock has 
a population of 101,000 with the 
City of Lubbock having a popula- 
tion of 72,000. The Amarillo stand- 
ard metropolitan area has a popu- 
lation of 87,000 and the City of 
Amarillo, a population of 74,000. 
The population of Monahans is 
6,000. 


Lubbock 
668. (a) Counterproposalof Plains 
Radio Broadcasting Company. 
Plains Radio Broadcasting Com- 
pany, Lubbock, Texas, requested 
188 See also our discussion above in con- 


nection with the addition of a UHF 
channel to Pittsburgh. 


BROADCASTING ® 


Amarillo *2, 4, 5,7, 10 *2, 4,7 7, 10 ee 
11, 13 #20, 26 
5 








the additional assignment of Cha, 
nel 5 to Lubbock by deleting tj 
channel from Amarillo, Texas, ani 
by making the following chang. 
in the assignments proposed jn {j, 
Third Notice: ‘ 
Proposed Changes 
















+5, 11, 13 +20, 25 
+9 






(b) Statement in Support , 
Plains Radio Broadcasting (yy, 
pany Counterproposal. Plains Raj 
Broadcasting Company pointed »: 
that the assignment of Channg: 
to Lubbock, rather than to Am, 
rillo, would provide three Vit 
channels to Lubbock, and four Vay 
channels to Amarillo. It was not 
that the population of Amaryl, 
and the population of Lubbock g, 
practically equal. Accordingly. ;| 
was urged that the assignment ;' 
Channel 5 to Lubbock rather thy, 
to Amarillo would effect a mo 
equitable distribution of teleyigsiy 
facilities. It was argued that ther 
is no valid reason why Amaril 
should be assigned five VHF chy. 
nels, with Lubbock only two. 

(c) It was pointed out that 4. 
though in 1940 Amarillo had a si. 
stantially larger population thy 
did Lubbock, during the past te 
years Lubbock has grown 124% } 
population. It is also noted that th 
1950 population figures for th 
metropolitan area of Lubbock ay 
substantially greater than those fy 
Amarillo. It was submitted thy 
because of the comparable size ,/ 
the two cities, and the comparab| 
amount of business done in eat 
city, a fair and equitable distriby. 
tion of television facilities requires 
that a comparable number of VHF: 
channels be assigned to each of the 
cities. The closest co-channel x. 
signment to Channel 5 at Lubboc 
would be 268 miles, while th 
closest adjacent channel assign. 
ment would be 161 miles. Chany 
9 at Monahans would be 205 mile 
from the closest co-channel assigr- 




















ment, and 150 miles from th 
closest adjacent channel assigr- 
ment. 


(d) Conflicting Counterproposak 
and Oppositions to the Plains Radi 
Broadcasting Company Counter 
proposal. No oppositions nor co- 
flicting counterproposals to th 


Plains Radio Broadcasting Con: 
pany counterproposal have be 
filed. 

(e) The Lubbock Education 


Reservation. The JCET supporte 
the reservation of UHF Channel? 
in Lubbock for non-commercial etl: 
cational use and submitted state 
ments by Texas Technological (C0- 
lege and the Lubbock Independet! 
School District supporting the re 
ervation. No oppositions to the pr 
posed reservation were filed. 
Amarillo 

669. The Amarillo Education! |} 
Reservation. The JCET and Am 
rillo Public Schools supported t# 
reservation of VHF Channel 2 fr 
non-commercial educational use® 
Amarillo. The JCET submitted! 
statement by West Texas Coleg 
Canyon, Texas, supporting tt 
reservation. No oppositions to th 
proposed reservation were filed. 

Conclusions: Additional VHF 

Assignment in Lubbock 

670. We are of the view, that tht 
record supports the basis for th 
assignment of VHF Channel 5 
Lubbock. In light of the compar 
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able size and importance of Lub- 
bock and Amarillo, we believe that 
the assignment of a third VHF 
channel to Lubbock would effect a 
more equitable distribution of tele- 
vision facilities than the assign- 
ment of a fifth channel to Amarillo. 
Accordingly, the counterproposal of 
Plains Radio Broadcasting Com- 
pany is granted. As noted above, 
the Mexican-United States Tele- 
vision Agreement has been modi- 
fied to reflect the substitution of 
VHF Channel 9 to Monahans for 
Channel 5. 


Conclusions: Lubbock and Amarillo 
Educational Reservations 


671. In view of the foregoing, the 
reservation of Channel 20 in Lub- 
bock and Channel 2 in Amarillo for 
non-commercial educational use are 
finalized.” 


Final Assignments and 
Reservations 


672. The following assignments 
and reservations are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
Lubbock, Texas 5, 11, 13 *20, 26 
Amarillo, Texas *2, 4, 7,10 


Monahans, Texas 9 


McALLEN, BROWNSVILLE, 
HARLINGEN AND WESLACO, 
TEXAS 


673. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following assign- 
ments: 


VHF UHF 
Channel Channel 
City No. No. 
McAllen 20 
Brownsville 4,5 
Harlingen 23 
No assignments were proposed 


for Weslaco. 

(b) Census Data. The City of 
Brownsville has a population of 
36,000; the City of Harlingen a 
population of 23,000; the City of 
McAllen a population of 20,000; 
and Weslaco a population of 8,000. 


McAllen 


674. (a) Counterproposal of Mc- 
Allen Television Company. McAllen 
Television Company, McAllen, 
Texas, requested the additional as- 
signment of VHF Channel 5 to Mc- 
Allen by moving Channel 5 from 
Brownsville to McAllen and assign- 
ing Channel 12 to Brownsville in 
place of Channel 5, as follows: 


Third Notice 


Channel 12 is proposed as a substi- 
tute for Channel 5. 

(d) Conflicting Counterproposals 
and Oppositions to the McAllen 
Television Company Counterpro- 
posal. A conflicting counterpropos- 
al to the McAllen Television Com- 
pany counterproposal has been filed 
by Taylor Radio and Television 
Corporation, Weslaco, Texas. Op- 
positions to the McAllen Television 
Company counterproposal were 
filed by Brownsville Broadcasting 
Company, Brownsville, Texas; and 
Taylor Radio and Television Cor- 
poration, Weslaco. 

Harlingen 

675. (a) Counterproposal of Har- 
benito Broadcasting Company, Inc. 
Harbenito Broadcasting Company, 
Inc., Harlingen, Texas, requested 
the additional assignment of Chan- 
nel 4 to Harlingen, Texas. This 
assignment would be accomplished 
by deleting the Channel 4 assign- 
ment from Brownsville, Texas, and 
substituting UHF Channel 36 in 
Brownsville, as follows: 


Third Notice 
UHF Channel 


VHF Channel 


miles, while the closest adjacent 
channel assignment would be Chan- 
nel 3 at Laredo, Texas, at a dis- 
tance of 143 miles. The nearest 
co-channel assignment to Channel 
36 in Brownsville would be at Jack- 
sonville, Texas, at a distance of 
437 miles, and the nearest adjacent 
channel assignment would be Chan- 
nel 35 at San Antonio, 248 miles 
distant. 

(d) Conflicting Counterproposals 
and Oppositions to the Harbenito 
Broadcasting Company, Inc., Coun- 
terproposal. Oppositions to the 
Harbenito Broadcasting Company, 
Inc., counterproposal were filed by 
Brownsville Broadcasting Com- 
pany, Brownsville, Texas, and the 
Houston Post Company, Houston, 
Texas. Taylor Radio and Televi- 
sion Corporation, Weslaco, Texas, 
filed a counterproposal conflicting 
in part with the Harbenito Broad- 
casting Company, Inc. counterpro- 
posal. In its opposition, the 
Brownsville Broadcasting Company 
supported the Commission’s pro- 


Proposed Changes 
VHF Channel UHF Channel 
No. 


City No. No. No. 
Harlingen, Texas 23 +4 23 
Brownsville, Texas 4,5 Ss +36 


(b) Statement in Support of 
Harbenito Broadcasting Company, 
Inc., Counterproposal. Harbenito 
Broadcasting Company contended 
that its counterproposal would ef- 
fect a fair, efficient and equitable 
distribution of television facilities. 
It was urged that the assignment 
of a VHF channel at Harlingen 
would make available a second sta- 
tion to that community, and would 
provide service to a substantially 
greater population than that which 
would receive service from a sta- 
tion located in Brownsville. It was 
submitted that the use of Channel 
4 at Brownsville would result in a 
dissipation of the signal since a 
substantial amount of the service 
area would fall within the Gulf of 
Mexico, and since a greater portion 
of the service area would fall in 
Mexico than would be the case if 
Channel 4 were assigned to Har- 
lingen. It was also noted that un- 
der the Harbenito counterproposal, 
the number of stations available 
to Brownsville would not be re- 
duced since UHF Channel 36 would 
be provided as a substitute for that 
community and that the assign- 





Proposed Changes 





VHF.Channel UHF Channel 
No. No. 


VHF Channel UHF Channel 





City No. No. 
McAllen, Texas 20 #5 20 
Brownsville, Texas 4,5 4, +12 


(b) Statement in Support of Me- 
Allen Television Company Counter- 


proposal. McAllen Television Com- 
pany argued that two channels 


would not be utilized in Browns- 
ville; that there is a widespread in- 
terest in McAllen and Hidalgo 
County for VHF television service: 
and that the removal of Channel 5 
from Brownsville and its assign- 
ment at McAllen would not deprive 
the Brownsville population of VHF 
service, since Channel 4 would re- 
main in Brownsville. It was also 
suggested that Channel 12 could be 
utilized in Brownsville should ad- 
ditional television service be re- 
quired in that community. 

(c) As noted above, Channel 12 
is assigned to Reynosa, Mexico, by 
the Mexican-United States Tele- 
vision Agreement. Reynosa is only 
52 miles from Brownsville where 


1 No request was made in the record 
for a VHF educational reservation in 
Lubbock. 
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ment of Channel 4 at Harlingen 
would still provide Grade A service 
to Brownsville. Harbenito Broad- 
casting Company noted that Har- 
lingen is more centrally located in 
the Rio Grande Valley than 
Brownsville; that the maximum 
population density occurs several 
miles west of Brownsville; and 
that, accordingly, a significant in- 
crease in population could be served 
by the assignment of Channel 4 to 
a community farther west than 
Brownsville. Harbenito Broadcast- 
ing Company, Inc., also asserted 
that a combination of the Harlingen 
and San Benito populations, San 
Benito being less than 4 miles 
from Harlingen, is slightly in ex- 
cess of that of Brownsville. 

(c) The closest co-channel as- 
signment to Channel 4 at Har- 
lingen would be the assignment in 
the Mexican-United States Televi- 
sion Agreement for Saltillo, Coa- 
huila, Mexico, at a distance of 214 
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posed assignments of VHF Chan- 
nels 4 and 5 in Brownsville. It was 
urged that Harlingen had a popu- 
lation of only 23,000 as compared 
with 36,000 for Brownsville; that 
the assignment of one VHF and 
one UHF channel to Brownsville 
would create a serious economic 
situation for the UHF broadcaster, 
while the problem of intermixture 
would not arise under the Commis- 
sion’s proposal and that UHF 
Channel 54 or 60 could be assigned 
to Harlingen if added assignments 
were necessary in that community. 
In its opposition, the Houston Post 
objected to the use of Channel 4 
in Harlingen since it would be as- 
signed only 228 miles from the co- 
channel assignment at San An- 
tonio. The Houston Post Com- 
pany urged a minimum spacing of 
240 miles for assignments in this 
area on Channels 2 through 6. 


Weslaco-Harlingen 


676. (a) Counterproposal of Tay- 
lor Radio and Television Corpora- 
tion. Taylor Radio and Television 
Corporation of Weslaco, Texas, re- 
quested the additional assignments 
of Channels 4 and 5 to Weslaco- 
Harlingen by deleting Channels 4 
and 5 from Brownsville, and by 
making the following changes in 
the assignments proposed in the 
Third Notice: 


Third Notice 





5 at Brownsville would extend egy. 
ward into the Gulf of Mexieo, ik 
was urged that the assignment 
these channels in the Weslag, 
Harlingen area would provid, 
Grade A television service to, 
substantially larger number of re. 
idents in the Lower Rio Granj, 
Valley Area. Taylor Radio ay 
Television Corporation pointed gy 
that Brownsville is but one city g 
an isolated compact group of citi« 
with the population of Brownsyjj; 
being only 21% of. the total popy. 
lation of the 15 cities situated j 
the Lower Rio Grande Valley, | 
was noted that Brownsville lies » 
the extreme eastern end of th 
Lower Rio Grande Valley, almos 
on the Gulf of Mexico, and thy 
Harlingen, on the other hand, ; 
located much nearer to the ge. 
graphic center of the Valley, 
was stated that Weslaco is 37) 
miles west of Brownsville and 1) 
miles west of Harlingen. Weslg, 
is 21.8 miles east of Mission, Texas 
the westernmost heavily populate 
town in the Valley Area. 

(c) Channel 4 at Weslaco-Hy. 
lingen would be 205 miles from th 
closest co-channel assignment 3 
Saltillo, Coahuila, Mexico, and 1% 
miles from the closest adjacent 
channel assignment. Channel 5 x 
Weslaco-Harlingen would be 2% 
miles from the closest co-channel 
assignment at San Antonio, Texas 
and 114 miles from the closest aj. 
jacent channel assignment. 

(d) Conflicting Counterproposak 
and Oppositions to the Taylor R:. 
dio and Television Corporatio 
Counterproposal. Oppositions t 
the Taylor Radio and Television 
Corporation counterproposal were 
filed by Brownsville Broadcasting 
Company, Brownsville, Texas: 
Houston Post Company, Houston, 
Texas; and McAllen Television 
Company, McAllen, Texas. McAl.- 
len Television Company filed a con- 
flicting counterproposal and Har. 
benito Broadcasting Company, Ine, 
filed a counterproposal conflicting 
in part. In its opposition to the 
Taylor Radio and Television Cor- 
poration counterproposal, the Hous- 
ton Post Company urged that trop- 
ospheric propagation in this area 
requires greater separations than 
those that would result under the 
Taylor counterproposal. In the op- 
position of the Brownsville Broad. 
casting Company to the counter 
proposal of Taylor Radio and Tele. 
vision Corporation, the same objer- 
tions were raised as those in its 
opposition to the Harbenito Broad- 
casting Company, Inc., counterpro- 
posal discussed above. In the op- 





Proposed Changes 





VHF Channel 
City vO. 


UHF Channel 


VHF Channel UHF ee 
y No. 





Brownsville, Texas 4,5 
Weslaco-Harlingen, Texas 
Harlingen, Texas 


(b) Statement in Support of 
Taylor Radio and Television Cor- 
poration Counterproposal. Taylor 
Radio and Television Corporation 
contended that a large portion of 
the service areas of Channels 4 and 





141 Taylor Radio and Television Corpora- 
tion also proposed to add Channel 2 to 
Weslaco by deleting that channel from 
Monterrey, Nuevo Leon, Mexico, and 
adding it as well to Saltillo, Coahuila, 
Mexico. In light of the conflict between 
the Mexican-United States Television 
Agreement and the Taylor Radio and 
Television Corporation’s counterpropo- 
sal seeking to shift Channel 2 from 
Monterrey to Saltillo in order to make 
available Channel 2 for Weslaco, Taylor 
Radio and Television Corporation aban- 
doned its proposal to assign Channel 2 
in Weslaco. Accordingly, it will not be 
discussed further in this Report. 


BROADCASTING 





No. No. 
77 
#4, $5 
23 23 
position of McAllen Television 


Company to the Taylor Radio and 
Television Corporation counterpre 
posal, it was noted that Weslaco ls 
a very small town. The removal of 
two channels from Brownsville, and 
their assignment in Weslaco, it was 
urged, would monopolize all of the 
VHF channels in the Lower Ri 
Grande Valley in this small inland 
town. It was submitted that I 
would be more appropriate and i 
the public interest to assign Chat- 
nel 5 to McAllen, Texas, as pro 
posed by McAllen Television Com 
pany. 

Conclusions: VHF Assignments 

677. As was noted above, the uti- 
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sation of VHF Channels 4 and 5 
ie rownsville would result in a 
large portion of the service areas 
of these stations falling over the 
Gulf of Mexico and within the Mex- 
ican border. The assignment of 
these channels in a city more cen- 
trally located in the Lower Rio 
Grande would provide a greater 
population and greater area with 
Grade A and B service. Moreover, 
these assignments would not neces- 
sarily deprive Brownsville of Grade 
4 service. Accordingly, we are of 
the view that the VHF assignments 
for Brownsville should be assigned 
instead to Brownsville-Harlingen- 
Weslaco, rather than to Browns- 
ville alone. Channels 4 and 5, there- 
fore, will be assigned to Browns- 
yille-Harlingen-Weslaco, These as- 
signments may be utilized in any 
community lying within | the tri- 
angle formed by Browsville, Har- 
lingen and Weslaco. However, we 
do not believe that McAllen should 
be added to Brownsville-Harlingen- 
Weslaco thereby making Channels 
4and 5 available for assignment in 
that community. McAllen is lo- 
cated at a considerable distance to 
the west of Brownsville. A sta- 
tion in McAllen, for example, would 
not afford Grade A _ service to 
Brownsville. We are of the view 
that the request for the assign- 
ments of an additional channel to 
McAllen, Texas, must be denied. 
We do not believe that a VHF chan- 
nel should be deleted from Browns- 
ville-Harlingen-Weslaco in order to 
make an additional assignment 
available to McAllen. Further- 
more, in light of the Mexico-United 
States television agreement, Chan- 


nel 12 could not be assigned to 


Brownsville in order to replace 
Channel 5 in that community; 


in Brownsville would 
be only 52 miles from Reynosa, 
Tamaulipas, Mexico, where this 
channel is assigned by the Mexico- 
United States Television Agree- 
ment. 


Channel 12 


Conclusions: UHF Assignments 
678. Channel 23 proposed for 
Harlingen cannot be utilized in all 
of Brownsville-Harlingen-Weslaco 
because of the required mileage 
spacings for UHF assignments. Ac- 
cordingly, Channel 23 will remain 
assigned to Harlingen. Channel 36 
proposed for Brownsville by Har- 
benito Broadcasting Company, Inc., 
similarly cannot be utilized in all 
of Brownsville-Harlingen-Weslaco. 
We believe, however, that the rec- 
ord supports the basis for assign- 
ing Channel 36 to Brownsville and 
it will be assigned to Brownsville. 


Final Assignments 


679. The following assignments 
are adopted: 


VHF UHF 

¥ Channel Channel 
City No. No. 

Brownsville-Harlingen- 
Weslaco, Texas"? 4,5 

Brownsville, Texas 36 
Harlingen, Texas 23 
McAllen, Texas 20 


HOUSTON, TEXAS 
680. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
assignment of five channels to 
Houston: VHF Channels 2, 8 and 


© These assignments may be used in 
any community lying within the tri- 


angle formed by Brownsville-Harlin- 
8en-Weslaco. 
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13 and UHF Channels 23 and 29, 
with VHF Channel 8 reserved for 
non-commercial educational use. 

(b) Census Data. The Houston 
standard metropolitan area has a 
population of 807,000 and the city 
has a population of 596,000. 

(c) Existing Stations. The Hous- 
ton Post Company is licensed for 
the operation of Station KPRC-TV 
on Channel 2. 

(d) Counterproposal of South 
Texas Television Company. South 
Texas Television Company request- 
ed the additional assignment of 
Channels 5 and 10 to Houston, and 
that Channel 8, which is proposed 
to be reserved for non-commercial 
educational use, be made available 
instead for commercial purposes. 
These assignments would be 
achieved by the following changes 
in the assignments proposed in the 
Third Notice: 


Third Notice 


dio station KTBS, Inc.™ Shreve- 
port, Louisiana; and Trinity Broad- 
casting Company, Dallas, Texas. 

(h) Counterproposal of KTRH 
Broadcasting Company and Sham- 
rock Broadcasting Company. A 
joint counterproposal was filed by 
KTRH Broadcasting Company and 
Shamrock Broadcasting Company, 
both of Houston, Texas, also re- 
questing the additional assignment 
of Channels 5 and 10 to Houston 
by making the following changes 
in the assignments proposed in the 
Third Notice: 


Third Notice 
VHF Channel UHF Channel 
No. 





thur lies in Zone III and Shreve- 
port in Zone II. 

(k) Conflicting Counterproposals 
and Oppositions to the KTRH 
Broadcasting Company and Sham- 
rock Broadcasting Company Coun- 
terproposals. The above counter- 
proposal conflicts with the counter- 
proposals of Trinity Broadcasting 
Company and East Texas Televi- 
sion Company, Longview, Texas. 
In addition, oppositions to the joint 
counterproposal of KTRH Broad- 
casting Company and Shamrock 
Broadcasting Company were filed 





Proposed Changes 


VHF Channel UHF Channel 
City No. No. No. 
Houston, Texas 2, *8, 13 23, 29 2, +5, *8, 410, 13 23, 29 
Beaumont- 

Port Arthur, Texas 4,6 31, *37 + ¢ 31, *37 
Galveston, Texas 11 35, 41, *47 +4 35, 41, *47 
Karnes City, Texas 743 
Port Arthur, Texas +12 
Beaumont, Texas 76 

ns EENEEeneesi 
by Lufkin Amusement Company, 
Proposed Changes Beaumont, Texas; Houston’ Post 


VHF 
City o 


Channel UHF Channel 


VHF Channel 
0 No. 


UHF Channel 
NO. 


¢ 
Z 
Z 





Houston, Texas 2, *8, 13 23, 29 2, t5, 8, #10, 13 23, 29 
Galveston, Texas ll 35, 41, *47 +4 35, 41, *47 
Beaumont- 

Port Arthur, Tex. 4,6 31, *37 +6 31, *37 
Port Arthur, Tex. 412 

(e) Statement in Support of (i) Statement in Support of 


South Texas Television Company 
Counterproposal. South Texas Tele- 
vision Company urged that Chan- 
nels 5 and 10 could be employed in 
Houston without causing or receiv- 
ing undue interference, and that 
such assignments would result in 
substantial gains in service. It was 
stated that the closest co-channel 
assignment to Channel 5 at Hous- 
ton would be at San Antonio, a dis- 
tance of 189 miles. Channel 5 
would also be 204 miles from Alex- 
andria, Louisiana, where Channel 
5 is assigned as a result of our de- 
cision herein. All of the above com- 
munities are situated in Zone III. 
Channel 10 at Houston would be 
183 miles from Corpus Cristi, 
Texas, where this channel is as- 
signed. Port Arthur, Texas, on 
Channel 12 as proposed would be 
182 miles from the co-channel as- 
signment at Shreveport, Louisiana. 
Corpus Christi and Port Arthur 
are situated in Zone III and Shreve- 
port in Zone II. 


(f) With respect to the request 
that Channel 8 be made available 
for commercial use, South Texas 
Television Company asserted that 
there is no “evidence of a demand 
for purely educational television fa- 
cilities at Houston.” South Texas 
Television Company also contended 
that the Commission did not have 
the authority to reserve channels 
for a particular “class” of appli- 
cants. ™ 


(gz) Conflicting Counterproposals 
and Oppositions to the South Texas 
Television Company Counterpropo- 
sal. The South Texas Television 
Company counterproposal conflicts 
with counterproposals of Trinity 
Broadcasting Company, Dallas, 
Texas; and East Texas Television 
Company, Longview, Texas. In ad- 
dition, oppositions to the South 
Texas Television Company counter- 
proposal were filed by the following 
parties: Lufkin Amusement Com- 
pany, Beaumont, Texas; Houston 
Post Company, Houston, Texas; Ra- 


143 The contention that the Commission 
does not have authority to provide for 
educational reservations in the Table of 
Assignments has been disposed of in 
the Memorandum Opinion of July 13, 
1951. 


Telecasting 


Counterproposal of KTRH Broad- 


casting Company and Shamrock 
Broadcasting Company. KTRH 


Broadcasting Company and Sham- 
rock Broadcasting Company al- 
leged that all minimum require- 
ments for channel spacings as pro- 
posed in the Third Notice would be 
met. It was further urged that 
Houston ranks 14th in the United 
States in population and _ that, 
among the first twenty cities in the 
United States, Houston shows the 
fastest rate of increase in popula- 
tion. It was submitted that with 
the exception of Pittsburgh and 
Cleveland where five channels are 
proposed in the Third Notice, all 
cities ranking above Houston have 
anywhere from six to ten assign- 
ments. It was contended that, while 
the possibility of increased tropo- 
spheric propagation may cause in- 
terference over that expected on 
the basis of propagation curves, a 
balance must be sought between the 
number of assignments which can 
be added to cities and such inter- 
ference. It was contended that the 
assignment of one VHF channel to 
Beaumont and one to Port Arthur, 
as it proposed, was a more reason- 
able approach than assigning the 
channels to Beaumont-Port Arthur. 

(j) Channel 5 at Houston would 
be 189 miles from the co-channel 
assignment at San Antonio, and 
204 miles from the co-channel as- 
signment at Alexandria, Louisiana. 
Houston, San Antonio, and Alex- 
andria are all situated in Zone III. 
Channel 10 at Houston would be 
183 miles from the co-channel as- 
signment at Corpus Christi, which 
is also located in Zone III. Channel 
12 in Port Arthur would be 182 
miles from the co-channel assigned 
at Shreveport, Louisiana. Port Ar- 


144 Although Radio Station KTBS, Inc. 
of Shreveport filed a comment in oppo- 
sition to the South Texas counterpro- 
posal, no evidence in support of its 
opposition was filed. Accordingly, the 
KTBS opposition will not be considered 
in this Report. 


145 This counterproposal originally also 
urged that UHF Channel 27 be assigned 
to Fredericksburg, Texas. This request, 
however, was withdrawn. 
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Company, Houston, Texas; Radio 
Station KTBS, Inc., Shreveport, 
Louisiana**; and Trinity Broad- 
casting Corporation, Dallas, Texas. 
Lufkin Amusement Company op- 
posed the Houston counterpropos- 
als in so far as they requested the 
assignment of Channel 12 to Port 
Arthur instead of to Beaumont- 
Port Arthur. Lufkin also opposed 
the assignment of Channel 4 at 
Galveston in place of Channel 11 
and of Channel 5 to Houston. It 
was submitted that the Commis- 
sion’s plan was to be preferred and 
that the service area of at least 
five proposed assignments would be 
degraded under the Houston plans. 
It was urged that both co-channel 
and adjacent channel station sep- 
arations would be substantially de- 
creased in an area recognized as 
being subject to abnormally high 
tropospheric propagation charac- 
teristics. It was stated that under 
the Commission’s plan the nearest 
co-channel assignment to Channel 
4 at Beaumont-Port Arthur would 
be at New Orleans, a distance of 
242 miles from Beaumont and the 
nearest adjacent channel assign- 
ment at College Station, Texas, 
more than 130 miles from Beau- 
mont. It was alleged that under 
the Houston counterproposals, 
Channel 12 at Port Arthur would 
be 180 miles from Shreveport where 
the same channel is assigned, and 
79 miles from Houston where ad- 
jacent Channel 13 is proposed un- 
der the Third Notice. It was urged 
that the Houston counterproposals 
would aggravate this condition 
since the Port Arthur transmitter 
site would be closer to the gulf in 
order to maintain the required sep- 
aration between Port Arthur and 
Shreveport. It was noted that the 
center of Port Arthur is only 16 
miles from the gulf, while the cen. 
ter of Beaumont is 29 miles from 
the coast. It was pointed out that 
the assignment of Channel 4 in- 
stead of Channel 11 at Galveston 
would mean a co-channel spacing 
of only 223 miles from San Antonio 
as opposed to 267 miles between 
Beaumont and San Antonio under 
the Commission’s plan. Lufkin sub- 
mitted that while tropospheric 
propagation along the Gulf Coast 
would have little effect under the 
Third Notice assignments in this 
area, tropospheric propagation 


1446 No sworn evidence in support of its 
opposition was filed by KTBS and, ac- 
cordingly, the opposition will not be 
considered in this Report. 
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would be a factor under the Hous- 
ton counter-proposals and service 
would be seriously degraded. It was 
contended that the proposed as- 
signments for Houston and the sur- 
rounding area in the Third Notice 
are adequate to provide service to 
that community, and that there 
would appear to be no justification 
for additional assignments. In its 
opposition to the Houston counter- 
proposals the Houston Post Com- 
pany supported the Commission’s 
proposal to employ wider spacing 
between stations in Gulf Coast area. 
It was contended that the station 
separations proposed by the Hous- 
ton counterproposals were insuffi- 
cient for this area. 

(1) The Educational Reservation. 
The University of Houston sub- 
mitted a statement supporting the 
reservation of VHF Channel 8 in 
Houston, Texas. The University 
stated that there was extensive 
support for the reservation from 
numerous organizations including 
educational institutions, the Cham- 
ber of Commerce, legislators, and 
the City Council. The University 
stated that it was “prepared to 
submit immediately an application 
for permit to construct an educa- 
tional television station.” It repre- 
sented that the educational in- 
terests in Houston are prepared to 
operate this station initially not 
less than six hours a day with ulti- 
mate plans for twelve hour day 
operation. It was noted that the 
University is presently operating 
an FM station and is proposing to 
expend an additional $250,000 for 
television equipment. The Univer- 
sity stated that one source of funds 
is a special royalty annual income 
of approximately $250,000, which 
will be available if needed for the 
establishment of the television sta- 
tion. The University stated that it 
is prepared to finance construction 
on its own, or in cooperation with 
the Houston Independent School 
District, and that all educational 
interests in the area have been 
assured that in uniting they will 
have the privilege of using the 
facility of the educational televi- 
sion station. It was stated that a 
committee representing various in- 
terests will be set up to allocate 
time on an equitable basis. The 
JCET also supported the reserva- 
tion of VHF Channel 8 in Houston. 
As a part of its presentation, JCET 
submitted a statement of the Hous- 


ton Independent School District 
requesting the reservation. The 
Superintendent indicated that a 


committee had formulated various 
program suggestions. Detailed sta- 
tistics were submitted to show that 
the Houston School District has 
the financial resources necessary 
for television. It was noted that the 
1950 actual budget was almost $19 
million and that enrollment in the 
schools totaled 95,757. In addition, 
it was pointed out that the School 
District has an extensive adult edu- 
cation program for the entire com- 
munity and that during 1950-1951 
over 15,000 adults were enrolled in 
the various activities and course 
offerings of the adult education de- 
partment. 


Conclusions: Additional VHF 
Commercial Channels 

681. We are of the view that the 
record does not support the basis 
for assigning VHF Channels 5 and 
10 to Houston. These assignments 
can be achieved only at the expense 
of deviating from the required 220 
mile minimum assignment spacing 
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for Zone III and 190 mile minimum 
spacing for Zone II in several in- 
stances. These counterproposals 
would also require the deletion of 
a VHF channel from Beaumont, 
Texas, since under the Commis- 
sion’s plan channels are assigned to 
Beaumont-Port Arthur while the 
Houston counterproposals would 
assign VHF channels separately to 
Beaumont and Port Arthur. As we 
have noted above, we believe that 
in this Gulf Coast area, separations 
greater than the minimum for other 
parts of the country must be main- 
tained in order to prevent interfer- 
ence caused by tropospheric propa- 
gation that could result in a severe 
degradation of television service in 
that area. To illustrate the defects 
in the Houston counterproposals, in 
order to assign Channel 5 to Hous- 
ton, this channel would be employed 
189 miles from San Antonio, and 
204 miles from Alexandria, Louis- 
iana. In order to achieve the as- 
signment of Channel 10 in Houston, 
a co-channel spacing of 183 miles 
between Houston and Corpus 
Christi, Texas, must be employed. 
It should be pointed out that Corpus 
Christi and Houston both lie along 
the Gulf Coast. The above separa- 
tions are well below the 220 mile 
minimum for Zone III. Channel 12 
at Port Arthur would be only 182 
miles from Shreveport, below the 
190 mile minimum for Zone II in 
which Shreveport lies. Accordingly, 
the counterproposals of South 
Texas Television Company and 
KTRH Broadcasting Company and 
Shamrock Broadcasting Company, 
in so far as they request the assign- 
ment of additional VHF channels, 
are denied. 


Conclusions: Educational 
Reservation 

682. It is our view that the record 
warrants the reservation of VHF 
Channel 8 in Houston for non-com- 
mercial educational use. The evi- 
dence indicates an early utilization 
of this frequency for use in Hous- 
ton. We see no merit, therefore, in 
the South Texas Television Com- 
pany’s contention that no evidence 
of a demand for “purely educa- 
tional facilities” exists. We are of 
the view that no basis exists for 
deviating in this instance from the 
principle of making available for 
educational purposes a VHF chan- 
nel in those communities with three 
or more VHF assignments where 
all such VHF assignments are not 
in operation. Accordingly, the res- 
ervation of Channel 8 in Houston 
for non-commercial educational use 
is finalized. 


Conclusions: Additional Channel 
for Houston 
683. We are of the view that the 
assignment of an additional chan- 
nel in Houston is warranted on the 
basis of the record.” It was above 
noted that the counterproposals re- 
questing additional VHF channels 
for Houston could not be granted. 
UHF Channel 39 in Houston would 
meet the reauired mileage spacings 
for channel assignments in this 
zone. Accordingly, Channel 39 will 
be added to Houston. 
Final Assignments and 
Reservation 


684. The following assignments 
and reservation are adopted: 


VHF UHF 
Channel Channel 
City No. No 


Houston, Texas 2, *8,13 23, 29, 39 
447 See also our discussion above in con- 
nection with the addition of a UHF 
channel to Pittsburgh. 
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BEAUMONT-PORT ARTHUR, 
TEXAS 


685. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of four channels to 
Beaumont-Port Arthur, Texas: 
VHF Channels 4 and 6 and UHF 
Channels 31 and 37, with Channel 
37 reserved for non-commercial ed- 
ucational use. 

(b) Census Data. The standard 
metropolitan area of Beaumont- 
Port Arthur has a population of 
195,000; the City of Beaumont has 
a population of 94,000; and the 
City of Port Arthur has a popula- 
tion of 58,000. 

(c) Statement in Support of Pro- 
posed Assignments. Beaumont 
Broadcasting Corporation, Beau- 
mont, Texas, filed a statement sup- 
porting the proposed assignments 
for Beaumont-Port Arthur.* 

(d) Educational Reservation. The 
JCET filed a statement supporting 
the reservation of Channel 37 for 
non-commercial educational use in 
Beaumont-Port Arthur and sub- 
mitted a statement by Lamar State 
College of Technology in support 
of the reservation. No oppositions 
to the proposed reservation were 
filed. 

Conclusions: Educational 
Reservation 

686. In view of the foregoing, 
the reservation of Channel 37 for 
non-commercial educational use in 
Beaumont-Port Arthur is finalized. 


Final Assignments and Reservation 

687. The following assignments 
and reservation are adopted: 

VHF UHF 

Channel Channel 

City No. No. 
Beaumont- 
Port Arthur, Tex. 4,6 


WACO, TEXAS 

688. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of three channels to 
Waco, Texas: VHF Channel 11 and 
UHF Channels 28 and 34, with 
Channel 28 reserved for non-com- 
mercial educational use. 

(b) Census Data. The Waco 
standard metropolitan area has a 
population of 130,000 and the City 
of Waco has a population of 85,000. 

(c) Statement in Support of Pro- 
posed Assignments. KWTX Broad- 
casting Company, Waco, Texas, 
filed a statement supporting the 
Commission’s proposed assign- 
ments for Waco. It was pointed 
out that Channel 11 in Waco would 
be 209 miles from the closest co- 
channel assignment, and 83 miles 
from the closest adjacent channel 
assignment.” 

(d) Educational Reservation. 
Baylor University, the Waco Inde- 
pendent School District, and the 
JCET supported the reservation of 
Channel 28 in Waco for non-com- 


31, *37 


48 The counterproposals of South Texas 
Television Company, and KTRH Broad- 
casting Company and Shamrock Broad- 
casting Company, requested that Chan- 
nels 12 and 6 be assigned to Beaumont 
and Port Arthur separately, rather than 
to Beaumont-Port Arthur. The Com- 
mission has denied these counterpro- 
posals elsewhere in this Report. 


14 Trinity Broadcasting Corporation, 
Dallas, Texas, filed a counterproposal 
which, among other things, would 
change the VHF assignment in Waco 
to Channel 10. However, the Trinity 
counterproposal has been denied else- 
where in this Report. 


mercial educational use. No op 
sitions to the proposed re Servatig, 
have been filed. 7 








Conclusions: Educational] 
Reservation 


689. In view of the foregoing, th 
reservation of Channel 28 in Way 
for non-commercial educational] 
is finalized. 

Final Assignments and Reservatip, 

690. The following assignmen, 
and reservation are adopted: — 


VHF U 
Channel came 
City No. No, 
Waco, Texas 11 Rh 


WICHITA FALLS, TEXAs 

691. (a) Proposed Assignmen; 
and Reservation. In the Third }), 
tice the Commission proposed ty 
assignment of four channels ;, 
Wichita Falls, Texas; VHF Ch. 
nels 3 and 6 and UHF Channels ;; 
and 22, with Channel 16 reseryg; 
for non-commercial educational yy. 

(b) Census Data. Wichita Fy) 
has a standard metropolitan ar: 


population of 98,000, and the (it | 


has a population of 68,000. 


(c) Statement in Support of Pp. 
posed Assignments. Rowley-Brow 
Broadcasting Company, Wichi: 
Falls, Texas, supported the pp. 
posed assignments for Wichit; 
Falls. It was pointed out that th 
assignment of Channel 3 at Wichit; 
Falls would be 255 miles from th 
closest co-channel assignment, an 
91 miles from the closest adjacen 
channel assignment, and that Chan. 
nel 6 at Wichita Falls would be % 
miles from the closest co-channe 
assignment, and 104 miles from th 
closest adjacent channel assign. 
ment. It was urged that there js 
a need for these assignments in 
Wichita Falls. 


(d) Educational Reservation. Th 
JCET supported the reservation of 
Channel 16 in Wichita Falls fw 
non-commercial educational use ani 
submitted a statement of the Dea 
of Administration of Midwestem 
University, Wichita Falls, that th 
University is anxious to utilix 
television as soon as developments 
in UHF make it feasible to dos 
No oppositions to the proposed re. 
ervation were filed. 


Conclusions: Educational 
Reservation 
692. In view of the foregoing, th: 
reservation of Channel 16 in Wicli- 
ta Falls for non-commercial edi- 
cational use is finalized. 


Final Assignments and 
Reservation 


693. The following assignment 
and reservation are adopted: 


VHF UHF 

Channel Channe 

-City No. No. 
Wichita Falls, Texas 3,6 ¥*16,2 


COLLEGE STATION, TEXAS: 
EDUCATIONAL RESERVATIO) 

694. (a) Proposed Reservation. ! 
the Third Notice the Commissit 
proposed the reservation of VH 
Channel 3 in College Station, Texs 
for non-commercial educational us 

(b) The JCET filed a statema! 
supporting the reservation of Chat 
nel 3 in College Station for no 
commercial educational use. No oF 
positions to the proposal reservé 
tion were filed. 


Conclusions 
695. In view of the foregollg 


the reservation of Channel 3 ft 
non-commercial educational use # 


College Station, Texas, is finalized 
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LAREDO, TEXAS: EDUCA- 
TIONAL RESERVATION 


696. (a) Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 15 in Laredo, Texas, for non- 
commercial educational use. 

(b) Statement in Support of 
Reservation. The JCET filed a state- 
ment supporting the reservation of 
Channel 15 in Laredo, Texas, for 
non-commercial educational pur- 
poses and submitted a statement 
of the Superintendent of Catholic 
Schools at Beeville, supporting the 
reservation. No opposition to the 
proposed reservation has been filed. 


Conclusions 


697. In view of the foregoing, the 
reservation of Channel 15 for non- 
commercial educational use in 
Laredo is finalized. 

SAN ANGELO, TEXAS: 
EDUCATIONAL RESERVATION 


698. (a) Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 23 in San Angelo, Texas, for 
non-commercial educational use. 

(b) The City Manager of San 
Angelo supported the reservation 
of Channel 23 in San Angelo for 
non - commercial educational use 
stating that the City Commission 
had pledged cooperation in sharing 
the costs of construction of a tele- 
vision station. The JCET submitted 
a statement in support of the res- 
ervation, including statements of 
the San Angelo Public Schools and 
San Angelo College. No oppositions 
to the proposed reservation have 
been filed. 

Conclusions 


699. In view of the foregoing, the 
reservation of Channel 23 for non- 
commercial educational use in San 
Angelo is finalized. 


TEXARKANA, TEXAS: EDUCA- 
TIONAL RESERVATION 


700. (a) Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 18 in Texarkana, Texas, for 
non-commercial educational use. 

(b) The JCET supported the 
reservation of Channel 18 in 
Texarkana for non-commercial 
educational use and submitted a 
statement of the Superintendent of 
Texarkana Public Schools express- 
ing an interest in and need for the 
reservation. No oppositions to the 
proposed reservation have been 
filed. 

Conclusions 

701. In view of the foregoing, the 

reservation of Channel 18 for non- 


commercial educational use in 
Texarkana is finalized. 


EL PASO, TEX AS: EDUCA- 
TIONAL RESERVATION 


702. (a) Proposed Reservation. In 
the Third Notice, the Commission 
proposed the reservation of Chan- 
nel 7 in El Paso, Texas, for non- 
commercial educational use. 

(b) Texas Western College of El 
aso supported the reservation of 
Channel 7 in El Paso for non-com- 
mercial educational use. No oppo- 
sitions to the proposed reservation 
have been filed. 


Conclusions 


703. In view of the foregoing, the 
reservation of Channel 7 for non- 
commercial educational use at El 
Paso is finalized. 
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FORT WORTH, TEXAS: EDUCA- 
TIONAL RESERVATION 


704. (a) Proposed Reservation. In 
the Third Notice, the Commission 
proposed the reservation of Chan- 
nel 26 in Fort Worth, Texas, for 
non-commercial educational use. 

(b) The JCET filed a statement 
supporting the reservation of Chan- 
nel 26 in Fort Worth for non-com- 
mercial educational use and sub- 
mitted a statement of the Director 
of the Fort Worth Association sup- 
porting the reservation. No oppo- 
sitions to the proposed reservation 
have been filed. 


Conclusions 
705. In view of the foregoing, the 
reservation of Channel 26 for non- 
commercial educational use in Fort 
Worth is finalized. 


GALVESTON, TEXAS: EDUCA- 
TIONAL RESERVATION 

706. (a) Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 47 for non-commercial educa- 
tional use in Galveston, Texas. 

(b) The JCET filed a statement 
supporting the reservation of Chan- 
nel 47 in Galveston for non-com- 
mercial educational use and sub- 
mitted a statement of the Acting 
Superintendent of Galveston Inde- 
pendent Schools indicating an in- 
terest in the reservation. No oppo- 
sitions to the proposed reservation 
have been filed. 


Conclusions 
707. In view of the foregoing, the 
reservation of Channel 47 for non- 
commercial educational use in Gal- 
veston, Texas, is finalized. 


CORPUS CHRISTI, TEXAS, EDU- 
CATIONAL RESERVATION 


708. (a) Proposed Reservation. In 
the Third Notice the Commission 
proposed the reservation of Chan- 
nel 16 in Corpus Christi, Texas, for 
non-commercial educational use. 

(b) The Superintendent of the 
Corpus Christi Independent School 
District suported the reservation 
of Channel 16 in Corpus Christi for 
non-commercial educational use. 
The JCET also filed a statement 
supporting the reservation includ- 
ing testimony of the Dean and 
Acting President of the University 
of Corpus Christi expressing the 
interest of the University in the 
reservation. The JCET also sub- 
mitted a statement of the Superin- 
tendent of Catholic Schools at Bee- 
ville, Texas, supporting the reser- 
vation and promising cooperation 
with other educational institutions 
in the area. No oppositions to the 
proposed reservation have been 
filed. 


Conclusions 
709. In view of the foregoing, the 
reservation of Channel 16 for non- 
commercial educational use _ in 
Corpus Christi is finalized. 


AUSTIN, TEXAS: EDUCA- 
TIONAL RESERVATION 

710. (a) Proposed Reservation. In 
the Third Notice the Commission 
proposed to reserve Channe! 30 in 
Austin, Texas, for non-commercial 
educational use. 

(b) The -University of Texas 
supported the reservation of Chan- 
nel 30 in Austin for non-commer- 
cial educational use, stating that 
the Board of Regents had instructed 
the Chancellor and officials of the 
University to continue the develop- 
ment of plans for the establishment 
of a non-commercial educational 
television station. No oppositions 
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to the proposed reservation were 
filed. 


Conclusions 
711. In view of the foregoing, 
the reservation of Channel 30 for 
non-commercial educational use in 
Austin is finalized. 


MORGANTOWN, WEST VIR- 
GINIA: EDUCATIONAL 
RESERVATION 

712. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
Channel 24 for Morgantown. 

(b) West Virginia University 
supported the reservation of Chan- 
nel 24 in Morgantown for non- 
commercial educational use. No ob- 
jection was filed to the proposed 
reservation. 

Conclusions 

713. In view of the foregoing the 
reservation of Channel 24 in Mor- 
gantown for non-commercial edu- 
cational use is finalized. 


CHARLOTTE, HIGH POINT, 

WINSTON-SALEM, NORTH 

CAROLINA; PRINCETON, 

BECKLEY, WEST VIRGINIA 

714. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 





VHF UHF 
Channel Channel 
City No. No. 
Greensboro, N. C. 2 *51, 57 
Charlotte, N. C. 3,9 36, *42 
High Point, N. C. 15 
Winston-Salem, N. C. 12 26, *32 
Princeton, West Va. 
Beckley, W. Va. 21 


(b) Census Data. The standard 
metropolitan area of Charlotte has 
a population of 197,000 and the 
City of Charlotte has a population 
of 134,000. The Greensboro-High 
Point standard metropolitan area 
has a population of 191,000 and the 
City of High Point has a popula- 
tion of 40,000. The City of Greens- 
boro has a population of 74,000. 
The standard metropolitan area‘of 
Winston-Salem has a population of 
146,000 and the City of Winston- 
Salem has a population of 88,000. 
The City of Princeton has a popu- 
lation of 8,000. The City of Beck- 
ley has a population of 19,000. 

(c) Existing Stations. Jefferson 
Standard Broadcasting Company is 
licensed for the operation of Sta- 
tion WBTV, Charlotte, on Channel 
3. Greensboro News Company is 
licensed for the operation of Sta- 


tion WFMY-TV, Greensboro, on 
Channel 2. 
Charlotte 
715. (a) Joint Counterproposal 


of The Broadcasting Company of 
the South and Inter-City Advertis- 
ing Company, Charlotte, North 
Carolina. In a joint counterproposal 
The Broadcasting Company of the 
South and Inter-City Advertising 
Company requested the additional 
assignment of Channel 6 to Char- 
lotte, by making the following 
changes in the assignments pro- 
posed in the Third Notice: 


Third Notice 


VHF Channel 


UHF Channel 
N 


assignments proposed by the Com- | 


mission and that the size and eco- 
nomic importance of Charlotte war- 
ranted the assignment of a third 
VHF channel to that community. 

(ec) The closest co-channel as- 
signment separations resulting 
from the requested changes in as- 
signments would be at a distance of 
183 miles on Channel 5 between 
Raleigh, North Carolina, and Co- 
lumbia, South Carolina; a distance 
of 183 miles on Channel 12 between 
Winston-Salem, North Carolina, 
and Wilmington, North Carolina; 
and a distance of 180 miles on 
Channel 6 between Knoxville, Ten- 
nessee, and Charlotte, North Caro- 
lina. 

(d) Oppositions and Conflicting 
Counterproposals to Broadcasting 
Company of the South and Inter- 
City Advertising Company. 
sitions and conflicting counterpro- 
posals were filed by High Point 
Enterprises, Inc., High Point, 
North Carolina; Piedmont Publish- 
ing Company and Winston-Salem 
Broadcasting Company, Winston- 
Salem, North Carolina; Daily Tele- 
graph Printing Company, Bluefield, 
West Virginia; Radio Augusta, 
Inc., Augusta, Georgia; Southeast- 
ern Broadcasting Company and 
Middle Georgia Broadcasting Com- 
pany, Macon, Georgia, and Joe L. 
Smith, Jr., Inc., Beckley, West Vir- 
ginia. 

(e) The Charlotte Educational 
Reservation. Davidson College, 
Davidson, North Carolina, and 
JCET supported the reservation of 
Channel 42 at Charlotte. The JCET 
submitted a resolution of the Char- 
lotte Board of School Commission- 
ers suporting the reservation. No 
objection was filed to this proposed 
reservation. 

High Point 

716. (a) Counterproposal of High 
Point Enterprises, Inc., High Point, 
North Carolina. High Point Enter- 
prises, Inc., requested the addi- 
tional assignment of VHF Channel 
6 to High Point, North Carolina, 
without making any other changes 
in the assignments proposed in the 
Third Notice. 

(b) Statement in Support of 
High Point Enterprises, Inc., Coun- 
terproposal. It was recognized by 
High Point Enterprises, Inc., that 
the operation of Channel 6 at High 
Point would result in the co-channel 
operation of that channel at Rich- 
mond, Virginia, and Wilmington, 
North Carolina, at distances of 178 
and 166 miles, respectively, from 
High Point. It was urged, how- 
ever, that there would be no diffi- 
culty in meeting the 170 mile re- 
quired separation between trans- 
mitters; and, moreover, that a sep- 
aration of 134.5 miles was all that 
was required to protect Grade A 
service and that the separations 
proposed by High Point Enter- 
prises, Inc., on Channel 6 would 
exceed that distance. 

(c) Oppositions and Conflicting 


Proposed Changes 


VHF Channel UHF Channel 
No. 








City No. 0. No. 

Augusta, Georgia 6, 12 77, a2 

Charlotte, N. C. 3,9 36, *42 3, +6, 9 36, *42 

Wilmington, N. C. 6 29, *35 +12 29, *35 

Charleston, S. C. 2, 5, *13 2, +4, *13 

Columbia, S. C. 7,10 ¥*19, 25 +5. 10 *19, 25 
(b) Statement in Support of : : 

Broadcasting Company of the Counterproposals to High Point En- 


South and Inter-City Advertising 
Company Counterproposal. It was 
urged that the adoption of the 
counterproposal would not result 
in the reduction of the number of 
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terprises, Inc., Counterproposal. 
Conflicting counterproposals were 
filed by Broadcasting Company of 
the South and Inter-City Advertis- 
ing Company, Charlotte, N. C.; 
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Piedmont Publishing Company and 
Winston-Salem Broadcasting Com- 
pany, Winston-Salem, N. C.; Daily 
Telegraph Printing Company, Blue- 
field, West Virginia, and Joe L. 
Smith, Jr. Inc., Beckley, West -Vir- 


ginia. Havens & Martin opposed 
the High Point counterproposal. 


Winston-Salem 

717. (a) Counterproposal of Pied- 
mont Publishing Company and 
Winston-Salem Broadcasting Com- 
pany. In identical counterpropos- 
als Piedmont Publishing Company 
and Winston-Salem Broadcasting 
Company requested the additional 
assignment of VHF Channel 6 to 
Winston-Salem, without making 
any other changes in the assign- 
ments proposed by the Commission 
in the Third Notice. 

(b) Statement in Support of the 
Piedmont Publishing Company and 
Winston-Salem Broadcasting Com- 
pany Counterproposal. It was 
urged that the assignment of Chan- 
nel 6 to Winston-Salem would com- 
ply with the Commission’s require- 
ment for minimum co-channel and 
adjacent channel separation; that 
the nearest co-channel assignment 
would be at Richmond, at a dis- 
tance of 185 miles. It was further 
urged that the size and economic 
importance and population of the 
area justified the assignment of a 
third VHF channel to that com- 
munity; and that the resources of 
the community were adequate to 
support a third VHF channel. 

(c) The counterproposal would in 
addition result in a co-channel as- 
signment separation of 183 miles 
on Channel 6 between Winston- 
Salem and Wilmington, North 
Carolina. 

(d) Oppositions and Conflicting 
Counterproposals to Piedmont and 
Winston-Salem Counterproposals. 
Conflicting counterproprosals were 
filed by Broadcasting Company of 
the South and Inter-City Advertis- 
ing Company, High Point Enter- 
prises, Inc., Daily Telegraph Print- 
ing Company, Joe L. Smith, Jr. 
Inc., Beckley, West Virginia. 
Havens and Martin, Inc., Richmond, 
Virginia, opposed the foregoing 
counterproposals. 

(e) The Winston-Salem Educa- 
tional Reservation. The Winston- 
Salem Teachers College supported 
the reservation of Channel 32 at 
Winston-Salem for non-commercial 
educational use. No opposition to 
the reservation was filed. 


Princeton 


718. (a) Counterproposal of Daily 
Telegraph Printing Company, Blue- 
field, West Virginia. In a counter- 
proposal to the Commission’s Third 
Notice the Daily Telegraph Print- 
ing Company requested the assign- 
ment of VHF Channel 6 to Prince- 
ton, West Virginia, without any 
other changes in the assignments 
proposed in the Third Notice. 

(b) Statement’ in Support of 
Daily Telegraph Counterproposal. 
Daily Telegraph urged that a grant 
of the counterproposal would not 
adversely affect any assignment 
proposed by the Commission in the 
Third Notice. It was urged that 
the counterproposal complies with 
the priorities outlined in the Com- 
mission’s Third Notice; that there 
are no co-channel or adjacent chan- 
nel assignments within 180 or 170 
miles, respectively, from Princeton, 
West Virginia; and that a grant 
of the counterproposal would con- 
stitute the only Grade A VHF tele- 
vision service to a substantial num- 
ber of people. In further support 
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of the counterproposal it was urged 
that UHF is not satisfactory for 
the area in view of the rugged and 
mountainous terrain surrounding 
Princeton. 

(c) The counterproposal would 
result in a 185 mile co-channel as- 
signment separation between 
Princeton and Knoxville, Tennessee 
on Channel 6 in Zone II. 

(d) Opposition and Conflicting 
Counterproposals to Daily Tele- 
graph Counterproposal. Oppositions 
and conflicting counterproposals 
were filed by Broadcasting Com- 
pany of the South and Inter-City 
Advertising Company, High Point 
Enterprises, Inc., Piedmont Pub- 
lishing Co., Winston-Salem Broad- 
casting Company, and Joe L. Smith, 
Jr., Inc., Beckley, West Virginia. 


Beckley 


719. (a) Counterproposal of Joe 
L. Smith, Jr. Inc., Joe L. Smith, Jr. 
Inc., requested the additional as- 
signment of Channel 6 to Beckley 
without making any other changes 
in the channels proposed in the 
Third Notice. 


(b) Statement in Support of Joe 
L. Smith, Jr. Inc., Counterproposal. 
Joe L. Smith, Jr. Inc., stated that 
the assignment of Channel 6 at 
Beckley would be in accordance 
with the assignments proposed by 
the Commission in the Third No- 
tice. The assignment of Channel 6 
at Beckley complies with the min- 
imum spacings adopted herein. 

(c) Oppositions and Conflicting 
Counterproposals to Joe L. Smith, 
Jr. Ine., Counterproposal. Opposi- 
tions and conflicting counterpropos- 
als were filed by Winston-Salem 
Broadcasting Company and Pied- 
mont Publishing Company, both of 
Winston-Salem, North Carolina; 
Daily Telegraph Printing Company, 
Bluefield, West Virginia; Broad- 
casting Company of the South and 
Inter-City Advertising Company, 
both of Charlotte, North Carolina; 
and High Point Enterprises, Inc., 
High Point, North Carolina. Wins- 
ton-Salem Broadcasting Company 
suggested that Channel 9 could be 
utilized in Beckley in lieu of Chan- 
nel 6; and WSAZ, Ince., suggested 
that Channel 4 could be utilized in 
Beckley in lieu of Channel 6. 

(d) The assignment of Channel 
9 in Beckley would not comply with 
the minimum separations adopted 
in this Report. The assignment of 
Channel 9 in Beckley would create 
co-channel assignment separations 
of 160 miles from Beckley to 
Wheeling, West Virginia, and 177 
miles from Beckley to Charlotte, 
North Carolina. 

(e) The assignment of Channel 
4 in Beckley would likewise not 
comply with the minimum co-chan- 
nel assignment separations adopted 
in this Report. The assignment of 
Channel 4 in Beckley would create 
a co-channel assignment separa- 
tion between Beckley and Chapel 
Hill, North Carolina, on Channel 4 
of 176 miles under Plan 1, and be- 
tween Chapel Hill and Bristol, Ten- 
nessee, on Channel 5 of 178 miles 
under Plan 2, both separations be- 
ing in Zone II. 


Conclusion: The Educational 
Reservations in Charlotte and 
Winston-Salem 

720. On the basis of the record 
the reservation of Channel 42 in 
Charlotte and Channel 32 in Wins- 
ton-Salem for non-commercial edu- 
cational use are finalized. 
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Conclusions: Requests for 
VHF Assignments 


721. The counterproposals seek- 
ing the additional assignment of a 
VHF channel to Charlotte, High 
Point, Winston-Salem and Prince- 
ton would result in the following 
co-channel assignment separations 
below 190 miles in Zone II: 


Chan- 
Counterproposal nel 
Broadcasting Co. of the (5 
South and Inter-City Adv. Co. (12 
( 6 

( 
High Point Enterprises, Inc. 6 


Winston-Salem Broadcasting Co. 6 
and Piedmont Publishing Co. 
Daily Telegraph Printing Co. 6 


722. Since these separations in 
Zone II are below the minimum for 
this area, the counterproposals 
must be denied. Accordingly, the 
counterproposals of Broadcasting 
Company of the South and Inter- 
City Advertising Company, High 
Point Enterprises, Inc., Piedmont 
Publishing Company, Winston- 
Salem Broadcasting Company and 
Daily Telegraph Printing Company 
are denied. 

723. With respect to the addition 
of a VHF assignment to Beckley, 
the suggested assignment of Chan- 
nel 4 and 9 to this city would result 
in the following co-channel assign- 
ment separations below 170 miles 
in Zone I and 190 miles in Zone II: 


Party Channel 
Winston-Salem 9 
Broadcasting Co. 

WSAZ, Inc. Plan 1 4 
WSAZ, Inc. Plan 2 5 


724. Since these separations in 
Zones I and II are below the mini- 
mum for these areas the counter- 
proposals must be denied. Accord- 
ingly, the counterproposals of 
WSAZ, Inc., and Winston-Salem 
Broadeasting Company are denied 
in so far as they request the assign- 
ment of VHF Channel 4 or VHF 
Channel 9. 





City 


Third Notice 


(b) Census Data. The standapg 
metropolitan area of Norfolk. 
Portsmouth has a population of 
446,000. The City of Norfolk ha 
a population of 214,000. The g 
of Portsmouth has a population af 
80,000. The City of Newport Ney, 
has a population of 42,000. P 

(c) Existing Station: The WT4p 
Radio Corporation is licensed +, 
—.— um 

Cities Mileage 
Raleigh, N.C.-Columbia, S.C. “1 
Winston-Salem, N.C.-Wilming- 

ton, N.C. 

Knoxville, Tenn.-Charlotte, 

N.C. 18) | 
Wilmington, N.C.-High Point — 

N.C 





N.U. GR 
Winston-Salem, N.C.-Wil- ; 

mington, N.C. 183 
Princeton, W. Va.-Knoxville, 

Tenn. 185 
operate station WTAR-TV q 
Channel 4 at Norfolk. The licensee 
has been ordered to show cayg 


why the license of WTAR-TY 
should not be modified to specify 
Channel 10 in lieu of Channel 4 
Norfolk-Portsmouth 

728. (a) First Alternative Coun. 
terproposal and Answer to Order to 
Show Cause of WTAR Radio (Cor. 
poration. In a counterproposal to 
the Commission’s Third Notice anj 
in its Answer to the Commission’: 
Order to Show Cause, WTAR ob. 
jected to the proposal to modify the 
license of WTAR-TV to specify | 
Channel 10 in lieu of Channel 4, | 
In its counter-proposal to the as. 





Cities Zone Mileage 
Beckley-Wheeling I 160 


Beckley-Charlotte II 177 
Beckley-Chapel Hill II 176 
Chapel Hill-Bristol II 178 





signments proposed in the Third | 
Notice, WTAR Radio Corporation 

requested the assignment of Chan- 

nel 3 to Norfolk-Portsmouth for 

the operation of WTAR-TV by the 

following changes in the assign- 

ments proposed in the Third 

Notice: 


Counterproposal I 








VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Norfolk-Ports- 
mouth, Va. 10, 12 15, *21, 27 34,10 15, #21, 27 
Richmond, Va. 3,6 *23, 29 6, 127 *23, 29 
(b) Statement in Support of 





76 


725. The assignment of Channel 
6 to Beckley would comply with the 
minimum separations adopted and 
in our view should be made. Ac- 
cordingly, the counterproposal of 
Joe L. Smith, Jr., Inc. is granted. 


Final Assignments 


726. The following assignments 
and reservations are adopted: 


VHF UHF 
Channel Channel 
City No. No. 
Greensboro, N. C. 2 *51, 57 
Charlotte, N. C. 3, 9 36, *42 
High Point, N. C. 15 
Winston-Salem, N. C. 12 26, *32 
Beckley, W. Va. 6 21 


NORFOLK-PORTSMOUTH, AND 
NEWPORT NEWS, VIRGINIA 
727. (a) Proposed Assignments 

and Reservations: In the Third 

Notice the Commission proposed 

the following assignments and res- 

ervations: 


WTAR Counterproposal I. In sup- | 
port of its first alternative counter 
proposal and in opposition to the 
Commission’s Order to Show Cause, 
WTAR Radio Corporation argue | 
that WTAR-TV has been in oper 
ation since April 2, 1950, on Chan- 
nel 4; that the shift to Channel 10 
would involve costs to the licens¢? | 
in the amount of $56,000; that at 
ditional revenue would be lost a 
a result of the three to four wet 
period of conversion; and that the 
public would be deprived of its on 
available television service during 
this period. It was further urge 
that the assignment of Channel: 
to Norfolk and Channel 12 to Rict- 
mond were technically feasible ant 
would comply with the Comms 
sion’s standards for minimum sf 


aration of co-channel and adjacett 
—_— 








VHF Chan- UHF Chan- 
City nel No. nel No. | 
Newport News 33 
Norfolk- 
Portsmouth 10, 12 15, *21, 27 
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| | There are 25 years of 
2 | television experience 
= behind our ability to 
supply ALL your TV 





equipment needs...... 


GENERAL ELECTRIC 
PIONEER TRANS 








Complete 1952 Line of Broadcast 
Equipment Shows Startling Advance 
in Electronic Science 


N December 16, 1926, when Dr. E. F. W. 

Alexanderson, famed General Electric 
scientist, first demonstrated a system for trans- 
mitting pictures by radio, The New York 
Times hailed the event as a major achievement 
in electronic science. 

This prolific inventor, who was issued a 
patent on an average of every 7 weeks during 
his 45-year active tenure with the company, 
established the tradition of bold, challenging 
television research that sparks the efforts of 
G-E engineers today. The first home receiver, 
the first remote pickup, the first theatre pro- 
jection of TV—all were developed in Alexan- 
derson’s laboratory. He and his associates have 
kept up the pace for 25 years. 
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SPAN QUARTER CENTURY FROM 
RECEIVER TO LATEST UHF EQUIPMENT | 


Today, with the greatest new industry in 
America on the threshold of unprecedented 
expansion—with UHF channels soon to be 
claimed by scores of applicants—G.E.’s latest 
television developments deserve your atten- 
tion. Complete studio units for VHF and 
UHF operation, television transmitters rang- 
ing in power from 100 watts to 50 kw, and 
antenna systems with effective power gains up 
to 25 times—are available to existing stations 
and prospective broadcasters. 


In an expensive business, it pays to examine 
carefully your investment in basic station 
equipment. Here at Electronics Park we be- 
lieve we have the most modern television fac- 
tory in the world. We’d like you to see it 
before you make any equipment decisions. 
Your General Electric Broadcast Man will be 
glad to make the arrangements. 


General Electric Company, Electronics Park, Syracuse, N. Y. 
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channel stations. In support of the 
counterproposal it was urged that 
the operation of Channel 3 in Nor- 
folk would result in a total gain of 
service; that the interference free 
area of a _ station operating on 
Channel 3 would be greater than 
the operation of a station on Chan- 
nel 12 in Norfolk. It was also 
urged that as a result of the ex- 
change of Channels 3 and 12 be- 
tween Norfolk and Richmond, the 
area which would receive interfer- 
ence-free service and the area 
which would receive Grade A serv- 
ice would be increased. 

(c) Oppositions and Conflicting 
Counterproposals to the WTAR 
Counterproposal I. An opposition to 
the counterproposal of WTAR 
Broadcasting Company was filed 
by Larus and Brother Company, 
Inc., Richmond, Virginia, urging 
that the operation of Channel 3 
in Richmond would provide Grade 
B service to a greater area than 
the operation of Channel 12 in 
Richmond. A conflicting counter- 
proposal was filed by Hampton 
Roads Broadcasting Corporation, 
Newport News. 

(d) Second Alternative Counter- 
proposal of WTAR Broadcasting 
Company. In its second alternative 
counterproposal to the assignments 
proposed by the Commission in the 
Third Notice, WTAR Broadcasting 
Company requested the additional 
assignment of VHF Channel 2 to 
Norfolk and modification of the 
WTAR-TV license to specify oper- 
ation on that channel without 
changes in any other assignments 
proposed by the Commission in the 
Third Notice. 

(e) Statement in Support of 
WTAR Counterproposal II. In sup- 
port of this counterproposal it was 
urged by WTAR Broadcasting Cor- 
poration that in the event that the 
Commission assigned Channel 2 to 
Norfolk, WTAR would have no ob- 
jection to shifting the frequency of 
WTAR-TV from Channel 4 to 
Channel 2. It was further urged 
that the assignment of Channel 2 
to Norfolk would provide a third 
VHF channel to the area; that the 
population of the standard metro- 
politan area of Norfolk-Portsmouth 
was 13142% of the population of 
the State of Virginia and that the 
assignment of a third VHF chan- 
nel, or a sixth channel, to Norfolk- 
Portsmouth was in accordance with 
the mandates of Section 307(b) of 
the Communications Act. It was 
recognized by the WTAR Radio 
Corporation that the minimum co- 
channel separation which would re- 
sult under this alternative counter- 
proposal would be 169. miles from 
Norfolk to Baltimore on Channel 
2 and that this separation was be- 
low the minimum proposed by the 
Commission. 

(f) Oppositions and Conflicting 
Counterproposal to WTAR Counter- 
proposal II. The A. S. Abell Com- 
pany licensee of WMAR-TV, Balti- 
more, Maryland, opposed the sec- 
ond alternative counterproposal of 
the WTAR Radio Corporation as- 
serting that interference would re- 
sult to the service area of WMAR- 
TV as a result of the reduced sep- 
aration on Channel 2 between Bal- 
timore and Norfolk. A conflicting 
*counterproposal was filed by Hamp- 
ton Roads Broadcasting Company, 
Newport News. 

Newport News 

729. (a) The Counterproposal of 

Hampton Roads Broadcasting Cor- 


poration. Hampton Roads Broad- 
casting Corporation requested the 


Page 88 ®@ 








additional assignment of VHF 
Channel 12 to Newport News by 
deleting that channel from Nor- 
folk-Portsmouth and replacing it 
with VHF Channel 2 as follows: 


Channel Cities Miles 
2 Norfolk-Baltimore 169 
(WMAR-TV) 


Since the minimum assignment sep- 








Third Notice Counterproposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Newport News, Va. 33 12+ 33 
Norfolk-Ports- 15, *21, 27 24,10 15, *21,27 
mouth, Va. 10, 12 


(b) Statement in Support of 
Hampton Roads Broadcasting Corp. 
Counterproposal. Hampton Roads 
urged that the economic and indus- 
trial importance of Newport News 
warrants the assignment of a first 
VHF channel; that the cities of 
Norfolk - Portsmouth - Newport 
News had previously been classi- 


fied as a metropolitan district 
in the Hampton Roads_ area; 
that in the television § assign- 
ments proposed by the Com- 


mission in April of 1947 and in 
July of 1949 the Norfolk-Ports- 
mouth-Newport News were treated 
as one unit and were made a com- 
mon assignment. It was urged that 
Hampton Roads is a 50-square mile 
harbor and serves the ports of 
Norfolk, Portsmouth and Newport 
News; that the Hampton Roads 
area has traditionally been consid- 
ered as a composite area; that 
Newport News is situated across 
the Bay at a distance of 11.7 miles 
north of Norfolk; that Newport 
News has many large and diversi- 
fied industrial activities. It was 
urged by Hampton Roads Broad- 
casting Corporation that Newport 
News, with a population of 41,551 
and a thriving industrial capacity 
warrants the assignment of at 
least one VHF channel, particu- 
larly when no other community un- 
der the Hampton Roads proposal 
would be deprived of television 
service by making the changes re- 
quested in the counterproposal. It 
was recognized by Hampton Roads 
Broadcasting Corporation that a 
co-channel separation of 169 miles 
would result from the operation of 
Channel 2 at Norfolk and Balti- 
more. 

(c) Oppositions and Conflicting 
Counterpreposals to Hampton Rozds 
Counterproposal. A. S. Abell, Balti- 
more, and the Beach View Broad- 
easting Corporation of Norfolk 
both opposed the counterproposal 
of Hampton Roads because of the 
169 miles separation that would 
be created by a grant thereof. 
WTAR Radio Corp. filed a con- 
flicting counterproposal. 

(d) The Norfolk-Portsmouth 
Educational Reservation. The JCET 
and the School Board of Norfolk 
supported the reservation of Chan- 
nel 21 in Norfolk-Portsmouth for 
non-commercial educational use. 
No objection was made to the pro- 
posed reservation. 


Conclusions: The Norfolk-Ports- 
mouth Educational Reservation 


730. On the basis of the record, 
the reservation of Channel 21 in 
Norfolk-Portsmouth for non-com- 
mercial educational use is finalized. 


Conclusions: Additional VHF 
Assignments in Norfolk-Ports- 
mouth and Newport News 


731. The counterproposals seek- 
ing the additional assignment of a 
VHF channel to Norfolk-Ports- 
mouth (WTAR second alternative 
counterproposal) and to Newport 
News would result in the following 
co-channel assignment separation 
below 170 miles in Zone I: 
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aration of co-channel stations in 
Zone I is 170 miles these counter- 
proposals must be denied. Accord- 
ingly, the second alternative 
counterprosal of WTAR Broad- 
casting Company and the counter- 
proposal of Hampton Roads Broad- 
casting Company are denied. 
Under the 1940 census Norfolk- 
Portsmouth-Newport News were 
contained in one metropolitan dis- 
trict. Under the revised 1950 cen- 
sus definitions Newport News was 
not included within the same area, 
since Newport News is located in 
Warwick County, whereas, Norfolk 
and Portsmouth are located in 
Norfolk County. We do not be- 
lieve, however, that the census 
definitions should be controlling 
here for assignment purposes. 
Newport News is located 11.7 miles 
from Norfolk and the record estab- 
lishes that the Norfolk-Portsmouth- 
Newport News area has tradition- 
ally been regarded as a unit and 
that there is a high degree of com- 
mon interests within these three 
cities. Accordingly, although the 
counterproposal of Hampton Roads 
cannot be granted because of the 
violation of our standards for min- 
imum co-channel spacing resulting 
under its proposal, we believe that 
the proposal of Hampton Roads 
should be granted in part by mak- 
ing available to Norfolk-Ports- 
mouth-Newport News the channels 
assigned to each of these cities. It 
is our view that the first alterna- 
tive counterproposal of WTAR is 
meritorious and it is therefore 
granted as modified above. 


Conclusions: Answer to Show 
Cause Order and First Alternative 
Counterproposal of WTAR 
Broadcasting Company 

732. The first alternative 
counterprosal of WTAR Radio 
Corporation for the assignment of 
Channel 3 to Norfolk is in compli- 
ance with the Commission’s stand- 
ards and is consistent with the 
counterproposals of Shenandoah 
Valley Broadcasting Corporation, 
Harrisonburg, Virginia, and 
WSAZ, Inc., Huntington, West 
Virginia, both of which have been 
granted elsewhere in this Report. 

733. It is our view that the 
first alternative counterproposal of 
WTAR Radio Corporation is meri- 
torious, and it is therefore granted. 
An appropriate authorization will 
be issued to WTAR Radio Corpora- 
tion to specify operation of WTAR- 
TV on Channel 3. 


Final Assignments and 
Reservations 
734. The following assignments 
and reservation are adopted: 


City Channel No. 





Norfolk-Portsmouth- 
Newport News 3, 10, 15, *21, 33 

Norfolk-Portsmouth !° 27 

© Channel 27 cannot be used under the 

table of minimum separations in New- 

port News. Accordingly, Channel 27 is 

assigned to Norfolk-Portsmouth only. 
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CHARLOTTESVILLE ANp tha 
PETERSBURG, VIRGINIA ag Som 
735. (a) Prosoped Assignment; that the C 
and Reservations. In the Thj;; part of 
Notice the Commission Proposes metropolit 
the following assignments and ye. | tance bet 
ervations: ~ |} miles. It 
VHF Chan- UH |= “die 
City nel No. A ag oo 
Charlottesville — 2 1 lo: 
Petersburg 8 4, | stantial to 
Richmond 3, 51 6 +23, 29 B service 
. | the Virgin 

(b) Census Data. The Standgj| ary. It 
metropolitan area of Richmond has operation 
a population of 328,000 and th burg wou 
City of Richmond has a populatig, | large are: 
of 230,000. The City of Charlotte. | City of C 
ville has a population of 26,0) | ber of Con 
The City of Petersburg has a pom. | Virginia, 
lation of 35,000. Radio Sta 
(c) Existing Station. Haye! flicting co 
and Martin, Inc., is licensed for th | the Richm 
operation of WTVR, Richmond, (d) Th 
Channel 6. reservatio: 
Richmond supported 

| nel 23 in 


736. (a) Counterproposals of |,.| mercial ed 
rus and Brother Company, Ine. anj | tion was f 


Richmond Newspapers, Ine. Lary | 


and Brother Company, Ine. ay 
Richmond Newspapers, Ine. p. 
quested the additional assignme; 
of VHF Channel 8 to Richmond} 
deleting that channel from Petey. 
burg, Virginia and _ substitutin 
therefor UHF Channel 59. i 

(b) Statement in Support ¢ 
Larus and Brother and Richmon 
Newspapers Counterproposal. |. 


rus and Brother Co., Inc. and Ric. | 


mond Newspapers, Inc. urged thi 


the economic importance and popu. | 


lation of Richmond as compare 
with Petersburg justifies the dele 
tion of Channei 8 from Petersbury 
and the assignment of that channe 
to Richmond. It was urged that 
the population of the City of Rich. 
mond had increased by more tha 
19%, and the population of th 
standard metropolitan area } 
more than 24% since 1940. 


also contended that its counterpte- | 


posal would comply with the Com 
mission’s standards for minimw 
separation of co-channel and adj. 
cent channel assignments. It wa 
pointed out that the closest w 
channel assignment on Channel! 
from Richmond would be at La 
caster, Pennsylvania, a distance 
184 miles. In further support ¢ 
the counterproposal it was urge 
that the operation of Channel! 
at Richmond would render servit 
to a substantial area and popul- 
tion; that the operation of Chane 
8 at Richmond would result in: 
net gain of coverage; and that tl 
area losing Grade B service wou! 
be served by from two to ml 
other services. It was also urge 
that the operation of VHF Cham 
8 at Richmond would provide Graé 
A service to Petersburg. In furtle 
support of the counterpropo 
of Richmond Newspapers, Ine ! 
was urged that a minimum of thr 
or four VHF assignments 1s 
quired in Richmond to afford 
required number of major oultlé 
and to avoid monopoly. s 
(c) Oppesitions and Conflictit 
Counterproposals to the Larus # 
Brother and Richmond Newspapé 
Counterproposals. An opposition! 
the counterproposals was filed! 
41 In accordance with our decision ® 
grant the counterproposal of 
Radio Corp., Norfolk, we have adopl# 
the assignment of Channel 12 in Rich 


mond in lieu of Channel 3 as propo 
in the Third Notice. 
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Louis H. Peterson, Petersburg, Vir- 
s.. 152 


ginia. In the opposition it was 
urged that Channel 8 be retained 
in Petersburg. It was asserted 
that the City of Petersburg was not 
art of the Richmond standard 
metropolitan area and that the dis- 
tance between the cities was 23 
miles. It was urged that the dele- 
tion of Channel 8 from Petersburg 
and the assignment of that channel 
to Richmond would result in a sub- 
stantial loss of the only VHF Grade 
B service to persons residing along 
the Virginia-North Carolina bound- 
ary. It was asserted that the 


| operation of Channel 8 at Peters- 


burg would render service to a 
large area and population. The 
City of Charlottesville, the Cham- 
per of Commerce of Charlottesville, 
Virginia, and Barham and Barham, 
Radio Station WCHV filed a con- 
flicting counterproposal to that of 
the Richmond parties. 

(d) The Richmond educational 
reservation. The City of Richmond 
supported the reservation of Chan- 
nel 23 in Richmond for non-com- 


| mercial educational use. No objec- 
| tion was filed to the reservation. 


Charlottesville 


737. (a) Joint Counterproposal of 
City of Charlottesville, the Cham- 


~ | ber of Commerce of Charlottesville, 


Virginia, and Barham and Barham, 
Radio Station WCHV. In a joint 
counterproposal the Charlottesville 
parties requested the deletion of 
VHF Channel 8 from Petersburg 
and the assignment of that channel 
to Charlottesville and the substitu- 
tion of UHF Channel 59 in Peters- 
burg for the deleted channel. 


(b) Statement in Support of 
Charlottesville Counterproposal. 
The Charlottesville parties urged 
that if Channel 8 were assigned to 
Charlottesville it was proposed to 
locate the transmitter at Bucks El- 
bow, at a distance of 13% miles 
from the city and at an elevation 
of 2,450 feet above average terrain 
and 3,180 feet above mean sea level. 





%™QLarus and Brother Company, Inc. 
filed a Motion to Strike certain portions 
of the sworn statement of Louis H. 
Peterson, filed on August 27, 1951. In 
particular the Motion to Strike is di- 
rected against Exhibit A and B on the 
grounds of hearsay. A Motion to Strike 
was directed against evidence in Para- 
graph 7 of the sworn statement on the 
ground that they are conclusions pur- 
portedly based on Exhibit A which is 
objected to as inadmissible in evidence. 
The Motions to Strike are DENIED for 
they go only to the weight to be ‘given 
to the evidence and not to its admis- 
sibility. 

A Motion to Strike is directed against 
an “Engineering Statement supporting 
Louis H. Peterson’s Support of FCC 
Proposal to Assign Channel 8 to Peters- 
burg, Virginia”, sworn to by Peterson’s 
consulting engineer and filed with the 
Commission on October 22, 1951. The 
last paragraph on Page 1 of this state- 
ment includes this sentence. ‘“State- 
ments supporting the opposition of 
Louis H. Peterson to these proposals 
have been filed with the FCC and they 
are incorporated herein by reference.” 
The Motion to Strike states that the 
afiant attempts to incorporate by 
Teference the statement of Louis H. 
Peterson of June 6, 1951, on file with 
the Commission; that this statement was 
submitted on behalf of Louis H. Peter- 
son by his counsel prior to the adop- 
tion by the Commission of the Order 
of Hearing Procedure of July 25, 1951, 
that the statement was not sworn to by 
Louis H. Peterson, nor has he filed a 
Sworn statement verifying the matters 
of fact set out therein” as required by 
Paragraph 5(b) of the Order of Hearing 
procedure. This Motion to Strike is 
RANTED. The affiant engineer may 
not incorporate this material by refer- 
ence under the Order of Hearing Pro- 
catere. ,Such material in the affiant 
jusineer’s statement, other than that 
Neorporated by reference, is properly 


— the Commission for consider- 
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It was urged that the operation of 
Channel 8 at Charlottesville as 
proposed at the mountain site 
would render service to very large 
area and population. It was fur- 
ther stated that the operation of 
VHF Channel 8 from a downtown 
site in Charlottesville would also 
render the first VHF service to a 
large area in the northern portion 
of the State of Virginia. It was 
also contended that a grant of the 
counterproposal would be consis- 
tent with the Commission’s stand- 
ards for minimum separation of 
co-channel and adjacent channel 
assignments. In addition it was 
urged that the closest station 
which could render Grade A serv- 
ice to the area of Charlottesville 
was assigned to Waynesboro on 
Channel 42 at a distance of 23 
miles and that the Blue Ridge 
Mountains separate the two cities 
with elevations of about 3,000 feet. 
It was concluded that it was un- 
likely that satisfactory service 
would be provided to the city of 
Charlottesville from the operation 
of a UHF channel. 

(c) Oppositions and Conflicting 
Counterproposals to the Charlottes- 
ville Counterproposal. Oppositions 
to the foregoing joint counter- 
proposal were filed by Larus and 
Brother Company, Inc., and Rich- 
mond Newspapers, Inc., both of 
Richmond, urging that it was in- 
appropriate to consider the use of 
Channel 8 in Charlottesville oper- 
ating with a transmitter site as- 
sumed at a mountain. It was urged 
that the use of Channel 8 at the 
downtown site of Charlottesville 
would not provide service to as 
many persons as would be served 
by the operation of that station 
from either Richmond or Peters- 
burg. It was also urged in the op- 
position that the use of Bucks 
Elbow mountain site would be 
equally advantageous in the UHF 
and that Channel 64 could be as- 
signed to Charlottesville. An oppo- 
sition to the counterproposal was 
also filed by Louis H. Peterson. 
WSAZ, Inc. has filed an opposition 
to this counterproposal since it 
would involve the assignment of 
Channel 8 in Charlottesville, a dis- 
tance of 173 miles from Charles- 
ton, West Virginia, where WSAZ- 
TV proposed the assignment of 
Channel 8. 

(d) The Charlottesville Educa- 
tional Reservation. The University 
of Virginia supported the reserva- 
tion of Channel 45 in Charlottes- 
ville for non-commercial education- 
al use. No objections were made to 
the reservation.’™ 


Conclusions: Educational 
Reservations in Richmond 
and Charlottesville 


738. On the basis of the record 
the reservation of Channel 23 and 
45 at Richmond and Charlottes- 
ville, respectively, for non-commer- 
cial educational use are finalized. 

Conclusions: Additional VHF 

Assignments in Richmond 
and Charlottesville 

739. We are of the view that no 
basis has been established on the 
record for the deletion of Channel 
8 assigned to Petersburg in order 
to assign that channel to Richmond 
or Charlottesville. 

740. We are of the view that 
the deletion of the sole VHF chan- 


63 A comment recommending that this 
channel be assigned for commercial use 
was filed by Radio Station WCHV and 
by the Charlottesville Chamber of 
Commerce. However, these parties 
failed to submit a sworn statement in 
this proceeding. 
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nel from Petersburg, a city of 
35,000, in order to assign a third 
VHF channel to Richmond or a 
total of five channels to that city 
is in view of the circumstances 
presented unwarranted. Similarly, 
we believe that the assignment of 
a VHF channel to Charlottesville 
at the expense of deleting the only 
VHF channel proposed for Peters- 
burg, a larger community, is un- 
warranted. It is recognized that 
Charlottesville would not, under 
the Third Notice, have any com- 
mercial assignments. However, one 
of the parties has proposed the use 
of Channel 64 in Charlottesville for 
that purpose and we find that this 


channel should be assigned to 
Charlottesville. 
741. In view of the foregoing, 


the counterproposals of Larus and 
Brother Company, Inc., and Rich- 
mond Newspapers, Inc., and the 
counterproposal of the City of 
Charlottesville, the Chamber of 
Commerce of Charlottesville, Vir- 
ginia, and Barham and Barham, 
Radio Station WCHYV, are denied. 


Final Assignments and 


Reservations 
742. The following assignments 
and reservations are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Charlottesville *45, 64 
Petersburg 8 41 
Richmond 6,12 *23, 29 


BLACKSBURG, DANVILLE, 
LYNCHBURG, AND ROANOKE, 


VIRGINIA 
743. (a) Proposed Assignments 
and Reservations. In the Third 


Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Blacksburg *60 
Danville 24 
Lynchburg 13 16 
Roanoke 7,10 27, *33 


(b) Blacksburg Educational Rés- 
ervation. The JCET supported the 
reservation of Channel 60 in 
Blacksburg for non-commercial 
educational use. No objection was 
made to the proposed reservation. 

(c) Roanoke Educational Reser- 
vation. The JCET and the Virginia 
Polytechnic Institute supported the 
reservation of Channel 33 in Roa- 
noke for non-commercial educa- 
tional use. No objection was made 
to the proposed reservation. 

(d) Danville. The population of 
the city of Danville is 35,000. Pied- 
mont Broadcasting Corporation 
filed a sworn statement in support 
of the Commission’s proposed as- 
signment for Danville, Virginia, 
stating that the location, size and 
economic position of Danville re- 
quire and can readily sustain a 
television broadcast station. No 
opposition to the Commission’s pro- 
posed assignment for Danville has 
been filed in this proceeding. 

(e) Lynchburg. The city of 
Lynchburg has a population of 
48,000. Lynchburg Broadcasting 
Corporation, Lynchburg, Virginia, 
filed a sworn statement supporting 
the Commission’s proposed assign- 
ments for Lynchburg, Virginia. In 
the sworn statement it was as- 
serted that the City of Lynchburg 
is within 14 miles of the geographi- 
cal center of the State of Virginia, 
and is the dominant city in the 
area in which it is located; that 
Lynchburg is the geographical, eco- 
nomic and cultural center of zen- 
tral Virginia and that the assign- 
ments proposed by the Commission 
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are necessary to serve the needs of 
the area. Old Dominion Broadcast- 
ing Corporation also filed a sworn 
statement supporting the assign- 
ments proposed for Lynchburg. No 
opposition to the assignments pro- 
posed for Lynchburg has been filed | 
in this proceeding. 


Conclusions 
744. On the basis of the record 
the following assignments and 
reservations are adopted: 


VHF Chan- 
nel No. 


UHF Chan- 


City nel No. 


Blacksburg 
Danville 
Lynchburg 13 16 
Roanoke 7,10 27, *33 


NASHVILLE AND COOKEVILLE, 
TENNESSEE 
745. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Cookeville 24 
Nashville *2,4,8 30, 36 


(b) Census Data. The standard 
metropolitan area of Nashville has 
a population of 322,000 and the 
City of Nashville has a population 
of 174,000. The City of Cookeville 
has a population of 7,000. 

(c) Existing Station: WSM, Inc., 
is licensed for the operation of Sta- 
tion WSM-TV at Nashville on 
Channel 4. 

Nashville 

746. (a) Joint Counterproposal 
of WLAC Broadcasting Station and 
WSIX Broadcasting Service, and 
Counterproposal of Capital Broad- 
casting Company. In a joint coun- 
terproposal WLAC Broadcasting 
Service and WSIX Broadcasting 
Station and in an identical counter- 
proposal, Capital Broadcasting 
Company, all requested an addi- 
tional assignment of VHF Channel 
5 in Nashville and the deletion of 


the educational reservation from 
Channel 2 without any other 
changes in the assignments pro- 


posed in the Third Notice. 


(b) Statement in Support of 
WLAC, WSIX, and Capital Coun- 
terproposals. In support of the re- 
quest for the additional assignment 
of VHF Channel 5 at Nashville it 
was urged that it would not re- 
quire any other changes in the as- 
signments proposed by the Com- 
mission in the Third Notice; that 
the assignment of Channel 5 to 
Nashville meets the Commission’s 
standards for minimum separation 
of co-channel and adjacent channel 
stations. It was asserted that the 
operation of Channel 5 at Nash- 
ville would render service to a 
substantial area and populations; 
that there were approximately 43,- 
393 VHF television sets in the 
Nashville area. It was also as- 
serted that UHF channels would 
be inadequate to serve the needs of 
the Nashville area since UHF sta- 
tions would serve a substantially 
smaller service area than would 
VHF stations. 

(c) Conflicting Counterproposals 
to the WSIX, WLAC and Capital 
Counterproposals. A _ conflicting 


counterproposal was filed by 
WHUB, Inc., Cookeville, Tennesee. 

(d) The Nashville Educational 
Reservation. The JCET supported 
the reservation of VHF Channel 2 
for use by a non-commercial edu- 
cational station and submitted a 
sworn statement of Vanderbilt 
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University in Nashville. The Uni- 
versity indicated that it was “fully 
conscious of the advantage that 
such a station would be to its oper- 
ation, and is proposing to make 
full investigation and to seek the 
necessary funds for this purpose.” 
Vanderbilt University stated that 
it recognized the importance of 
this opportunity and that it was 
the purpose of the University ad- 
ministration to make a thorough 
study of the situation. The Uni- 
versity reported that it hoped that 
on its own account, it might find 
the way to avail itself of the use 
of a television channel. The David- 
son County Board of Education 
also supported the reservation. 

(e) Opposition to Nashville Edu- 
cational Reservation. WLAC Broad- 
casting Service and WSIX Broad- 
easting Station, Nashville, Tenne- 
see, and Capital Broadcasting 
Co.** opposed the proposed reser- 
vation of VHF Channel 2. Their 
sworn statement included an affi- 
davit of the Mayor of Nashville 
stating that the commercial radio 
stations had been cooperative with 
the city educational institutions in 
the broadcasting of public service 
programs, and that the city was 
not financially able within the pre- 
dictable future to support an edu- 
cational television station. Affida- 
vits were also presented from 
Searritt College for Christian 
Workers, Fisk University, George 
Peabody College for Teachers, and 
David Lipscomb College indicating 
that these institutions had no ob- 
jection to making Channel 2 avail- 
able for commercial use in light of 
the great doubt that they would 
be able to operate a station in the 
near future. 


Cookeville 


747. (a)  Counterproposal of 
WHUB, Inc. In a counterproposal 
to the Commission’s Third Notice, 
WHUB, Inc., requested the addi- 
tional assignment of VHF Channel 
5 to Cookeville without any other 
changes in the assignments pro- 
posed in the Third Notice. 

(b) Statement in Support of 
WHUB, Ine. Counterproposal. 
WHUB urged that Cookeville is 
located about 72 miles east of 
Nashville, 90 miles west of Knox- 
ville and 80 miles north of Chat- 
tanooga; that the population of 
Putnam County in which Cooke- 
ville is located is 29,825; that the 
trade area of Cookeville encom- 
passes an area of approximately 50 
miles around Cookeville with a 
population of approximately 
300,000. It was further urged that 
the industrial, agricultural and 
economic growth of the Cookeville 
region and the importance to the 
nation of the continued develop- 
ment of the area warrant the best 
service possible in every field of 
communications including televi- 
sion. It was urged that Cookeville’s 
strategic location, its position as 
a geographic, cultural and eco- 
nomic center make it the logical 
site of a VHF station that will 
give service to the area and there- 
by assist in the continuing growth 
and advancement of the area.*® In 


154 Capital Broadcasting Company op- 
posed the principle of reservation for 
non-commercial educational use in gen- 
eral in addition to the specific objection 
at Nashville. 

185 Capital Broadcasting Company, Nash- 
ville, Tennessee, filed a Motion to Strike 
the affidavit of Luke Medley submitted 
in support of the WHUB counterpro- 
posal, on the grounds that it was argu- 
mentative and an expression of the 
opinion ofthe affiant in all material re- 
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further support of the WHUB 
counterproposal it was asserted 
that the assignment of Channel 5 
to Cookeville would comply with 
the Commission’s standards for 
minimum separation of co-channel 
and adjacent channel assignments 
and would provide a service to a 
substantial area and population. 

(c) The counterproposal would 
result in the following co-channel 
assignment separations below 190 
miles in Zone II: 


Cities Channel Mileage 
Cookeville, Tenn.- 

Atlanta, Ga. > 180 
Cookeville, Tenn.- 

Bristol, Tenn. 5 185 


(d) Oppositions and Conflicting 
Counterproposals to WHUB, Inc., 
Counterproposal. Oppositions and 
conflicting counterproposals were 
filed by Capital Broadcasting Co., 
WSIX Broadcasting Station and 
WLAC Broadcasting Service, all 
of Nashville, and the Fort Indus- 
try Company, Atlanta, Georgia. 


Conclusions: Nashville 
Educational Reservation 


748. We find on the basis of the 
evidence that the proposed reser- 
vation of VHF Chanel 2 in Nash- 
ville for use by a non-commercial 
educational station should be final- 
ized. The record establishes that 
Vanderbilt University is seriously 
considering the establishment of a 
non-commercial educational station 
in Nashville. It is our view that 
the educational community in 
Nashville must be afforded time in 
which to establish such a station. 
Accordingly, on the basis of the 
record, the proposed reservation of 
Channel 2 for use by a non-com- 
mercial educational station is fin- 
alized; and the counterproposal of 
WLAC Broadcasting Station, 
WSIX Broadcasting Service and 
Capital Broadcasting Company are 
denied insofar as they request the 
deletion of the reservation of Chan- 
nel 2 at Nashville. 


Conclusions: Additional VHF 
Assignments in Nashville and 
Cookeville 

749. The counterproposal of the 
Nashville parties seeking the addi- 
tional assignment of VHF Channel 
5 to Nashville and the counter- 
proposal of WHUB seeking the ad- 
ditional assignment of the same 
channel to Cookeville are mutually 
exclusive since Cookeville and 
Nashville are approximately 72 
miles apart. We believe on the 
basis of the record that the assign- 
ment of Channel 5 should be made 
to Nashville rather than to Cooke- 


ville. The Cookeville counterpro- 
posal would result in two co- 


channel assignment separations be- 
low the minimum adopted herein 
for Zone II; whereas, the assign- 
ment of Channel 5 to Nashville is 
in accordance with our standards. 
Moreover, it is our view that the 
assignment to Nashville, a city of 
174,000 with a metropolitan area 
of 322,000 is to be preferred to 
Cookeville with a population of 





spects and that such factual statements 
as appear in it are not material or rele- 
vant to any of the issues in this pro- 
ceeding. WHUB, Inc., filed an opposi- 
tion to the Motion to Strike saying that 
the affidavit is not argumentative and 
that it is a statement of facts which is 
material and relevant to the issues in 
this proceeding. The Motion to Strike 
is DENIED since it goes only to the 
weight to be given to the evidence and 
not to its admissibility as evidence in 
this proceeding. 

6In arriving at this conclusion we 
have not relied on the filing dated No- 
vember 13, 1951, by the JCET. 
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7,000. In view of the foregoing, 
the joint counterproposal of 
WLAC Broadcasting Service, 
WSIX Broadcasting Station and 
the counterproposal of Capital 
Broadcasting Company are grant- 
ed and the counterproposal of 
WHUB, Inc., is denied. 


Final Assignments and Reservation 


750. The following assignments 
and reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Cookeville 24 
Nashville *2,4,5,8 30, 36 


CHATTANOOGA AND 
KNOXVILLE, TENNESSEE: 
EDUCATIONAL RESERVATIONS 
751. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following reser- 
vations for non-commercial educa- 

tional use: 


VHF Chan-UHF Chan- 


City nel No. nel No. 
Chattanooga, Tenn. *55 
Knoxville, Tenn. *20 


(b) Chattanooga. The Board of 
Education of the Chattanooga Pub- 
lic Schools supported the reserva- 
tion of Channel 55 for non-com- 
mercial educational use. No objec- 
tions were made to the proposed 
reservation. 

(c) Knoxville. The University of 
Tennessee supported the reserva- 
tion of Channel 20 for non-com- 
mercial educational use. No ob- 
jections were made to the reserva- 
tion. 

Conclusions 

752. On the basis of the record, 
the reservations of Channels 55 
and 20 at Chattanooga and Knox- 
ville, respectively, are finalized. 

KINGSPORT, TENNESSEE 

753. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
one channel to Kingsport, Tenne- 
see, UHF Channel 28. 

(b) Census Data. The City of 
Kingsport has a population of 
20,000. 

(c) Counterproposal of Kings- 
sport Broadcasting Company. The 
Kingsport Broadcasting Company 
requested the additional assign- 
ment of VHF Channel 2 to Kings- 
port without any other changes in 


the assignments proposed in the 
Third Notice. 
(d) Statement in Support of 


Kingsport Counterproposal. Kings- 
port Broadcasting Company urged 
that the size, economic importance 
and population of Kingsport war- 
ranted the assignment of a VHF 
channel to that community. It was 
recognized that the assignment of 
Channel 2 to Kingsport would re- 
sult in a co-channel separation of 
159 miles to Greensboro, North 
Carolina, where that channel is 
also assigned but it was argued 
that consideration should be given 
by the Commission to the unusual 
terrain conditions which exist in 
the area. It was stated that a 
mountain range between Kings- 
port and Greensboro rises to an 
elevation of 5,000 feet or higher 
and that the normal separation re- 
quired between transmitters should 
not apply in this instance. It was 
also urged that more television 
services could be made available if 
the required separations were re- 
duced to 150 miles for VHF chan- 
nels. Finally, it was asserted that 
if Channel 2 were assigned to 
Kingsport that the interference 
level could be held to that value 
contemplated by the Commission 
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170 mile rule for proposed trans, 
mitter to transmitter spacings 
the proper site selection or redy. 
—_ in power below 20 dbk or 1 
cw. 
Conclusions 

754. It is our view that 4, 
counterproposal of the Kingspop 
Broadcasting Company, Inc., my 
be denied. The counterpropoy 
would result in a co-channel q 
signment separation of 159 miles », 
Channel 2 between Kingsport » 





Greensboro, North Carolina in 2p, 
II. The minimum co-channel agsig,, | 
ment separation for this Zone ; | 
190 miles. Elsewhere in this p, | 


port we have set forth the reagg,; 
for the denial of requests for , 


special class of low power statig,; | 


and for assignments at redugj 
separations due to high intervenjp, 
terrain. Accordingly, the counte. 
proposal of Kingsport Broadeag. 
ing Company, Inc., is denied, anj 
the assignments proposed by tk 
Commission in the Third Notip 
for Kingsport are adopted. ; 

BRISTOL, TENNESSEE ANp 

BRISTOL, VIRGINIA 

755. (a) Proposed Assignments 
In the Third Notice, the Commi: 
sion proposed to assign two chap. 
nels to Bristol, Tennessee, VHy 





Channel 5 and UHF Channel 4: | 


and did not propose the assignme; 


of any channels to Bristol, Vj. | 


ginia. 


(b) Census Data. The populatioy 


of the City of Bristol, Tennesse 
is 17,000 and the population of th 


City of Bristol, Virginia is 16,00), | 
(c) Support of Proposed Assign. | 


ments to Bristol. Radio Phow 
Broadcasting Station supported th: 


Commission’s proposed assignment | 


for Bristol, Tennessee, stating tha 
the assignments proposed by the 
Commission were necessary to ren 
der service to that area. 

(d) Counterproposal of Appak- 
chian Broadcasting Company, Bris 
tol, Virginia. Appalachian Broai- 
casting Company requested tha 
the assignments proposed by th 
Commission to Bristol, Tennesse 
also be assigned to Bristol, Vir- 
ginia. It was urged that Bristo 
Tennessee, and Bristol, Virginia, 


are adjacent municipalities sepa | 
rated by the state line; that al | 


though the two cities constitute 
one market, Bristol, Virginia, is, it 
many respects, the central con: 
munity; that two colleges are |t- 
cated within the City of Brist0l 
Virginia, and that Bristol, Vi: 
ginia compares’ favorably 


the number of retail stores, service 
establishments, -wholesale _ estab 
lishments, manufacturing _ estab 
lishments and production work 
No opposition was filed to th 
counterproposal of Appalachia 
Broadcasting Company. 
Conclusions 
756. It is our view that, on th 
basis of the common identity of th 
two communities, the assignment 
proposed in the Third Notice fv 
Bristol, Tennessee, should be 
vised to provide those assignmeti 
to Bristol, Tennessee-Bristol, Vir 
ginia, rather than to Briste. 
Tennessee, only. Accordingly, tt 
assignments proposed by the Com 
mission are revised to assift 
Channels 5 and 46 to Bristol, Te 
nesee-Bristol, Virginia. 
NORTH CAROLINA 
EDUCATIONAL RESERVATION" 


757. (a) Proposed Reservation | 


In the Third Notice the Commit 
sion proposed the reservation © 


Telecastins 


with | 
Bristol, Tennessee, with respect ti | 
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the following assignments for non- 
commercial educational use: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
— or 
Asheville 56 
Chapel Hill - ‘ 
Charlotte * pe 
Durham 40 
Greensboro *51 
Raleigh — 
Wilmington = oo 
Winston-Salem ** ¥32 


(b) Asheville. Western Carolina 
Teachers College, Cullowhee, 
North Carolina; City of Asheville, 
the Asheville Chamber of Com- 
merce and the Asheville Schools 
and the JCET supported the reser- 
vation of Channel 56 in Asheville. 
No objection was filed to the pro- 
posed reservation. 

(ec) Chapel Hill. The JCET, the 
Chapel Hill Schools and the Con- 
solidated University of North Car- 
olina supported the reservation of 
Channel 4 in Chapel Hill for non- 
commercial educational use. No 
objection was filed to the proposed 
reservation. 

(d) Durham. The Durham City 
Schools, Durham, North Carolina, 
Duke University and the JCET 
supported the reservation of Chan- 
nel 40 in Durham for non-commer- 
cial educational use. No objection 
was filed to the proposed reserva- 
tion. 

(e) Greensboro. The Greensboro 
Public Schools, the Agricultural 
and Technical College, Greensboro, 
North Carolina, and The Consoli- 
dated University of North Caro- 
lina, Chapel Hill, North Carolina, 
the Board of Trustees of Greens- 
boro City Administrative Unit and 
the JCET supported the reserva- 
tion of Channel 51 at Greensboro 
for non-commercial educational 
use. No objection was filed to the 
proposed reservation. 

(f) Raleigh. The Consolidated 
University of North Carolina at 
Chapel Hill, Raleigh and Greens- 
boro and the JCET supported the 
reservation of Channel 22 at Ra- 
leigh for non-commercial educa- 
tional use. Incorporated in the fil- 
ing of the JCET were letters from 
the Raleigh Public Schools and the 
East Carolina College, Greenville, 
North Carolina, supporting the 
reservation. No objection was filed 
to the proposed reservation. 

(g) Wilmington. The Board of 
Education, New Hanover County 
and Wilmington Schools, the Coun- 
ty Council of the P.T.A. of New 
Hanover County, Wilmington Col- 
lege and Williston College and the 
JCET supported the reservation of 
UHF Channel 35 in Wilmington 
for non-commercial educational use. 
Incorporated in the filing of the 
JCET was a telegram from the 
State Superintendent of Public In- 
struction supporting the Wilming- 
ton reservation. No objection was 
filed to the proposed reservation. 

Conclusions 

758. On the basis of the record 
the reservations of the following 
assignments for non-commercial 


educational television use are fin- 
alized: 


- VHF Chan- UHF Chan- 
City nel No. nel No. 

Asheville *56 
Chapel Hill *4 

Durham *40 
Greensboro *51 
Raleigh *22 
Wilmington *35 


“The Charlotte and Winston-Salem 

educational reservations are discussed 

oe in another portion of this 
rt. 


SPARTANBURG, COLUMBIA, 
SOUTH CAROLINA AND 
MIDDLESBOROUGH, KENTUCKY 
759. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the following assignments and res- 

ervation: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
Columbia 7,10 *19, 25 
Spartanburg 17 
Middlesborough 7 57 


(b) Census Data. The standard 
metropolitan area of Columbia has 
a population of 143,000 and the 
City of Columbia has a population 
of 87,000. The City of Spartanburg 
has a population of 37,000. The 
City of Middlesborough has a pop- 
ulation of 14,500. 

(c) Counterproposal of Spartan 
Radiocasting Company. Spartan 
Radiocasting Company requested 
the assignment of VHF Channel 7 
to Spartanburg by deleting this as- 
signment from Columbia and mak- 
ing the following changes in the 
assignments proposed in the Third 
Notice: 


Third Notice 


Broadcasting Company, Tuscaloosa, 
Alabama; Radio Athens, Inc., Ath- 
ens, Georgia; The Broadcasting 
Company of the South and Inter- 
city Advertising Company, Char- 
lotte, North Carolina; Atlanta 
Newspapers, Inc., Atlanta, Georgia; 
Marseco Broadcasting Company, 
Palmetto Broadcasting Corp., and 
ae of Columbia, Columbia, 


(f) Marseco Broadcasting Com- 
pany, Palmetto Broadcasting Corp., 
and the City of Columbia urged 
that Columbia is the Capital of the 
State, that it is the largest city in 
the State and that it is centrally 
located within the State, that the 
population of the City of Columbia 
is 104,843 which is more than twice 
the population of the City of Spar- 
tanburg and is entitled under Sec- 
tion 307(b) of the Communications 
Act to a second VHF channel in 
preference to a first VHF to the 
City of Spartanburg. It was fur- 
ther urged that the economic im- 
portance and educational interests 
of the City of Columbia justified 





Counterproposal 











- VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
University, Ala. *7 *2+ 
Rome, Ga. 9 59 rh 59 
Middlesborough, Ky. 7 57 10+ 57 
State College, Miss. *2 *44 
Columbia, S. C. 7,10 *19, 25 +,10 *19, 25 
Spartanburg, S. C. 17 7* 17 
Chattanooga, Tenn. 3,12 43, 49, *55 3, 9F 43, 49, *55 
Knoxville, Tenn. 6,10 *20, 26 6, 12+ *20, 26 
(d) Statement in Support of 
Spartan Radiocasting Company 
Counterproposal. Spartan Radio- City 


casting Company urged that the 
assignment of VHF Channel 7 to 
Spartanburg in lieu of the assign- 
ment of that channel to Columbia, 
South Carolina, would result in a 
fairer, more efficient and equitable 
distribution of the available fre- 
quencies. It was contended that 
under the Commission’s proposed 
assignments no Grade A VHF 
service would be available to a 
substantial number of persons in 
the Spartanburg area, and that in 
view of the size and particularly 
the economic importance of Spar- 
tanburg as compared with Colum- 
bia that the assignment of Channel 
7 to Spartanburg is to be preferred. 
It was further urged that the oper- 
ation of Channel 7 at Spartanburg 
would render service to a greater 
area and population than would 
the operation of this channel at 
Columbia. With respect to the pop- 
ulation of the respective communi- 
ties it was asserted by Spartan 
Radiocasting Company that Spar- 
tanburg County, in which the City 
of Spartanburg is located, has a 
population of 150,349 whereas 
Richland County, in which the City 
of Columbia is located has a popu- 
lation of 142,565. The counter- 
proposal would result in a 188 mile 
co-channel assignment separation 
on Channel 2 between University, 
Alabama, and WSB-TV at Atlanta 
in Zone II. 

(e) Oppositions and Conflicting 
Counterproposals to the Spartan 
Radiocasting Company Counterpro- 
posal. Oppositions and conflicting 
counterproposals were filed by the 
following parties; Meridian Broad- 
casting Company, Meridian, Mis- 
sissippi; Southeastern Broadcast- 
ing Company and Middle Georgia 
Broadcasting Company, Macon, 
Georgia; Johnstown Broadcasting 
Company and Voice of Dixie, Inc., 
Birmingham, Alabama; Tuscaloosa 
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Columbia, S. C. 
Spartanburg, S. C. 
Middlesborough, Ky. 


the retention of the second VHF 
channel in Columbia. Further, it 
was urged that evidence adduced 
on behalf of the counterproposal 
of Spartan Radiocasting Company 
did not include data with respect 
to the UHF services that would be 
available to the area that would 
be served by the operation of 
Channel 7 in Spartanburg and that 
in fact between four and eleven 
other services would be available 
to the Grade B service area of a 
station operating on Channel 7 in 
Spartanburg. 
Columbia 

760. The Columbia Educational 
Reservation. The JCET supported 
the reservation of Channel 19 at 
Columbia for non-commercial edu- 
cational use. Attached to its filing 
was a sworn statement of Benedict 
College at Columbia expressing a 
definite interest in the channel. 
The JCET submitted sworn state- 
ments of support from the Mayor 
of Columbia, The University of 
South Carolina at Columbia, and 
the Superintendent of Schools in 
Columbia. No objections to the 
proposed reservation were filed. 

Conclusions: Columbia 
Educational Reservation 

761. On the basis of the record 
the reservation of Channel 19 at 
Columbia for non-commercial edu- 
cational use is finalized. 

Conclusions: Additional VHF 

Assignment to Spartanburg 

762. We believe on the basis of 
the record that a VHF channel 
should be assigned to Spartanburg 
as proposed by Spartan Radio- 
casting Company. We have in this 
Report consistently followed the 
policy that cities of the size and 
importance of Spartanburg will be 
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assigned a first VHF assignment 
before another community will be 
assigned a second VHF assign- 
ment. In view of the size of the 
City of Spartanburg and the ex- 
tensive population living in the 
surrounding area in Spartanburg 
County, we believe the record re- 
quires the deletion of one of the 
two VHF assignments proposed) 
for Columbia so that Spartanburg 
may receive a first VHF assign- 
ment. However, because of the 
mileage separation of 188 miles on 
Channel 2 between University, 
Alabama, and Atlanta, Georgia 
(WSB-TV), the Commission is un- 
able to grant the proposal of Spar-' 
tan Radiocasting Company. Chan- 
nel 7, however, may be assigned 
to Spartanburg by the deletion of 
that channel from Middlesborough, 
Kentucky, a city of 14,500. We be- 
lieve, on the basis of the record, in 
view of the size and importance of 
Spartanburg and the extensive 
population surrounding Spartan- 
burg that Channel 7 should be de- 
leted from Middlesborough, Ken- 
tucky, in order to make possible the 
assignment of Channel 7 to Spar- 
tanburg. We believe, however, in 
view of these reassignments that 
Channel 67 should be assigned to 
Columbia, South Carolina, and 
Channel 63 to Middlesborough, 
Kentucky. 













































































Final Assignments and 
Reservation 


763. The following assignments 
are adopted: 


VHF Chan- UHF Chan- 
nel No. nel No. 
10 *19, 25, 67 
7 17 
57, 63 


CHARLESTON, CLEMSON AND 
GREENVILLE, 
SOUTH CAROLINA 


764. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and 
reservations: 

VHF Chan- UHF Chan- 

City nel No. nel No. 
Charleston 2, 5, *13 
Greenville 4 23, *29 


No channel was assigned to Clem- 
son in the Third Notice. 

(b) Charleston Educational Res- 
ervation. The JCET supported the 


reservation of Channel 13 in 
Charleston for non-commercial 
educational use. Attached to its 


filing were statements of support 
from the Medical College of the 
State of South Carolina and the 
Charleston Publie Schools at 
Charleston. The College stated 
that it has under construction a 
large teaching hospital and labora- 
tory addition, and has provided in 
plans and specifications for the 
development of educational tele- 
vision. No objection was made to 
the proposed reservation. 

(c) Clemson Educational Reser- 
vation. Clemson Agricultural Col- 
lege requested that a channel be 
assigned to Clemson and that it be 
reserved for educational use. Clem- 
son College stated that it origi- 
nates remote live broadcasts which 


are carried by Radio Stations 
WSPA, Spartanburg, and WIS, 


Columbia and that it furnishes a 
transcription service to 26 radio 
stations. The Board of Trustees 
indicated that they are planning to 
survey the matter of costs of con- 
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struction and operation of a tele- 
vision station, and that a television 
station would be used in the agri- 
sultural extension program of the 
Sollege. Since Clemson has a popu- 
ation of approximately 3,000, the 
College stated that it was unlikely 
shat a commercial station would be 
astablished in the community. 

(d) Statement in Support of 
rreenville Assignments. Greenville 
News-Piedmont Company, Green- 
ville, South Carolina, supported the 
Commission’s proposed assignments 
‘or Greenville. It was asserted 
shat the assignments proposed by 
she Commission meet the Commis- 
sion’s standards for minimum sep- 
aration of co-channel and adjacent 
zhannel stations; that the opera- 
tion of a VHF channel in Green- 
ville would render service to a 
substantial population and area; 
that the wholesale and retail trade 
sales each approximate one-half 
billion dollars and that there are 
more than 100,000 employees with- 
in the coverage area of the station 
with a payroll of nearly a quarter 
of a million dollars. It was asserted 
that the importance of the area 
astablishes the need for the assign- 
ments proposed by the Commission. 
No oppositions to the Commission’s 
proposed assignments for Green- 
ville have been filed in this pro- 
seeding. 

(e) The Greenville Educational 
Reservation. Furman University 
at Greenville and JCET supported 
the reservation of Channel 29 in 
Greenville for use by a non-com- 
mercial educational station. The 
University stated that it was sur- 
veying the costs of construction 
and operation. The University re- 
ported that it has assets amount- 
ing to over 5 million dollars, and 
in addition is one of the beneficiar- 
ies in the Duke Endowment to the 
extent of 5 percent of the income 
from a fund of $40,000,000. The 
JCET submitted a statement of 
the School District of Greenville 
County in support of the reserva- 
tion. No objection was made to 
the proposed reservation. 


Conclusions 


765. On the basis of the record 
the following assignments and res- 
ervations are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Charleston 2, 5, *13 
Clemson *68 
Greenville q 23, *29 


ATHENS, ATLANTA, MACON, 


GEORGIA 
766. (a) Proposed Assignments 
and Reservations. In the Third 


Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Athens *8 60 
Atlanta 2, 5, 11 *30, 36 
Macon 13 *41, 47 


(b) Census Data. The City of 
Athens has a population of 28,000. 
The standard metropolitan area of 
Atlanta has a population of 672,000 
and the City of Atlanta has a popu- 
lation of 331,000. The standard 
metropolitan area of Macon has a 
population of 135,000 and the City 
of Macon has a population of 
70,000. 
| (ce) Existing Stations. Broad- 
casting, Inc., is licensed for the 
operation of Station WLTV, At- 
lanta, Georgia, on Channel 8. The 
Commission ordered Broadcasting, 
Inc., formerly Atlanta Newspapers, 
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Inc., to show cause why the license 
of WLTV (formerly WSB-TV) 
should not be modified to specify 
operation on Channel 11 in lieu of 
Channel 8. No opposition to the 
Order to Show Cause was filed by 
Broadcasting, Inc. The Fort In- 
dustry Company is licensed for the 
operation of Station WAGA-TV, 
Atlanta on Channel 5. Atlanta 
Newspapers, Inc., has a construc- 
tion permit for Station WSB-TV, 
Atlanta, on Channel 2 an is oper- 
ating under special authority. 


Athens 


767. (a) The Athens Educational 
Reservation. The University of 
Georgia supported the reservation 
of Channel 8 in Athens for non- 
commercial educational use. The 
University described its experience 
in producing radio and television 
programs over commercial stations. 
The University stated that its com- 
mittee on television has been con- 
sidering the problems presented by 
the construction and operation of 
an educational television station 
including such matters as the serv- 
ices to be rendered, programming 
methods, the cost of installation 
and annual operating costs, and 
the administrative organization. It 
estimated that the cost of con- 
structing a television station would 
be between $250,000 and $300,000, 
and that by utilizing staff person- 
nel it could operate with an annual 
budget of $100,000. 

(b) Counterproposals of Radio 
Athens, Inc. Radio Athens, Inc. 
submitted two alternative counter- 
proposals for the additional assign- 
ment of one commercial VHF 
channel to Athens. The first alter- 
native counterproposal requested 
the reservation of UHF Channel 
60 for non-commercial use in lieu 
of Channel 8 and the assignment 
of Channel 8 in Athens for com- 
mercial use. The second alternative 
proposal requested the assignment 
of VHF Channel 11 in Athens by 
making the following changes in 
the assignments proposed in the 
Third Notice: 


173 miles; that the closest adjacent 
channel separation under the coun- 
terproposal would be between At- 
lanta on Channel 7 and Athens on 
Channel 8 at a distance of 60 miles. 
It was further urged that the 
counterproposal would assign a 
second channel to Huntsville, Ala- 
bama. 

(e) The counterproposal would, 
in addition, result in a co-channel 
assignment separation of 185 miles 
on Channel 7 between Atlanta and 
University, Alabama, in Zone II. 

(f) Oppositions and Conflicting 
Counterproposals to the Radio 
Athens Counterproposal. Opposi- 
tions and conflicting counterpro- 
posals were filed by the following 
parties: Southeastern Broadcast- 
ing Company and Middle Georgia 
Broadcasting Company, Macon, 
Georgia; Spartan Radiocasting 
Company, Spartanburg, South 
Carolina; WEAS, Inc., Decatur, 
Georgia; Georgia Institute of Tech- 
nology, Atlanta, Georgia; Johns- 
town Broadcasting Company and 
Voice of Dixie, Inc., Birmingham, 
Alabama; Broadcasting, Inc., At- 
lanta, Georgia and WJKL, Inc., 
Johnson City, Tennessee. 


Atlanta 


768. (a) Counterproposals of 
WEAS, Inc., Decatur, Georgia and 
Georgia Institute of Technology, 
Atlanta, Georgia. WEAS, Ine. re- 
quested the assignment of Channel 
8 to Atlanta by the deletion of that 
channel from Athens, where it was 
proposed to be reserved by the 
Commission for non-commercial 
educational use. In identical coun- 
terproposals the Georgia Institute 
of Technology and WEAS, Inc., re- 
quested the additional assignment 
of Channel 7 to Atlanta. The addi- 
tion of Channel 7 to Atlanta would 
be accomplished with no other 
changes in the assignments pro- 
posed in the Third Notice. 

(b) Statement in Support of the 
WEAS and Georgia Institute of 
Technology, Counterproposal. In 
support of its counterproposals to 
assign Channel 8 to Atlanta by de- 





Counterproposal Third Notice 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Huntsville, Ala. 31 11+ 31 
Athens, Ga. *8 60 *8, 11+ 60 
Atlanta, Ga. 2, S, 11 *30, 36 2, 5, 7% *30, 36 
(c) Statement in Support of 


Radio Athens Counterproposals. In 
support of the request for the res- 
ervation of a UHF channel in lieu 
of a VHF channel in Athens for 
non-commercial educational use, 
Radio Athens asserted that it had, 
in the operation of Station WRFC, 
cooperated with the University in 
the broadcast of educational pro- 
grams; that the construction of an 
educational station would be de- 
layed for a long period of time; 
and that commercial interests 
would construct a station immedi- 
ately in order to meet the need for 
television service. 

(d) In support of the counter- 
proposal to add Channel 11 to 
Athens it was urged that the oper- 
ation of Channel 11 in Athens 
would meet the Commission’s re- 
quirements for minimum separa- 
tion of co-channel and adjacent 
channel stations; that the closest 
co-channel separation resulting 
from the operation of Channel 11 
in Athens would be at Johnson 
City, Tennessee, at a distance of 
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leting this assignment from Athens 
WEAS urged that the Atlanta 
area was the most important cen- 
ter of industry and population in 
the entire south and that a nation- 
wide television service required at 
least four commercial VHF sta- 
tions in Atlanta. It was further 
asserted that Atlanta would be de- 
prived of service by one of the 
major networks unless it was as- 
signed four commercial VHF 
channels. 

(c) In support of the identical 
counterproposal of Georgia Insti- 
tute and WEAS it was urged that 
the assignment of Channel 7 to At- 
lanta would not violate any of the 
Commission’s standards for mini- 
mum separation of co-channel and 
adjacent channel stations; that the 
nearest co-channel assignment re- 
sulting from its counterproposal 
would be at University, Alabama, 
a distance of 185 miles, and the 
nearest adjacent channel assign- 
ment would be Channel 8 at 
Athens, Georgia, at a distance of 
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60 miles. It was further urged that 
the assignment of Channel 7 tg 
Atlanta would result in a net gain 
of VHF service to a substantia] 
area and population. 

(d) Conflicting Counterproposals 
to the WEAS and Georgia Institute 
of Technology Counterproposals, 
Conflicting counterproposals were 
filed by the following parties: 
Radio Athens, Inc., Athens, Geor. 
gia; Southeastern Broadcasting 
Company and Middle Georgia 
Broadcasting Co., Macon, Georgia: 
Johnstown Broadcasting Co. an 
Voice of Dixie, Inc., Birmingham, 
Alabama; Spartan Radiocastin 
Co., Spartanburg, S.C.; and Broad. 
casting Company of the South and 
Intercity Advertising Co., Char. 
lotte, North Carolina. 

(e) The Atlanta Educational Res. 
ervation. The Atlanta Board of 
Education supported the reserva. 
tion of Channel 30 in Atlanta for 
non-commercial educational  uge, 
The Board of Education state 
that it has been licensed to operate 
a non-commercial educational FY 
station, WABE-FM since 1949: 
that the facilities of this station 
have been made available to six 
public school systems, serving 4,100 
classrooms and 125,000 students: 
and that the Board has one of the 
finest film libraries which would 
be available for use on television, 
It was also stated that various FY 
programs produced by the Board 
could be adopted for television 
presentation. No objection was 
filed to the proposed reservation. 


Macon 

769. (a) The Macon Educational 
Reservation. The JCET supported 
the reservation of Channel 41 in 
Macon, Georgia, and submitted a 
statement in support of this reser. 
vation from Mercer University at 
Macon. No objections to the pro- 
posed reservation were filed. 


(b) Joint Counterproposal of 
Southeastern Broadcasting Com- 
pany and Middle Georgia Broad- 


casting Company. In a joint coun- 
terproposal Southeastern Broad- 
casting Company and Middle Geor- 
gia Broadcasting Company re 
quested the additional assignment 
of Channel 7 to Macon, Georgia. 
No other changes in the assign- 
ments proposed in the Third No- 
tice were requested. 

(c) Statement in Support of 
Southeastern Broadcasting Com- 
pany and Middle Georgia Broad- 
casting Company Counterproposal. 
It was urged that the assign- 
ment of Channel 7 to Macon 
was in accordance with the Com- 
mission’s standard for minimum 
separation of co-channel and 
adjacent channels. It was stated 
that the closest co-channel 
separation to Macon on Channel 7 
would be at Columbia, South Caro- 
lina, at a distance of 170 miles. 
Further it was urged that the op- 
eration of Channel 7 at Macon 
would result in a net gain of serv- 
ice to a substantial area and popt- 
lation. 

(d) Oppositions and Conflicting 
Counterproposals to Southeastern 
Broadcasting Company and Middle 
Georgia Broadcasting Company 
Counterproposal. Oppositions and 
conflicting counterproposals were 
filed by the following parties: 
Radio Athens, Inc., Athens, Geor- 
gia; WEAS, Inc., Decatur, Georgia; 
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Georgia Institute of Technology, } 


Atlanta, Georgia; Spartan Radio- 
casting Company, Spartanburg, 
South Carolina; Broadcasting 
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Company of the South and Inter- 
city Advertising Company, Char- 
jotte, North Carolina and Marseco 
Broadcasting Company, Columbia, 
South Carolina. 


Conclusions: Athens Educational 
Reservation 


770. The request of Radio 
Athens, Inc., for the shift of the 
educational reservation in Athens 
to a UHF channel is based on the 
asserted need of that city for the 
assignment of a VHF commercial 
channel. The request of WEAS, 
Inc. for the deletion of Channel 8 
from Athens in order to assign 
that channel to Atlanta is based on 
the asserted need of Atlanta for a 
fourth VHF channel. On the other 
hand, the University of Georgia 
has established its interest in con- 
structing a station to serve the 
community and believes that the 
maintenance of the reservation will 
serve to aid the University in its 
plan. ° ? 

771. With respect to the re- 
quest of WEAS, Inc., we find no 
merit in the deletion of the only 
VHF channel from Athens to pro- 
vide a fourth VHF channel to At- 
lanta. With respect to both re- 
quests for the deletion of the res- 
ervation it is to be noted that 
Athens has been designated as a 
“primarily educational center.” In 
the Third Notice, we stated that 
we would reserve, where possible, 
a VHF channel for non-commercial 
use in primarily educational cen- 
ters. We see no basis in the record 
for deviating here from this policy. 
Accordingly, the counterproposal 
of Radio Athens, Inc., is denied in 
so far as it requests the reserva- 
tion of a UHF channel in lieu of 
a VHF channel in Athens for non- 
commercial educational use; and 
the counterproposal of WEAS, 
Inc., for the deletion of Channel 8 
from Athens is denied. The reser- 
vation of VHF Channel 8 in Athens 
for non-commercial educational use 
is finalized. 

Conclusions: Requests for 
Additional VHF Assignments in 
Athens, Atlanta and Macon 
7172. The counterproposals seek- 

ing the additional assignment of a 
VHF channel to Athens, Atlanta 
and Macon, respectively would ‘re- 
sult in the following co-channel as- 


signment separations below 190 
miles in Zone II: 

Counterproposal Channel 
Radio Athens, Inc. (11) 11 
Radio Athens, Inc. (II) 7 


WEAS, Inc. & Ga. Inst. of Tech. 7 
S. E. Broadcasting Co. & Middle 
Georgia Broadcasting Co. 


Since the minimum separation of 
co-channel stations in Zone II is 
190 miles these counterproposals 
must be denied. Accordingly, the 
counterproposals of Radio Athens, 
WEAS, Inc., Georgia Institute of 
Technology, Southeastern Broad- 
casting Company and Middle Geor- 
gia Broadcasting Company, are 
denied. 

_173. An appropriate authoriza- 
tion will be issued to Broadcasting, 
Inc., to specify operation of WLTV 
on Cannel 11. 


Conclusions: Atlanta and Macon 
Educational Reservations 
774. On the basis of the record 
the reservation of Channel 30 in 
Atlanta and Channel 41 in Macon 
are finalized. 


Final Assignments and 
Reservations 


775. The following assignments 
and reservations are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Athens *8 60 
Atlanta 2,5, 11 *30, 36 
Macon 13 *41, 47 


COLUMBUS AND SAVANNAH, 
GEORGIA, EDUCATIONAL 
RESERVATIONS 
776. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed to reserve the follow- 
ing assignments for non-commer- 

cial educational use: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Columbus *34 
Savannah *9 


(b) Columbus. The JCET sup- 
ported the reservation of Channel 
34 in Columbus for non-commercial 
educational use. No objection was 
made to the reservation. 

(c) Savannah. The JCET sup- 
ported the reservation of Channel 
9 in Savannah for non-commercial 
educational use. No objection was 
made to the proposed reservation. 

Conclusions 

777. On the basis of the record 
the reservation of Channels 34 and 
9 in Columbus and Savannah, re- 
spectively, for non-commercial edu- 
cational use is finalized. 


DAYTONA BEACH AND 
TALLAHASSEE, FLORIDA 
778. (a) Proposed Assignments 
and Reservation. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervation: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
Daytona Beach 2 
Tallahassee 2, *11 24 


(b) The foregoing proposed as- 
signments would result in a sep- 
aration of 214 miles between Day- 
tona Beach and Tallahassee on 
Channel 2 in Zone III. 

(c) Census Data. The City of 
Daytona Beach has a population of 
30,000. The City of Tallahassee 
has a population of 27,000. 

(d) Tallahassee Educational Res- 
ervation. The JCET and Florida 
State University supported the res- 
ervation of VHF Channel 11 in 
Tallahassee for non-commercial 
educational use. The University 
stated that the reservation was 
necessary to provide it with the 
time to obtain funds and organize 





Cities Miles 
Athens—Johnson City 173 
Atlanta—University 185 
Atlanta—University 185 
Macon—Columbia 179 





its resources. No objection to the 
reservation was filed. 


Conclusions: Deletion of Proposed 
VHF Assignment 


779. In the Third Notice the 
Commission proposed the assign- 
ment of Channel 2 to Daytona 
Beach and Tallahassee at a separ- 
ation of 214 miles in Zone III. 
Since this separation in Zone III 
is below the minimum adopted here- 
in for zone III we are required to 
delete one of the two assignments 
to comply with the separation re- 
quirements. The population of 
Daytona Beach is somewhat larger 
than the population of Tallahassee 
and Channel 2 is the only assign- 
ment proposed for Daytona Beach. 
On the other hand three channels 
were proposed to be assigned to 
Tallahassee. In view of the rela- 
tive size of these cities and the 
number of channels proposed to be 
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assigned to these cities, we believe 
the deletion of Channel 2 from Tal- 
lahassee and the assignment of 
that channel to Daytona Beach is 
warranted. In replacement for 
Channel 2 in Tallahassee we are 
assigning UHF Channel 51. 
Conclusions: Tallahassee 
Educational Reservation 
780. On the basis of the record 
the reservation of Channel 11 in 
Tallahassee for non-commercial 
educational use is finalized. 
Final Assignments and 
Reservation 
781. The following assignments 
and reservation are adopted: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
Daytona Beach 2 
Tallahassee *11 24, 51 


PENSACOLA, FLORIDA, 
ALBANY, GEORGIA AND 
JACKSON, MISSISSIPPI 
782. (a) Proposed Assignments 
and Reservations: In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Pensacola 3,10 15, *21 
Albany 10 25 
Jackson 3,12 *19, 25 


(b) The foregoing proposed as- 
signments would result in the fol- 
lowing separations below 220 miles 
in Zone III: 


Channel Cities Separation 
3 Pensacola-Jackson 218 
10 Pensacola-Albany 199 


(c) Census Data. The City of 
Pensacola has a population of 
43,000. The City of Albany has a 
population of 31,000. The standard 
metropolitan area of Jackson has 
a population of 142,000. The City 
of Jackson has a population of 
98,000. 

Pensacola F 

783. The Educational Reserva- 
tion. C. P. Mason, Mayor of Pensa- 
cola, supported the reservation of 
UHF Channel 21 in Pensacola for 
non-commercial educational use. 
No objection to the reservation was 
filed. 

Jackson 

784. (a) Counterproposal of 
Lamar Life Insurance Co., Jackson, 
Mississippi. Lamar Life Insurance 
Company requested the additional 
assignment of VHF Channel 5 to 
Jackson by making the following 
changes in the assignments pro- 





























































(c) Oppositions and Conflicting 
Counterproposals to the Lamar’ 
Life Insurance Co. Counterproposal. 
The following parties filed opposi- 
tions and conflicting counterpro- 
posals to the counterproposal of. 
Lamar Life Insurance Co.: Gid- 
dens and Rester, Mobile, Alabama; |! 
the Houston Post Co., licensee of ' 
Station KPRC-TV, Houston, Tex-! 
as; Voice of Longview, Longview, | 
Texas; and Deen South Broadcast- 
ing Co., Montgomery, Alabama. 

(d) The Jackson Educational 
Reservation. The JCET supported 
the reservation of UHF Channel 
19 in Jackson for non-commercial } 
educational use. No objection to 
the reservation was filed. 

Conclusions: Deletion of 
Proposed Assignment 

785. In the Third Notice the 
Commission proposed the assign- 
ment of Channel 3 to Pensacola 
and to Jackson at a separation of 
218 miles; and the assignment of 
Channel 10 to Pensacola, and to 
Albany at a separation of 199 
miles. Since these separations are 
below the minimum for Zone III 
we are required to delete one as- 
signment of Channel 3 and one 
assignment of Channel 10 to pro- 
vide the requisite seperations. 

786. With respect to Channel 10 
Wwe are presented with the choice 
of deleting that channel from Pen- 
sacola or Albany. The City of 
Pensacola with a population of 48,- 
000 is somewhat larger than the 
City of Albany. In the Third 
Notice two VHF and two UHF 
channels were proposed to be as- 
signed to Pensacola, and only one 
VHF and one UHF channel were 
proposed to be assigned to Albany. 
In view of the fact that Channel 
10 is the only channel proposed for 
Albany we believe that the deletion 
of that channel from Pensacola 
and the assignment to Albany is 
warranted. In replacement for 
Channel 10 in Pensacola we are 
assigning UHF Channel 46. With 
respect to Channel 3 we are pre- 
sented with the choice of deleting 
that channel from Pensacola or 
from Jackson. The City of Jackson 
has a population of 98,000 and the 
standard metropolitan area has a 
population of 142,000. In the Third 
Notice we proposed the assignment 
of two VHF and two UHF chan- 
nels to Jackson. .Since our decision 
herein has deleted Channel 10 from 
Pensacola, there remains assigned 
to that city only one VHF channel. 
It is our view that the deletion of 














posed in the Third Notice: the second channel assigned to 
Third Notice Proposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Jackson 3, 12 *19, 25 3, 54, 12 *19, 25 
Mobile 5,8 *42, 48 8, 10+ *42, 48 
Pensacola 3,10 15, *21 3, 5+ 15, *21 
(b) Statement in Support of Jackson is to be preferred to the 


Lamar Life Insurance Co. Counter- 
proposal. It was asserted that the 
assignment of VHF Channel 5 to 
Jackson would not result in the re- 
duction of the number of VHF as- 
signments proposed by the Com- 
mission for any other city in the 
Third Notice; and that the lowest 
co-channel separation resulting un- 
der the counterproposal would be 
Lafayette, Louisiana, on Channel 
5 at a distance of 180 miles. The 
counterproposal would, in addition, 
result in the following co-channel 
assignment separations below 220 


deletion of the only remaining 
VHF channel assigned to Pensa- 
cola. In replacement for VHF 
Channel 10 in Jackson we are as- 
signing UHF Channel 47. 

Conclusions: Request for VHF 

Assignment in Jackson 

787. Since the counterproposal 
of Lamar Life Insurance Company 
for the assignment of Channel 5 to 
Jackson would create a co-channel 
assignment separation of 180 miles 
between Jackson and Lafayette, 
Louisiana, on Channel 5, 218 miles 


miles in Zone III: between Pensacola, Florida, and 
Channel Cities Mileage 
5 Pensacola, Fla.-Jackson, Miss. 218 
10 Mobile, Ala.-Baton Rouge, La. 188 
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Jackson, Miss., on Channel 5, and 
188 miles between Mobile, Alabama 
and Baton Rouge, Louisiana, on 
Channel 10, in Zone III, the coun- 
terproposal is denied. 


Conclusions: Jackson Educational 
Reservation 
788. On the basis of the record 
the reservation of UHF Channel 
21 in Pensacola and UHF Channel 
19 in Jackson are finalized. 


Final Assignments and 
Reservations 


789. The following assignments 
and reservations are adopted: 


VHF Chan- UHF Chan- 


City nel No. nel No. 


Pensacola, Fla. 3 15, *21, 46 
Albany, Ga. 10 25 
Jackson, Miss. 12 *19, 25, 47 


AUBURN, MOBILE, AND 
UNIVERSITY, ALABAMA 
EDUCATIONAL RESERVATIONS 

790.(a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following reser- 
vations for non-commercial educa- 
tional use: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Auburn *56 
| Mobile *42 
| University *7 
(b) Auburn. The Alabama Poly- 


|technic Institute and JCET sup- 
|ported the reservation of: Channel 
156 in Auburn for non-commercial 
|educational use. No objection was 
| filed to this proposed reservation. 
| (ec) Mobile. The JCET and the 
|Mobile Public Schools supported 
|the reservation of Channel 42 in 
| Mobile for non-commercial educa- 
tional use. No objection to the pro- 
| posed reservation was filed. 
| (d) University. The University 
|of Alabama supported the reser- 
| vation of Channel 7 in University 
for non-commercial educational 
use, and submitted letters in sup- 
port of the reservation of VHF 
Channel 7 from the Superinten- 
dent, City Schools, Tuscaloosa, Ala- 
bama, the Superintendent of the 
Tuscaloosa County Schools and the 
State Superintendent of Education. 
The University of Alabama stated 
through its President that it has 
had more than twenty years of 
experience in educational radio 
broadcasting and that “It is our 
sincere hope that we shall be able 
to begin operating our own tele- 
vision station within a period of 
two or three years following the 
final allocation of television chan- 
nels.” No one objected to the pro- 
posed reservation of VHF Channel 
7 for educational purposes in Uni- 
versity, Alabama.** 


Conclusions 


791. On the basis of the record, 
the following reservations for non- 


48'The Tuscaloosa Broadcasting Com- 
pany, Tuscaloosa, Ala., proposed as part 
of one of its plans to add a VHF chan- 
nel in Tuscaloosa to shift the VHF 
channel in University, Ala., from VHF 

Channel 7 to VHF Channel 2. The same 
shift for University, Ala., was proposed 
by the Voice of Dixie, Inc., Birming- 
ham, Ala., as part of its plan to add 
VHF Channel 7 to Birmingham. Neither 
| company objected to the reservation of 
a VHF channel in University, Ala. The 
Commission has, however, in another 
portion of this Report denied the re- 
quests of the Tuscaloosa Broadcasting 
Company, Tuscaloosa, Ala., and the 
Voice of Dixie, Inc., Birmingham, Ala. 
Accordingly, no shift in the proposed 
VHF reservation is required. 
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commercial educational use are 
finalized: 
VHF Chan- UHF Chan- 
City nel No. nel No. 
Auburn *56 
Mobile *42 
University *7 


BIRMINGHAM, MONTGOMERY, 
AND TUSCALOOSA, ALABAMA 


792. (a) Proposed Assignments 
and Reservations. In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
PE EEE a OE SE 
Birmingham 6, *10, 13 42,48 
Montgomery 12 20, *26, 32 
Tuscaloosa 45, 51 


(b) Census Data. The standard 
metropolitan area of Birmingham 
has a population of 559,000 and the 
City of Birmingham has a popula- 
tion of 326,000. The standard 
metropolitan area of Montgomery 
has a population of 139,000 and 
the City of Montgomery has a 
population of 107,000. The City of 
Tuscaloosa has a population of 
46,000. 


(c) Existing Stations. Voice of 
Alabama, Inc., is licensed for the 
operation of Station WAFM-TV, 
Birmingham, Alabama, on Chan- 
nel 13. Birmingham Broadcasting 
Company is licensed for the opera- 
tion of Station WBRC-TV, Bir- 
mingham, Alabama, on. Channel 4. 
The Commission ordered Birming- 
ham Broadcasting Company to 
show cause why the license of 
WBRC should not be modified to 
specify operation on Channel 6 in 
lieu of Channel 4. Birmingham 
Broadcasting Company stated that 
it did not object to the modification 
of license of WBRC-TV to specify 
Channel 6. 


Birmingham 


793. (a) The Birmingham Edu- 
cational Reservation. The Jefferson 
County Board of Education and 
the JCET supported the reserva- 
tion of Channel 10 in Birmingham 
for non-commercial educational 
use. The Jefferson County Board 
of Education requested the per- 
manent reservation of VHF Chan- 
nel 10 until the five public school 
systems and three institutions of 
higher learning in Jefferson 
County could perfect arrangements 
for establishing and maintaining 
an educational television station. 


(b) Counterproposals of Johns- 
ton Broadcasting Company and 
Voice of Dixie, Inc., Birmingham, 
Alabama. Johnstown Broadcasting 
Company and Voice of Dixie, Inc., 
in separate counterproposals, re- 
quested the additional assignment 
of Channel 7 to Birmingham. 
Johnstown Broadcasting Company 
requested the assignment of Chan- 
nel 7 by making the following 
changes in the assignments pro- 
posed in the Third Notice: 





Voice of Dixie, Inc., requested the 
additional assignment of Channel 
7 by making the following changes 
in the assignments proposed in the 
Third Notice: 


F VHF Chan- 
City nel No. 

Birmingham, Ala. 6, *10, 13 
University, Ala. *7 
Meridian, Miss. 11 
State College, Miss. *2 
West Point, Miss. 8 

(c) Statement in Support of 
Johnston Broadcasting Company 


and Voice of Dixie, Inc. Counter- 
proposals. In support of both coun- 
terproposals for the additional 
assignment of Channel 7 to Bir- 
mingham it was urged that two 
stations are presently on the air 
in Birmingham and that there are 
60,000 sets in the area that would 
receive service from the operation 
of an additional VHF station in 
that community. It was also urged 
that UHF stations are undesirable 
in the Birmingham area because 
of the mountainous terrain, and 
because licensees of UHF stations 
would not be able to compete suc- 
cessfully with VHF operations. In 
addition it was urged by Voice of 
Dixie, Inc., that a grant of its 
counterproposal would permit the 
operation of Channel 11 in Biloxi 
as requested by Deep South Broad- 
casting Company. The counterpro- 
posals would result in the follow- 
ing co-channel assignment separa- 
tions: 





nel 3 to Montgomery and the other 
changes requested in the counter. 
proposal are in accordance with 
the 
Ee 
Third Notice 


Commission’s standards fo, 


Counterproposal 


UHF Chan- VHF Chan- UHF Chap. 
nel No. nel No. nel No, 
42,48 6, 7+, *10, 13 42, 48 
*2+ 
30, *36 4+ 30, #36 
*8+ 
56 11+ 56 


- Sees 


minimum co-channel and adjacent 
channel station separation. It was 
stated that the nearest co-channel 
assignment to Montgomery 
Channel 3 would be at Chattanooga 
at a distance of 193 miles and that 
the nearest adjacent channel woulj 
be at Columbus, Georgia, on Chap. 


nel 4 at a distance of 77 miles, Jy | 


further support of the counterpy. 
posal it was urged that the size 


economic importance and popula. 
tion of Montgomery required the 
assignment of a second VHF chap. 
nel to that community. The coun. 
terproposal would result in a 18}. 
mile co-channel assignment Sep- 
aration between Meridian, Miss, 
and New Orleans, La., on Channel 
4 in Zone III. 

(c) Oppositions and Counterpro- 


posals to Deep South Broadcasting 


ee 





Channel Cities Mileage Zone 
2 University, Ala.—Atlanta, Ga. 188 Il 
(WSB-TV) Ill 
4 Meridian, Miss.-New Orleans, La. 185 
(d) Oppositions and Conflicting 
Counterproposals to Johnstown Cc Cc - si 
Broadcasting Co. and Voice of 0. Counterproposal. Oppositions 
Dixie, Inc. Oppositions and con- to the counterproposal of Deep 


flicting counterproposals were filed 
by the following parties: WEAS, 
Inc. and Georgia Institute of 
Technology, Atlanta, Georgia, 
Radio Athens, Inc., Athens, 
Georgia, Tuscaloosa Broadcasting 
Co., Tuscaloosa, Ala., Spartan 
Radiocasting Co., Spartanburg, 
S. C., Atlanta Newspapers, Inc. 
(now Broadcasting, Inc.), Atlanta, 


Ga., and Deep South Broadcast- 
ing Co., Montgomery, Ala. 
Montgomery 
794. (a)  Counterproposal of 


Deep South Broadcasting Company. 
Deep South Broadcasting Company 
requested the additional assign- 
ment of VHF Channel 3 to Mont- 
gomery by making the following 
changes in the assignments pro- 
posed in the Third Notice: 


Third Notice 


South Broadcasting Company were 
filed by the following parties: 
Loyola University of the South, 
New Orleans, La., Lamar Life 
Insurance Company, Jackson, 
Miss., Meridian Broadcasting 0o, 
Meridian, Miss., Tuscaloosa Broad- 
casting Co., Tuscaloosa, Ala., Voice 
of Dixie, Inc., and Johnston Broad- 
casting Co., Birmingham, Ala. 

(d) The Montgomery Educational 
Reservation. The Montgomery 
Public Schools and the JCET sup- 
reported the reservation of Channe 
26 in Montgomery for non-con- 
mercial educational use. No Objec- 
tion was filed to the proposed res 
ervation. 





Counterproposal 





VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
A te A 
Montgomery, Ala. 12 20, *26, 32 34, 12 20, #26, 32 
Pensacola, Fla. 3,10 15, *21 10, 13+ 15, #21 
Biloxi, Miss. 13 *44, 50 1l+ *44, 50 
Meridian, Miss. 11 30, *36 4+ 30, #36 


(b) Statement in Support of 
Deep South Broadcasting Company 
Counterproposal. Deep South urged 
that the assignment of VHF Chan- 











Third Notice Counterproposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Birmingham, Ala. 6, *10, 13 42, 48 6, 7+, *10, 13 42,48 
University, Ala. *7 #24 
State College, Miss. *2 *4t 
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Tuscaloosa 
795. (a) Counterproposal @ 
Tuscaloosa Broadcasting Compal. 
Tuscaloosa Broadcasting Compal 
requested the additional assigt 
ment of VHF Channel 2 to Tus 
caloosa. This additional assignmett 


of Channel 2 to Tuscaloosa woull f 


be accomplished by the substitt: 
tion of Channel 4 for education# 


Telecasting 













| use in Sta 
lows: 


| City 
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Tuscaloosa, . 
State Colles: 
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Johnstown Broadcasting Co., Voice 





lows: ™ of Dixie, Inc., Deep South Broad- 
City Third Notice Counterproposal 1 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
gauge: ¢ pei: ~oaiees 6 
osa, Ala. 45, 51 2+ 45, 51 
Tasca ollese, Miss. *2 , +44 


(b) Statement in Support of 
Tuscaloosa Broadcasting Co. Coun- 
terproposal. It was urged that the 


| additional assignment of Channel 


9 to Tuscaloosa would meet the 
Commission’s standards for mini- 
mum separation of co-channel and 
adjacent channel stations. It was 


urged that the operation of Chan- 


nel 2 in Tuscaloosa would provide 
service to a substantial area and 
population. The counterproposal 
would result in a 188 mile co-chan- 


| nel assignment separation between 


University and WSB-TV at At- 
lanta on Channel 2 in Zone II. 

(c) Oppositions and Conflicting 
Counterproposals to Tuscaloosa 
Broadcasting Co. Counterproposal. 
Oppositions and conflicting coun- 
terproposals were filed by the fol- 
lowing parties: Spartan Radiocast- 
ing Co., Spartanburg, S. C., John- 
stown Broadcasting Co., and Voice 
of Dixie, Inc., Birmingham, Ala., 
Deep South Broadcasting Co., 
Montgomery, Ala., Atlanta News- 
papers, Inc., Atlanta, Ga., and 


| Meridian Broadcasting Co., Meri- 
| dian, Miss. 









Conclusions: The Birmingham and 
Montgomery Educational 
Reservations 


796. On the basis of the record 
the reservations of Channel 10 in 
Birmingham and Channel 26 in 
Montgomery, for non-commercial 
educational use are finalized. 


Conclusions: Requests for 
Additional VHF Assignments in 
Birmingham, Montgomery and 

Tuscaloosa 

797. The counterproposals seek- 
ing the additional assignment of a 
VHF channel to Birmingham, 
Montgomery, and Tuscaloosa, re- 
spectively, would result in the fol- 
lowing co-channel assignment sepa- 
rations: 


Counterproposal Channel 
Johnstown Broadcasting Co. 2 
Voice of Dixie, Inc. 2 
Voice of Dixie, Inc. q 
Deep South B/cng. Co. 4 
Deep South B/cng. Co. 4 


798. Since the minimum separa- 
tions of co-channel stations in 
Zones II and III are 190 and 220 
miles, respectively, these counter- 





proposals must be denied. Accord- 
‘ingly, the counterproposals of 
“Tuscaloosa Broadeasting Company 


fled an alternate counterproposal re- 
questing the additional assignment of 
Channel 8 to Tuscaloosa. Tuscaloosa 
Broadcasting Company made this alter- 
native counterproposal contingent upon 
the second alternative counterproposal 
of WREC Broadcasting Service and 
WMPS, Inc., Memphis, Tennessee. Un- 
der the alternative counterproposal of 
Tuscaloosa Broadcasting Company it 
Was requested that in addition to the 
changes of the proposed assignments 
in the Commission’s Third Notice set 
forth in the second alternative of the 
Memphis proposal, Tuscaloosa Broad- 
casting Company would make five other 
changes in the Commission’s proposed 
assignments. Elsewhere in this Report 
We have denied the second alternative 
counterproposal of the Memphis par- 
les. Since the alternative counterpro- 
posal of Tuscaloosa Broadcasting Com- 
pany was made expressly contingent 
upon the grant of that second alterna- 


p tive counterproposal of the Memphis 


Parties the alternative counterproposal 
of the Tuscaloosa Broadcasting Com- 
pany will not be discussed further. 


casting Co., and Tuscaloosa Broad- 
casting Co. are denied. 

799. Conclusions: Show Cause Or- 
der. An appropriate authorization 
will be issued to Birmingham 
Broadcasting Company to specify 
operation of Station WBRC-TV on 
Channel 6 in lieu of Channel 4. 


Final Assignments and 
Reservations 


800. The following assignments 
and reservations are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Birmingham 6, *10, 13 42,48 
Montgomery 12 20, *26, 32 
Tuscaloosa 45, 51 


MERIDIAN, MISSISSIPPI 


801. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposes the 
following assignments and reserva- 
tion: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Meridian 1l 30, *36 


(b) Census Data. The City of 
Meridian has a population of 42,- 
000. 

(c) Counterproposal of Meridian 
Broadcasting Company, Meridian, 
Mississippi. Meridian Broadcasting 
Company requested the additional 
assignment of VHF Channel 4 to 
Meridian. No other changes in the 
assignments proposed in the Third 
Notice were requested. The coun- 
terproposal of Meridian Broadcast- 
ing Company is mutually exclusive 
with the counterproposals of Tus- 
caloosa Broadcasting Company, 
Tuscaloosa, Ala., Voice of Dixie, 
Inc., and Johnstown Broadcasting 





Co., both of Birmingham, Ala. 
Cities Miles Zone 
University-Atlanta 188 Il 
(WSB-TV) 

University-Atlanta 188 II 

Meridian-New Orleans 185 =IIl 

Meridian-New Orleans 185 Il 
University-Atlanta 188 II 


(WSB-TV) 





However, it was suggested by Meri- 
dian Broadcasting Company that 
the conflict between the counter- 
proposals requesting an additional 
assignment to Tuscaloosa and 
Meridian could be resolved as fol- 
lows: 


City 


(d) Statement in Support of 
Meridian Broadcasting Company 
Counterproposals. Meridian Broad- 
casting Company urged that the 
City of Meridian is the second lar- 
gest city in the State of Missis- 
sippi; that the size, population and 
economic importance of Meridian 
warrant the assignment of a sec- 
ond VHF channel! to that commu- 
nity; that the population of the city 
is largely rural and that television 
service must be supplied to such 
rural areas by the operation of 
VHF stations rather than by the 
operation of UHF stations. lt was 
urged that the operation of Channel 
4 in Meridian, Mississippi, would 
provide service to a_ substantial 
area and population. The three 
alternative counterproposals would 
each result in a 185-mile co-channel 
separation on Channel 4 between 
Meridian and New Orleans in Zone 
III. 

(e) Oppositions and Conflicting 
Counter proposals to Meridian Coun- 
terproposals. In addition to the 
two parties mentioned above oppo- 
sitions and conflicting counterpro- 
posals were filed by the following 
parties: Deep South Broadcasting 
Co., Montgomery, Ala., and Spartan 


Broadcasting Co., Spartanburg, 
S. C. 

(f) The Meridian Educational 
Reservation. Meridian Municipal 


Junior College and the JCET sup- 
ported the reservation of Channel 
36 in Meridian for non-commercial 
educational use. No party objected 
to the reservation. 


Conclusions: Educational 
Reservation 
802. On the basis of the record 
the reservation of Channel 36 in 
Meridian, for non-commercial edu- 
cational use is finalized. : 


Conclusions: Request for 
Additional VHF Assignment in 
Meridian 

803. The counterproposals seek- 
ing the additional assignment of 
a VHF channel to Meridian would 
result in a 185 mile co-channel as- 
signment separation on Channel 4 
between Meridian and New Orleans 
in Zone III. Since the minimum 
separation of a co-channel station 
in Zone III is 220 miles this coun- 
terproposal must be denied. Ac- 
cordingly, the counterproposal of 
Meridian Broadcasting Company is 
denied. 














Third Notice Counterproposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel Ne. nel No. nel No. 
Tuscaloosa, Ala. 45, 51 2+ 45, 51 
Meridian, Miss. 11 30, *36 4+, 11 30, *36 
State College, Miss. *2 *8+ 
West Point, Miss. 8 56 + 56 
Alternatively it was also sug- 


gested by Meridian Broadcasting 
Company that the conflict between 
the counterproposals seeking an 
additional assignment to Birming- 


Final Assignments and 
Reservation 
804. The following assignments 
and reservation are adopted: 














: VHF Chan- UHF Chan- 
ham and Meridian could be resolved City. nel No. neue. 
as follows: Meridian il 30, *36 

City Third Notice Counterproposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 

nel No. nel No. nel No. nel No. 

Birmingham, Ala. 6, *10, 13 42, 48 6, 74, *10, 13 42, 48 

University, Ala. *7 *2+ 

Meridian, Miss. 11 30, *36 4+, 11 30, *36 

State College, Miss. *2 *8+ 

West Point, Miss. 8 56 + 56 
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BILOXI, STATE COLLEGE AND 
UNIVERSITY, MISSISSIPPI 
EDUCATIONAL 
RESERVATIONS 


805. (a) Proposed Reservations. 


In the Third Notice the Com- 
mission proposed the following 
reservations for non-commercial 


educational use: 


VHF Chan- UHF Chan- 
City nel No. nel No, 
Biloxi *44 
State College *2 
University *20 


(b) Biloxi. The JCET supported 
the reservation of Channel 44 at 
Biloxi for non-commercial educa- 
tional use. No objections were 
filed to the reservation. 

(c) State College. Mississippi 
State College and the JCET sup- 


ported the reservation of VHF 
Channel 2 for a non-commercial 
educational television station at 


State College, Mississippi. It was 
pointed out that Mississippi State 
College is the land grant institu- 
tion of the State and as such it 
anticipated using television to 
bring programs of interest to the 
farm population of Mississippi. The 
College also anticipated that the 
television station would serve as an 
important training ground for stu- 
dents. Included with the Joint 
Committee’s filing was a sworn 
statement of the Mississippi State 
College for Women supporting the 
reservation. No objection was 
filed to the proposed reservation. 

(d) University. The University 
of Mississippi and the Board of 
Trustees for State Institutions of 
Higher Learning supported the 
reservation of UHF Channel 20 in 
University for non-commercial edu- 
cational use. No objection was filed 
to the proposed reservation. 

CONCLUSIONS 

806. On the basis of the record 
the following reservations for non- 
commercial 





educational use are 
finalized: 
VHF Chan- UHF Chan- 
City nel No. nel No. 
Biloxi *44 
State College *2 
University *20 


FORT LAUDERDALE, 
GAINESVILLE, JACKSONVILLE, 
ORLANDO, PANAMA CITY, 
WEST PALM BEACH, FLORIDA 

807. Proposed Assignments and 
Reservations. In the Third Notice 
the Commission proposed the fol- 


lowing assignments and reserva- 
tions: 
VHF Chan- UHF Chan- 

City nel No. nel No. 
Fort Lauderdale 17, 23 
Gainesville *5 20 
Jacksonville 4, *7,12 30, 36 
Orlando 6,9 18, *24 
Panama City 7 *30, 36 
West Palm Beach 5,12 *15, 21 


Fort Lauderdale 

808. (a) Census Data. The City 
of Fort Lauderdale has a popula- 
tion of 36,000. 

(b) Counterproposal of Gore 
Publishing Company. Gore Pub- 
lishing Company requested the as- 
signment of Channel 9 to Fort 


1 Yoice of Dixie, Inc., Birmingham, 
Ala., Tuscaloosa Broadcasting Com- 
pany, Tuscaloosa, Ala., Hoyt B. Wooten, 
d/b as WREC Broadcasting Service and 
WMPS, Inc., Memphis, Tenn., and Spar- 
tan Radiocasting Company, Spartan- 
burg, S. C., proposed to delete VHF 
Channel 2 from State College, Miss., 
and substitute another VHF channel 
there as part of a plan to add another 
VHF channel to their respective cities. 
No such shift is required, however, 
since these counterproposals have been 
denied for the reasons stated elsewhere 
in this Report. 
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FOR LOCAL AND REGIONAL SPONSORSHIP ON FILM 


OTHER GREAT ZIV SHOWS 


THE CISCO KID * STORY THEATER 
YESTERDAY’S NEWSREEL « EASY ACES 
SPORTS ALBUM « FEATURES 
WESTERNS « CARTOONS 


All Ziv Shows are Produced Expressly for Television by 
; 
Expert Ziv Technicians, Writers, Musicians, Directors, and # 


Actors, Using the Finest and Latest Television Techniques. 


18 
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uauderdale by making the fol- 
owing changes in the assignments 
yroposed in the Third Notice: 


interference within the Grade B 
service of the Albany station and 





City Third Notice Proposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 

Fort Myers 11 12+ 
Fort Lauderdale 17, 23 9+ 17, 23 
Miami *2,4, 7,10 *2, 4, 7,134 ¥*15, 21 
West Palm Beach 5,12 *15, 21 5, 11+ 

(c) Statement in Support of 


Zore Publishing Company Coun- 
-erproposal. Gore Publishing Com- 
pany urged that Fort Lauderdale, 
with a population of 37,000 persons 
had increased by 100% since 1940; 
that during the tourist season the 
population of Fort Lauderdale ex- 
ceeds 100,000; that of the 248 
cities in the United States with a 
population between 25,000 to 
50,000 Fort Lauderdale ranks 19th 
fin total retail sales; that the as- 
signments proposed by the Com- 
mission were inadequate to meet 
the needs of the Fort Lauderdale 
community; and that the assign- 
ment of a first VHF channel to 
that community would result in a 
fair, equitable and efficient dis- 
tribution of the available channels. 
| (d) Oppositions and Conflicting 
‘Counterproposals to Gore Publish- 
ling Company Counterproposal. Op- 
positions and _ conflicting coun- 
|terproposals to the counterpro- 
posal of Gore Publishing Company 
lwith filed by Miami Broad- 
casting Company, Isle of Dreams 





{Broadcasting Corporation, the 
i'Fort Industry Company and 
'WKAT, Inc. 


(e) The Gore Publishing Com- 
pany counterproposal would result 
in a co-channel separation of 183 
miles on Channel 9 between Fort 
Lauderdale and Orlando in Zone 


Gainesville 


809. The Educational Reservation. 
The JCET supported the reserva- 
tion of VHF Channel 5 in Gaines- 
ville for non-commercial educa- 
tional use. No objection to the 
reservation was filed. 


Jacksonville 


810. (a) Census Data. The stand- 
ard metropolitan area of Jackson- 
ville has a population of 304,000. 


The City of Jacksonville has a 
population of 205,000. , 
(b) Existing Stations. Florida 


Broadcasting Company is licensed 
for the operation of WMBR-TV, 
Jacksonville on Channel 4. 


(c) Counterproposal of Jack- 
sonville Broadcasting Corporation. 
Jacksonville Broadcasting Cor- 
poration requested the additional 
assignment of Channel 10 to Jack- 
sonville. No other changes in the 
assignments proposed by the Com- 
mission in the Third Notice were 
requested. , 

(d) Statement in Support of 
Jacksonville Broadcasting Corpora- 
tion Counterproposal. Jacksonville 
Broadcasting Corporation urged 
that the nearest assignments on 
Channel 10 proposed by the Com- 
mission are at Tampa—St. Peters- 
burg, and Albany; that the dis- 
tance from Jacksonville to Albany 
and to Tampa is 171 miles, the 
distance to St. Petersburg is 186 
miles. It was further stated that 
the nearest adjacent channel as- 
signments would be to Orlando on 
Channel 9 at a distance of 124 
miles from Jacksonville. It was 
stated that the operation of Chan- 
nel 10 in Jacksonville would cause 
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to the operation of Channel 10 in 
Tampa. It was urged, however, 
that two or more services would 
be provided from the operation of 
other stations to the area receiving 
interference. 

(e) Opposition to the Jackson- 
ville Broadcasting Corporation 
Counterproposal. The Tribune 
Company, Tampa, Florida, opposed 
the counterproposal of Jacksonville 
Broadcasting Corporation urging 
that the operation of Channel 10 
in Jacksonville might preclude the 
use of Channel 10 in Tampa. 

(f) Counterproposal of City of 
Jacksonville, Jacksonville, Florida. 
The City of Jacksonville requested 
the additional assignment of VHF 
Channel 2 to Jacksonville by mak- 
ing the following changes in the 
assignments proposed in the Third 
Notice: 


quested that it be made available 
for commercial use. It contended 
that the Commission is without 
authority to reserve any channels 
for non-commercial educational 
stations;™ that the reservation of 
VHF Channel 7 at Jacksonville is 
arbitrary and capricious as no 
showing was made in this proceed- 
ing of any need or interest in the 
use of any channel in Jacksonville; 
that the Jacksonville Junior Col- 
lege is the only educational insti- 
tution in the area which possibly 
could use the channel and it has as 
yet shown no interest in owning 
and operating a television station. 


Orlando 


811. (a) Census Data. The stand- 
ard metropolitan area of Orlando 
has a population.of 115,000. The 
City of Orlando has a population 
of 52,000. 

(b) Counterproposal of Central 
Florida Broadcasting Company. 
Central Florida Broadcasting Com- 
pany requested the assignment of 
VHF Channel 2 to Orlando, 
Florida by making the following 











City Third Notice Proposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Daytona Beach, Fla. 2 1l+ 
Jacksonville, Fla. 4, *7,12 30, 36 2+, 4, *7, 12 30, 36 
Tallahassee, Fla. 2, #11 24 6+, *11 24 
Thomasville, Ga. 6 27 3 27 


(g) Statement in Support of City 
of Jacksonville Counterproposal. 
The City of Jacksonville urged 
that a grant of its counterproposal 
would not decrease the number of 
channels proposed by the Commis- 
sion in the Third Notice and that 
the economic importance of the 
City of Jacksonville warranted the 
assignment of a third VHF chan- 
nel. 

(h) of Jacksonville 


The City 





changes in the assignments ‘pro 
posed in the Third Notice: 








Reservation: John B. Stetson Uni. 
versity, Leland, Florida, and the 
JCET supported the reservation 
of UHF Channel 24 in O lando, 
for non-commercial educationa] 
use. The University stated that jt 
is equipped to train students in the 
preparation and presentation of 
educational and religious television 
programs and that it expects to use 
television as an instrument of edy. 
cation. No opposition was filed to 
the proposed reservation. 
Panama City 

812. The Educational Reserva. 
tion. The JCET supported the 
reservation of UHF Channel 30 jn 
Panama City for non-commercia] 
education use. No objection to the 
reservation was filed. 

West Palm Beach 

813. The Educational Reserva. 
tion. The Board of Public Instrue. 
tion of Palm Beach County sup- 
ported the reservation of UHF 
Channel 15 in West Palm Beach 
for non-commercial educational 
use. No objection to the reserva. 
tion was filed. 

Conclusions: Educational 
Reservations in Gainesville, 
Panama City, West Palm Beach 
and Orlando 
814. On the basis of the record 
the reservation of VHF Channel 5 
in Gainesville and UHF Channels 
30 in Panama City, 15 in West Palm 
Beach and 24 in Orlando are 

finalized. 
Conclusions: Educational 
Reservation in Jacksonville, Florida 
815. Educational institutions in 











City Third Notice Proposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Daytona Beach, Fla. 2 11+ 18+ 
Orlando, Fla. 6,9 18, *24 2+,6,9 ¥, *24 
(c) Statement in Support of 


Central Florida Broadcasting Coun- 
terproposal. It was urged that the 
counterproposal would result in 
providing Orlando with an addi- 


counterproposal would result in  jtignal VHF channel and Daytona 
the following co-channel assign- Beach with a second channel. 
ments in Zone III. 
Channel Cities Distance 
3 Thomasville, Ga.-Pensacola 195 
ll Daytona Beach-Tallahassee 215 


(i) Opposition and Conflicting 
Counterproposal to the Counter- 
proposal of City of Jacksonville. 
Opposition to the counterproposal 
of the City of Jacksonville was 
filed by Central Florida Broadcast- 
casting Company since the coun- 
terproposal was mutually exclusive 
with its counterproposal to assign 
VHF Channel 2 to Orlando, 
Florida. 

(j) The Jacksonville Educational 
Reservation. The Duval County 
Board of Public Instruction and 
the JCET supported the reserva- 
tion of Channel 7 in Jacksonville 
for non-commercial educational 
purposes. The Board stated that 
the educational needs of the county 
warranted the reservation of a 
channel; and that although the 
Board has no present plans to con- 
struct a television station it is 
proposed to conduct a survey to 
determine whether, alone or in 
cooperation with other educational 
institutions, it could construct or 
use a television station. 

(k) Opposition to the Jackson- 
ville Reservation. Jacksonville 
Broadcasting Corporation opposed 
the reservation of VHF Channel 7 
for educational purposes, and re- 
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(d) The Central Florida coun- 
terproposal would result in the 
following co-channel assignments 
in Zone ITI. 

Channel Cities Distance 
1l Daytona Beach-Tallahassee 215 
11 Daytona Beach-Fort Meyers 184 
2 Orlando-Miami 204 
(e) Oppositions and Conflicting 

Counterproposals. Oppositions and 

conflicting counterproposals to the 

counterproposal of Central Florida 

Broadcasting Company were filed 

by the following parties: WKAT, 

Inc., Miami, Florida; the New 

Journal Corporation, Daytona 

Beach, Florida; the Isle of Dreams 

Broadcasting Corporation, Miami, 

Florida, the City of Jacksonville, 

Jacksonville, Florida. 
(f) The Orlando 


161 The contention that the Commission 
is without authority to reserve chan- 
nels for non-commercial educational 
use was disposed of in the Commission’s 
decision of July 12, 1951. 


Educational 








Counterproposals Channel 
Gore Publishing Co. 9 
Jacksonville B/cng. Co. 10 
City of Jacksonville 3 
City of Jacksonville 11 
Central Florida B/cng. Co. 2 
Central Florida B/cng. Co. 11 
Central Florida B/cng. Co. 11 
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Jacksonville supported the reserva- 
tion of VHF Channel 7 for non- 
commercial educational use. The 
Jacksonville Broadcasting Cor. 
poration opposed the reservation. 
We are of the view that the edu- 
cational reservation in Jackson- 
ville should be maintained. In the 
Third Notice we stated that a 
VHF channel would be reserved in 
all communities with three or more 
VHF channels where all such 
VHF assignments were not in 
operation. In view of the evidence 
adduced by educational _institu- 
tions in Jacksonville on behalf of 
the reservation of Channel 7, we 
are of the view that no basis has 
been established in this record for 
a deviation from the policy an- 
nounced in the Third Notice. Ac- 
cordingly, the counterproposal 0 
Jacksonville Broadcasting Cor- 
poration, in so far as it requested 
the deletion of the reservation of 
Channel 7 for non-commertial 
educational use, is denied. 


Conclusions: Requests for 
Additional VHF Assignments 


816. The counterproposals seek- 
ing the additional assignment of 4 
VHF channel to Fort Lauderdale, 
Jacksonville and Orlando would re 
sult in the following co-channd 
assignment separations below 22) 
miles in Zone III: 


Cities Separation 
Fort Lauderdale-Orlando 183 
Jacksonville-Albany 171 
Thomasville, Ga.-Pensacola 195 
Daytona Beach-Tallahassee 215 
Orlando-Miami 134 
Daytona Beach-Tallahassee = 


Daytona Beach-Fort Myers 
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g17. Since each of the counter- 


ie proposals would result in one or 
n | more co-channel assignment sep- 
0, jarations below the minimum they 
al €must be denied. Accordingly, the 





it fcounterproposals of Gore Publish- 


State of Florida; that Miami is a 
well known resort center whose 
population is swelled by tourists 
and vacationists each year and that 
Miami is one of the country’s play- 
grounds, a center of entertainment, 











Channel 2 


Orlando-Miami 204 miles 
FORT INDUSTRY CO. 


Plan 1 





port of the reservation from 
numerous organizations and in- 
dividuals, including the Mayor of 
the City of Miami, The Mayor of 
Miami Shores Village, The Greater 








: : : ) hannel 9 Miami Council of Churches, certain 
ne fing Company, Jacksonville Broad-  tajent, showmanship and events of Mi ‘Orland 204 mil members of the Board of County 
ing Company, City of Jackson- fal interest: that Miami is lo- Miami-Orlando 204 miles ee : easter oat 
of | casting : special interest; that Miami is lo- 1 Commissioners, Miami, Florida 
‘jie and Central Florida Broad- St tt Seetien Weeden annel 13 a ° ; 
on fj ville Company are denied cated in e€ southern freninsula Miami-Tampa 205 miles State Congressman Dante B. Fas- 
se [casting Company : and where few outside television Plan 2 cell and the Classroom Teachers’ 
- Final Assignments and services would be available; that Gponnel 9 Association of Dade County. The 
to | Reservation Miami supports 11 AM and 6 FM Mise Sitende 204 miles Board of Public Instruction stated 
patie sattiean “Oe that the economic re- Gpannel 13 that non-commercial educational 
818. The eager d Pa sources of the area are adequate Miami-Tampa 205 miles broadcasting facilities were neces- 
a. |and reservations are adopted: to support the operation of addi- Plan 3 i sary to meet the educational needs 
he VHF Chan- UHF Chan- tional television stations; that there Ch 1 9 ss of the Dade County area and that 
in city nelNo. __ nel No. are presently pending 5 applica- Mian 7 204 miles the Suverintendent of Schools was 
ial | Fort Lauderdale 1i, 23 tions for commercial television as- Ch: ak a meee one mules directed to include in the education 
he | Gainesville " =. sen signments for the City of Miami; Mian oT 205 mil budget. for the scholastic year 
dacksonville oy 18,824 and that the assignments proposed =» “!4™l-Sampa ane mules 1951-1952 sufficient funds to finance 
| Panama City 7 *30, 36 by the Commission for Miami, of 4 MIAMI BROADCASTING CO. the television station. The Board 
va | WestPalm Beach 5, 12 *15, 21 VHF channels are inadequate to Channel 9 asserted that Dade County has an 
ue- MIAMI AND TAMPA— meet the needs of the Miami area ~“ \yiami-Orlando 204 miles annual budget of approximately 
on — SBURG. FLORIDA in view of the proposed reserva- Ch 1 13 $30 million and is therefore able to 
P sT. PETERSBURG, ti f one VHF channel for educa- anne! 1 str . levisi 
HF VALDOSTA, GEORGIA ion Oo ' Miami-Tampa 205 miles construct and operate a television 
P d Assi ts and tional purposes. station. The Board presently oper- 
nal 819. Proposed Assignments a) (e) The Miami counterproposals WKAT, INC. ates educational radio Station 
va- Reservations. In the Third Notice f ah : ': ~ Channel 11 WTHS-F\, and the Board asserted 
the Commission proposed the fol- would result in the following ~ Daytona Beach-West that it spent approximately $60,000 
lowing assignments and reserva- channel separations below 220 Palm Beach 182 miles in the operation of that station to 
tions: miles in Zone III: Channel 9 provide a modern educational radio 
: VHF Chan- Miami-Tampa 205 miles service to Dade County. The Board 
“ City nel No. ISLE OF DREAMS Channel 13 also stated that it proposes to 
ord | Miami, Fla. *2, 4, 7, 10 Plan 1 Miami-Tampa 205 miles utilize the television station to 
e] 5 | Tampa-St. Petersburg, Fla. *3, —* Chee 9 Channel 8 present a wide range of educational 
nels | Valdosta, _ ae ; Orlando-Valdosta 198 milesw: programs to serve the schools and 
alm 920. The foregoing proposed as- Miami-Orlando 204 miles Channel 2 the general public, in cooperation 
are | onm 4 r t in the fol- Channel 13 Tampa-Miami 205 miles with other educational institutions. 
signments would resu j a ete p 
lowing co-channel separations be- Miami-Tampa 205 miles Channel 4 5. (h) Opposition to the Miami 
low 220 miles in Zone IIT: Tampa-Miami 205 miles Reservation. The Fort Industry 
rida Channel Cities Separation (f) Oppositions and Conflicting ee vans — 
$ In - » sals i i lon oO annel Z in Miami 
a 8 Tampa-St. Petersburg-Valdosta 203 Counterproposals to the Miami and . sed th nae rati f 
i» sca Counterproposals. Gore Publishing 24 proposec e reservation 0 
10 Tampa-St. Petersburg-Miami 204 < + : both UHF Chs als 29 and 35 for 
aia Company, Fort Lauderdale, Florida, both U hanneis <J and oo Lor 
an | Miami filed a mutually exclusive counter- "0n-commercial educational — = 
—- 821. (a) Census Data. The stand- Plan 2 proposal seeking the additional as- lieu of VHF Channel 2. The Fort 
Beh ks iii aus . of Miami Channel 9 signment of VHF Channel 9 to Fort Industry Company stated the reser- 
ard metropolitan area of | Miami-Orlando 204 miles Lauderdale, and opposed the mutu- vation would tend to impair free- 
f 495,000. Th 
— has a population of 495,000. 6 6CChameel 18 ally exclusive counterproposal of 40m of competition by limiting the 
rva- — City - Miami has a population of Miami-Tampa 205 miles the Miami parties number of commercial stations with 
non- 249,000. eee aad i 54 x Ce , substantially equal facilities, and 
The (b) Existing Stations. Southern 1 Plan 3 Pe an ee that the reservation would prolong 
Cor- Radio and Television Equipment Channel 11 ‘ pth te . ‘ re the length of time the public would 
struction of Dade County, Florida 
tion. Company has a construction per- Daytona Beach-West : ue) : ounty, a, ; : ; 
edu- mit for WTVJ: Miami, on Chan- Palm Beach 182 miles and University of Miami supported have to wait for the inception of a 
‘sl nel 4, and is operating under Channel 5 reg sees og of VHF poe ge 2 second commercial service since the 
| the — special authority. Fort Myers- . a “oy ~~ ‘hs Mased of © ‘blic scarcity of commercial channels 
m8 (c) Counterproposals of Miami Gainesville 209 miles a — 5 ee — thus created might well result in 
ed in j “ ccc " Ch: 1 6 Instruction of Dade County, Flor- —— . &g . 
Broadcasting Company, Isle of anne! 6 ee ce ida. submitted stat ts in s yrotracted hearings. The Fort In- 
more reams Broadcasting Corp., The Miami-Tampa 205 miles ida, su ymitted statements In sup- | wee . sel . 
such Fort Industry Company and WKAT, Channel 9 P 162 We have below deleted the assign- dustry Company claimed the most 
t I tne Miami Broadcasting Company, Miami-Orlando 204 miles ment of Channel 8 at Valdosta. that would be expected of an edu- 
— Isle of Dreams Broadcasting Corp., 
‘¢ ¢ The Fort Industry Company ‘and Third Notice Miami Broadcasting Co. Proposal 
lf of WKAT, Inc., requested the addi- City VHF Channel No UHF Channel No. VHF Channel No. UHF Channel No. 
" bes tional assignment of one or more —_ og Fla. pe A “ aii Pg a an os 
t T J Miami, Fla. hy &, A, 2,4, ' > 27+, 3:3 
d for bo oy oor —- Bad a West Palm Beach, Fla. 5, 12 *15, 21 5, 1+ #15, 21 
- , y p\ l. Ss re Ss , , 
rod Broadcasting Corp., and Fort In- ; ; Third Notice ? : WKAT, Inc. Proposal , 
1 ot dustry Company submitted three ao - — VHF Senet No. UHF Channel No. VHF ae No. UHF Channel No. 
ive 2 ic aytona Beach, a. 4 
Oe | eae? Dams fo sccomplish the Fee ibarn ae ; i 
+ SS , stead. Melbourne, Fla. + 
a Following are the plans submitted Miami, Fla. “32 10 ~— *2, + 5 13+ a a 
‘ y ; . a ae > Orlando, Fla. ’ » ¥ i , 8F » *2 
vercial pe Miami parties: ; ‘ Tampa-St. Petersburg, Fla. *3, 8, 10, 13 24, 4t, *64, 9F, 137 
utes Pde geome gn peti a city West Palm Beach, Fla. 5,12 *15, 21 5, 11¢ *15, 21 
rie ‘ er the plan no change 
in channel assignments were requested Isle of Dreams Alternative Proposals 
or for that city " Third Notice Plan 1 Plan 2 Plan 3 
’ y. ird Notic an 2 n 
nts s VHF UHF VHF UHF VHF UHF VHF UHF 
sg), Statements ~ Support of Channel Channel Channel Channel Channel Channel Channel Channel 
seek ee reeeating Co., Isle of City No. No. No. No. No. No. No. No. 
t ofa reams Broadcasting Corp., The Daytona Beach, Fla. 2 ll 
e, Fort Industry and WKAT, Inc. Fort Myers, Fla. 11 12+ 12+ St 
erda Counterproposals. In support of Jacksonville, Fla. 4, *7,12 30, 36 fi 4, *7, 134 30, 36 
uld rey, : es nh Sup Miami, Fla. *2, 4, 7,10 *2, 4, 94, 114, 134 *2, 4, 7, 94, 134 *2, 4, 6+, 7, 9F 
hannel the foregoing Miami counterpro- Orlando, Fla. 6, 10 18, *24 24,9) 18, #24 
Posals it was urged that a fair, ef- Tampa-St. Petersburg, Fla. *3, 8,10, 13 *3, 6+, 8, 10, 12+ 
w 22) ficient and equitable distribution of | West Palm Beach, Fla. —_— vale an — —_— 
acilities among the several states Fort Industry Alternative Proposals 
aratin | 2d communities warranted the as- cae oe cap cue eT vee OP ne 
/Signment of additional channels to Channel Channel Channel Channel Channel Channel Channel Channel 
18 | the M : 
m | y “lami area; that the City of City No. No. No. No. No. No. No. No. 
195 Florid is the second largest city in Fort Myers, Fla. 11 12+ ene is 124 - 
21 rida and the Mi i . i. Fort Pierce 
s ‘an area has ee cece eae Miami, Fla. *2, 4,7, 10 2,4, 7, 94,134 * *29¢,*35¢ 2,4,7,10,13¢ *294, *35¢ a, & St, 7. 9t, +294, #354 
> > 
if \“0of any metropolitan area inthe West Palm Beach, Fla. 5, 12 *15, 21 5, 11¢ ¥*15, 21 5,¢ *15, 21, 274 tt *15, 21, 274, 33¢ 
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cational television station was a 
service designed primarily to train 
students in television techniques, 
supplemented by perhaps a few 
hours weekly of regular education- 
al programs. The Fort Industry 
Company contended a commercial 
UHF station would be at a compe- 
titive disadvantage in the Miami 
market since a substantial number 
of VHF sets were in the hands of 
the public..6 
Tampa—St. Petersburg 

822. (a) Census Data. The Tam- 
pa-St. Petersburg standard metro- 
politan area has a population of 
409,000. The City of Tampa has a 
population of 125,000. The City of 
St. Petersburg has a population of 


97,000. 

(b) Tampa-St. Petersburg Edu- 
cational Reservation. The Public 
School System of Hillsborough 
County, The Pinellas County 
School System, Pinnellas Broad- 
casting Co., and the JCET sup- 
ported the reservation of VHF 
Channel 3 in Tampa-St. Peters- 
burg for non-commercial educa- 


tional use. The Public School Sys- 
tem stated it would act in coopera- 
tion with the School System of 
Pinellas County and possibly other 
educational institutions to bring 
non-commercial educational tele- 
vision to the area; that several 
departments of the School system 
now develop and produce radio 
programs and that an educational 
television station would render a 
type of service which could not be 
expected from commercial televi- 
sion. The Pinellas County School 
System stated that the reserva- 
tion was indispensable to the estab- 
lishment of an educational tele- 
vision station. Pinellas Broad- 
casting Company stated that edu- 
cational television was a new field, 
and that it would require time for 
the formulation of practical and 
detailed vlans for the utilization 
of non-commercial educational pur- 
poses in St. Petersburg-Tampa 
area; that such an_ educational 
station could be financed by the 
Boards of Education of five sur- 
rounding counties, the University 
of Tampa, the General Extension 
Division of the University of 
Florida and the St. Petersburg 
Junior College. 

(c) Opposition to the Tampa-St. 
Petersburg Reservation. The Tampa 
Times Company and The Tribune 
Company opposed the reservation 
of VHF Channel 3 in Tampa-St. 
Petersburg and proposed that it 
be made available for commercial 


188 The Fort Industry Company proposal 
that the Commission adopt a rule pro- 
viding for a six-month review of gteps 
taken by educational institutions to 
utilize th reserved channels has peen 
considered in another portion of? this 
Report. : 

14 The Fort Industry Company filed a 
Motion to Strike those portions of the 
brief of The Board of Public Instruc- 
tion which it is alleged introduce new 
evidentiary matter and raise new con- 
tentions in contravention of the Com- 
mission’s Order of Hearing Procedure at 
such a time in the proceedings as to 
deny other interested parties an op- 
portunity to reply. A response to this 
Motion was filed by the Board of Public 
Instruction of Dade County in which it 
contends that the material objected to 
is entirely appropriate for fair com- 
ment and argumentation in a legal 
brief. The Motion to Strike is GRANT- 
ED since the material objected to is 
clearly raised for the first time, not 
supported by sworn written testimony 
and not in accordance with Paragraphs 
5(b) or 5(c) of the Commission’s Order 
of Hearing Procedure. 

In view of the action herein taken it 
is unnecessary to rule upon the alter- 
native request of The Fort Industry 
Company for other appropriate relief. 
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use. The Tampa Times stated 
there was a public need for the 
commercial use of Channel 3 as 
evidenced by the filing of five ap- 
plications for television stations 
in the Tampa-St. Petersburg mar- 
ket; that there was a definite pro- 
bability that educational organiza- 
tions would not apply for a non- 
commercial educational television 
station because of a lack of funds; 
and that a channel in the 782-890 
Me. band could be assigned for 
non-commercial educational pur- 
poses if and when a need should 
arise. The Tribune Company op- 
posed the reservation of non-com- 
mercial educational channels on 
the grounds that it was illegal 
under Sections 307, 309 and 326 of 
the Communications Act, and on 
the further ground that reserva- 
tion was unwise.” 
Valdosta, Georgia 

823. Census Data. The City of 
Valdosta has a_ population of 
20,000. 

Conclusions: Deletion of Proposed 
Assignments 

824. In the Third Notice the 
Commission proposed the assign- 
ment of Channel 10 to Tampa-St. 
Petersburg and to Miami at a sep- 
aration of 204 miles, and the as- 
signment of Channel 8 to Tampa- 
St. Petersburg and to Valdosta at 
a separation of 203 miles. Since 
these separations in Zone III are 
below the minimum for this area 
we are required to delete one as- 
signment of Channel 10 and one 
assignment of Channel 8 to comply 
with the requisite separations. 

825. With respect to Channel 10 
we are presented with a choice of 
deleting that channel from Tampa- 
St. Petersburg or from Miami. In 
the Third Notice the Commission 
proposed the assignment of 4 VHF 
channels to Miami and 4 VHF 
channels to Tampa-St. Petersburg. 
In both communities one VHF 
channel was proposed to be re- 
served for non-commercial educa- 
tional use. The City of Miami has 
a population of 247,000 and the 
metropolitan area has a population 
of 495,000. The City of Tampa has 
a population of 125,000, the City 
of St. Petersburg has a population 
of 97,000 and the metropolitan area 
has a population of 409,000. It is 
our view based on the record in 
this proceeding and relative size of 
these communities that the deletion 
of Channel 10 from Tampa-St. 
Petersburg and the assignment of 
that channel to Miami is war- 
ranted. In replacement for Chan- 
nel 10 in Tampa-St. Petersburg we 
are assigning Channel 30 to that 
community. 

826. With respect to Channel 8 
we are presented a choice of delet- 
ing that channel from Tampa-St. 
Petersburgh or from Valdosta. The 
City of Valdosta has a population 
of about 20,000. In view of the 
great disparity in the size in these 
communities we believe the deletion 
of Channel 8 from Valdosta and 
the assignment of that channel to 
Tampa-St. Petersburg is war- 
ranted. In replacement for Chan- 
nel 8 in Valdosta we are assigning 
UHF Channel 37 to that com- 
munity. 

Conclusions: Additional VHF 

Assignment in Miami 

827. As indicated above each of 
the counterproposals submitted by 
the Miami parties for the addi- 
tional assignment of one or more 
VHF channels to that community 


16 The Commission’s decision of July 
13, 1951, disposed of this contention. 
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would result in assignment sep- 
arations below the minimum of 
220 miles in Zone III. Accordingly, 
the counterproposals of Isle of 
Dreams, Fort Industry, Miami 
Broadcasting Company and WKAT, 
Inc., are denied in so far as these 
counterproposals request the addi- 
tional assignment of one or more 
VHF channels to Miami. 

Conclusions: Miami and Tampa-St. 

Petersburg Educational 
Reservations 

828. Educational institutions in 
Miami supported the reservation 
of VHF Channel 2 and educational 
institutions in Tampa-St. Peters- 
burg supported the reservation of 
VHF Channel 3 for non-commer- 
cial educational use in their re- 
spective communities. The Fort 
Industry in Miami, The Tampa 
Times Company and the Tribune 
Company in Tampa-St. Petersburg 
opposed the reservations in their 
communities and requested the 
substitution of UHF channels for 
educational use. 

829. We are of the view that 
the educational reservation in 
Miami and Tampa-St. Petersburg 
should not be shifted to the UHF. 
In the Third Notice we stated that 
a VHF channel would be reserved 
in all communities with three or 
more VHF channels where all 
such VHF assignments were not 
in operation. In view of the evi- 
dence adduced by educational insti- 
tutions in Miami and Tampa-St. 
Petersburg on behalf of the reser- 
vation of the VHF channel we are 
of the view that no basis has been 
established in this record for a 


Third Notice 





VHF Chan- 
City nel No. 
Baton Rouge, La. 10 
New Orleans, La. *2, 4, 6,7 
Hattiesburg, Miss. 9 
Meridian, Miss. 11 
deviation from the policy an- 


the Third Notice. 
Accordingly, the counterproposal 
of Fort Industry, The Tampa 
Times Company and The Tribune 
Company in so far as they re- 
quested the substitution of UHF 
channels for the VHF channels 
reserved for non-commercial edu- 
cational use in Miami and Tampa- 
St. Petersburg are denied. 


Conclusions: Additional UHF 
Assignments in Miami 

830. Miami Broadcasting Com- 
pany requested the additional as- 
signment of UHF Channels 27 and 
383 to Miami. It is our view that 
the record supports the assignment 
of these channels to Miami. Ac- 
cordingly, a counterproposal of 
Miami Broadcasting Company is 
granted in so far as it requests 


nounced in 


the additional assignments.~ of 
UHF Channels 27 and 33 to 
Miami. 
Final Assignments and 
Reservations 
831. The following assignments 


and reservations are adopted: 
VHF Chan- UHF Chan- 


City nel No. nel No. 
Tampa-St. Peters- *3, 8,13 38 
burg, Fla. 
Miami, Fla. *2,4, 7,10 27, 33 
Valdosta, Ga. 37 


BATON ROUGE, HOUMA, LAKE 
CHARLES, NEW ORLEANS, AND 
SHREVEPORT, LOUISIANA 
832. (a) Proposed Assignments 
and Reservations: In the Third 
Notice the Commission proposed 
the following assignments and 

reservations: 
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VHF Chan- UHF 
City nel No. nen 
Baton Rouge 10 23,339 ao 
Houma ye 
Lake Charles 7 *19, 
New Orleans *2,4,6,7 20, 26, 32 
Shreveport 3,22 ; 


The foregoing proposed assign. 
ments would result in the follow. 
ing co-channel assignment separa. 
tion below 220 miles in Zone J]. 


Channel Cities Mileage 
7 Lake Charles-New Orleans jg~ 


(b) Census Data. The standanj 
metropolitan area of Baton Roy 
has a population of 158,000, anq 
the City of Baton Rouge has , 
population of 126,000. The popy. 
lation of the City of Houma is 
12,000. The standard metropolitan 
area of New Orleans has a po 
lation of 685,000 and the City of 
New Orleans has a population of 
570,000. The City of Lake Charles 
has a population of 41,000. The 
standard metropolitan area of 
Shreveport has a population of 
177,000 and the City of Shrevepor 
has a population of 127,000. 

(c) Existing Station. WpDsy 
Broadcasting Corporation jg: 
licensed for the operation of Sta. 
tion WDSU-TV on Channel 6 jp 
New Orleans. 


Baton Rouge 

833. (a) Counterproposal of 
Baton Rouge Broadcasting (Con. 
pany, Inc. Baton Rouge Broadcast. 
ing Company requested the addi. 
tional assignment of VHF Chan. 
nel 2 to Baton Rouge by making 
the following changes in the as- 
signments proposed by the Con- 
mission in the Third Notice: 


Proposal 

UHF Chan- VHF Chan- UHF Chan- 

nel No. nel No. nel No, 

28, *34, 40 2+, 10 28, #34, 40 

20, 26, 32 4, 6, 7, *9F 20, 26, 32 

17 11+ 

30, *36 9+ 30, #36 
(b) Statement in Support of 
Baton Rouge Counterproposal. 


Baton Rouge Broadcasting Com- 
pany urged that Baton Rouge is 
the third largest city and the 
Capital of the State of Louisiana; 
that the population of Baton Rouge 
had increased by 262% _ between 
1940 and i950; that the City of 
Shreveport with approximately 
the same population as Baton 
Rouge and the City of Alexandria 
with approximately one-fourth the 
population of Baton Rouge were 
each assigned two VHF channels. 
It was urged that the size and eco- 
nomic importance of Baton Rouge 
warrant the assignment of two 
VHF channels to that community. 
It was further urged that the 
assignment of Channel 2 
in conformance with the Comms- 
sion’s standards for minimum sepa- 
ration of co-channel and adjacent 
channel stations. It was pointed out 
that under the counterproposal the 
closest resultant co-channel separa 
tion would be between New Orleans 


and Meridian, Mississippi on Chat- ¢ 


nel 9 at a distance of 185 miles; ani 
between Alexandria, Louisiana, al 
Hattiesburg, Mississippi, on Chat 
nel 11 at a distance of 187 miles.” 
It was asserted that the operatiol 
of Channel 2 in Baton Rouge woul 
afford a total gain of VHF servic 
to a substantial area and popult 
tion. The counterproposal would in 
addition result in a co-channel & 
signment separation on Channel ‘ 
between Meridian, Mississippl, 3 
Dothan, Alabama, of 210 miles. 

1 In view of the action taken elsewhet 
in this Report this assignment sepal: 


tion in violation of the minimum W0 
be removed. 
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ae, | (€) Conflicting Counterproposal 
0. to the Baton Rouge Broadcasting 
ra | Company Counterproposal. A con- 
\Aicting counterproposal was filed 
25 \by Loyola University of the South, 
) 2 poy ans 
New Orleans. b 
an (d) The Baton Rouge Education- 
‘ign- | 4) Reservation: Louisiana State 
low. | jniversity and Agricultural and 
ara- | Wechanical College at Baton Rouge, 
Louisiana, supported the reserva- 
leage | tion of Channel 34 at Baton Rouge 
for non-commercial educational 
dari _ use stating that advanced students 
Ouge | in the College of Engineering and 
the Department of Physics will be 
” lable to assist in the technical 


vai nar Tal 
: aspects of television. The Univer- 
me? sity stated that it is presently 


, § | negotiating a one-year interim con- 
tan aa with local commercial televi- 


taser sion stations for the production of 
+ Or leducational television programs 
M ol | pending the time it can put into 
arles ‘operation a non-commercial educa- 
The ‘tional television station. No objec- 
; tins were filed to the proposed 
ae reservation. 


Houma 
Dsu_ _ 834. (a) Counterproposal of 
*” Charles Wilbur Lamar, Jr. Charles 
Sta. Wilbur Lamar, Jr., requested the 
6 ia aditional assignment of VHF 
Channel 12 to Houma, without any 
other changes in_the assignments 
proposed in the Third Notice. 
a (b) Statement in Support of 
Com- Lamar Counterproposal. Lamar 
cast. urged that the assignment of Chan- 
addi- ne] 12 to Houma would comply with 
shan- the Commission’s minimum stand- 
aking ards for co-channel and adjacent 
€ a- channel separation. It was pointed 
om- oyt that the nearest assignments 
on Channel 12 proposed by the 
Commission are at Jackson, Missis- 
Chane sippi, and Shreveport, Louisiana, 
No. which are 190 and 270 miles, re- 
aa (spectively, from Houma. Adjacent 
6,32 \channel assignments proposed by 
7 ‘the Commission which are nearest 
*% to Houma are at Biloxi, Mississippi, 
t of and Alexandria, Louisiana, at dis- 
posal, tances of 122 and 165 miles, re- 
Com. spectively, from Houma. It was 
ge js urged that the operation of Channel 
} the 12 in Houma would render service 
jana; tO a substantial area and popula- 
Rouge “on. i 
tween . (¢) Conflicting Counterproposal 
ty of '0 Charles W. Lamar, Jr. Counter- 
nately proposal. A conflicting counterpro- 
Baton posal was filed by Loyola Univers- 
ity of the South, New Orleans. 


- New Orleans 
were ,°3»: (a) Counterproposal of Loy- 


ola University of the South. Loyola 
University requested the additional 
assignment of VHF Channel 11 to 
: New Orleans, without any other 
ih. changes in the assignments pro- 
tthe posed in the Third Notice. 

uld be (b) Statement in Support of Loy- 
lails ola University Counterproposal. 
non Loyola University urged that VHF 
acent Channel 11 could be assigned to 
od ont New Orleans without reducing the 
sal the number of channels proposed by 
separ the Commission for assignments to 
Yrieans 2° other city, or without changing 
Chat- the assignments proposed by the 
awa Commission for any other city. It 
na, and “2s urged that the UHF assign- 
Chan- —- Proposed by the Commission 
Tes. or New Orleans were inadequate 
oration “0 Setve the needs of that area 
, would See a considerable period of time 
service would elapse before converters or 
popule wn recelvers capable of utilizing 
‘ould it _— hich frequency signals could 
nel 8 4 distributed in the area. It was 
annel 9 urged that this circumstance would 
pi, and Prolong for an indefinite period the 
iles. Existing television monopoly in the 
) New Orleans area. 

sewhet (¢) The Lovola counterproposal 
il Would result in the following co- 
m channel separations in Zone IIT: 


nnels, 
id eco- 
Rouge 


Channel Cities Mileage 
il New Orleans-Alexandria '“ 170 
11 New Orleans-Meridian, Miss. 185 


(d) Oppositions and Conflicting 
Counterproposals to Loyola Univer- 
sity Counterproposal. Oppositions 
and conflicting counterproposals 
were filed by the following parties: 
Charles W. Lamar, Jr., Houma; 
Baton Rouge Broadcasting Com- 
pany, Baton Rouge; The Houston 
Post Company, Houston; and Deep 
South Broadcasting Company, 
Montgomery. 

(e) The New Orleans Education- 
al Reservation. Tulane University 
supported the reservation of Chan- 
nel 2 at New Orleans for non-com- 
mercial educational use, stating 
that it hoped the Commission 
would maintain the reservation un- 
til such time as the educational 
groups in the area could complete 
their studies on educational tele- 
vision. 

(f) Opposition of Loyola Univer- 
sity to New Orleans Educational 
Reservation. Loyola University con- 
tended that the Commission’s pro- 
posed reservation of VHF Channel 
2 at New Oreans for non-commer- 
cial educational use, and the attend- 
ant withdrawal of that channel 
from use for general broadcasting 
purposes, was beyond the power and 
discretion of the Commission. This 
contention that the Commission is 
without legal power to reserve 
channels in the Table of Assign- 
ments for use by non-commercial 
educational stations has been dis- 
posed of in the Commission’s Opin- 
ion of July 12, 1951. 

Lake Charles 

836. (a) Support of Proposed 
Assignments. Calcasieu Broadcast- 
ing Company filed a sworn state- 
ment supporting the assignments 
proposed by the Commission for 
Lake Charles. It was stated that 
the assignment of a total of 3 
channels to Lake Charles, with one 
channel reserved for educational 
use, appears to be an equitable 
assignment of the available chan- 
nels to that city. 

(b) Educational Reservation. The 
JCET supported the reservation of 
Channel 19 at Lake Charles for non- 
commercial educational use. Vari- 
ous other civic and educational 
leaders of Lake Charles also sup- 
ported the reservation. No objec- 
tions were made to the reservation. 

Shreveport 

837. Support of Proposed Assign- 
ments. International Broadcasting 
Corporation, Shreveport, Louisiana 
filed a statement supporting the 
assignments proposed by the Com- 
mission for Shreveport. No opposi- 
tions have been filed to the Com- 
mission’s assignments for Shreve- 
port. 

Conclusions: Baton Rouge and 
New Orleans Educational 
Reservations. 

838. On the basis of the record, 
the reservations of Channel 34 at 
Baton Rouge and Channel 2 at 
New Orleans, for non-commercial 
educational use are finalized. 
Conclusions: Request for Additional 
VHF Assignments in Baton Rouge, 

Houma and New Orleans 

839. The counterproposals seek- 
ing the additional assignment of a 
VHF channel in those cities would 
result in the following co-channel 
assignment senarations below 220 
miles in Zone III: 


Proros?l Channel 
Baton Rouge Broadcasting Co. 4 
Charles W. Lamar 12 
Loyola University il 


1%7In view of our action elsewhere in 
this Revort this co-channel assignment 
separation would no longer exist. 
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Accordingly, the counterproposals 

of Baton Rouge Broadcasting Com- 

pany, Charles W. Lamar, Jr., and 

Loyola University of the South are 

denied. 

Conclusions: Deletion of Proposed 
Assignment 

840. In the Third Notice the 
Commission proposed the assign- 
ment of Channel 7 to Lake Charles 
and New Orleans at a separation 
of 189 miles. Since this separation 
is below the minimum of 220 miles 
for Zone III we are required to de- 
lete one assignment of Channel 7 to 
comply with the requisite minimum 
separation. 

841. The City of Lake Charles 
has a population of 41,000 and the 
City of New Orleans has a popu- 
lation of 570,000. In the Third No- 
tice only 1 VHF Channel was pro- 
posed for Lake Charles while 4 
VHF channels were proposed for 
New Orleans. We believe on the 
basis of the record that the dele- 
tion of Channel 7 from New Or- 
leans and the assignment of that 
channel to Lake Charles is war- 
ranted. In replacement of Chan- 
nel 7 at New Orleans we are as- 
signing UHF Channel 61. 

Final Assignments and 
Reservations. 

842. The following assignments 

and reservations are adopted: 


VHF Chan- UHF Chan- 

City nel No. nel No. 
Baton Rouge 10 28, *34, 40 
Houma 30 
Lake Charles 7 *19, 25 
New Orleans *2,4,6 20, 26, 32, 61 
Shreveport 3, 12 

ALEXANDRIA AND LAFAY- 


ETTE, LOUISIANA, BILOXI, 
MISSISSIPPI 
843. (a) Proposed Assignments 
and. Reservations: In the Third 
Notice the Commission proposed 
the following assignments and res- 
ervations: 


VHF Chan- UHF Chan. 


City nel No. nel No. 
Alexandria, La. 11,13 
Lafayette, La. 5 38 
Biloxi, Miss. 13 *44, 50 
Galveston, Texas 11 35, 41, *47 
Houston, Texas 2, *8, 13 23, 29 


(b) The foregoing proposed as- 
signments would result in the fol- 
lowing co-channel assignment sep- 


arations below 200 miles in Zone 

ITT. 

Channel Cities Mileage 
li Galveston-Alexandria 197 
13 Houston-Alexandria 204 
13 Alexandria-Biloxi 217 


(c) Census Data. The City of 
Alexandria has a _ population of 
35,000. The City of Lafayette has a 
population of 34,000. The City of 
Biloxi has a population of 37,000. 
The standard metropolitan area of 
Galveston has a population of 113,- 
000 and the City of Galveston has a 
population of 67,000. The standard 
metropolitan area of Houston has 
a population of 807,000 and the 
City of Houston has a population of 
596,000. 

Conclusions: Deletion of Proposed 
VHF Assignments 

844. In the Third Notice, the 
Commission proposed the assign- 
ments of Channel 13 to Alexandria 
and Houston at a separation of 204 
miles and to Alexandria and Biloxi 


at a separation of 217 miles in 
Cities Mileage 
Meridi2n, Miss.-Dothan, Ala. 210 
New Orleans-Meridian, Miss. 185 
Houma-Jackson, Miss. 192 
New Orleans-Meridian, Miss. 185 


Zone III. Since these separations in 
Zone III are below the minimum for 
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the area we are required to delete 
one or two assignments on Chan- 
nel 13 to comply with the requisite 
separation. The population of both 
Houston and Biloxi is greater than 
that of Alexandria. Two VHF 
channels were proposed for Alexan- 
dria, one for Biloxi and three for 
Houston. In order to remove the 
sub-standard separation on Channel 
13 we are faced with the choice of 
deleting this channel from Alexan- 
dria or from both Houston and 
Biloxi. In view of the foregoing, 
we believe the deletion of Channel 
13 from Alexandria is warranted. 
In replacement for Chanel 13 in 
Alexandria we are assigning UHF 
Channel 62. 

845. Further the assignments 
proposed in the Third Notice would 
result in the assignment of Chan- 
nel 11 to Alexandria and Galveston 
at a separation of 197 miles in Zone 
III. Since this separation is below 
the minimum for this area we are 
required to delete one assignment 
of Channel 11 to comply with the 
requisite separation. The popula- 
tion of Galveston is approximately 
twice that of Alexandria. In view 
of the relative size of these cities 
we believe the deletion of Channel 
11 from Alexandria and the assign- 
ment of that channel to Galveston 
is warranted. 

846. In view of the action taken 
above the City of Alexandria would 
be left with no VHF assignments. 
In the Third Notice Channels 5 and 
38 were proposed to be assigned 
to Lafayette, a city of 34,000. Since 
we are reqguired to delete the as- 
signments proposed for Alexandria, 
that city with a somewhat larger 
population than Lafayette, would 
have no VHF channels assigned to 
it. In view of the comparative size 
of Lafayette and Alexandria, it is 
our view that the deletion of Chan- 
nel 5 from Lafayette and the as- 
signment of that channel to Alex- 
andria is warranted. As a replace- 
ment for Channel 5 at Lafayette 
we are assigning UHF Channel 67. 

Final Assignment’ 

847. The following assignments 

are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Alexandria, La. 5 62 
Lafayette, La. 38, 67 
Biloxi, Miss. 13 *44, 50 


PROPOSED UHF ASSIGNMENTS 
IN AREA II BELOW THE 
MINIMUM CO-CHANNEL 

ASSIGNMENT SEPARATIONS 
848 (a) In the Third Notice the 

Commission proposed the following 

LHF assignments which do not 

meet the minimum co-channel as- 

signment separations: 


City UHF Channel No. 
Se 
Kingston, N. C. 26 
Bod Axe, Mich. 15 
Clinton, Mo. 15 
Muskogee, Okla.'® 39 
Pryor Creek, Okla. 64 
Harriman, Tenn. 45 
Maryville, Tenn. 42 
Shelbyville, Tenn. 52 

(b) The foregoing proposed as- 
signments would result in the 
following co-channel assignment 


separations below 175 miles in Zone 


II: 


Channel Cities Mileage 
26 Kinston, N. C.- 
Winston Salem, N.C. 162 
15 Bad Axe, Mich.- 
Manistee, Mich 168 
39 Duncan, Okla.- 
Muskogee, Okla. 170 
64 Pryor Creek. Okla.- 
Chickasha, Okla. 171 


168 The final assignments for Galveston 
and Houston appear elsewhere in this 
Report. 
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42 Springfield, Tenn.- 


Maryville, Tenn. Eyal 
52 Gainesville, Ga.- 

Shelbyville, Tenn. 172 
15 Clinton, Mo.- 

Claramore, Okla. 173 
45 Laurens, S. C.- 

Harriman, Tenn. 173 


Since the above co-channel as- 
signment separations are below the 
minimum for Zone II we are faced 
with the necessity of changing 8 
assignments in order to comply 
with the requisite separation. Ac- 
cordingly, we have deleted the UHF 
assignments listed above and sub- 
stituted other UHF assignments 
which meet the minimum separa- 
tions in Zone II. 


FINAL ASSIGNMENTS 


849. The following assignments 
are adopted: 


City UHF Channel No. 
Kinston, N. C. 45 
Bad Axe, Mich. 46 
Clinton, Mo. 49 
Muskogee, Okla. 66 
Pryor Creek, Okla. 54 
Harriman, Tenn. 67 
Maryville, Tenn. 51 
Shelbyville, Tenn. 62 


DENVER, BOULDER, CRAIG, 
COLORADO SPRINGS, PUEBLO, 
DURANGO, GRAND JUNCTION, 

AND MONTROSE, COLORADO; 

LARAMIE, WYOMING 

850. Proposed Assignments and 
Reservations. In the Third Notice 
the Commission proposed the fol- 


lowing assignments and reserva- 
tions: ; 

VHF Chan-UHF Chan- 

City nel No. nel No. 
Denver 2, 4, *6,7 20, 26 
Boulder *9 22 
Craig 19 
Colorado Springs 10, 12 *17, 23 
Pueblo 3, 5, *8 28, 34 
Durango 15 
Grand Junction 21 
Montrose 18 
Laramie *8 18 
Denver 


851. (a) Census Data. The stand- 
ard metropolitan area of Denver 
has a population of 564,000 and the 
City of Denver has a population of 
416,000. 

(b) Counterproposals of Senator 
Edwin C. Johnson. Senator John- 
son proposed that an additional 
VHF channel be assigned to Den- 


mic potential and marketing fa- 
cilities of Denver are more than 
sufficient to support adequately five 
commercial VHF stations. It was 
also stated that priorities set forth 
in the Commission’s Third Notice 
for the assignment of television 
channels should not control where 
extraordinary or peculiar factors 
require otherwise. It was claimed 
that as a consequence of having 
only three commercial VHF chan- 
nels the people of Denver would be 
deprived of the programs of a num- 
ber of networks and the adverse 
influence of monopoly would affect 
national and local advertisers who 
seek Denver markets. In this con- 
nection it was urged that no com- 
petitive nationwide network system 
could be effected without service to 
and through the City of Denver. In 
view of the foregoing it was 
claimed that the proposed assign- 
ments to Denver did not constitute 
a fair and equitable assignment of 
facilities. 

(d) First Alternative Counter- 
proposal of Senator Johnson. The 
first alternative counterproposal of 
Senator Johnson would _ delete 
Channel 9 from Boulder and assign 
that channel to Denver, Colorado 
and redesignate UHF Channel 22 


in Boulder as reserved for non- 
commercial educational use. It was 


stated that Boulder, which is only 
a short distance from Denver, 
would be able to receive television 
service without difficulty from Den- 
ver. It was also urged ‘that Boul- 
der is within the retail trade area 
of Denver and that the people of 
Boulder look to Denver as the cen- 
ter of their business and cultural 
interests. It was submitted that 
the assignment of a VHF channel 
to Boulder, less than 26 miles away 
from Denver, is not justified since 
such a channel would not be 
operated in the foreseeable future 
on a non-commercial basis. It was 
claimed that the Commission could 
imvnose a condition upon the com- 
mercial user of this channel in 
Denver to reserve time on it for 
educational purposes by the Uni- 
versity of Colorado. Finally, it was 
urged that the reassignment of 
Boulder’s Channel 9 to Denver 
would not seriously affect, in any 


proposal of Senator Johnson. The 
third counterproposal would add a 
VHF channel to Denver by shift- 
ing assignments proposed by the 
Commission in the Third Notice for 
five other cities and without reduc- 
ing the number of assignments pro- 
posed by the Commission for these 
cities. In support of the third al- 
ternative counterproposal it was 
urged that the Commission could 
maintain its present proposed plan 
and add an additional VHF chan- 
nel to Denver without degrading 
the Commission’s engineering 
principles and standards. It was 
also stated that the Commission 
had proposed the assignment of 
only ten channels to Colorado state, 
with three reserved for non-com- 
mercial education use; whereas 
other states, such as New Mexico, 
Arizona and Utah, each with less 
than half of Colorado’s population 
were assigned, proportionately, a 
greater number of channels. New 
Mexico was assigned fifteen VHF 
channels with three reserved for 
non-commercial educational use; 
Arizona was assigned fourteen 
VHF channels with two reserved 
for non-commercial educational 
use; Utah was assigned nine VHF 
channels with one reserved for non- 
commercial educational use. Wyo- 


ming, which has one-quarter of 
Colorado’s population, was as- 


signed ten VHF stations with one 
reserved for non-commercial educa- 
tional use. In addition, it was 
pointed out that such cities as 
Grand Junction, Montrose, Ala- 
mosa, Fort Collins, Greeley and 
Trinidad, all in Colorado, and other 
progressive Colorado cities, were 
not assigned a VHF channel. 

(g) Oppositions and Conflicting 
Counterproposals to Senator John- 
son’s Counterproposal (Plan 3). 
Northwestern Broadcasting Com- 
pany filed a counterproposal to as- 
sign VHF Channel 5 to Craig, 
which is in conflict with Senator 
Johnson’s Plan 3. Northwestern 
Broadcasting Company stated that 
the conflict could be resolved by as- 
signing VHF Channel 13 to Craig 
in lieu of VHF Channel 5. This 
would be accomplished by the sub- 
stitution of VHF Channel 8 for 
VHF Channel 13 at Rock Springs, 
Wyoming. Western Slope Broad- 











pe te a a * bea of the practical way, the priorities set casting Company filed a _counter- 
met ne ing three alternative pro- forth in the Commission’s Third proposal to assign VHF Channel 3 
Ssalsax 
Counterproposals 
Third Notice Plan 1 Plan 2 Plan 3 
VHF UHF VHF UHF VHF UHF VHF UHF 
, Channel Channel Channel Channel Channel Channel Channel Channel 

City No. No. No. No. No. No. No. No. 
Denver, Colo. 2, 4, *6, 7 20, 26 2, 4, 6, 7, 9F 20, *26 2, 4, 6, 7, 12+ 20, *26 2,4, 6,7, 9F 20, *26 
Boulder, Colo. *9 22 si *22 *9 22 *12+ 22 
Colorado Springs, 

Colo. 10, 12 *17, 23 10, + *17, 23 11¥, 13 *17, 23 
Cheyenne, Wyo. 11, 13 ; art - 
Rawlings, Wyo. 12 11+ 
Alliance, Nebr. 12 21 13+ 21 


(c) Statement in Support of 
Senator Johnson’s Counterproposal. 
Senator Johnson stated that Denver 
is the largest city in the Rocky 
Mountain area encompassing more 
than 9 states; that Denver is the 
hub of the rail, motor, air, banking, 
communications and commercial ac- 
tivities of the West; and the econo- 
1 Channels 8 and *45 were also pro- 
posed for Muskogee. 


0 Each of the three alternative counter- 
proposals of Senator Johnson included 
a request for the shift of the educational 
reservation in Denver from VHF Chan- 
nel 6 to UHF Channel 26. This request 
will be considered separately. Senator 
Eugene D. Millikin also filed a com- 
ment urging additional assignments to 
Denver but submitted no sworn evi- 
dence in support of the comment. 
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Notice and that such reassignment 
could be done without causing in- 
terference to other proposed as- 
signments in the Commission’s 
plan. 


(e) Second Alternative Counter- 
proposal of Senator Johnson. The 
second alternative counterproposal 
of Senator Johnson would delete 
Channel 12 from Colorado Springs, 
and assign that channel to Denver. 
It was stated that the grant of this 
request would result in a much im- 
proved assignment plan without 
sausing any interference with any 
co-channel or adjacent channel 
operation. 


(f) Third Alternative Counter- 


@ April 14, 1952 Part II Final TV Report 


to Grand Junction, which is in con- 


flict with Senator Johnson’s Plan 
3. Western Slope Broadcasting 


Company stated that the conflict 
could be resolved by assigning 
VHF Channel 5 to Grand Junction 
in lieu of VHF Channel 3. Un- 
compahgre Broadcasting Company 
filed a counterproposal requesting 
the assignment of VHF Channel 11 
to Montrose, which is in conflict 
with Senator Johnson’s Plan 3. Un- 
compahgre Broadcasting Company 
stated that the conflict could be re- 
solved by the assignment of either 
VHF Channel 8 or 9 or 10 to Mont- 
rose in lieu of VHF Channel 11. 
Warren M. Mallory filed a counter- 
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proposal requesting the assignment 
of either Channel 3 or VHF Chap. 
nel 5 to Laramie, which is congj 
with Senator Johnson’s Plan 3 
Warren M. Mallory stated that the 


conflict could be resolved by the as-4 


signment of one channel to Chey.| 
enne in lieu of two channels as pro, 
posed. 


(h) The Denver Educationa] 
Reservation. .The Denver . Pubji 
Schools (School District Number 
One, City and County of Denver) 
the University of Denver (Col. 
ado Seminary), the Adult Edues. 
tion Council of Denver, the Denye, 
Public Library, and the Colorag 
State Department of Educatioy 
supported the reservation of VHP 
Channel 6 at Denver, Colorado fo 
non-commercial educational yg 
The University of Colorado, Bould. 
er, Colorado also requested the 
Commission to reserve channels jp} 
Denver for such use. It appears 
that an executive committee ha; 
been established in Denver, ep. 
sisting of representatives of th 
University of Denver, the Board o 
Education of the City and County 
of Denver, the Public Library Sys. 
tem of Denver and the Adult Edy. 
cational Council of Denver, Th 
task of the executive committee js 
to set up a program of specif 
study of Denver’s educational need; 
and resources as they pertain t 
the reservation. In addition, a 
analysis of the problems of pro. 
gramming, costs, and audience jp. 
terest has been undertaken by 2 
faculty group of the University of 
Denver. The University of Denver 
stated it possessed resources and 
facilities which could be used in 
television broadcasting. In antici- 
pation of the arrival of television 
to the Denver area, the University 
in 1948 employed a full-time tele. 
vision expert. University officials 
conferred in 1948-1949 with studio 
design engineers of the Radio Cor. 
poration of America to develop 
plans for a community televisio: 
studio. A thorough study was mat 
of equipment and program cost 
and the problems of programming 
The University stated that althoug! 
“the cost factors in that 1948-19 
study are no longer valid, the gen- 
eral conclusions that a co-opers- 
tive educational television under- 
taking can be practicable in Denve 
remain unshaken .. .” The Denve 
Public Schools, as evidence of the 
financial responsibility of the 
school system for any educationa 
program that it might undertake 
stated that their budget for 1951 
1951 was $18,443,000. The Denver 
Public Schools said it believed that 
the schools had the staff and or- 
ganization which would make ¢ 
television program feasible, an 
that its possibilities are being tho- 
oughly studied. Pending the result 
of such study they requested that: 
suitable channel for television > 
reserved for educational use ! 
Denver. In accordance with thi 
view, the Public Schools stated that 
they had embarked on a progral 
of study of the uses of television! 
cooperation with other education 
institutions and cultural organiZz 
tions of Denver. 

(i) Opposition to the Denver Et 
ucational Reservation.  Senait! 
Johnson opposed the reservation © 
a VHF channel in Denver for m0 
commercial educational use, a 
Senator Johnson’s Plans 1, 2 ane: 
would substitute the reservation”) 
a UHF channel in Denver for ™, 
VHF channel. Senator Johns 
stated: “Television is a powetlt 
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and effective medium for the 
ett teacher. It is the finest educational 
ian tool of our time. However, televi- 
ae sion is far too valuable as a na- 
to tional resource and much too intri- 


iad cate and delicate a process to waste 
aS. away through idleness, lack of 
hey. | funds and in experience. I want this 
Pro) medium to be available to the 


eople of Colorado now. I am posi- 
onal tive that neither the University of 
ublic Denver nor any other educational 
nber group will be ready during the next 
et), ten years to apply for a license and 
dlor-| tate that they are ‘fit, willing and 


luca-/ able’ to operate a television sta- 
Nver| tion.” Senator Johnson also recom- 
tado. mended that the Commission could 
ation, and should impose a condition in 
VHF all television licenses that a certain 
0 for amount of time be made available 


Use, for educational purposes in the 


ould-) public interest. 

— } Boulder™ 

bears’ 852. The Education Reservation. 
has! Boulder is the site of the Univer- 


con. sityof Colorado and has been desig- 


f th nated as “a primarily educational 
rdof center.” Boulder is approximately 
vunty 26 miles from Denver. The Uni- 
Sys. versity of Colorado and the Board 


Edu. of Regents supported the reserva- 
Th tion of a television channel for 


tee is Boulder. The Board of Regents 
necife stated the University would con- 
needs tinue to make studies of the feasi- 
in t) bility and the cost of educational 
n, an television and educational televi- 


pro. sion operations and the progress 


ce in. being made at other educational in- 
bya stitutions. The University reported 
ity of it would then make a determination 
lenver within a reasonable period of time 
s ani as to when the University of Colo- 
sed in rado might construct a television 
antic: facility. The University of Colo- 
vision rado stated that if educational tele- 
ersity, vision lived up to its potentialities, 
e tele, it would be educationally sound to 
fficials! invest the large sums required to 
studio. operate and build the facilities. 
o Cor Otherwise, the University stated, it 
leveloy would be forced to limit its televi- 
evision sion services to producing programs 
smade for presentation on commercial sta- 
. costs tions. The Colorado State Depart- 
nmin. ment of Education also supported 
though the reservation. 

8.194 — 

7 om Craig 

oper. , 853, (a) Census Data. The popu- 
unde. lation of Craig is 3,000. : 
Denver (b) Counterproposal of North- 
Denver Western Colorado Broadcasting 
of te Company. Northwestern Colorado 
sf the Broadcasting Company requested 
ation’ the assignment of VHF Channel 5 
lertake, 0 Craig without any other changes 
y 195). in the assignment proposed in the 
Denver Third Notice. In the alternative it 
ed that. Was requested that VHF Channel 
and o- 13 be assigned to Craig by the sub- 
nake ¥ Stitution of Channel 8 for Channel 
le, ani) 13 at Rock Springs. 

ng thor . (¢) Statement in Support of 
results Northwestern Colorado Broadcast- 
d that: mg Company Counterproposal. 
‘sion ty Northwestern Colorado Broadcast- 
use ii MG Company stated that assign- 
ith ths Ment of VHF Channel 5 or VHF 
ted that Channel 13 to Craig would afford a 
progral first and second television service 
vision it. © Qn appreciable area; and, ac- 
ication2 cordingly, a grant of the counter- 
rganizs proposal would constitute an equi- 

eo apment to the area. 

vor Fi: ) Conflicting Counterproposal 
me 'o Northwestern Colorado Broad- 
vation @ Teng Company Counterproposal. 
for no 2° third alternative counterpro- 


gn Pal of Senator Edwin Johnson to 

Ase, assign Ch is i 
9 and gn Channel 5 to Cheyenne is in 
ation ¢f conflict with the Northwestern Col- 


r for tt) “'Plan 1 of Senator Johnson’s counter- 


Johns SyoPesal would reserve UHF Channel 
rf oe lieu of VHF Channel 9 in Boulder 
powel*) *t non-commercial educational use. 
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orado Broadcasting Company coun- 
terproposal to assign Channel 5 to 
Craig. The request of Northwest- 
ern Colorado Broadcasting Com- 
pany to assign VHF Channel 5 to 
Craig and the request of Senator 
Johnson (Plan 3) to assign Chan- 
nel 5 to Cheyenne would result in 
a co-channel separation of 152 
miles in Zone II. The request of 
Northwestern Colorado Broadcast- 
ing Company to assign VHF Chan- 
nel 5 to Craig and the request of 
Warren M. Mallory to assign Chan- 
nel 5 in Laramie would result in a 
co-channel separation of 117 miles 
in Zone II. The alternative request 
of Northwestern Colorado Broad- 
casting Company to assign VHF 
Channel 13 to Craig requires the 
assignment of VHF Channel 8 to 
Rock Springs and would result in 
a co-channel separation of 189 
miles between Rock Springs and 
Laramie on Channel 8 in Zone II. 
Senator Johnson’s counterproposal 
(Plan 3) would assign VHF Chan- 
nel 13 to Colorado Springs; and 
the assignment of VHF Channel 13 
to Craig would result in a co-chan- 
nel separation of 186 miles between 
Craig and Colorado Springs in 
Zone II. 
Colorado Springs 

854.(a) Census Data. The popu- 
lation of Colorado Springs is 45,000. 

(b) The Educational Reservation. 
The JCET supported the reserva- 
tion of Channel 17 in Colorado 
Springs for non-commercial educa- 
tional use. Included in the state- 
ment of the JCET was a letter 
from the Colorado Springs Fine 
Arts Center stating that it sup- 
ported the efforts of the JCET to 
obtain the reservation of television 


channels for the region. No op- 
position to this reservation was 
filed. 
Pueblo 
855. The Educational Reserva- 


tion. The Pueblo Public Schools, 
District 60 and the Pueblo Junior 
College supported the reservation 
of Channel 8 in Pueblo for non- 
commercial educational use. Reso- 
lutions of the Board of Education 
of the Pueblo Public Schools and 
the Pueblo Junior College Commit- 
tee requested this reservation, 
pending completion of studies of 
the problems of educational tele- 
vision broadcasting such as costs 
and areas of use. No opposition to 
this reservation was filed. 
Durango 

856. (a) Census Data. The popu- 
lation of Durango is 7,000. 

(b) Counterproposal of San Juan 


Broadcasting Co., Ine. San Juan 
3roadeasting Company, Ine., re- 
quested the assignment of VHF 


Channel 6 to Durango. In support 
of the counterproposal it was urged 
that the assignment of a VHF 
channel to Durango would provide 
a first television service to an ap- 
preciable area. 
Grand Junction 

857. (a) Census Data. The popu- 
lation of Grand Junction is 15,000 

(b) Counterproposal of Western 


Slope Broadcasting Company. 
Western Slope Broadcasting Com- 
pany, Grand Junction, requested 


that VHF Channel 3 be assigned to 
Grand Junction without § any 
changes in the assignments pro- 
posed in the Third Notice. Since 
the counterproposal of Western 
Slope Broadcasting Company con- 
flicted with Senator Johnson’s Plan 
3, Western Slope Broadcasting 
Company suggested that the con- 
flict could be resolved by the as- 
signment of Channel 5 to Grand 
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Junction in lieu of Channel 3. 

(c) Statement in Support of 
Western Slope Broadcasting Co. 
Counterproposal. Western Slope 
stated that its proposal would sup- 
ply a first and second television 
service to an appreciable area. In 
addition it was urged that the as- 
signment of a VHF channel is jus- 
tified because the economic re- 
sources and size of Grand Junction 
evidence the ability of that com- 
munity to support a VHF televi- 
sion station. 

Montrose 

858. (a) Census Data. The popu- 
lation of Montnose is 5,000. , 

(b) Counterproposal of Uncom- 
pahgre Broadcasting Co. Uncom- 
pahgre Broadcasting Company re- 
quested the assignment of VHF 
Channel 11 to Montrose without any 
otrer changes in the assignments 
proposed in the Third Notice. Since 
the counterproposal of Uncompah- 


gre conflicted with Senator John- 
son’s Plan 3, Uncompahgre sug- 


gested that the conflict could be re- 
solved by the assignment of Chan- 
nel 8 or 9 or: 10 to Montrose. 

(c) Statement in Support of Un- 
compahgre Counterproposal. Un- 
compahgre Broadcasting Company 
urged that the assignment of a 
VHF channel to Montrose would 
result in a first television service 
to an appreciable area. 

Laramie 

859. (a) Census Data. The popu- 
lation of Laramie is 16,000. 

(b) Counterproposal of Warren 
M. Mallory. Warren M. Mallory, 
Laramie, requested that either VHF 
Channel 3 or VHF Channel 5 be 
assigned to Laramie in addition to 
the assignments proposed in the 
Commission’s Third Notice. 

(c) Statement in Support of 
Mallory Counterproposal. Mallory 
urged that commercial interests in 
Laramie could not establish a tele- 
vision station in the immediate fu- 
ture on UHF Channel 18 proposed 
for Laramie because no UHF trans- 
mitting equipment is_ presently 
available on the market, but that if 
a VHF channel were made avail- 
able commercial interests in Lara- 
mie have expressed a willingness 
to establish immediately a commer- 
cial station which would not only 
provide commercially sponsored en- 
tertainment but would also provide 
time for educational programs 
sponsored by the University of 
Wyoming, located in Laramie. It 
was also urged that the isolation of 


Laramie due to mountainous geo- 
graphical terrain would prevent 
that city from receiving service 


from stations located in such other 
communities as Cheyenne, Wyo- 
ming, and Denver, Colorado. 

(d) Conflicting Counterproposals 
to Mallory Counterproposal. The 
counterproposal of Warren M. Mal- 
lory and the third alternative coun- 
terproposal of Senator Johnson are 
mutually exclusive. Mallory, how- 
ever, suggested that the conflict be- 
tween the two counterproposals 
could be resolved by the assign- 
ment of Channel 3 to Laramie and 
Channel 5 to Cheyenne or the as- 
signment of Channel 5 to Laramie 
and the assignment of Channel 3 to 
Cheyenne. The counterproposal of 
Warren H. Mallory to assign Chan- 
nel 5 to Laramie is mutually ex- 
clusive with the counterproposal of 
Northwestern Colorado Broadcast- 
ing Company to add that channel 
to Craig, Colorado. 

(e) The Educational Reserva- 
tion.!172 The- University of Wyom- 
ing and its Board of Trustees sup- 


April 14, 1952 Part II Final TV Report ® 


ported the reservation of VHF 
Channel 8 at Laramie for use by a 
non-commercial educational station 
No oppositions to this proposec 
reservation were filed. 

Conclusions: Denver Educational . 

Reservation 

860. We have in another portion 
of this Report considered the pro- 
posal of Senator Johnson that the 
Commission impose a condition on 
all television licensees that a cer- 
tain amount of time be made avail- 
able for educational purposes as an 
alternative to the establishment of 
reservations for non-commercial 
educational use. Accordingly, it 
will not be discussed further. 

861. We believe on the basis of 
the record that the proposed edu- 
cational reservation of Channel 6 
in Denver should be finalized. The 
educational institutions in Denver 
have demonstrated on the record 
their interest in establishing a non- 


commercial educational television 
station. They have banded together 
to solve the problems connected 


with the establishment and opera- 
tion of such a station; the Univer- 
sity of Denver, in particular, has 
shown on the record a strong in- 
terest in bringing educational tele- 
vision to the Denver area; and the 
educational institutions established 
on the record that they are pro- 
ceeding to develop plans for the 
early establishment of a non-com- 
mercial educational television sta- 
tion in Denver. On the basis of the 
record, and in view of the forego- 
ing, the Commission finds it must 
deny the counterproposal of Sena- 
tor Edwin Johnson insofar as it 
would substitute UHF Channel 26 
for VHF Channel 6 as the reserved 
channel in Denver, Colorado. Ac- 
cordingly, the reservation of VHF 
Channel 6 in Denver, Colorado for 
non-commercial educational televi- 
sion use is finalized. 

Conclusions: The Boulder Educa- 

tional Reservation 

862. We find no adequate basis 
on the record for deleting the pro- 
posed reservation of Channel 9 for 
non-commercial educational use in 
Boulder. Boulder has been desig- 
nated as a “primarily educational 
center” and the University of Col- 
orado has established its interest 
in establishing a non-commercial 
educational station in Boulder. Un- 
der these circumstances we find no 
adequate basis for deviating from 
our policy of attempting to provide 
VHF educational reservations in 
“primarily educational centers”. 
On the basis of the record and in 
view of the foregoing, the Commis- 
sion finds that it must deny the 
counterproposal of Senator Edwin 
Johnson insofar as the reservation 
of UHF Channel 22 instead of 
VHF Channel 9 at Boulder, Colo- 
rado is concerned. In view of our 
grant of Senator Johnson’s third 
plan, Channel 12 will be substituted 
at Boulder for Channel 9. Accord- 
ingly, the Commission is finalizing 
the reservation of Channel 12 in 
30oulder for use by a non-commer- 
cial educational station. 
Conclusions: The Colorado Springs 

and Pueblo Educational 
Reservations 

863. The Commission is of the 
opinion, on the basis of the record, 
that a reservation for non-commer- 


In its Comments of May 7, 1951 War- 
ren M. Mallory requested the reserva- 
tion of UHF Channel 18 in Laramie for 
non-commercial educational use in lieu 
of VHF Chanel 8. No sworn state- 
ment in support of this request was 
filed. Accordingly, it will not be con- 
sidered further. 
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cial educational television is war- 
franted in Colorado Springs and 
Pueblo. Accordingly, the reserva- 
tion of UHF Channel 17 in Colo- 
rado Springs, and VHF Channel 8 
in Pueblo, are finalized. 


Conclusions: The Laramie Educa- 
tional Reservation 


864. On the basis of the record 
‘the reservation of Channel 8 in 
Laramie for non-commercial educa- 
tional use is finalized. 


Summary of Requests for Addi- 
tional VHF Assignments 


865. The remaining counterpro- 
posals consist of: (1) a proposal 
by Senator Johnson for the assign- 
ment of either VHF Channel 9 or 
112 to Denver; (2) a proposal by 
‘ Northwestern Colorado Broadcast- 
‘ ing Company for the assignment of 
l either VHF Channel 5 or 13 to 
' Craig; (3) a proposal by the San 
r Juan Broadcasting Company, Inc., 
' for the assignment of VHF Chan- 
! nel 6 to Durango, Colorado; (4) a 
' proposal of Western Slope Broad- 
' casting for the assignment of VHF 
' Channel 3 or 5 to Grand Junction, 
f Colorado; (5) a proposal by the 
Uncompahgre Broadcasting Com- 
pany for the assignment of either 
VHF Channel 8, 9, 10 or 11 to Mont- 
rose, Colorado; (6) a proposal by 
Warren M. Mallory for the assign- 
ment of either VHF Channel 3 or 5 
to Laramie. 


Conclusions: Additional VHF 
Assignments to Denver, 
Craig and Laramie 


866. The first and second alter- 
native counterproposals of Senator 
Johnson would add a 4th commer- 
cial VHF assignment or a total of 
5 VHF assignments to Denver by 
deleting the only VHF assignment 
to Boulder and the second VHF 
assignment to Colorado Springs, re- 
spectively. We have above denied 
the first counterproposal in con- 
nection with Boulder educational 
reservation discussion. With re- 
spect to the second alternative 
counterproposal, we do not believe 
the record supports the basis for 
the deletion of the second VHF 
channel in Colorado Spring's, a city 
of 45,000, in order to effect the 
assignment of a 4th commercial 
VHF channel (with a total of 5 
VHF channels) to Denver. The 
third alternative counterproposal of 
Senator Johnson would result in 
the additional assignment of VHF 
Channel 9 to Denver without delet- 
ing a channel from any other com- 
munity. This counterproposal is, 
however, mutually exclusive with 
the counterproposal seeking the as- 
signments of VHF channels in 
Craig and Laramie. The Commis- 
sion is of the opinion that a fifth 
VHF channel in Denver, one of the 
major cities of the United States 
and a city of 416,000, is to be pre- 
ferred to the assignment of a first 
VHF channel to Craig, a city of 
3,000 and a second VHF channel to 
Laramie, a city of- 16.000. We be- 
lieve that in view of the great dis- 
parity in size, population and im- 
portance between Denver and the 
Cities of Craig and Laramie that 
the assignment of an additional 
VHF channel to Denver is warrant- 
ed. The Northwestern Colorado 
Broadcasting Company’s counter- 
proposal to resolve the conflict be- 
tween Senator Johnson’s and its 
proposal would result in a mileage 
separation of 189 miles between 
Rock Springs, Wyoming, and Lara- 
mie, Wyoming, and of 186 miles 
between Craig, and Colorado 
Springs, in Zone ITI. Since the mini- 
mum co-channel separation in Zone 
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II is 190 miles the alternative coun- 
terproposal of Northwestern Colo- 
rado Broadcasting Company must 
be denied. 

867. The counterproposal of Mal- 
lory to resolve the conflict between 
Senator Johnson’s and his proposal 
would require the deletion of a 
VHF channel from Cheyenne. We 
do not believe the record warrants 
the deletion of one of the two VHF 
channels from Cheyenne, a city of 
32,000, in order to provide a second 
VHF assignment for Laramie, a 
city of 16,000. Accordingly, the sec- 
ond alternative counterproposal of 
Senator Johnson, the counterpro- 
posal of Northwestern Colorado 
Broadcasting Co., and the counter- 
proposal of Warren M. Mallory are 
denied and the third alternative 
counterproposal of Senator Johnson 
in so far as it requests the addition 
of a VHF channel to Denver is 
granted. 


Conclusions: Additional VHF As- 
signment to Grand Junction, 
Durango and Montrose 

868. It is the Commission’s view 
that the counterproposals of West- 
ern Slope Broadcasting Company 
for a VHF channel in Grand Junc- 
tion; San Juan Broadcasting Com- 
pany, Inc., for a VHF channel in 
Durango and the Uncompahgre 
Broadcasting Company for a VHF 
channel in Montrose should be 
granted. The assignments are con- 
sistent with the Rules and stand- 
ards adopted herein and will re- 
sult in television service to areas 
and persons which would otherwise 
not receive VHF service. Accord- 
ingly, the counterproposals of 
Western Slope Broadcasting Com- 
pany and San Juan Broadcasting 
Co., Inc., as modified and the coun- 
terproposal of Uncompahgre Broad- 
casting Company are granted. 

Final Assignments and 
Reservations 


869. The following assignments 
and reservations are adopted: 


VHF Chan-UHF Chan- 


City nel No. nel No. 
Boulder, Colo. *12 22 
Colorado Springs, 

Colo. 21, 33 *17, 23 
Denver, Co!o. 2, 4, *6, 7,9 20, 26 
Dur?ngo, Co'o. 6 15 
Grand Junction 

Colo. 5 21 
Montrose, Colo. 10 18 
Pueblo, Colo. 3, 5, *8 28, 34 
Alliance, Nebr. 13 21 
Cheyenne, Wyo. 3,5 
Laramie, Wyo. *8 18 
Rawlins, Wyo. 11 
Craig, Colo. 19 


WALLA WALLA, WASHINGTON 

870. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the assignment of 
VHF Channels 5 and 8 to Walla 
Walla. 

(b) Census Data. The population 
of the City of Walla Walla is 24,000. 

(c) Counterproposal of Salt Lake 
Pipe Line Company. Salt Lake Pine 
Line Company requested that VHF 
Channel 5 not be assigned to Walla 
Walla. 


(d) Statement in Support of 


Salt Lake Pine Line Company 
Counterproposal. Salt Lake Pipe 


Line Company stated that it is the 
permittee of operational fixed sta- 
tions in the Petroleum Radio Serv- 
ice at Paseo, Washington on 72.15 
Me, Adams, Oregon on 74.02 Me, 
and Mt. Emily, Oregon on 75.74 Me, 
74.50 Me, and 74.42 Mc, in the band 
72-76 Mc; that these stations are a 
part of a communication system 
constructed at a cost of more than 
$400,000 for the operation and 
maintenance of its petroleum pipe 
line; that when construction per- 
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mits were requested a check was 
made of possible interference to 
television channels based upon an 
earlier Notice in these proceedings 
which did not propose assignment 
of Channel 5 to Walla Walla; that 
equipment operating on other fre- 
quencies was used at locations 
where interference might occur to 
television but no interference was 
then expected in the vicinity of 
Walla Walla; that the above sta- 
tions are located 37 miles, 25 miles, 
and 46 miles, respectively, from 
Walla Walla, and thus may be ex- 
pected to cause interference to a 
television station operating on 
Channel 5 at Walla Walla where 
the channel is proposed to be as- 
signed under the Third Notice; and 
that to redesign the communica- 
tions system by changing frequency 
of the stations at Pasco, Adams, 
and Mt. Emily in order to elimi- 
nate television interference would 
require the erection of other sta- 
tions at heavy expense. 

(e) In its Report and Order re- 
leased May 6, 1948, in Docket 8487 
with respect to the sharing of tele- 
vision channels and assignments of 
frequencies to television and non- 
government fixed and mobile serv- 
ices the Commission stated: 


Allocation of the Band 72-76 
Megacycles 


The band 72 to 76 megacycles, 
except for the guard band around 
the 75 Mec marker, is presently 
allocated to non-government 
fixed and mobile services. It is in 
between television Channel 4 (66 
to 72 Mc) and Channel 5 (76 to 
82 Mc) and hence is a source of 
potential adjacent channel inter- 
ference to each channel. The evi- 
dence showed that at least so far 
as mobile operations are con- 
cerned, operation in this band is 
not feasible since destructive in- 
terference to television reception 
is inevitable. However, the evi- 
dence did show that some use 
can be made of these frequencies 
with no interference to television 
on the basis of careful engineer- 
ing and the formulation of engi- 
neering and interference stand- 
ards. The establishment and ap- 
plication of such standards ap- 
pear to be capable of solution for 
the fixed service. They do not 
appear to be practical in the case 
of the land mobile service whose 
requirements are most acute in 
the same areas which require 
either television Channels 4 or 5, 
or both. Accordingly, the Com- 
mission has determined that the 
frequencies 72 to 76 megacycles 
should be assigned only to the 
fixed service on an engineered 
basis and on condition that no ad- 
jacent channel interference will 
result to the reception of televi- 
sion stations which may be au- 
thorized or provided for in the 
Commission’s Rules. The Com- 
mission recognizes that this allo- 
cation does remove some of the 
flexibility in the television allo- 
cation table but this is restricted 
to television Channels 4 and 5 
and not all the television chan- 
nels, as would be the case if as- 
signments were made for shared 
use of television channels on an 
engineered basis. Morever, if the 
band 72 to 76 megacycles is not 
to be used by the fixed service on 
an engineered basis, it would be 
difficult to assign any service 
therein. This would constitute a 
waste of frequencies. 

(f) Pursuant to the above Re- 
port and Order, Part 2 of the Com- 
mission’s Rules and Regulations— 
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Rules Governing Frequency Allo. 
cations and Radio Treaty Matters: 
General Rules and Regulations_ 
provides that: 

Operational fixed stations May 
be authorized to use frequencies 
in this band [72-76 Mc] in ag. 
cordance with columns 10 and 1 
of the table of frequency alloca. 
tions, on the condition that harm. 
ful interference will not be causeg 
to the reception of television stg. 
tions on Channels 4 and 5. 

(g) Part 11—Rules Governing 
Industrial Radio Services—provided 
in Section 11.303(a): 

Subject to the condition that 
no harmful interference will he 
caused to reception of television 
Channels Number 4 or 5, the fol. 
lowing frequencies are available 
for assignment to fixed stations 
in the Petroleum Radio Service 
on a shared basis with other gery. 
ices: [72-76]. 

Conclusions 

871. The Commission has given 
careful consideration to the possi. 
bility of substituting another VHF 
television channel at Walla Walla 
for Channel 5 but the assignments 
for Walla Walla are closely interre. 
lated with the proposals for other 
cities in the Pacific Northwest area 
and with Canadian assignments, 
Such a substitution would deprive 
another city of a VHF television 
channel without an adequate VHF 
substitute and, therefore, does not 
appear to be feasible. In view of 
the foregoing and the fact that the 
authorizations of operational fixed 
stations in the 72-76 Mc band were 
expressly made on the basis of non- 
interference to television assign- 
ments, the counterproposal of Salt 
Lake Pipe Line Company is denied. 
Other pipe line companies have em- 
ployed microwave frequencies for 
communications systems of the 
type which Salt Lake operates. | 
Such frequencies possess character- 
istics suitable to the fixed opera- 
tions and present no problem of in- 
terference to television. It is our 
opinion that the potentialitv of 
interference to television in Walla 
Walla can best be avoided by Salt 
Lake Pipe Line Company changing 
its communications to microwave 
frequencies. Accordingly, the Salt 
Lake City Pipe Line Company will 
have to vacate the frequencies in- 
volved when a television station is 
prepared to commence operation on 
Channel 5 in Walla Walla. 

Final Assignments 

872. The assignments of VHF 
Channels 5 and 8 to Walla Walla 
are adopted.173 

TACOMA AND OLYMPIA, 

WASHINGTON 
873. (a) Proposed Assignments. 
In the Third Notice the Commis- 
sion proposed the following assign- 
ments and reservation: 
















































_ 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Tacoma, Wash. 11,13 *56, 62 
Olympia, Wash. 60 


(b) Census Data. The metropoli- 
tan area of Tacoma has a popula- 
tion of 276,000. The City of Tacoma 
has a population of 144,000. | The 
City of Olympia has a population of 
16,000. 

(c) Counterproposal of Tom Ol- 
sen. Tom Olsen requested the addi- 
tional assignment of VHF Channel 
11 to Olympia by the deletion of 
that channel from Tacoma. 

(d) Statement in Support of Tom 
Olsen Counterproposal. Tom Olsen 


173 The assignment of UHF Channel 2 i 
in Walla Walla and its reservation for 
non-commercial educational use is dis 
cussed elsewhere in this Report. 
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stated that the operation of Chan- 
nel 11 in Olympia would not cause 
objectionable interference to any 
proposed assignment; that it would 
provide additional Grade A service 
and a second television station for 
Olympia; and that Tacoma would 
receive a total of 6 VHF and 7 
UHF services of at least Grade A 
quality under the FCC allocation 
proposal : 4 from Tacoma, 2 from 
Bremerton, 6 from Seattle, and 1 
Olympia. 

me) Opposition to Tom Olsen 
Counterproposal. The Tribune Pub- 
lishing Company, Tacoma, Wash- 
ington, opposed the counterproposal 
of Tom Olsen to move VHF Chan- 
nel 11 from Tacoma to Olympia. 

(f) The Tacoma Educational Res- 
ervation. Tacoma Public Schools, 
Tacoma Vocational - Technical 
School, College of Puget Sound, and 
the State Superintendent of Public 
Instruction supported the reserva- 
tion of Channel 56 at Tacoma. No 
objection was filed to the proposed 
reservation. 


Conclusions: Tacoma Educational 
Reservation 


874. On the basis of the record the 
reservation of Channel 56 at Taco- 
ma is finalized. 

Conclusions: Olympia and Tacoma 

875. It is our view, on the basis 
of the record, that the deletion of 
Channel 11 from Tacoma to pro- 
vide a VHF assignment to Olympia 
is not warranted. Tacoma has a 
population of 144,000, as compared 
to Olympia with a population of 
16,000; and Tacoma is one of the 
largest cities in the State of Wash- 
ington. Accordingly, the counter- 
proposal of Tom Olsen is denied. 


Final Assignments and 
Reservation 
876. The following assignments 
and reservation are adopted: 
VHF Chan- UHF Chan- 


City nel No. nel No. 
Tacoma, Wash. 11,13 *56, 62 
Olympia, Wash. 60 


BELLINGHAM, SEATTLE, 
LONGVIEW, WASHINGTON, 
AND ALBANY, OREGON 
877. Proposed Assignments. In 
the Third Notice the Commission 
proposed the following assignments 
and reservation: 


City VHF Chan- UHF Chan- 
nel No. nel No. 
Bellingham 18, 24 
Seattle 4, 5,7, *9 20, 26 
Longview 33 
Albany 55 
Bellingham 


878. (a) Census Data. The City 
of Bellingham has a population of 
34,000. 

(b) Counterproposal of KVOS, 
Inc. KVOS, Inc., Bellingham, Wash- 
ington, requested the additional as- 
signment of VHF Channel 12 to 
Bellingham. The assignment of 
Channel 12 to Bellingham would 
be accomplished by the assignment 
of Channel 3 to Chilliwack, Canada, 
in lieu of Channel 12. 

_(c) Statement in Support of 
KVOS, _Ine., Counterproposal. 
KVOS, Inc., stated that the assign- 
ment of Channel 12 to Bellingham 
would not deprive any city listed in 
the Third Notice of a VHF or a 
UHF channel; that the shift of 
Channel 12 from Chilliwack meets 
the mileage separation require- 
ments; that a grant of the counter- 
proposal would provide additional 
Grade A service; and that a VHF 
channel would provide a more de- 
pendable service to a considerable 
area than would a UHF service. 
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(d) The KVOS, Ince., counter- 
proposal would result in an adja- 
cent channel separation of 81 miles 
between Chilliwack on Channel 3 
and Victoria, Canada, on Channel 
2 and an adjacent channel separa- 
tion of 105 miles between Chilli- 
wack on Channel 3 and Seattle, 
Washington, on Channel 4. 

(e) Oppositions and Conflicting 
Counterproposals to KVOS, Ine. 
Counterproposal. Oppositions and 
conflicting counterproposals were 
filed by Fisher’s Blend Station, 
Inc., Seattle; Totem Broadcasters, 
Inc., Seattle; Twin Cities Broad- 
casting Corp., Longview, all of 
Washington; and Central Willam- 
ette Broadcasting Company, Al- 
bany, Oregon. 


Seattle 


879. (a) Census Data. The Seat- 
tle metropolitan area has a popula- 
tion of 733,000. The City of Seattle 
has a population of 468,000. 

(b) Counterproposal of Totem 
Broadcasters, Ine. Totem Broad- 
casters, Inc., requested the addi- 
tional assignment of VHF Channel 
2 to Seattle, by the assignment 
of Channel 3 to Victoria, Canada, 
in lieu of Channel 2. 

(c) Statement in Support of To- 
tem Broadcasters, Inc. Counterpro- 
posal. Totem Broadcasters, Inc., 
stated that Channel 2 at Seattle 
would comply with the standards, 
that the economic resources of 
Seattle were adequate to support 
an additional channel and that the 
assignment of 4 VHF commercial 
channels to Seattle would result in 
a healthy competitive situation. 

(d) The Totem Broadcasters, 
Inc., counterproposal would create 
an adjacent channel separation of 
75 miles between Victoria, Canada, 
on Channel 3 and Seattle on Chan- 
nel 2. 

(e) Oppesitions and Conflicting 
Counterproposal to Totem Broad- 
casters, Inc., Counterproposals. Op- 
positions and conflicting counter- 
proposals were filed by KVOS, Inc., 
Bellingham, Twin Cities Broad- 
casting Corp., Longview, both of 
Washington, and Central Willam- 
ette Broadcasting Co., Albany, 
Oregon. The Totem Broadcasters, 
Inc., counterproposal together with 
the counterproposal of KVOS, Inc., 
would create an 81 mile co-channel 
separation between Victoria and 
Chilliwack on Channel 3. 

(f) Counterproposal of Fisher’s 
Blend Station, Inc. Fisher’s Blend 
Station, Inc., requested the addi- 
tional assignment of VHF Channel 
2 to Seattle in two alternative 
counterproposals. Plan 1 would 
add Channel 2 to Seattle by the 
assignment of Channel 3 to Vic- 
toria, Canada, in lieu of Channel 
2.'° Plan 2 would make the follow- 
ing changes in the assignments 
proposed in the Third Notice. 


Fisher’s Blend Station, Inc. Coun- 
terproposal. Fisher’s Blend Sta- 
tion, Inc., stated that the assign- 
ment of VHF Channel 2 to Seattle 
would comply with the Standards, 
would provide a gain of Grade B 
interference-free service, that 
Seattle is the largest city in the 
Pacific Northwest located in the 
center of the most densely popu- 
iated region in that area, that the 
population of Seattle had increased 
since 1940; that nearly one-third 
of the entire population of the 
State of Washington resides in the 
Seattle metropolitan area; and that 
the economic resources of the area 
were adequate to support the addi- 
tional station requested. 

(h) The Fisher’s Blend Plan 1 
would create an adjacent channel 
separation of 75 miles between 
Victoria, B. C., on Channel 3 and 
Seattle on Channel 2. Plan 2 would 
create an adjacent channel separa- 
tion of 90 miles between Victoria, 
B. C., on Channel 12 and Tacoma, 
Washington, on Channels 11 and 
13. 

(i) Opposition and Conflicting 
Counterproposals to Fisher’s Blend 
Station, Inc., Counterproposal. Op- 
positions and conflicting counter- 
proposals were filed by KVOS, Inc., 
Bellingham, Washington; Twin 
Cities Broadcasting Corporation, 
Longview, Washington; and Cen- 
tral Willamette Broadcasting Com- 
pany, Albany, Oregon. The Fisher’s 
Blend Plans 1 and 2, together with 
the counterproposal of KVOS, Inc., 
would create, respectively, an 81 
mile co-channel separation between 
Victoria and Chilliwack on Channel 
3 and a 48 mile co-channel separa- 
tion between Victoria and Belling- 
ham on Channel 12. 

(j) The Seattle Educational Res- 
ervation. Educational institutions 
in Seattle supported the reserva- 
tion of VHF Channel 9 for non- 
commercial educational use. No 
objections were filed to the proposed 
reservation. 


Longview 


880. (a) Census Data. The City 
of Longview has a population of 
20,000. 

(b) Counterproposal to Twin 
Cities Broadcasting Corporation. 
Twin Cities Broadcasting Corpora- 
tion requested the additional as- 
signment of VHF Channel 2 to 
Longview. Plan 1 would assign 
Channel 2 to Longview without 
making any other changes in the 
assignments proposed in the Third 
Notice. Plan 2 would shift Chan- 
nel 6 or 8 or 10 from Vancouver, 
Canada, to Victoria, Canada, shift 





City Third Notice Proposed Changes (Plan 2) 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Seattle, Wash. 4, 5,7, *9 20, 26 21, 4, 5,7, *9 20, 26 
Victoria, B. C. 2 40, 46 12+ 40, 46 
Chilliwack, B. C. 12 42 3+ 42 


(g) Statement in Support of 





17# Queen City Broadcasting Company 
also filed a comment in which it stated 
that it had no objection to the assign- 
ment of Channel 2 to Seattle provided 
such assignment does not result in the 
removal of Channel 4 from Seattle, but 
submitted no sworn statement. Accord- 
ingly, the request has not been con- 
sidered further. 

5 Plan 1 of Fisher’s Blend Station, Inc., 
is identical with the counterproposal of 
Totem Broadcasters, Inc. 
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Channel 2 from Victoria to Van- 
couver, and make the additional 
assignment of Channel 2 to Long- 
view. 

(c) Statement in Support of 
Twin Cities Broadcasting Corpora- 
tion Counterproposal. Twin Cities 
Broadcasting Corporation stated 
that the City of Longview has a 
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diversity of industries; that it is 
the center of a trading territory 
of more than 75,000 people; that 
the area could support a VHF chan- 
nel; that the population of the City 
of Longview increased 63% 
since 1940; that Cowlitz County in 
which 


has 
the located has a 
population of 53,132 persons and 
has increased 32% since 1940; and 
that VHF channels were not made 


city is 


available for use in the southwest 
section of the State of Washington 
due to the fact that they were as- 
signed to the large areas in north- 
ern Washington. 

(d) Plan 1 result in a 
co-channel separation of 158 miles 
between Longview and Victoria, 
B. C., on Channel 2. Plan 2 would 
create a 75 mile adjacent channel 
separation between Victoria on 
Channel 6 or 8 or 10 and Seattle, 
Washington, on ,Channels 7 and 9; 
and 190 mile co-channel seperation 
between Vernon, B. C., and Van- 
couver, B. C. on Channel 2. 


would 


(e) Oppositions and Conflicting 
Counterproposals to Twin Cities 
Broadcasting Corporation Counter- 
proposal. Opposition and conflict- 
ing counterproposals to the coun- 
terproposal of Twin Cities Broad- 
casting Corporation were filed by 
Central Willamette Broadcasting 
Co., Albany, Oregon; KVOS, Inc., 


Bellingham, Washington; Totem 
Broadcasters, Inc., KING Broad- 
easting Co.; and Fisher’s Blend 


Station, Inc., of Seattle, Washing- 
ton. The Twin Cities Broadcasting 
Corporation Plan 2 together with 
the counterproposal of KVOS, Inc., 
would create an adjacent channel 
separation between Vancouver-New 
Westminster on Channel 2 and 
Chilliwack on Channel 3. The dis- 
from to Chilli- 
wack is 58 miles and the distance 
from New Westminster to Chilli- 
wack is 47 miles. 


tance Vancouver 


Albany 


881. (a) Census Data. The City 
of Albany has a population of 10,- 
000. 


(b) Counterproposal of Central 
Willamette Broadcasting Company. 
Central Willamette Broadcasting 
Company requested that VHF 
Channel 4 be assigned to Albany, 


In a counterproposal 
1951, Central Willamette Broadcasting 
Company requested the assignment of 
VHF Channel 12 to Albany. In its sworn 
statement, however, Central Willamette 
requested Channel 4 in lieu of Channel 
12. Although several parties have op- 
posed the request for the assignment 
of Channel 4 on the merits, no party 
has objected to the acceptance of the 
new counterproposal in this proceeding. 
Accordingly, the Commission is consid- 
ering the request for the assignment of 
Channel 4 in Albany on the merits. 
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by making the following changes 
, in the assignments proposed in the 
| Third Notice: 


City 


VHF Chan- 
nel No. 

Albany, Ore. 
Medford, Ore. 4,5 
Yreka, Calif. ll 

| Eugene, Ore. *9 
Salem, Ore. 3 
Portland, Ore. 6, 8, *10, 12 
Longview, Wash. 

| Seattle, Wash.'” 4, 5,7, *9 
Bellingham, Wash. 
Victoria, B. C. 2 
Chilliwack, B. C. 12 


Vancouver-New 


Westminster, B. C. 6, 8,10 


(c) Statement in Support of Cen- 
tral Willamette Broadcasting Com- 
pany Counterproposal. Central Wil- 
lamette Broadcasting Company 
; stated that the proposed assign- 
: ment of 1 UHF channel to Albany 
| is inadequate, that the City of Al- 
bany had a 78% increase in popula- 
tion between 1940 and 1950, that 
the terrain in the area is better 
| adapted to VHF than UHF, and 
| that the assignments in the coun- 
terproposal would result in a fairer 
and more efficient utilization of the 
available frequencies. 

(d) The Central Willamette 
Broadcasting Company counterpro- 
posal would result in co-channel 
separations of 200 miles between 
Victoria and Portland on Channel 
5, and 212 miles between Van- 
couver-New Westminster and Long- 
view on Channel 3; an adjacent 
channel separation of 75 miles be- 
tween Victoria on Channel 5 and 
Seattle on Channel 6; and the dele- 
tion of Channel 12 from Chilliwack. 
It was suggested in the counter- 
proposal that the Canadian Govern- 
ment could assign Channel 3 to 
Chilliwack to replace Channel 12 
instead of to Vancouver-New West- 
minster. This suggestion, however, 
would result in the deletion of 
Channel 6 from Vancouver-New 
Westminster with no VHF replace- 
ment. It was also suggested that 
the Canadian Government could 
assign a UHF channel to Chilli- 
wack to replace Channel 12. In 
any event the Central Willamette 
Broadcasting Company counterpro- 
posal would require the deletion of 
a VHF assignment from a Cana- 
dian city. 

(e) Opposition and Conflicting 
Counterproposals to the Central 
Willamette Broadcasting Company 
Counterproposal. Oppositions and 
conflicting counterproposals to the 
counterproposal of Central Willam- 
ette Broadcasting Company have 
been filed by King Broadcasting 
Company, Seattle; KVOS, Ince., 
Bellingham, Totem Broadcasters, 
Inc., Seattle; Twin Cities Broad- 
casting Corp., Longview; Fisher’s 
Blend Station, Inc., Seattle, all of 
Washington; and Lane Broadcast- 
ing Company, Eugene, Oregon. 


Conclusions: Seattle Educational 
Reservation 

882. On the basis of the record 

the reservation of Channel 9 at 

Seattle for non-commercial educa- 
tional use is finalized. 


Conclusions: Albany 


883. The Central Willamette 
Broadcasting Company counterpro- 





477 King Broadcasting Corporation is 
licensed for the operation of Station 
KING-TV on Channel 5 in Seattle. The 
Central Willamette counterproposal to 
delete Channel 5 from Seattle would re- 
quire modification of the KING-TV li- 
cense to -terminate its operation on 
Channel 5. 
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Third Notice 


posal would result in a 200 mile 
co-channel assignment spacing be- 





Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
55 4+ 55 
5, 8F 
10+ 
20, 26 *9, 114 20, 26 
*18, 24 2+ *18, 24 
21, 27 5+, 8, #10, 12 21, 27 
33 3+ 33 
20, 26 2+, 4, 6F, 7, *9 20, 26 
18, 24 12+ 18, 24 
40, 46 5t 40, 46 
42 + 42 
14, 30, 36 3+, 8,10 14, 30, 36 





tween Victoria, B.C. and Portland 
on Channel 5, and a 212 mile co- 
channel assignment spacing be- 
tween Vancouver-New West- 
minster, B.C. and Longview on 
Channel 3; and Channel 5 at Vic- 
toria would be 75 miles from the 
adjacent channel assignment, 
Channel 6, at Seattle. Further, this 
counterproposal would require the 
deletion of Channel 12 from Chilli- 
wack in Canada. Centrak Willam- 
ette Broadcasting Company sug- 
gested that Channel 12 could be 
replaced in Chilliwack by assigning 
Channel 3 to Chilliwack instead of 
to Vancouver-New Westminster as 
proposed in the Central Willamette 
counterproposal, or by assigning an 
additional UHF channel to Chilli- 
wack. However, in any event, ,jthe 
Central Willamette Broadcasting 
Company counterproposal would 
require the deletion of a VHF as- 
signment from a Canadian com- 
munity. The Central Willamette 
Broadcasting Company counterpro- 
posal must be denied for the rea- 
sons set forth above in our dis- 
cussion of Canadian-United States 
television assignments. 


Conclusions: Bellingham, Long- 
view, Seattle 


884. Twin Cities Broadcasting 
Corporation (Plan 1) would assign 
Channel 2 to Longview, without 
making any other changes in as- 
signments. However, Channel 2 at 
Longview would be 158 miles from 
the co-channel assignment at Vic- 
toria, B.C. The Twin Cities Broad- 
casting Corporation (Plan 1) 
counterproposal must be denied for 
the reasons set forth above in the 
discussion of Canadian-United 
States television assignments. 

885. The remaining counterpro- 
posal of Twin Cities Broadcasting 
Corporation (Plan 2), seeks a first 
VHF channel for Longview; the 
counterproposal of KVOS, Ine. 
seeks a first VHF channel for Bel- 
lingham; and the counterproposals 
of Fisher’s Blend Station, Inc. and 
Totem Broadcasters, Inc. seek a 
fifth VHF channel for Seattle. Only 
one of the above counterproposals 
can be granted since they are all 
conflicting. We are of the view that 
the assignment of a first VHF 
channel to Bellingham, a city of 
34,000 people, is to be preferred to 
the assignment of a first VHF 
channel to Longview, a city with 
a population of only 20,000, or to 
the assignment of a fifth VHF 
channel to Seattle. Accordingly, 
the KVOS, Ine. counterproposal is 
granted and Channel 12 is assigned 
to Bellingham. In order to ac- 
complish this; Channel 3 will be 
assigned to Chilliwack, B.C. in 
place of Channel 12. 

886. Since we have granted the 
KVOS, Ine. counterproposal for 
Bellingham, the conflicting counter- 
proposals of Fisher’s Blend Sta- 
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tions’ Inc., (Plans 1 and 2), Totem 
Broadcasters, Inc., and Twin City 
Broadcasting Corporation (Plan 2) 
must be denied. 

887. Fisher’s Blend Stations, Inc. 
(Plan 1) and Totem Broadcasters, 
Ine., in assigning a fifth VHF 
channel to Seattle, would assign 
Channel 3 to Victoria, B.C. How- 
ever, the KVOS, Inc. counterpro- 
posal assigns Channel 3 to Chilli- 
wack, B.C., 81 miles from Victoria. 
The Totem _ Broadcasters, Inc. 
counterproposal and Fisher’s Blend 
Stations, Inc. (Plan 1) counter- 
proposal must be denied for the 
reasons set forth above in our dis- 
cussion of Canadian-United States 
television assignments. 

888. The Fisher’s Blend Sta- 
tions, Inc. (Plan 2) counterpro- 
posal, in assigning a fifth VHF 
channel to Seattle, would assign 
Channel 12 at Victoria, B.C. How- 
ever, Channel 12 at Victoria would 
be only 48 miles from the assign- 
ment of Channel 12 in Bellingham 
resulting from our grant of the 
KVOS, Inc., counterproposal. The 
Fisher’s Blend Stations, Inc. (Plan 
2) counterproposal must be denied 
for the reasons set forth above in 
our discussion of Canadian-United 
States television assignments. 

889. The Twin City Broadcast- 
ing Corporation (Plan 2) counter- 
proposal, in assigning a VHF chan- 
nel to Longview, would assign 
Channel 2 to Vancouver-New West- 
minster, B.C. However, in grant- 
ing the KVOS, Inc. counterproposal 
for Bellingham, Channel 3 is as- 
signed to Chilliwack, B.C. Channel 
3 at Chilliwack would be 47 miles 
from New Westminster and 58 
miles from Vancouver where ad- 
jacent Channel 2 is proposed to be 
assigned by Twin City. The Twin 
City Broadcasting Corporation 
(Plan 2) counterproposal must be 
denied for the reasons set forth 
above in our discussion of Cana- 
dian-United States television as- 
signments. 

Final Assignments and Reservation 

890. The following assignments 
and reservation are adopted:*® 


City 
Bellingham, Wash. 
Longview, Wash. 
Seattle, Wash. 
Albany, Ore. 


ELLENSBURG, WASHINGTON 

891. (a) Proposed Assignment. 
In the Third Notice the Commission 
proposed the assignment of UHF 
Channel 49 to Ellensburg. 

(b) The Central Washington 
Broadcasters, Inc., supported the 
proposed assignment of Channel 49 
to Ellensburg. No objections were 
— to the assignment of this chan- 
ne a 

Conclusions 


892. In view of the foregoing 
the proposed assignment of Chan- 
nel 49 for Ellensburg is adopted. 


THE WASHINGTON 
EDUCATIONAL 
RESERVATIONS 


893. (a) Proposed Reservations. 
In the Third Notice, the Commis- 
sion proposed the following reser- 





vations in Washington for non- 
commercial educational use: 

189 VHF Chan- UHF Chan- 

City nel No. nel No. 

Pullman *10 
Seattle *9 
Spokane *7 
Tacoma *56 


“8 No request was made on the record 
for an educational reservation in Bell- 
ingham. 
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(b) Pullman. The State College 
of Washington and the State 
Superintendent of Public Instrye. 
tion supported the reservation of 
Channel 10 in Pullman for nop 
commercial educational use, No 
objections were filed to the reseryg. 
tion of this channel. 

(c) The Spokane Public Schools 
and the State Superintendent of 
Public Instruction supported the 
reservation of Channel 7 in Spo. 
kane for non-commercial educa. 
tional use. No objections were filed 
to the reservation of this channg 

(d) Counterproposal of Wash. 
ington State Superintendent of 
Public Instruction. The State gy. 
perintendent of Public Instruction 
requested the assignment of one 
channel at each of the following 
communities and its reservation for 
non-commercial educational use: 
Omak-Okanogan, Wenatchee, ). 
lensburg, Yakima, 
Richland-Pasco and Walla Walla, 

(e) Statement in Support of 
Counterproposal of State Superin. 
tendent of Public Instruction. The 
State Superintendent of Public Ip. 
struction stated that the middle 
portion of the State of Washington 
could not receive educational cover. 
age from the educational reserva. 
tions proposed for Tacoma, Seattle 
Spokane, and Pullman. No obje. 
tions were filed to the counterpro. 
posal of the State Superintendent 
of Public Instruction. 
Conclusions 


894. It is our view that the 
record supports the reservation of 
Channel 10 at Pullman and Chan. 
nel 7 at Spokane for non-commer. 
cial educational use. It is our view 
that the record also supports the 
assignment and_ reservation for 
non-commercial educational use of 
a UHF channel in Omak-Okano- 
gan, Wenatchee, Ellensburg, Yaki- 
ma, Kennewick-Richland-Paseo, 
and Walla Walla. Accordingly, the 
counterproposal of the State Sv 
perintendent of Public Instructions 
for the assignment and reservation 
of channels to these communities 





VHF Chan- UHF Chan- 
nel No. nel No. 
12 18, 24 
33 
4, 5,7, *9 20, 26 
55 





for non-commercial educational us 
is granted. 
Final Assignments and 
Reservations 
895. The following assignments 
and reservations are adopted: 


VHF Chan-UHF Chan- 

City nel No. nel No. 
Pullman, Wash. *10 
Spokane *7 
Omak-Okamogan *35 
Wenatchee *45 
Ellensburg *65 
Yakima *47 
Kennewick-Rich- 

land-Pasco *41 


#22 


Walla Walla 


BOISE, IDAHO EDUCATIONAL 


RESERVATION 
896. (a) Proposed 


65 to Ellensburg and its reservation 
non-commercial use is discussed € 
where in this Report. 


Kennewick. ‘ 







Assignments 
and Reservations. In the Third No 
tice the Commission proposed the 
assignment to Boise of VHF Chat 
nels 4, 7 and 9 with Channel 4! 


179 The additional assignment of Channel 


ise-BMetropolitar 
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City 
Logan 
Ogden 
Price 
Provo 
Salt Lake Cit 





No assignn 
Vernal. 
(b) Censt 


ity has a 


180 The Seattle and Tacoma educationilffand Salt L- 


reservations are diScussed elsewhere & 


this Report. 


181 The Seattle and Tacoma education 


reservations are discussed elsewhere 
this report. 
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lege | <erved for non-commercial educa- 
tate tional use. 

ruc. (b) The JCET and the College 
of of Idaho supported the reservation 
non | ¢ Channel 4 in Boise for non- 
No commercial educational use. 

vas | (ec) Counterproposal of KIDO, 
Inc. KIDO, Ine. requested that 


Ools Channel 9 be reserved for non- 
‘the | commercial educational use instead 
les of Channel 4. 

ucg. | (d) Statement in Support of 


IDO, Inc. Counterproposal. KIDO, 

= Sr sied that VHF Channels 2-6 
ash. were preferable to VHF Channels 
of | 7-13 for coverage of rural areas 
Su. | such as surround Boise; that it did 
tion | not appear likely a non-commercial 
one educational station would be estab- 
ving _ lished in the community in the fore- 
1 for | seeable future; and that Channel 
use: | 4 should be assigned for commer- 


Ei. * cial use. 


wick. | (e) Counterproposal of Boise 
‘alla, . Valley Broadcasters. Boise Valley 
; of Broadcasters requested that VHF 
erin. Channel 7 or 9 be reserved for 


non-commercial educational use in- 
= stead of Channel 4. 
iddle  (f) Statement in Support of 
igton Boise Valley Broadcasters Counter- 
over. proposal. It was asserted that it 
ery. did not appear likely that a non- 
attle commercial educational station 
bjec. would be established in the fore- 
rpro- seeable future and that Channel 4 
ndent should be assigned for commercial 
use. 
Conclusions 
897. We are of the view that the 
record supports the reservation of 
= Channel 4 in Boise for non-com- 
"mercial educational use. We do not 
recognize differences in VHF chan- 
nels for assignment purposes; ac- 
cordingly, the requests of KIDO, 
Inc., and Boise Valley Broadcasters 
that the educational reservation be 
shifted to Channel 7 or 9 are denied 
and the reservation of Channel 4 in 
Boise for non-commercial use is 
finalized. 
ctions MOSCOW, IDAHO 
vation EDUCATIONAL RESERVATION 
nities 898. (a) Proposed Reservation. 
—— Inthe Third Notice the Commis- 
sion proposed the reservation of 
UHF Channel 15 in Moscow for 
non-commercial educational use. 
(b) The University of Idaho 
supported the reservation of Chan- 
nel 15 in Moscow for non-commer- 
—— cial educational use. No objection 
ial use # was filed to the proposed reserva- 
tion of this channel. ’ 
Conclusions 
899. In view of the foregoing the 
meals reservation of Channel 15 in Mos- 
i: cow for non-commercial educa- 
tional use is finalized. 
LOGAN, SALT LAKE CITY, 
OGDEN, PRICE, PROVO, 
: VERNAL, UTAH 
= 900. (a) Proposed Assignments 
#65 and Reservation. In the Third No- 
41 tice the Commission proposed the 


oa following assignments and reserva- 
#22 tion. 


ise of 
kano- | 
Yaki- 
asco, 
y, the 
e le 


1 No. 


——_ 


















[ONALG VHF Chan- UHF Chan- 
City nel No. nel No. 
gan 2 30 
nments § Ogden 12 *18, 24 
ird No-§ Price 11 
sed the <4 9 22, #28 
Chat ake City 4,5, *7 20, 26 


e] 4 Te No assignment was proposed for 
cose ernal. 

ition ff (>) Census Data. The standard 
ed els-@Metropolitan area of Salt Lake 
__ §ty has a population of 275,000 
ications and Salt Lake City has a popula- 
where “ition of 182,000. The City of Price 
scationf"S 2 population of 6,000. The City 
where n° Vernal has a population of 3,000. 
(c) Existing Stations. Inter- 
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mountain Broadcasting and Tele- 
vision Corporation is licensed to 
operate Station KDYL-TV in Salt 
Lake City on Channel 4. Radio 
Service Corporation of Utah is 
licensed to operate Station KSL- 
TV in Salt Lake City on Channel 5. 
Salt Lake City 

901. (a) Counterproposal of Salt 
Lake City Broadcasting Company. 
Salt Lake City Broadcasting Com- 
pany, Inc. requested that VHF 
Channel 2 be assigned to Salt Lake 
City by making the following 
changes in the assignments pro- 
posed in the Third Notice: 


(c) Oppositions and Conflicting 
Counterproposals to Eastern Utah 
Broadcasting Co. Counterproposal. 
Salt Lake City Broadcasting Com- 
pany, Inc. stated that its proposed 
“ . . move of Channel 2 to Salt 
Lake City can be accomplished with 
either Channel 6 or Channel 3 sub- 
stituted for Channel 11 assigned to 
Price,” and therefore that it had 
no objection to the assignment of 
Channel 6 to Price. 

Vernal 

903. (a) Counterproposal of Uin- 

tah Broadcasting Company. Uintah 


Third Notice Counterproposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Logan | 30 12+ 30 
Ogden 12 *18, 24 9+ *18, 24 
Price 11 3+ 
Provo 9 22, *28 11¢ 22, *28 
Salt Lake City 4, 5, *7 20, 26 2+, 4, 5, *7 20, 2 
(b) Statement in Support of : 
Salt Lake City Broadcasting Co. Broadcasting Company requested 


Counterproposal. Salt Lake City 
Broadcasting Co, stated that the 
counterproposal would afford an 
additional channel to Salt Lake 
City without depriving any other 
community or state of a television 
facility proposed under the Com- 
mission’s Third Notice; that the 
assignment of VHF Channel 2 as 
requested would meet the Commis- 
sion’s standards; that petitioner 
proposed to use a site located on 
Ocquirrh Mountain Ridge which is 
about 5,000 feet above the popu- 
lated area in and around Salt Lake 
City; that the operation of Channel 
2 in Salt Lake City as proposed 
would result in a first service to 
a substantial area and population; 
that the large number of persons 
in Salt Lake City justified the 
grant of an additional VHF as- 
signment to that city; and that the 
population of Salt Lake City had 
increased approximately 20% dur- 
ing the ten-year period following 
the 1940 census. No oppositions 
were filed to the Salt Lake City 
counterproposal.’” 


(c) The Salt Lake City Educa- 


tional Reservation. Utah State 
Board of Education, Ogden City 
Board of Education, Brigham 


Young University at Provo, Uni- 
versity of Utah at Salt Lake City, 
and Utah State Agricultural Col- 
lege at Logan supported the reser- 
vation of Channel 7 at Salt Lake 
City for non-commercial educa- 
tional use. No objections were filed 
to the proposed reservation. 


Price 
902. (a) Counterproposal of 
Eastern Utah Broadcasting Co. 
Eastern Utah Broadcasting Com- 
pany, Price, Utah, requested that 
VHF Channel 6 be assigned to 
Price, Utah, in lieu of Channel -11. 


(b) Statement in Support of 
Eastern Utah Broadcasting Co. 
Counterproposal. It was urged that 
the assignment of Channel 6 to 
Price in lieu of Channel 11 would 
result in greater coverage and that 
the operation of Channel 6 in Price 
would comply with the Commis- 
sion’s Standards for minimum co- 
channel and adjacent channel sepa- 
rations. 





182 QOquirrh Radio and Television Com- 
pany filed a mutually exclusive counter- 
proposal requesting the assignment of 
VHF Channel 2 to Tooele, Utah. On 
October 1, 1951, Oquirrh Radio and Tele- 
vision Company withdrew its counter- 
proposal for the use of Channel 2 at 
Tooele “. . . in favor of the allocation 
of that channel to Salt Lake City.” Ac- 
cordingly, the counterproposal of 
Oquirrh Radio and Television Com- 
pany will not be considered further. 


Telecasting 


the assignment of VHF Channel 8 
to Vernal. In addition, Uintah 
Broadcasting Company pointed out 
that conflicts resulting from the 
requested assignment of Channel 8 
to Vernal could be resolved by the 
assignment of Channel 3 to Vernal 
in lieu of Channel 8. 


(b) Statement in Support of 
Uintah Broadcasting Company 
Counterproposal. Uintah Broad- 


casting Company urged that opera- 
tion on Channel 3 or Channel 8 in 
Vernal would afford a first tele- 
vision service to a substantial area 
and population. 


Ogden 

904. The Educational Reserva- 
tion. The Utah State Board of 
Education supported the reserva- 
tion of Channel 18 in Ogden. The 
Board requested that this reserva- 
tion be maintained until educa- 
tional institutions in the area had 
the opportunity to secure adequate 
data upon which to base decisions 
as to how this channel might best 
be used co-operatively for educa- 
tional television. No objections to 
the reservation were filed. 


PROVO 
905. The Educational Reserva- 
tion. The Utah State Board of 


Education supported the reserva- 
tion of Channel 28 in Provo. The 
Board requested that this reserva- 
tion be continued until educational 
institutions in the area had the 
opportunity to secure adequate 
data upon which to base decisions 
as to how this channel might best 
be used co-operatively for educa- 
tional television. Brigham Young 
University also supported the res- 
ervation of the channel and sub- 
mitted resolutions from the Provo 
School District Board of Education, 
the Nebo School District, the Al- 
pene School District, and the Cen- 
tral Utah Vocational School favor- 
ing the development of non-com- 
merical educational television in 


Provo. No objections to the reser- 
vation were filed. 
Logan 
906. The Educational Reserva- 


tion. Utah State Agricultural Col- 
lege at Logan, Utah, requested the 
reservation of a channel on 782- 
890 Me band for non-commercial 
educational use in Logan. The Col- 
lege stated that its administration 
and faculty believe it to be their 
responsibility to make the educa- 
tional resources of the College 
available to as many persons as 
possible through the means of an 
educational television station. Ac- 
cordingly, the College reported that 
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it would give all possible support 
to a non-commercial educational 
television station by providing 
talent, information, and technical 
assistance. No objections were filed 
to the College’s request. 


Conclusions: Utah Educational 
Reservations 


907. On the basis of the record 
the proposed reservations for non- 
commercial educational use in the 
State of Utah are finalized. With 
regard to Logan, the Commission 
is of the opinion, on the basis of 
the record, that an assignment to 
that city for educational use is 
warranted. Accordingly, UHF 
Channel 46 is assigned to Logan, 
Utah, and reserved for non-com- 
mercial educational use. 


Conclusions: Additional VHF 
Assignments in Salt Lake City 
and Vernal 
908. The counterproposals for 
additional VHF assignments in 
Salt Lake City and Vernal are in 
conformance with the Rules and 
standards adopted herein. We be- 
lieve, on the basis of the record, 
that the assignment of a 4th VHF 
channel to Salt Lake City and a Ist 
VHF channel to Vernal are war- 
ranted. Accordingly, the counter- 
proposals of Salt Lake City Broad- 
casting Co. and Uintah Broadcast- 

ing Company are granted. 

909. With respect to the request 
of Eastern Utah Broadcasting Co. 
for the assignment of Channel 6 in 
Price in lieu of Channel 11, we 
would deny this request since the 
Commission does not recognize dif- 
ferences in VHF or UHF channels 
for assignment purposes. However, 
since the Salt Lake City counter- 
proposal which we have granted 
above required a change in the 
Price assignment and since Chan- 
nel 6 at Price would be consistent 
with that proposal, the request of 
Eastern Utah Broadcasting Co. is 
granted. 

Final Assignments and 
Reservations 


910. The following assignments 
and reservations are adopted: 


VHF Chan- UHF Chan- 

City nel No. nel No. 
Logan 12 30, *46 
Ogden 9 *18, 24 
Price 6 
Provo 11 22, *28 
Salt Lake City 2,4,5,*7 20, 26 
Vernal 3 


PORTLAND, OREGON 


911. (a) Proposed Assignments 
and Reservations. In the Third No- 
tice the Commission proposed the 
assignment to Portland of VHF 
Channels 6, 8, 10 and 12 and UHF 
Channels 21 and 27, with Channel 
10 reserved for non-commercial 
educational use. 

(b) Support of Proposed Assign- 
ments. KOIN, Inc. supported the 
assignments proposed for Portland. 

(c) The Portland Educational 
Reservation. The University of 
Portland, the Portland Public 
Schools and the Portland Art 
Museum supported the reservation 
of Channel 10 in Portland for non- 
commercial educational use. No 
objection was filed to the reserva- 
tion of this channel. 


Conclusions: The Educational 
Reservation 
912. It is our view that the 


record supports the proposed reser- 

vation of Channel 10 in Portland 

for non-commercial educational 

use. 

Final Assignments and Reservation 
913. The following assignments 
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and reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Portland, Ore. 6, 8, *10, 12 21, 27 


EUGENE, OREGON 

914. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment to Eugene of VHF 
Channel 9 and UHF Channels 20 
and 26 with Channel 9 reserved for 
non-commercial educational use. 

(b) Census Data. The City of 
Eugene has a population of 36,000. 
The City of Medford has a popula- 
tion of 17,000. 

(c) Counterproposal of KUGN, 
Inc. KUGN, Ine. requested the ad- 
ditional assignment of VHF Chan- 
nel 11 to Eugene without making 
any other changes in the assign- 


ments proposed in the Third 
Notice. 

(d) Statement in Support of 
KUGN, Ine. Counterproposal. 


KUGN, Ince. stated that the City 
of Eugene and Lane County in 
which it is situated contain the 
second largest concentration of 
population in the State of Oregon; 
KUGN, Ine. recognized that the 
separation between Eugene and 
Yreka City, California, where 
Channel 11 is proposed to be as- 
signed by the Third Notice is 163 
miles, but asserted that the inter- 
vening terrain is composed of 
rough mountainous areas and that 
no serious interference would oc- 
cur. . 

(e) Channel 13 can be assigned 
at Eugene in accordance with the 
standards without making any 
other changes in the assignments 
proposed in the Third Notice. 

(f) Opposition and Conflicting 
Counterproposals to KUGN, Ince., 
Counterproposal. No opposition or 
conflicting counterproposals were 
filed to the counterproposal of 
KUGN, Inc. 


(g) Counterproposal of Lane 
Broadcasting Company, Eugene, 
Oregon. Lane Broadcasting Com- 
pany requested that either VHF 
Channel 4 or 5, proposed to be as- 
signed in the Third Notice to Med- 
ford, Oregon, be deleted from that 


community and assigned _ to 
Eugene. 

(h) Statement in Support of 
Lane’ Broadcasting Counterpro- 


posal. Lane Broadcasting Company 
stated that Eugene is one of the 
principal market areas of the State 
of Oregon and with respect to 
population, commercial market 
data and cultural background is 
second only in the State of Oregon 
to the City of Portland. 

(i) Opposition and Conflicting 
Counterproposal to Lane Broadcast- 
ing Company Counterproposal. A 
conflicting counterproposal was 
filed by Central Willamette Broad- 
casting Company, Albany, Oregon. 
We have elsewhere in this Report 
denied this proposal for the rea- 
sons there stated. 

(j) The Eugene Educational Res- 
ervation. The University of Oregon 
at Eugene and School District No. 
4 of Lane County supported the 
reservation of Channel 9 in Eugene 
for non-commercial educational 
use. No objection was filed to the 
reservation of this channel. 


Conclusions: The Educational 
Reservation 


915. In view of the foregoing, 
the reservation of Channel 9 in 
Eugene.for non-commercial educa- 
tional use is finalized. 
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Conclusions: Additional VHF 
Assignment in Eugene 

916. We believe that the record 
supports the addition of a VHF 
channel in Eugene. The counter- 
proposal of KUGN, Inc., to assign 
Channel 11 to that community can- 
not be granted since it would result 
in an assignment separation below 


the minimum separation require- 
ments adopted herein. 
917. The counterproposal of 


Lane Broadcasting Company would 
result in the deletion of a VHF 
channel proposed to be assigned to 
Medford. Although it is our view 
that the record supports the basis 
for the assignment of an additional 
VHF channel to Eugene, we do not 
believe that this assignment need 
be achieved at the expense of de- 
leting one of the two VHF chan- 
nels assigned to Medford. We are 
persuaded to this conclusion in 
view of the feasibility of the as- 
signment of VHF Channel 13 at 
Eugene. Accordingly, the counter- 
proposal of KUGN, Inc., and Lane 
Broadcasting Company in so far 
as they request the assignment of 
an additional VHF channel to 
Eugene are granted by the assign- 
ment of VHF Channel 13 to that 
community. 
Final Assignments and Reservation 
918. The following assignments 
and reservation are adopted: 


; VHF Chan- UHF Chan- 
City nel No. nel No. 
Eugene, Ore. *9, 13 20, 26 
CORVALLIS, OREGON: 


EDUCATIONAL RESERVATION 
919. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
VHF Channel 7 in Corvallis for 
non-commercial educational use. 

(b) Oregon State Agricultural 
College supported the reservation 
of Channel 7 in Corvallis for non- 
commercial educational use. No ob- 
jections were filed to the reser- 
vation of this channel. 

Conclusions 

920. In view of the foregoing, 
the reservation of Channel 7 in 
Corvallis for non-commercial use 
is finalized. 

SALEM, OREGON: 
EDUCATIONAL RESERVATION 

921. (a) Proposed Reservation. 
In the Third Notice the Commis- 
sion proposed the reservation of 
UHF Channel 18 in Salem for non- 
commercial educational use. 

(b) Willamette University and 
Oregon State Department of Edu- 
cation supported the reservation of 
Channel 18 in Salem for non-com- 
mercial educational use. No ob- 
jections were filed to the reser- 
vation of this channel. 


Conclusions 
922. In view of the foregoing, 
the reservation of Channel 18 in 
Salem for non-commercial educa- 
tional use is finalized. 


BUTTE, MONTANA 

923. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment to Butte of VHF Chan- 
nels 4, 6, and 7 with Channel 7 
reserved for non-commercial educa- 
tional use. 

(b) Census Data. The City of 
Butte has a population of 33,000. 

(c) Counterproposal of Copper 
Broadcasting Company. Copper 
Broadcasting Company requested 
the additional assignment of UHF 
Channel 15 to Butte without mak- 
ing any other changes in the chan- 
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nels proposed in the Third Notice. 

(d) Statement in Support of 
Copper’ Broadcasting Company 
Counterproposal. Copper Broad- 
casting Company stated that two 
commercial VHF channels were 
insufficient to meet the needs of 
Butte. 

(e) Oppositions and Conflicting 
Counterproposals to Counterpro- 
posal of Copper Broadcasting Com- 
pany. No oppositions or conflicting 
counterproposals were filed to the 
counterproposal of Copper Broad- 
casting Company. 

(f) The Butte Educational Res- 
ervation. The JCET supported the 
reservation of Channel 7 in Butte 
for non-commercial educational 
use. No objections were filed to 
the reservation of this channel. 


Conclusions: Educational 
Reservation 
924. In view of the foregoing, 
the reservation of VHF Channel 7 
in Butte for non-commercial educa- 
tional use is finalized. 
Conclusions: Channel 15 
925. It is our view that the 
record supports the basis for the 
grant of an additional channel to 
Butte. Accordingly, the counter- 
proposal of Copper Broadcasting 
Company is granted and Channel 
15 is assigned to Butte. 
Final Assignments and Reservation 


926. The following assignments 
and reservation are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Butte, Mont. 4, 6, *7 15 


STATE OF MONTANA: 
EDUCATIONAL RESERVATION 
927. (a) Proposed Reservations. 
In the Third Notice the Commis- 
sion proposed the following reser- 
vations for non-commercial educa- 
tional use: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
Billings, Mont. *11 
Bozeman, Mont. *9 
Great Falls, Mont. *23 
Miles City, Mont. *6 
Missoula, Mont. *11 


(b) Billings. The Eastern Mon- 
tana College of Education support- 
ed the reservation of VHF Chan- 
nel 11 at Billings. The following 
educational organizations and 
groups joined with Eastern Mon- 
tana College in support of the 
reservation: Billings Business Col- 
lege; Billings Commercial Club; 
Mayor of Billings; Billings Minis- 
terial Association; Superintendent 
of Schools, Laurel, Montana; 
County Superintendent of Schools, 
Yellowstone County, Billings; 
Rocky Mountain College; Post- 
master, U.S. Post Office, Billings; 
P.T.A. City Council; Superin- 
tendent School District #2, - Bill- 
ings; and Central Catholic High 
School. The JCET also supported 
this reservation. No objection was 
filed to this reservation. 

(c) Bozeman and Miles City. The 
JCET supported the reservation of 
VHF Channel 9 in Bozeman and 
VHF Channel 6 in Miles City and 
requested that these reservatiotis 
be made final. No objections were 
filed to these reservations. 

(d) Great Falls. The College of 
Great Falls supported the reserva- 
tion of Channel 23 at Great Falls. 
The JCET also supported this 
reservation. The College of Great 
Falls requested that UHF Channel 
23 be reserved until it, either alone 
or in cooperation with other educa- 
tional institutions, was able to 
establish and maintain an educa- 
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tional television station. No op 
sitions to the reservation were fil 

(e) Missoula. The University of 
Montana and the Executive Boari 
of the University supported the 
reservation of VHF Channel 11 al 
Missoula, Montana. Support of the 
reservation was also received frop 
the Public Schools of Missoula ang 
the Missoula P.T.A. Council, Mix 
soula County Schools, Missoy, 
County High School, and the Mo, 
tana Federation of Women’s Clyhy 
No objection to the proposed rege. 
vation was received. 









Conclusions 


928. In view of the foregoing 
the proposed reservation of th 
above channels for non-commercia/* 
educational use are finalized, — 

Final Reservations 

929. The following reservatigy; 

are adopted: , 


VHF Chan- UHF Cha. 


City nel No. nel No, 
Billings, Mont. *11 — 
Bozeman, Mont. *9 
Great Falls, Mont. #23 
Niles City, Mont. *6 
Missoula, Mont. *11 

ALBUQUERQUE, ROSWELL, 


AND SANTA FE, NEW MEXIC( 
EDUCATIONAL 
RESERVATIONS 

930. (a) Proposed Reservations 

In the Third Notice the Commi 

sion proposed the reservation ¢ 

the following channels in Ney 

Mexico: 


City VHF Channel N 
a 
Albuquerque #5 
Roswell #3 
Santa Fe 9 


(b) Albuquerque. The JCET sw. 
ported the reservation of Channd 
5 in Albuquerque submitting state. 
ments of the University of Mexic 
and the New Mexico State Depart. 
ment of Education. No opposition 
to the proposed reservations wer 
filed. 

(c) Roswell. The JCET sp 
ported the reservation of Chann 
3 in Roswell submitting a state 
ment of the New Mexico Militar 
Institute at Roswell. In addition 
the University of Eastern Ne 
Mexico and the New Mexico Boar! 
of Education supported the reser 
vation. No oppositions to the pr. 
posed reservation were filed. 

(d) Santa Fe. The Santa Fe Mi- 
nicipal Schools supported the reser- 
vation of Cannel 9 in Santa f 
The Board of Education of Ne 
Mexico stated that it was engage. 
in a survey as to the needs of th: 
community, the costs of construt: 
tion and operation, and the extent, 
that educational television could ie 
used in the community. The JCEI 
also supported the reservation, su 
mitting a statement of the Arc 
diocese of Santa Fe_ expressilt 
interest in and a_ willingness @ 
cooperate with other education 
agencies in the establishment at 
support of a non-commercial edutt: 
tional television station. No opp 
sitions to the proposed reservati0! 
were filed. 


Conclusions 
931. In view of the forego 
the reservation of Channel 5 # 
Albuquerque, Channel 3 in Roswe 
and Channel 9 in Santa Fe ft) 
non-commercial educational use a) 
finalized. { 


GALLUP, RATON AND SILV 
CITY, NEW MEXICO 


932. (a) Proposed Assignments 
In the Third Notice the Comm 
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(c) Counterproposal of Harmco, 














Oppo.§ ments : SANTA BARBARA, VISALIA, Inc., and KCRA., Inc. Harmco, Inc. 
> filed ciiaiidin ginal, 934. The following assignments CALIFORNIA and KCRA, Inc., filed a joint coun- 
ity of ow nel No. nel No. and reservations are adopted: 939. (a) Proposed Assignments terproposal requesting the assign- 
Boari 3, 10 VHF Chan- UHF Chan- and Reservations. In the Third ment of an additional VHF channel 
d the Gallup 46 oa oat nel No. Notice the Commission proposed to Sacramento. Two plans for ac- 
11 aif silver City - any lisig 46, *52 the following assignments and complishing this assignment were 
Of the Consus Data. Gallup has 2 Silver City *10, 12 reservations: proffered: Plan 1 would substitute 
| fromg (b) Census x ‘s — an VHF Chan- UHFChan- (Channel 2 or 4 in Reno for Channel 
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» Mon. (c) Counterproposal of New sion proposed the assignment of Visalia 3 r ‘} ( “ye 4 and Channel 11 for 
: a é 21 8 in > as f 73: 
Club yesico State Department at Bin. Channe n Reno, as follow 
€ser- cation. The New Mexico State De- Third Notice Counterproposal 1 Counterproposal 2 
; * Education requested VHF UHF VHF UHF VHF TH 
partment - : e ox = : - Channel Channel Channel Channel Channel Channel 
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f the non-commercial educational use, as oane 3.8 om 4 oeartne on 3 he oat a 
hereial” follows : 
, ae 7 x (d) Statement in Support of 
ee a (b) Census Data. The Sacra- Harmco-KCRA Counterproposal 
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EXICi) ibuted and that approximately ¢a" Broadcasting Company, Ine. 940. (a) Counterproposal of Me- ee 
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pat out the expenditure of large sums assignments. Accordingly, the casting Company stated that channel assignment of Channel 2 
ositions hich are not now available. The ¢ounterproposal of ABC for Yuma _ Sacramento is the capital of Cali- sage sa Seanslesstheitend Channa 
Ss We Department of Education stated is moot and will not be discussed fornia and is one of the fastest 4 in Reno would be 190 miles from 
P a . : i a i - — rt y aty ite are ; > ° yeaa . 
oa that the reservation of six channels further in this Report. er —— a areas in the the transmitter of KRON-TV oper- 
A su in New Mexico (three proposed in Final Assignments S nitec : ge tw ot ge ee that ating in San Francisco on Channel 
: tab the Third Notice and three addi- 936. The following assignments ‘ pa a ? "the te Ri cncsagh aed iod 4. All of the above communities 
| stalt’ tional requested) would afford ade- aye adopted: population in the _year perioc are situated in Zone II and the 
Military quate coverage to the State. It was ; between 1940 and 1950, and that shove assignments would meet the 
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Ry of Education argued that the reser- PHOENIX AND TUCSON, urged that the assignment of Chan- not’ meet the required 190 mile 
“’ Pr vation of these channels was in- ARIZONA EDUCATIONAL ~ Ms it oo fh gc rae Bow minimum separation for co-channel 
. - dispensable in order to provide RESERVATION ae ee 1 rene 307 (b) a pow assignments. Channel 8 at Sacra- 
Fe} ¥ sufficient time to explore all aspects 937. (a) Proposed Reservation. ¢ " eee A os a. ¥ € mento would meet the minimum 
e reset) of educational television and to gl sae: . A ommunications Act, to provide a |. aad . 
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engagti) commercial educational television Woo qq. lonne.° In Fhoenmx ané than would the Third Notice. It (f) Oppositions and Conflicting 
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> extent! ; (b) Phoenix. The JCET sup- pressed by the priorities. McClat- co-KCRA Counterproposals. The 
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e ICE!) 939 The aceite te of tn 318 Phoenix submitting statements mitted that those counterproposals | cement wenn d b 
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Reno, Nevada; the American 
Broadcasting Company, Inc., oper- 
ating Station KGO-TV on Channel 


7 in San Francisco; and _ the 
Chronicle Publishing Company. 
The Harmco-KCRA _ counterpro- 


posal conflicts with the counterpro- 
posals of Television California, 
Oakland, California; California In- 
land Broadcasting Company, Fres- 
no, California; Kenyon Brown, 
Reno, Nevada; Tribune Building 
Company, Oakland, California; 
Salinas Broadcasting Company, 
Salinas, California; KROW, Inc., 
Oakland, California; and CBS, Inc., 
San Francisco, California. In its 
oppositions to the Sacramento coun- 
terprosal, CBS argued that it was 
more important, in order to afford 
the opportunity for a nationwide 
competitive television service, to 
provide an additional VHF channel 
in San Francisco than to provide an 
additional VHF assignment for 
Sacramento. Chronicle Publishing 
Company opposed the assignment of 
Channel 3 in Sacramento contend- 
ing that it would degrade the serv- 
ice of Station KRON-TV on Chan- 
nel 4 in San Francisco. For the 
same reason, KRON-TV opposed 
the assignment of Channel 4 in 
Reno. Monterey Radio-Television 
Company opposed the Harmco- 
KCRA plan insofar as it would 
delete VHF Channel 8 from Mon- 
terey, and urged that it was pos- 
sible to assign an additional VHF 
channel to Sacramento without de- 
leting the Monterey assignment. 
ABC, Inc., opposed the assignment 
of Channel 8 in Sacramento if it 
would mean a limitation on the 
power of Station KGO-TV operat- 
ing on Channel 7 in San Francisco. 

(g) Sacramento Educational 
Reservation. The Sacramento City 
Unified School District supported 
the proposed reservation of UHF 
Channel 40 in Sacramento for non- 
commercial educational use, stating 
the preparations were under way 
to study and advise with the Sacra- 
mento Area Educational Television 
Committee concerning the joint co- 
operation in the operation of an 
educational station. The Director 
of the Grant Union High School 
and Technical College filed a re- 
quest on behalf of the Sacramento 
Area Educational Television Com- 
mittee that VHF Channel 6 be re- 
served in Sacramento rather than 
UHF Channel 40. This Committee 
represents the Amador, Colusa, 
Sacramento, Stanislaus, Yolo, and 
Yuba County Public School Sys- 
tems. It was contended that a 
VHF assignment was required in 
Sacramento to provide adequate 
coverage in a region of high 
mountain ranges and large valleys. 
No oppositions to the proposed 
reservation or the request for a 
VHF reservation were filed. 

Fresno 

941. (a) Counterproposal of Mc- 
Clatchy Broadcasting Company. 
McClatchy Broadcasting Company 
requested the additional assign- 
ment of three additional VHF 
channels to Fresno by substituting 
Channel 11 for Channel 5 in Gold- 
field, Nevada; Channel 13 for 
Channel 9 in Tonopah, Nevada; 
and Channel 12 for Channel 13 in 
Las Vegas, Nevada, as indicated 
below: 


(b) Statement in Support of Mc- 


Clatchy Broadcasting Company 
Counterproposal. McClatchy Broad- 
casting Company urged that Fres- 
no is the central city of the Fresno 
standard metropolitan area, which 
increased in population 53.6% since 
1940. It was also stated that the 
Fresno city population increased 
49.3% since 1940. It was urged 
that the assignments proposed 
for Fresno in the Third Notice 
are inadequate, particularly since 
only one VHF channel is as- 
signed to that community and 
one of the two UHF channels 
is reserved for non-commercial 
educational use. It was argued 
that the size and importance of 
Fresno requires the assignment of 
at least three additional VHF 
channels. McClatchy argued that 
the operation of Channels 5, 7 and 
9 would be feasible in Fresno. It 
was stated that Channel 5 at Fres- 
no would be 161 miles from Station 
KPIX operating on Channel 5 in 
San Francisco; Channel 7 would be 
162.5 miles from Station KGO-TV 
operating on Channel 7 in San 
Francisco; and Channel 9 would 
be 161 miles from San Francisco 
and 155 miles from Oakland, where 
Channel 9 is assigned. McClatchy 
submitted that while these assign- 
ments would result in separations 
“somewhat less than those speci- 
fied” in the Third Notice, the safety 
factor provided by the mountain 
range between Fresno and San 
Franciso “will set off the effect of 
reduced distance and enable full 
power operations from the Fresno 
site.” It was argued that where 
there are unusual terrain condi- 
tions, such as exist in California, 
it would be good engineering prac- 
tice to apply these geographical 
advantages to the assignment of 
television facilities. Data has been 
submitted concerning high fre- 
quency field intensity measure- 
ments made across a mountain path 
between the period of August 17 
and September 17, 1951, in support 
of McClatchy’s proposal. McClat- 
chy contended that mountainous 
terrain has a substantial effect on 
the propagation along the same 
length path over relatively smooth 
terrain. It was argued that the 
measurements’ submitted by 
McClatchy demonstrate that the 
reduction in signal due to the 
mountainous terrain would be on 
the order of 7 db, and that such a 
reduction should permit closer 
spacings of co-channel stations in 
this area. McClatchy also submit- 
ted that the same degree of pro- 
tection afforded by a co-channel 
spacing of 170 miles could be ob- 
tained by a slight reduction in 
power. McClatchy urged that the 
Commission must strike a balance 
between the need for more VHF 
service and an endeavor to give a 
few stations a wider service range. 
It was also urged that, if neces- 
sary, distances could be maintained 
by proper site selection. 

(c) Conflicting Counterproposals 
and Oppositions to McClatchy 
Broadcasting Company Counter- 
proposal. Oppositions to the Mc- 
Clatchy Company counterproposal 
have been filed by KPIX, Inc., and 
American Broadcasting Company, 











Third Notice Counterproposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Fresno, Calif. 12 *18, 24 5t, 74, 9F, 12 *18, 24 
Goldfield, Nevada 5 11 
Las Vegas, Nevada 8, #10, 13 8, *10, 12+ 
Tonopah, Nevada 9 13+ 
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Inc., San Francisco, California. 
American Broadcasting Company, 
Inc., licensee of Station KGO-TV 
operating on Channel 7 in San 
Francisco, pointed out that the 
McClatchy counterproposal would 
involve co-channel operation be- 
tween KGO-TV and Fresno at 
162.5 miles. ABC urged that, while 
there is no question that the terrain 
may affect the coverage which a 
television station may expect to 
provide, the terrain between the 
transmitter and the receiver, sepa- 
rated by a distance comparable to 
that between Fresno and San Fran- 
cisco, may have little or no effect 
on the tropospheric propagation 
over that path. It was noted that 
tropospheric propagation includes 
all transmissions resulting from 
departure from the standard at- 
mosphere and that the troposphere 
is that portion of the earth’s at- 
mosphere occupying the _ space 
above the earth up to about 6 miles. 
ABC contended that when this is 
taken into consideration, the exist- 
ence of a mountain range of only 
a few thousand feet in height, 
occupying but a small percentage 
of the total path, might have little 


influence on interfering signals 
propagated through the _ tropo- 
sphere. It was stated that, more- 


over, service field calculations in- 
dicate that under certain conditions 
higher than a normal field behind 
a mountain might be expected than 
would be predicted from propaga- 
tion curves based on the assump- 
tion of a smooth earth. It was also 


Third Notice 


VHF Chan- 
City nel No. 
Fresno, Calif. 12 
Ely, Nevada 3,6 
Goldfield, Nevada 5 
Tonopah, Nevada 9 





urged by ABC that the field in- 
tensity measurements submitted on 
behalf of McClatchy were made at 
a single point approximately 100 
miles from the transmitter site of 
KRON-TV in the direction of 
Fresno. The measurements con- 
sisted of continuous recordings of 
the field strength of _KRON-TV 
over a period of only one month. 
It was noted in the discussion of 
these field intensity measurements 
that no information was offered as 
to whether investigations were 
made to determine that the site se- 
lected for the recordings was one 
in which a generally homogenous 
field existed, nor was informaion 
given as to whether the general 
area was probed at pertinent loca- 
tions or at antenna heights differ- 
ent from those used for the record- 
ings. It was also noted that 
Channel 7 is in a different portion 
of the spectrum from Channel 4, 
and from the FM frequencies under 
which the measurements were 
made. It was, therefore, submitted 
by ABC that any conclusions drawn 
from these measurements can only 
be applicable to the FM frequency 
spectrum or to Channels 2 through 
6. It was urged that it would be 
unsound to assign co-channel tele- 
vision stations in Fresno and San 
Francisco based on very limited 
data such as that offered by Mce- 
Clatchy. It was also pointed out 
that there was no indication given 
whether the fields received were 
due to ground wave transmissions 
or to tropospheric propagation and 
that there was no information to 
indicate whether the field intensity 
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level on Channel 7 might be the 
same or entirely different from 
field intensities which were actually 
recorded, It was also noted thy 
there was no information indicat 
ing that the field intensity of the) 
stations which were recorded and. 
of the other stations in San Pray, 
cisco might be the same or entirg, 
different, 10, 20, or 30 miles farthe 
from San Francisco. ABC poinigj 
out that there was no informatig, 
in the report indicating what leyg 
field intensity might be expected jp 
the San Francisco service arg, 
from a television station operatin 
in Fresno, Accordingly, ABC ep, 
cluded that the only thing thy 
might be derived from this repop 
is that during the period from 
August 17 to September 17, 195) 
the received field intensity g 
KRON-TV, KNBC-TV and KORA. 
FM was of the magnitude show, 
in this report at the particular yp. 
ceiving location selected. Ape 
argued that in light of the fore 
going it would be unsound to gs. 
sign Channel 7 to Fresno. 

(d) Counterproposal of KARY 
The George Harm Station. KARy 
The George Harm Station, Fresno 
California, requested the assign. 
ment of three additional VHP 
channels to Fresno, by substituting 
Channel 11 for Channel 5 in Gold. 
field, Nevada; Channel 6 for Chap. 
nel 9 in Tonopah, Nevada; ani 
Channel 12 for Channel 6 in Ely. 
Nevada, as indicated below: 













Counterproposal 
UHF Chan- VHF Chan- UHF Chap. 
nel No. nel No. nel No, 
*18, 24 St, TF, 9F, 12 *18, 24 
, 12+ 
11+ 
6+ 


It was suggested, as an alternative 
that only UHF channels be as. 
signed to Fresno. 

(e) Statement in Support of 
KARM, The George Harm Station, 
Counterproposal. K ARM, Th 
George Harm Station, stated that 
there were seven pending applica 
tions for new television stations in 
Fresno. KARM asserted that addi- 
tional VHF channels for Fresno 
could only be obtained by ce 
channel assignments with San 
Francisco-Oakland. It was com 
ceded that since the distance from 
Fresno to San Francisco is 1él 
miles, such co-channel assignments 
would require deviations from the 
required minimum assignment 
spacing. However, it was arguei 
that the assignment of channels to 
both cities would be feasible with] 
operation in Fresno so situated « | 
to provide the grade of service ti} 
Fresno specified in the Third No} 
tice, and at the same time to mall- 
tain a 170 mile transmitter 
transmitter spacing. It was urge 
that such operation could 
achieved from a transmitter loci-/ 
tion midway between Fresno alt 
Visalia. 

(f) Conflicting Counterproposals 
and Oppositions to the K ARM, The 
George Harm Station, Counterpre 
posal. Oppositions to the counter) 
proposal of KARM, The George) 
Harm Station, were filed by KPIX) 
Inc., and the American Broadcast 
ing Company, Inc., both of Sa 
Francisco. 

(g) Counterproposal of Califor 
nia Inland Broadcasting Compal. 
California Inland _ Broadcastilg 
Company, Fresno, California, Te 
quested the additional assignmet! 
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fa VHF channel to Fresno by 


substituting UHF Channel 49 for 


the 










VHF Channel 3 in Visalia, Cali- 


(b) Statement in Support of 
Counterproposal of Radio KIST, 
Inc. Radio KIST, Inc., urged that 





that fornia, as indicated below: 

licat. Third Notice Proposed Changes 

f the) VHF Chan- UHF Chan- WHF Chan- UHF Chan- 

a a 
. ’ 94a 4 

= irsalia, Calif. 3 49+ 

rthe  (h) Statement in Support of Cal- 


intel jfornia Inland Broadcasting Com- 


lation 


any Counterproposal. California 
lev Jnland Broadcasting Company con- 


ted in. tended that Channel 3 would be 


ares) capable of widespread rural cover- 


‘ating age only if transmitting facilities 


] 


con. capable of radiating maximum 
that power, With maximum permissible 


‘eport. gntenna height are utilized. It was 
from argued that such would not be the 


1951, case In Visalia, a community of 
y af oly approximately 11,000 people. 
CRA. It was argued that the priorities 


shown ing VHF Channel 3 


would be better served by assign- 
to Fresno 


ar le) chere it would be utilized “to its 


(> maximum effectiveness.” Under its 


fore. eounterproposal, California Inland 


to as. Broadcasting Company stated that 

the closest co-channel assignment 
ARY, ‘0 Channel 3 at Fresno would be at 
‘ARM Reno, Nevada, 192 miles distant. 


It was also stated that UHF Chan- 


Test.) ne] 49 at Visalia would meet all 
Ssigt- minimum mileage spacing require- 
VHF ments. 


tuting 


(i) Conflicting Counterproposals 


Gol. and Oppositions to California In- 


Chan. 


n 


land Broadcasting Company Coun- 
Fi terproposal. The California Inland 
Ey | Broadcasting Company counterpro- 

‘> posal conflicts with the counterpro- 
posal of McClatchy Broadcasting 


al Company, Sacramento, California; 
Cha. Harmco, Inc., and KCRA, Inc., 
INo. Sacramento; Tribune _ Building 
324 ~©=Company, Oakland, California; Co- 


lumbia Broadcasting System, Inc., 
San Francisco, California; Tele- 
vision California, San Francisco, 


native’ California; and Radio KIST, Inc., 
be as Santa Barbara, California. Op- 

positions to the California Inland 
rt of Broadcasting Company counterpro- 


tation, posal have been filed by Television 


d 


pplica- 
ions it 


t 


Fresno 


Th California; Tribune Building Com- 
that pany; Columbia Broadcasting Sys- 
tem, Inc., and Radio KIST, Ine. 
(j) Fresno Educational Reserva- 
addi. tion. The JCET supported the res- 
ervation of UHF Channel 18 in 


ony co Fresno for non-commercial educa- 


l 
Ss 
e 


San tional use, submitting statements 
con- of the Superintendent of the Fres- 
from no County Schools and Reedley 


is 161 College located in Fresno County. 
nments No oppositions to the reservation 


om the were filed. 
rnment Santa Barbara and Visalia 
argued 942. (a) Counterproposal of Ra- 


nels to). dio KIST, Ine. 


le 


Radio KIST, Inc., 
with} Santa Barbara, California, origin- 


ated a § ally filed a counterproposal seeking 
vice )§ the assignment of Channel 8 at 


rd No § Santa 


Barbara. Subsequently, 


» main: | Radio KIST, Inc., filed an alternate 


itter-to- | counterproposal*™ 
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requesting the 
urgel) assignment of VHF Channel 3 to 


iid be) Santa Barbara to be accomplished 


or 


loca: by deleting Channel 3 from Visalia 


no ani) and substituting two UHF chan- 


-oposals 
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Barbara. The Commission granted this 
Petition by Order (FCC 52-28) of Jan- 
lary 9, 1952 and accepted the new Radio 
, Inc., counterproposal in this pro- 


asting 


Third Notice 


in light of the Mexican-United 
States Television Agreement re- 
moving VHF Channel 3 from San 
Diego, the assignment of VHF 
Channel 3 be made to Santa Bar- 
bara. It was noted that the dis- 
tance from Santa Barbara to Mexi- 


eali, where VHF Channel 3 is 
assigned by the Mexican-United 


States Television Agreement, is 274 
miles. It was urged that the dis- 
tance to the adjacent channel 
transmitter on VHF Channels 2 
and 4 on Mount Wilson, Los 
Angeles, would be 94 miles and that 
this distance meets the minimum 
separation requirements. The dis- 
tance between Santa Barbara and 
San Diego where VHF Channel 8 
is assigned is 188 miles. 

(c) Oppositions and Conflicting 
Counterproposals to the Radio 
KIST, Ine. Counterproposal. Oppo- 
sitions to the counterproposal of 
Radio KIST, Inc., seeking the as- 
signment of VHF Channel 8, were 
filed by the following parties: 
American Broadcasting Company, 
Ine., Los Angeles, California; Ken- 
nedy Broadcasting Company, San 
Diego, California; McClatchy 
Broadcasting Company, Bakers- 
field, California; and Thomas S. 
Lee Enterprises, Inc., Los Angeles, 
California. This counterproposal 
conflicts with the McClatchy Broad- 
casting Company counterproposal 
for Bakersfield. Oppositions to the 
counterproposal of Radio KIST, 
Ine., seeking the assignment of 
VHF Channel 3 in Santa Barbara, 
were filed by Columbia Broadcast- 
ing System, Inc., Los Angeles, Cali- 
fornia; California Inland Broad- 
casting Company, Fresno, Cali- 
fornia; and National Broadcasting 
Company, Inc., Los Angeles, Cali- 
fornia. This counterproposal con- 
flicts with the California Inland 
Broadcasting Company counterpro- 
posal for Fresno. 


(d) In its opposition to the 
Radio KIST, Inc., counterproposal, 
National Broadcasting Company, 
Ine., licensee of KNBH operating 
on VHF Channel 4 in Los Angeles 
from Mount Wilson, alleged that a 
station in Santa Barbara on VHF 
Channel 3 would cause interference 
to an area of approximately 1,600 
square miles within the KNBH 
service area. NBC urged that this 
would represent a substantial part 


of the entire KNBH interference 
free service area, and that the 


population within such area would 
be 109,612 persons. If the Santa 
Barbara station would operate at 
greater height than 500 feet, or at 
a lesser distance from KNBH, NBC 
noted that the interference area 





Proposed Changes 


UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. 
20, 26 3+ 20, 26 

+ 43+, 497 





would be correspondingly greater. 

(e) In its opposition to Radio 
KIST, Inc., CBS urged that the 
KIST counterproposal for VHF 
Channel 3 is contrary to the public 
interest. CBS noted that although 
Santa Barbara is 87 miles from 
Los Angeles, signals transmitted 


on VHF Channels 2 and 4 in Los 
Angeles are received in Santa Bar- 
bara, and that several thousand 
VHF receivers are on hand in 
Santa Barbara receiving programs 
from Los Angeles. The assignment 
of VHF Channel 3 to Santa Bar- 
bara as proposed, because of re- 
sulting interference, would prevent 
reception of VHF Channels 2 and 
4 in the Santa Barbara area. It was 
also urged, in addition, that the 
assignment of VHF Channel 3 in 
Santa Barbara would create an in- 
termixture problem since the li- 
censee of the station on Channel 3 
would operate the only VHF sta- 
tion in that community competing 
against two UHF stations. 

(f) In its opposition to the KIST 
counterproposal, California Inland 
Broadcasting Company urged that 
while Fresno and Santa Barbara 
are only 160 miles apart, trans- 
mitter sites could be obtained in 
the Fresno area to maintain a 170 
mile spacing. On this basis, Cali- 
fornia Inland Broadcasting Com- 
pany interposed no objection to a 
finding by the Commission that 
both counterproposals of Radio 
KIST, Ine., and California Inland 
Broadcasting Company requesting 
the assignment of VHF Channel 3 
to Santa Barbara and Fresno could 
be granted and are not in conflict. 
However, California Inland urged 
that if a determination must be 
made between the two proposals, 
the California Inland proposal 
should be preferred. 

Conclusions: Additional VHF 

Channels in Sacramento 

943. We are of the view that the 
record supports the basis for as- 
signing an additional VHF chan- 
nel to Sacramento. Counterpro- 
posals have been filed requesting 
both VHF Channels 8 and 3 for 
Sacramento: Harmco-KCRA has 
suggested that VHF Channel 8 be 
assigned to Sacramento by sub- 
stituting a UHF channel for VHF 
Channel 8 in Monterey and VHF 
Channel 11 for VHF Channel 8 in 
Reno. However, VHF Channel 11 
in Reno being only 188 miles from 
the co-channel assignment in San 
Jose would not meet the 190 mile 
minimum assignment separation 
for Zone II, VHF Channel 8, there- 
fore, cannot be assigned to Sacra- 
mento as proposed by Harmco- 
KCRA. McClatchy Broadcasting 
Company and Harmco-KCRA have 
requested that VHF Channel 3 be 
assigned to Sacramento by sub- 
stituting VHF Channel 4 for VHF 
Channel 3 in Reno. Both Channel 
3 in Sacramento and Channel 4 in 
Reno would meet the minimum 
mileage separation requirements 
for assignments in Zone II. We 
can see no merit, therefore, in the 
opposition to these counterpro- 
posals by The Chronicle Publishing 
Company, which operates Station 
KRON-TV on VHF Channel 4 at 
San Francisco. The assignment of 
VHF Channel 3 in Sacramento con- 
flicts with counterproposals seeking 
the assignment of additional VHF 
channels in San Francisco-Oakland 
and Fresno. We believe that the 
assignment of a third VHF channel 
to Sacramento is to be preferred to 
the assignment of a sixth VHF 
channel to San Francisco-Oakland. 
As noted in our discussion of the 
San Francisco counterproposals, 
we are of the view that the assign- 
ment of five VHF and five UHF 
channels to San Francisco-Oakland 
constitute a fair and equitable as- 
signment to those communities in 
view of the needs of other areas 
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for television service. With respect 
to the conflicting Fresno counter- 
proposal which requests the assign- 
ment of VHF Channel 3 in Fresno 
as a second VHF channel, it should 
be pointed out that the California 
Inland Broadcasting Company’ 
counterproposal for Fresno also 
conflicts with the counterproposal 
of Radio KIST, Inc., seeking the 
assignment of a first VHF channel 
for Santa Barbara. VHF Channel 
3 can be utilized in both Sacra- 
mento and Santa Barbara; but, on 
the other hand, the assigment of 
Channel 3 in Fresno would pre- 
clude the assigment of this fre- 
quency in both Sacramento and 
Santa Barbara. We believe, there- 
fore, that the assignment of VHF 
Channel 3 in Fresno would effect 
the more efficient and equitable 
distribution of VHF assignments. 
Accordingly, VHF Channel 3 is 
assigned to Sacramento and VHF 
Channel 4 is substituted in Reno 
for Channel 3. 
Conclusions: 
Reservation in Sacramento 
944. In the Third Notice the 
Commission pointed out that a 
VHF channel was reserved for 
non-commercial educational use in 
all communities having three or 
more VHF channels where all VHF 
channels were not in operation. 
Since only two VHF channels were 
proposed for Sacramento in the 
Third Notice, UHF Channel 40 
was reserved in that city for non- 
commercial educational use. Grant 
Union High School and Technical 
College requested that VHF Chan- 
nel 6 in Sacramento be reserved 
for non-commercial educational 
use. No oppositions to this request 
were filed. We have above assigned 
Channel 3 as a third VHF channel 
to Sacramento. We are of the view, 
therefore, that the reservation 
should be shifted in Sacramento 
from UHF Channel 40 to VHF 
Channel 6. We believe that such 
action is necessary and proper in 
light of the principle in the Third 
Notice ‘set out above and the un- 
opposed request for the VHF reser- 
vation. Accordingly, VHF Channel 
6 will be reserved in Sacramento 
for non-commercial educational 
use, and UHF Channel 40 will be 
available for commercial purposes. 
Conclusions: Educational 
Reservation in Fresno 
945. On the basis of the record, 
the reservation of Channel 18 in 
Fresno for non-commercial educa- 
tional use is finalized. 
Conclusions: VHF Channels 
5, 7 and 9 in Fresno 
946. McClatchy Broadcasting 
Company and KARM, The George 
Harm Station, have requested the 
additional assignment of VHF 
Channels 5, 7 and 9 to Fresno. 
However, such assignments would 
result in substantial deviations 
from the required 190 mile mini- 
mum co-channel assignment sepa- 
ration for Zone II: Channel 5 
would be 161 miles from KPIX on 
Channel 5 in San Francisco; Chan- 
nel 7 would be 162.5 miles from 
KGO-TV on Channel 7 in San 
Francisco; and Channel 9 would be 
161 miles from San Francisco and 
155 miles from Oakland where this 
channel is assigned. It was urged 
that in light of the mountainous 
terrain that would separate the 
stations involved, the distances 
would be adequate safeguards to 
prevent interference. Measure- 
ments were submitted to substan- 
tiate this contention. We are of 
the view, however, that we cannot, 


Page 111 


Educational 






































































































upon the basis of the data submit- 
ted, deviate from our required 
minimum. The Commission will 
not permit assignment separations 
below the minimum between sta- 
tions cut off by mountain ranges 
until a sufficient body of pertinent 
propagation information on this 
point can be assembled and an- 
alyzed. It was also contended that 
station separation could be met by 
locating a site outside of Fresno. 
We do not believe that there is any 
basis for making assignments de- 
viating from the required minimum 
assignment spacings on the basis 
of this contention. Nor, as we have 
noted elsewhere in this Report, do 
we believe that assignments can be 
made in cases such as this on the 
basis of operation with less than 
maximum power. We also see no 
adequate basis in the record upon 
which we may grant the request 
that all commercial assignments in 
Fresno be relegated to the UHF 
portion of the spectrum. Accord- 
ingly, the counterproposals of 
McClatchy Broadeasting Company 
and KARM, The George Harm 
Station, are denied. 
Conclusions: Channel 3 in Fresno 
947. California Inland Broad- 
casting Company requested the as- 


signment of Channel 3 as a second 


VHF channels, to Fresno, to be 
accomplished by substituting a 
UHF channel for Channel 3 in 


Visalia. This request conflicts with 
the counterproposals of Radio 
KIST, Inc., seeking a first VHF 
channel for Santa Barbara and 
McClatchy Broadcasting Company 
and Harmeo-KCRA seeking a third 
VHF channel for Sacramento. The 
assignment of Channel 3 in Fresno 
would preclude the assignment of 
this frequency in both Santa Bar- 
bara and Sacramento, while Chan- 
nel 3 can be employed in Santa 
Barbara and Sacramento at the 
same time. As we have noted 
above, we are of the view that the 
granting of the Santa Barbara and 
Sacramento assignments is to be 
preferred since such action would 
effect the more equitable and effi- 
cient assignments in this area. Ac- 
cordingly, the counterproposal of 


California Inland Broadcasting 
Company is denied. 
Conclusions: Additional Channels 


for Fresno 


948. We believe that the record 
supports the basis for assigning 
additional channels to Fresno, a 
city of 92,000 in a metropolitan 
area of 277,000. Accordingly, two 
additional UHF channels, Channels 
47 and 53, are assigned to Fresno. 

Conclusions: Additional VHF 

Channel in Santa Barbara 

949. Radio KIST, Ince., has re- 
quested the assignment of VHF 
Channel 3 or 8 as a first VHF chan- 
nel for Santa Barbara. Channel 8 
in Santa Barbara, however, would 
be only 188 miles from the co-chan- 
nel assignment in San Diego and 
thus would not meet the 190 mile 
minimum co-channel assignment 
spacing for Zone II. Channel 3 in 
Santa Barbara, on the other hand, 
would meet all minimum spacing 
requirements. In order to assign 
Channel 3 to Santa Barbara, Radio 
KIST, Inc., suggests that UHF 
Channels 43 and 49 be substituted 
in Visalia for Channel 3. Santa 
Barbara has a population of 45,000 
as compared to Visalia with a popu- 
lation of 12,000. We believe, there- 
fore, that a first VHF chan- 
nel in Santa Barbara is to be pre- 
ferred to a first VHF channel in 





Visalia. The assignment of Chan- 
nel 3 in Santa Barbara conflicts 
with the California Inland Broad- 
casting Company counterproposal 
for Fresno. We believe that in 
view of the population of Santa 
Barbara, that city is entitled to a 
first VHF assignment before a sec- 
ond VHF assignment is made in 
Fresno. Moreover, as we have noted 
above, we believe that the assign- 
ment of Channel 3 in both Santa 
Barbara and Sacramento is to be 


frequency in Fresno alone. CBS 
prequency in Fresno alone. CBS 
and NBC who operate adjacent 


channel stations in Los Angeles on 
Mount Wilson (Channels 2 and 4) 
have opposed the assignment of 
Channel 3 in Santa Barbara. How- 
ever, since the assignment of Chan- 
nel 3 in Santa Barbara meets the 
minimum mileage spacing require- 
ment, we see no merit in these 
oppositions. Accordingly, Channel 
3 is assigned to Santa Barbara and 
UHF Channels 43 and 49 are sub- 
stituted for Channel 3 in Visalia. 
As noted in connection with our 
discussion of international consider- 
ations, this assignment has been 
reflected in the Mexican-United 
States Television Agreement, as 
modified. 
Final Assignments 
and Reservations 

950. The following assignments 

and reservations are adopted: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
Sacramento 3, *6, 10 40, 46 
Fresno 12 *18, 24, 47, 53 
Santa Barbara 3 20, 26 
Visalia 43, 49 


SAN FRANCISCO — OAKLAND, 
CALIFORNIA 

951. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of 10 channels for San 
Francisco-Oakland: VHF Channels 
2, 4, 5, 7 and 9 and UHF Channels 
20, 26, 32, 38, and 44, with Channel 
9 reserved for non-commercial use. 

(b) Census Data. The popula- 
tion of San Francisco is 775,000; 
and the population of Oakland is 
385,000. The population of the San 
Francisco-Oakland standard met- 
ropolitan area is 2,241,000. 

(c) Existing Stations. Chronicle 
Publishing Company is licensed for 
the operation of Station KRON- 
TV on Channel 4; KPIX, Inc. is 
licensed for the operation of Station 
KPIX on Channel 5; and American 
Broadeasting Company, Ine. is 
licensed for the operation of Sta- 
tion KGO-TV on Channel 7, all in 
San Francisco. 

(d) Counterproposal of Columbia 
Broadcasting System, Inc. Colum- 
bia Broadeasting System, Ine. filed 
a counterproposal containing four 
alternate plans requesting the as- 
signment of additional VHF chan- 
nel for San _ Francisco-Oakland: 
Plan 1 would add Channel 11 to San 
Francisco Oakland by substituting 
Channel 30 in Stockton, California 
for Channel 42; Channel 43 in Ma- 
dera, California for Channel 30; 
Channel 51 in Salinas, California 
for Channel 28; and UHF Channel 
42 in San Jose, California for VHF 
Channel 11. Plan 2 would add VHF 
Channel 13 to San Francisco-Oak- 
land by substituting UHF Channel 
64 for VHF Channel 13 in Stock- 
ton. Plan 3 would add VHF Chan- 
nels 11 and 13 to San Francisco- 
Oakland by _ substituting UHF 
Channels 30 and 64 for VHF Chan- 
nel 13 and UHF Channel 42 in 
Stockton; UHF Channel 42 for 
VHF Channel 11 in San Jose; Chan- 
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nel 51 for Channel 28 in Salinas; 
and Channel 43 for Channel 30 in 
Madera. Plan 4 would add VHF 
Channel 13 to San Francisco-Oak- 
land by substituting Channel 6 in 
Stockton for Channel 13; Channel 
3 in Sacramento for Channel 6; 
and Channel 5 for Channel 3 in 


Reno. The four plans are set ort 
below:'® 
(e) Statement in Support of 


Columbia Broadcasting System, Inc. 
Counterproposal. In requesting ad- 
ditional VHF channels for San Fran- 


Plan1l 
Third Notice Counterproposal 
VHF Chan- UHF Chan- UHF Chan. 
City nel No. nel No. nel No 


71,000. 
(zg) CBS Plan 4 would 





assign 


Channel 6 to Stockton in place of 
Channel 13 at a distance of 1g 


miles from the co-channel assign, 
accord. 


situated in Zone II; and, 


ingly, this separation would not 
meet the 190 mile minimum fy 


co-channel assignments 


zone. 


l _ in this 
This plan would also assigy 


Channel 5 at Reno at a distance 
of 185 miles from KPIX operating 


on Channel 5 in San Francisco, 


ee 


pa TT ln a ate ernment: - meaner 
M 





(j) State 
evision Cali 
Television 
the assign 
Sgn Franc! 
complished 
community 


i Television ( 


counterprop 
of McClatc 
pany and H 
Inc. reques 
VHF chann' 
ever, it ws 
mento is a 
many chan 
while the p 
is scarcely 
Francisco. 

that the Se 
tan area 1 
grea than 1 
tropolitan a 


} compact. 


adera 30 43 
Salinas 28 oH 
San Francisco- 

Oakland 2, 4, 5, 7, *9 20, 26, 32, 38,44 2,4,5,7,*911¢ 20, 26, 32, 38 
San Jose 11 48, *54, 60 + 42+, 48, #54, 69 
Stockton 13 36, *42 13 *30+, 36 

Plan 2 
San Francisco- 

Oakland 2, 4, 5, 7, #9 20, 26, 32, 38,44 2,4,5,7,*9,13¢ 20, 26, 32, 38 4 

Stockton 13 36, *42 + 36, *42, 644 
Plan 3 

Madera 30 43+ 

Salinas 51+ 

San Francisco- 28 2, 4, 5, 7, *9 

Oakland 2, 4, 5, 7, #9 20, 26, 32, 38, 44 11+, 13+ 20, 26, 32, 38, 44 
San Jose 11 48, *54, 60 + 42+, 48, *54, 69 
Stockton 13 36, *42 + *30+, 36, 64+ 

Plan 4 
San Francisco 

Oakland 2, 4, 5, 7, #9 20, 26, 32, 38,44 2,4,5,7,*9, 134 20, 26, 32, 38, 44 
Sacramento 6, 10 *40, 46 37, 10 *40, 46 
Stockton 13 36, *42 6 36, #42 
Reno 3,8 *21, 27 54, 8 *21, 27 


cisco, Oakland, CBS advanced the 
same reasons offered in support of 
its requests for additional VHF 
channels in Boston and Chicago. 
CBS urged that additional commer- 
cial VHF channels were needed in 
San Francisco-Oakland as in Bos- 
ton and Chicago to assure a nation- 
wide competitive television service. 
CBS also argued that a network 
must own facilities in markets such 
as Boston, Chicago and San Fran- 
cisco to enable it to compete with 
other networks and submitted that 
it is essential that such facilities 
be VHF. 

(f) The CBS plans 1, 2 and 3 
would delete VHF channels from 
San Jose and Stockton. In the 
Third Notice the Commission pro- 
posed four channels for San Jose: 
VHF Channel 11 and UHF Chan- 
nels 48, 54 and 60, with Channel 
54 reserved for non-commercial ed- 
ucational use. The San Jose stand- 
ard metropolitan area has a popu- 
lation of 291,000 and the City of 
San Jose has a population of 95,000. 
In the Third Notice the Commis- 
sion proposed three channels for 
Stockton, VHF Channel 13 and 
UHF Channels 36 and 42, with 
Channel 42 reserved for non-com- 
mercial educational use. The Stock- 
ton standard metropolitan area has 
a population of 201,000 and the 
City of Stockton a population of 
18 CBS also requested, in the alterna- 


tive, that the educational reservation 
be shifted from VHF Channel 9 to a 





UHF channel. Channel 13 in Stockton, as i 
dicated below:’™ 
City Third Notice Counterproposal 
‘ ras VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
nel No. nel No. nel No. nel No. 
Sacramento 6,10 *40, 46 3+, 10 *40, 46 
San Francisco- 2,4, 5,7, *9 20, 26, 32, 2.45.3, 20, 26, 32, 
Oakland 38, 44 *9, 13+ 38, 44 
Stockton 13 36, *42 6+ 36, #42 
Reno 3,8 *21, 27 4+,8 *21, 27 
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(h) Conflicting Counterproposals 
and Oppositions to the CBS Coun. 
Both 
Stockton and San Luis Obispo are 


ment at San Luis Obispo. 


terproposals. 
would substitute a UHF 


CBS Plan 1, which 
channel 


in San Jose for VHF Channel 11, 
was opposed by the San Jose Tele- 


vision 
San Jose. 


Broadcasting Company of 
CBS Plan 2, which would 


substitute a UHF channel for VHF 
Channel 13 in Stockton, was op- 
posed by E. F. Peffer, Radio Diablo, 
Inc., and McClatchy Broadcasting 


Company, Stockton. 


CBS Plan 3, 


which would substitute UHF chan- 
nels for VHF Channels 11 and 18 
in San Jose and Stockton, was op- 


posed by San Jose 


Television 


Broadcasting Company, San Jose, 
and E. F. Peffer, Radio Diablo, Inc. 
and McClatchy Broadcasting Com- 


pany, 


Stockton. CBS Plan 4 was 


opposed by KPIX, Inc., San Fran- 
Radio 
Diablo, Ine., and McClatchy Broad- 
casting Company. This plan con- 
flicts with the counterproposals of 
McClatchy Broadcasting Company 
and Harmco, Inc. and KCRA, Ine. 
seeking an additional VHF channel 


cisco and E. F. Peffer, 


for: Sacramento. 


(i) Counterproposal 
sion California. 
fornia, San 


VHF 


of  Televi- 
Television Cali- 
Francisco, requested 
the assignment of an additional 
channel to San Francisco 
Oakland to be accomplished by sub- 
stituting Channel 4 for Channel 3 
in Reno; Channel 3 for Channel 6 
in Sacramento; and Channel 6 for 
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j) Statement in Support of Tel- 
evision California Counterproposal. 
tdevision California urged that 
the assignment of Channel 13 in 
gan Francisco-Oakland can be ac- 
complished without depriving any 
community of a television facility. 


counterproposal conflicted with that 
of McClatchy Broadcasting Com- 
pany and Harmco, Inc., and KCRA, 
Ine., requesting the addition of a 
VHF channel to Sacramento. How- 
ever, it was argued that Sacra- 
mento is assigned almost half as 
many channels as San Francisco 
while the population of Sacramento 
:. scarcely 1/10th that of San 
; It was contended, also, 


rancisco. 4 : 
fat the San Francisco metropoli- 
tan area is more extensively in 


area than is the Sacramento met- 
tropolitan area, which is relatively 
: Television a 
cybmitted that, with these factors 
Tee, together with the na- 
ture of the rugged terrain sur- 
rounding San Francisco, the as- 
signment of an additional VHF 
channel to San Francisco would 
comply more fully with the man- 
date of Sections 1 and 307(b) of 
the Communications Act and of 
the Commission’s priorities, than 
would the assignment of an addi- 
tinal VHF channel to Sacramento. 
Television California also urged 
that the assignment of an addi- 
tinal channel to San Francisco- 
Oakland is justified in light of those 
applicants who have participated 
ina hearing for television stations 
in San Francisco.”™ 

(k) Conflicting Counterproposals 
and Oppositions to Television Cali- 
fornia Counterproposal. The Tele- 
vision California counterproposal 
conflicts with the counterproposals 
of McClatchy Broadcasting Com- 
pany and Harmco, Inc., and KCRA, 
Inc. for Sacramento. Oppositions 
to the Television California coun- 
terproposal have been filed by E. F. 
Peffer; McClatchy Broadcasting 
Company; KPIX, Inc., San Fran- 
cisco; Radio Diablo, Inc., and 
Harmeo, Inc. and KCRA, Inc. 

(l) The Television California 
counterproposal would assign 





Television California requested that 
the Commission in its “final order” 
make it clear that Channel 2 is not 
“reserved” in San Francisco-Oakland 
for any particular applicant. Television 
California noted that it has pending be- 
fore the Commission a petition ‘that 
Don Lee’s application for Channel 2 be 
dismissed because it was no longer be- 
ing prosecuted by Thomas S. Lee. We 
are here concerned with the assign- 
ments for the various communities. We 
do not believe that this is the appropri- 
ate proceeding in which to determine 
which applicant in a particular com- 
munity will receive a television assign- 
ment. Accordingly, the Commission is 
not ruling here concerning the status 
of Channel 2 in San Francisco-Oakland 
in so far as it affects any specific appli- 
cant. Television California has also re- 
quested that the procedural rights of 
the parties whose applications have 
been heard should be fully preserved. 
Television California argued that those 
applicants who were heard are in a spe- 
cial category. The question of the 
status of those applicants whose appli- 
cations have been heard has been dis- 
Posed of elsewhere. 


Television California raised the ques- 
tion of the Commission’s authority to 
ee the number of VHF channels in 
— Francisco in view of the fact that 
renin. were held on applications for 
channels in that community. The Com- 
iewot: however, is of the view that 
7 opinion issued on December 12, 1951, 
heagnnection with the request for oral 
ap / of Daily News Television Com- 
wf et al., makes clear that the Com- 

may in a proceeding such as this, 

chan change the assignment of VHF 

tnd nels for San Francisco-Oakland 
er the circumstances presented. 
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Channel 6 to Stockton at a distance 
of 188 miles from the co-channel 
assignment at San Luis Obispo. 
Both Stockton and San Luis Obispo 
are situated in Zone II; and, there- 
fore, this separation would not 
meet the 190 miles minimum for 
co-channel assignments in this 
zone. 

(m) Counterproposal of Tribune 
Building Company. Tribune Build- 
ing Company, Oakland, requested 
the assignment of an additional 
VHF channel in San Francisco- 
Oakland to be accomplished by sub- 
stituting Channel 3 for Channel 13 
in Stockton; Channel 2 for Channel 
3 in Visalia; and Channel 4 for 


The Tribune Building Company 
stated that its proposal would not 
require the deletion of channels 
from any community. However, 
it was noted that the distance be- 
tween the center of Los Angeles 
and Visalia where co-channel oper- 
ation is proposed on Channel 2, is 
only 168 miles. Further, the dis- 


tance from Visalia to _ station 
KNXT operating in Los Angeles 


on Channel 2 from a Mount Wilson 
site is only 160 miles. Since both 
Los Angeles and Visalia are situ- 
ated in Zone II, the assignment of 
Channel 2 in Visalia would not 
meet the 190-mile minimum spac- 
ing for co-channel assignments in 








Channel 3 in Reno, as indicated this zone. The Tribune Building 
below: Company urged, however, that the 
Third Notice Counterproposal 
VHF Chan- UHF Chan- VHF Chan- UHF Chan- 

City nel No. nel No. nel No. nel No. 
San Francisco- 

Oakland 2, 4, 5, 7, #9 20, 26, 32, 2, 4, 5, 7, 20, 26, 32, 

38, 44 *9, 13+ 38, 44 

Stockton 13 36, *42 3+ 36, *42 
Reno 3,8 *21, 27 4+,8 *21, 27 
Visalia 3 2+ 

(n) Statement of Support of terrain between Visalia and Los 


Tribune Building Company Coun- 
terproposal. The Tribune Building 
Company contended that the need 
for television service in the Oak- 
land-East Bay area can be met 
only by the assignment of an addi- 
tional VHF channel exclusively for 
use by a licensee located in Oak- 
land. It was urged that the Oak- 
land-East Bay area has a greater 
population than that of San Fran- 
cisco-West Bay area and is politi- 
cally, economically and culturally 
a separate area. With respect to 
the use of UHF channels, the 
Tribune Building Company argued 
that during the period of initial 
development of UHF service, the 
existing VHF stations in San 
Francisco would become stronger, 
and the Oakland-East Bay area, 
during this period, would have no 
television outlet. It was noted that 
the three stations now operating 
in the San Francisco-Oakland met- 
ropolitan area are licensed to oper- 
ate in the San Francisco-West Bay 
area. The Tribune Building Com- 
pany argued that the Third Notice 
did not provide for a fair, efficient, 
and equitable distribution of tele- 
vision facilities insofar as the Oak- 
land-East Bay area is concerned, 
contending that the Oakland-East 
Bay area should be considered as 
one community, and as such, is the 
only population center of over one 
million that is not assigned a VHF 
channel in the Third Notice. How- 
ever, the Tribune Building Com- 
pany stated that it does not ad- 
vocate the creation of “a new met- 
ropolitan area” but seeks the as- 
signment of Channel 13 to the San 
Francisco - Oakland metropolitan 
area. The Tribune Building Com- 
pany stated that if such an assign- 
ment is made, it proposed to file 
an application for a construction 
permit to be utilized in the Oak- 
land-East Bay area. The Tribune 
Building Company also argued that 
the hearing that has been held in 
the San Francisco-Oakland area 
gives the participants in such hear- 
ing no “vested” or other rights.’ 





's The Tribune Building Company re- 
quested oral argument if the Commis- 
sion ruled that the applicants who par- 
ticipated in the hearing in San Fran- 
cisco in Docket No. 7283, el al had any 
“vested” rights. In light of our action 
in connection with those applicants who 
have participated in the hearing in San 
Francisco, the request for oral argu- 
ment by the Tribune Building Company 
is moot. 


Telecasting 


Angeles is very rugged, with three 
intervening mountain ranges, and 
that these mountains would pro- 
duce a triple defraction of signals 
attenuating them greatly in the 
path between the two cities thereby 
making it technically possible to 
employ closer separations than 
would be necessary over flat terrain. 
(o) Conflicting Counterproposals 
and Oppositions to Tribune Build- 
ing Company Counterproposal. Op- 
positions to the Tribune Building 
Company counterproposal have 
been filed by E. F. Peffer; Mc- 
Clatchy Broadcasting Company; 
Radio Diablo, Inc.; The Chronicle 
Publishing Company; and Harmco, 
Inc. and KCRA, Inc. This counter- 
proposal conflicts with the counter- 
proposals of Harmeco, Inc. and 
KCRA, Inc., and McClatchy Broad- 
casting Company of Sacramento. 
(p) Counterproposal of KROW, 
Inc. KROW, Inc., Oakland, filed a 
counterproposal containing four 
alternate plans for adding VHF 
Channel 13 to San Francisco-Oak- 


land. Plan 1 would add VHF Chan- 
nel 13 to San Francisco-Oakland 
by substituting Channel 6 for 


Channel 13 in Stockton; Channel 3 
for Channel 6 in Sacramento; and 
Channel 11 or Channel 13 for Chan- 
nel 3 in Reno. Plan 2 would add 
VHF Channel 13 to San Francisco- 
Oakland by substituting Channel 8 
for Channel 13 at Stockton; Channel 


11 or Channel 13 for Channel 8 at 
Reno; and UHF Channel 19 for 
VHF Channel 8 at Monterey. Plan 3 
would add VHF Channel 13 to San 
Francisco-Oakland by substituting 
UHF Channel 58 for VHF Channel 
13 at Stockton. Plan 4 would as- 
sign VHF Channel 13 to San Fran- 
cisco-Oakland by substituting 
Channel 8 for Channel 6 at Sacra- 
mento; Channel 6 for Channel 13 
at Stockton; Channel 11 or Chan- 
nel 13 for Channel 3 at Reno, and 
UHF Channel 19 for VHF Channel 
8 at Monterey, California. The 
four plans are set forth below.” 

(q) Statement in Support of 
KROW, Inc. Counterproposal. 
KROW, Inc. urged that the assign- 
ment of six commercial VHF chan- 
nels should be maintained in the 
San Francisco-Oakland metropoli- 
tan area.” -KROW asserted that 
no city in Central California com- 
pares in size or importance with 
the San Francisco-Oakland metro- 
politan area, and contended that 
only 4 VHF commercial channels 
in this area, as proposed in the 
Third Notice, would encourage 
monopoly and lack of competitive 
programming. It was urged that 
if the Commission did not assign 
an additional VHF channel to San 
Francisco-Oakland, the City of 
Oakland might be deprived of a 
VHF assignment, and that Section 
307(b) of the Communications Act 
requires such as assignment. 

(r) Conflicting Counterproposals 


and Oppositions to KROW, Inc. 
Counterproposal. Oppositions to 
KROW’S Plan 1 have been filed 


by McClatchy Broadcasting Com- 
pany; E. F. Peffer; Radio Diablo, 
Inc.; and Harmco, Inc. and KCRA, 
Inc. This plan conflicts with the 
McClatchy and Harmco-KCRA 
counterproposals for Sacramento. 
Plan 2 has been opposed by Radio 
Diablo, Inc.; E. F. Peffer; Mce- 


“ KROW, Inc. also opposed the reser- 
vation of VHF Channel 9 in San Fran- 
cisco-Oakland for non-commercial edu- 
cational use and suggested that a UHF 
channel be reserved instead. 

1” KROW, Inc. argued that since it has 
gone through a hearing in San Fran- 
cisco on its application for a television 
station in that community, the Com- 
mission cannot change the assignments 
that were assigned to San Francisco 
Oakland at the time of the hearing. We 
believe, however, that the opinion of 
the Commission issued on December 12, 
1951, in connection with the request for 
oral hearing of Daily News Television 
Co., et al., makes clear that the Com- 
mission, in a proceeding such as this, 
may change the assignment of VHF 
channels for San Francisco-Oakland 
under the circumstances presented. 








Plan 1 
Third Notice Counterproposal 
' VHF Chan- UHF Chan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
EE ENS ET EA 
Reno 3,8 *21, 27 8, 11¢ or 13+ *21, 27 
Sacramento 6,10 *40, 46 3+, 10 *40, 46 
San Francis-o- 
Oakland 2, 4, 5, 7, *9 20, 26, 32, 38,44 2,4,5,7,*9,13+ 20, 26. 32, 38, 44 
Stockton 13 36, *42 6+ 36, *42 
Plan 2 
Monterey 8 + 19+ 
Reno 3,8 21, 27 3, 11+ or 13+ *21, 27 
San Francisco- 
Oakland 2, 4, 5.7, *9 20, 26. 32, 38,44 2,4,5,7,*9,134 20, 26, 32, 38, 44 
Stockton 13 36, *42 8+ 36, *42 
Plan 3 
San Francisco- 
Oakland 2, 4, 5, 7, #9 20, 26, 32,3%,44 2,4,5,7,*9,13¢ 20, 26, 32, 38. 44 
Stockton 13 36, *42 + 36, *42, 58+ 
Plan 4 
Monterey 8 + 19+ 
Reno 3,8 *21, 27 3, 11+ or 13+ *21, 27 
Sacramento 6, 10 %40, 46 8+, 10 *40, 46 
San Francisco- - 
Oakland 2, 4, 5, 7, *9 20, 26, 32, 38,44 2,4,5,7,*9,13+ 20, 26. 32, 38, 44 
Stockton 13 36, *42 6+ 36, *42 
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Clatchy Broadcasting Company; 
Monterey Radio-Television Com- 
pany; and American Broadcasting 
Company, Inc., San _ Francisco. 
Plan 3 has been opposed by E. F. 
Peffer; McClatchy Broadcasting 
Company; and Radio Diablo, Inc. 
KROW’S Plan 4 has been opposed 
by Monterey Radio-Television Com- 
pany; American Broadcasting 
Company; McClatchy Broadcasting 
Company; E. F. Peffer; and Radio 
Diablo, Inc. This plan conflicts 
with the counterproposals of Mc- 
Clatchy Broadcasting Company and 
Harmco-KCRA for Sacramento. 
(s) KROW’s Plan 1 would as- 
sign Channel 6 in Stockton at a 
distance of 188 miles from the co- 


channel assignment at San Luis 
Obispo. KROW’s Plan 2 would as- 


sign Channel 11 at Reno 188 miles 
from the co-channel assignment at 
San Jose, or Channel 13 at Reno, 
185 miles from San Francisco and 
178 miles from Oakland, where 
Channel 13 is also proposed by 
KROW. KROW’s Plan 3 would 
similarly assign Channel 11 or 13 
to Reno and Channel 6 to Stockton. 
Since all of the above communities 
are situated in Zone II, the pro- 
posed assignments would not meet 
the 190-mile minimum for co- 
channel assignments in this zone. 


(t) Educational Reservation. 
The Superintendent of Schools of 
Alameda County at Oakland, filed 
a statement supporting the res- 
ervation of Channel 9 for non- 
commercial educational use in San 
Francisco-Oakland. The statement 
was filed on behalf of the Bay 
Area Public Schools Television 
Council, composed of the public 
school districts in the counties of 
Alameda, Contra Costa, Marin, San 
Francisco, San Joaquin, San Mateo, 
Santa Clara, Solano, and Sonoma; 
and in behalf of the San Francisco 
Bay Area Educational Television 
Committee, composed of the Uni- 
versity of California at Berkeley, 
Stanford University, Mills College, 
San Francisco State College, San 
Jose State College, and the junior 
colleges in the area. It was rep- 
resented that the reservation would 
be used jointly and cooperatively 
by the various educational organ- 
izations in the area, which have an 
enrollment of 350,000 with an addi- 
tional 200,000 adults participating 
in various educational programs. 
It was explained that the group 
proposed to utilize educational tel- 
evision by a joint effort through 
the organization of a non-profit 
corporation or other representative 
body. It was stated that the or- 
ganizations could finance the capi- 
tal outlay believed necessary to 
construct and operate a television 
station. The JCET and California 
Congress of Parents and Teachers 
also supported the reservation. The 
Superintendent of Schools of Ala- 
meda opposed the CBS and KROW, 
Inc. suggestions: that the reserva- 
tion be shifted to a UHF channel 
arguing that the educators should 
not be required to carry the burden 
of developing UHF. 

_(u) Opposition to the Educa- 
tional Reservation. Columbia Broad- 
casting System, Inc. and KROW, 
Inc. opposed the reservation of 
VHF Channel 9 in San Francisco- 
Oakland. CBS requested that a 
UHF channel be reserved rather 
than a VHF channel advancing the 
Same reasons as those urged in 
connection with its opposition to 
VHF reservations in Boston and 
Chicago. KROW, Inc. contended 
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that the reservation should be 
shifted to a UHF channel because 
the commercial operators can not 
afford to operate in the UHF in 
view of the hundreds of thousands 
of VHF receivers already in the 
area. Educators, on the other hand, 
it was urged were not dependent 
on circulation and could pioneer in 
the popular acceptance of UHF. 
Further, KROW submitted that 
commercial interests should have 
the VHF channel because they 
would provide a multi-purpose pro- 
gram service whereas an educa- 
tional station would be limited to 
a single purpose use. KROW con- 
tended, also, that the reservation 
of Channel 9 deprived the San 
Francisco-Oakland hearing appli- 
cants of prior rights to such chan- 
nel under the Commission’s Rules. 
KROW argued that the reservation 
of this channel on behalf of pros- 
pective non-hearing applicants was 
in direct violation of established 
rules and policies of the Commis- 
sion. Since no educational appli- 
cants appeared in the San Fran- 
cisco-Oakland hearing case, and 
since no application was filed by 
any educational group requesting 
any of the VHF channels which 
had been designated for hearing, 
KROW contended that the appli- 
cants who had completed their 
hearing were entitled to priority 
with respect to Channel 9. 
Conclusions: Educational 
Reservation 


952. We are of the view that the 
record supports the basis for re- 
serving VHF Channel 9 in San 
Francisco-Oakland for non-commer- 
cial educational use. We believe 
that the educational interests in the 
San Francisco-Oakland area have 
demonstrated on the record a strong 
interest in and a firm intention to 
proceed with the task of instituting 
a non-commercial educational serv- 
ice in this area. We are impressed 
with the fact that steps have been 
taken to coordinate the interests of 
a large number of educational in- 
terests. This area is one of the 
great cultural centers of the coun- 
try, and the Commission believes 
it should lend every encouragement 
to the early establishment of an 
educational television service in 
this area. With four other VHF 
stations and five UHF channels 
available to the commercial inter- 
ests, we believe that the reserva- 
tion of one VHF channel for edu- 
cational use is an equitable distri- 
bution of the channels available for 
assignment in this area.” Accord- 
ingly, the reservation of Channel 
9 in San Francisco-Oakland for 
non-commercial educational use is 
finalized.” 


Conclusions: Additional Commer- 
cial VHF Channels 


953. Four parties: CBS, Tele- 
vision California, The Tribune 
Building Company, and KROW, 
Ine., have requested the assign- 
ment of additional VHF channels 
to San Francisco-Oakland. We are 
of the view, however, that the rec- 
ord does not support the basis for 





1% See also our decision with resvect to 
the educational reservation in Boston, 
Mass. 


12 With respect to the contention of 
KROW concerning its legal rights as a 
participant in a hearing prior to the 
“freeze” raised in connection with the 
reservation of Channel 9, the Commis- 
sion pointed out above that its opinion 
issued on December 12, 1951, in connec- 
tion with the requests for oral hearing 
of Daily News Television Co., et al. 
makes clear that the Commission, in a 
proceeding such as this, may change the 
assignments of VHF channels for San 
Francisco-Oakland. 
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assigning additional VHF channels 
to this community. CBS has sub- 
mitted four alternate requests: 
CBS Plan 1 would assign an addi- 
tional VHF channel by substituting 
a UHF channel for the only VHF 
channel in San Jose, a city with a 
population of 95,000 in a metropoli- 
tan area of 291,000. CBS Plan 2 
would assign an additional VHF 
channel by substituting a UHF 
channel for the only VHF channel 
in Stockton, a city with a popula- 
tion of 71,000 in a metropolitan 
area of 201,000. CBS Plan 3 would 
assign two additional VHF chan- 
nels by substituting UHF channels 
for the only VHF channels in both 
San Jose and Stockton. CBS Plan 
4 would assign an additional VHF 
channel by substituting VHF Chan- 
nel 3 for VHF Channel 6 in Sacra- 
mento, thereby precluding the as- 
signment of an additional VHF 
channel to Sacramento as requested 
by several parties. Further, this 
plan would make the assignment 
of Channel 6 in Stockton at a dis- 
tance of only 188 miles from the 
co-channel assignment in San Louis 
Obispo and would thus violate the 
190-mile minimum spacing for co- 
channel assignments in Zone II. 
Television California would simi- 
larly assign an additional VHF 
channel to San Francisco-Oakland 
by substituting Channel 3 for Chan- 
nel 6 in Sacramento. The Tele- 
vision California counterproposal 
would also preclude the assignment 
of an additional VHF channel in 
Sacramento. The Television Cali- 
fornia request would also assign 
Channel 6 in Stockton in violation 
of the 190-mile minimum spacing 
for co-channel assignments in Zone 
II. The Tribune Building Company 
would assign an additional VHF 
channel to San Francisco-Oakland 
by substituting Channel 3 for Chan- 
nel 6 in Sacramento, thereby pre- 
cluding the assignment of an addi- 
tional VHF channel to Sacramento. 
In addition, the Tribune Building 
Company counterproposal would 
assign Channel 2 in Visalia at a 
distance of only 160 miles from 
Station KNXT operating on Chan- 
nel 2 in Los Angeles. This separa- 
tion, also, does not meet the 190- 
mile minimum for co-channel as- 
signments in Zone II. Finally, 
KROW, Inc. has submitted four 
alternate plans seeking an addi- 
tional VHF assignment for San 
Francisco-Oakland: KROW Plan 1 
would assign an additional VHF 
channel by substituting Channel 3 
for Channel 6 in Sacramento, 
thereby precluding the assignment 
of an additional VHF channel to 
Sacramento. In addition, this plan 
would assign Channel 6 in Stock- 
ton, only 188 miles from the co- 
channel assignment in San Louis 
Obispo, and Channel 11 or 13 in 
Reno. Channel 11 at Reno would be 
only 188 miles from San Jose, and 
Channel 13 at Reno would be only 
185 miles from San Francisco and 
178 miles from Oakland, where 
Channel 13 is proposed to be as- 
signed by KROW. These co-chan- 
nel separations, therefore, would 
not meet the 190-mile minimum for 
Zone II. KROW Plan 2 would 
assign an additional VHF channel 
to San Francisco-Oakland by sub- 
stituting a UHF channel for VHF 
Channel 8, the only channel as- 
signed to Monterey-Salinas, a com- 
munity with a population of 30,- 
000.° This plan would also assign 
18 As a result of our decision herein 


Channel 8 will be assigned to Monterey- 
Salinas. 
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Channel 11 or 13 to Reno in vig. 
tion of the 190-mile minimum fy 
co-channel assignments in Zone I 
KROW Plan 3 would assign at 
additional VHF channel to San 
Francisco-Oakland by Substituting 
a UHF channel for the only VHP 
channel in Stockton. Finally 











KROW Plan 4 would assign an ade) 


ditional VHF channel to San Fran. 
cisco-Oakland by  substitutin 
UHF channel for a VHF 
in Monterey. This plan would alg 
assign Channel 6 in Stockton, anj 
Channel 11 or 13 in Reno, in violg. 


ga 


channel 


tion of the 190-mile minimum fy. 


co-channel assignment separations 
in Zone II. 

954. As will be noted from th 
foregoing, the requests for addi. 
tional VHF channels in San Frap. 
cisco-Oakland consist of (1) thos 
substituting UHF channels fy 


VHF channels in San Jose, Stock. | 


ton, or Monterey-Salinas; and (9 
those making changes in assign. 
ments without deleting a VHP 
channel from any community. With 
respect to the first group, we « 
not believe that the record support: 
the basis for assigning an addi. 
tional VHF channel in San Frap. 
cisco-Oakland at the expense of de. 
leting the only VHF channel fron 
cities as large and as important as 
San Jose, Stockton or Monterey. 
Salinas. We are of the view that 
the only VHF channel should not 
be deleted from those communities 
in order to afford a_ sixth VHF 
channel to San Francisco-Oakland 


In addition, the KROW Plans 2 ani’ 


4, which would delete VHF Chan. 
nel 8 from Monterey, would assign 
Channel 11 or 13 in Reno in viola. 
tion of the 190-mile minimum for 
co-channel assignments; and 
KROW Plan 4 would similarly as. 
sign Channel 6 in Stockton. With 
respect to the second group of r- 
quests, those which do not delete 
VHF channels from other commu 
nities, it will be noted that all such 
requests conflict with the counter. 
proposals of McClatchy Broadcast- 
ing Company and Harmco, Inc. and 
KCRA, Ine. seeking the addition of 
a third VHF channel for Sacra- 
mento. In the Third Notice fou 
channels were proposed for Sace- 
ramento; VHF Channels 6 and 1\ 
and UHF Channels 40 and 46, with 
Channel 40 reserved for non-com- 
mercial educational use. Sacra- 
mento has a population of 138,00 
and the Sacramento standard met- 
rovolitan area has a vopulation 
277,000. We are of the view thi 
the assignment of a third VHF 
cannel to Sacramento is to be ore 
ferred to the assignment of a sixth 
VHF channel, and eleventh char- 


nel. for San Francisco-Oakland. We! 


believe that the assignment of te 
channels, five VHF and five UHF 
with one VHF channel reserved for 
non-commercial educational use, I 
a fair and equitable distribution fo 
San Francisco-Oakland in light 
the need for facilities in other com 
munities. Furthermore, every Tt 
quest seeking an additional VHI 
assignment for San Francisco-Oak- 
land without deleting a VHF chat 
nel from another community woul 
violate the 190-mile minimum fo 
co-channel assignments in Zone Il 
In view of the foregoing, the cour: 
terproposals of CBS, Televisio! 
California, The Tribune Building 
Company, and KROW, Ince. are de 
nied. With respect to the Tribune 
Building Company and KROW, In 


contentions that an additional a) 


signment is needed in Oakland, # 
should be pointed out that the 
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signment of 10 channels have been 
made to San Francisco-Oakland 
and that the question of the stand- 
ing of parties from Oakland is 
roperly to be determined in a 
jeensing proceeding. In view of 
the assignments that have been 
made, we do not believe it appro- 
priate in this proceeding to deter- 
mine which channel should _ be 
granted to Oakland or to an Oak- 
jand applicant. 


Final Assignments 


955. The following assignments 
and reservation are adopted: 


VHF Chan- _UHF Chan- 
City nel No. nel No. 
ran- 
soe 24,5,7,*9 20, 26, 32, 38, 44 
Oakland 


PORT CHICAGO, CALIFORNIA 
956. (a) Proposed Assignments. 
Inthe Third Notice, no assignments 
were proposed for Port Chicago. 
(b) Census Data. The popula- 
tion of Port Chicago is estimated 
at 3,290. It is an unincorporated 
town lying within the San Fran- 
cisco-Oakland urbanized district. 
(c) Counterproposal of KECC, 
Inc., Pittsburg, California. KECC, 
Inc. requested that Channel 15 be 
assigned to Port Chicago, Califor- 
nia without any other changes in 
the assignments proposed by the 
Commission in the Third Notice. 
(d) Statement in Support of 
KECC, Inc. Counterproposal. KECC 
pointed out that Port Chicago was 
located in Contra Costa and that 
no assignments were proposed by 
the Third Notice for this entire 
county. It was alleged that the 
assignment of Channel 15 to Port 
Chicago would meet the Commis- 
sion’s required mileage separations 
and would effectuate priorities 1 
and 3 in providing a first television 
service to certain communities in 
the County, and a first and only 
local service to Port Chicago and 
the entire County. It was alleged 
that Contra Costa County ranks 
fifth in California in population and 
is “the fastest growing County in 
the State.” It was argued that Sec- 
tion 307(b) of the Communications 
Act and the Commission’s priorities 
require the assignment of a chan- 
nel to Contra Costa County. It was 
submitted that the great bulk of 
population of Contra Costa County 
lies northeast of San Francisco, 
20-30 miles distant, behind a: large 
range of hills east of San Fran- 
cisco Bay, and that these areas 
form an entirely separate and 
largely isolated community from 
the metropolitan centers of San 
Francisco and Oakland. Because 
of these terrain features, it was 
argued, television service would 
not be adequate for most of the 
County if it would have to rely on 
San Francisco stations for service. 
(e) Conflicting Counterproposal 
and Oppositions. The assignment 
of Channel 15 to Port Chicago 
would preclude the assignment of 
Channel 30 to Stockton as requested 
by CBS in its counterproposals 1 
and 3 for San Francisco. The CBS 
counterproposals for San Fran- 
cisco have been denied elsewhere in 
this Report and will, therefore, not 


be considered further in this con- 
nection. 


Conclusions 


957. The assignment of Channel 
15 to Port Chicago would meet our 
standards for minimum separations 
and it is our view that the record 
Warrants the assignment of Chan- 
nel 15 to that community. Accord- 








ingly, the counterproposal 
KECC, Ine. is granted. 


of 


Final Assignments 


958. The following assignment 
is adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Port Chicago, Calif. 15 


BAKERSFIELD, CALIFORNIA 


959. (a) Proposed Assignment. 
In the Third Notice the Commis- 
sion proposed the assignment of 
two channels to Bakersfield: VHF 
Channel 10 and UHF Channel 29. 

(b) Census Data. Bakersfield 
has a population of 35,000. 

(c) Counterproposal of Paul R. 
Bartlett and Gene DeYoung. Paul 
R. Bartlett and Gene DeYoung, 
Bakersfield, California requested 
the additional assignment of VHF 
Channel 8 to Bakersfield. No other 
changes are suggested to accom- 
plish this assignment. 

(d) Statement in Support of 
Counterproposal of Paul R. Bart- 
lett and Gene DeYoung. Paul R. 
Bartlett and Gene DeYoung urged 
that the assignment of Channel 8 
to Bakersfield can be effected with- 
out modifying or adversely affect- 
ing any assignment proposed in the 
Third Notice. It was alleged that 
such assignment would be in full 
accordance with the standards and 
would meet the priorities as speci- 
fied in the Third Notice, in that it 
would make available an additional 
service to Bakersfield and the sur- 
rounding area without limiting or 
depriving any other community or 
area of television service. 

(e) Counterproposal of Mce- 
Clatchy Broadcasting Company. Mc- 
Clatchy Broadcasting Company also 
requested the additional assign- 
ment of VHF Channel 8 at Bakers- 
field, to be accomplished without 
changing any other assignments. 

(f) Statement in Support of Mc- 
Clatchy Broadcasting Company 
Counterproposal. McClatchy Broad- 
casting Company alleged that the 
assignment of Channel 8 in Bakers- 
field would meet the channel spac- 
ing requirements as set out in the 
Third Notice. It was noted that 
the distance between Bakersfield 
and the closest co-channel assign- 
ment at Monterey, California would 
be 182 miles. It was argued that 
the assignment of Channel 8 to 
Bakersfield would further the ob- 
jectives of Sections 1 and 307(b) 
of the Communications Act, and 
that such assignment would con- 
form to the principles expressed in 
the priorities. It was noted that 
the Bakersfield 1950 population 
increased 18.1% over that of 1940, 
and that Kern County, in which 
Bakersfield is located, has a 1950 
population 68.1% greater than that 
of 1940. 

(zg) Channel 8 in Bakersfield 
would be 182 miles from the co- 
channel assignment at Monterey, 
California. Both Bakersfield and 
Monterey are situated in Zone II; 
and accordingly, the assignment of 
Channel 8 in Bakersfield would not 
meet the 190 mile minimum re- 
quired assignment separation for 
this Zone. 

(h) Conflicting Counterproposals 
and Oppositions to the Bakersfield 


Counterproposals. Radio KIST, 
Ine., Santa Barbara, California, 


originally filed a counterproposal 
seeking the assignment of Channel 
8 to Santa Barbara. This counter- 
proposal conflicts with the Bakers- 
field counterproposals, since Ba- 
kersfield and Santa Barbara are 
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only 76 miles apart. KIST, how- 
ever, later filed an alternate coun- 
terproposal seeking the assignment 
of Channel 3 to Santa Barbara, 
which has been granted elsewhere 
in this Report. KIST filed opposi- 
tions to the Bakersfield counterpro- 
posals since it conflicted with its 
original counterproposal request- 
ing Channel 8 in Santa Barbara. 
The Salinas Broadcasting Company 
filed a counterproposal seeking the 
assignment of VHF Channel 8 in 
Salinas, California, at a distance of 
172 miles from Bakersfield and in 
conflict with the Bakersfield coun- 
terproposals. This counterproposal 
is denied elsewhere in this Report. 
Conclusions 

960. Paul R. Bartlett and Gene 
DeYoung and the McClatchy Broad- 
casting Company requested the as- 
signment of VHF Channel 8 to 
Bakersfield to be accomplished 
without changing any other as- 
signments. As noted above, how- 
ever, Channel 8 at Bakersfield 
would be only 182 miles from the 
co-channel assignment at Monterey. 
Since both these communities lie 
in Zone II, the assignment of Chan- 
nel 8 in Bakersfield would violate 
the 190 mile minimum spacing for 
co-channel assignments. The coun- 
terproposals of Paul R. Bartlett, 
Gene DeYoung and McClatchy 
Broadcasting Company are, there- 
fore, denied. 

Final Assignments 

961. The following assignments 

are adopted: 


City 
Bakersfield, Calif. 


SALINAS AND MONTEREY, 
CALIFORNIA 
962. (a) Proposed Assignments. 
In the Third Notice the Commission 
proposed the following assignments 
for Salinas and Monterey: 


VHF Chan- UHF Chan- 


City nel No. nel No. 
Monterey, Calif. 8 
Salinas, Calif. 28 

(b) Census Data. The popula- 


tion of Monterey is 16,000 and the 
population of Salinas is 14,000. 

(c) Support for Proposed Mon- 
terey Assignment. Steven A. Cis- 
ler and Monterey Radio-Television 
Company supported the assignment 
of VHF Channel 8 to Monterey. It 
was stated that the closest co-chan- 
nel assignment would be at Reno, 
Nevada at a distance of 232 miles, 
and the closest adjacent channel as- 
signment would be Channels 7 and 
9 at San Francisco-Oakland, a dis- 
tance of 86 miles. It was asserted 
that Monterey’s population of 16,- 
000 represented a 59.9% increase 
over its 1940 population. 

(d) Counterproposal of Salinas 
Broadcasting Company. Salinas 
Broadcasting Company, Salinas, re- 
quested the assignment of a VHF 
channel to Salinas, to be accom- 
plished by deleting Channel 8 from 
Monterey and substituting therefor 
Channel 28, as follows: 





County, which has a population of 
130,498, and that of this figure, 
48,755 persons reside in Monterey 
and “towns located on the Monterey 
Peninsula and unincorporated areas 
on the Peninsula,” and that, on the 
other hand, 81,743 persons reside 
in Salinas and the eastern portion 
of Monterey County of which Sa- 
linas is the hub. It was noted that 
Salinas has a Class III regional 
AM station while Monterey has 
only a Class IV local AM station. 
It was noted that Salinas lies on 
the main line of the Southern 
Pacific Railroad while Monterey is 
only on a branch spur. It was 
stated that the California Depart- 
ment of Employment reported that 
the “Salinas city area” had a popu- 
lation of 38,200, while the “‘Mon- 
terey city area” had a population 
of only 17,000, and that, accord- 
ingly, Salinas has a 2-1 advantage 
over Monterey in population. The 
Salinas Broadcasting . Company 
urged that, in view of the relative 
standing and comparative statistics 
of Salinas and Monterey, the pro- 
posed assignments’ should be 
shifted, assigning VHF Channel 8 
to Salinas and UHF Channel 28 
to Monterey. The distance between 
the two communities is 15 miles. 
It was urged that where a VHF 
channel can be assigned to a larger 
community without “serious dislo- 
cation” of the overall assignment 
plan, the larger community should 
be assigned the VHF channel. 


(f) Oppositions and Conflicting 


VHF Chan- UHF Chan- 
nel No. nel No. 

10 29 
Counterproposals to the Salinas 
Broadcasting Company Counterpro- 
posal. The Salinas Broadcasting 


Company counterproposal conflicts 
with the counterproposals of Harm- 
co, Inc., and KCRA, Inc., Sacra- 
mento, California; Columbia Broad- 
casting System, Inc., San Francisco, 
California (proposals 1 and 3); Mc- 
Clatchy Broadcasting Company, 
Bakersfield, California; and KROW, 
Ine., San Francisco, California. Op- 
positions to the Salinas Broadcast- 
ing Company counterproposal were 
filed by McClatchy Broadcasting 
Company; CBS; and the Monterey 
Radio-Television Company. All of 
the conflicting counterproposals 
have been denied elsewhere in this 
Report for the reasons there stated. 
In its opposition the Monterey Ra- 
dio-Television Company urged that 
Salinas has a population of 14,000 
representing an increase of only 
19.9% over the 1940 census figures, 
while Monterey has a population of 
over 16,000 representing a 59.9% 
increase. It was contended, there- 
fore, that not only is Monterey the 
larger community, but it is grow- 
ing more rapidly. 


Conclusions 
963. The distance between Sa- 
linas and Monterey is approxi- 


mately 15 miles. Stations in either 
community would provide Grade A 
service to the other on both Chan- 











Third Notice Counterproposal 
VHF Chan- UHFChan- VHF Chan- UHF Chan- 
City nel No. nel No. nel No. nel No. 
Monterey, Calif. 8 + 28+ 
Salinas, Calif. 28 8+ + 


(e) Statement in Support of Sa- 
linas Broadcasting Company Coun- 
terproposal: Salinas Broadcasting 
Company pointed out that Salinas 
is the county seat of Monterey 
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nels 8 and 28. The population of 
Monterey is only slightly greater 
than that of Salinas. In view of 
the foregoing, we are of the view 
that Channel 8 and 28 should be 
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assigned to Monterey and Salinas 
jointly rather than Channel 8 to 
Monterey and Channel 28 to Salinas 
separately. Channels 8 and 28 in 
both Salinas and Monterey will 
meet the required mileage spac- 
ings for assignments in this zone. 
Accordingly, Channels 8 and 28 will 
be assigned to Monterey-Salinas. 
Final Assignments 
964. In view of the foregoing, the 
following assignments are adopted: 
VHF Chan- UHF Chan- 


City nel No. nel No. 
Monterey-Salinas 8 28 
RENO, NEVADA 
965. (a) Proposed Assignments 


and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of four channels to 
Reno, Nevada: VHF Channels 3 
and 8 and UHF Channels 21 and 
27, with Channel 21 reserved for 
non-commercial educational use.™ 

(b) Census Data. The popula- 
tion of Reno is 32,000. 

(c) Counterproposals of Kenyon 
Brown. Kenyon Brown, Reno, re- 
quested the assignment of VHF 
Channel 11 as an additional assign- 
ment to Reno. No other changes in 
assignments are suggested in order 
to accomplish this assignment. 

(d) Statement in Support of 
Kenyon Brown Counterproposal. 
Kenyon Brown urged that Reno is 
the largest city in Nevada, with 
approximately 31% of the state’s 
population. It was noted that Reno 
is located in Washoe County, the 
largest county in Nevada, with a 
population of 50,205. Kenyon Brown 
argued that an equitable distribu- 
tion of television facilities requires 
that Reno be assigned an additional 
VHF channel and that the assign- 
ment of Channel 11 in Reno could 
be achieved without involving pri- 
orities 1 through 4, and would meet 
priority 5 in providing an addi- 
tional facility for the largest city 
in Nevada. It was stated that under 
its counterproposal the closest co- 
channel assignment would be Chan- 
nel 11 at San Jose, California, 188 
miles from Reno. 

(e) Oppositions and Conflicting 
Counterproposals to the Kenyon 
Brown Counterproposal. The Ken- 
yon Brown counterproposal conflicts 
with the counterproposal of Harm- 
co, Inc. and KCRA, Inc., for Sacra- 
mento, California and an opposition 
has been filed by Harmco and 
KCRA. 

(f) Educational Reservation. The 
Reno School District No. 10 filed a 
statement supporting the reserva- 
tion of Channel 21 in Reno for non- 
commercial educational use. No 
oppositions to the proposed reser- 
vation were filed. 

Conclusions: Educational 
Reservation 


966. In view of the foregoing, the 
reservation of Channel 21 in Reno 
for non-commercial educational use 
is finalized. ; 

Conclusions: Additional ‘VHF 

Assignment 

967. Kenyon Brown has_ re- 
quested the additional assignment 
of VHF Channel 11 to Reno. How- 
ever, Channel 11 in Reno would be 
only 188 miles from the co-channel 
assignment at San Jose, California. 
Both Reno and San Jose are situ- 
ated in Zone II. Accordingly, the 
Kenvon Brown _ counterproposal 
would not meet the required 190 
miles minimum co-channel assign- 
ment separation for this Zone and 
is therefore denied. It should also 
™ In connection with our discussion of 
Sacramento, California, Channel 4 is 
substituted for Channel 3 in Reno. 
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be noted that in light of the re- 
quired separations, no VHF chan- 
nel can be assigned as an additional 
assignment to Reno. 


Final Assignments 
and Reservation 


968. In connection with our dis- 
cussion of Sacramento, California, 
VHF Channel 4 has been substi- 
tuted for VHF Channel 3 in Reno 
in order to make possible the as- 
signment of an additional VHF 
channel in Sacramento. In view of 
the foregoing, the following assign- 
ments are adopted: 


VHF Chan- UHF Chan- 
City nel No. nel No. 
Reno, Nevada 4,8 *21, 27 


LAS VEGAS, NEVADA: 
EDUCATIONAL RESERVATION 


969. In the Third Notice, the 
Commission proposed the reserva- 
tion of VHF Channel 10 for non- 
commercial educational use in Las 
Vegas, Nevada. The JCET filed a 
statement supporting the reserva- 
tion. No oppositions to the pro- 
posed reservation were filed. 

Conclusions 

970. In view of the foregoing, the 
reservation of Channel 10 for non- 
commercial educational use in Las 
Vegas, Nevada is finalized. 


SAN DIEGO, CALIFORNIA 


971. (a) Proposed Assignments 
and Reservation. In the Third No- 
tice the Commission proposed the 
assignment of six channels to San 
Diego, California: VHF Channels 
3, 8 and 10 and UHF Channels 21, 
27, and 33, with Channel 3 reserved 
for non-commercial educational use. 
However, as noted in connection 
with our discussion of international 
considerations above, the Mexican- 
United States Television Agree- 
ment assigns Channel 3 to Mexi- 
cali, Baja California, Mexico rather 





channels be assigned to San Diego 
for commercial purposes to afford 
a sound assignment of channels in 
the public interest and in con- 
formity with Section 307(b) of the 
Communications Act. It was sug- 
gested that UHF channels could 
be utilized in Tijuana in place of 
VHF Channel 12 or VHF Channel 
6. Charles E. Salik argued that 
the assignment of both VHF Chan- 
nels 6 and 12 in Tijuana is “con- 
trary to principles of sound assign- 
ment within the United States and 
contrary to any just obligations or 
principles of international accord 
with Mexico; and therefore con- 
trary to the public interest.” 

(f) Counterproposal of Airfan 
Radio Corporation, Ltd. Airfan 
Radio Corporation, Ltd., San Diego, 
California, requested the additional 
assignment of a VHF channel to 
San Diego by deleting VHF Chan- 
nel 6 or 12 from Tijuana, Mexico 
as indicated below: 


Third Notice 









which repre 


deleting VHF channel from rool distri 


Tiju. 







ana, Mexico. These counte A 
posals conflict with the Mexine Riverside 
United States Television Agro. well as the © 






Riverside 

ersity; San 
ege; aff 
College; anc 


ment. Accordingly, for the reasons 
stated above in connection with our 
discussion of the Mexican-Unitg 
States Television Agreement, the . 
counterproposals of Charles EF, public s 
lik and Airfan Radio Corporation pt ¥4s State 
Ltd., must be denied. However, we)? used Jor 
are of the view that the record dogs )>Y ohne 
support the basis for assigning a, )\° oppositl 
additional commercial channel t, ¥? filed. 

San Diego. A VHF channel is no (d) San 

available for assignment in ga, ollege filec 
Diego in accordance with the Table ing the Tres 
of Assignments adopted herein, ani { om 
the Mexican-United States Tole. in Sam yon 
vision Agreement.” However ing the ve 
Channel 39 will meet all require by the ag 
mileage spacings for Zone II jp located Se 
which San Diego is situated. Ae, )Samt. Clan 
cordingly, we are assigning Upp council. In 


Channel 39 to that community, 44 statement 
, evidence of 


vation by t 
Schools. Ne 
















Proposed Change 


“VHF Chan-  UHF Chan- VHF Chan- UHF Cha” 

City nel No. “a a a i ervation we 
San Diego. Calif. (3), 8, 10 21, 27,33 6 or 127, 8,10 21,o7,377 (e) Stock 
Tijuana, Mexico 6, 12 12+ or 6¢ 39, 45, 51, 57,63 statement s 

: tion of Cha 

(g) Statement in Support of Conclusions: Educational non-commer 
Counterproposal of Airfan Radio Reservation The JCET 
Corporation, Ltd. Airfan Radio 973. We are of the view that the of the City 
Corporation, Ltd., submitted that record supports the basis for re. indicating s 
the assignment of two VHF chan- serving a channel in San Diego for tion by the 
nels to Tijuana, Mexico would not non-commercial educational use, College of t 
be an equitable distribution of tele- However as noted above, Channel ior College 
vision facilities corresponding to 3 which was proposed in the Third of Schools 


the legitimate needs of the area to 
be served. It was suggested that 
UHF Channels 39, 45, 51, 57 and 
63 could be assigned to Tijuana to 
replace VHF Channel 6 or 12. 

(h) Conflicting Counterproposals 
and Oppositions to the Counterpro- 
posals of Charles E. Salik and Air- 
fan Radio Corporation, Ltd. The 
American Broadcasting Company, 
Inc., Los Angeles, California, filed 

















‘School Dist 
the propose 


Notice to be so reserved cannot be 
assigned to San Diego in light of 
the Mexican-United States Tele. 
vision Agreement. Accordingly, we 
are assigning UHF Channel 15 to 
San Diego and are reserving this 
channel for non-commercial educa- 
tional use. Channel 15 meets all 
required mileage spacings for Zone 


976. In vi 
following re 
mercial use 


City 
Los Angeles, 
KC San Bernardi 
. . + San Jose, Cal 
Final Assignments and Reservation Stockton’ Cal 


974. The following assignments 


than San Diego.” an opposition to the Charles E. are adopted: THE 
(bh) Come Date. San Diesohas SS "war Chan- UHF Chan- 977. In 1 
a population of 334,000. The San City nel No. nel No. Commission 
Diego standard metropolitan area San Diego, Calif. 8, 10 *15, 21, 27, 33,39 determine ° 
has a population of 557,000. LOS ANGELES, SAN BERNAR. been raisec 
(c) Existing Stations. Kennedy Salik and Airfan Radio Corpora- DINO, SAN JOSE AND _ the early | 
Broadcasting Company is licensed tion, Ltd. counterproposals.”” STOCKTON, CALIFORNIA: — With respe 
for the operation of Station KE'MB- _(i) Educational Reservation. The EDUCATION AL no 
(d) Cou ee — 1 - “Che 1 Superintendent of Schools sup- is RESERVATIONS leeds. i, 
Oe pose Solik Sa, ported an educational reservation 975. (a) Proposed Reservations *ands. i 
E, Salik. Charles E. Salik, San P San Di behalf of ie fen In the Third Notice the Commission such issue, 
Diego, requested the assignment of in San Mlego “8 - he San Di proposed the following reservations Posed to li 
Di grag VHF — _ ee "4 = 00 “! o San Piers for non-commercial educational os, 
iego, to be accomplished by de- ounty Schools, and the San Diego yge: vith ri 
leting VHF Channel 6 or 12 from State College. It was asserted that City UHF Channel No, Ments pro) 
Tijuana, Mexico as indicated below: Los Angeles, Calif. a sy cor 
: : 7 ; 
Third Notice Proposed Changes — co eam’ oa. a eae 
; VHF Chan- UHF Chan- VHF Chan- UHFChan- Stockton, Calif. 2 Herritories 
City nel No. nel No. nel No. nel Ne. (b) Los Angeles. The reserva- final Riles 
oye eg he rey “~ Sd a1, 27,33 6 awe al, 27, 33 tion of Channel 28 at Los Angeles adopted for 
a . iy was supported by the Superintent: \soryice, Ty 
(e) Statement in Support of ; — ent of the Los Angeles City Schools, however, w 
Counterproposal of Charles E. Sa- the $32 million budget for the above Occidental College, Chapman Col- | position hed 
lik. Charles E. Salik pointed out organizations would make possible lege, and the College of Medical television F 


that the assignment of Channels 6 
and 12 in Tijuana precludes the 
assignment of these channels in 
San Diego. It was noted, that of 
the VHF channels proposed for 
San Diego, Channel 8 is already in 
operation and that only one other 
VHF channel remains unassigned. 
Charles E. Salik stated that there 
would be other applicants in addi- 
tion to himself for this assignment 
and urged that additional VHF 


1% Television Broadcasting Company, 
San Diego, California, filed a counter- 
proposal seeking the assignment of VHF 
Channel 12 and UHF Channel 15 to San 
Diego and assigning VHF Channel 6 
and UHF Channels 27 and 33 to Tijuana. 
However, Television Broadcasting Com- 
pany has filed no sworn evidence in 
support of its counterproposal and it 
will not be considered further in this 
Report. 
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the financing of an educational tele- 
vision station. A resolution of the 
San Diego City Council supporting 
the reservation was also submitted. 

The JCET and California Con- 
gress of Parents and Teachers also 
supported the reservation. No op- 
positions to a reservation in San 
Diego were filed. 


Conclusions: Additional 
Commercial Channels 


972. Both Charles E. Salik and 
Airfan Radio Corporation, Ltd. 
seek additional VHF channels for 
San Diego to be accomplished by 


1% Earle C. Anthony, Los Angeles, Cali- 
fornia, also filed oppositions to the 
Airfan Radio Corporation, Ltd. and 
Charles E. Salik counterproposals. How- 
ever, evidence in support of its oppo- 
sitions was not filed and will not be 
considered in this Report. 
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Evangelists at Los Angeles. In 
addition, the JCET filed a state- 
ment supporting the reservation 
and submitted a statement support 
ing the reservation by the Long 
Beach Public Schools. No oppost 


the absence 
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been able ti 
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tions to the proposed reservation Educati 
were filed. 97 T 
(c) San Bernardino. The Presi 18. (a) 


dent and Superintendent of Sat In the Thir 
Bernardino Valley College filed 2 P'vosed th 
statement supporting the reserva *°' non-c 
tion of Channel 24 for non-commer- 
cial educational television use & gj 
San Bernardino. The Statement! Anthoragena 
was filed on behalf of the Rivet Fairbanks,’ aj 
side and San Bernardino Counties pimeau, Alas! 
Educational Television Council 
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17 In this connection see our discussion 
in paragraph 239 above concerning 

assignments in the San Diego-Tijuana 
Mexicali area. j 
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shich represents all of the public 
jool districts in the counties of 
Riverside and San Bernardino, as 
gell as the University of California, 
miverside Campus; Redlands Uni- 
sity; San Bernardino Valley Col- 
eges Chaffey College; Riverside 
College; and other various colleges 
and public schools in the counties. 
It was stated that the channel will 
i used jointly and_ cooperatively 
Ihy the members of the Committee. 
INo oppositions to the reservation 
were filed. 

(q) San Jose. San Jose State 
College filed a statement support- 
ing the reservation of Channel 54 
for non-commercial educational use 
in San Jose. Statements support- 
ing the reservation were also filed 
py the University of Santa Clara 
located in the same county, and the 
‘Santa Clara County Television 
iCouncil. In addition, the JCET filed 
|, statement to which was attached 
evidence of support for the reser- 
vation by the Santa Clara County 
Schools. No oppositions to the res- 
ervation were filed. 

(e) Stockton. The JCET filed a 
statement supporting the reserva- 
tion of Channel 42 in Stockton for 
non-commercial educational use. 
The JCET submitted a statement 
of the City Manager of Stockton 


. indicating support of the reserva- 


tion by the Stockton City Council, 


College of the Pacific, Modesto Jun- 
| jor College and the Superintendent 
i of Schools of the Stockton Unified 


‘School District. No oppositions to 

the proposed reservation were filed. 
Conclusions 

976. In view of the foregoing the 


0 ‘following reservations for non-com- 


S mercial use are finalized: 
City UHF Channel No. 
Los Angeles, Calif. *28 
San Bernardino *24 
San Jose, Calif. *54 
Stockton, Calif. *42 


THE TERRITORIES 
977. In the Third Notice the 
Commission stated that it would 
determine whether any issue had 


. been raised which would prevent 


the early lifting of the “freeze” 
with respect to channel assign- 
ments in Alaska, the Hawaiian 
Islands, Puerto Rico and the Virgin 
Islands. In the absence of any 
such issue, the Commission pro- 
posed to lift the “freeze” without 
waiting to reach a final determina- 
tion with respect to all the assign- 
ments proposed in Appendix, C. 
Further consideration of this mat- 
ter has, however, led to the con- 
clusion that the “freeze” in the 
Territories could not be lifted until 
final Rules and standards had been 
{adopted for the television broadcast 
service. The Commission has not, 
however, until this time been in a 
position to issue its new and revised 
television Rules and standards. In 


T'the absence of such a final decision 


= with respect to these Rules and 
port ‘tandards, it has, therefore, not 
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been able to lift the “freeze” in the 
Territories before this date. 

Educational Reservations in 

: The Territories 

978. (a) Proposed Reservations. 
In the Third Notice the Commission 
Proposed the following reservations 


~ non-commercial educational 
se: 






VHF Channel No. 















*3 

*9 

*8 

Snolulu, Hawaiian Islands *2 
pluku, Hawaiian Islands *10 
0, Hawaiian Islands *4 
an Juan, Puerto Rico *6 
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(b) Counterproposal of Pacific 
Frontier Broadcasting Co., Ltd. 
Pacific Frontier Broadcasting Com- 
pany, Ltd., urged that “the reser- 
vation of Channel 2 for a non-com- 
mercial educational station at Hon- 
olulu, T.H., be eliminated and that 
such reservations be made instead 
of any one of Channels 7, 9, 11 or 
13. [We suggest Channel 7].” It 
was argued by Pacific Frontier 
that, due to rugged terrain, Chan- 
nel 2 would provide optimum cov- 
erage on the Island of Oahu from 
the transmitter site contemplated 
on the Loolaun Range and that in 
view of the propagation character- 
istics of this frequency over rough 
terrain such operation would pro- 
vide optimum coverage of the Is- 
land of Oahu and would therefore 
make a most efficient use of that 
television facility. Pacific Frontier 
stated that it desired to use a chan- 
nel in the lower half of the VHF 
spectrum and that “in order to save 
expenses by joint use of the an- 
tenna structure, from both Chan- 
nels 2 and 4, petitioner requests 
that the asterisk be removed from 
Channel 2, and transferred to one 
of the channels in the high band 
portion of the VHF spectrum.” In 
response to the Pacific Frontier 
counterproposal the JCET stated 
that it “has no objection to the 
granting of the request of the Pa- 
cific Frontier Broadcasting Com- 
pany to shift the channel at Hono- 
lulu reserved for non-commercial 
educational television station from 
VHF Channel 2 to VHF Channel 7.” 

(c) The Remaining Reservations 
in the Territories. The JCET sup- 
ported the reservation of Channel 
7 in Honolulu and Channel 6 in San 
Juan for non-commercial educa- 
tional use. No objections were filed 
to the proposed reservations. 


Conclusions: Honolulu 
Educational Reservation 


979. In light of the stipulation of 
the JCET concerning the reserva- 
tion of Channel 7 in Honolulu in 
place of Channel 2, the educational 
reservation in Honolulu is shifted 
to Channel 7 and Channel 2 will be 
available for commercial use. 


Conclusions: Anchorage, Fairbanks, 
Juneau, Ketchikan, Lihui, Waluku, 
Hilo, San Juan Educational 
Reservations 

980. On the basis of the record, 
and in view of the fact that no 
oppositions were filed, the proposed 
reservations of channels for non- 
commercial educational use in Fair- 
banks, Alaska; Anchorage, Alaska; 
Juneau, Alaska; Ketchikan, Alaska; 
Lihui, Hawaii; Wailuku, Hawaii; 
Hilo, Hawaii, and San Juan, Puerto 
Rico are finalized. 


Final Reservations 


981. The following reservations 
in the Territories for non-commer- 
cial educational use are finalized: 


City VHF Channel No. 
Anchorage, Alaska *7 
Fairbanks, Alaska *9 
Juneau, Alaska *3 
Ketchikan, Alaska *9 
Lihui, Hawaiian Islands *8 
Honolulu, Hawaiian Islands *7 
Wailuku Hawaiian Islands *10 
Hilo, Hawaiian Islands *4 
San Juan, Puerto Rico *6 


Telecasting 


REMAINING COMMERCIAL AS- 
SIGNMENTS PROPOSED IN 
THE THIRD NOTICE 


982. As indicated above (para- 
graph 248) no comments have 
been received in this proceeding 
with respect to the large majority 
of assignments proposed in the 
Third Notice. It is our view that 
the proposed assignments for 
which no comments have been filed 
and which we have not considered 
elsewhere in this Report constitute 
a fair and equitable distribution 
of the available channels. Accord- 
ingly, these 


assignments are in- 
cluded in the Table of .Assign- 
ments (Section 3.606(b) of the 


Rules) and are adopted herewith. 


TEMPORARY PROCESSING 
PROCEDURE 


983. At the conclusion of this 
proceeding the Commission expects 
to receive, within a relatively short 
period of time, an unprecedented 
number of applications for new 
television broadcast stations. The 
filing and processing of these ap- 
plications will be the first step to- 
ward the development of the na- 
tionwide television broadcast serv- 
ice provided for in the new Table 
of Assignments and the new rules 
and regulations. The Commission 
is, therefore, amending Section 
1.371 of its Rules and Regulations 
by deleting footnote 10 as it pres- 
ently reads and substituting a new 
footnote 10. The new footnote 10 
to Section 1.371, designated as Ap- 
pendix C-1, sets forth the pro- 
cedure to be followed, until further 
order of the Commission, in the 
processing of television broadcast 
applications. 

984. Footnote 10 
detail the manner in which the 
Commission will process applica- 
tions for permits to construct new 
television broadcast stations, ap- 
plications for permits and modifi- 
cations thereof relating to present- 
ly operating television stations and 
stations authorized after April 14, 
1952, applications for licenses and 
modifications thereof, and petitions 
relating to television authoriza- 
tions. 

985. Supplementing. the underly- 
ing principles of the Table of As- 
signments, the processing  pro- 
cedure adopted today is designed to 
make television service available to 
the greatest number of people in 
the shortest period of time™ con- 
sistent with the provisions of the 
Communications Act and the pub- 
lic interest. Separate processing 


sets forth ein 


%sAlthough the Commission has pre- 
viously processed applications for new 
television broadcast stations upon the 
basis of the date of filing, that pro- 
cedure cannot appropriately be applied 
to the present situation. In its order 
of September 30, 1948 adopting footnote 
10 to Section 1.371, the Commission 
stated that pending applications and 
those thereafter filed would not be 
acted upon, but would be placed in 
the pending file. In its Notice of Fur- 
ther Proposed Rule Making of July 
11, 1949, and its Third Notice of March 
22, 1951, the Commission requested new 
applicants to refrain from filing ap- 
plications because of the amendments 
which would be required when the 
“freeze’’ would be lifted. Implicit in 
these requests was the assurance that 
persons complying therewith would 
not be placed in a disadvantageous 
position vis-a-vis persons who might 
file new applications in disregard of 
the Commission’s requests. Processing 
by date of filing would therefore be 
inequitable under these circumstances. 
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lines are being provided for differ- 
ent categories of applications. 
With the exception of applications 
for channels designated for use by 
non-commercial educational sta- 
tions, applications will be grouped 
within these categories and given 
a processing priority by category. 
The categories are set up on the 
basis of the present lack of tele- 
vision service in the communities 
for which they are filed. Appli- 
cations for non-commercial educa- 
tional television stations, which 
are expected to be relatively few 
in number during the period for 
which the temporary processing 
procedure is being set up, will be 
processed separately in the order 
in which they are filed, beginning 
July 1, 1952, except that the prior- 
ities set up for applications for 


other new television stations will 
be effective with respect to non- 
commercial educational _ stations 


where there is a conflict of trans- 
mitter sites cutting across the 
category lines. The same procedure 
will be followed for applications 
for Puerto Rico, Alaska, Hawaiian 
Islands, and Virgin Islands. 

986. The first applications to be 
processed, however, will be those 
arising out of final determinations 
made by the Commission with re- 
spect to presently operating tele- 
vision stations whose channel as- 
signments will be changed as a 
result of the orders to show cause 
set forth in the Commission’s 
Third Notice, since the implemen- 
tation of these changes will affect 
the orderly implementation of the 
Table of Assignments. These ap- 
plications will be processed begin- 
ning with the effective date of the 
new rules. 

987. Upon the completion of 
processing the applications flow- 
ing from the orders to show cause, 
two processing lines will be estab- 
lished to operate concurrently. The 
operation of these lines will not be- 
gin before July 1, 1952, in order 
to allow a reasonable period for 
filing new applications and amend- 
ing those now on file. One line will 
process applications for new tele- 
vision stations in all cities not 
presently receiving television serv- 
ice.” The other line will process 
applications for new television sta- 
tions in cities presently receiving 
service. Within the group in the 
first processing line, the cities for 
which applications are filed will 
be taken in the order of their pop- 
ulations, so that the largest con- 
centrations of population now re- 
ceiving no service will be handled 
first. 

988. On the second processing 
line, five separate groupings are 
being made, each group to be 
handled upon completion of the 
preceding group. The first two of 
these groups give precedence to 
the UHF service, where either no 
VHF channels (excluding non- 
commercial educational channels) 
are assigned or all VHF channels 
(excluding non-commercial educa- 


9A standard of 40 miles from the 
nearest main transmitter in operation 


has been adopted as the test of 
whether a city is receiving service. 
This is a reasonable standard for pro- 


cessing purposes based upon the rec- 
ord herein. The method for computing 
distances for this purpose is also spe- 
cifically set forth in footnote 10. 
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tional channels) are already occu- 
pied. Since all existing stations 
are in the VHF band, and all 
present receivers require at least 
some modification to receive sta- 
tions in the UHF band, this prece- 
dence will help enable the younger 
service to make a firm start, a 
matter of great importance to the 
development of the assignment pat- 
tern provided for in the Table of 
Assignments. The three remaining 
groups provide, in order, for cities 
with one service but no local sta- 
tion, for cities with one local sta- 
tion but no other service, and for 
cities receiving service from two 
or more stations, thus carrying 
out the principle of making service 
available first to cities now receiv- 
ing none, and then making avail- 
able a local service before other 
cities are provided with multiple 
services. Further priorities are 
provided within the categories in 
the second processing line, depend- 
ing upon the number of operating 
television stations in the city, 
where the nature of the category 
permits a distinction on that basis, 
and otherwise upon a population 
basis, except for the group of cities 
presently receiving service but to 
which only UHF channels are as- 
signed, which will be processed 
upon the basis of the number of 
services presently being received. 


989. A separate processing line 
will be set up to handle applica- 
tions to modify construction per- 
mits granted on and after July 1, 
1952, petitions for reconsideration 
of actions taken with respect to ap- 
plications for new television sta- 
tions, and petitions for waiver of 
hearing of these applications, all 
to be processed as filed. The new 
processing procedure also provides 
that applications for changes in 
existing facilities (other than 
those required under the orders to 
show cause), and license applica- 
tions, which clearly are not as 
urgent as applications for con- 
struction permits for new televi- 
sion stations, will be processed at 
a later date, and that priority will 
depend upon the number of oper- 
ating stations in the city, with pop- 
ulation a secondary standard of 
priority. 

990. The Commission will pub- 
lish, from time to time, lists of 
cities for which application for 
new television stations falling 
within the above-mentioned cate- 
gories are filed, so that the gen- 
eral public and all applicants and 
other interested parties may be 
kept informed of the progress of 
the processing procedure. These 
lists will be revised periodically 
to reflect the insertion in the proc- 
essing lines of new applications, 
and will show the order on the 
appropriate processing line of each 


city for which one or more ap- 
plications are filed. 
991. In order to expedite the 


procedure with respect to the li- 
censing of new television broad- 
cast stations, applications will be 
considered for grant only on the 
specific channel designated there- 
in. Hearings held because of con- 
flicts in channel requests within 
any city or hyphenated community 
will be limited to the applicants 
seeking the same channel. Where 
two or more applications for new 
stations in different cities, or appli- 
cations for changes in existing fa- 
cilities, are in conflict because the 
distance between their respective 


proposéd transmitter sites is less 
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than that provided in the rules, 
they will, of necessity, also be 
designated for hearing on a com- 
petitive basis. It should be par- 
ticularly noted, because of the fact 
that some applications will normal- 
ly be reached for processing before 
others, that applications whose 
transmitter sites may conflict with 
other applications in communities 
which would be reached for proc- 
essing at an earlier stage will, in 
order to receive comparative con- 
sideration with such other appli- 
cations, have to be filed at least 
one day before Commission action 
on the other application, or, in the 
event that the other application 
has been designated for hearing, 
20 days before the designated 
hearing date. This procedure is 
identical with that which has been 
in force heretofore, but is men- 
tioned because the provisions made 
herein for the staggered order of 
processing might otherwise give 
potential applicants an erroneous 
impression of their rights. 

992. The new rules and regula- 
tions herein adopted will require 
substantial amendments in exist- 
ing applications before they may 
be considered, and the new foot- 
note to Section 1.371 contains in- 
structions with respect to filing 
such amendments, as well as with 
respect to amendments which may 
be made by new applicants prior 
to the completion of Commission 
processing of applications for the 
city or community involved. 


AMENDMENT AND RECODIFI- 
CATION OF THE RULES 


993. Subpart E of Part 3 of the 
Commission’s Rules governing 
Television Broadcast Stations has 
been amended and recodified. The 
new rules which have been added 
to the Subpart and the rules 
which have been revised imple- 
ment the decisions reached by the 
Commission in these proceedings. 
Rules which were inconsistent with 
the new rules and obsolete rules 
have been deleted. In addition, the 
Standards of Good Engineering 
Practice Concerning Television 
Broadeast Stations have been 
amended to reflect the Commis- 
sion’s decisions in these proceed- 
ings and have been recodified and 


made a part of Subpart E. Final- 
ly. new Subpart E also contains 
editorial changes and _ improve- 


ments in and clarification of cer- 
tain of the language of the exist- 
ing Rules which make no changes 
in their substantive requirements. 

994. In view of the foregoing. 
it is ordered that Section 1.371 of 
Part 1 of the Commission’s Rules 
and Regulations relating to the 
processing of applications for 
television broadcast stations is 
amended as set forth in Appendix 
C(1) below. 

995. In view of the foregoing, it 
is ordered that FCC Form 301, 
“Application for Authority to Con- 
struct a New Broadcast Station 
or Make Changes in an Existing 
Station,” is amended as set forth 
in Appendix C(2) below. 

996. In view of the foregoing, it 
is ordered that the “Standards of 
Good Engineering Practice Con- 
cerning Television Broadcast Sta- 
tions” are deleted and Subpart E 


of Part 3 of the Commission’s 
Rules and Regulations, “Rules 
Governing Television Broadcast 
Station,” is amended as set forth 
in Appendix D below. 


997. The amended Rules and 
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amended FCC Form 301, as set 
forth in Appendices C and D be- 
low, are promulgated pursuant to 
Sections 1, 4(i) and (j), 301, 
303(a), (b), (ce), (d), (e), (f), 
(gz), (h) and (r), and 3807(b) of 
the Communications Act of 1934, 
as amended, and pursuant to the 
provisions of Section 4 of the Ad- 
ministrative Procedure Act. 


998. It is ordered that the aly 
amendments as set forth in 4 
pendices C and D will become 
fective 30 days from the date 
publication in the Federal Reg 


APPENDIX A—Table I 
Population Density Per Square Mile by Zones, 1950 


Land Area 


Total United States 


2,974,725 


150,697,361 
73,250,736 
65,999,295 
11,447,330 


802,178 
791,896 
4,835,329 
4,690,514 
2,007,280 
14,446,405 
1,512,731 
5,524,484 
2,343,001 
10,498,012 
7,946,627 
318,085 
8,712,176 
3,934,224 
2,331,241 
433,519 
1,483,938 
586,232 
52,864 


NUN oo oy ey 0 6 xls) 4¥.6i0 4 09 50% 329,805 
Zone II 2,405,479 
Zone III 239,441 
ZONE I 
District of Columbia 
Rhode Island 1,057 
New Jersey 7,522 
Massachusetts 7,867 
Connecticut 4,899 
New York (Part) 35,386 
WRMsOOee CP OEE) ...... 2.2 cecneee 5,033 
Michigan (Part) eae . 21,867 
Maryland PERO Oe 9,881 
Pennsylvania 45,045 
iN ia Gelcwsweaiealee 41,000 
| ae Sraok a Avilla oi 1,978 
Illinois bate ney i eee : 55,935 
Indiana ‘ 36,205 
Virginia (Part) : 21,571 
New Hampshire (Part) 4,541 
West Virginia (Part) 19,363 
Maine (Part) 9,129 
Vermont (Part) 1,465 
Total Zone I 329,805 
ZONE Il 
West Virginia (Part) 4,717 
North Carolina 49,097 
Tennessee 41,797 
Alabama (Part) 24,791 
Kentucky ‘ 39,864 
Georgia (Part) 40,116 
South Carolina 30,305 
California 156,740 
Louisiana (Part) 9,268 
Missouri 69,226 
Virginia (Part) 18,322 
Mississippi (Part) 24,849 
Iowa 56,045 
Vermont (Part) 7,813 
Wisconsin (Part) 49,672 
Minnesota 80,009 
Arkansas 52,675 
Washington 66,786 
Oklahoma ; 69,031 
New York (Part) 12,558 
Michigan (Part) 35,155 
Kansas 82,108 
New Hampshire (Part) 4,476 
Texas (Part) 181,281 
Nebraska 76,663 
Oregon 96,315 
Maine (Part) 21,911 
Colorado 103,922 
North Dakota 70,057 
South Dakota 76,536 
Utah 82,346 
Idaho 82,769 
Arizona 113,575 
New Mexico 121,511 
Montana 145,878 
Wyoming 97,506 
Nevada 109,789 
Total Zone Il 2,405,479 
ZONE Ill 
Louisiana (Part) 35,894 2 
Florida 54,262 2 
Alabama (Part) 26,287 1 
Texas (Part) 82,232 
Mississippi (Part) 22,399 
Georgia (Part) 18,367 
Total Zone Hl 239,441 


Source: 1950 U. S. Census of Population. 







APPENDIX A—Table II 
Number of Cities Over 50,000 and 
Land Area By Zone and State 





1950 
Zone Number Land 
or of Cities Area 
State Over (Square 
50,000 Miles) 
Total United 
States 232 2,974,725 
Zone I 128 329,805 
Zone II 86 2,405,479 
Zone III 18 239,441 
Zone I 
District of 
Columbia 1 61 
Rhode Island 4 1,057 
Massachusetts 17 7,867 


BROADCASTING 


New Jersey 
Connecticut 


Wisconsin (Part) 


Delaware 


Michigan (Part) 


Ohio 


New York (Part) 


Pennsylvania 
Indiana 


New Hampshire 


(Part) 
Illinois 


Virginia (Part) 
West Virginia (Part) 


Maryland 
Maine (Part) 


Vermont (Part) 


Total Zone I 


Population 


73,250,736 


521,614 
4,061,929 
3,291,718 
1,874,263 
2,944,806 
2,819,324 
2,117,027 

10,586,223 

534,181 
3,954,653 

987,439 
1,175,818 
2,621,073 

324,883 
1,921,844 
2,982,483 
1,909,511 
2,378,963 
2,233,351 

383,787 

847,282 
1,905,299 

99,723 
4,000,334 
1,325,510 
1,521,341 

327,542 
1,325,089 

619,636 

652,740 

688,862 

588,637 

749,587 
681,187 
591,024 
290,529 
160,083 


65,999,295 


149,355 
3771,305 
187,480 
3,710,840 
1,003,096 
625,254 


11,447,330 
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WATCH YOUR STEP 


AFTER THE THAW! 


: 

| Danger of management errors 
92 7 

2 | unknowingly made 
97 | 

2 F 

28 after the thaw 
a7. 

31 | ° 

Is SO great 
a as to threaten reduced TV earnings 
767 

i for years to come. 
21 

t For low cost, thoroughly adequate TV operation 
78.8 

75.6 * e 

ne for insurance against costly errors 
69.9 

675 

x6 uncovered too late 
539 

47.3 

ws depend on 

38. ‘i 

m3 a tried and proven management counsel. 
: 

<4. a 

23 Talk things over with 
221 

133 * 

is the pioneer TV management counsel. 
149 

i 

84 

és Demonstrated ability and reputation are jection, complete operational planning and 
os dependable yardsticks in selecting your TV expert testimony before FCC. This work is 
Hr Management Counsel. coordinated with consulting engineers and at- 
m4 Our background—seven continuous years torneys without overlap. 

- of pioneering in the consulting field, twenty , roore cies 

315 other fruitful years of professional service in CAPABLE EXECUTIVE PERSONNEL 

“as the industry and a reputation earned by serv- Our Broadcasters Executive Placement 
= ice to clients in all parts of the country. Service establishes confidential contact be- 
47.8 


Our activities include complete guidance 
for entering TV, capital structure, profit pro- 


tween available qualified TV broadcast execu- 
tives and career opportunities. 









Television and Radio Management Consultants 


Broadeasters Executive Placement Service 





Suite 728 Bond Building 


National 2173 Washington 5, D. C. 
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Number of Cities Over 50,000 and 


Land Area By Zone and State 





Number Land 
Zone of Cities Area 
or Over (Square 
State 50,000 Miles) 
Zone II 
California 20 156,740 
Georgia (Part) 5 40,116 
North Carolina 6 49,097 
Louisiana (Part) 1 9,268 
South Carolina 3 30,305 
Tennessee a 41,797 
Iowa 5 56,045 
Alabama (Part) 2 24,791 .: 
Kentucky 3 39,864 : 
Missouri 4 69,226 > 
Virginia (Part) 1 18,322 3 
Washington 3 66,786 8 
Texas (Part) 8 181,281 SS 
Minnesota 3 80,009 § 
Kansas 3 82,108 * 
Oklahoma 2 69,031 & 
Michigan (Part) 1 35,155 RS 
Nebraska 2 76,663 3 
Utah 2 82,346 & 
Wisconsin (Part) 1 49,672 & 
Colorado 2 103,922 S 
Arkansas 1 52,675 8 
$ 
South Dakota 1 76,536 Ss 
Oregon 1 96,315 & 
S 
Arizona 1 113,575 S 
New Mexico 1 121,511 Q 
Idaho 82,769 
SS) 
Maine (Part) 21,911 S 
Mississippi (Part) 24,849 S 
Montana 145,878 e 
Nevada 109,789 s 
New Hampshire = 
(Part) 4,476 & 
New York (Part) 12,558 ds 
North Dakota 70,057 cS 
Vermont (Part) 7,813 
West Virginia 
(Part) 4,717 
Wyoming 97,506 
Total Zone II 86 2,405,479 


Number of Cities 


Over 50,000 and 


Land Area By Zone and State 





Number Land 

Zone of Cities Area 
or Over (Square 

State 50,000 Miles) 

Zone III 

Texas (Part) 8 82,232 
Florida 5 54,262 
Alabama (Part) 2 26,287 
Louisiana (Part) 2 35,894 
Mississippi (Part) 1 22,399 
Georgia (Part) 0 18,367 
Total Zone llI 18 239,441 


Source: 1950 U. S. Census of Population 
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ESTIMATED FIELD STRENGTH EXCEEDED AT 50 PERCENT OF THE POTENTIAL 
RECEIVER LOCATIONS FOR AT LEAST 10 PERCENT OF THE TIME 
AT A RECEIVING ANTENNA HEIGHT OF 30 FEET 

















Transmitting Antenna Height in Feet 


TELEVISION CHANNELS 2-6 


APPENDIX B 


FIGURE | 
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ryt 
Tyyt 
Ti 





Field Strength (F) in Decibels Above One Microvolt Per Meter for One Kilowatt Radiated Power 





Transmitting Antenna Height in Feet 


TELEVISION CHANNELS 7-13 


ESTIMATED FIELD STRENGTH EXCEEDED AT 50 PERCENT OF THE POTENTIAL 
RECEIVER LOCATIONS FOR AT LEAST 10 PERCENT OF THE TIME 
AT A RECEIVING ANTENNA HEIGHT OF 30 FEET 


FIGURE 2 
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APPENDIX C(1) 


Section 1.371 of the Commis- 
n’s Rules is amended by deleting 
lootnote 10 from the heading there- 
» and substituting new footnote 
0 reading as follows: 
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"Temporary Processing Procedure 
> for Television Broadcast 
Applications 


Until further order of the Com- 
jnission, the following temporary 
procedures shall apply with re- 
pect to applications for permits 
%o construct new television broad- 
rast stations, applications for per- 
jnits and modifications thereof re- 
Jating to operating television sta- 
tions and to stations authorized 
ufter April 14, 1952, applications 
Hor licenses and — modifications 
thereof, and to petitions specified 
helow. The term “operating tele- 
vision station” means a television 
proadeast station for which a con- 
struction permit or license was is- 
sued prior to April 14, 1952. 

(a) Applications accepted for 
filing which request the television 
authorizations described above will 
be separated into the following 
groups: 

Group A—(1) applications 
filed pursuant to final deter- 
minations reached by the Com- 
mission on its proposals to 
change channel assignments of 
31 operating television stations 
as set forth in paragraphs “8” 
and “9” of the Commission’s 
“Third Notice of Further Pro- 
posed Rule Making” issued on 
March 22, 1951, (FCC 51-244) 
in Docket Nos. 8736 et al.; and 
(2) applications for new tele- 
vision stations on channels in 
cities located 40 or more miles 
from the main transmitter in 
use of the nearest operating 
television station. 

Group B—(1) applications 
for new television stations on 
channels in cities which are lo- 
cated less than 40 miles from 
the main transmitter in use of 
one or more operating televi- 
sion stations and to which cities 
only UHF channels are as- 
signed in the Commission’s Ta- 
ble of Assignments (excluding 
non - commercial educational 
VHF channels); (2) applica- 
tions for new television stations 
on channels in cities in which 
there are one or more operat- 
ing television stations and in 
which cities all the VHF chan- 
nels (excluding non-commercial 
educational channels) have been 
authorized and only UHF chan- 
nels are available for authoriza- 
tion; (8) applications for new 
television stations on channels 
in cities in which there are no 
operating television stations 
and which are located less than 
40 miles from the main trans- 
mitter in use of not more than 
one operating television sta- 
tion; (4) applications for new 
television stations or channels 
in cities in which there is only 
one operating television station 
and which are located 40 or 
more miles from the main trans- 
mitter in use of any other oper- 
ating television station; and 
(5) applications for new tele- 
vision stations on channels in 
cities which are located less 

} than 40 miles from the main 

‘ transmitters in use of two or 
more operating television sta- 
tions, 








Group C—(1) applications to 
modify construction permits 
granted on and after July 1, 
1952; (2) petitions for recon- 
sideration of actions taken by 
the Commission with respect to 
Group A(2) and Group B appli- 
cations; and (3) petitions for 
waiver of hearings on such ap- 
plications under Section 1.391 
of the Commission’s Rules. 

Group D—(1) applications 
for changes in existing facili- 
ties filed prior to April 14, 1952, 
by licensees and permittees of 
operating television stations, 
which applications were placed 
in the Commission’s pending 
file pursuant to the provisions of 
the Commission’s “freeze” order 
of September 30, 1948; (2) all 
other applications for changes 
in existing facilities filed on and 
after April 14, 1952, by li- 
censees and permittees of oper- 
ating television stations; and 
(3) all applications for televi- 
sion broadcast station licenses 
filed on and after April 14, 1952. 
Applications, and requests for 
Special Temporary Authority 
and extensions thereof sub- 
mitted pursuant to the provi- 
sions of the Commission’s Fifth 
Report and Order (FCC 51-752) 
in Dockets 8736 et al., are ex- 
cluded from Group D. 


(b) In computing the distances 
specified in Group A(2) and Group 
B, the geographical coordinates 
listed in Special Publication No. 
238 of the U.S. Department of 
Commerce (entitled “Airline Dis- 
tances Between Cities in the 
United States”) shall be used as 
the reference point for the city 
under consideration, and the geo- 
graphical coordinates on file with 
the Commission of the nearest 
operating television station shall 
be used as the other reference 
point. The computation of distance 
shall be made in accordance with 
the method set forth in Section 
3.611 of the Commission’s Rules. 
Where the city under considera- 
tion is not listed in the above 
Publication, the geographical co- 
ordinates of the main post office 
of that city (determined to the 
nearest second) shall be used as 
the reference point. Where an ap- 
plication requests a station in a 
city not listed in the Table of 
Assignments but said city is with- 
in 15 miles of a city so listed (Sec- 
tion 3.607(b) of the Rules), the 
point of measurement shall be the 
listed city. Where an application re- 
quests a station in a city which 
is one of two or more cities listed 
in combination in the Table of 
Assignments, i.e., “San Francisco- 
Oakland”, the point of measure- 
ment shall be the geographical co- 
ordinates of the city farthest re- 
moved from the nearest operating 
television station(s). Where one 
combination city receives less serv- 
ice than the other, the lesser 
served city shall determine the 
group in which they fall. 

(c) Group <A(1)_ applications 
filed prior to July 1, 1952, and 
which are in a position to be acted 
on by the Commission will be pro- 
cessed promptly after the effective 
date of Subpart E of Part 3 of the 
Commission’s Rules. On July 1, 
1952, the Commission will com- 
mence processing pending Group 
A(1) applications not theretofore 
processed. When processing of 
these applications has been com- 
pleted, the Commission will esta- 
blish two processing lines, one for 
Group A(2) applications and the 
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other for the Group B applica- 
tions, and will commence process- 
ing both Groups simultaneously. 
Group C applications and petitions 
will be acted upon as filed and a 
separate processing line will be 
established for such requests. Pro- 
cessing of Group D applications 
will not be commenced before No- 


vember 1, 1952. At the earliest 
practicable date, the Commission 
will issue an announcement con- 


cerning the processing of Group D 
applications. 

(d) Applications for new televi- 
sion stations which are filed on 
and after July 1, 1952, will be 
placed in their respective Groups 
and will be processed in accord- 
ance with the priorities set forth 
in subparagraph “(e)” below. 
Group A(1) applications contain- 
ing requests which fall in Group 
D will be considered in their en- 
tirety as Group A(1) applications. 

(e) Within each Group, priority 
in processing will follow the order 
in which the Group is subdivided, 
as follows: 


(1) Priority in processing ap- 
plications in Group A (1) will 
be determined on the basis of 
the factual situation existing in 
each case, taking into consider- 
ation such factors as the par- 
ticular problems presented by 
such applications and the de- 
pendence of certain applica- 
tions on prior action to be tak- 
en by the Commission with re- 
spect to other applications in 
the same group. 

(2) Priority in 
Group A (2) applications will 
be based on the _ population 
(1950 Census) of the city for 
which an application has been 
filed, i.e., applications in the 
city having the largest popu- 
lation will be processed first; 
applications in the next largest 
city will be processed second, 
and so on until all cities have 
been completed. 

(3) Priority in processing 
Group B (1) applications will 
be based on the number of serv- 
ices (stations less than 40 
miles away) being received in 
the city for which an applica- 
tion has been filed and the pop- 
ulation (1950 Census) of that 
city. Thus, cities receiving one 
service will be processed first; 


processing 


cities receiving two services 
will be processed second, and 
so on. The cities will be ar- 


ranged so that in each priority 
group the city with the largest 
population will be processed 
first, and so on. Prioritv in 
processing Group B (2) appli- 
cations will be based on the 
number of operating television 
stations in the city for which 
an application has been filed 
and the population (1950 Cen- 
sus) of that city. Thus, cities 
with one television station will 
be processed first; cities with 
two television stations will be 
processed second, and so on. The 
cities will be arranged so that 
in each priority group the city 
with the largest population will 
be processed first, and so on. 
Priority in processing Group B 
(3) and Group B (4) applica- 
tions will be based on the popu- 
lation (1950 Census) of the city 
for which an application has 
been filed, i.e., applications in 
the city having the largest 
population will be processed 
first; applications in the next 
largest city will be processed 
second, and so on until all cities 


April 14, 1952 Part II Final TV Report ® 


in each group have been com- 
pleted. Priority in processing 
applications in Group B (5) will 
be based on the number of oper- 
ating television stations in the 
applicant’s city. Thus, applica- 
tions in a city which receives 
two or more television services 
but has no local operating tele- 


first; if it has one local station, 
it will be processed second, and 
so on. The cities will be ar- 
ranged so that in each priority 
group the city with the largest 
population (1950 Census) will 
be processed first, and so on. 

(4) Where cities in Group A 
(2) and Group B are listed in 
the Table of Assignments in 
combination, the total popula- 
tion of both cities shall be con- 
sidered for the purposes of this 
subparagraph. Where an appli- 
cation requests a station in a 
city not listed in the Table but 
said city is within 15 miles of 
a city so listed, priority will be 
based on the population of the 
listed city only. 

(5) Group C applications and 
petitions will be processed in 
the order in which they are ac- 
cepted for filing. Where the 
number of such requests re- 
quires a determination as to 
which shall be processed first, 
priority in processing will par- 
allel the priorities provided for 
above for the respective cities 
for which applications have 
been filed. 

(6) Priority in processing 
applications in Group D will be 
based on the number of oper- 
ating television stations in the 
applicant’s city and the popula- 
tion of each city. Thus, appli- 
cations in cities in which the 
respective applicants operate 
the only television stations in 
those cities will be processed 
first; two station cities will be 
processed second, and so on. 
The cities will be arranged so 
that in the first priority group, 
the city with the largest popu- 
lation (1950 Census) will be 
processed first, and so on. 

(7) Where applications in 
Groups A, B and D are mutual- 
ly exclusive because the dis- 
tance between their respective 
proposed transmitter sites is 
contrary to the station sepa- 
ration requirements set forth in 
Section 3.610 of the Commis- 
sion’s Rules, said applications 
will be designated for hearing 
at the time the application with 
the higher priority is processed. 
If the question concerning 
transmitter sites is resolved be- 
fore a decision is rendered in 
the matter, the application with 
the lower priority will be re- 
turned to its appropriate place 
on the processing line. In order 
to be considered mutually exclu- 
sive with a higher priority ap- 
plication, the lower priority ap- 
lication must have been ac- 
cepted for filing and must be in 
compliance with the provisions 
of paragraph (j) herein at least 
one day before the higher pri- 
ority application has been acted 
upon by the Commission. If the 
higher priorities application is 
in hearing status at the time the 
lower priority application is ac- 
cepted for filing, the 20-day cut- 
off date specified in Section 
1.387(b)(3) will be applicable. 


(f) As soon after July 1, 1952, 
as is practicable, the Commission 
will make public the list of cities 
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for which applications have been 
filed falling in Group A (2) and 
Group B based on the priorities 
set forth above. From time to 
time, the Commission will issue 
revisions of these lists so that in- 
terested parties may be fully in- 
formed of the progress of the 
Group A (2) and Group B process- 
ing lines. Provision for the pub- 
lication of the Group D list will 
be announced at a later date. 
(zg) The foregoing priority pro- 
cedures shall not be applicable to 
non-commercial educational tele- 
vision stations, except where an 
application for such a station is 
mutually exclusive with a Group 


A, B or D application, Applica- 
tions for non-commercial educa- 
tional television stations will be 


separately processed, beginning 
July 1, 1952, in the order in which 
they are accepted for filing. 

(h) On and after July 1, 1952, 
applications for television — sta- 
tions in Puerto Rico, Alaska, Ha- 
waiian Island and Virgin Islands 
will be separately processed in the 


order in which they are accepted 


for filing. 
(i) An application for a new 
television broadcast station must 


request a specific channel provided 
for in the Commission’s Table of 
Assignments for the city in which 
the applicant proposes to construct 
his station. Regardless of the 
number of applications filed for 
channels in a city or the number 
of assignments available in that 
city, those applications which are 
mutually exclusive, i.e., which re- 
quest the same channel, will be 
designated for hearing. All other 
applications for channels will, if 
the applicants are duly qualified, 
receive grants. For example, if 
Channels 6, 13, 47 and 53 have 
been assigned to City X and there 
are pending two applications for 
Channel 6, and one application for 
each of the remaining channels, 
the latter three applications will 
be considered for grants without 
hearing and the two mutually ex- 
clusive applications requesting 
Channel 6 will be designated for 


The following pages of FCC Form 301 (Revised 3-21-52) 


hearing. If there are two pending 
applications for Channel 6 and 
two applications for Channel 13, 
separate hearings will be held. 
(j) Applications for new televi- 
sion stations which were desig- 
nated for hearing prior to April 
14, 1952, and on which final action 
has not been taken by the Com- 
mission are, by order in each dock- 
et, being removed from hearing 
status. Said applications and all 
other applications for construc- 
tion permits for television broad- 
cast stations which were filed prior 
to April 14, 1952, shall be amend- 
ed by the filing of a new and com- 
plete FCC Form 301 as revised 
April 14, 1952. In preparing such 
forms, applicants shall set forth 
complete answers to all questions 
contained therein and shall sub- 
mit new and complete exhibits, 
data and other attachments. Ap- 
plicants may not answer questions 
or submit exhibits, data and at- 
tachments by cross-reference to 
other applications or documents on 
file with the Commission except 


supersede 


page 1 of Section I, pages 1, 2 and 3 of Section V-C, and Section V-G 
(Antenna) of FCC Form-301 (revised 6-16-48), and are to be substituted 
for the superseded pages in all applications filed with the Commission in 
April, May and June, 1952. The new pages are identified in the lower 
right hand corner by the date 6-30-52. A complete reprinting of the 


Form 301 incorporating these pages is in progress. 


After it becomes 


available the pages identified by the date 6-30-52 will no longer be used. 


where proposed exhibits, data » 
attachments are not  obtaina} 
without undergoing undue hay 
ship. In such instances, crogg-yy, 
erence must be specific and shy 
include the file number, page ay 
paragraph of the application » 
amendment referred to, the nyp 
ber of the exhibit, and a desgeriy 
tion thereof. Applicants shall yp 
cross-reference by using  gy¢j 
phrasing as “on file,” “previous. 
filed” or similar phraseology, 4) 
plications which have not pen 
amended by the filing of a ep, 
pleted FCC Form 301, or whis 
fail to comply with the above » 
quirements by the time they g 
reached for processing, will ) 
dismissed. ; 

(k) Except with respect; 
Group A (1) applications, an ap 
plication by a licensee or permitts: 
of a television broadcast statig 
which seeks to modify an oy. 
standing license or permit to spe 
cify a channel other than thy 
authorized in said license or perp 
will not be accepted for filing } 
the Commission. j 















Annual subscription rate for 52 weekly 


issues—$7.00. 


Annual _ subscription 


issues—$11.00. 


Yearbook issues $5.00 each. 


rate including 
either BROADCASTING Yearbook (53rd 
issue)—$9.00 or TELECASTING Year- 
book (54th issue)—$9.00. 


Annual subscription to BROADCAST- 
ING @ TELECASTING 


including 54 
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BROADCASTING ®@ 


there isn't time to read them all 


Let’s not kid ourselves. No advertiser, no account execu- 
tive, no agency time buyer has either the hours or the 
physical stamina to read all the trade publications that 


stream across his desk. 


BROADCASTING @ TELECASTING is the only journal that 
gives everybody concerned with radio and television the 
fullest coverage of everything new, everything significant, 
everything affecting radio-TV and the allied arts. 
BROADCASTING @ TELECASTING is covering this beat now 
for more than 21 years. 


And 


This double-duty newsweekly is easy to scan, easier to 
read. You select the news you want. 
for RADIO, a TV section all its own. 


A separate section 


BROADCASTING - TELECASTING 
Newsweekly of Kedlio and jWhevtnion 


National Press Bldg., Washington 4, D.C. 





Telecasting 





BROA 


FCC Form 301 


Form eens 
Section I 3 


Budget 


United States of America 
Federal Communications Conmission 


APPLICATION FOR AUTHORITY TO CONSTRUCT A NEW BROADCAST 
STATION OR MAKE CHANGES IN AN EXISTING BROADCAST STATLON 
(Revised 3-21-52) 


INSTRUCTIONS 


A. This form is to be used in applying for authority to con- 
struct a new AM (standard), commercial FM (frequency modula- 
tion), or commercial television broadcast station, or to make 
changes in existing commercial broadcast stations. This form 
consists of this part, Section I, and the following sections: 


Section II, Legal Qualifications of Broadcast Applicant 
Section III, Financial Qualifications of Broadcast Applicant 


Section IV, Statement of Program Service of Broadcast 
Applicant 


Section V-A, Standard Broadcast Engineering Data 
Section V-B, FM Broadcast Engineering Data 
Section V-C, Television Broadcast Engineering Data 
Section V-G, Antenna and Site Information 


B. Prepare threecopies of this form and all exhibits. Swear 
to one copy of Section I. Prepare two additional copies (a 
total of five) of Section V-G and associated exhibits. File 
all the above with Federal Commmications Canmission, Wash- 
ington 25, D. C. 


C. Number exhibits serially inthe space provided in the body 
of the form and list each exhibit in the space provided on 
the back of this sheet. Show date of preparation of each 
exhibit, antenna pattern, and map, and show date when each 
photograph was taken. 


D. The name ofthe applicant stated in Section I hereof shall 
be the exact corporate name, if a corporation; if a partner 
ship, the names of all partners and the name under which the 
partnership does business; if an unincorporated assotiation, 
the name of an executive officer, hisoffice; and the name of 
the association. Inother Sections of the form the name need 
be only sufficient for identification of the applicant. 


E. Information called for by this application which is al- 
ready on file with the Commission (except that called for in 
Section V-G) neednot be refiled in this application provided 
(1) the information is now on file in another application or 
FCC form filed by or on behalf of this applicant; (2) the in- 
formation is identified fully by reference to the file number 
(if any), the FCC form number, and the filing date of the ap- 
plication or other form containing the information and the 
page of paragraph referred to, and (3) after making the ref- 
erence, the applicant states: No change since date of fil- 
ing." Any such reference will be considered to incorporate 
into this application all information, confidential or other 
wise, contained in the application or other form referred to. 
The incorporated application or other form will thereafter, 
in its entirety, be open to the public. 





F. This application mst be executed by applicant, if an in- 
dividual; by a partner of applicant, if a partnership; by an 
officer of applicant, if a corporation or association; or by 
attomey of applicant only under conditions shown in Section 
1.303, Rules Relating to Organization and Practice and Pro- 
cedure, inwhich event satisfactory evidence of disability of 
applicant or his absence from the Continental 'hited States 
and authority of attomey to act must be submitted with ap- 
plication. 

G. Before filling out this application, the applicant should 
familiarize himself with the Cammunications Act of 1934, as 
amended, Parts 1, 2, 3 and 17 of the Commission's Rules and 
Regulations and the Standards of Good Fngineering Practice. 


H. BE SURE ALL NECESSARY INFORMATION IS FURNISHED AND ALL 
PARAGRAPHS ARE FULLY ANSWERED. IF ANY PORTIONS OF THE AP- 
PLICATION ARE NOT APPLICABLE, SPECIFICALLY SO STATE. DEFEC- 
TIVE OR INCOMPLETE. APPLICATIONS MAY BE RETURNED WITHOUT 
CONSIDERATION. 


BROADCASTING e 


wreau No. 52-RO14.10) 


Name and post office address of epplicant (See Instruction D) 


Send notices and communications to the following-named person 
at the post office address indicated 


1. Requested facilities 


Frequency | Channel 
“ 


Hours of operation 


CO 
Daytime only CT 
CO) 


Type of station (as Standard, FM, Television) 


Location of main studio 


Minimum hours 
operation daily 


Unlimited Sharing with 


(Specify Stations) 


Other 
(Specify) 


Limited 








City 


2. If authority to make changes in an existing station is 
requested 


a. Present facilities 


Hours of operation 


O 
Daytime only CT) 
CJ 


Location of main studio 


Power in kilowatts | Minimum hours 


operation daily 


Sharing wit! 
(Specify Staticns) 





Other 
(Spec ify) 


Unlimited 


Limited 





b. If this application is for changes in an existing authori- 
zation, complete Section [ and any other sections necessary 
to show all substantial changes in information filed with 
the Commission in prior applications or reports. In the 
spaces below check Sections submitted herewith and as to 
Sections not submitted herewith refer to the prior applica- 
tion or report containing the requested information in ac- 
cordance with Instruction E. (If contemplated expenditures 
are less than $1,000, do not complete Section III. Section 
IV not required for applications for minor changes not in- 
volving change in power, change in frequency, change in hours 
of operation, or moving from city to city.) 


Section No. 


CT Section II 
C Section III 
CT Section IV 


([] Section V 


Have there been any substantial changes 
in the information incorporated in this 
application by reference in this paragraph? 


Para. No. Reference (File or FormNo. and Date) 


Yes[_] No ‘= 


3. [f this application is contingent on the grant of another 
pendine application, state name of other applicant and file 
number of other application. 
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FEDERAL COMMUNICATIONS COMMISSION 
Nane of applicant 





Sect ion V-C 





TELEVISION BROADCAST 
ENGINEERING DATA 





ization applied for: (Indicate by check mark) 





If application is for a new stat ion or for any of the changes numbered B through E, complete all paragraphs of this form; if 
change F is of a character which will change coverage or increase the overall height of the antenna structure more than 20 
feet, answer all paragraphs, otherwise complete only paragraphs 2 and 3 and the appropriate other paragraphs; for changes G 
through I, complete only paragraph 2 and the appropriate other paragraphs; for change J, camplete only paragraphs 2 and 16) 








A. C) Construct a new station ° i= change antenna system 

B. C) Change effective radiated power or ° [__] Change transmitter 
antenna height above average terrain He (_Jinstall auxiliary or alternate 
main transmitter 


° (_Jother changes (specify) 
. L_Jchange studio location 


Channel muber 


hy 











QQ 


Ce C] Change transmitter location 
dD. C) Change frequency 


F. ) Approval of site and antenna 


4 





Cy 






Facilities requested 





Frequency 










Effective 
(visual) 


Radiated Power 





Antenna heizht above average 
terrain in feet. (Must agree 
with height given in Para. 12 
of this Section) 

































Antenna structure If the above transmitters are canposite or of types for which data 
have not been filed with the F.C.C., attach as Exhibit No. 

a complete showing of transmitter details in accordance with the 
Camission's Rules. The showing should include schematic diagrams, 
makes and types of tubes, operating constants of the last radio 
stages, fill details of frequency control, vestigial sideband fil- 
ter (if used), miltiplex networks and isolation networks. If 
changes are to be made in a licensed transmitter, include a sche- 
matic diagram and give full details of the changes. 


(c) Describe in Exhibit No. means which will be used for 


determining and maintaining power output of the transmitters to 
the values specified in this application. 


5. Modulation monitors 
a) Visual monitor or monitoring equipment 


Make Type No. 












Is the proposed constriction in Yes ‘im No C] 
the immediate vicinity or does it 


serve to modify the construction of any standard broadcast 
Station, fF! broadcast station, television broadcast station, 
or other class of radio station? If "Yes", attach as Fxhibit 
10. canplete engineering data thereon. 

vo LJ 


Will proposed structure be constructed ves[_] 
on the top of 
lescribe and give height above ground of existing structure. 





















of an existing structure? 





















Overall heisht in feet above 
ground. (Mo not include the 
heizht of any obstruction light- 
ing which may be required. ) 


Overall height in feet 
above mean sea level. (Do 
not include the height of 
any obstruction lighting 
which may be required. ) 

























Aural monitor 









Neisht of antenna radiation center in feet above mean sea level. 


b) Antenna data 





Frequenc monitors 
Visua 










‘amber of sectios 











7. If the above monitors or monitoring equipment have not been 
approved by the F.C.C., include as Exhibit No. a brief 
technical description of each. 





Aural (if separate) 


Transmission line proposed to supply power to the antemma 
y= the transmitter 
a —s 
Type No. Description 
Power gain in db 


Length in feet | Power loss in db 
for this length 















Number of sections 









Size (naminal inside trans- 
verse dimensions) in inches 











Is directional antenna proposed? 





If "Yes", attach as Fxhibit No. 
camplete engineering data thereon. 
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adcast Application 


Section V-C, Page 2 
weer line (Continued 10. Will the studios, cameras, microphones, Yes 7 No Cc) 
(if separate) 


and other equipment proposed for trans- 
—— Type No. Description mission of programs be designed for cam 
pliance with the Cammission's Rules? 


Size (naminal inside Power loss in db for 
transverse dimension) in this length ll. 


(a) Attach as Exhibit Nb. a map(s) (topographic where 
inches 


obtainable, such as U. S. Geological Survey quadrangles) for 
the area within 15 miles of the proposed transmitter location 
Broposed Operation and show drawn thereon the following data: 


(a) Visual . Proposed transmitter location--accurately plotted; 
Transmitter power output | Multiplexer loss | Input to trens- - Transmitter location and call letters of all known 
(after vestigial side- in db: mission line in radio stations (except amateur) and the location of 
band filter, if used) dbk: known canmercial and government receiving stations 
In dbk: within 2 miles of the proposed transmitter location; 
- Proposed location of main studio; 
In kw: Character of the area within 2 miles of proposed 
Transmission | Antenna input Effective radi- transmitter location, suitably designated as to resi- 
line power i : in i ; ated power dential, business, industrial, and rural nature; 
loss in db: At least eight radials each extending to a distance 
In dbk: of ten or more miles from the proposed transmitter 
— location, one or more of which mst extend through 
‘ the principal city or cities to be served. 


Transmitter power output |Multiplexer loss Input to_trans- 
ear a in (b) Attach as Exhibit No. profile graphs with 
: reasonably large scales for the radials in (a) (5) above. 
Each graph shall show the elevation of the antenna radi- 
ation center. Identify each graph by its bearing from the 
— - : . proposed transmitter location. Direction of true north 
serge Antenna a comm : aoa shall be zero azimith, with angles measured clockwise. 
sang age Show source of topographical data on each. 


In dbk: 
In kw: 


12. From the profile graphs in 11(b), for the eight mile distance between two and ten miles from the proposed transmitter location, 
and in accordance with the procedure prescribed in the Cammission's Rules, supply the following tabulation of data: (Grade A and 
Grade B contours are those in the absence of interfererce. ) 


Radial Average elevation Height in feet of Effective ra- Predicted Predicted 

bearing of radial (2-10 mi.) antenna radiation diated power distance ih distance in 

(degrees true) in feet above mean center above aver- in radial miles to the miles to the 

— “ sea level age elevation of direct ion Grade B 
radial (2-10 mi.) 


Antenna height above average terrain feet (Must be identical with Paragraph 2) 


13. Attach as Fxhibit No. map(s) (Sectional Aeronautical 14. Attach as Exhibit No. a sufficient number of aerial 
charts where obtainable, preferably without aeronautical over- photographs taken in clear weather at appropriate altitudes 
lay) of the area proposed to be served and shown drawn thereon: and angles to show the nature of the surrounding terrain in 

the vicinity of the proposed transmitter site. The photo- 
(a) Proposed transmitter location and the radials along graphs must be marked so as to show campass directions. Photo- 
which the profile graphs have been prepared; graphs taken in eight different directions fram an elevated 


position on the ground will be acceptable in lieu of the 
(b) The predicted Grade A and Grade B contours from 12 above;] 2erial photographs if the area can be clearly shown. 


Cive date photographs were taken. 
(c) Scale of miles. 


asting 
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Broadcast Application TELEVISION BROADCAST ENGINEERING DATA Section V-C 

- Proposed location of transmitter 
Geographical coordinates (to be determined to nearest second) of 
the proposed TV antenna structure. 








City or town Street address 





North latitude 


QO 








How were coordinates | 
determined? 


16. Proposed location of main studio 
Other studios proposed 


City or town Street address 


7. State the minimm value of field strength in dbu, predicted in accordance with the method prescribed in the Camissicn's Rules, 
that will be provided over the entire city in which the min studio is located. 


18. (a) Does the proposed transmitter location camply with the minimum separation requirements of the 
Cammission's Rules? yes 0 





If any co-channel separations are proposed that are less than the applicable minimm separation requirement plus 20 miles, 
or if other channel separations are proposed that are less than the applicable minimm separations plus 10 miles, list 
such separations below. (Include existing stations, proposed stations and assignments; the location and geographical 
coordinates of each antenna; the distance to each fram the proposed transmitter location; and the method used in each 
instance to measure the distance.) If none, so state. 


I certify that I am the Technical Director, Chief Fngineer, or Consulting "ngineer of the radio station for which this appli- 
cation is submitted and that I have examined the foregoing statement of technical information and that it is true to the 

best of my knowledge and belief. (This signature may be omitted provided the engineer's original signed report of the data 
from which the information contained herein has been obtained is attached hereto.) 


fechnical Director, Chief Bngineer or Consulting Engineer 
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Broadcast COMMUNICATIONS COMMISSION ection V-G 


u 





ANTENNA AND SITE INFORMATION 
see instruction 8B 
Section T) 








Rurpose 







»f application (Check appropriate box) 








La 


a. New antema constnictim 







Gonsulting Engineer 










ce. features of surrounding terrain 





List any natural formations or existing man-made strictures (hills, 

trees, water tanks, towers, etc.) which, in the opinim of the appli- 
would tend to shield the antemna from aircraft and thereby mini- 
> the aeronautical hazard of the antenna. 


















Class of station Facilities requested 


1. Location of antema 


State County 



















Submit as Exhibit No. a chart on which is plotted the exact 
location of the antenna site, and also the relative location of 
the natural formations and/or the existing man-made structures 
listed above. Y 

The chart used shall be an Instrument Approach Chart (or the 
landing chart on reverse side thereof), or a Sectional Aeronauti- 
cal Chart, choice depending upon proximity of the antenna site to 
landing areas. 1/ In general, the Sectional Aeronautical Chart 
should be used only when the antenna site is more than 10 miles 
from a landing area or when an Instrument Approach Chart is un- 
obtainable. 1/ These charts may be purchased from the U. S. 
Coast and Geodetic Survey, Washington 25, D. C. 

_1/ Exception - Where the proposed anterma site is within the 
boundary of a landing area for which no Instrument Approach Chart 
is available, submit a self-made, large scale map showing antenna 
site, mmway(s) and existing man-made structures listed above. 


Exact antenna location (street address) (If outside city limits, 
give distance and direction from, and name of nearest town) 




















Geographic coordinates (to be determined to nearest second. 
For directional antenna give coordinates of center of array.) 
For single vertical radiator give tower location. 


North latitude 














West longitude 














eSignation, distance, ar yearing to center 
nearest established airway within 5 miles 















List all landing areas with‘n 10 miles of antenna site. Give distance and direction to the nearest boundary of each landing 
area from the antenna site. : a“ : 






Description of antenna system (If directional, give spacing and orientation of towers). 






Description of tower(s) 











Tubular (Pole) 


Tower (height figures should not include #1 4o #3 #6 
obstruction lighting 


Height of radiating elements ee ae 


ae aa 
= ae a Sas SoS 
Overall height above mean sea level 
If a canmbination of Standard, Fy, or TV operation is proposed on the same mlti-element array (either existing or proposed) sub- 
mit as Exhibit No. a horizontal plan for the proposed antenna system, giving heights of the elements above ground and showing 
their orientation and spacing in feet. Clearly indicate if any towers are existing. 
Submit as Exhibit No. a vertical plan sketch for the proposed total structure (including supporting building if any) giving 
heights above ground in feet for all significant features. Clearly indicate existing port ions, noting painting and lighting. 
Is the proposed antenna system designed so that obstruction lights may be G : 
installed and maintained at the uppermost point(s)? Yes () b— 
6. Is the proposed site the same or immediately 
adjoining the tranamitter-antenna site of other 
stations authorized by the Commission or speci- 
fied in another application pending before the Comission? 
If the answer is "Yes", give 


= 
letters - 










































Yes [[] wl) 

























Stgnature of Engineer predaring data 


F.C.C. - Washington, D. CG 6-30-52 











Fede 


Part 3—I 
Broadcast Application FEDERAL COMMUNICATIONS COMMISSION Section V-G (Antenna Subpart I 


ANTENNA AND SITE INFORMATION 
(see instruction B : 
Section I) Sco 
Oth 
Nu 
Since this Section is submitted to the Regional Airspace Subcommittee of the Air Coordinating Committee for clearance in connection with odstructions to air tele 
navigation, it is necessary that all the data called for be supplied. Previously amd separately filed data must not be Incorporated by reference. 


Soa : 
Address a. New antenna construction = on 
. Change in location C) 


sig) 

Consulting Engineer Ser 
List any natural formations or existing man-made stnictures (hills, Ref 
trees, water tanks, towers, etc.) which, in the opinim of the appli- tan 
Address cant, would tend to shield the antema from aircraft and thereby mini- Pro 
mize the aeronautical hazard of the anterma. Ma 

a 


Class of station Facilities requested Pov 
req 


1. Location of antema 


State County City or Town 91 Nor 
, stat 
622, Apy 


- - - a Submit as Exhibit No. a chart on which is plotted the exact 
Exact antenna location (street address) (If outside city limits, : , iaagg ; stat 
give distance and direction from, and n of a st tom) location of the antenna site, and also the relative “ocation of 


the natural’ formations and/or the existing man-made structures R 

listed above. 7 
The chart used shall be an Instrument Approach Chart ( Inst 
landing chart on reverse side thereof), or a Sectional Aeronauti- For 


landing areas. 1/ In general, the Sectional Aeronautical Chart per! 

Geographic coordinates (to be determined to nearest second. should be used only when the antenna site is more than 10 miles a 
For directional antenna give coordinates of center of array. from a landing area or when an Instrument Approach Chart is un- - 
for si maps aia Si ig Nae y-) obtainable. _1/ These charts may be purchased from the IJ. S. Nor 
ng gS = Coast and Geodetic Survey, Washington 25, PD. C. Ren 
North latitude West longitude _1/ Exception - Where the proposed anterma site is within the Ten 
boundary of a landing area for which no Instrument Approach Chart tion 

is available, submit a self-made Lice 

rwe S) and exis ing A AB a ficat 

esignation, distance, and bearing to center Ass 
nearest established airway within 5 miles cont 
Use 

4. List all landing areas with‘n 10 miles of antenna site. Give distance and direction to the nearest boundary of each landing site. 
area from the antenna site. ; a ’ Mul 
landing Area Distance Direct ion Alte 


= eee: Se < L8 UN ee Bes pe sr bce ee SEATS eee Pais PL ER Re EEE ET = 

Nat 
_, See PT Ee ae Rh Oe ee ee ae ; ee Pri elt De En eres sata 
i ct ite tan i it SR ee ee ee crane Be CAR ah ase ao Ee eI EE Adn 


= autl 













































Tim 
Stat 
Mec 
3.654 Spo 
noul 
3.655 Reb 
3.656 Lott 
Tower (height figures should not include __ prog 

obstruction lighting ,' 3.657 Bro: 


Height of radiating elements § 3.658 = 
Overall height above ground 53.659 Spe 
Overall height above mean sea level cont 


If a combination of Standard, Fy, or TV operation is proposed on the same multi-element array (either existing or proposed) sub- pe 
mit as Exhibit No. a horizontal plan for the proposed antenna system, giving heights of the elements above ground and showing 3.660 Stat 
their orientation ami spacing in feet. Clearly indicate if any towers are existi 3.661 Ope 
Submit as Exhibit No. a vertical plan sketch for the proposed total structure (including supporting building if any) giving 83.669 Insp 
heights above ground in feet for all significant features. Clearly indicate existing portions, noting painting and light ing. 


and 
Is the proposed antenna system designed so that obstruction lights may be : nn. men 
installed and maintained at the uppermost point(s)? Yes (_} *O 7 Log: 


6. Is the proposed site the same or inmediately 3.685, yee 
adjoining the tranamitter-antenna site of other 1686 Exp 
stations authorized by the Commission or speci- ’ 9607 De 
fied in another application pending before the Onmmission? ¥es (J No) $5567 Dise 


* 
Call File Signatur Engineer predaring dat 2081 Defi 

F.C.C. - Washineton, D. C. 3.693 se 
es 1el 
3.684 Preg 


3.685 Trar 
ante 


BROAD ¢ 
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APPENDIX D 
Table of Contents 


Federal Communications 


Commission 


Part 3—Radio Broadcast Services 


Subpart E—Rules Governing Tele- 
“vision Broadcasting Stations 


> Section 


> 3.601 
3,602 
) 3,603 


3,606 
3.607 
3.608 
3.609 


3.610 
3.611 


3.612 


3.613 
3.614 


3.621 
3.622 


3,623 
3,624 
3.625 
3.626 

3.627 


3,628 
3,629 
3,630 
3.631 
1 3.682 


3,633 
3.634 
3,635 
3.636 
3.637 
3.638 
3,639 


3.640 


3 


3,65 
» 3.652 
»3.653 
3.654 


~~ 


13.655 
3.656 


93.657 


3.658 
3.659 


3.660 
3.661 
$3.62 


3.663 
3.664 
3.665 
3.666 
$3.67 


3.681 
3.682 


3.683 
3.684 
3.685 











-astitf ROADCASTING e 


Heading 
General 
Scope of rules. 

Other pertinent rules. 
Numerical designation 
television channels. 


of 


Channel Utilization 
Table of Assignments. 
Availability of channels. 
International agreements. 
Changes in Table of As- 
signments. 

Separations. 
Reference points and dis- 
tance computations. 
Protection from _interfer- 
ence. 

Main studio location. 

Power and antenna height 
requirements. 


Applications and 


Authorizations 
Noncommercial educational 
stations. 

Application for television 
stations. 
Full disclosures. 


Repetitious applications. 
Installation of apparatus. 
Period of construction. 
Forfeiture of construction 
permits; extension of time. 
Equipment tests. 

Program tests. 

Normal license period. 
Renewal of license. 
Temporary extension of sta- 
tion licenses, 

License, simultaneous modi- 
fication and renewal. 
Assignment or transfer of 
control. 


Use of common antenna 
site. ; 
Multiple ownership. 


Alternate main transmitters. 
Auxiliary transmitter. 
Changes in equipment and 
antenna system. 
Administrative changes 
authorizations. 


in 


General Operating 
Requirements 

Time of operation. 
Station identification. 
Mechanical reproductions. 
Sponsored programs, ‘ an- 
nouncement. 
Rebroadcast. 
Lotteries and give - away 
programs. 
Broadcasts by candidates for 
public office. 
Affiliation agreements. 
Special rules relating to 
contracts providing for res- 
ervation of time upon sale 
of a station. 
Station license, posting of. 
Operator requirements. 
Inspection of tower lights 
and associated control equip- 
ment. 
Logs, maintenance of. 
Logs, retention of, etc. 
Station inspection. 
Experimental operation. 
Discontinuance of operation. 


Technical Standards 
Definitions. 
Transmission standards and 
changes. 
Field intensity contours, 
Prediction of coverage. 
Transmitter location 
antenna system. 


and 





3.686 Measurements for rule mak- 
ing purposes and upon re- 
quest of the Commission. 
Transmitters and associated 
equipment. 

3.688 Indicating instruments. 
3.689 Operating power. 


Appendix A—Maps of Zones I and 
I 


3.687 


II. 
Appendix B—Tables for Distance | 


Computations. 


Appendix C—Engineering Charts. | 


Cross-Reference to Recodification 


Subpart E of Part 3 


Old New 
Number Number 
3.601 Revised. 3,603 
3.602 Deleted 
3.603 (a) and (b) 
Revised. 3,607, 3,614 
3.603 (c) Revised. 3613 
3.604 (a) and (b) | 
Revised. 3.607, 3.614 
3.604 (c) Revised. 3.613 
3.605 (a) and (b) 
Revised. 3.607, 3.614 
3.605 (c) Revised. 3.613 
3.606 (a) Revised. 3.606, 3.609 
3.606 (b) Revised. 3.610 
3.606 (c) Revised. 3.622 
3.611 Revised. 3.622 
3.612 3.623 
3.613 3.625 
3.614 3.626 
3.615 3.627 
3.616 Revised. 3.628 
3.617 3.629 
3.618 3.630 
3.619 3.633 
3.620 3.361 
3.621 3.632 
3.622 3.624 
3.623 3.634 
3.631 3.658 (a) 
3.632 3.658 (b) 
3.633 3.658 (c) 
3.634 3.658 (d) 
3.635 3.658 (e) 
3.636 3.658 (f) 
3.637 3.658 (g) 
3.638 3.658 (h) 
3.639 3.635 
3.640 Revised. 3.636 
3.641 3.659 
3.651 Deleted. See 3.689 
3.652 Revised. 3.687 (c) 
3.653 (a) Revised. 3.687 


(b) (7) and (a) (7) 
3.653 (b) and (c) 
Revised. 3.687 (c) 


3.654 Deleted. See 3.681 et 
seq. 

3.655 3.638 

3.656 3.637 

3.657 3.639 

3.658 3.688 (a) and (f) 

3.661 Revised. 3.651 

3.662 3.666 

3.663 3.665 

3.664 3.660 

3.665 3.661 

3.666 Deleted. See 3.689 

3.667 3.687 (b) (7) 

3.668 Revised. 3.687 
(c) (1) 

3.669 3.662 (Revised as 
per Section 17.29) 

3.670 3.667 

3.681 Revised. 3.663 (Re- 
vised also as per 
Section 17.30) 

3.682 3.664 (a) 

3.683 3.664 (b) 

3.684 3.664 (c) 

3.685 3.664 (d) 

3.686 3.664 (e) 

3.687 3.652 

3.688 3.653 

3.689 3.654 

3.690 3.657 

3.691 3.655 

3.692 3.656 


Telecasting 





Cross-Reference to Recodification of 


Old Sections 
. Definitions 
2. Transmission Standards and 
changes or modifications thereof 
. Engineering Standards of Allo- 
cation 
3A. 
| 3B. 


3C. 


Co 





first paragraph 

second paragraph 
third paragraph 

| fourth paragraph 

fifth paragraph 

| . Topographical Data 

| . Interference Standards 


Sor 


~ 


. Field Intensity Measurements in 
Allocation 

first to fifth paragraphs, inclu- 
sive 

sixth and seventh paragraphs 
eighth paragraph 

ninth paragraph 

. Transmitter Location 


. first paragraph 
second paragraph 
. Antenna Systems 





. and 8F. 

9. Transmitters 
Equipment 

. Visual Transmitter Design 

. Aural Transmitter Design 

. Design Applicable to Both Vis- 

ual and Aural Transmitters 

. Construction 

. Wiring and Shielding 

. Installation 

. Spare Tubes 

. Operation 

. Studio Equipment 

. Indicating Instruments 

. first paragraph 
second paragraph 

10B. 

10C. 

10D. 

10E. 
i 


11A. 
11B. 
12. 


and Associated 


Operating Power — Determina- 
tion and Maintenance 
Determination 
Maintenance 
Auxiliary Transmitters 

Old Appendices 
I. Television Synchronizing Wave- 


form 
II. Idealized Picture Transmission 
Amplitude Characteristic 
III. Assumed Ideal Detector Output 
IV. 
IV. 
IV. 
IV. 


ee 
VI. 


Figure 1. Ground Wave Signal 
Range, 46 Mc. 

Figure 2. Ground Wave Signal 
Range, 63 Mc. 

Figure 3. Ground Wave Signal 
Range, 82 Mc. 

Figure 4, Ground Wave Signal 
Range, 195 Mc. 

(Not in Standards) 

Standard Pre-Emphasis Curve 


Subpart E — Rules Governing 
Television Broadcast Stations. 


General 


3.601. Scope of rules. This Sub- 
part contains the rules and regula- 
tions (including engineering stand- 
ards) governing television broad- 
cast stations, including non-com- 
mercial educational television 
broadeast stations, in the United 
States, its Territories and Posses- 
sions. 

3.602. Other pertinent rules. 
Other pertinent provisions of the 
Commission’s rules and _ regula- 
tions relating to the television 
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Standards of Good Engineering 


Practice Concerning Television Broadcast Stations 


New Number (of Rules) 
Revised. 3.681 
Revised. 3.682 


Deleted. 
Revised. 
(a) 

Revised. 
Revised. 
Revised. 
Revised. 
Deleted. 
3.684 (g) 
Revised. 3.610 and 3.612 


3.683, 3.684 (a), 3.685 


3.684 (d) 
3.684 (c) and (d) 
3.684 (c) and (e) 
3.684 (f) 


Revised. 3.686 (a) to (e), incl. 


Deleted. 
Revised. 3.686 (f) 
Revised. 3.686 (g) 


Revised. 3.685 (b) 
Revised. 3.685 (b) 
3.685 (c) 
3.685 (d) 
Revised. 3.685 (i) 


3.685 (b) 
Revised. 3.685 (f) 
3.685 (g) 
Revised. 3.685 (h) 
Revised. 3.685 (i) 


3.687 (a) 

3.687 (b) 

Revised. 3.687 (c), 3.687 (a) (7) 
and 3.687 (b) (7) 

3.687 (d) 

3.687 (e) 

3.687 (g) 

3.687 (h) 

3.687 (i) 

3.687 (j) 


3.688 (a) 
3.688 (b) 
Revised. 3.688 (f) 
3.688 (c) 
3.688 (d) 
3.688 (e) 


Revised. 3.689 (a) 
3.689 (b) 
3.687 (f) 
New Appendices (to Rules) 
Appendix C, Figure 4 


Appendix -C, Figure 3 


Appendix C, Figure 7 
Deleted. 


Revised. Appendix C, Figure 5 
Revised. Appendix C, Figure 


or 


Revised. Appendix C, Figure 6 


Appendix C, Figure 8 


* 
broadeast service are included in 
the following Parts: 

Part 1 — Rules Relating to 


Practice and Procedure 
Part 2—Rules Governing Fre- 
quency Allocation and 
Radio Treaty Matters; 
General Rules and Regu- 


lations 

Part 4 — Experimental and 
Auxiliary Broadcast 
Services 

Part 17—Rules Concerning the 
Construction, Marking, 
and Lighting of An- 
tenna Structures 
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3.603. Numerical designation of 
television channels. 


Channel Frequency band 


No. (Megacycles) 

2 54-60 

5 60-66 
4 66-72 
5 76-82 
6 82-88 
7 174-180 
8 180-186 
9 186-192 
10 192-198 
11 198-204 
12 204-210 
3 210-216 
14 470-476 
15 476-482 
16 482-488 
17 488-494 
18 494-500 


LLL 


CHANNEL UTILIZATION 

3.606. Table of Assignments. 
(a) The following Table of As- 
signments contains the channels 
assigned to the listed communities 


in the United States, its Terri- 
tories, and Possessions. Channels 


designated with an asterisk are 
assigned for use by non-commer- 
cial educational broadcast stations 
only. A station on a channel iden- 
tified by a plus or minus mark is 
required to operate with its car- 
rier frequencies offset 10 ke above 
or below, respectively, the normal 
carrier frequencies.’ 





1These identifications are now being 
prepared and will be included in the 
Table as soon as it is practicable to 
do so. New television stations author- 
ized to operate subsequent to the issu- 
ance of these Rules will be required 
to operate with their carrier frequen- 
cies offset where it is so specified in 
the Table. Offset carrier frequencies 
of existing television broadcast sta- 
tions operating on channels so affected 
will be listed in all construction per- 
mits, licenses, or renewal of licenses, 
upon issuance thereof. Permittees and 
licensees who wish to so operate 
prior to the time offset carrier fre- 
quencies are specified in their author- 
izations may request authority for 
such operation by filing informal re- 
quests therefor. 


ALABAMA Channel No. 


Andalusi oon Oe 
Anniston 37 
Auburn #56 
Bessemer ian ee 
Birmingham 6, *10, 13, 42, 48 
Brewton ; | 
Clanton ; 14 
Cullman 60 
Decatur 23 
Demopolis ; 18 
Dothan 9, 19 
Enterprise 40 
Eufaula ‘ 53 44 
Florence a 
Fort Payne ; 19 
Gadsden ‘ : 15, 21 
Greenville 49 
Guntersville ; . 40 
Huntsville 31 
Jasper 17 
Mobile 5, 8, *42, 48 


Montgomery 12, 20, *26, 32 
Opelika 22 
Selma . 58 
Sheffield - 47 
Sylacauga : 24 
Talladega . : . 64 
Thomasville : - ae 
Troy 38 
Tuscaloosa 45, 51 
Tuskegee 16 
University *7 
ARIZONA 
Ajo . 14 
Bisbee . 
Casa Grande F 18 
Clifton . & 
Coolidge 30 
Douglas 3 
Eloy ; 24 
Flagstaff 9, 13 
Globe : ‘ 34 
Holbrook 14 
Kingman 6 
Mesa : 12 
Miami 28 
Morenci ; 31 
Nogales ; 17 
Phoenix. 3, 5, #8, 10 
Prescott ‘ . a 
Safford _ . reheta aioe | 
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19 500-506 
20 506-512 
21 512-518 
22 518-524 
23 524-530 
24 530-536 
25 536-542 
26 542-548 
27 548-554 
28 554-560 
29 560-566 
30 566-572 
31 572-578 
32 578-584 
33 584-590 
34 590-596 
35 596-602 
36 602-608 
37 608-614 
38 614-620 
39 620-626 
40 626-632 


41 632-638 
42 638-644 
43 644-650 
44 650-656 
45 656-662 
46 662-668 
47 668-674 
48 674-680 
49 680-686 
50 686-692 
51 692-698 
52 698-704 
53 704-710 
54 710-716 
55 716-722 
56 722-728 
57 728-734 
58 734-740 
59 740-746 
60 746-752 
61 752-758 
62 758-764 
63 764-770 


Table of Assignments 


Channel No. 


Tucson 4, *6, 9, 13 
Williams 25 
Winslow 16 
Yuma preter Sd 11, 13 
ARKANSAS 
Arkadelphia ons 34 
Batesville 30 
Benton 40 
Blytheville 64, 74 
Camden ian ae 
Conway 49 
El Dorado é 10, 26 
Fayetteville *13, 41 
Forrest City 22 
Fort Smith 5, *16, 22 
Harrison 24 
Helena . 4 
Hope ek actaiok ab 15 
Hot Springs .. ee 9, 52 
Jonesboro... ere 8, 39 
Little Rock *2, 4, 11, 17, 23 
Magnolia : . 28 
Edge so 4:0 nin'eemainu ens . 46 
RN, eo suse acme aeeren-s . 4 
ES 2 vie: dugcuasdiae eG . 28 
CO eee 44 
EE ova cehaca ck cans doa nanan’ 7, 36 
Russellville ....... 19 
Searcy 33 
Springdale 35 
Stuttgart Ae ee ay 14 
CALIFORNIA 
Alturas : . ee 
Bakersfield 10, 29 
Brawley . 
Chico 12 
0 Ere rr eee . 52 
Delano . 33 
El Centro Hixon 16 
Eureka 3, 13 
Fresno 12, *18, 24, 47, 53 
Hanford . oh 21 
Los Angeles 2, 4, 5, 7, 9, 11, 13, 22, #28, 34 
Madera ; 30 
Go's 6 5 hic 34 
Modesto 14 
Monterey (see Salinas) 
Napa . 62 
Oakland (see San Francisco) 
Oxnard ; ; : ie .- 
Petaluma 56 
Port Chicago 15 
Red Bluff . 16 
Redding 7 
Riverside 40, 46 
Sacramento ; 3, *6, 10, 40, 46 
Salinas-Monterey . Tee 8, 28 
San Bernardino 18, *24, 30 
San Buenaventura : 38 
San Diego 8, 10, *15, 21, 27, 33, 39 
San Francisco- 

Oakland 2, 4, 5, 7, #9, 20, 26, 32, 38, 44 
San Jose ; ' 11, 48, *54, 60 
San Luis Obispo .. bg 6 
Santa Barbara 3, 20, 26 
Santa Cruz a 
Santa Maria . 44 
Santa Paula . 16 
Santa Rosa ; j 50 
Stockton 13, 36, *42 
Tulare 27 
Ukiah 18 
Visalia 43, 49 
Watsonville 22 
Yreka City . 
Yuba City fa aa can . & 

COLORADO 
Alamosa 19 
Boulder *12, 22 
Canon City ; 36 
Colorado Springs 1, B, Si, ee 
Craig . 19 
Delta 24 
Denver 2, 4, *6, 7, 9, 20, 26 
Durango : : a oe 
Fort Collins 44 
Fort Morgan . 15 
Grand Junction ‘ 5, 21 
TS. Cia ppb bs cd eerbaddeeenaee 50 
La Junta . 24 
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Channel No. 





64 770-776 shelbyville 
65 776-789 south Bend 
- FOO # Tell City 
66 (82-7 88 Terre Haute 
67 788-794 —— 
68 794-800 ; Washington 
69 800-806 
70 806-812. Algona 
71 812-818 ff Afantic 
72 818-824 | Boone 
73 824-839 ff Barlinston 
74 830-836 Cedar Rapic 
75 836-842 i Center city 
76 842-848 Cherokee 
ame a Clinton 
be 848-854 Creston 
78 854-860 Davenport-I 
a . Moline, I 
79 860-866 Decorah 
80 866-872 Des Moines 
Mi ue 
81 872-878 Deperville 
82 878-884 rairield ‘ 
‘ on Fort Dodg 
3 884-890 Fort Madiso 
' Grinnell 
K Iowa City 
Channel No, Keokuk 
Swainsboro % Knoxville 
Thomasville 6% Marshalltow 
Tifton >| Mason City 
Toccoa Muscatine 
Valdosta y Newton 
Vidalia » Oelwein 
Waycross If — 
Ottumwa 
IDAHO Red Oak 
Blackfoot ; 2% Shenandoah 
Boise ce *4, 7,9 Sioux City 
EA 5 Nida s's:6:tex Sanh es : 1 > Spencer 
Caldwell Caathineelentd 2 Storm Lake 
Couer d’Alene 2 Waterloo 
Emmett % Webster Cit 
Gooding 2% 
Idaho Falls 3,4 
Jerome haps 
i Abilene 
Kellogg : i 
Lewiston ; —e - 
Moscow *5” Chanute 
Nampa 6, 2 Coffeyville 
Payette Colby 
Pocatello 6, Concordia 
Preston 4 Dodee City 
ree % El Dorado 
Rupert . ++ seses Ml DRmporia 
Sandpoint . ! > Fort Scott 
Twin Falls ll, 8 Garden City 
Wallace % Goodland — 
Weiser eee eeee 4t Great Bend 
ILLINOIS Hays 
Alton is peeinnen 
Aurora i Independenc 
Belleville u lola “ 
Bloomington i Junction Cit 
Cairo = 
Carbondale 34, 4197 
Centralia 28 oe 
Champaign-Urbana .. 3, #12, 21, 21,9) Uberal 
Chicago 2, 5, 7, 9, #11, 20, 26, 32, 38,4 ohattan 
Danville Act Bs = 
Decatur 1, Bhouthe 
De Kalb Mottaw: 
Dixon ip _ 
Elgin BEpiticne, 
Freeport 3 DP ratt urg 
Galesburg 4 Isalin 
Harrisburg 2 Propek 
Jacksonville 2 iWellinet 
Joliet Wichita - 
Kankakee Kt Winfela 
Kewanee C) 
La Salle 3 
Lincoln 3 
Macomb 61 (Ashland 
Marion # Bowling Gre 
Mattoon % Camvbellsvil 


Corbin 


Lamar 18 
Leadville 14 
Longmont 32 
Loveland 38 
Montrose 10, 18 
Pueblo 3, 5, *8, 28, 34 
Salida : 5 . & 
Sterling 25 
Trinidad 21 
Walsenburg : 30 
CONNECTICUT 

Bridgeport . 43, 49, #71 
Hartford 3, 18, *24 
Meriden 65 
New Britain es 30 
New Haven 8, 59 
New London 26, 81 
Norwalk (see Stamford) 

Norwich 57, *63 
Stamford-Norwalk . . B 
Waterbury Ser cis Ss Aubin . 8 

DELAWARE 
Dover “— : . = 40 
Wilmington 12, 53, *59 
DISTRICT OF COLUMBIA 
Washington ». 5, 7, 9, *20, #26 
FLORIDA 

Belle Glade . 
Bradenton 28 
Clearwater . . B 
Daytona Beach 2 
De Land 44 
Fort Lauderdale 17, 23 
Fort Myers 11 
Fort Pierce : 19 
Gainesville .. ea *5, 20 
Jacksonville . 4, *7, 12, 30, 36 
Key West : 4 14, 20 
Lake City 33 
Lakeland 16, 22 
Lake Wales 14 
Leesburg SDR CRA eae 26 
Marianna are 17 
Miami *2, 4, 7, 10, 27, 33 
Ocala ne ‘ ; 15 
Orlando 6, 9, 18, *24 
Palatka ; 17 
Panama City 7, *30, 36 
Pensacola 3, 15, *21, 46 
Quincy RE. pas ae 
St. Augustine By 25 
St. Petersburg (see Tampa) 

Sanford 35 
Sarasota 34 
Tallahassee *11, 24, 51 


Tampa-St. Petersburg 
West Palm Beach 


*3, 8, 13, 38 
5, 12, *15, 21 


Moline (see Davenport, Iowa) 





GEORGIA 
Albany 10, 25 
Americus 31 
Athens *8, 60 
Atlanta 2, 5, 11, *30, 36 
Augusta e 6, 12 
Bainbridge 35 
Brunswick 28, 34 
Cairo 45 
Carrollton 33 
Cartersville 63 
Cedartown , 53 
Columbus 4, 28, *34 
Cordele ; . 43 
Dalton 25 
Douglas . 32 
Dublin 15 
Elberton 16 
Fitzgerald 23 
Fort Valley . 18 
Gainesville 52 
Eat No lg os Sala. ark eceslyard bay OS . 39 
La Grange 50 
Macon 13, *41, 47 
Marietta 57 
Milledgeville . $1 
Moultrie . 48 
Newnan 61 
Rome 9, 59 
Savannah 3, *9, 11 
Statesboro coe a 
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Mt. Vernon : 8 Denville 
Olney i is Ik Flizabethtow 
Pekin 8 Frankfort 
Peoria 8, 19, #37, 0 9Glascow 
Quincy Pe 10, 1 WHarlan 
Rockford 13, 39, “i @Hazard 
Rock Island (see Davenport, Iowa) opkinsville 
Springfield 2, 20, *%aLexington 
Streator 6 Bouisville 
Urbana (see Champaign) adisonville 
Vandalia “Mayfield 
Waukegan 2 Maysville 
INDIANA lddlesboroy 
Anderson a I — 
Angola Be gasboro 
Bedford SPienn 
Bloomington 4, *30, ¥ inceton 
Columbus “Richmond 
Connersville WBomerset 
Elkhart ; 2 Winchest 
Evansville 7, 50, #56, &8 sal 
Fort Wayne 21, #27, 3 
Gary 50, 
Hammond # Abbeville 
Indianapolis 6, 8, 13, #20, 26, HAlexandria 
Jasper WBastrop 
Kokomo Baton Rouge 
Lafayette #47, S Bogalusa 
Lebanon iiFrowley 
Longansport se Ridder 
Madison mae unice 
Marion SP ranklin 
Michigan City  &Pammond 
Muncie : 49, 55, 1 
ere rrr "BROAD < 























Channel No. 
; 58 
Ibyville . ‘ : 
shetn’ Bend ; 


south 34, *40, = 
~ a 
city ” 
Tel Haute 10, #57, 63 
yincennes 60 
washington 
IOWA 
} Algona cs 
Ames ” 45 
Atlantic 19 
i moone ‘ 
Burlington 32, z 
0 
5 Carar Rapids 2, 9, 20, #26 
) centerville . 4 
) charles City “44 
» cherokee oe 64 
Clinton "43 
Creston 


venport-Rock Island & 
Dayoline, Illinois 4, 6, *30, 36, 42 




















) 
44 
) Decorah = 
) Des Moines 8, *11, 13, a = 
Dubuque, walt ~ 
Esthervi hd 
l Fairfield = 
Fort Dodge > 
) Fort Madison 4 
) Grinnell 
" Jowa City *12, + 
el No, oe 33 
Knoxvi 3 
ca Marshalltown 49 
’ 1, Mason City 3, = 
¥ Muscatine 4 
Newton as 
: Oelwein 4 
If Oskaloosa 4 
ord Oak 32 
n Shenandoah 20 
*4,7,9 Sioux City 4, 9, *30, 36 
_ Spencer ’ 42 
» Storm Lake -. ans 
Waterloo 7, 16, 22 
% Webster City 27 
3 : KANSAS 
Ii Abilene : 31 
a Arkansas City 49 
_ Atchison 
*3 Chanute 50 
6, 2 Coffeyville 33 
K Colby 22 
6, 1 Concordia 47 
. Dodge — 6, = 
| \El Dorado : 5 
2 > Fmporia 39 
! Fort Scott 27 
ll, B Garden City 9, 11 
% > Goodland 31 
4b Great Bend 2, 28 
Hays 7, 20 
4 Hutchinson 12, 18 
Independence 20 
lola 44 
1 Junction City za 
Larned 5 
aa Lawrence *11, 17 
32, 3 eaeeawerth se 
som sy mLiberal 
A, oo MePherson 26 
“ ef ‘Manhattan : *8, 23 
1.2 Newton 14 
"¢ Olathe 52 
» Ottawa 21 
{' ‘Parsons 46 
% — 7, 38 
ePra ‘36 
» »salina 34 
yj Topeka 13, 42, *48 
“ Wellington 24 
i Wichita 3, 10, 16, *22 
rh Winfield 43 
- KENTUCKY 
61 [Ashland 59 
# Bowling Green 13, 17 
4 Camvbellsville 40 
Corbin 16 
3 Danville 35 
; 7 Flizabethtown 23 
43 
19, #37, 28 
0, 36 
13, 39, 8 19 
pwa) 20 
2, 20, 7, 33 
. 3, 11, *15, 21, 41, 51 
26 
- . 49 
24 
iddlesborough 57, 63 
al > 33 
i 14 
3% 6, a 
*30, 3 
‘5 £ 45 
3 60 
bv 22 
50, *56, & 37 
a, LOUISIANA * 
bbeville 42 
#20, 26, § Alexandria 5. 62 
tBaton - 53 
‘ ouge 9 * 
#47, #Boralusa 5 4 
Towley 21 
ye Ridder 14 
unice 64 
ranklin 46 
s ut] mond 51 
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Channel No. 





Houma 30 
Jackson 18 
Jennings 48 
Lafayette 38, 67 
Lake Charles 7, *19, 25 
Minden 30 
Monroe 8, 43 
Morgan City 36 
Natchitoches 17 
New Iberia 15 
New Orleans *2, 4, 6, 20, 26, 32, 61 
Oakdale 54 
Opelousas 58 
Ruston 20 
Shreveport 3, 12 
Thibodaux 24 
Winnfield 22 
MAINE 
Auburn 23 
Augusta 10, 29 
Bangor 2, 5, *16 
Bar Harbor 22 
Bath 65 
Belfast 41 
Biddeford 59 
Calais 7, 20 
Dover-Foxcroft 18 
Fort Kent 17 
Houlton 24 
Lewiston 8,17 
Millinocket 14 
Orono *12 
Portland 6, 13, *47, 53 
Presque Isle 8, 19 
Rockland 25 
Rumford 55 
Van Buren 15 
Waterville 35 
MARYLAND 
Annapolis : 14 
Baltimore 2, 11, 13, 18, #24, 30 
Cambridge 22 
Cumberland 17 
Frederick 62 
Hagerstown 52 
Salisbury 16 
MASSACHUSETTS 
Barnstable 52 
Boston *2, 4, 5, 7, 44, 50, 56 
Brockton 62 
Fall River 40, 46 
Greenfield 42 
Holyoke (see Springfield) 
Lawrence 38 
Lowell 32 
New Bedford 28, 34 
North Adams 15 
Northampton 36 
Pittsfield 64 
Springfield-Holyoke 55, 61 
Worcester 14, 20 
MICHIGAN 
Alma 41 
Alpena 9, 30 
Ann Arbor 20, *26 
Bad Axe 46 
Battle Creek 58, 64 
Bay City 5, 63, *73 
Benton Harbor 42 
Big Rapids 39 
Cadillac 13, 45 
Calumet 13 
Cheboygan , 4, 36 
Coldwater 24 
Detroit 2, 4, 7, 50, *56, 62 
East Lansing 60 
East Tawas 25 
Escanaba 3 
Flint 12, 16, *22, 28 
Gladstone 40 
Grand Rapids 8, *17, 23 
Hancock 10 
Houghton 19 
Iron Mountain o, Ze 
Iron River 12 
Ironwood 31 
Jackson 48 
Kalamazoo 3, 
Lansing 6, 54 
Ludington 18 
Manistee 15 
Manistique 14 
Marquette S, 17 
Midland 19 
Mount Pleasant 47 
Muskegon 29, 35 
Petoskey 31 
Pontiac qv 
Port Huron 34 
Rogers City 24 
Saginaw 51, 57 
Sault Ste. Marie 8, 10, 28, *34 
Traverse City 7, 20, *26 
West Branch 21 
MINNESOTA 
Albert Lea 57 
Alexandria 36 
Austin 6, 51 
Bemidji 24 
Brainerd 12 
Cloquet 44 
Crookston 21 
Detroit Lakes . 18 
Duluth-Superior, Wis. 3, 6, *8, 32, 38 
Ely 16 
Fairmont 40 
Faribault 20 
Fergus Falls . 16 
Grand Rapids 20 
Hastings 29 


Telecasting 


Channel No. 


Hibbing 10 
International Falls 11 
Little Falls 14 
Mankato 15 
Marshall 22 
Minneapolis-St. Paul *2, 4, 5, 9, 11, 17, 23 
Montevideo 19 
New Ulm 43 
Northfield 26 
Owatonna 45 
Red Wing 63 
Rochester 10, 55 
St. Cloud 7, 33 
St. Paul (see Minneapolis) 
Stillwater 39 
Thief River Falls 15 
Virginia 26 
Wadena 27 
Willmar 31 
Winona 61 
Worthington 32 
MISSISSIPPI 
Biloxi 13, *44, 50 
Brookhaven 37 
Canton 16 
Clarksdale 6, 32 
Columbia 35 
Columbus 28 
Corinth 29 
Greenville Zi, Be 
Greenwood 24 
Grenada 15 
Gulfport 56 
Hattiesburg 9,17 
Jackson 12, *19, 25, 47 
Kosciusko 52 
Laurel 33 
Louisville 46 
McComb 31 
Meridian 11, 30, *36 
Natchez 29 
Pascagoula 22 
Picayune 14 
Starkville 34 
State College *2 
Tupelo 38 
University *20 
Vicksburg 41 
West Point 8, 56 
Yazoo City 49 
MISSOURI 
Cape Girardeau 12, 18 
Carthage 56 
Caruthersville 27 
Chillicothe 14 
Clinton 49 
Columbia 8, 16, <2 
Farmington 52 
Festus 14 
Fulton 24 
Hannibal Oe 
Jefferson City 13, 33 
Joplin 12, 30 
Kansas City 4, 5, 9, *19, 25, 65 
Kennett 21 
Kirksville 3, 18 
Lebanon ” 23 
Marshall 40 
Maryville F 26 
Mexico 45 
Moberly 35 
Monett 14 
Nevada 18 
Poplar Bluff 15 
Rolla 31 
St. Joseph 2, 30, *36 
St. Louis 4, 5, *9, 11, 30, 36, 42 
Sedalia 6, 28 
Sikeston 37 
Springfield 3, 10, *26, 32 
West Plains 20 
MONTANA 
Anaconda 2 
Billings 2, 8, *11 
Bozeman *9, 22 
Butte 4, 6, *7, 15 
Cut Bank 20 
Deer Lodge 25 
Dillon 20 
Glasgow 16 
Glendive 18 
Great Falls 3, 5, *23 
Hamilton 17 
Hardin 4d 
Havre 9, 11 
Helena 10, 12 
Kalispell 8 
Laurel 14 
Lewistown 13 
Livingston 16 
Miles City 3, *6, 10 
Missoula *11, 13, 21 
Polson 18 
Red Lodge 18 
Shelby 14 
Sidney 14 
Whitefish 16 
Wolf Point 20 
NEBRASKA 
Alliance 13, 21 
Beatrice 40 
Broken Bow 14 
Columbus 49 
Fairbury 35 
Falls City 38 
Fremont 52 
Grand Island 11, 21 
Hastings 5, 27 
Kearney 13, 19 
Lexington 


23 
Lincoln 10, 12, *18, 24 
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McCook 8, 17 
Nebraska City 50 
Norfolk 33 
North Platte 2,4 
Omaha 3, 6, 7, *16, 22, 28 
Scottsbluff 10, 16 
York 15 
NEVADA 
Boulder City q 
Carlin 14 
Carson City 7 
Elko 10 
Ely 3, 6 
Fallon 29 
Goldfield 5 
Hawthorne 31 
Henderson 2 
Las Vegas 8, *10, 13 
Lovelock 18 
McGill 8 
Reno 4, 8, *21, 27 
Tonopah 9 
Winnemucca 7 
Yerington 33 
NEW HAMPSHIRE 
Berlin 26 
Claremont 37 
Concord 27 
Durham *11 
Hanover *21 
Keene 45 
Laconia 43 
Littleton 24 
Manchester 9, 48 
Nashua 54 
Portsmouth 19 
Rochester 51 
NEW JERSEY 
Andover *69 


Asbury Park 
Atlantic City 


Bridgeton 

Camden *80 
Freehold *74 
Hammonton *70 
Montclair *77 
Newark 13 
New Brunswick *19, 47 
Paterson 37 
Trenton 41 
Wildwood 48 

NEW MEXICO 

Alamagordo 17 
Albuquerque 4, *5, 7, 13 
Artesia 21 
Atrisco-Five Points 18 
Belen 24 
Carlsbad 6, 23 
Clayton 27 
Clovis 12, 35 
Deming 14 
Farmington 17 
Gallup 3, *8, 10 
Hobbs 46 
Hot Springs 19 
Las Cruces 22 
Las Vegas 14 
Lordsburg 23 
Los Alamos 20 
Lovington 27 
Portales 22 
Raton 46, *52 
Roswell *3, 8, 10 
Santa Fe 2, *9, 11 
Silver City *10, 12 
Socorro 15 
Tucumcari 25 


NEW YORK 
Albany-Schenectady-Troy _ 6, 
Amsterdam 
Auburn 
Batavia 
Binghamton 
Buffalo (also see 

Buffalo-Niagara Falls) 
Buffalo-Niagara Falls 
Cortland 
Dunkirk 
Elmira 
Glens Falls 
Gloversville 
Hornell 
Ithaca 
Jamestown 
Kingston 
Malone 
Meassena 
Middletown 
New York 
Niagara Falls (see Buffalo- 

Niagara Falls) 
Ogdensburg 
Olean 
Oneonta 
Oswego 
Plattsburg 
Poughkeepsie 
Rochester 
Rome (see Utica) 
Saranac Lake 
Schenectady (also see Albany 
Syracuse 
Troy (see Albany) 
Utica-Rome 
Watertown 


5, 10, 


NORTH CAROLINA 
Ahoskie 
Albemarle 
Asheville 
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12, 40, *46 


17, *23 
2, 4, 7, 59 


18, 24 


2, 4, 5, 7, 9, 11, #25, 31 


15, *21, 27 


) 5 
3, 8, *43 


13, 19, *25 
48 


53 
20 
13, *56, 62 
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Channel No. 
Burlington . 63 
Chapel Hill *4 
Charlotte 3, 9, 36, #42 
Durham 11, *40, 46 
Elizabeth City 31 
Fayetteville 18 
Gastonia . 48 
Goldsboro 34 
Greensboro 2, #51, 57 
Greenville 9 
Henderson 52 
Hendersonville . 27 
Hickory 30 
High Point 15 
Jacksonville 16 
Kannapolis . 59 
Kinston . 
Laurinburg 41 
Lumberton . 2 
Mount Airy re 
New Bern — 
Raleigh 5, *22, 28 
Roanoke Rapids pkey acme 30 
Rocky Mount . 50 
Salisbury . 8 
Sanford . 38 
Shelby 39 
Southern Pines . 49 
Statesville . 64 
Washington 7 
Wilmington 6, 29, “#35 
Wilson ‘ 56 
Winston-Salem - * 26, ¥*32 
NORTH DAKOTA 
Bismarck 5, 12, 18, *24 
Bottineau 16 
Carrington : 26 
Devils Lake 8, 14 
Dickinson .. 25 4 917 
Fargo 6, 13, *34, 40 
Grafton anaes 17 
Grand Forks . .*2, 10 
Harvey oe ae 
Jamestown 7,42 
Lisbon - 23 
Minot *6, 10, 13 
New Rockford .. we 
Rugby 38 
Valley City 4, 4 
Wahpeton Sa 
Williston + 11, *34 
OHIO 
Akron 49, *55, 61 
EN 25 acd bt ewe ga h.o chewed ne alee 15 
Athens . 62 
Bellefontaine . 63 
Cambridge 26 
Canton Sk cite alae dak 29 
Chillicothe ; 56 
Cincinnati 5, 9, 12, #48, 54, 74 
Cleveland 3, 5, 8, 19, #25, 65 
Columbus 4, 6, 10, #34, 40 
Coshocton ne . 20 
Dayton 2, 7, *16, 22 
Defiance : : 43 
Findlay . 8 
es eles Cn. 05d a 0s baw ROS Pe 18 
Hamilton-Middletown .. 6 
Lancaster . 28 
Lima 35, 41 
Lorain os ae 
EE. ita tc Cukenahue se mead . 36 
Marion . Be 
Massillon . 3 
Middletown (see Hamilton) 
| 58 
Newark . 60 
I gs ho hs aaa shale aed tes *14 
Piqua . 44 
Portsmouth . 30 
Noi 60 G.k Saigo ened 42 
Springfield 46, 52 
Steubenville (see Wheeling, W. Va.) 
Tiffin , 
Toledo 11, 13, *30 
5-3» diate dc cea Rae 
Youngstown 27, 33, 73 
Zanesville fe 
OKLAHOMA 
Ada . 50 
Altus . 36 
Alva . 30 
Anadarko . 58 
Ardmore . S 
ED, 066-40. isaac he neaenenaen 62 
Blackwell . 51 
Chickasha . 64 
Claremore . 6 
Clinton 32 
I Aca. ooh asad sla Bilbao vhvhinky nc aati 39 
Durant — 
Elk City 12, 15 
El Reno 56 
Enid 5, 21, #27 
Frederick 44 
Guthrie 48 
Guymon 20 
Hobart 2 
Holdenville 14 
Hugo 21 
Lawton 7, *28, 34 
McAlester : 
Miami 58 
Muskogee 8, *45, 66 
Norman 31, *37 
Oklahoma City 4, 9, *13, 19, 25 
Okmulgee a < oes 
Pauls Valley . = 
ES ical d 5 5&4 a ase Kmeiare nw ee 40 
Pryor Creek 54 
Sapulpa . 42 
Page 134 


Channel No. 
RIE 67s oo oss 5.6 cu Scag ped a ae 59 
Shawnee . 33 
Stillwater "29, *69 
Tulsa 2, 6, *11, 1%, 23 
Vinita se stand careers Daybed waiencg ee RI 28 
Woodward bd a tibatee eee aa 8 
OREGON 
Albany 55 
Ashland 14 
Astoria , 500 
Baker oau-e 
Bend i: ae 
Burns Rate k aie icre hw e-are iia 16 
IN a's. 5's r5, 410 Gibte- arte *7, 49 
Eugene *9, ‘13, 20, 26 
Grants Pass ‘ 
Klamath Falls oa Sake 
La Grande .. oo , cence: ae 
Lebanon . 4 
McMinnville 46 
Medford : 4,5 
North Bend . 16 
Pendleton ; 28 
Portland 6, 8, *10, 12, 21, 27 
Roseburg ; ‘ 28 
Salem 3, *18, 24 
Springfield sacha e e 
The Dalles 32 
PENNSYLVANIA 
Allentown 5s ; ‘ 39, 45 
Altoona : el .10, 19, 25 
Bethlehem ‘ : EPPA: 
Bradford . 48 
Butler . 4B 
Chambersburg a ae 
Du Bois . . on 
Easton ie ; ; Sete 
Emporium . 42 
Erie 12, 35, *41, 66 
Harrisburg 27, 33, 71 
Hazleton 63 
Johnstown 6, 56 
Lancaster 8, 21 
Lebanon . 15 
Lewistown . 38 
Lock Haven . 32 
ng oa knoe es. 6 see ees 37 
EE hg. isin a a bcnienee eee neem 45 
Oil City 64 
Philadelphia 3, 6, 10, 17, 23, 29, “#35 
Pittsburgh 2, 11, +*13, 16, 47, 53 
Reading ? 55, 61 
Scranton 16, 22, 73 
Sharon ; 39 
State College *44 
Sunbury ° ; .. 6 
Uniontown : sai . 14 
Washington 
Wilkes-Barre 28, 34 
eens 
York Sao = sioke a .. 43, 49 
RHODE ISLAND 
Providence .... ..10, 12, 16, *22 
SOUTH CAROLINA 
Aiken . 54 
Anderson ; Beet Se : . 8 
Camden ‘ , : 14 
Charleston 2, 5, #13 
Clemson ; = : .. .*68 
Columbia 10, *19, 25, 67 
Conway ‘ ? a 
Florence ‘ ES i) ae 
Georgetown ; 27 
Greenville. 5 00s «My BB, 920 
Greenwood ‘ , een ty a 4S ~ 21 
Lake City .. : ba gnae 
Lancaster . FOR nergietece a 
Laurens Er ee ee re 45 
Marion Re caink malts ane heen ee 
Newberry re ‘ ieee 
Orangeburg ieee . 44 
Rock Gill . 61 
Spartanburg 7,17 
Sumter ; . 47 
Union 65 
SOUTH DAKOTA 
Aberdeen - | 
Belle Fourche ase 23 
Brookings . ; ‘ . .*8, 25 
Hot Springs ; Sata 48/6 Ais 
Huron . 42, 15 
Lead . . 5, 26 
Madison 2 46 
Mitchell .5, 20 
Mobridge ; a 
Pierre ‘ *- 10, #22 
Rapid City ; 4, 15 
Sioux Falls .. 88, 44 
Sturgis ae . 20 
Vermillion . .*2, 41 
Watertown . 3, 35 
Winner ee 
REE © Give aie a aces duheie as ka kia Re 17 
TENNESSEE 
Athens ‘ig ecmcage ee 
Bristol, Tenn.-Bristol, Va. 5, 46 
Chattanooga 3, 12, 43, 49, #55 
Clarksville 53 
Cleveland . 38 
Columbia . 39 
Cookeville . 24 
Covington . 
Dyersburg 46 
Elizabethton ein . 0 
Fayetteville as ids ee 
Gallatin ee: ; ; . 4 
Harriman 67 
Humboldt 25 
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Jackson -'s ae 
Johnson City ia ..11, 34 
Kingsport . an 28 
Knoxville 6, 10, #20, 26 
6 c4 sock ow Wexte eu hase 50 
Lebanon 58 
McMinnville ere ... 46 
Maryville A ‘ ssa A 
Memphis 5, *10, 13, 42, 48 
Morristown pawn Be : . 4 
Murfreesboro ; 18 
Nashville *2, 4, 5, 8, 30, 36 
Oak Ridge : ; 32 
Paris . : 51 
Pulaski ise 44 
Shelbyville 62 
Springfield 42 
Tullahoma 65 
Union City . 
TEXAS 
Abilene ahaa , 9, 33 
Alice ’ i nahi 34 
Alpine setae sscele tess 12 
Amarillo *2, 4, 7, 10 
Athens si ; 25 
Austin ; ; 7, 18, 24, *30 
Ballinger nedes : 25 
Bay City Me Py 33 
Beaumont-Port Arthur ... 4, 6, 31, #37 
Beeville ; Pee eek Sp eet 38 
Big Spring ; t q . 
EE orn ieia i dss60 asthenia tes ans ae 
Borger PE ET EE ee 
Brady : See . 15 
Breckenridge stantial . 14 
Brenham SA Wate a aie O eas setae . 32 
Brownfield os oe 
Brownsville (also see Brownsville- 
Harlingen-Weslaco) . 36 
Brownsville-Harlingen- Weslaco? . 4,5 
Brownwood ; “i ene 
Bryan : 54 
Childress 40 
Cleburne : boop Ricas a 
Coleman ; eaaeead 21 
College Station *3, 48 
Conroe ; ; 20 
Corpus Christi 6, 10, *16, 22 
Corsicana p 47 
Crockett 56 
Crystal City 28 
Cuero 25 
Dalhart 16 
Dallas 4, 8, *13, 23, 29, 73 
Del Rio + . 16 
Denison 52 
Denton *2,17 
Eagle Pass 26 
Edinburg . 26 
El Campo iin.5 5 27 
El Paso 4, *7, ‘9, 13, 20, 26 
Falfurrias 52 
i arene 2 sd Hei aloe nh wh eS 45 
Fort Stockton’ 22 
Fort Worth 5, 10, 20, #26 
Gainesville 49 
Galveston wee 35, ety *47 
Gonzales . 64 
Greenville . 62 
Harlingen (also see Brownsville- 
Harlingen- wnewsand peateré . 23 
Hebbronville ; Roe nie 
Henderson . 2 
Hereford RARE Nie one Sociie a 
Hillsboro ; 63 
Houston 2, *8, 13, 23, 29, 39 
Huntsville Soca ee 
Jacksonville aha alae amas Sainte 
Jasper eect ‘ ee ee 
Kermit 1h Mah oer en 
Kilgore . 59 
Kingsville . 40 
Lamesa Nye Pe ee rane a 
Lampasas Rr Oe ee 40 
Laredo ; 8, 13, *15 
Levelland : 38 
Littlefield , 32 
Longview 32, 38 
Lubbock 5, 11, 13, *20, 26 
Lufkin 9, 46 
McAllen : ie 20 
McKinney ; aoe 
Marfa cae pehis are nse ks cen 
Marshall ... oats dee Sede a 
Mercedes , a 
Mexia = paken 50 
Midland : Biya aio 019 CR 
II 0.66.0 der sxace al scececsiare'le can 
Mission pat : ¥ ee 
Monahans : : 9 
Mount Pleasant . 35 
Nacogdoches . 40 
New Braunfels ... Piciusisieeh dees . 62 
aan cae ates 7, 24 
Orange . DP Kigacicad Rie eAe sean — 
I is in nk crn oe waren ace xR 17 
Paris thnwdledes . 3 
Pearsall ... . on 
Pecos : a ; + ni ae 
Perryton 22 
ND pelo ana 2 Lh de ba sadouste acai 29 
Port Arthur (see Beaumont) 
Quanah .. Cet eons aye een . 42 
Raymondville Si . & 
Rosenberg . 17 
San Angelo . 6, 8, 17, “#23 
San Antonio 4, 5, *9, 12, 35, 41 
San Benito .. : 3 .... 4 
San Marcos . 53 





1 These assignments may be utilized in 
any community lying within the area 
of the triangle formed w Bang Browns- 
ville, Harlingen and Weslac 
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Channel No. 


\ 
i] 


Seguin 

Seymour 

Sherman 

Snyder 

Stephenville 

Sulphur Springs 

Sweetwater 

Taylor 

Temple 

Terrell 

Texarkana 

Tyler 

Uvalde 

Vernon 

Victoria 

Waco 

Waxahachie "’ 

Weatherford 31 

Weslaco (see Brownsville- : 
Harlingen-Weslaco) 

Wichita Falls 











- 
> 
LSLSer sere 


na 

* 
pot 
oo 


~ 


= 
‘! 
& 
Sos 


> he 


3, 6, #16, » 
UTAH 
Brigham x 
Cedar City 
Logan 
Ogden 
Price { 
Provo 11, 22, 
Richfield I 
St. George ' 
Salt Lake City 
Tooele 
Vernal 


12, 30, 94 
9, #18, % 


1 
2, 4, S, 4; 20, . 
4 


VERMONT 


Bennington 
Brattleboro 
Burlington 
Montpelier 
Newport 
Rutland 

St. Albans 

St. Johnsbury 


VIRGINIA 


Seer ersnsye 


Blacksburg 

Bristol (see Bristol, Tenn.) 

Charlottesville 

Covington 

Danville 

Emporia 

Farmville 

Fredericksburg 

Front Royal 

Harrisonburg 

Lexington 

Lynchburg 

Marion 

Martinsville 

Newport News (see Norfolk- 
Portsmouth-Newport News) 

Norfolk-Portsmouth (also 
see Norfolk-Portsmouth- ‘ 
Newport News) % 

Norfolk-Portsmouth- 
Newport News (also see 
Norfolk- seeeenend 3, 10, 15, #21, 3 

Norton 2 

Petersburg 8,41 

Portsmouth (see Norfolk-Portsmouth 
and also see Norfolk-Portsmouth- 
Newport News) 

Pulaski , t 

Richmond 6, 12, #23, 2 

Roanoke 7, 10, 27, % 

South Boston 

Staunton 

Waynesboro 

Williamsburg 

Winchester 


»* 
z 
& 

2 ¢£ 


SS 4 
Sot Se oe See > Sek te PP 


Pe Set oe & 


WASHINGTON 


Aberdeen 
Anacortes 
Bellingham 
Bremerton 
Centralia 
Ellensburg 
Ephrata 
Everett 
Grand Coulee 
Hoquiam 
Kelso : 
Kennewick (also see Kennewick- 
Richland-Pasco) 
Kennewick-Richland-Pasco 
Longview 
Olympia 
Omak-Okanogan 
Okanogan (see Omak) 
Pasco (also see Kennewick- 
Richland-Pasco) . 
Port Angeles 
Pullman . #10,%5 
Richland (also see Kennewick- a 
Richland-Pasco) “4 


£5 
os Ses > See Sez 


= 
xy S 
oe ee Bt 


Sob Sen Soe 


2 ve 


sh ae ee 


- 


Seattle | 
Spokane oD ae 
Tacoma ‘ 
Walla Walla 5,8, | 
Wenatchee a { 
Yakima 


WEST VIRGINIA 


Beckley 6, 
Bluefield 
Charleston 
Clarksburg 
Elkins 
Fairmont 
Hinton : 
Huntington 
Logan cia 
Martinsburg 
Morgantown 





















© Telecastis BROAD. 
















_ 
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_ 
> 
SSersse2ersesS>= 


4 
— 
~ oe 





1 
i 
» 20, % 
rm 
3 
i 
¥*16, 2 
34 
‘ 
4s 
x 
ba) 
#45, 6 
4 
4 
% - 
Wy 
r 
Kk 
3,4 
3 
1 —. 
' ‘ - 
z You see...and hear...the E-V 
Slim-Trim on network and local 
, 21, 0 telecasts and broadcasts. You find 
84 it in the studios and on remote 
— hook-ups. You find it on impor- 
tant P.A. jobs, too. And you 
v — : ¥" 
2. #93, % know it’s there because it has met 
0, 27, % the most exacting tests... because 
k . . 
x it serves so superbly in every way 
7 for voice and music. First in dy- 
a mamic...it has features only 
Electro-Voice can provide... 
: features that enable you to meet 
12, 18, % every need. 
44,5 ’ 
43, % 
0 
22,4 
R 
‘ t $ FOR TELECASTING-BROADCASTING 
c in " 
« 
ta "654"'—Response 50-14,000 c.p.s., 
& substantially flat. Power rating -55. 
7 Omnidirectional. 50-250 ohm imped- 
ance selector. Swivel head. List $90 
rT) 
i 
10,0 
k- a a '655""—Response 40-15,000 c.p.s., 
49 0,0) — +2.5 db. Power rating -53. Omnidirec-- 
, 46° tional. Changeable low impedance. 
13, #56, 6 Removable swivel. List $200 
5, 8, % 
#45, 5 
23, 29, 
6.) 
| 
8, *43,8 
12,2 
‘ 
b 
\ 
3, 13,4 


casti® BROADCASTING e Telecasting 





















Mom faim DYNAMICS 


proved in TV...Broadcasting...Recording...P.A. 


. . . for wide range high fidelity 
response . . . for fixed position or 
man-in-motion . . . for ruggedness 
and versatility . . . for exclusive 
Acoustalloy diaphragm . . . for pop- 
proof pick-up indoors and outdoors 


FOR PUBLIC ADDRESS ‘ 


**636'’— Response 60-13,000 c.p.s., 
substantially flat. Power rating -55. 
Omnidirectional. High or low imped- 
ance. Swivel head. List $70 


Ask your E-V Distributor 
or send for full facts now! 





Suppliers to the Radio and TV Networks 


Elecho orcs 


402 CARROLL STREET « BUCHANAN, MICHIGAN 
Export: 13 East 40th St., N. Y. 16, U.S.A, Cables: Arlab 


MICROPHONES + PHONO-PICKUPS * HI-FI SPEAKERS * TV BOOSTERS * TV DISTRIBUTION SYSTEMS 
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Channel No. 


Parkersburg : . 
Welch . 
Weston 32 


Wheeling (also see Wheeling- 


Steubenville, Ohio) *57 
Wheeling-Steubenville, Ohio 7, 9 Sa 
Williamson 17 

WISCONSIN 

Adams *58 
Appleton 42 
Ashland 15 
Beaver Dam 37 
Beloit 57 
Chilton *24 
Eau Claire 13, *19, 25 
Fond du Lac 54 
Green Bay 2,6 
Janesville 63 
Kenosha 61 
La Crosse 8, *32, 38 
Madison 3, *21, 27, 33 
Manitowoc 65 
Marinette 11, 32, *38 
Milwaukee 4, *10, 12, 19, 25, 31 
Oshkosh 48 
Park Falls *18 
Portage 17 
Prairie du Chien ' 34 
Racine 49, 55 
Rhinelander 22 
Rice Lake 21 
Richland Center 15, *66 
Sheboygan 59 
Shell Lake *30 
Sparta 50 
Stevens Point 20, 26 
Sturgeon Bay 44 
Superior (see Duluth, Minn.) 

Wausau 7, 16, *46 
Wisconsin Rapids 14 
WYOMING 
Buffalo 29 
Casper 2,6 
Cheyenne 3,5 
Cody 24 
Douglas 14 
Evanston 14 
Gillette 31 
yreen River 16 
Greybull 40 
Lander 17 
Laramie *8, 18 
Lovell 36 
Lusk 19 
Newcastle 28 
Powell 30 
Rawlins 11 
Riverton 10 
Rock Springs 13 
Sheridan 9, 12 
Thermopolis 15 
Torrington 27 
Wheatland 24 
Worland 34 
U. S. TERRITORIES 
AND POSSESSIONS 
ALASKA 
Anchorage 2, *7, 11, 13 
Fairbanks 2, 4, 7, #9, 11, 13 
Juneau *3, 8,10 
Ketchikan 2, 4, *9 
Seward 4,9 
Sitka 13 


ISLANDS 
3, *8, 10, 12 


HAWAIIAN 
Lihue, Kauai 


Honolulu, Oahu 2, 4, 72, 9, 911, 13 
Wailuku, Maui 3, 8, *10, 12 
Hilo, Hawaii 2, *4, 7, 9, 11, 13 
PUERTO RICO 
Arecibo 13 
Caguas 1l 
Mayaguez 3,5 
Ponce 7,9 
San Juan 2, 4, *6 


VIRGIN ISLANDS 
Christiansted 8 
Charlotte Amalie 10, 12 


3.607. Availability of channels. 
(a) Subject to the provisions of 
subparagraph (b) herein, applica- 
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tions may be filed to construct 
television broadcast stations only 
on the channels assigned in the 
Table of Assignments and only in 
the communities listed therein. 
Applications which fail to comply 
with this requirement, whether or 
not accompanied by a petition to 
amend the Table, will not be ac- 
cepted for filing. 

(b) A channel assigned to a 
community listed in the Table of 
Assignments is available upon ap- 
plication in any unlisted community 
which is located within 15 miles of 
the listed community. Where 
channels are assigned to two or 
more communities listed in com- 
bination in the Table, such chan- 
nels are also available to any un- 
listed communities which are lao 
cated within 15 miles of any of 
such listed communities, The dis- 
tance between such listed and un- 
listed communities shall be deter- 
mined by the distance between the 
respective coordinates thereof as 
set forth in the publication of the 
United States Department of Com- 
merce entitled “Air Line Distances 
Between Cities in the United 
States.’” If said publication does 
note contain the coordinates of 
either or both communities, the 
coordinates of the main post office 
in either or both of such communi- 
ties shall be used. The method to 
be followed in making the meas- 
urements is set forth in Section 
3.611 of this Subpart. 

3.608. International agreements. 
Authorizations issued by the Com- 
mission for television broadcast fa- 
cilities will be subject to the pro- 
visions of any agreements entered 
into by the United States with 
Canada and Mexico concerning 
television assignments and au- 
thorizations.* Where, pursuant to 
such an agreement, timely objec- 
tion is received from the foreign 
country involved to an authoriza- 
tion granted by the Commission, 
the Commission may, on its own 
motion, set aside such authoriza- 
tion pending consideration of such 
objection. Upon receipt of such ob- 
jection, the Commission will notify 
the person to whom such authori- 
zation has been issued. 

3.609. Changes in Table of As- 
signments. Except as provided be- 
low, the Table of Assignments 
(Section 3.606) and the rules relat- 
ing to separations as set forth in 
Section 3.610 of this Subpart, shall 
not be subject to amendment on 
petition within the one year period 
following the effective date of 
these Rules. Petitions to amend 
the Table of Assignments will be 
eligible for consideration during 
said period under the following cir- 
cumstances, provided that the re- 
quests therein comply with the 
minimum assignment separations 
set forth in Section 3.610 of this 
Subpart and that the petitions do 
not request any deletions or sub- 
stitutes of channels in any com- 
munity listed in the Table: 


“This publication may be purchased 
from the Government Printing Office, 
Washington, D. C. 


‘These agreements when formalized, 
will be published as part of these 
rules. 
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(a) Where the petitioner seeks 
the assignment of a channel to a 
community which is not listed in 
the Table and which is not located 
within 15 miles of a listed com- 
munity. 

(b) Where the petitioner seeks 
the assignment of a noncommer- 
cial educational channel to a com- 
munity listed in the Table and to 
which such a channel has not been 
assigned. 

(c) Where the petitioner seeks 
the assignment of a channel other 
than a noncommercial educational 
channel to a community listed in 
the Table and to which such a 
channel has not been assigned. 

3.610. Separations. The follow- 
ing provisions relate to assign- 
ment separations and station sepa- 
rations. Petitions to amend the 
Table of Assignments (other than 
those also expressly requesting 
amendment of this subparagraph) 
will be dismissed and all applica- 
tions for new television broadcast 
stations or for changes in the 
transmitter sites of existing sta- 
tions will not be accepted for filing 
if they fail to comply with the 
requirements specified in the fol- 
lowing subparagraphs.* 

(a) Minimum co-channel assign- 
ment and station separations: 


(1) Channels Channels 
Zone 2-13 14-83 
I 170 miles 155 miles 
II 190 miles 175 miles 
III 220 miles 205 miles 


(i) Zone I consists of that 
portion of the United States lo- 
cated within the confines of the 
following lines drawn on the 
United States Albers Equal 
Area Projection Map (based on 
standard parallels 2912° and 
4512°; North American datum): 
Beginning at the most easterly 
point on the state boundary line 
between North Carolina and 
Virginia; thence in a straight 
line to a point at the junction 
of the Ohio, Kentucky and West 
Virginia State boundary line; 
thence westerly along the 
the southern boundary lines of 
the States of Ohio, Indiana and 
Illinois to a point at the junc- 
tion of the Illinois, Kentucky 


and Missouri State boundary 
lines; thence northerly along 


the western boundary line of 
the State of Illinois to a point 
at the junction of the Illinois, 
Iowa, and Wisconsin State 
boundary lines; thence easterly 
along the northern state bound- 
ary line of Illinois to the 90th 
meridian; thence north along 
this meridian to the 43.5° paral- 
lel; thence east along this paral- 
lel to the 71st meridian; thence 
in a straight line to the intersec- 


‘Licensees and permittees of televi- 
sion broadcast stations which were 
operating on April 14,1952 pursuant 
to one or more separations below those 
set forth in Section 3.610 may continue 
to so operate, but in no event may 
they further reduce the separations 
below the minimum. As the existing 
separations of such stations are in- 
creased, the new separations will be- 
come the required minimum separa- 
tions until separations are reached 
which comply with the requirements 
of Section 3.610. Thereafter, the pro- 
visions of said Section shall be ap- 
plicable. 


tion of the 69th meridian ang 
the 45th parallel; thence eay 
along the 45th parallel to the 
Atlantic Ocean. When any 6 
the above lines pass through q 
city, the city shall be considereg 
to be located in Zone I. (Se 
Appendix A, Figure 1.) 4 
(ii) Zone II consists of tha 
portion of the United States 
which is not located in eithe 
Zone I or Zone III, and Puert 
Rico, Alaska, Hawaiian Islands 
and the Virgin Islands. t 
(ili) Zone III consists of that 
portion of the United States 
located south of a line, draw) 
on the United States Albers 
Equal Area Projection Map, 
(based on standard parallels 
2942° and 45%°; North Ameri. 
can datum), beginning at 
point on the east coast of Geor. 
gia and the 31st parallel and 
ending at the United States. 
Mexican border, consisting of 
arcs drawn with a 150 mile ra. 
dius to the north from the fol. 
lowing specified points. 


North West 
Latitude Longitude 
a) 29°40’ 83°24’ 
b) 30°07’ 84°12" 
c) 30°31’ 86°30" 
d) 30°48’ 87°58'30' 
e) 30°23’ 90°12’ 
f) 30°04'30” 93°19’ 
g) 29°46’ 95°05’ 
h) 28°43’ 96°39'30 
i) 27°52'30” 97°82’ 
When any of the above are 


pass through a city, the city 
shall be considered to be located 
in Zone II. (See Appendix A, 
Figure 2.) 

(2) The minimum co-channel 
mileage separation between a 
station in one zone and a sta- 
tion in another zone shall b§ 
that of the zone requiring the 
lower separation. 


(b) Minimum assignment and 
station adjacent channel separa 
tions applicable to all Zones: 

(1) Channels Channels 
2-13 14-83 

60 miles 55 miles 

(2) Due to the frequency 
sapeing which exists between 

Channels 4 and _ 5,_ between 


Channels 6 and 7, and between 
Channels 13 and 14, the mini- 
mum adjacent channel separa- 
tions specified above shall not 
be applicable to these pairs of 
channels. (See Section 3.603.) 
(c) In addition to the foregoing 
the following minimum = assigt- 
ment and station separations be 
tween stations on Channels 14-8 
inclusive, must be met in either) 
rulemaking proceedings looking 
toward the amendment of the 
Table of Assignments or in licens 
ing proceedings, No channel list- 
ed in column (1) will be assignet 
to any city, and no application for 
an authorization to operate on such 
a channel will be granted unles 
the mileage separations indicates 
at the top of columns (2)-(7), 
clusive, are met with respect t 
each of the channels listed in thes 
columns and parallel with the 
channel in column (1). 


‘The parenthetical reference beneat! 
the mileage figures in columns 2 to |. 
inclusive, indicate, in abbreviatee 
form, the bases for the required miley 
age separations. For a discussion ° 


these bases, see the “Sixth Report ry | 


Order” of ‘the Commission (FCC ‘a 
294). The hyphenated numbers lis C 
in column (3) are both inclusive. 
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(1) (2) (3) mS) (5) (6) os San 
channel 20 miles 20 miles 55 miles 60 miles 60 miles 75 miles 
(LF. (Intermod- (Adjacent (Oscil- (Sound (Picture 
beat) ulation) channel) lator) image) image) 
4 22 16-19 15 21 28 29 
5 23 17-20 14,16 22 29 30 
16 24 14,18-21 15,17 23 30 31 
11 25 14-15,19-22 16,18 24 31 32 
18 26 14-16,20-23 17,19 25 32 33 
19 27 14-17,21-24 18,20 26 33 34 
20 28 15-18,22-25 19,21 27 34 35 
1 29 16-19,23-26 20,22 28,14 35 36 
99 30,14 17-20,24-27 21,23 29,15 36 37 
3 31,15 18-21,25-28 22,24 30,16 37 38 
24 32,16 19-22,26-29 23,25 31,17 38 39 
95 33,17 20-23,27-30 24,26 32,18 39 40 
%6 34,18 21-24,28-31 25,27 33,19 40 41 
% 35,19 22-25,29-32 26,28 34,20 41 42 
98 36,20 23-26,30-33 27,29 35,21 42,14 43 
29 37,2 24-27,31-34 28,30 36,22 43,15 44,14 
30 38,22 25-28,32-35 29,31 37,23 44,16 45,15 
31 39,23 26-29,33-36 30,32 38,24 45,17 46,16 
32 40,24 27-30,34-37 31,33 39,25 46,18 47,17 
33 41,25 28-31,35-38 32,34 40,26 47,19 48,18 
34 42,26 29-32,36-39 33,35 41,27 48,20 49,19 
5 43,27 30-33,37-40 34,36 42,28 49,21 50,20 
36 44,28 31-34,38-41 35,37 43,29 50,22 51,21 
4 45,29 32-35,39-42 36,38 44,30 51,23 52,22 
38 46,30 33-36,40-43 37,39 45,31 52,24 53,23 
39 47,31 34-37,41-44 38,40 46,32 53,25 54,24 
40 48,32 35-38,42-45 39,41 47,33 54,26 55,25 
4 49,33 36-39,43-46 40,42 48,34 55,27 56,26 
42 50,34 37-40,44-47 41,43 49,35 56,28 57,27 
B 51,35 38-41,45-48 42,44 50,36 57,29 58,28 
44 52,36 39-42,46-49 43,45 51,37 58,30 59,29 
5 53,37 40-43,47-50 44,46 52,38 59,31 60,30 
46 54,38 41-44,48-51 45,47 53,39 60,32 61,31 
4 55,39 42-45,49-52 46,48 54,40 61,33 62,32 
48 56,40 43-46,50-53 47,49 55,41 62,34 63,33 
49 57,41 44-47 51-54 48,50 56,42 63,35 64,34 
50 58,42 45-48,52-55 49,51 57,43 64,36 65,35 
51 59,43 46-49,53-56 50,52 58,44 65,37 66,36 
52 60,44 47-50,54-57 51,53 59,45 66,38 67,37 
53 61,45 48-51,55-58 52,54 60,46 67,39 68,38 
54 62,46 49-52,56-59 53,55 61,47 68,40 69,39 
55 63,47 50-53,57-60 54,56 62,48 69,41 70,40 
56 64,48 51-54,58-61 55,57 63,49 70,42 71,41 
57 65,49 52-55,59-62 56,58 64,50 71,43 72,42 
58 66,50 53-56,60-63 57,59 65,51 72,44 73,43 
59 67,51 54-57,61-64 58,60 66,52 73,45 74,44 
60 68,52 55-58,62-65 59,61 67,53 74,46 75,45 
61 69,53 56-59,63-66 60,62 68,54 75,47 76,46 
62 70,54 57-60,64-67 61,63 69,55 76,48 77,47 
63 71,55 58-61,65-68 62,64 70,56 77,49 78,48 
64 72,56 59-62,66-69 63,65 71,57 78,50 79,49 
65 73,57 60-63,67-70 64,66 72,58 79,51 80,50 
66 74,58 61-64,68-71 65,67 73,59 80,52 81,51 
7 75,59 62-65,69-72 66,68 74,60 81,53 82,52 
68 76,60 63-66,70-73 67,69 75,61 82,54 83,53 
69 77,61 64-67,71-74 68,70 76,62 83,55 54 
70 78,62 65-68,72-75 69,71 77,63 56 55 
rm 79,63 66-69,73-76 70,72 78,64 57 56 
722 80,64 67-70,74-77 71,73 79,65 58 7 
73 81,65 68-71,75-78 72,74 80,66 59 58 
14 82,66 69-72,76-79 73,75 81,67 60 59 
5 83,67 70-73,77-80 74,76 82,68 61 60 
76 71-74,78-81 75,77 83,69 62 61 
11 69 72-75,79-82 76,78 70 63 62 
78 70 73-76,80-83 77,79 71 64 63 
79 71 74-77,81-83 78,80 72 65 64 
80 72 75-78,82-83 79,81 73 66 65 
81 73 76-79,83 80,82 74 67 66 
82 74 77-80 $1,83 75 68 67 
83 75 78-81 82 76 69 68 
3.611 Reference points and dis- tain the coordinates for said 
tance computations. (a) In consid- other community, the coordi- 
ering petitions to amend the Table nates of the main post office 


of Assignments, the following ref- 
erence points shall be used by the 
Commission in determining as- 
signment separations between com- 
munities: 


(1) Where transmitter sites 
for the pertinent channels have 
been authorized in communities 
involved in a petition to amend 
the Table of Assignments, sepa- 
rations between such communi- 
ties shall be determined by the 
distance between the coordi- 
nates of the. authorized trans- 
mitter sites in the respective 
communities as set forth in the 
Commission’s authorizations 
therefor. 


(2) Where an_ authorized 
transmitter site is available for 
use as a reference point in one 
community but not in the other 
for the pertinent channels, sepa- 
rations shall be determined by 
the distance between the co- 
ordinates of the transmitter site 
as set forth in the Commission’s 
authorization therefor and the 
coordinates of the other com- 
munity as set forth in the pub- 
lication of the United States De- 
partment of Commerce entitled 
Air Line Distances Between 
Cities in the United States.” If 
Said publication does not con- 
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thereof shall be used. 


(3) Where no authorized 
transmitter sites are available 
for use as reference points in 
both communities for the per- 
tinent channels, the distance 
between the two communities 
listed in the above publication 
shall be used. If said publica- 
tion does not contain such dis- 
tance, the separation between 
the two communities shall be 
determined by the distance be- 
tween the coordinates thereof 
as set forth in said publication. 
Where such coordinates are not 
contained in said publication, 
the coordinates of the main post 
offices of said communities shall 
be used. 


(b) Station separations in li- 
censing proceedings shall be deter- 
mined by the distance between the 
coordinates of the proposed trans- 
mitter site in one community and 

(1) The coordinates of an au- 
thorized transmitter site for the 
pertinent channel in the other 
community; or, where’ such 
transmitter site is not available 
for use as a reference point, 

(2) The coordinates of the 
other community as set forth 
in the above-described publica- 
tion of the United States De- 
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partment of Commerce; or, if 
not contained therein, 


(3) The coordinates of the 
main post office of such other 
community. 


(4) In addition, where there 
are pending applications in 
other communities which, if 
granted, would have to be con- 
sidered in determining station 
separations, the coordinates of 
the transmitter sites proposed 
in such applications must be 
used to determine whether the 
requirements with respect to 
minimum separations between 
the proposed stations in the 
respective cities have been met. 
(c) In measuring assignment 

and station separations involving 
cities listed in the Table, in com- 
bination, where there is no author- 
ized transmitter site in any of the 
combination cities on the channel 
involved, separation measurements 
shall be made from the reference 
point which will result in the low- 
est separation. 

(d) The distance between ref- 
erence points is considered to be 
the length of the hypotenuse of a 
right triangle, one side of which 
is the difference in latitude of the 
reference points and the other side 
the difference in longitude of the 
two reference points, and shall be 
computed as follows:°® 

(1) Determine the difference 
in latitude and the difference in 
longitude between the two ref- 
erence points. Convert these 
two differences into degrees and 
decimal parts of a degree in 


accordance with Appendix B, 
Table I. 

(2) Determine the middle 
latitude of the two reference 


points to the nearest second of 
latitude (average the latitudes 
of the two points). 

(3) Multiply the difference in 
latitude by the number of miles 
per degree of latitude difference 
obtained from Table II of Ap- 
pendix B for the appropriate 
middle latitude (interpolate lin- 
early). * This determines the 
North-South distance in statute 
miles. 

(4) Multiply the difference in 
longitude by the number of 
miles per degree of longitude 
difference obtained from Table 
III of Appendix B, for the ap- 
propriate middle latitude (in- 
terpolate linearly). This de- 
termines the East-West distance 
in statute miles. 


(5) Determine the distance 
between the two reference 
points by the square root of 


‘This method is appropriate for de- 
termining distances up to 220 miles, 
and for such distances will normally 
be more accurate than by using 
spherical trigonometry without cor- 
rection for the spheroidal shape of 
the earth. However, its accuracy de- 
teriorates rapidly at distances beyond 
300 miles and this method should not 
be used to compute greater distances. 


7Tables II and III of Appendix B 
were computed from Clarke’s Refer- 
ence Spnheroid of 1866. In the interest 
of clarity, the first two digits in the 
mileage tabulation in Table III have 
been omitted. The appropriate num- 
bers before the decimal point are ob- 
tained in the tabulation at the point 
where the second digit changes by 
one unit. 

8In determining necessary distance 
computations for the Territories, the 
appropriate mileage per degree may 
be obtained by linear interpolation of 
the data given on pages 122 and 123 of 
the tables in publication H.O. No. 9 





(Bowditch-American Practical Navi- 
gator—1942 Edition) of the U-S. Navy 
Dept., Hydrographic Office. This pub- 


lication may be purchased from the 
Government Printing Office, Washing- 
ton, D.. C. 
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the sum of the squares of the 


distances obtained in (3) and 

(4) above, i.e. 

D (La + Lo) 

Where: D Distance in stat- 

ute miles 
La North-South dis- 
tance in miles 
from (3) above 
Lo East-West dis- 
tance in miles 
from (4) above 

In computing the above, suffi- 

cient decimal figures shall be 

used to determine the distance 
to the nearest mile. 

3.612. Protection from interfer- 
ence. Permittees and licensees of 
television broadcast stations are 
not protected from any interfer- 


ence which may be caused by the 
grant of a new station or of au- 
thority to modify the facilities of 
an existing station in accordance 
with the provisions of the Subpart. 
The nature and extent of the pro- 
tection from interference accorded 
to television broadcast stations is 
limited solely to the protection 
which results from the minimum 
assignment and station separation 
requirements and the rules with 
respect to maximum powers and 
antenna heights set forth in this 
Subpart.’ 


3.613. Main studio location. (a) 
The main studio of a_ television 
broadcast station shall be located 
in the principal community to be 
served. 

(b) In cases where a showing is 
made that, due to the existence 
of unusual circumstances, compli- 
ance with the provisions of the 
above subparagraph will result in 
severe and undue hardship, the 
Commission will give considera- 
tion to the use of a main studio 
location other than that specified 
above. The licensee or permittee 
of a television broadcast station 
shall not move his main studio 
outside the borders of the com- 
munity in which it is located with- 
out first securing a modification of 
construction permit or license. 
Such licensee or permittee shall 
notify the Commission promptly 
of any change in the location of 
the main studio within the com- 
munity. 

3.614. Power and antenna height 
requirements. (a) Minimum re- 
quirements—Applications filed for 
television broadcast stations in 
cities in the population groupings 
set forth below will not be ac- 
cepted for filing if they fail to 
comply with the following require- 
ments as to power at the specified 
antenna heights above average 
terrain: 

Population of City 
(Excludes adjacent areas) 
(1950 Census) 
1,000,000 and above 
250,000-1,000,000 
50,000- 250,000 
Under 50,000 
Minimum effective radiated 


*The nature and extent of the pro- 


tection from interference accorded to 
television broadcast stations which 
were authorized prior to April 14, 
1952, and which were operating on 
said date is limited not only as spe- 
cified above but is further limited 
by any smaller separations existing 
between such stations on said date. 
Where, as a result of the adoption 
of the Table of Assignments, or of 
changes in transmitter sites made by 
such stations after said date, separa- 
tions smaller than the required mini- 
mum are increased but still remain 
lower than the required minimum, 
protection accorded such stations will 
be limited to the new separations. 
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power in db above one kilowatt 
(dbk) for the antenna height 
shown 

17 dbk (50 kw)/500 ft. 

10 dbk (10 kw)/500 ft. 

3 dbk ( 2 kw)/500 ft. antenna 
0 dbk ( 1 kw)/300 ft. antenna 
No minimum antenna height is 
specified. Where antenna heights 
differ from those listed above, 
the Grade A field intensity cov- 
erage shall not be less than that 
resulting from the use of the 
minimum powers with the an- 
tenna heights shown above. 

Equivalent coverage shall be 

based on the chart designated 

as Appendix C, Figure 1; how- 
ever, the effective radiated pow- 
er may not exceed the figures 

specified in subparagraph (b) 

below. In no event shall less 

than 0 dbk effective radiated 
power be authorized for any 
station. 

(b) Maximum power—Except as 
provided in subparagraph (1) be- 
low, the maximum effective radi- 
ated powers of television broadcast 
stations operating on the channels 
set forth below with antenna 
heights not in excess of 2,000 feet 
above average terrain shall be as 
follows: 


antenna 
antenna 


Maximum Effective 
Radiated Power in 
db above one kilo- 


Channel Nos. watt (dbk) 


2-6 20 dbk ( 100 kw) 
7-13 25 dbk ( 316 kw) 
14-83 30 dbk (1000 kw) 


(1) In Zone I, on Channels 
2-13 inclusive, the maximum 
powers specified above for these 
channels may be used only with 
antenna heights not in excess 
of 1000 feet above average ter- 
rain. Where antenna heights 
exceeding 1000 feet above aver- 
age terrain are used on Chan- 
nels 2-13, or antenna heights 
exceeding 2000 feet above aver- 
age terrain are used on Chan- 
nels 14-83, the maximum power 
shall be based on the chart des- 
ignated as Appendix C, Figure 


2a. 

(2) In Zones II and III, the 
maximum powers which may be 
used by television broadcast sta- 
tions operating on the respec- 
tive channels set forth in the 
above table with antenna 
heights exceeding 2000 feet 
above average terrain shall be 
based on the chart designated 
as Appendix C, Figure 2b. 


Applications and Authorizations 


3.621. Noncommercial education- 
al stations. In addition to the other 
provisions of this Subpart, the 
following shall be applicable to 
noncommercial educational televi- 
sion broadcast stations: 

(a) Except as provided in sub- 
paragraph (c) below, noncommer- 
cial educational broadcast stations 
will be licensed only to nonprofit 
educational organizations upon a 
showing that the proposed stations 
will be used primarily to serve the 
educational needs of the commu- 
nity; for the advancement of edu- 
cational programs, and to furnish 
a nonprofit and noncommercial 
television broadcast service. 

(1) In determining the eligibil- 
ity of publicly supported educa- 
tional organizations, the accredita- 
tion of their respective state de- 
partments of education shall be 
taken into consideration. 

(2) In determining the eligibil- 
ity of privately controlled educa- 
tional organizations, the accredi- 
tation of state departments of edu- 
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cation or recognized regional and 
national educational accrediting or- 


ganizations shall be taken into 
consideration. 
(b) Where a municipality or 


other political subdivision has no 
independently constituted educa- 
tional organization such as, for 
example, a board of education hav- 
ing autonomy with respect to car- 
rying out the municipality’s educa- 
tional program, such municipality 
shall be eligible for a noncommer- 
cial educational television broad- 
cast station. In such circum- 
stances, a full and detailed show- 
ing must be made that a grant of 
the application will be consistent 
with the intent and purpose of the 
Commission’s Rules relating to 
such stations. 

(c) Noncommercial educational 
television broadcast stations may 
transmit educational, cultural and 
entertainment programs, and _ pro- 
grams designed for use by schools 
and school systems in connection 
with regular school courses, as 
well as routine and administrative 
material pertaining thereto. 

(d) An educational station may 
not broadeast programs for which 
a consideration is received, except 
programs produced by or at the 
expense of or furnished by others 
than the licensee for which no 
other consideration than the fur- 
nishing of the program is received 
by the licensee. The payment of 
line charges by another station or 
network shall not be considered as 
being prohibited by this subpara- 
graph. 

(e) To the extent applicable to 
programs broadcast by a noncom- 
mercial educational station pro- 
duced by or at the expense of or 
furnished by others than the li- 
censee of said station, the provi- 
sions of Section 3.654 relating to 
announcements regarding spon- 
sored programs shall be applicable, 
except that no announcements 
(visual or aural) promoting the 
sale of a product or service shall 
be transmitted in connection with 
any program; provided, however, 
that where a sponsor’s name or 
product appears on the visual 
image during the course of a 
simultaneous or rebroadcast pro- 
gram either on the backdrop or in 
similar form, the portions of the 
program showing such information 
need not be deleted. 

3.622. Applications for television 
stations. Applications for new sta- 
tions or for modification of exist- 
ing authorizations shall be filed 
on FCC Form 301; for licenses, 
on FCC Form 302; for renewal of 
licenses, on FCC Form 303. Sepa- 
rate applications shall be filed by 
each applicant for the voluntary 
sharing of television channels. 
Such applications shall be accom- 
panied by copies of the time-shar- 
ing agreements under which the 
applicants propose to operate. 


-3.623. Full disclosures. Applica- 
tions shall contain full and com- 
plete disclosures with regard to 
the real party or parties in inter- 
est, and their legal, technical, 
financial, and other qualifications, 
and as to all matters and things 
required to be disclosed thereby. 
3.624. Repetitious applications. 
(a) Where an applicant has been 
afforded an opportunity to be 
heard with respect to a particular 
application for a new television 
broadcast station, or for change 
of existing service or facilities, and 
the Commission has, after hearing 
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or default, denied the application 
or dismissed it with prejudice, the 
Commission will not consider an- 
other application for a station of 
the same class to serve in whole 
or in part the same area, by the 
same applicant or by his successor 
or assignee, or on behalf of or for 
the benefit of the original parties 
in interest, until after the lapse of 
12 months from the effective date 
of the Commission’s order. 


(b)Where an appeal has been 
taken from the action of the Com- 
mission in denying a particular ap- 
plication, another application for 
the same class of broadcast sta- 
tion and for the same area, in 
whole or in part, filed by the same 
applicant or by his successor or 
assignee, or on behalf or for the 
benefit of the original parties in 
interest, will not be considered 
until the final disposition of such 
appeal. 

3.625. Installation of apparatus. 
Applications for construction per- 
mits or modification thereof in- 
volving the installation of new 
transmitting apparatus should be 
filed at least 60 days prior to the 
contemplated installation. 


3.626. Period of construction. 

Each construction permit will 
specify a maximum of 60 days 
from the date of granting thereof 
as the time within which construc- 
tion of the station shall begin, and 
a maximum of 6 months there- 
after as the time within which 
construction shall be completed 
and the station ready for opera- 
tion, unless otherwise determined 
by the Commission upon proper 
showing in any particular case. 
_ 3.627. Forfeiture of construc- 
tion permits; extension of time. 
(a) A construction permit shall 
be automatically forfeited if the 
station is not ready for operation 
within the time specified or with- 
in such further time as the Com- 
mission may have allowed for com- 
pletion, and a notation of the for- 
feiture of any construction permit 
under this provision will be placed 
in the records of the Commission 
as of the expiration date. 

(b) An application (FCC Form 
No. 701) for extension of time 
within which to construct a sta- 
tion shall be filed at least 30 days 
prior to the expiration date of 
such permit if the facts support- 
ing such application for extension 
are known to the applicant in time 
to permit such filing. In other 
cases, such applications will be ac- 
cepted upon a showing satisfac- 
tory to the Commission of sufficient 
reasons for filing within less than 
30 days prior to the expiration 
date. Such applications will be 
granted upon a specific and de- 
tailed showing that the failure to 
complete was due to causes not 
under control of the grantee, or 
upon a specific and detailed show- 
ing of other matters sufficient to 
justify the extension. 

(c) If a construction permit has 
been allowed to expire for any 
reason, application may be made 
for a new permit on FCC Form 
321, “Application for Construction 
Permit to Replace Expired Per- 
mit.” 

3.628. Equipment tests. (a) 
During the process of construction 
of a television broadcast station, 
the permittee, after notifying the 
Commission and Engineer in 
Charge of the radio district in 
which the station is located may, 
without further authority of the 





Commission, conduct equipmen; 
tests for the purpose of such aq. 
justments and measurements 4s 
may be necessary to assure com. 
pliance with the terms of the eop. 
struction permit, the technica] 
provisions of the application there. 
for, and the rules and regulations | 

(b) The Commission may notify 
the permittee to conduct no tests © 
or may cancel, suspend, or change 
the date for the beginning of 
equipment tests as and when such 
action may appear to be in the 
public interest, convenience, and 
necessity. 


(c) Equipment tests may lp 
continued so long as the construe. 
tion permit shall remain valid. 

(d) Inspection of a station wil] 
ordinarily be required during the 
equipment test period and before 
the commencement of program 
tests. After construction and after 
adjustments and measurements 
have been completed to show com. 
pliance with the terms of the con. 
struction permit, the technical 
provisions of the application there. 
for, and the rules and regulations, 
the permittee should notify the 
Engineer in Charge of the radio 
district in which the station js 
located that it is ready for inspec. 
tion. 

(e) The authorization for tests 
embodied in this section shall not 
be construed as constituting a li- 
cense to operate but as a necessary 
part of the construction. 

3.629. Program tests. (a) Upon 
completion of construction of a 
television broadcast station in ac- 
cordance with the terms of the 
construction permit, the technical 
provisions of the application there- 
for, and the rules and regulations, 
and when an application for sta- 
tion license has been filed showing 
the station to be in satisfactory 
operating condition,” the permittee 
may request authority to conduct 
program tests: Provided, That such 
request shall be filed with the 
Commission at least ten (10) days 
prior to the date on which it is 
desired to begin such operation 
and that the Engineer in Charge 
of the radio district in which the 
station is located is notified. 


(b) Program tests. shall not 
commence until specific Commis- 
sion authority is received. The 
Commission reserves the right to 
change the date of the beginning 
of such tests or to suspend or re 
voke the authority for program 
tests as and when such action may 
appear to be in the public interest, 
convenience, and necessity. 

(c) Unless sooner suspended or { 
revoked, the program test author- 
ity continues valid during Commis- 
sion consideration of the applica- 
tion for license and during this 
period further extension of the 
construction permit is not required. 
Program test authority shall be 
automatically terminated by final 
determination upon the application 
for station license. 

(d) All operation under pr0- 
gram test authority shall be in 
strict compliance with the rules 
governing television broadcast sta- 
tions and in strict accordance with 
representations made in the ap 
plication for license pursuant to 
which the tests were authorized. 

(e) The granting of program 
test authority shall not be com 








All data necessary to show compli. # 
ance with the terms and conditions © 
the construction permit must be 
with the license application. 
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om- 3,630. Normal license period. (a) 
On- @ Ajj television broadcast station li- 
ical B censes will be issued for a nor- 
re- | mal license period of one year. Li- 
ms, | eenses will be issued to expire at 
tify } the hour of 3:00 a.m., eastern 
sts standard time, in accordance with 
nge the following schedule and at one 
of year intervals thereafter.” 
uch © (1) For stations located in 
the > Delaware, Pennsylvania, Tennes- 
and ~ see, Kentucky, Indiana and Texas, 
August 1, 1951. 
be (2) For stations located in 
‘uc: Maryland, District of Columbia, 
l. | virginia, West Virginia, Ohio, 
will | Michigan, Wyoming, Nevada, Ari- 
the zona, Utah, New Mexico and Idaho, 
fore October 1, 1951. 
fam, (3) For stations located in 
fter“ North Carolina, South Carolina, 
nts filinois, Wisconsin and California, 
om- December 1, 1951. 
_ (4) For stations located in 
ical Florida, Puerto Rico, Virgin Is- 
ere: jands, lowa, Missouri, Washington, 
yn. Oregon, Alaska and Hawaii, Feb- 
the “rary 1, 1952. 
is (5) For stations located in Ala- 
pee. | bama, Georgia, Minnesota, North 
Dakota, South Dakota, Montana, 
Colorado, Connecticut, Maine, 
ests" Massachusets, New Hampshire, 
it Rhode Island and Vermont, April 
ary 1, 1952. 
(6) For stations located in 
‘pon Arkansas, Louisiana, Mississippi, 
f« Kansas, Oklahoma, Nebraska, New 
ae. a and New York, June 1, 
Joa. 
be 3.631. Renewal of license. (a) 
ere. Unless otherwise directed by the 
ons, Commission, each application for 
sta. § renewal of a television station li- 
ving  cense shall be filed at least 90 days 
tory prior to the expiration date of the 
ittee license sought to be renewed (FCC 
duct Form No. 303). No application 
such for renewal of a television broad- 
the cast station will be considered un- 
jays less there is on file with the Com- 
t ig mission the information currently 
tion vequired by SS 1.341-1.344, refer- 
arge ence to which by date and file 
the number shall be included in the 
application. 
not (b) Whenever the Commission 
mis- Tegards an application for a re- 
The newal of a television station li- 
it to cense as essential to the proper 
ning conduct of a hearing or investiga- 
r ye- tion, and specifically directs that 
rram it be filed by a certain date, such 
may pplication shall be filed within 
rest, the time thus specified. If the li- 
censee fails to file such applica- 
dor}, tion within the prescribed time, the 
thor: hearing or investigation shall pro- 
mis ed as if such renewal applica- 
lice tion had been received. 
this 
the "Renewals of licenses will be granted 
‘ired. for the period specified in the rule: 
Provided, however, That if as a result 
ll be of the transition’ from the present 
final _ schedule to the proposed schedule the 
ation ph Ae a —>y is renewed 
within 30 days of the expiration date 
pro- S po pe A ama a 
e I 303), a written’ application under oath 
rules for the next renewal of license which 
od 
with — ment that no substantial changes have 
» ap- been made in its operations or in its 
nt to Plans for future operations since its 
ed. eke wt or ae yo 
gram pl re heed such changes. Upon 
oo ea es 
; . cense for the full period provided for 
ompli- — Tule; or, if the Commission re- 
on ed quires additional information, it may 
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3.632. Temporary extension of 
station licenses. Where there is 
pending before the Commission 
any application, investigation, or 
proceeding which, after hearing, 
might lead to or make necessary 
the modification of, revocation of, 
or the refusal to renew an exist- 
ing television license, the Commis- 
sion may, in its discretion, grant 
a temporary extension of such 
license: Provided, however, That no 
such temporary extension shall be 
construed as a finding by the Com- 
mission that the operation of any 
television station thereunder will 
serve public interest, convenience, 
and necessity beyond the express 
terms of such temporary exten- 
sion of license: And provided fur- 
ther, That such temporary exten- 
sion of license will in nowise affect 
or limit the action of the Com- 
mission with respect to any pend- 
ing application or proceeding. 

3.633. License, simultaneous 
modification and renewal. When an 
application is granted by the Com- 
mission necessitating the issuance 
of a modified license less than 60 
days prior to the expiration date 
of the license sought to be modi- 
fied, and an application for re- 
newal of said license is granted 
subsequent or prior thereto (but 
within 30 days of expiration of the 
present license), the modified li- 
cense as well as the renewal li- 
cense shall be issued to conform to 
the combined action of the Com- 
mission. 

3.634. Assignment or transfer of 
control—(a) Voluntary. Application 
for consent to voluntary assign- 
ment of a television station con- 
struction permit or license or for 
consent to voluntary transfer of 
control of a corporation holding a 
television station construction per- 
mit or license shall be filed with 
the Commission on FCC Form No. 
314 (Assignment of License), FCC 
Form No. 315 (Transfer of Con- 
trol) or FCC Form No. 316 (Short 
Form) at least 60 days prior to the 
contemplated effective date of as- 
signment or transfer of control. 

(b) Pro forma. Assignment or 
transfer application shall be filed 
on FCC Form 316 where: 

(1) There is an assignment from 
an individual or individuals (in- 
cluding partnerships) to a corpora- 
tion owned and controlled by such 
individuals or partnerships without 
any substantial change in their 
relative interests; 

(2) There is an assignment from 
a corporation to its individual 
stock-holders without effecting any 
substantial change in the disposi- 
tion of their interests. 

(3) There is an assignment or 
transfer by which certain partners 
or stockholders retire but no new 
ones are brought in, provided that 
the interest transferred is not a 
controlling one; 

(4) There is a corporate reor- 
ganization which involves no sub- 
stantial change in the beneficial 
ownership of the corporation; 

(5) There is an_ involuntary 
transfer to an Executive, Admin- 
istrator or other court appointed 
officer caused by death or legal dis- 
ability, except that this form does 
not cover assignments (or trans- 
fers) from the Executor, Adminis- 
trator or other court appointed 
officers to the ultimate beneficiary; 

(6) There is an assignment or 





transfer from a corporation to a 
wholly owned subsidiary thereof or 
vice versa, or where there is an as- 
signment from a corporation to a 
corporation owned or controlled by 
the assignor stockholders without 
substantial change in their inter- 
ests; 


(7) There is an assignment of 
less than a controlling interest in 
a partnership. 

(c) Involuntary. In the event of 
the death or legal disability of a 
permittee or licensee, or a member 
of a partnership, or a person di- 
rectly or indirectly in control of a 
corporation, which is a permittee or 
licensee: 

(1) The Commission shall be 
notified in writing promptly of the 
occurrence of such death or legal 
disability, and 

(2) Within thirty days after the 
occurrence of such death or legal 
disability, application on FCC Form 
No. 316 shall be filed for consent to 
involuntary transfer of control of 
such corporation to a person or 
entity qualified to succeed to the 
foregoing interests under the laws 
of the place having jurisdiction over 
the estate involved. 

3.635. Use of common antenna 
site. No television license or re- 
newal of a television license will 
be granted to any person who owns, 
leases, or controls a particular site 
which is peculiarly suitable for 
television broadcasting in a partic- 
ular area and (a) which is not 
available for use by other television 
licensees; and (b) no other com- 
parable site is available in the area; 
and (c) where the exclusive use of 
such site by the applicant or li- 
censee would unduly limit the num- 
ber of television stations that can 
be authorized in a particular area 
or would unduly restrict competi- 
tion among television stations. 

3.636. Multiple ownership. (a) No 
person (including all persons under 
common control) 1 shall, directly or 
indirectly, own, operate, or control 
more than one television broadcast 
station that would serve substan- 
tially the same area as another 
television broadcast station owned, 
operated, or controlled by such per- 
son. 

(b) No person (including all per- 
sons under common control) shall, 
directly or indirectly, own, operate, 
or control more than one television 
broadcast station, except upon a 
showing (1) that such ownership, 
operation, or control would foster 
competition among television broad- 
cast stations or provide a television 
broadcasting service distinct and 
separate from existing services, 
and (2) that such ownership, 
operation, or control would not re- 
sult in the concentration of control 
of television broadcasting facilities 
in a manner inconsistent with pub- 
lic interest, convenience, or neces- 
sity; Provided however, That the 
Commission will consider the own- 
ership, operation, or control of 
more than five television broadcast 
stations to constitute the concentra- 
tion of control of television broad- 
casting facilities in a manner in- 
consistent with public interest, 
convenience, or necessity. 


(c) Subparagraphs (a) and (b) 
are not applicable to noncommer- 


12 The word “control” as used herein is 
not limited to majority stock owner- 
ship but includes actual working con- 
trol in whatever manner exercised. 
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cial educational stations. 


3.637. Alternate main trans- 
mitters. The licensee of a televi- 
sion broadcast station may be 


licensed for alternate main trans- 
mitters provided that a technical 
need for such alternate transmit- 
ters is shown and that the following 
conditions are met: 

(a) Both transmitters are located 
at the same place. 

(b) Both transmitters shall have 
the same power rating. 

(c) Both transmitters shall meet 
the construction, installation, oper- 


ation and performance _ require- 
ments of this Subpart. 
3.638. Auxiliary transmitter. 


Upon showing that a need exists 
for the use of auxiliary transmit- 
ters in addition to the regular 
transmitters of a television station, 
a license therefor may be issued: 
Provided, That: 

(a) Auxiliary transmitters may 
be installed either at the same loca- 
tion as the main transmitters or at 
another location. 

(b) A _ licensed operator shall 
be in control whenever auxiliary 
transmitters are placed in opera- 
tion. 

(c) The auxiliary transmitters 
shall be maintained so that they 
may be put into immediate opera- 
tion at any time for the following 
purposes: 

(1) The transmission of the reg- 
ular programs upon the failure of 
the main transmitters. 

(2) The transmission of regular 
programs during maintenance or 
modification '* work on the main 
transmitters necessitating discon- 
tinuance of their operation for a 
period not to exceed five days. 

(3) Upon request by a duly au- 


thorized representative of the 
Commission. 
(d) The auxiliary transmitters 


shall be tested at least once each 
week to determine that they are in 
proper operating condition and 
that they are adjusted to the 
proper frequency, except that in 
case of operation in accordance 
with paragraph (c) of this section 
during any week, the test in that 
week may be omitted provided the 
operation under paragraph (c) is 
satisfactory. A record shall be 
kept of the time and result of 
each test operation under para- 
graph (c). 

(e) The auxiliary transmitters 
shall be equipped with satisfactory 
control equipment which will en- 
able the maintenance of the fre- 
quency emitted by the station 
within the limits prescribed by the 
regulations in this Subpart. 

(f) The operating power of an 
auxiliary transmitter may be less 
than the authorized power of the 
main transmitters, but in no event 
shall it be greater than such power. 

3.639. Changes in equipment and 
antenna system. Licensees of tele- 
vision broadcast stations shall ob- 
serve the following provisions with 
regard to changes in equipment 
and antenna system: 

(a) No changes 
shall be made: 


in equipment 


18 This includes the equipment changes 
which may be made without authority 
as set forth elsewhere in the rules and 
regulations or as authorized by the 
Commission by letter or by construc- 
tion permit. Where such operation is 
required for periods in excess of 5 
days, request therefor shall be in ac- 
cordance with Section 1.324 of the 
Commission's Rules. 
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(1) That would result in the 
emission of signals outside of the 
authorized channel. 

(2) That would result in the ex- 
ternal performance of the trans- 
mitter being in disagreement with 
that prescribed in this Subpart. 

(b) Specific authority upon filing 
formal application therefor (FCC 
Form No. 301 or such other form 
as is provided therefor), is required 
for any of the following changes: 


(1) Changes involving an in- 
crease or decrease in the power 


rating of the transmitters. 

(2) A replacement of the trans- 
mitters as a whole. 

(3) Change in the location of the 
transmitting antenna. 

(4) Change in antenna system, 
including transmission line. 

(5) Change in the power deliv- 
ered to the antenna. 

(6) Change in frequency control 
and/or modulation system. 

(c) Other changes, except as 
above provided for in this section 
or in the provisions of this Sub- 
part, may be made at any time 
without the authority of the Com- 
mission, provided that the Commis- 
sion shall be promptly notified 
thereof and such changes shall be 
shown in the next application for 
renewal of license. 

3.640. Administrative changes in 
authorizations. In the issuance of 
television broadcast station au- 
thorizations, the Commission will 
specify the transmitter power out- 
put and effective radiated power, 
when calculated to the figures in 
the ranges shown in Column (1) 
below, to the accuracy indicated by 
the corresponding figure in Column 
(2) below. Power in decibels will 
be specified to the nearest 0.1 dbk 
and antenna heights above average 


terrain will be specified to the 

nearest 10 feet. Midway figures 

will be authorized in the lower 
alternative. 

Column 1 Column 2 
0.1— 0.3 kw 0.005 kw 
0.3— 1.0 kw 0.01 kw 
10— 3.0 kw 0.05 kw 
3 — 10.0 kw 0.1 kw 
10 — 30.0 kw 0.5 kw 
30 — 100.0 kw 1.0 kw 

100 — 300.0 kw 5.0 kw 

300 —1000.0 kw 10.0 kw 


General Operating Requirements 


3.651. Time of operation. (a) 
All television broadcast stations 


will be licensed for unlimited time 
operation. Each such station shall 
maintain a regular program oper- 
ating schedule as follows: not less 
than two hours daily in any five 
broadcast days per week and not 
less than a total of twelve hours 
per week during the first eighteen 
months of the station’s operation; 
not less than two hours daily in 
any five broadcast days per week 
and not less than a total of sixteen 
hours, twenty hours and twenty- 
four hours per week for each suc- 
cessive six month period of opera- 
tion, respectively; and not less 
than two hours in each of the 
seven days of the week and not 
less than a total of twenty-eight 
hours per week thereafter. “Opera- 
tion” includes the period during 
which a station is operated pur- 
suant to special temporary au- 
thority or during program tests, as 
well as during the license period. 
Time devoted to test patterns, or 
to aural presentations accompanied 
by the incidental use of fixed visual 
images which have no substantial 
relationship to the subject matter 
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of such aural presentations, shall 
not be considered in computing 
periods of program service. If, in 
the event of an emergency due to 
causes beyond the control of a 
licensee, it becomes impossible to 
continue operation, the Commis- 
sion and the Engineer in Charge 
of the radio district in which the 
station is located shall be notified 
in writing immediately after the 
emergency develops and immedi- 
ately after the emergency ceass 
and operation is resumed. 

(b) Noncommercial educational 
television broadcast stations are 
not required to operate on a regu- 
lar schedule and no minimum num- 
ber of hours of operation is spec- 
ified; but the hours of actual oper- 
ation during a license period shall 
be taken into consideration in con- 
sidering the renewal of non-com- 
mercial educational television 
broadcast licenses. 

(c)(1) The aural transmitter of 
a television station shall not be 
operated separately from the visual 
transmitter except for the follow- 
ing purposes: 

(i) For actual tests of station 
equipment or actual experimenta- 
tion in accordance with Section 
3.666; and 

(ii) For emergency “fills” in case 
of visual equipment failure or un- 
scheduled and unavoidable delays 
in presenting visual programs. In 
such situations the aural trans- 
mitter may be used to advise the 
audience of difficulties and to 
transmit for a short period pro- 
gram material of such nature that 
the audience will be enabled to 
remain tuned to the station; for 
example, music or news accom- 
panying a test pattern or other 
visual presentation. 

2) During periods of trans- 
mission of a test pattern on the 
visual transmitter of a television 
station, aural transmission shall 
consist only of a single tone or 
series of variable tones. During 
periods when still pictures or 
slides are employed to produce 
visual transmissions which are ac- 
companied by aural transmissions, 
the aural and visual transmissions 
shall be integral parts of a pro- 
gram or announcement and _ shall 
have a substantial relationship to 
each other: Provided, That nothing 
herein shall preclude the transmis- 
sion of a test pattern, still pictures 
or slides for the following purposes 
and periods: 

(i) To accompany aural an- 
nouncements of the station’s pro- 
gram schedule and aural news 
broadcasts or news commentaries, 
for a total period not to exceed one 
hour in any broadcast day. 

(ii) To accompany aural trans- 
missions for a period of time not 
to exceed fifteen minutes imme- 
diately prior to the commence- 
ment of a programming schedule. 

Examples: (1) Duplication of 
AM or FM programs on the aural 
transmitter of a television station 
while the same program is broad- 
cast on the visual transmitter (i.e., 
a “simuleast’”) is consistent with 
this paragraph. 

(2) Duplication of AM or FM 
programs on the aural transmitter 
of a television station while a test 
pattern is broadcast on the visual 
transmitter is not consistent with 
this paragraph, except for the 
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specific purposes and periods spec- 
ified in paragraph (b)(2). 

(3) A travel lecture in which the 
words of the lecturer are broadcast 
simultaneously with still pictures 
or slides of scenes illustrating the 
lecture, and a newscast in which 
the words of the newscaster are 
broadeast simultaneously with still 
pictures or slides of the news 
events, are examples of programs 
in which the aural and visual trans- 
missions are integral parts of the 
same program having a substantial 
relationship to each other, within 
the meaning of paragraph (b) (2). 
Mood music unrelated to the visual 
transmission is not consistent with 
this paragraph. 

(4) The broadcast of a test pat- 
tern accompanied by a musical 
composition for the purpose of 
demonstration, sale, installation or 
orientation of television receivers, 
or receiving antennas is not con- 
sistent with this paragraph. 

(5) Musie accompanying the 
transmission of a test pattern upon 
which is visually imposed a moving 
text consisting of continuous pro- 
gram material, such as a running 
newscast or news commentary, is 
consistent with this paragraph. 

(6) Music accompanying the 
transmission of a test pattern upon 
which is visually imposed a clock 
indicating the time of day, or a 
text that is changed at spaced 
intervals, is not consistent with 
this paragraph. 

3.652. Station identification. (a) 
A licensee of a television broadcast 
station shall make station identi- 
fication announcement (call letters 
and location) at the beginning and 
ending of each time of operation 
and during the operation on the 
hour. The announcement at the 
beginning and ending of each time 
of operation shall be by both aural 
and visual means. Other’ an- 
nouncements may be by either 
aural or visual means. 


(b) Identification announcements 
during operation need not be made 
when to make such announcement 
would interrupt a single consecu- 
tive speech, play, religious service, 
symphony concert, or any type of 


production. In such cases, the 
identification announcement shall 


be made at the first interruption 
of the entertainment continuity and 
at the conclusion thereof. 


3.653. Mechanical reproductions. 
(a) Each program which consists 
in whole or in part of one or more 
mechanical reproductions, either 
visual or aural, shall be accom- 
panied by an appropriate an- 
nouncement to that effect either 
at the beginning or end of such 
reproduction or at the beginning 
or end of the program in which 
such reproduction is used. No such 
announcement shall be required 
where a mechanical reproduction is 
used for background music, sound 
effects, station identification, pro- 
gram identification (theme music 
of short duration) or identification 
of sponsorship of the program 
proper. 

(b) The exact form of identify- 
ing announcement is not prescribed 
but the language shall be clear and 
in terms commonly used and under- 
stood. The licensee shall not at- 
tempt affirmatively to create the 
impression that any program being 
broadcast by mechanical reproduc- 
tion consists of live talent. 
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or all of such prizes.” (See 18 
U.S.C. sec. 1304.) 


(b) The determination whether 
a particular program comes within 
the provisions of paragraph (a) of 
this section depends on the facts 
of each case. However, the Com- 
mission will in any event consider 
that a program comes within the 
provisions of paragraph (a) of this 
section if in connection with such 
program a prize consisting of 
money or thing of value is awarded 
to any person whose selection is 
dependent in whole or in part upon 
lot or chance, if as a condition of 


winning or competing for such 
prize: 
(1) Such winner or winners are 


required to furnish any money or 
thing of value or are required to 
have in their possession any prod- 
uct sold, manufactured, furnished 
or distributed by a sponsor of a 
program broadcast on the station 
in question; or 


(2) Such winner or winners are 
required to be listening to or view- 
ing the program in question on a 
radio or television receiver; or 

(3) Such winner or winners are 
required to answer correctly a 
question, the answer to which is 
given on a program broadca-t over 
the station in question or where 
aid to answering the question cor- 
rectly is given on a program broad- 
cast over the station in question. 
For the purposes of this provision 
the broadcasting of the question to 
be answered over the television 
station on a previous program will 
be considered as an aid in answer- 
ing the question correctly; or 


(4) Such winner or winners are 
required to answer the phone in a 
prescribed manner or with a pre- 
scribed phrase, or are required to 
write a letter in a prescribed man- 
ner or containing a_ prescribed 
phrase, if the prescribed manner 
of answering the phone or writing 
the letter or the prescribed phrase 
to be used over the phone or in the 
letter (or an aid in ascertaining 
the prescribed phrase or the pre- 
scribed manner of answering the 
phone or writing the letter) is, or 
has been, broadcast over the station 
in question. 

3.657. Broadcasts by candidates 
for public office—(a) Legally qual- 
lified candidate. A “legally quali- 
fied candidate” means any person 
who has publicly announced that 
he is a candidate for nomination 
by a convention of a political party 
or for nomination or election in a 
primary, special, or general elec- 
tion, municipal, county, state or 
national, and who meets the qual- 
ifications prescribed by the ap- 
licable laws to hold the office for 
which he is a candidate, so that he 
may be voted for by the electorate 
directly or by means of delegates 
or electors, and who: 

(1) Has qualified for a place on 
the ballot, or 

(2) Is eligible under the appli- 
“able law to be voted for by sticker, 
by writing in his name on the 
ballot, or other method, and (i) 
has been duly nominated by a 
political party which is commonly 
known and regarded as such, or (ii) 
makes a substantial showing that 
he is a bona fide candidate for 
nomination or office, as the case 
may be. 


(b) General requirements. 





No 
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station licensee is required to per- 
mit the use of its facilities by any 
legally qualified candidate for pub- 
lice office, but if any licensee shall 
permit any such candidate to use 
its facilities, it shall afford equal 


opportunities to all other such 
candidates for that office to use 


such facilities: Provided, That such 
licensee shall have no power of 
censorship over the material broad- 
cast by any such candidate. 

(c) Rates and practices. The 
rates, if any, charged all such can- 
didates for the same office shall 
be uniform and shall not be re- 
bated by any means, directly or 
indirectly; no licensee shall make 
any discrimination in charges, 
practices, regulations, facilities, or 
services for or in connection with 
the service rendered pursuant to 
the regulations in this part, or 
make or give any preference to any 
candidate for public office or sub- 
ject any such candidate to any 
prejudice or disadvantage; nor 
shall any licensee make any con- 
tract or other agreement which 
shall have the effect of permitting 
any legally qualified candidate for 
any public office to broadcast to 
the exclusion of other legally quali- 
fied candidates for the same public 
office. 

(d) Inspection of records. Every 
licensee shall keep and permit pub- 
lic inspection of a complete record 
of all requests for broadcast time 
made by or on behalf of candidates 
for public office, together with an 
appropriate notation showing the 
disposition made by the licensee 
of such requests, and the charges 
made, if any, if request is granted. 

3.658. Affiliation agreements.— 
(a) Exclusive affiliation of station. 
No license shall be granted to a 
television broadcast station having 
any contract, arrangement, or un- 
derstanding, express or implied, 
with a network organization '* un- 
der which the station is prevented 
or hindered from, or penalized for, 
broadcasting the programs of any 


other network organization. 
(b) Territorial exclusivity. No 


license shall be granted to a tele- 


vision broadcast station having 
any contract, arrangement, or un- 
derstanding, express or implied, 


with a network organization which 
prevents or hinders another broad- 
cast station serving substantially 
the same area from broadcasting 
the network’s programs not taken 
by the former station, or which 
prevents or hinders another broad- 
cast station serving a substantially 
different area from broadcasting 


any program of the network or- 
ganization. This regulation shall 


not be construed to prohibit any 
contract, arrangement, or under- 
standing between a station and a 
network organization pursuant to 
which the station is granted the 
first call in its area upon the pro- 
erams of the network organization. 

(c) Term of affiliation. No li- 
cense shall be granted to a tele- 
vision broadcast station having any 
contract, arrangement, or under- 
standing, express or implied, with 
a network organization which pro- 
vides, by original terms, provisions 
for renewal, or otherwise for the 


18The term “network organization” as 
used herein includes national and re- 
gional network ‘organizations. See ch. 
VII, J. of Report on Chain Broad- 
casting. 
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affiliation of the station with the 
network organization for a period 
longer than 2 years: Provided, That 
a contract, arrangement, or under- 
standing for a period up to 2 years 
may be entered into within 6 
months prior to the commence- 
ment of such period. 

(d) Option time. No license shall 
be granted to a television broad- 
cast station which options "* for net- 
work programs any time subject to 
call on less than 56 days’ notice, or 
more time than a total of 3 hours” 


within each of four segments of 
the broadcast day, as herein de- 
scribed. The broadcast day is 


divided into four segments, as fol- 
lows: 8 a.m. to 1 p.m.; 1 p.m. to 
6 p.m.; 6 p.m. to 11 p.m.; 11 p.m. 
to 8 a.m.*’ Such options may not 
be exclusive as against other net- 
work organizations and may not 
prevent or hinder the station from 
optioning or selling any or all of 
the time covered by the option, or 


other time, to other network or- 
ganizations. 


(e) Right to reject programs. No 
license shall be granted to a tele- 
vision broadcast station having any 
contract, arrangement, or under- 
standing, express or implied, with 
a network organization which (a), 
with respect to programs offered 
pursuant to an affiliation contract, 
prevents or hinders the station 
from rejecting or refusing network 
programs which the station rea- 
sonably believes to be unsatisfac- 
tory or unsuitable; or which (b) 
with respect to network programs 
so offered or already contracted 
for, prevents the station from re- 
jecting or refusing any program 
which, in its opinion, is contrary 
to the public interest, or from sub- 
stituting a program of outstanding 
local or national importance. 

(f) Network ownership of sta- 
tions. No license shall be granted 
to a network organization, or to 
any person directly or indirectly 
controlled by or under common 
control* of a network organiza- 
tion, for a television broadcast 
station in any locality where the 
existing television broadcast sta- 
tions are so few or of such unequal 
desirability (in terms of coverage, 
power, frequency, or other related 
matters) that competition would 
be substantially restrained by such 
licensing. 


1 As used in this section, an option is 
any contract, arrangement, or under- 
standing, express or implied, between 
a station and a network organization 
which prevents or hinders the station 
from scheduling programs before the 
network agrees to utilize the time 
during which such programs are sched- 
uled, or which requires the station to 
clear time already scheduled when the 
network organization seeks to utilize 
the time. 


All time options permitted under this 
section’ must be specified clock hours, 
expressed in terms of any time system 
set forth in the contract agreed upon 
by the station and network organiza- 
tion. Shifts from daylight saving to 
standard time or vice versa may or may 
not shift the specified hours corre- 
spondingly as agreed by the station and 
network organization. 

21 These segments are to be determined 
for each station in terms of local time 
at the location of the station but may 
remain constant throughout the year 
regardless of shifts from standard to 
daylight saving time or vice versa. 

“The word “control” as used in this 
section, is not limited to full control 
but’ includes such a measure of control 
as would substantially affect the avail- 
ability of the station to other networks. 
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(zg) Dual network operation. No 
license shall be issued to a tele- 
vision broadcast station affiliated 
with a network organization which 
maintains more than one network 
of television broadcast stations: 
Provided, That this section shall 
not be applicable if such networks 
are not operated simultaneously, 
or if there is no substantial over- 
lap in the territory served by the 
group of stations comprising each 
such network. 

(h) Control by networks of sta- 
tion rates. No license shall be 
granted to a television broadcast 
station having any contract, ar- 
rangement, or understanding, ex- 
press or implied, with a network 
organization under which the sta- 
tion is prevented or hindered from, 
or penalized for, fixing or altering 
its rates for the sale of broadcast 
time for other than the network’s 
programs. 

3.659. Special rules relating to 
contracts providing for reservation 
of time upon sale of a station. (a) 
No license, renewal of license, as- 
signment of license, or transfer of 
control of a corporate licensee shall 
be granted or authorized to a tele- 
vision broadcast station which has 
a contract, arrangement or under- 
standing, express or implied, pur- 
suant to which, as consideration or 
partial consideration for the as- 
signment of license or transfer of 
control, the assignor of a station 
license or the transferor of stock, 
where transfer of a corporate li- 
censee is involved, or the nominee 
of such assignor or transferor re- 
tains any right of reversion of the 
license or any right to the reas- 
signment of the license in the fu- 
ture, or reserves the right to use 
the facilities of the station for 
any period whatsoever. 

(b) In the case of assignment of 
license or transfer of control of a 
corporate licensee approved by the 
Commission before the effective 
date of this section, February 15, 
1949, involving a contract, arrange- 
ment or understanding of the type 
covered by paragraph (a) of this 
section and the existence and 
terms of which were fully disclosed 
to the Commission at the time of 
execution, the Commission will give 
consideration to the issuance of a 
license despite the existence of 
such contract, arrangement or un- 
derstanding, if the parties thereto 
modify such contract within 6 
months from the effective date of 
this section. Such modifications 
will be considered on the facts of 
each case but no such modification 
will be approved unless the modi- 
fied contract contains at least the 
following provisions: 

(1) A maximum limitation of 
the time subject to reservation so 
that no more than 12 hours per 
week shall be subject to reserva- 
tion, of which no more than 4 
hours shall be on any given day. 

(2) A clause providing that the 
licensee reserves the right to re- 
ject or refuse programs which he 
reasonably believes to be unsatis- 
factory or unsuitable or for which, 
in his opinion, a program of out- 
standing local or national impor- 
tance should be substituted, but 
provision may be made for the 
substitution of other television 
time for programs so rejected or 
for the payment at the station 
card rate for the time made un- 
available, 
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(3) A prohibition against the 
resale or reassignment of any of 
the broadcast time reserved by 
such modified contract. 

(4) An express negation of any 
right with respect to reversion or 
reassignment of license. 

(5) An express provision setting 
forth a definite expiration date of 
the contract, arrangement or un- 
derstanding. Such expiration date 
shall not extend beyond February 
15, 1964, and shall in no event 
extend beyond the expiration date 
originally provided for in any such 
contract, agreement or understand- 
ing, in the event that such expira- 
tion date is a date prior to Feb- 
ruary 15, 1964. 

(6) An express provision giving 
to the licensee the right to termi- 
nate the contract, arrangement or 
understanding for substantial 
cause, including, but not limited 
to the assignment of license or the 
transfer of control of a corporate 
licensee, consistent disagreement 
over programs between the parties, 
or the acquisition of a network 
affiliation by the licensee, upon the 
payment of a lump sum or periodic 
payments, and providing that the 
amount initially fixed shall there- 
after decrease as the amount of 
time reserved is decreased by per- 
formance of the contract. Any 
such payment should not be so 
unduly large as to constitute in 
practice an effective deterrent to 
the licensee exercising the right. 
In determining whether the amount 
is unduly large, the Commission 
will consider the amount by which 
consideration in return for the 
transfer of the station was de- 
creased by reason of the reserva- 
tion of time or the present value 
of the television time still reserved 
and unused as of the date of the 
exercise of the right of termina- 
tion. 

3.660. Station license, posting 
of. The original of each station 
license shall be posted in the 
transmitter room. 

3.661. Operator requirements. 
One or more licensed radio-tele- 
phone first class operators shall be 
on duty at the place where the 
transmitting apparatus of each 
station is located and in actual 
charge thereof whenever it is being 
operated. The original license (or 
FCC Form No. 759) of each station 
operator shall be posted at the 
place where he is on duty. The 
licensed operator on duty and in 
charge of a television broadcast 
transmitter may, at the discretion 
of the licensee, be employed for 
other duties or for the operation 
of another station or stations in 
accordance with the class of opera- 
tor’s license which he holds and 
by the rules and regulations gov- 
erning such stations. However, 
such duties shall in nowise inter- 
fere with the operation ofthe 
broadcast transmitter. 

3.662. Inspection of tower, lights 
and associated control equipment. 
The licensee or permittee of any 
television broadcast station which 
has an antenna structure requiring 
illumination pursuant to the provi- 
sions of Section 303(q) of the 
Communications Act of 1934, as 
amended: 


(a) (1) Shall make an observa- 
tion of the tower lights at least 
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once each 24 hours either visually 
or by observing an automatic and 
properly maintained indicator de- 
signed to register any failure of 
such lights, to insure that all svch 
lights are functioning properly as 
required; or alternatively, 

(2) Shall provide and properly 
maintain an automatic alarm sys- 
tem designed to detect any failure 
of such lights and to provide indi- 
cation of such failure to the li- 
censee. 

(b) Shall report immediately by 
telephone or telegraph to the near- 
est Airways Communication Sta- 
tion or office of Civil Aeronautics 
Administration any observed or 
otherwise known failure of a code 
or rotating beacon light or top 
light not corrected within thirty 
minutes, regardless of the cause of 
such failure. Further notification 
by telephone or telegraph shall be 
given immediately upon resumption 
of the required illumination. 

(c) Shall inspect at intervals not 
to exceed three months all auto- 
matic or mechanical control de- 
vices, indicators and alarm sys- 
tems associated with the tower 
lighting to insure that such appa- 
ratus is functioning properly. 

3.663 Logs; Maintenance of. The 
licensee or permittee of each tele- 
vision station shall maintain pro- 
gram and operating logs and shall 
require entries to be made as fol- 
lows: 

(a) In the program log: 

(1) An entry of the time each 
station identification announce- 
ment (call letters and location) is 
made. 

(2) An entry briefly describing 
each program broadcast, such as 
“music,” “drama,” “speech,” etc., 
together with the name or title 
thereof and the sponsor’s name, 
with the time of the beginning 
and ending of the complete pro- 
gram. If a mechanical reproduc- 
tion, either visual or aural, is used, 
the entry shall show the exact 
nature thereof and the time it is 
announced as a mechanical repro- 
duction. If a speech is made by a 
political candidate, the name and 
political affiliations of such speak- 
er shall be entered. 

(3) An entry showing that each 
sponsored program broadcast has 
been announced as sponsored, paid 
for, or furnished by the sponsor; 
or that the broadcast is under the 
auspices of a non-profit educational 
organization other than the li- 
censee or permittee. 

(4) An entry showing, for each 
program of network origin, the 
name of the network originating 
the program. 

(b) In the operating log: 

(1) An entry of the time the 
station begins to supply power to 
the antenna, and the time it stops. 

(2) An entry of the time the 
program begins and ends. 

(3) An entry of each interrup- 
tion to the carrier wave, its cause, 
and duration. 

(4) An entry of the following 
each 30 minutes: 

(i) Operating constants of last 
radio stage of the aural transmit- 
ter (total plate current and plate 
voltage). 

(ii) Transmission line meter 
readings for both transmitters. 
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(iii) 
ings. 

(5) Log of experimental oper. 
tion during experimental _perigg 
(if regular operation is maintaing 


Frequency monitor read. 


during this period, the above logs § 


shall be kept). 


(i) A log must be kept of ay § 


operation during the experimentg| 
period. If the entries required 
above are not applicable therety 
then the entries shall be made g 
as to describe the operation fully 

(c) Where an antenna and an. 
tenna supporting structure(s) jg 
required to be illuminated, the }j. 
censee or permittee shall make en. 
tries in the radio log as follows: 

(1) The time the tower lights 
are turned on and off each day jf 
manually controlled. 

(2) The time the daily check of 
proper operation of the 
lights was made. 

(3) In the event of any observej 
or otherwise known failure of 4 
tower light: 

(i) Nature of such failure, 

(ii) Date and time the failure 
was observed, or otherwise noted. 


(iii) Date, time and nature of — 


the adjustments, repairs, or re. 
placements that were made. 
(iv) Identification of Airways 


Communication Station (Civil 
Aeronautics Administration) noti- 
fied of the failure of any code or 
rotating beacon light not corrected 
within thirty minutes, and the date 
and time such notice was given. 

(v) Date and time notice was 
given to the Airways Communica- 
tion Station (Civil Aeronautics 
Administration) that the required 
illumination was resumed. 

(4)° Upon completion of the 
periodic inspection required at 
least once each three months: 

(i) The date of the inspection 
and the condition of all tower 
lights and associated tower light- 
ing control devices, indicators and 
alarm systems. 

(ii) Any adjustments, replace- 
ments, or repairs made to insure 
compliance with the lighting re. 
quirements and the date such ad- 
justments, replacements, or repairs 
were made. 

3.664. (a) Logs, retention of. 
Logs of television broadcast sta- 
tions shall be retained by the li 
censee or permittee for a period of 


two years; Provided, however, 
That logs involving communica 
tions incident to a disaster 0 


which include communications it- 
cident to or involved in an investi 
gation by the Commission ani 
concerning which the licensee 
permittee has been notified, shall 
be retained by the licensee or per 
mittee until he is specifically av- 
thorized in writing by the Com 
mission to destroy them; Provided 
Further, That logs incident to 0 
involved in any claim or complaint 
of which the licensee or permittee 
has notice shall be retained by the 
licensee or permittee until suc! 
claim or complaint has been fully 
satisfied or until the same has been 
barred by statute limiting the time 
for the filing of suits upon such 
claims. 

(b) Logs, by whom kept. Eael 
log shall be kept by the person 
persons competent to do so, havilg 
actual knowledge of the facts Tt 
quired, who shall sign the ld 
when starting duty and again whe 
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going off duty. The logs shall be 
made available upon request by an 
guthorized representative of the 
Commission. 

(c) Log form. The log shall be 
kept in an orderly manner, in suit- 
able form, and in such detail that 
the data required for the particu- 


) jar class of station concerned are 


readily available. Key letters or 
abbreviations may be used if 
proper meaning or explanation is 
contained elsewhere in the log. 

(d) Correction of logs. No log 
or portion thereof shall be erased, 
obliterated, or wilfully destroyed 
within the period of retention pro- 
yided by the rules. Any necessary 
correction may be made only by 
the person originating the entry 
who shall strike out the erroneous 
portion, initial the correction made, 
and indicate the date of correction. 

(e) Rough logs. Rough logs may 
be transcribed into condensed 
form, but in such case, the orig- 
inal log or memoranda and all por- 
tions thereof shall be preserved 
and made a part of the complete 
log. 

3665. Station inspection. The 
licensee of a television broadcast 
station shall make the station 
available for inspection by repre- 
sentatives of the Commission at 
any reasonable hour. 

3.666. Experimental operation. 
Television broadcast stations may 
(upon informal application) con- 
duct technical experimentation di- 
rected to the improvement of tech- 
nical phases of operation and for 
such purposes may utilize a signal 
other than the standard television 
signal subject to the following con- 
ditions: 

(a) That the licensee complies 
with the provisions of Section 3.651 
with regard to the minimum num- 
ber of hours of transmission with 
a standard television signal. 

(b) That no transmissions are 
radiated outside of the authorized 
channel and subject to the condi- 
tion that no interference is caused 
to the transmissions Of a standard 
television signal by other television 
broadcast stations. 

(c) No charges either direct _or 
indirect shall be made by the li- 
censee of a television broadcast 
station for the production or trans- 
mission of programs when con- 
ducting technical experimentation. 

3.667. Discontinuance of opera- 
tion. The licensee of each station 
shall notify the Commission in 
Washington, D. C., and the Engi- 
neer in Charge of the radio district 
where such station is located of per- 
manent discontinuance of opera- 
tion at least two days before oper- 
ation is discontinued. The licensee 
shall, in addition, immediately for- 
ward the station license and other 
instruments of authorization to 
the Washington, D. C., office of 
the Commission for cancellation. 

Technical Standards 

3.681. Definitions— 

(a) Amplitude modulation (AM). 

system of modulation in which 
the envelope of the transmitted 
Wave contains a component similar 
to the wave form of the signal to 
be transmitted. 

(b) Antenna height above aver- 
age terrain. The average of the 
antenna heights above the terrain 
tom two to ten miles from the 
antenna. (In general, a different 
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antenna height will be determined 
in each direction from the antenna. 
The average of these various 
heights is considered as the an- 
tenna height above average ter- 
rain.) 

(c) Antenna power gain. The 
square of the ratio of the root- 
mean-square free space field in- 
tensity produced at one mile in the 
horizontal plane, in millivolts per 
meter for one kilowatt antenna 
input power to 137.6 mv/m. This 
ratio should be expressed in deci- 
bels (db). (If specified for a par- 
ticular direction, antenna power 
gain is based on the field strength 
in that direction only.) 

(d) Aspect ratio. The numeri- 
cal ratio of the frame width to 
frame height, as transmitted. 

(e) Aural transmitter. The radio 
equipment for the transmission of 
the aural signal only. 

(f) Black level. The amplitude 
of the modulating signal corre- 
sponding to the scanning of a 
black area in the transmitted pic- 
ture. 

(zg) Center frequency (aural). 

(1) The average frequency of 
the emitted wave when modu- 
lated by a sinusoidal signal. 

(2) The frequency of the 
emitted wave without modula- 
tion. 

(h) Color field. Scanning 
through the picture area once in 
the chosen scanning pattern and 
in each of the primary colors. 
In the line interlaced scanning pat- 
tern of two to one, the scanning 
of the alternate lines of the picture 
area once in each of the primary 
colors. 

(i) Color frame. Scanning all of 
the picture area once in each of the 
primary colors. In the line inter- 
laced scanning pattern of two to 
one, a color frame consists of two 
color fields. 

(j) Color transmission. The 
transmission of color television 
signals which can be reproduced 
with different values of hue, sat- 
uration, and luminance. 

(k) Effective radiated power. 
The product of the antennae peak 
input power and the antenna 
power gain. This product should 
be expressed in kilowatts and in 
decibels above one kilowatt (dbk). 
(If specified for a particular direc- 
tion, effective radiated power is 
based on the antenna power gain 
in that direction only. The licensed 
effective radiated power is based 
on the average antenna power gain 
for each horizontal plane direc- 
tion.) 

(1) Field. Scanning through the 
picture area once in the chosen 
scanning pattern and in a single 
color. In the line interlaced scan- 
ning pattern of two to one, the 
scanning of the alternate lines of 
the picture area once in a single 
color. 

(m) Frame. Scanning all of the 
picture area once in a single color. 
In the line interlaced scanning pat- 
tern of two to one, a frame con- 
sists of two fields. 

(n) Free space field intensity. 
The field intensity that would exist 
at a point in the absence of waves 
reflected from the earth or other 
reflecting objects. 

(o) Frequency modulation (FM). 
A system of modulation where the 
instantaneous radio frequency 
varies in proportion to the instan- 
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taneous amplitude of the modulat- 
ing signal (amplitude of modulat- 
ing signal to be measured after 
pre-emphasis, if used) and the in- 
stantaneous radio frequency is in- 
dependent of the frequency of the 
modulating signal. 

(p) Frequency swing. The in- 
stantaneous departure of the fre- 
quency of the emitted wave from 
the center frequency resulting from 
modulation. 

(q) Interlaced scanning. A scan- 
ning process in which successively 
scanned lines are spaced an integral 
number of line widths, and in 
which the adjacent lines are 
scanned during successive cycles of 
the field frequency. 

(r) Monochrome transmission. 
The transmission of television sig- 
nals which can be reproduced in 
gradations of a single color only. 

(s) Negative transmission. 
Where a decrease in initial light 
intensity causes an increase in the 
transmitted power. 

(t) Peak power. The power over 
a radio frequency cycle corre- 
sponding in amplitude to  syn- 
chronizing peaks. 

(u) Percentage modulation. As 
applied to frequency modulation, 
the ratio of the actual frequency 
swing to the frequency swing de- 
fined as 100 percent modulation, 


expressed in percentage. For the 
aural transmitter of television 
broadcast stations, a frequency 


swing of +25 kilocycles is defined 
as 100 percent modulation. 

(v) Polarization. The direction 
of the electric field as radiated 
from the transmitting antenna. 

(w) Positive transmission. Where 
an increase in initial light inten- 


sity causes an increase in the 
transmitted power. 
(x) Progressive scanning. A 


scanning process in which scan- 
ning lines trace one dimension sub- 
stantially parallel to a side of the 
picture area and in which succes- 
sively traced lines are adjacent. 


(y) Seanning. The process of 
analyzing successively, according 
to a predetermined method, the 
light values of picture elements 
constituting the total picture area. 

(z) Scanning line. A single con- 
tinuous narrow strip of the picture 
area containing highlights, shad- 
ows, and halftones, determined by 
the process of scanning. 

(aa) Standard television signal. 
A signal which conforms to the 
television transmission standards. 


(bb) Synchronization. The main- 
tenance of one operation in step 
with another. 


(cc) Television broadcast band. 
The frequencies in the band ex- 
tending from 54 to 890 megacycles 
which are assignable to television 
broadcast stations. These frequen- 
cies are 54 to 72 megacycles (chan- 
nels 2 through 4), 76 to 88 mega- 
cycles (channels 5 and 6), 174 to 
216 megacycles (channels 7 through 
13), and 470 to 890 megacycles 
(channels 14 through 83). 

(dd) Television broadcast sta- 
tion. A station in the television 
broadcast band transmitting simul- 
taneous visual and aural signals 
intended to be received by the 
general public. 

(ee) Television channel. A band 
of frequencies 6 megacycles wide in 
the television broadcast band and 
designated either by number or by 


the extreme lower and upper fre- 
quencies. 

(ff) Television transmission 
standards. The standards which 
determine the characteristics of a 
television signal as radiated by a 
television broadcast station. 

(gg) Television transmitter. The 
radio transmitter or transmitters 
for the transmission of both visual 
and aural signals. 

(hh) Vestigial sideband trans- 
mission. A system of transmission 
wherein one of the generated side- 
bands is partially attenuated at the 
transmitter and radiated only in 
part. 

(ii) Visual frequency. The fre-- 
quency of the signal resulting from 
television scanning. 

(jj) Visual transmitter. The ra- 
dio equipment for the transmission 
of the visual signal only. 

(kk) Visual transmitter power. 
The peak power output when trans- 
mitting a standard television sig- 
nal. 

3.682 Transmission 
and changes 

(a) Transmission standards 

(1) The width of the television 

broadcast channel shall be six 
megacycles per second. 

(2) The visual carrier shall be 
located 4.5 megacycles lower in 
frequency than the aural center 
frequency. 

(3) The aural center frequency 
shall be located 0.25 megacycles 
lower than the upper frequency 
limit of the channel. 

(4) The visual transmission 
amplitude characteristic shall be 
in accordance with the chart 
designated as Appendix C, Fig- 
ure 3. 

(5) For monochrome trans- 
mission the number of scanning 
lines per frame shall be 525, 
interlaced two to one in succes- 
sive fields. The frame fre- 
quency shall be 30, the field fre- 
quency 60, and the line frequency 
15,750 per second. 

(6) For color transmissions 
the number of scanning lines per 
frame shall be 405, interlaced 
two to one in successive fields of 
the same color. The frame fre- 
quency shall be 72, the field fre- 
quency 144, the color frame fre- 
quency 48, and the line frequency 
29,160 per second. 

(7) The aspect ratio of the 
transmitted television picture 
shall be 4 units horizontally to 3 
units vertically. 

(8) During active scanning 
intervals, the scene shall be 
scanned from left to right hori- 
zontally and from top to bottom 
vertically, at uniform velocities. 

(9) A carrier shall be modu- 
lated within a single television 
channel for both picture and 
synchronizing signals, the two 
signals comprising different mod- 
ulation ranges in amplitude, in 
accordance with the charts des- 
ignated as Appendix C, Figures 
3 and 4. 

(10) A _ decrease in_ initial 
light intensity shall cause an in- 
crease in radiated power (nega- 
tive transmission). 

(11) The black level shall be 
represented by a definite car- 
rier level, independent of light 
and shade in the picture. 

(12) The pedestal level (nor- 
mal black level) shall be trans- 
mitted at 75 percent (with a 
tolerance of plus or minus 2.5 


standards 
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percent) of the peak carrier am- 
plitude. 
(13) The 
luminance shall be 15% 
of the peak carrier level. 


level at maximum 
or less 


(14) The signals’ radiated 
shall have horizontal polariza- 
tion. 


(15) A radiated power of the 
aural transmitter not less than 
50 percent nor more than 150 
percent of thé peak radiated 
power of the video transmitter 
shall be employed. 

(16) Variation of output. The 
peak-to-peak variation of trans- 
mitter output within one frame 
of video signal due to all causes, 
including hum, noise, and low- 
frequency response, measured at 
both synchronizing peak and 
pedestal level, shall not exceed 5 
percent of the average synchro- 
nizing peak signal amplitude.* 

(17) Black level. The black 
level should be made as nearly 
equal to the pedestal as the state 
of the art will permit. If they 
are made essentially equal, satis- 
factory operation will result and 
improved techniques will later 
lead to the establishment of the 
tolerance if necessary.” 

(18) Brightness characteristics. 
The transmitter output shall 
vary in substantially inverse 
logarithmic relation to the 
brightness of the subject. No 
tolerances are set at this time.* 

(19) The color sequence for 
color transmission shall be re- 
peated in the order red, blue, 
green, in successive fields. 

(20) The transmitter color 
characteristics for color trans- 
mission shall be such as to re- 
produce the transmitted colors 
as correctly as the state of the 
art will permit on a receiver hav- 
ing the following trichromatic 
co-efficients, based on the stand- 
ardized color triangle of the In- 


ternational Commission on Illu- 
minations: 

Red Blue Green 

x — 0.674 x 0.122 x 0.227 

y = 0.326 y — 0.142 y — 0.694 

When equal amplitudes of red 


blue, and green are transmitted, 
such a receiver will furnish a 
white corresponding to illumin- 
ant C with the trichromatic co- 
efficients x = .310 and y = .316. 
(b) Changes in transmission 
standards. The Commission will 
consider the question whether a 
proposed change or modification of 
transmission standards adopted for 
television would be in the public 
interest, convenience and necessity, 
upon petition being filed by the 
person proposing such change or 
modification, setting forth the fol- 
lowing: 
(1) The exact character of the 
change or modification proposed; 
(2) The effect of the proposed 
change or modification upon all 
other transmission standards that 
have been adopted by the Com- 
mission for television broadcast 
stations; 
(3) The experimentation and 
field tests that have been made 
to show that the proposed change 
or modification accomplishes an 
improvement and is technically 
feasible; 
(4) The effect of the proposed 
change or modification in the 


°sThese items are subject to change 
but are considered the best practice 
present state of the art. 





under the 
They will not be enforced pending a 
further determination thereof. 
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adopted standards upon opera- 
tion and obsolescence of receiv- 
ers; 

(5) The change in equipment re- 
quired in existing television 
broadeast station for incorpor- 
ating the proposed change or 
modification in the adopted stand- 
ards; and 

(6) The facts and reasons upon 
which the petitioner bases his con- 
clusion that the proposed change 
or modification would be in the 
publie interest, convenience, and 
necessity. 

Should a change or modification 


in the transmission standards be 
adopted by the Commission, the 
effective date thereof will be de- 


termined in the light of the con- 


sidrations mentioned in subpara- 
graph (4) above. 

3.683 Field intensity contours. 
(a) In the authorization of tele- 


vision broadcast stations, two field 
intensity contours are considered. 
These are specified as Grade A 
and Grade B and indicate the ap- 
proximate extent of coverage over 
average terrain in the absence of 
interference from other television 
stations. Under actual conditions, 
the true coverage may vary greatly 
from these estimates because the 
terrain over any specific path is 
expected to be different from the 
average terrain on which the field 
strength charts were based. The 
required field intensities, F(50, 50), 
in decibels above one microvolt per 
meter (dbu) for the Grade A and 
Grade B contours are as follows:™ 


Grade A Grade B 
Channels 2- 6 68 dbu 47 dbu 
Channels 7-13 Ji dbu 56 dbu 
Channels 14-83 74 dbu 64 dbu 


(b) The field intensity contours 
provided for herein shall be con- 
sidered for the following purposes 
only: 

(1) In the estimation of cover- 

age resulting from the selection 

of a particular transmitter site 
by an applicant for a television 
station. 

(2) In connection with problems 

of coverage arising out of appli- 

cation of Section 3.636 of the 

Rules. 

(3) In connection with problems 

of coverage arising out of appli- 

cation of Section 3.658(b) of the 

Rules. 


(4) In determining compliance 
with Section 3.658(a) of the 


Rules concerning the minimum 

field intensity to be provided over 

the principal community to be 

served. 

3.684 Prediction of coverage 

(a) All predictions of coverage 
made pursuant to this paragraph 
shall be made without regard to 
interference and shall be made 
only on the basis of estimated 


“It should be realized that the F(50, 
50) curves when used for Channels 14-83 
are not based on measured data at 
distances beyond about 30 miles. 
Theory would indicate that the field 
intensities for Channels 14-83 should 
decrease more rapidly with distance be- 
yond the horizon than for Channels 
2-6, and modification of the curves for 
Channels 14-83 may be expected as a 
result of measurements to be made at 
a later date. For these reasons, the 
curves shouid be used with apprecia- 
tion of their limitations in estimating 
levels of field intensity. Further, the 
actual extent of service will usually be 
less than indicated by these estimates 
due to interference from other sta- 
tions. Because of these factors, the 
predicted field intensity contours give 
no assurance of service to any specific 
percentage of receiver locations within 
the distances indicated. In licensing 
proceedings these variations will not 
be considered. 
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field intensities. The peak power of 
the visual signal is used in mak- 
ing predictions of coverage. 

(b) Predictions of coverage shall 
be made only for the same pur- 
poses as relate to the use of field 
intensity contours as specified in 
Section 3.683(b). 

(c) In predicting the distance to 
the field intensity contours, the F 
(50,50) field intensity charts (Ap- 
pendix C, Figures 5 and 6) shall 
be used. If the 50% field intensity 
is defined as that value exceeded for 
50% of the time, these F(50,50) 
charts give the estimated 50% field 
intensities exceeded at 50% of the 
locations in decibels above one 
microvolt per meter. The charts 
are based on an effective power of 
one kilowatt radiated from a half- 
wave dipole in free space, which 
produces an _ unattenuated field 
strength at one mile of about 103 
db above one microvolt per meter 
(137.6 millivolts per meter). To 
use the charts for other powers, 
the sliding scale associated with the 
charts should be trimmed and used 
as the ordinate scale. This sliding 
scale is placed on the charts with 
the appropriate gradation for power 
in line with the horizontal 40 db 
line on the charts. The right edge 
of the scale is placed in line with 
the appropriate antenna height 
gradations, and the charts then be- 
come direct reading (in uv/m and 
in db above 1 uv/m) for this power 
and antenna height. Where the 
antenna height is not one of those 
for which a scale is provided, the 
signal strength or distance is de- 
termined by interpolation between 
the curves connecting the equidis- 
tant points. Dividers may be used 
in lieu of the sliding scale. In pre- 
dicting the distance to the Grade 
A and Grade B field intensity con- 
tours, the effective radiated power 
to be used is that in the horizontal 
plane in the pertinent direction. In 
predicting other field intensities 
over areas not in the horizontal 
plane, the effective radiated power 
to be used is the power in the direc- 
tion of such areas; the appropriate 
vertical plane radiation pattern 
must, of course, be considered in 
determining this power. 

(d) The antenna height to be used 
with these charts is the height of 
the radiation center of the antenna 
above the average terrain along the 
radial in question. In determining 
the average elevation of the ter- 
rain, the elevations between 2 and 
10 miles from the antenna site are 
employed. Profile graphs must be 
drawn for at least eight radials 
from the proposed antenna site. 
These profiles should be prepared 
for each radial beginning at the 
antenna site and extending to 10 
miles therefrom. Normally, the 
radials are drawn for each 45° of 
azimuth; however, where feasible, 
the radials should be drawn for 
angles along which roads tend to 
follow. (The latter method may 
be helpful in obtaining topographi- 
cal data where otherwise unavail- 
able, and is particularly useful in 
connection with mobile field inten- 
sity measurements of the station 
and the correlation of such meas- 
urements with predicted field inten- 
sities.) In each case, one or more 
radials must include the principal 
city or cities to be served, par- 
ticularly in cases of rugged terrain, 
even though the city may be more 
than 10 miles from the antenna 
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site. The profile graph for each 
radial should be plotted by contoy method. 


intervals of from 40 to 100 fog terrain is 
and, where the data pe) mits, at § Jems may 
least 50 points of elevation (gen. § showing ©: 


erally uniformly spaced) should be @ be include 
used for each radial. In instances % scription 

of very rugged terrain where the } predicting 
use of contour intervals of 100 fog 9 cial cases, 
would result in several points jn a) quire addi 
short distance, 200- or 400-fo § terrain an 
contour intervals may be used for (g) In 

such distances. On the other hang © profile gra 
where the terrain is uniform rhe elevati 


gently sloping the smallest contoy | chall be | 
interval indicated on the topo. | states 
graphic map (see below) should be graphic Q 
used, although only relatively fey areas for 
points may be available. The pro. | available. 
file graphs should indicate the published 
topography accurately for each | the next bi 


radial, and the graphs should be _ tion shoul 
plotted with the distance in mile | data may 
as the abscissa and the elevation j, _ from State 
feet above mean sea level as the® Data from 


ordinate. The profile graphs shoylj Charts (in 
indicate the source of the topo. railroad de 
graphical data employed. The way eleva 
graph should also show the eleyg. may be us¢ 


tion of the center of the radiating mation 1s a 


system. The graph may be plottej _ limited toy 
either on rectangular coordinate able, use 0 


paper on or special paper which meter in a 


shows the curvature of the earth, extending 
It is not necessary to take the the transm 
curvature of the earth into consid. Ordinaril 
eration in this procedure, as this not requil 
factor is taken care of in the chars topographic 
showing signal intensities. The ay. yond 15 n 
erage elevation of the 8-mile dis. site, but 1 


tance between 2 and 10 miles from — the princir 
the antenna site should then fe served. If 
determined from the profile graph additional | 
for each radial. This may be ob. United St 
tained by averaging a large nu. Topographi 
ber of equally spaced points, by be obtainec 
using a planimeter, or by obtain. of the Inte 
ing the median elevation (that ex.. Washingtor 
ceeded for 50 percent of the dis @ 2autical Ch 


tance) in sectors and averaging o — 
these values. Coast and | 
ae ae ington, D. 

(e) In instances where it is de 268 T 
sired to determine the area in 2 Salle 


antenna sys 
ter location 
on the basi 
ated powe! 
above aver 
the followir 
sity in decit 
per meter 


square miles within the Grade 4 
and Grade B field intensity con 
tours, the area may be determined 
from the coverage map by plani- 
meter or other approximate means; 
in computing such areas, excluée 
(i) areas beyond the borders of the 
United States, and (ii) large bodies 


over the e 
of water, such as ocean areas, y+. 
nity to be | 
gulfs, sounds, bays, large lakes 
etc., but not rivers. Channels 
(f) In eases where the terrait 2-6 


a. 
in one or more directions from th i4dbu 


antenna site departs widely from) (4) Loeat 
the average elevation of the 2 t a point of 1 


10 mile sector, the prediction meth) sar to red 
od may indicate contour distantt§ shadow effe 
that are different from what ma§tp hills ang 
be expected in practice. For eX reduce mate 
ample, a mountain ridge may IM§the station’. 
dicate the practical limit of servitt®the transmii 
although the _ prediction method lf tion should 
may indicate otherwise. In sentra poin 
x 







cases the prediction method shouli§tion availab] 
be followed, but a supplementaljdegree of s¢ 
showing may be made concernintg™sually pret 
the contour distances as determineig@tenna rat} 
by other means. Such supple: with increas 
mental showing should describe the The locatior 
procedure employed and should i that line-of- 
clude sample calculations. Map: from the ai 
of predicted coverage should in@“Pal city o 
clude hoth the coverage as preg!N0 event s 
dicted by the regular method anig°bstruction j 
as predicted by a_ supplement? ‘enna must 
method. When measurements © it is as cles 
area are required, these should i Tounding bu: 
clude the area obtained by t peal cause 
regular prediction method and ths recogniz 


area obtained by the supplement shape of the 
td populat 
Telecastint 
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ach 


method. In directions where the 


™ terrain is such that special prob- 
at | Jems May arise, a supplemental 
en. § showing of expected coverage must 
| be Eye included together with a de- 


ices | scription of the method used in 
the } predicting such coverage. In spe- 
feet | cial CASES, the Commission may re- 
in g » quire additional information as to 
foot § terrain and coverage. — 

for (g) In the preparation of the 
and, » profile graphs previously described, 
the elevations or contour intervals 


oe shall be taken from the United 
opo- | States Geological Survey Topo- 
d be | graphic Quadrangle Maps for all 
fey areas for Which such maps are 


_) qvailable. If such maps are not 
nublished for the area in question, 
: the next best topographic informa- 


each 2 
. tion should be used. Topographic 
a data may sometimes be obtained 
yn in . from State and municipal agencies. 


the Data from Sectional Aeronautical 
‘ould Charts (including bench marks) or 
one railroad depot elevations and high- 
The way elevations from road maps 
may be used where no better infor- 


— mation is available. In cases where 
aa limited topographic data is avail- 
otted able, use may be made of an alti- 
inate meter in a car driven along roads 
vhich extending generally radially from 
.- the transmitter site. 

nsid. Ordinarily the Commission will 


this. not require the submission of 


‘ raphical maps for areas be- 
— pay i miles from the antenna 
dis. | site, but the maps must include 
fron the principal city or cities to be 
n be served. If it appears necessary, 
raph additional data may be requested. 
@ ob. United States Geological Survey 
num Topographic Quadrangle Maps may 
s, by be obtained from the Department 
htain of the Interior, Geological Survey, 
xt ex.) Washington, D. C. Sectional Aero- 


0 dis. nautical Charts are available from 
"the Department of Commerce, 
Coast and Geodetic Survey, Wash- 
ington, D. C. 

3.685 Transmitter location and 
antenna system. (a) The transmit- 
ter location shall be chosen so that, 
on the basis of the effective radi- 
ated power and antenna height 
above average terrain employed, 
the following minimum field inten- 
sity in decibels above one microvolt 
per meter (dbu) will be provided 
over the entire principal commiu- 
nity to be served: 


‘aging 


is de- 
ea in 
ade A 
r COM: 
mined 
plani- 
neans; 
xclude 
of the 
bodies 
areas, 
lakes 
Channels Channels 
2-6 7-13 
74 dbu 77 dbu 


Channels 
14-83 


80 dbu 


terrail 
ym the 
r from 
e 2 t 


meth: 


(b) Location of the antenna at 
a point of high elevation is neces- 
: ssary to reduce to a minimum the 
stance} shadow effect on propagation due 
at ma}Sto hills and buildings which may 
or &§ reduce materially the intensity of 
lay MGthe station’s signals. In general, 
servitll the transmitting. antenna of a sta- 
meth0’Stion should be located at the most 
n sut@central point at the highest eleva- 
shouli§tion available. To provide the best 
mental degree of service to an area, it is 
cerning "ually preferable to use a high 
mine ntenna rather than a low antenna 
supple with increased transmitter power. 
vibe tegThe location should be so chosen 
ould ingthat line-of-sight can be obtained 

Mapsfrom the antenna over the prin- 
uld ingPal city or cities to be served; 
as preg!no event should there be a major 
1od anigstruction in this path. The an- 
ementdg'na must be constructed so that 
ents og is as clear as possible of sur- 
ould irx@Unding buildings or objects that 
by th Would cause shadow problems. It 
and the Ss recognized that topography, 
ementigstape of the desired service area, 
and population distribution may 


S- 
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make the choice of a transmitter 
location difficult. In such cases, 
consideration may be given to the 
use of a directional antenna system, 
although it is generally preferable 
to choose a site where a nondirec- 
tional antenna may be employed. 

(c) In cases of questionable an- 
tenna locations it is desirable to 
conduct propagation tests to in- 
dicate the field intensity expected 
in the principal city or cities to be 
served and in other areas, particu- 
larly where severe shadow prob- 
lems may be expected. In con- 
sidering applications proposing the 
use of such locations, the Commis- 
sion may require site tests to be 
made. Such tests should be made 
in accordance with the measure- 
ment procedure hereafter described, 
and full data thereon must be sup- 
plied to the Commission. Test 
transmitters should employ an an- 
tenna having a height as close as 
possible to the proposed antenna 
height, using a balloon or other 
support if necessary and feasible. 
Information concerning the author- 
ization of site tests may be ob- 
tained from the Commission upon 
request. 

(d) Present information is not 
sufficiently complete to establish 
“blanket areas” of television broad- 
cast stations. A “blanket area” 
is that area adjacent to a trans- 
mitter in which the reception of 
other stations is subject to inter- 
ference due to the strong signal 
from this station. The authoriza- 
tion of station construction in areas 
where blanketing is found to be 
excessive will be on the basis that 
the applicant will assume full re- 
sponsibility for the adjustment of 
reasonable complaints arising from 
excessively strong signals of the 
applicant’s station or take other 
corrective action. 

(e) A directional antenna is con- 
sidered to be an antenna that is 
designed or altered for the purpose 
of obtaining a noncircular radiation 
pattern. Directional antennas may 
not be used for the purpose of re- 
ducing minimum mileage separa- 
tion requirements but may be em- 
ployed for the purpose of improv- 
ing service or for the purpose of 
using a particular site; the provi- 
sions under which they may be 
authorized are as follows: 


(1) Directional antennas with a 
ratio of minimum to maxi- 
mum radiation in the hori- 
zontal plane of more than 
10 decibels will not be per- 
mitted. 
The minimum effective radi- 
ated power in any horizontal 
direction shall meet the 
minimum power require- 
ments of Section 3.614 and 
Appendix C, Figure 1. 
The effective radiated power 
in any horizontal or vertical 
direction may not exceed the 
maximum values permitted 
by Section 3.614 and Appen- 
dix C, Figures 2(a) and 
2(b). 
The maximum effective radi- 
ated power in any direction 
above the horizon shall be as 
low as the state of the art 
permits and may not exceed 
the effective radiated power 
in the horizontal direction in 
the same vertical plane. 

(f) Applications proposing the 
use of directional antenna systems 
must be accompanied by the follow- 
ing: 

(1) Complete description of the 


(3) 


(4) 


proposed antenna system. 
Orientation of array with 
respect to true north; time 
phasing of fields from ele- 
ments (degrees leading or 
lagging); space phasing of 
elements (in feet and de- 
grees); and ratio of fields 
from elements. 

Horizontal and vertical plane 
radiation patterns showing 
the free space field intensity 
in millivolts ner meter at one 
mile and the effective radi- 
ated power, in dbk, for each 
direction. The method by 
which the radiation patterns 
were computed or measured 
shall be fully described, in- 
cluding formulas used, equip- 
ment employed, sample cal- 
culations and tabulations of 
data. Sufficient vertical plane 
patterns shall be included to 
indicate clearly the radiation 
characteristics of the an- 
tenna above and below the 
the horizontal plane. The 
horizontal plane pattern 
shall be plotted on polar co- 
ordinate paper with refer- 
ence to true north. The 
vertical plane patterns shall 
be plotted on rectangular co- 
ordinate paper with refer- 
ence to the horizontal plane. 
Name, address, and quali- 
fications of the engineer 
making the calculations. 

(g) Applications proposing the 
use of television broadcast anten- 
nas within 200 feet of other tele- 
vision broadcast antennas operating 
on a channel within 20 percent in 
frequency of the proposed channel, 
or proposing the use of television 
broadeast antennas on channels 5 
or 6 within 200 feet of FM broad- 
cast antennas, must include a show- 
ing as to the expected effect, if 
any, of such proximate operation. 

(h) Where simultaneous use of 
antennas or antenna structures ‘is 
proposed, the following provisions 
shall apply: 

(1) In cases where it is proposed 
to use a tower of a standard 
broadcast station as a sup- 
porting structure for a tele- 
vision broadcast antenna, an 
appropriate application for 
changes in the radiating 
system of the _ standard 
broadcast station must be 
filed by the licensee thereof. 
A formal application (FCC 
Form 301) will be required 
if the proposal involves sub- 
stantial change in the phy- 
sical height or radiation 
characteristics of the stand- 
ard broadcast antennas; 
otherwise an informal ap- 
plication will be acceptable.” 
An application may be re- 
quired for other classes of 
stations when the tower is 
to be used in connection with 
a television station. 

When the proposed televi- 
sion antenna is to be mounted 
on a tower in the vicinity 
of a standard broadcast di- 
rectional array and it ap- 
pears that the operation of 
the directional antenna sys- 
tem may be affected, an en- 
gineering study must be filed 
with the television applica- 
tion concerning the effect of 


(2) 


(3) 


(4) 


*5In case of doubt, an informal appli- 
cation (letter) together with complete 
engineering data should be submitted. 
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the television antenna on 
the directional pattern. Re- 
adjustment and field inten- 


sity measurements of the 
standard broadcast station 
may be required following 


construction of the television 
antenna. 

(i) The provisions of Part 17 of 
the Commission’s Rules shall gov- 
ern the construction, marking and 
lighting requirements of antenna 
structures used by television broad- 
cast stations. In the event a com- 
mon tower is used by two or more 
licensees or permittees for anten- 
na and/or antenna supporting pur- 
poses, the licensee or permittee who 
is owner of the tower shall assume 
full responsibility for the installa- 
tion and maintenance of any 
painting and/or lighting require- 
ments. In the event of shared 
ownership, one licensee or permit- 
tee shall assume such responsibili- 
ty and advise the Commission ac- 
cordingly. 

3.686. Measurements for rule 
making purposes and upon request 
of the Commission. (a) Except as 
provided for in Section 3.612 above, 
television broadcast stations shall 
not be protected against any type 
of interference or propagation ef- 
fect. Persons desiring to submit 
testimony, evidence, or data to the 
Commission for the purpose of 
showing that the technical stand- 
ards contained in this Subpart do 
not properly reflect any given types 
of interference or propagation ef- 
fects may do so only in appropriate 
rule making proceedings to amend 
such technical standards. Persons 
making field intensity measure- 
ments for formal submission to the 
Commission in rule making pro- 
ceedings, or making such measure- 


ments upon the request of the 
Commission, should comply with 
the procedure for making such 


measurements as outlined below: 

(b) Measurements made to de- 
termine field intensities of televi- 
sion broadcast stations should be 
made with mobile equipment along 
roads which are as close and simi- 
lar as possible to the radials show- 
ing topography which were sub- 
mitted with the application for 
construction permit.” Suitable 
measuring equipment and a con- 
tinuous recording device must be 
employed, the chart of which is 
either directly driven from the 
speedometer of the automobile in 
which the equipment is mounted or 
so arranged that distances and 
identifying landmarks can be readi- 
ly noted. The measuring equip- 
ment must be calibrated against 
recognized standards of field inten- 
sity and so constructed that it will 
maintain an acceptable accuracy 
of measurement while in motion or 
when stationary. The equipment 
should be so operated that the 
recorder chart can be calibrated 
directly in field intensity in order 
to facilitate analysis of the chart. 
The receiving antenna must be 
horizontally polarized and should 
be nondirectional. 

(c) Mobile measurements should 
be made with a minimum chart 
speed of 3 inches per mile and 
preferably 5 or 6 inches per mile. 
Locations shall be noted on the 
recorder chart as frequently as nec- 
essary to fix definitely the relation 


*°Cluster and spot measurements may 
also be submitted, if accompanied by 


a complete showing of the procedures 
employed. 
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between the measured field inten- 
sity and the location. The time 
constant of the equipment should 
be such as to permit adequate anal- 
ysis of the charts, and the time 
constant employed shall be shown. 
Measurements should be made to 
a point on each radial well beyond 
the particular contour under inves- 
tigation. 

(d) While making field intensity 
measurements either the visual or 
the aural transmitter may be used. 
If the visual transmitter is used, 
it is recommended that a _ black 
picture be transmitted or that the 
transmitter be operated at black 


level without synchronization 
peaks. Operation at a _ power 


somewhat less than black level is 
permissible but too great a reduc- 
tion in power is not recommended 
due to the difficulty of recording 
weak signals. In any event, an 
appropriate factor shall be used 
to convert the readings obtained 
to the field strength that would 
exist on synchronization peaks 
while operating at the authorized 
power. 

(e) After the measurements are 
completed, the recorder’ chart 
should be divided into not less than 


15 sections on each equivalent 
radial from the station. The field 
intensity in each section of the 


chart should be analyzed to deter- 
mine the field intensity received 50 
percent of the distance (median 
field) throughout the section, and 
this median field intensity associ- 
ated with the corresponding sector 
of the radial. The field intensity 
figures must be corrected for a 
receiving antenria elevation of 30 
feet and for any directional effects 
of the automobile and receiving an- 
tenna not otherwise compensated. 
This data should be plotted for each 
radial, using log-log coordinate 
paper with distance as the abscissa 
and field intensity as the ordinate. 
A smooth curve should be drawn 
through these points (of median 
fields for all sectors) and this 
curve used to determine the dis- 
tance of the desired contour. The 
distances obtained for each radial 
may then be plotted on the map 
of predicted coverage or on polar 
coordinate paper (excluding water 
areas, etc.) to determine the serv- 


ice and interference areas of a 
station. 
(f) In certain cases the Com- 


mission may desire more informa- 
tion or recordings and in these 
instances special instructions will 
be issued. 

(zg) Data obtained in conjunction 
with field intensity measurements 
shall be submitted to the Com- 
mission in affidavit form in tripli- 
cate, including the following: 

(1) Map or maps showing the 
roads or points where meas- 
urements were made, the 
service and/or interference 
areas determined by _ the 
prediction method and by 
the measurements, and any 
unusual terrain characteris- 
tics existing in these areas. 
The maps, preferably of a 
type showing topography in 
the area, should show the 
Grade A and Grade B field 
intensity contours. 

If a directional transmitting 
antenna is employed, a dia- 
gram on polar coordinate 
paper showing the predicted 
free space field intensity in 
millivolts per meter at one 
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(2) 


mile in all directions. 

A full description of the pro- 
cedures and methods em- 
ployed, including the type of 
equipment, the method of 
installation and operation, 
and calibration procedures. 
Complete data obtained dur- 
ing the survey, including 
calibration. (Only the orig- 
inal or one photostatic copy 
of the recording tapes, or 
representative samples, need 
be submitted.) 

Antenna system and power 
employed during the survey. 
Name, address, and quali- 
fications of the engineer or 
engineers making the meas- 
urements. 

3.687 Transmitters 

ated equipment. 

(a) Visual transmitter. 

(1) The overall attenuation char- 
acteristics of the transmit- 
ter, measured in the antenna 
transmission line after the 
vestigial sideband filter (if 
used), shall not be greater 
than the following amounts 
below the ideal demodulated 


(3) 


(4) 


(6) 


and _ associ- 


curve. (See Appendix C, 
Figure 7.) 

2 db at 0.5 Me 

2 db at 1.25 Me 

3 db at 2.0 Me 

6 db at 3.0 Me 

12 db at 3.5 Me 


The curve shall be substan- 
tially smooth between these 
specified points, exclusive of 
the region from 0.75 Mc to 
1.25 Mc.” 

The field strength or voltage 
of the lower sideband, as 
radiated or dissipated and 
measured as described in (3) 
below, shall not be greater 
than 20 db for a modu- 
lating frequency of 1.25 Mc 
or greater.” 

The attenuation characteris- 
tics of a visual transmitter 
shall be measured by appli- 
cation of a modulating signal 
to the transmitter input 
terminals in place of the 
normal composite television 
video signal. The signal ap- 
plied shall be a composite 
signal composed of a syn- 
chronizing signal to estab- 
lish peak output voltage plus 
a variable frequency sine 
wave voltage occupying the 
interval between synchron- 
izing pulses. The axis of the 
sine wave in the composite 
signal observed in the output 
monitor shall be maintained 
at an amplitude 0.5 of the 
voltage at synchronizing 
peaks. The amplitude of 
the sine wave input shall be 
held at a constant value. 
This constant value should 
be such that at no modu- 
lating frequency does the 
maximum excursion of the 
sine wave, observed in the 
composite output signal 
monitor, exceed the value 
0.75 of peak output voltage. 
The amplitude of the 100- 
kilocyele sideband shall be 
measured and _ designated 
zero db as a basis for com- 
parison. The modulation 





27 Output measurement shall be made 
with the transmitter operating into a 
dummy load of pure resistance and the 
demodulated voltage measured across 
this load. The ideal demodulated 
curve is that shown in Appendix C, 
Figure 7 
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signal frequency shall then 
be varied over the desired 
range and the field strength 
or signal voltage of the cor- 
responding sidebands meas- 
ured. As an alternate meth- 
od of measuring, in those 
cases in which the automa- 
tic d-c insertion can. be re- 
placed by manual control, 
the above characteristic may 
be taken by the use of a 
video sweep generator and 
without the use of pedestal 
synchronizing pulses. The 
d-c level shall be set for 
midcharacteristic operation.” 
The radio frequency signal, 
as radiated, shall have an 
envelope as would be pro- 
duced by a modulating sig- 
nal in conformity with Ap- 
pendix C, Figure 4, as modi- 
fied by vestigial sideband 
operation specified by Ap- 
pendix C, Figure 3. 

The time interval between 
the leading edges of succes- 
sive horizontal pulses shall 
vary less than one half of 
one percent of the average 
interval. 

The rate of change of the 
frequency of recurrence of 
the leading edges of the hori- 
zontal synchronizing signals 
shall not be greater than 
0.15 percent per second, the 
frequency to be determined 
by an averaging process car- 
ried out over a period of not 
less than 20, nor more than 
100 lines, such lines not to 
include any portion of the 
vertical blanking signal. 
Sufficient monitoring equip- 
ment shall be employed to 
determine whether the visual 
signal complies with the re- 
quirements of this Subpart. 


Aural transmitter. 


The transmitter shall oper- 
ate satisfactorily with a fre- 
quency swing of + 25 kilo- 
cycles, which is considered 
100 percent modulation. It 
is recommended, however, 
that the transmitter be de- 
signed to operate satisfac- 
torily with a frequency swing 
of at least +40 kilocycles. 

The transmitting system 
(from input terminals of 
microphone pre - amplifier, 
through audio facilities at 
the studio, through tele- 
phone lines or other circuits 
between studio and transmit- 
ter, through audio facilities 
at the transmitter, and 
through the transmitter, but 
excluding equalizers for the 
the correction of deficiencies 
in microphone response) 
shall be capable of trans- 
mitting a band of frequen- 
cies from 50 to 15,000 cycles. 
Pre-emphasis shall be em- 
ployed in accordance with 
the impedance-frequency 
characteristic of a series in- 
ductance- resistance network 
having a time constant of 75 
microseconds. (See Appen- 


(4) 


(6) 


(7) 


(b) 
(1) 


(2) 


°3 Field strength measurements are de- 
sired. It is anticipated that these may 
not yield data which are consistent 
enough to prove compliance with the 
attenuation standards prescribed above. 
In that case, measurements with a 
dummy load of pure resistance, to- 
gether with data on the antenna char- 
acteristics, shall be taken in place of 
overall field measurements. The “syn- 
chronizing signal” referred to in these 
paragraphs means either a_ standard 
synchronizing wave form or any pulse 
that will properly set the peak. 






dix C, Figure 8.) The devia. 
tion of the system respons 
from the standard pre-e, 
phasis curve shall lie be. 
tween two limits as show, 
by Appendix C, Figure :@ 
The upper of these limi! (7) 
shall be uniform (no deyjs.) 
tion) from 50 to 1599 
cycles. The lower limit sha 
be uniform from 100 to 759 
cycles, and three db belo; 
the upper limit; from 109; 
50 cycles the lower lin; 
shall fall from three é 
limit at a uniform rate «: 
one db per octave (4 dh, 
50 cycles); From 7,500 + 
15,000 cycles the lower lin; 
shall fall from 3 db lin: 








at a uniform rate of two ; 

per octave (5 db at 159) 

cycles). (c) 
(3) At any modulating fr (1) 

quency between 50 an 


15,000 cycles and at modu) 
tion percentages of 25 per 
cent, 50 percent, and 1 
percent, the combined anuj 
frequency harmonics mea; 
ured in the output of ¢ 
system shall not exceed t} 


root-mean-square valu 

given in the following tab 

Distortin: 

Modulation frequency (Percent 
50 to 100 cycles 35 
100 to 7,500 cycles « 
7,500 to 15,000 cycles 3.0 
(i) Measurement shall } 


made employing 75 m 
crosecond de-emphasis 
the measuring equi 
ment and 75 microse 
ond pre-emphasis in t! 
transmitting equipmer: 
and without compressi 
if a compression amp! (2) 
fier is employed. Hog 
monics shall be include 
to 30 ke.” 
It is recommended th 
none of the three ma 
divisions of the syste 
(transmitter, studio : 
transmitter circuit, ar 
audio facilities) cont 
bute over one-half 
these percentages, sin (3) 
at some frequencies t 
total distortion may l 
come the arithmetic su 
of the distortions of t 
divisions. 
(4) The transmitting system ou 

put noise level (frequen 

modulation) in the band 

50 to 15,000 cycles shall) (4) 

at least 55 db below thea 

dio frequency level repr 

senting a frequency swing 

+25 ke.” 
(5) The transmitting systemouR 
put noise level (amplitu) (5) 
modulation) in the band 
50 to 15,000 cycles shall 
at least 50 db below the ler 
representing 100 perce! 
amplitude modulation.’ 
If a limiting or compress 
amplifier is employed, )" 


(ii) 


at st 


(6) 


(6) 


2° Measurements of distortion using © 
emphasis in the measuring equipme 
are not practical at the present ti 
for the range 7,500 to 15,000 cycles * 
25 and 50 percent modulation. Them 
fore, measurements should be made § 
100 percent modulation and on at lea 
the following modulating frequencl 
50, 100, 400, 1,000, 5,000, 10,000 
15,000 cycles. At 25 and 50 pert 
modulation, measurements should | 
made on at least the following ma 
lating frequencies: 50, 100, 400, 1 
and 5,000 cycles. 
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—— 
% For the purpose of these measull " Television b 


ments, the visual transmitter show ized 
inoperative since the exact amouni§ 
noise permissible from that source 


not known at this time. 
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(7) 


(c) 


caution should be maintained 
in its connection in the cir- 
cuit due to the use of pre- 
emphasis in the transmitting 
system. 

A modulation monitor shall 
be in operation at the aural 
transmitter. The percentage 
of modulation of the aural 
transmissions shall be main- 
tained as high as possible 
consisstent with good qual- 
ity of transmission and good 
broadcast practice and in no 
ease less than 85 percent nor 
more than 100 percent on 
peaks of frequent recurrence 
during any selection which 
normally is transmitted at 
the highest level of the pro- 
gram under consideration. 
Requirements applicable to 


hoth visual and aural transmitters. 
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Automatic means shall be 
provided in the visual trans- 
mitter to maintain the car- 
rier frequency within one 
kilocycle of the authorized 
frequency; automatic means 
shall be provided in the aural 
transmitter to maintain the 
earrier frequency within four 
kilocyeles of the assigned 
aural carrier frequency or, 
alternatively, 4.5 megacycles 
above the actual visual car- 
rier frequency within five 
kilocycles. When required by 
Section 3.606, the visual and 
aural carrier frequencies are 
to be offset in frequency by 
10 kilocycles (plus or minus, 
as indicated) from the nor- 
mal carrier frequencies.” 

The transmitters shall be 
equipped with suitable indi- 
eating instruments for the 
determination of operating 
power and with other instru- 
ments necessary for proper 


adjustment, operation, and 
maintenance of the equip- 
ment. 


Adequate provision shall be 
made for varying the output 
power of the transmitters 
to compensate for excessive 
variations in line voltage or 
for other factors affecting 
the output power. 5 
Adequate provisions shall be 
provided in all component 
parts to avoid overheating at 
the rated maximum output 
powers. 

Frequency monitors for the 
visual and aural transmit- 
ters, independent of the fre- 
quency control of the trans- 
mitters, shall be in opera- 
tion at the transmitters. 

In the event the visual moni- 
toring equipment, the aural 
modulation monitor, or the 
visual or aural frequency 
moniter becomes defective, 
the station may be operated 
without such equipment 
pending its repair or replace- 
ment for a period not in ex- 
cess of 60 days without 


ie. 
measutga 7, 










should izeq 
amount Ha f 
so ’ 








elevision broadcast stations author- 
as of April 1, 1952, are permitted 
eiuency tolerance of 0.002% from 
assigned visual and aural carrier 
Mencies until April 1, 1953. 


further 
Commission, 


the 
Provided, 


authority of 


That— 


(i) 


(ii) 


Appropriate entries shall 


be made in the operat- 
ing log of the station to 
show the date and time 
the equipment was re- 
moved from and_ re- 
stored to service. 

The Engineer in Charge 
of the radio district in 
which the station is lo- 
cated shall be notified 
both immediately after 
the equipment is found 
to be defective and im- 
mediately after the re- 
paired or replacement 
equipment has been in- 
stalled and is function- 
ing properly. 


(iii) During the period when 


the station is operated 
without the aural modu- 
lation monitor or the 
visual monitoring equip- 
ment, the licensee shall 
provide other suitable 
means for insuring that 
the aural modulation is 
maintained within the 
tolerance prescribed in 
subparagraph b(7) 
above and that the vis- 
ual signal is maintained 
in accordance with the 
requirements of this 
Subpart. 


(iv) During the period when 


(v) 
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the station is operated 
without the visual or 
aural frequency moni- 
tor, the respective car- 
rier frequency shall be 
compared with an ex- 
ternal frequency source 
of known accuracy at 
sufficiently frequent in- 
tervals to insure that 
the frequency is main- 
tained within the toler- 
ance prescribed in (1) 
above. An entry shall be 
made in the station log 
as to the method used 
and the results thereof. 
If the conditions beyond 
the control of the licen- 
see or permittee prevent 
the restoration of the 
monitor or monitoring 
equipment to service 
within the above allowed 
period, an informal re- 
quest in accordance with 
Section 1.332(d) may be 
filed with the Engineer 
in Charge of the radio 
district in which the sta- 
tion is located for such 
additional time as may 
be required to complete 
repairs of the defective 
instrument or equip- 
ment. 


(d) Construction. In general, the 
transmitters 
either on racks and panels or in 
totally enclosed frames protected 


shall be mounted 


as required by article 810 of the 


National Electrical Code,” 


and as 


set forth below: 


(1) 


(4) The 


making all 


Means shall be provided for 
tuning adjust- 
ments, requiring voltages in 


excess of 350 volts to be ap- 


plied to the circuit, from the 


front of the panels with all 
access doors closed. 


Proper bleeder resistors or 
other automatic means shall 
be installed across all the 
capacitor banks to lower any 
voltage which may remain 
accessible with access door 
open to less than 350 volts 
within two seconds after the 
access door is opened. 

All plate supply and other 
high voltage equipment, in- 
cluding transformers, filters, 
rectifiers and motor genera- 
tors, shall be protected so as 
to prevent injury to operat- 
ing personnel. 

(i) Commutator guards shall 
be provided on all high 
voltage rotating machin- 
ery. Coupling guards 
should be provided on 
motor generators. 
Power equipment 
control panels of the 
transmitters shall meet 
the above requirements 
(exposed 220-volt A. C. 
switching equipment on 
the front of the power 
control panels is not rec- 
ommended but is not 
prohibited). 

Power equipment lo- 
cated at a_ television 
broadcast station not di- 
rectly associated with 
the transmitters (not 
purchased as part of 
same), such as power 
distribution panels, are 
not subject to the provi- 
sions of this Subpart. 

following provisions 


(ii) 


and 


(iii) 


shall be applicable to meter- 
ing equipment: 
(i) All 


more 


instruments having 
than 1,000 volts 
potential to ground on 
the movement shall be 
protected by a cage or 
cover in addition to the 
regular case. (Some in- 
struments are designed 
by the manufacturers to 
operate safely with volt- 
ages in excess of 1,000 
volts on the movement. 
If it can be shown by 
the manufacturer’s ra- 


*The pertinent sections of article 810 
of the National Electrical Code read as 


follews: 


“8191. General—Transmitters 


shall comply with the following: 


‘a. Enclosing. — 


The transmitter 


shall be enclosed in a metal frame or 


grille, 
ating space by a 
equivalent 


the 
barrier or 
means, all metallic 


or separated from oper- 
other 


parts 


of which are effectually connected to 
ground. 

“b. Grounding of controls.—All ex- 
ternal metallic handles and controls 
accessible to the operating personnel 


shall 
circuit 


be effectually grounded. No 
in excess of 150 volts shall 


have any parts exposed to direct con- 


tact. 


A complete dead-front type of 


switchboard is preferred. 
“ec. Interlocks on doors.—All access 


doors shall be provided with 


inter- 


locks which will disconnect all volt- 
ages in excess of 350 volts when any 
access door is opened.” 
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(e) 
(1) 


(2) 


(4) 


(5) 


(f) 
iliary 
the 


power 


ting that the instrument 


will operate safely at 
the applied potential, 
additional protection is 


not necessary.) 
In case the plate volt- 
meters are located on 
the low potential side of 
the multiplier resistors 
with the high potential 
terminal of the instru- 
ments at or less than 
1,000 volts above ground, 
no protective case is re- 
quired. However, it is 
good practice to protect 
voltmeters subject to 
more than 5,000 volts 
with suitable over-volt- 
age protective devices 
across the instrument 
terminals in case the 
winding opens. 

(iii) Transmission line meters 
and any other radio fre- 
quency instrument 
which may be necessary 
for the operator to read 
shall be so installed as 
to be read easily and 
accurately without the 
operator having to risk 
contact with circuits 
carrying high potential 
radio frequency energy. 

Wiring and Shielding. 

The transmitter panels or 

units shall be wired in ac- 

cordance with standard prac- 
tice, such as insulated leads 
properly cabled and _ sup- 
ported, coaxial cables, or 
rigid 


(ii) 


bus bar properly in- 
sulated and protected. 
Wiring between units of the 
transmitters, with the excep- 
tion of circuits carrying 
radio frequency energy or 
video energy, shall be in- 
stalled in conduits or ap- 
proved fiber or metal race- 
ways to protect it from me- 
chanical injury. 

Circuits carrying radio fre- 
quency or video energy be- 
tween units shall be coaxial 
cables, two balanced 
lines, or properly shielded 
lines. 

All stages or units shall be 
adequately shielded and fil- 
tered to prevent 
and radiation. 
The frequency and modula- 
tion monitors and associated 
radio frequency lines to the 
transmitter shall be thor- 
oughly shielded. 


wire 


interaction 


Auxiliary transmitters. Aux- 
transmitters may not exceed 


rating of the main 


transmitters. As a general guide, 


specifications for auxiliary trans- 
mitters should conform as much as 
possible to those of the main trans- 


mitters. 


forth 


No requirements are set 
at this time. 


(z) Installation. 


(1) 


(2) 


The installation of transmit- 
ting equipment shall be made 
in suitable quarters. 
Suitable facilities shall be 
provided for the welfare and 
comfort of the operator. 
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(h) Spare tubes. 

(1) A spare tube of every type 
employed in the transmitters 
and the frequency and modu- 
lation monitors shall be kept 
on hand at the equipment lo- 
cation. When more than one 
tube of any type is em- 
ployed, the following table 
determines the number of 
spares of that type required: 


Number of each type Spares 
employed: required 

1 or 2 v ; rey 

3 to 5 rT ae 

6 to 8 3 

9 or more Seen oe 


(2) An accurate circuit diagram 
and list of required spare 
tubes, as furnished by the 
manufacturer of the equip- 
ment, shall be supplied and 
retained at the transmitter 
location. 


(i) Operation. 

(1) Spurious emissions, includ- 
ing radio frequency harmon- 
ics, shall be maintained at as 
low a level as the state of the 
art permits. 

(2) If a limiting or compression 
amplifier is used in conjunc- 
tion with the aural transmit- 
ter, due operating precau- 
tions should be maintained 
because of pre-emphasis in 
the transmitting system. 


(j) Studio equipment. Studio 
equipment shall be subject to all 
the above requirements where ap- 
plicable, except as follows: 


(1) If properly covered by an un- 
derwriters’ certificate, it will 
be considered as satisfying 
safety requirements. 

(2) Section 8191 of article 810 
of the National Electrical 
Code shall apply for voltages 
only in excess of 500 volts. 

(3) No specific requirements are 
made relative to the design 
and acoustical treatment of 
studios. However, the de- 
sign of studios, particularly 
the main studio, shall be 
compatible with the required 
performance characteristics 
of television broadcast sta- 
tions. 


3.688. Indicating instruments. (a) 
Each television broadcast station 
shall be equipped with indicating 
instruments for measuring the 
direct plate voltage and current of 
the last radio stage of the visual 
and aural transmitters and the 
transmission line radio frequency 
current, voltage, or power of both 
transmitters; such instruments 
shall conform to the specifications 
therefor set forth in this Subpart. 

(b) The following requirements 


and specifications shall apply to 
indicating instruments used by 
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television broadcast stations in 
compliance with (a) above: 


(1) Length of scale shall be not 
less than 2 3/10 inches. 

(2) Accuracy shall be at least 2 
percent of the full scale 
reading. 

(3) Seale shall have at least 40 
divisions. 

(4) Full scale reading shall be 
not greater than five times 


the minimum normal indi- 
cation. 
(5) No. specifications are pre- 


scribed at this time regard- 
ing the peak indicating de- 
vice required by Section 
3.689(b). 


(c) Any required instrument, the 
accuracy of which is questionable, 
shall not be employed. Repairs and 
calibration of instruments shall be 
made by the manufacturer, or by 
an authorized instrument repair 
service of the manufacturer, or by 
some other properly qualified or 
equipped instrument repair service. 
In any case, the repaired instru- 
ment must be supplied with a cer- 
tificate of calibration. 

(d) Recording instruments may 
be employed in addition to the in- 
dicating instruments to record the 
direct plate current and/or voltage 
to the last radio stage provided 
that they do not affect the opera- 
tion of the circuits or accuracy of 
the indicating instruments. If the 
records are to be used in any pro- 
ceeding before the Commission, as 
representative of operation, the 
accuracy must be the equivalent of 
the indicating instruments and the 
calibration shall be checked at such 
intervals as to insure the retention 
of such accuracy. 

(e) The function of each instru- 
ment used in the equipment shall 
be clearly and permanently shown 
on the instrument itself or on the 
panel immediately adjacent thereto. 

(f) In the event that any one of 
the indicating instruments re- 
quired by subparagraph (a) of this 
Section becomes defective when no 
substitute which conforms with the 
required specifications is available, 
the station may be operated with- 
out the defective instrument pend- 
ing its repair or replacement for a 
period not in excess of 60 days; 
Provided, That— 


(1) Appropriate entries shall be 
made in the operating log of 
the station, showing the date 
and time the meter was re- 
moved from and restored to 
service. 

(2) The Engineer in Charge of 
the district in which 
the station is located shall 
be notified both immediately 
after the instrument is found 
to be defective and immedi- 


radio 
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ately after the repaired or 
replacement instrument has 
been installed and is func- 
tioning properly. 


(3) If the defective instrument 
is a plate voltmeter or plate 
ammeter in the last radio 
stage, the operating power 
shall be maintained by 
means of the radio frequency 
transmission line meter. 


(4) If conditions beyond the 
control of the licenses pre- 
vent the restoration of the 
meter to service within the 
above allowed period, infor- 
mal request may be filed in 
accordance with Section 
.332(d) with the Engineer 
in charge of the radio dis- 
trict in which the station is 
located for such additional 
time as may be required to 
complete repairs of the de- 
fective instrument. 


3.689 Operating power. 
(a) Determination: 


(1) Visual transmitter.—The op- 
erating power of the visual 
transmitter shall be deter- 
mined at the output terminal 
of the vestigial sideband fil- 
ter, if such filter is used; 
otherwise, at the transmitter 
output terminal. The aver- 
age power shall be measured 
while operating into a dummy 
load of substantially zero 
reactance and a resistance 
equal to the transmission 
line surge impedance, while 
transmitting a standard 
black television picture. The 
peak power shall be the 
power obtained by this meth- 
od, multiplified by the factor 
1.68. During this measure- 
ment the direct plate voltage 
and current of the last radio 
stage and the peak output 
voltage or current shall be 
read for use below. 


(2) Aural transmitter.—The op- 
erating power of the aural 
transmitter shall be deter- 
mined by the indirect meth- 
od. This is the product of the 
plate voltage (Ep) and the 
plate current (Ip) of the last 
radio stage, and an efficiency 
factor, F; that is: 
Operating power=EpxIpxF 


(i) The efficiency factor, F, 
shall be established by 
the transmitter 
facturer for each type 
transmitter for which he 

data to the 

Commission, and_ shall 

be shown in the instruc- 

tion books supplied to 
the customer with each 

In the case 


manu- 


submits 


transmitter. 
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(b) 
(1) 


(2) 


(3) 


83 See Part O of the Commission's Re 
for addresses of the Commission's 
neering Field Offices. 





of composite equipmer: 
the factor F shal] be 
furnished to the (oy 
mission by the applica, 
along with a Statement 
of the basis used jn «4. 
termining such factor 


















































Maintenance: 
Visual transmitter, — 4, 
peak power shall be mp 


tored by a peak reading 4, 
vice which reads proportic 
ally to voltage, current, 

power in the radio frequey 
line, the meter to be q 
brated during the meagy: 
ment described in subpar, 
graph (a)(1) of this Secs p 
The operating power as 

shall 


tained as near as practica} 


monitored be ma 
to the authorized operati: 
power and shall not exce 
the limits of 10 


above and 20 percent bel 


percer 


the authorized power exe 
in emergencies. As a furth 
check, both the plate volta: 
and plate current of the oy 
put stage shall be measur 
with a standard black te: 
vision picture with the tran 
mitter operating into 
antenna. These values mug 
agree substantially with ¢ 
responding readings tak 
under paragraph (a)(1) 
this Section. 


Aural transmitter.—The ¢ 
erating power of the au 
transmitter shall be mai 
tained as near as practical 
to the authorized operat 
power, and shall not exce} 
the 


above and 20 percent belr 


limits of 10 perce 
the authorized power extt; 
in emergencies. 
Reduced power. — In 4 
event it becomes impossill 
to operate with the auth 
ized power, the station mi 
be operated with reduta 
power for a period of 10 day 
or less provided the Com 
mission and the Engineer 
Charge of the radio distri 
in which the station is 9 
cated shall be notified 9 
writing immediately ther 
after and also upon the™ 
sumption of the normal ope® 


ating power.” 
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Eyinutes Degrees 


0.01667 
.03333 
.05 
06667 
.08333 
10 
11667 
13333 
5 
-16667 
18333 
20 
21667 
23333 
25 
26667 
28333 
30 
-31667 
33333 


| 


eee ee) 


wr 
SS See ee 
Senaw ane ew S © oO 


SECONDS TO DECIMAL PARTS OF A DEGREE 


Seconds Degrees 


MILES PER DEGREE OF LATITUDE DIFFERENCE 


1 0.00028 
2 00056 
3 00083 
4 00111 
5 00139 
6 00167 
1 00194 
8 00222 
9 0025 
10 00278 
11 00306 
12 00333 
13 00361 
i 00389 
5 00417 
6 00444 
7 00472 
18 005 
19 00528 
20 00556 
Middle 
Latitude 
3° 0" 
30 
% 9 
30 
7 (0 
30 
p23 0 
30 
9 0 
30 
0 0 
30 
1 0 
30 
2 0 
30 
3 0 
30 
HO 
30 


0 
30 
0 
30 
0 
30 
0 
30 
0 
30 
A 


RO 





Statute 
Miles 


68.828 
68.833 
68.837 
68.842 
68.847 
68.852 
68.857 
68.862 
68.867 
68.873 
68.878 
68.883 
68.889 
68.894 
68.899 
68.905 
68.911 
68.916 
68.922 
68.928 
68.933 
68.939 
68.945 
68.951 
68.957 
68.962 
68.968 
68.974 
68.980 
68.986 
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APPENDIX B 


Table I 
Minutes Degrees 
21 0.35 
22 -36667 
23 -38333 
24 40 
25 -41667 
26 -43333 
27 45 
28 -46667 
29 -48333 
30 50 
31 .51667 
32 -53333 
33 55 
34 -56667 
35 58333 
36 -60 
37 -61667 
38 -63333 
39 65 
40 .66667 


Seconds Degrees 
21 0.00583 
22 .00611 
23 .00639 
24 -00667 
25 -00694 
26 .00722 
27 .0075 
28 .00778 
29 .00806 
30 00833 
31 .00861 
32 -00889 
33 .00917 
34 -00994 
35 -00972 
36 01 

37 .01028 
38 .01056 
39 -01083 
40 01111 

* * * 
APPENDIX B 
Table II 


Telecasting 


Middle 
Latitude 
40° 0’ 

30 
41 0 
30 
42 0 
30 
42 0 
30 
44 0 
30 
45 0 
30 
46 0 
30 
47 0 
30 
48 0 
30 
49 0 
30 
50 0 


MINUTES TO DECIMAL PARTS OF A DEGREE 


Minutes 


41 
42 
43 
44a 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 


Seconds 


41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 


Degrees 


0.68333 
-70 
-71667 
-73333 
15 
-76667 
-78333 
80 
-81667 
-83333 
85 
-86667 
-88333 
-90 
-91667 
-93333 
95 
-96667 
-98333 

1.00 


Degrees 


0.01139 
-01167 
-01194 
-01222 
0125 
01278 
-01306 
-01333 
-01361 
-01389 
01417 
.01444 
-01472 
015 
-01528 
-01556 
01583 
-01611 
-01639 
-01667 


Statute 
Miles 


68.992 
68.998 
69.004 
69.011 
69.017 
69.023 
69.029 
69.035 
69.041 
69.047 
69.053 
69.060 
69.066 
69.072 
69.078 
69.084 
69.090 
69.096 
69.102 
69.108 
69.115 































































Have you read 


| the first : 


7 * 
‘TELECASTING YEARBOOK 


Read it and join the 5500 radio and T'V station and 
network personnel, the 2500 advertising agencies, 3000 


national and regional advertisers—more than 5000 of 


the most influential buyers of television time. 


It takes a book like this first Telecasting Yearbook 
to sum up the business of telecasting, underscore its 
economic and programming aspects. In fact, and in 
short, only the Telecasting Yearbook gives buyers every- 


thing basic about the business of television. 


“This 34th issue... 


castiee 


an0hP’ ine 


quate 
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Middte 
Latitude 
Degrees 25 
Mine 
0 62.728 
1 -720 
2 etie 
3 e103 
4 2694 
5 2686 
6 2677 
7 2669 
8 2600 
9 2652 
10 O44 
ami 0635 
12 2627 
pi 613 
Ly 2609 
15 2601 
16 2592 
17 0503 
18 0575 
19 2567 
20 0559 
21 23=— «650 
22 Sul 
23 0532 
2h 52h 
25 2515 
26 2507 
27 0498 
28 ohib9 
29 2480 
x 072 
3 463 
32 0455 
33 46 
34 4 38 
35 0429 
%6 «420 
37 e412 
38 0403 
39 0395 
oO 2 386 
Tal 0377 
42 2 369 
43 2 360 
uy e3d1 
5 032 
46 033k 
47 2 325 
us 2316 
49 - 308 
50 0299 
51 2290 
52 2281 
53 otte 
Su - 264 
55 2255 
56 ~2h6 
57 0237 
58 e228 
59 2220 
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26 


62.211 
2202 
193 


2176 


721 
°712 
702 
693 
654, 


27 
61.675 
2666 
657 
2648 
0639 
0630 
2621 
611 


02 
0593 


58h 
0575 
0566 
2557 
0547 
538 
529 
0520 
2510 
2501 


492 


453 
47h 
465 
2455 
oly 
437 
428 
419 
409 


400 
0391 
0 BL 
372 
- 363 
354 
ohh 
2335 
2325 
316 


° 07 
0298 
0209 
0279 
«270 
e261 
0252 
22 
0233 
0223 


21h 
2205 
195 
186 
0176 
-167 
0158 
oLyds 
0139 
2129 


28 


61.120 


-101 
2092 
2082 
-073 
2064 
054 
e045 
2035 


2026 


61.007 
60.997 


APPENDIX B = TABLE III 
Miles per Degree of Longitude Difference 


29 x 
60.547 59.955 
0537 e 45 
0528 ° 0935 
e517 0925 
2508 0915 
2498 2905 
488 895 
2478 885 
069 2875 
059 2865 
oli9 2355 
lO 2845 
0430 835 
2420 2825 
~410 Sly 
2400 2804 
2390 0794 
2301 078k 
e37L e774 
2361 0764 
0352 e754 
= 342 o7uh 
2332 0734 
a2 <123 
= 312 . as 
302 0703 
0292 0693 
2282 683 
0273 2672 
2263 2662 
2253 2652 
223 26442 
4233 2632 
0223 2622 
2213 611 
2203 01 
0194 2591 
oL8h 0581 
Pay 1 a5 71. 
164 2561 
015k 2550 
oly 2540 
e134 o 530 
01 2h 2520 
eit) e510 
2104 2500 
094 0489 
08h, e479 
O74 2468 
2065 0458 
2055 PTV Me) 
e045 04 38 
0035 27 
2025 e417 
e015 2406 
60.005 396 
59 995 2 386 
0985 2376 
0975 365 
0905 0355 


31 


59 345 
e 335 
32h 
314 


e074 


2043 


033 
2022 
e012 
59 001 
58.991 
-980 
0970 
0960 
99 
09 39 


0928 
907 









32 33 34 
58.716 58.070 57.406 
0706 2059 0395 
2695 2048 2384 
2684 2037 373 
67h 2026 2362 
2663 2015 2350 
2652 =58.00k 0339 
eOh2 = 57.994 2 328 
0631 0983 - 316 
s 620 972 e 305 ' 
2610 2961 e294 
0599 2950 2283 
2588 09 39 e271 
2578 0928 °260 
0567 0917 229 
#556 2906 7 238 
2546 2895 0227 
2535 2884, 0215 
252k 2873 e20k 
51k 2862 0192 
2503 2851 2181 
92 23h0 2170 
oh BL 829 0159 
470 818 o1h7 
2460 ~807 1% 
old 0796 0125 
0438 0785 ok 3 
4428 e774 2102 
0417 2763 2090 t 
2406 0752 2079 
2396 e741 2068 
0385 0729 2057 
0374 0718 2045 
2363 2707 2034 
2352 2696 2022 
2 3u1 e685 572011 
2331 e674, 56.999 
320 2663 988 
2 309 2652 0977 
2298 e641 2966 
-288 2629 95h 
0277 -618 0943 
2266 607 931 
0255 2596 0919 
oly 2585 2908 
0223 0563 2385 
2212 6552 37h 
2201 e541 863 
2190 0529 2851 
2179 2518 ~ 840 
0168 2507 2829 
e157 0496 2817 
eL47 0485 2805 
2136 0473 0794, 
0125 24462 2782 
sith 51 . 771 
2103 e4hO 0759 
2092 0429 0748 
2081 2418 e737 


‘ 


4 
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Middle 
Latitude 
Degrees 35 
Min. 
O 56.725 
i e113 
2 +702 
3 690 
4 -678 
5 2667 
6 2655 
7 hy 
8 2632 
9 621 
10 -610 
it 0598 
12 0536 
13 0575 
ly 2563 
15 0552 
16 ©5440 
17 2529 
18 0517 
19 2505 
20 493 
21 82 
22 0470 
23 059 
2h 47 
25 0435 
26 oh2h 
27 e412 
28 e401 
29 o 389 
x 378 
31 366 
32 035k 
33 343 
3k: 031 
35 2319 
36 2 308 
37 0296 | 
38 Pye) 
39 3273 
ho 2261 
yi 2 2h9 
42 0238 
43 0226 
rn o 21h 
45S e202 
46 0191 
47 e179 
48 2167 
9 2156 
50 elyh 
51 0132 
52 2120 
53 2109 
Su 2097 
55 0085 
56 2073 
57 2061 
58 050 
59 2038 


36 


56.026 
O14 
56,002 
55 e991 
979 
-967 
0955 
0943 
e931 
2920 


908 
+896 
S84 
872 
«360 
S49 
2637 
0625 
813 
802 


°790 
°778 
© 766 
0754 
e 72 
070 
0718 
706 
69, 
-682 


e671 
659 
06:7 
0635 
0623 
611 
0599 
0557 
0575 
563 


0551 
0539 
0527 
0515 
0503 
eh91 
0479 
elt67 
ohh 3 


e431 
«419 
0407 
0395 
83 
e371 
© 359 
2347 
033 


2323 


37 


55.311 
2299 
~286 
-27h 
0262 
2250 
0238 
2226 
0213 
e201 


0189 
177 
0165 
0153 
e141 
0128 
.116 
104 
2093 
e080 


2068 
2056 
043 
e031 
019 
55.007 
0983 
2970 
2958 


946 
934 
0922 
«909 
£97 
2885 
0872 
S61 
48 
836 


82h 
CL 
© 799 
787 
0775 
+762 
«750 
073 
°726 
713 


0701 
2688 
0676 
664 
652 
0639 
0627 
614 
602 
2590 


38 


54.578 
565 
0553 
e541 
0528 
0516 
«503 
e491 
0:79 
66 


454 
oll 
0429 
017 
-hOk 
392 
2 380 
+ 367 
35h 
° 342 


+330 
317 
- 304 
2292 
+280 
267 
2255 
° 242 
230 
217 


0205 
0192 
«180 
2167 
0155 
142 
2130 
e117 
104 
2092 


e080 
067 
005k, 
202 
2030 
e017 
54.005 
532992 
0979 
2967 


0955 
92 
0929 
e917 
090, 
891 
0379 
867 
085k 
8h] 


APPENDIX B - TABLE II 


Miles per Degree of Longitude Difference 


39 ko 
Statute Miles 
532628 53.062 
~816 -050 
803 037 
e791 s02k 
e778 = 553.011 
2765 52.998 
0753 0985 
e740 2972 
°727 0959 
0715 94,6 
0702 0933 
2689 °920 
2677 2907 
2664 «894 
2651 2881 
2639 2068 
2026 2855 
2613 842 
1 8 
2588 817 
0575 80h 
562 e791 
2549 -778 
0536 2765 
252k 0752 
e511 0739 
0495 0726 
oh86 0143 
0473 © 700 
«1,60 -687 
ols e674 
0435 2001 
422 648 
209 0635 
0296 2622 
eh -8 
0371 0595 
2358 2582 
0 345 2569 
Pa 0556 
320 2543 
2 307 0530 
229k e517 
e261 2504 
2268 e491 
0255 «478 
02h3 2465 
0230 oh:52 
efi? 0438 
20h 425 
0191 e412 
2178 399 
2165 236 
0152 °373 
«140 0359 
2127 2 346 
ellh 2333 
e101 2 320 
2088 2307 
0075 0294 


Ta 


52.280 
267 
254 
o2hl 
2229 
0215 
e201 
188 
0175 
«162 


+135 
122 
+109 
096 
082 
069 
056 
04,3 
030 


016 
52.003 
51.990 

977 

963 

950 

“9% 

923 

e910 

697 


883 
e870 
.857 
843 
8H 
817 
804 
e790 
°777 
. 763 


2750 
0736 
0723 
710 
2697 
65 
670 
2657 
26443 
2630 


2616 
603 
590 
2576 
2563 


549 


0496 
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2 


51.482 
269 
055 
42 
229 
0415 
e402 
388 
0375 
2 36L 


2 38 
335 
0321 
307 
029k, 


267 
0253 
220 
0226 


2213 
0199 
2135 
0172 
e159 
o1h5 
0132 
2118 
e104 
e091 


0077 


2023 
51.010 
50.996 

2282 

965 

0955 


29442 
0928 
91k 
e901 
2887 
0873 
2360 
2th6 
2833 
ool 


2805 
0792 
0778 
764 
°751 
0/37 
+723 
e710 
0696 
682 


e270 


2256 
e2h2 
e228 
e2lh 
020 
2186 
e173 
el59 
~ 145 
- | 31 


e117 
2103 
08 
2076 
e062 
eO4S 
0034 
2020 
50.006 
49.992 


978 
0965 
e951 
09 37 
0923 
0909 
0395 
208 


2067 


053 





2277 


029 
2235 
e2el 
2207 
2193 
e179 
0165 
ei5l1 


0136 
2122 
2108 
2094, 
2080 
2066 
2051 
2037 
0023 
49.009 











































APPENDIX B 
TABLE III 


Miles per Degree of Longitude Difference 
Middle Latitude oo 


Degrees 45 46 47 48 9 
Statute Miles 


48.135 47.260 46.371 45.468 


Mine 


oO 
; 
co 
e 

‘Oo 
‘oO 
Vi 


a 
é 
| 
1 980 2120 025 2 356 453 4 
2 2966 -106 eet e 1 0438 7 
3 0952 2091 0216 326 «422 
4 937 2077 201 311 407 : 
5 0923 2063 0187 2296 -392 ie) 
6 909 048 0172 2261 0377 @ 
7 2395 034 2158 2266 » 362 3 
8 881 019 0143 0252 36 a 
9 -867 48.005 0128 237 331 s 8 
10 6852 7.990 10 6222 317 & 
1 838 0975 2099 2207 2301 iH 
12 82h 2961 084 2192 0286 5 
13 809 e946 2069 0177 2270 = 
15 0781 0917 200 o1h7 220 3 
16 2767 2903 2025 32 0225 d 
17 0752 888 47.010 2117 210 
13 -738 874 46.995 .102 -19h 2 
19 eo7ah 2859 2980 2087 e179 
20 2709 2845 2966 2072 0164 
21 2695 830 e951 2057 e149 
22 81 .316 09 6 2042 134 
23 2067 801 2921 .027 118 
2h 2653 2787 e206 )=—- 6,012 2103 
25 638 °772 03891 = 45.997 .088 
26 2623 0758 03877 0982 2073 
27 2609 0743 2362 0967 2057 
28 0595 729 37 0952 2042 ar 
29 581 714 0332 09 37 026 $ 
30 0567 699 2818 0922 = 4501 
31 0552 2685 0803 2906 =: 9996 
32 0538 671 2788 891 981 S 
33 052k 2656 e773 2376 0965 =) 
4 0509 2641 0759 2361 2950 o 
35 h9k 627 7h 846 0935 3 
% 480 2612 0729 82 0920 
37 66 0597 e714 816 090k, ‘“ 
3B 0452 0583 0699 3801 2889 % 
39 437 2568 2684 2786 87h 2 | 
ho h23. 6553 o69—(iwTLSC~*«é SB E 
ui 09 6539 5 756 3 Ze 
42 0395 052k 0639 e741 2327 i 
43 + 80 2509 62h 0726 812 Le 
us 365 495 2609 710 797 Bo 
ks 0351 =e 80 0595 2695 +782 4 2° 
46 0336 265 2580 680 2766 - 
30 
g 
a 
= 


10 


~ 
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Maximum Power in Kilowatts 


Minimum Power in db above One Kilowatt (dbk) 
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MINIMUM EFFECTIVE RADIATED 
POWER VS. ANTENNA HEIGHT 
ABOVE AVERAGE TERRAIN 


APPENDIX C 
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15 20 25 


10 


Maximum Power in db above One kw.(dbk) 


Figure 2(a) 
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ROAD 


eee: Power in Kilowatts 
30 60 i 300 600 


® Telecasti 
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AMPLITUDE CHARACTERISTIC 
Note: Not drawn to scale 
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IDEALIZED PICTURE TRANSMISSION 


Y3IINNVD SYNLIId 


MAXIMUM POWER 
VERSUS , 
ANTENNA HEIGHT |} 
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ZONES II & IIl 
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15 20 
Maximum Power in db above One kw.(dbk) 


Figure 2(b) 
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Maximum Power in Kilowatts 
10 30 60 100 300 600 1000 
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10 MILES 
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FIGURE 5 














i CHANNELS 





Transmitting Antenna Height in Feet 
TELEVISION CHANNELS 2-6, 14-83 
ESTIMATED FIELD STRENGTH EXCEEDED AT 50 PERCENT OF THE POTENTIAL 
AT A RECEIVING ANTENNA HEIGHT OF 30 FEET 





RECEIVER LOCATIONS FOR AT LEAST 50 PERCENT OF THE TIME 
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Field Strength (E) in Microvolts Per Meter for One Kilowatt Hoadiate 7” Power 
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Field Strength (E) in Microvolts Per Meter for One Kilowatt Radiated Power 
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Field Strength (F) in Decibels Above One Microvolt Per Meter for One Kilowatt Radiated Power 
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Transmitting Antenna Height in Feet 


TELEVISION GHANNELS 7-13 


ESTIMATED FIELD STRENGTH EXCEEDED AT 50 PERCENT OF THE POTENTIAL 
RECEIVER LOCATIONS FOR AT LEAST 50 PERCENT OF THE TIME 
AT A RECEIVING ANTENNA HEIGHT OF 30 FEET 


FIGURE 6 
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ASSUMED IDEAL DETECTOR OUTPUT 










Decibe/s 
Ooarhb wn — Oo 


RECTIFIED OUTPUT 
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APPENDIX E 


Proposed Counter 
Assign- proposals 
ments and and 
Reserva- related 
tions filings 


INDEX OF ASSIGNMENT DECISIONS 


Conclusions 


(Paragraph Numbers) 


© Telecasting 


ALABAMA 
790 790 791 
792 793 796-799 
790 790 791 
792 794 796-799 
792 795 797-799 
790 790 791 
ARIZONA 
239 239 239 
937 937 938 
937 937 938 
935 935 238, 936 
ARKANSAS 
634 634 636-638 
619 619 620 
615 615 616, 617 
615 615 616 
CALIFORNIA 
959 959 238, 960 
939 941 238, 945-948 
975 975 976 
962 962 963 
See San Francisco-Oakland. 
956 956 957 
939 940 943, 944 
962 962 963 
975 975 976 
971 971 238, 972, 973 
951 953 952-954 
975 975 976 
939 942 949 
975 975 976 
939 942 947 
COLORADO 
850 852 861 
850 854 863 
850 853 865, 866 
850 851 860, 865-867 
850 856 865, 868 
850 857 865, 868 
850 858 865, 868 
850 855 863 
CONNECTICUT 
253 264 283 
253 262, 264 236, 268-269, 
277-281, 284 
253 263 281, 285-287 
253 236, 277-283 
253 264 283 
253 264 283 
253 264 283 
DELAWARE 
339 339 340, 346 
DISTRICT OF COLUMBIA 
331 331 332 
FLORIDA 
778 778 779 
807 808 816 
807 809 814 
807 810 815-817 
819 820, 821 827-830 
807 811 814, 816, 817 
807 °° 812 814 
782 783 784-788 
See Tampa-St. Petersburg 
778 778 779, 780 
819 820, 822 828-830 
807 813 814 
GEORGIA 
782 786 
766 767 770-774 
766 768 771-774 
776 776 777 
776 769 772, 774 
776 776 777 
819 820, 822, 823 824, 826 
IDAHO 
896 896 897 
898 898 899 
ILLINOIS 
518 518 519 
529 537 
526 527 534-545 
507 507 508, 509 
515 515 516 
See Davenport, Iowa 
526 529 534-545 
556 556 557 
511 511 512 
See Davenport, Iowa 
513 3 514 
526 528 534-545 
INDIANA 
441 441 442-443 
445 445 446-447 
438 438 439 
459 459 236, 461 
430 430 236, 431-433 


791 
800 
791 
800 
800 
791 


938 
938 
936 


640 
620 


618 


950 


869 
869 
869 
869 
869 
869 
869 
869 


288 
288 


288 
288 
288 


288 


347 


332 


781 
818 
818 
818 
831 
818 
818 
789 


781 
831 
818 


789 


4a 

75 
W77 
7i5 
V7 
831 


897 
899 


520 
546 
546 
510 
517 


546 
558 
512 


514 
546 


444 
447 
440 
462 
434 


Final 
Assign- 
ments and 
Reserva- 
tions 


, 546 





Proposed Counter- Final 
Assign- proposals Assign- 
ments and and ments and 
F Reserva- related Reserva- 
City tions filings Conclusions tions 
(Paragraph Numbers) 
Lafayette 457 457 458 458 
Logansport 435 435 436 437 
Michigan City 452 452 453 453 
Muncie 454 454 236, 455 456 
South Bend 450 450 451 451 
Terre Haute 448 448 449 449 
IOWA 
Ames b 547 547 549-554 555 
Cedar Rapids 526 533 534-545 546 
Davenport-Rock Island- 

Moline, Illinois 521 521 522-524 525 
Des Moines 547 547 548-554 555 
Dubuque 559 559 560 561 
Fort Dodge 547 547 548-554 555 
Iowa City 565 565 566 546, 566 
Keokuk 556 556 557 558 
Mason City 546 
Sioux City 562 563 564 564 
Waterloo 526 532 534-545 546 

KANSAS 
Lawrence 588 588 589, 590 596 
Manhattan 597 597 598 598 
Topeka 599 599 600 600 
Wichita 601 601 602, 603 604 
KENTUCKY 
Louisville 463 463 464-466 467 
Middlesborough 759 759 762 763 
Owensboro 435 435 436 437 
LOUISIANA 
Alexandria 843 843 844-846 847 
Baton Rouge 832 833 838, 839 842 
Houma 832 834 839 842 
Lafayette 843 843 844-846 847 
Lake Charles 832 836 840, 841 842 
New Orleans 832 835 838-841 842 
Shreveport 832 837 842 
MAINE 
Bangor 249 249 250 250 
Oreno 251 251 252 252 
Portland 249 249 250 250 
MARYLAND 
Baltimore 331 331 332 332 
MASSACHUSETTS 
| Boston 253 256 265-268, 272-276 288 
Brockton 253 257 276 288 
Holyoke See Springfield-Holyoke 
Pittsfield 253 2 277-280 288 
Springfield-Holyoke 253 258 268-269, 277-280 288 
Worcester 253 259 268-269 288 
MICHIGAN 
Ann Arbor 505 505 506 506 
Bad Axe 848 848 236, 849 849 
Bay City 490 490 236, 491, 492 493 
Cadillac 500 500 501 502 
Calumet 500 500 501 502 
Coldwater 468 468 236, 469 470 
Detroit 478 478 235, 479-483 484 
Escanaba 500 500 236, 501 502 
Flint 471 471 235, 472, 473 474 
Grand Rapids 485 485 486-488 489 
Hancock 500 500 501 502 
Lansing 475 475 235, 476 477 
Marquette 500 500 501 502 
Saginaw 497 497 498 499 
Sault Ste. Marie 503 503 504 504 
Traverse City 494 494 495 496 
MINNESOTA 
Duluth 579 579 580 584 
Mankato 526 530 534-545 546 
Minneapolis-St. Paul 570 570 571 571 
New Ulm 526 530 534-545 546 
St. Paul See Minneapolis 
MISSISSIPPI 
Biloxi 805, 843 805, 843 806, 844-846 806, 847 
Jackson 782 784 785-788 789 
Meridian 801 801 802, 803 804 
State College 805 805 806 806 
University 805 805 806 806 
MISSOURI 
Clinton 848 848 849 849 
Columbia 585 585 586 587 
Hannibal 556 556 557 558 
Kansas City 588 588 591, 592-595 596 
Kirksville 529 539, 540 546 
St. Joseph 567 567 568 569 
St. Louis 567 567 568 569 
Springfield 567 567 568 569 
MONTANA 
Billings 927 927 928 929 
Bozeman 927 927 928 929 
| Butte 923 923 236, 924, 925 926 
Great Falls 927 927 928 929 
Miles City 927 927 928 929 
Missoula 927 927 928 929 
NEBRASKA 
Alliance 851 869 
Lincoln 610 610 612, 613 614 
Omaha 610 610 611, 613 614 
NEVADA 
Las Vegas 969 969 970 970 
Reno 965 965 966, 967 968 
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Durham 
Hanover 
Rochester 


Andover 
Camden 
Freehold 
Hammonton 
Montclair 
Newark 

New Brunswick 


Albuquerque 
Gallup 
Raton 
Roswell 
Santa Fe 
Silver City 


Albany-Schenectady-Troy 
Binghamton 
Buffalo 


Corning 
Ithaca 
Kingston 
Malone 

New York City 
Niagara Falls 
Oneonta 
Poughkeepsie 
Rochester 
Rome 
Schenectady 
Syracuse 


Troy 
Utica-Rome 
Watertown 


Asheville 
Chapel Hill 
Charlotte 
Durham 
Greensboro 
High Point 
Kinston 
Raleigh 
Salem 
Wilmington 
Winston-Salem 


Bismarck 
Dickinson 
Fargo 

Grand Forks 
Minot 
Williston 


Akron 
Cincinnati 
Cleveland 
Columbus 
Dayton 
Oxford 
Sandusky 
Steubenville 


Toledo 
Warren 
Wooster 
Youngstown 
Zanesville 


Enid 

Lawton 
Muskogee 
Norman 
Oklahoma City 
Pryor Creek 
Stillwater 
Tulsa 


Albany 
Corvallis 
Eugene 
Portland 
Salem 


Altoona 
Beaver Falls 
Braddock 
Erie 
Harrisburg 
Johnstown 
Lancaster 
Lebanon 
Lock Haven 
McKeesport 
Philadelphia 
Pittsburgh 


Reading 
Scranton 
State Callege 
Washington 


NEW HAMPSHIRE 


253 254 
None 289 

289 

NEW JERSEY 

None 327 
None 327 
None 327 
None 327 
None 327 
325 325 

327 

NEW MEXICO 
930 930 
932 932 
932 932 
930 930 
930 930 
932 932 
NEW YORK 

292 292, 319 
292, 297 292, 297 
292, 300 292, 301 
None 315 
292, 300 292, 302 
None 322 

292 
292, 325 292, 325 
300 301 

319 

292 
292 292, 317 

See Utica-Rome 

292 31 
292, 309 292, 311 


292 


309 310 
NORTH CAROLINA 
757 757 
757 757 
714, 757 715, 757 
757 157 
714, 757 757 
714 716 
848 848 
757 757 
See Winston-Salem 
757 757 
714, 757 717, 757 
NORTH DAKOTA 
605 605 
605 605 
605 605 
605 605 
605 605 
605 605 
OHIO 
390 391 
404 404 
411 412 
417 417 
395 395 
388 388 
411 412 
348 353 
386 386 
399 399 
390 392 
401 401 
427 427 
OKLAHOMA 
621 621 
624 624 
648 621, 848 
621 621 
624 624, 625 
848 848 
621 
624 624, 626 
OREGON 
877 881 
919 919 
914 914 
911 911 
921 921 
PENNSYLVANIA 
367 368 
384 384 
None 351 
376 376 
333 333 
374 374 
339 339 
336 336 
None 382 
None 350 
339 339 
348 349 
336 336 
333 333 
372 372 
348 352 


Conclusions 
Pa 
(Paragraph Numbers) 


265-267 
236, 290 
290 


236, 329 
329 
329 
329 
236, 329 
326 
329 


931 
933 
933 
931 
931 
238, 933 


236, 295, 320 


295, 298 


235, 236, 295, 


303-307 
235, 316 


295, 303-307 


236, 323 
236, 293 


294-295, 326 


303-307 
320 

236, 293 
295, 318 


320 


235, 295, 312- 
313 
See Albany-Schenectady-Troy 
292 295 
235, 312-313 


758 
758 


720-722, 758 


758 
758 
721, 722 
849 
758 


758 
720-722 


606 
606 
606 
606 
606 
606 


393 


236, 405-409 
236, 413-415 


418-419 
396-397 
389 
413 


236, 358-360, 


362 
387 
400 
393 
236, 402 
428 


622 
630 
622, 849 
622 
627-632 
849 
622 


627-632 


235, 883 
920 
915-917 
912 
922 


236, 370 
235, 385 
357 


236, 377-380 


236, 334 


236, 354-358, 
361-363, 365 


337 
236, 334 


373 
358, 361-362 
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288 
291 
291 


330 
330 
330 
330 
330 
327 


330 


931 
934 
934 
931 
931 
934 


296, 321 
296, 299 
296, 308 


296, 308 
324 
296 
296, 327 
308 
321 
296 
296 


321 
296, 314 


296 
314, 321 


606 


606 


394 
410 
416 
420 
398 
389 
416 
366 


387 
400 
394 
403 
429 


623 
632 
623, 849 
623 
632 


623 
632 


890 
920 
918 
913 
922 


371 


381 
335 


347 
338 
382 


347 
366 


338 
335 
373 
366 











City 


Providence 


Charleston 
Clemson 
Columbia 
Greenville 
Spartanburg 


Brookings 
Pierre 
Sioux Falls 
Vermillion 


Bristol 


| Chattanooga 


Cookeville 
Harriman 
Kingsport 
Knoxville 
Maryville 
Memphis 
Nashville 
Shelbyville 


Amarillo 
Austin 
Beaumont-Port Arthur 
Breckenridge 
Brownsville 
College Station 
Corpus Christi 
Dallas 
Denison 
Denton 

El Paso 

Fort Worth 
Galveston 
Harlingen 
Houston 
Laredo 
Longview 
Lubbock 
McAllen 
Monahans 
Port Arthur 
San Angelo 
San Antonio 
Sherman 
Temple 
Texarkana 
Victoria 

Waco 

Weslaco 
Wichita Falls 


Logan 

Ogden 

Price 

Provo 

Salt Lake City 
Vernal 


Burlington 


Blacksburg 
Bristol 
Charlottesville 
Danville 
Harrisonburg 
Lynchburg 
Newport News 
Norfolk-Portsmouth 
Petersburg 
Portsmouth 
Richmond 
Roanoke 


Bellingham 
Ellensburg 
Kennewick 
Longview 
Olympia 
Omak-Okanogan 
Pasco 

Pullman 
Richland 

Seattle 


Spokane 
Tacoma 
Walla Walla 
Wenatchee 
Yakima 


Beckley 
Charleston 
Clarksburg 
Huntington 
Morgantown 
Princeton 
Wheeling 
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Assign- proposals 
ments and and 
Reserva- related 
tions filings 


RHODE ISLAND 


253 261 268-271 
SOUTH CAROLINA 
764 764 765 
764 764 765 
759 759, 760 761 
764 764 765 
759 759 762 
SOUTH DAKOTA 
607 607 608 
607 607 608 
607 607 608 
607 607 608 
TENNESSEE 
755 755 756 
751 751 752 
745 747 749 
848 848 849 
753 753 754 
751 751 752 
848 848 849 
634 634 635-639 
745 746 748, 749 
848 848 849 
TEXAS 
667 669 671 
710 710 711 
685 685 686 
644 644 645 
673 675 677, 678 
694 694 695 
708 708 709 
662 662 663-665 
647 649 652 
647 650 652 
702 702 703 
704 704 705 
706 706 707 
673 675, 676 238, 677, 678 
680 680 681-683 
696 696 697 
654 654 655, 656 
667 668 238, 670, 671 
673 674 238, 677-678 
667 668 670 
See Beaumont-Port Arthur 
698 699 
658 658 660 
647 648 651-652 
641 641 238, 642 
700 700 701 
658 658 238, 659 
688 688 689 
674 676 238, 677-678 
691 691 692 
UTAH 
900 906 507 
900 904 907 
900 902 909 
900 905 907 
900 901 907-909 
900 903 907-909 
VERMONT 
251 251 252 
VIRGINIA 
743 743 744 
755 755 756 
735 737 738-741 
743 743 744 
367 369 236, 370 
743 743 744 
727 729 731 
727 728 730-733 
735 737 738-741 
See Norfolk-Portsmouth 
735 736 738-741 
743 743 744 
WASHINGTON 
877 878 236, 884-889 
891 891, 893 236, 892, 894 
893 236, 894 
877 880 235, 884-889 
873 873 874, 875 
893 236, 894 
893 236, 894 
893 893 894 
893 236, 894 
877, 893 879, 893 235, 882, 884- 
889 
893 893 894 
873, 893 873, 893 875 
870 870 236, 871 
893 236, 894 
893 236, 894 
WEST VIRGINIA 
714 719 723-725 
421 423 424-425 
427 427 428 
421 422 236, 424-425 
712 712 713 
714 718 721, 722 
348 353 358-360 


Conclusions 


Fe ee eee 
(Paragraph Numbers) 


Final 
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ments ang 
Reserva. 
tions 


609 


609 


136 


752 


750 


754 
752 
849 


750 
849 


672 
711 
687 
646 
679 


709 
666 
653 
653 
703 
705 
707 
679 
684 
697 
657 
672 
679 
672 


699 
661 
701 
661 
679 
693 


910 
910 


910 
910 
910 


252 


890 


892, 895 


895 
890 
876 
895 
895 
895 
895 
890 


895 

76 
872 
895 
895 


726 
426 
429 
426 
713 
726 
366 
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‘inal Proposed Counter- Final 
ssign- Assign- proposals Assign- 
nts and ments and and ments and 
serva- Reserva- related Reserva- 
‘ions city tions filings Conclusions tions 
a (Paragraph Numbers) 
WISCONSIN 
es 579 236, 582 584 
Ad: 579 236, 582 5 
288 chiltom ire 579 579 580 584 
Bau Bay 572 572 236, 574-577 578 
Grosse 579 579 580 584 
765 La ison 579 579 581 584 
765 Moe nette 579 579 580 584 
763 Mivaukee 572, 579 572, 579 573-577, 583 578, 584 
165 ues 579 583 
763 } Mland Center 579 236, 582 584 
rk Falls 579 582 584 
Pei Lake 579 236, 582 584 
neler 579 579 580 584 
— ii 579 236, 582 584 
609 WYOMING -" 
: 851 867 6 
i venne 
- 7.2 850 859 864, 865,866 869 
I pawiins 851 869 
as CU ALASKA 
: 978 978 979, 980 981 
oT e ’ 
152 ans 978 978 979, 980 981 
758 pe 978 978 979, 980 981 
— petchikan 978 978 979, 980 981 
— = HAWAIIAN ISLANDS 
849 ihui 978 978 979, 980 981 
640 Honolulu 978 978 979, 980 981 
750 Wailuku 978 978 979, 980 981 
849 ilo 978 978 979, 980 981 
PUERTO RICO 
gan Juan 978 978 979, 980 981 
72 mn rT YT . . . 
wt CONCURRING OPINION OF quested to indefinitely reserve 


687 COMMISSIONER E. M. WEBSTER 
79 The importance of television in 


os the field of education has already 
owe been firmly established in the 
653 minds of all thinking people. Ac- 
4 cordingly, it is not a question as 
-- to whether programs of this nature 
MT should be televised, but, rather, 
619 + whether the Commission should re- 
ot serve, for future use by _ educa- 
651 tinal groups, certain television 
672 channels for non-commercial edu- 
679 ‘cational purposes only, or leave 


= the production of such programs 


699 to the discretion of the commer- 
661 cial interests, including those edu- 
= @ cational groups desiring to operate 
701 commercially. 

661 When the Third Notice of Fur- 


690 ther Proposed Rule Making was 
693 issued March 22, 1951, I stated in 
a separate opinion that I believed 


the reservation of channels for 
910 non-commercial educational televi- 
910 sion stations was warranted only 
= upon a showing that: there is a 
910 reasonable probability that, if such 
910 reservation were made, the chan- 


nels would be utilized in the rea- 
sonably near future, It was my 
252 opinion that a vast majority of the 
representatives of educational in- 
stitutions had little concept of the 


744 J costs and practical problems in- 
742 volved in the construction and’ op- 
7144 eration of a television station, and 
371 jthat when brought face to face 
= i with practicalities they might find 
734 | the economic hurdle difficult if not 
742 impossible to surmount. I was un- 


able to overcome the feeling that 
744 | Ze proponents of non-commercial 
educational channel reservations, 
knowing the importance of educa- 
890 tion to the well-being of our na- 


892,85 tion, and having been alerted to 
a the mass appeal of television, 


876 were carried away by the glowing 
895 potentialities thereof in the field of 
895 education and failed to approach 
i this new venture from a practical 
390 point of view. It appears that, of 
those educational organizations not 
816 privately endowed, few, if any, 
872 have the active backing and coop- 
895 | ¢lation of their state or local gov- 
89  |emments which will be called upon 
|‘ appropriate the funds for such 
g®0-profit operations, Neverthe- 
ss, with virtually no reasonable 
ao06C gS wtance that funds would be 
a6 6 “ailable for the construction and 
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tions, the Commission was re- 
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channels therefor, In other words, 
in the face of claims by commer- 
cial interests that, with the co- 
operation of educators, they could 
produce educational television pro- 
grams in a manner which would be 
in the best interest of the public, 
we were asked to permit a scarce 
and valuable part of the public do- 
main to lie fallow, possibly for a 
period of years, if the educational 
groups found it infeasible to put 
these channels to reasonably 
prompt use. 

I felt, as I am sure 
Commissioners did, that I could 
not permit the understandable 
burst of enthusiasm displayed by 
the educational group to sway my 
thinking as to whether the public 
interest would best be served by 
indefinitely reserving a certain 
number of channels for future use 
by the non-commercial groups, or 
by making all television channels 
immediately available for use by 
commercial stations and looking to 
this group to furnish the public 
with educational programs. In my 
opinion neither interest presented 
a strong case up to the time the 
Third Notice of Further Proposed 
Rule Making was issued, and, on 
the basis of the record then made, 
I was not satisfied that we would 
be justified in making the re- 
quested reservations. 

Neither the Commission’s notice 
nor my separate opinion directed 
either group to show, in the pro- 
ceedings scheduled to follow the 
Third Notice, what it contemplated 
doing by way of televising educa- 
tional programs. However, it ap- 
pears to me that the logical course 
for the commercial group to have 
taken, if it was serious in its con- 
tention that reservations of tele- 
vision channels should not be made 
for non-commercial educational 
stations, would have been to show 
what commercial stations are ca- 
pable of doing in this connection 
both as to quality and quantity. 
By the same token, I expected the 
educational group to take steps to 
support the proposed reservations 
on a city-by-city basis. It cannot 
be said that the opportunity to 
make such a _ showing was_ not 
given, since comments with respect 
to the table of assignments in the 
city-by-city portion of the proceed- 
ings were specifically provided for 
in footnote 12 of the Third Notice. 
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It was my hope that by buttress- 
ing their respective positions the 
conflicting interests would give the 
Commission more affirmative data 
on which to base a decision, and I 
so indicated in my separate opin- 
ion. It does not appear to me that 
this was effectively done by either 
group. The failure of the commer- 
cial interest to make a strong, 
positive showing with respect to 
educational productions leaves me 
with the impression that that 
group is not as prepared to volun- 
tarily go forward with this type of 
television programming as orig- 
inally indicated. As for the educa- 
tional group, in a relatively few 
instances a showing was made that 
there were definite plans for con- 
structing and operating non-com- 
mercial educational television sta- 
tions in the near future. But with 
respect to an overwhelming ma- 
jority of the 209 communities ten- 
tatively assigned educational 
channels by the Third Notice, sup- 
port therefor by local educational 
organizations took, for the most 
part, the form of affidavits stating 
that reservations of such channels 
were desired. In the case of 18’ 
communities receiving tentative as- 
signments of educational channels, 
no testimony at all was given by 
local institutions that the use of 
such channels is contemplated even 


in the distant future. While the 
Joint Committee on Educational 
Television did file a sworn state- 


ment which endorsed the Commis- 
sion’s proposal to reserve channels 
in these 18 communities and re- 
quested that the assignments be 
made final, its affidavit made no 
effort to justify these specific res- 
ervations. 

In my opinion the proposals of 
both groups, having been weighed 
in the balance, leave much to be 
desired. On the one hand we have 
the non-commercial educational 
group, imbued with lofty motives 
and high hopes, but, generally 
speaking, without funds or reason- 
ably firm plans for televising edu- 
cational programs in the near fu- 
ture. On the other hand we have 
the commercial interest, appar- 
ently possessed of means for tele- 
vising educational programs in the 
reasonably near future, but like- 
wise without plans as to what, if 
anything, would be done in this 
connection. However, since the fu- 
ture, if not the present, status of 
educational programming in the 
field of television depends on the 
provision made therefor at this 
time, the Commission, as I see it, 
finds itself in the unenviable posi- 
tion of having to make a choice 
between the inadequate proposals 
of these interests, or promulgate 
rules requiring commercial sta- 
tions to provide adequate educa- 
tional programs. I am not ready 
at this point to recommend that 
this latter step be taken. 

Having made little or no show- 
ing °s to what it is willine to do 
in this connection, obviously, we 
cannot depend on the commercial 
interest to give this vitally impor- 
tant type of programming the at- 





tention it merits. Therefore, we 

are left with no alternative. De- 
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Butte, Montana 
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spite the inadequate showing made 
by the non-commercial educational 
group, circumstances dictate that 
the requested reservations be 
made. There is this much to be 
said in favor of such assignments. 
Regardless of the obstacles which 
must be overcome, in general, edu- 
cational institutions, in order to 
further the purpose for which they 
exist, undoubtedly will be consci- 
entiously concerned with the con- 
struction and operation of non- 
commercial educational stations at 
the earliest possible date. We can 
only hope that their state and local 
governments share their interest 
and foresight. 

One of the considerations which 
enables me to accept the reserva- 
tion of channels is the fact that, 
in the event the educators fail in 
their efforts, the Commission, at 


any time it considers it in the 
public interest to do so, can re- 
consider its decision in this con- 


nection and, through rule making 
proceedings, assign idle educa- 
tional channels for commercial 
purposes, and possibly promulgate 
rules requiring other than non- 
commercial educational stations to 
provide adequate educational pro- 
grams. Moreover, after a period 
of one year from the date on which 
this table of assignments is made 
final, any interested party is at 
liberty to petition the Commission 
for rule making proceedings look- 
ing toward the commercialization 
of any or all educational channels 
lying fallow at that time. Accord- 
ingly, in view of the observations 
set out above, and on the basis of 
the entire record, I believe it is in 
the public interest to reserve the 
channels for non-commercial edu- 
cational television stations speci- 
fied in this Report and Order. 


SEPARATE VIEWS OF COMMIS- 

SIONER HENNOCK CONCURR- 

ING IN PART AND DISSENTING 
IN PART 


1. For the reasons set forth here- 
inafter, I find it necessary to dis- 
sent from the Commission’s decision 
in its Sixth Report and Order con- 
cerning: 

A. The Increases in Station Pow- 
er and Antenna Height; 

B. The Use of Channels #66-83; 

C. The Procedure for Processing 
and Hearing Applications; 

2. With reference to the Educa- 
tional Reservations, and the Table 
of Assignments, I am Concurring in 
the decision insofar as it adopts the 
principle of reserving channels for 
educational purvoses and insofar as 
it assigns specific channels for such 
purposes, and Dissenting from the 
decision insofar as it fails to make 
a more adequate and proper pro- 
vision for education herein. 

* * * 

A. THE INCREASES IN 
TION POWER AND 
HEIGHT—(Pars. 
Sixth Report) 

The question of power and an- 
tenna height concerns in essence 
the relationship between the VHF 
and the UHF portions of the spec- 
trum, as well as the development 
of television in the smaller commu- 
nities of the country. By granting 
increases in power and antenna 
height the Commission, in my opin- 
ion, has unduly and unnecessarily 
enhanced the VHF at the expense 
of the UHF. As the UHF is the 
new and heretofore experimental 
portion of the spectrum containing 
85° of all TV channels, and its use 
is so clearly necessary to a national 
system, the Commission should not 
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hinder its development by adding 
to the advantage held by the al- 
ready highly developed VHF. Rath- 
er, the UHF should now be en- 
couraged in every way possible so 
as to aid its development, establish- 
ment and eventual growth into an 
integral part of a truly nation-wide 
television system. 

I believe therefore that the Com- 
mission in general should retain the 
provisions now in its Rules regard- 
ing power and antenna height for 
the lower VHF and finalize a max- 
imum power of 50 kw for these 
channels (2-6) at a maximum an- 
tenna height of 500 feet, or their 
equivalent. Retaining the maxi- 
mum height of 500 feet, maximum 
power for the upper VHF (chan- 
nels 7-13) should be raised to 150 
kw to keep the 3 to 1 ratio adopted 
by the Commission tending to 
equalize potential coverage, and a 
maximum power of 1000 kw author- 
ized for the UHF, to assist the 
early development of its high power 
operations. Even 50 kw (or 150 
kw) at 500 feet, it should be noted, 
would permit increases in power 
and height for nearly all stations 
now operating which, despite al- 
ready extensive coverage, are pres- 
ently below these maxima. 

The primary aim of this alloca- 
tions proceeding must be the max- 
imum utilization of all television 
channels. Certainly a system com- 
prising only a few hundred VHF 
stations, each with the greatest 
possible coverage, would be most 
efficient from the point of view of 
these individual stations. This 
would not, however, even approxi- 
mate a nation-wide system and it 
would be most unfortunate if the 
medium were to develop in such a 
manner, depriving scores of cities 
of their sole opportunity for local 
self-expression in television. 

There are serious economic prob- 
lems facing the development of the 
UHF against presently existing or 
future VHF service, basic to a de- 
termination of this question of 
powers and heights, which the 
Commission apparently has min- 
imized or disregarded. Even the 
briefest consideration makes clear 
the difficulties confronting a poten- 
tial UHF operator in a community 
now receiving no VHF service or 
only marginal VHF service, which 
community is subsequently flooded 
by reliable, multiple VHF signals 
from far-off, larger cities. First, 
the VHF sets purchased in the area, 
which may number in the tens of 
thousands and even approach “sat- 
uration,” will not be able to receive 
local telecasts over UHF, without 
being converted.” Furthermore, the 
VHF operations in the larger cities 
in all likelihood will, if established 
practices are continued, obtain ex- 
clusive rights to network affiliations 
and operations’in the area, thus 
securing for themselves a large 
body of highly popular TV pro- 
gramming. In addition, the major 


1 Thus, antenna heights of over 500 feet 
would be permitted for all channels 
when proportionate decreases in power 
were utilized to provide an equivalent 
ratio which would keep a station's 
particular contour constant. Such a 
practice has heretofore been followed 
and will be in the future with respect 
to heights over 1000 feet in Zone 1. 
(See Sec. 3.614 (b) (1) of the TV Rules). 


's It should be noted that the efficiency 
and convenience of UHF converters 
has not yet been proved. In view of 
the difficulties previously had with 
other converters, in FM and television, 
this remains a serious problem for 
existing TV sets. 
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national and regional advertisers 
who provide much of the necessary 
economic base for television opera- 
tions will tend, for practical busi- 
ness reasons, to gravitate toward 
those existing VHF stations with 
extensive coverage. Thus, the po- 
tential UHF operation will pre- 
dominantly be forced back upon 
new UHF and converted sets and 
upon local programming resources 
and local advertisers, which alone 
may not provide sufficient support 
for a television station. 


Similar economic difficulties, with 
the exception of the set conversion 
problem, will also confront the es- 
tablishment of a local, small city 
VHF station. Thus, provisions for 
height and power intimately affect 
assignments to smaller cities. The 
Commission has recognized that 
some delay is certain before tele- 
vision, more costly and complicated 
than radio, develops in these small- 
er cities. This very allocations plan 
has been expressly formulated to 
give these cities additional time 
to take advantage of their assign- 
ments, thus preserving their future 
opportunity for local television out- 
lets. Mere assignments, however, 
are not enough; the Commission 
must also establish rules and condi- 
tions which make these assignments 
reasonably capable of being trans- 
lated into actual operations. 

There will be, irrespective of the 
power and height authorized, some 
degree of VHF overlap. This de- 
cision, however, substantially ag- 
gravates the amount of this overlap 
and to that extent may deter full 
development of the whole TV spec- 
trum. To illustrate: Commission 
propagation data shows that oper- 
ations at maxima of 50 kw and 500 
feet in the lower VHF will, when 
limited by noise only, have a Grade 
B service radius of 52 miles. Op- 
erations at 100 kw and 2000 feet 
on these channels limited by noise 
only will, however, result in a Grade 
B service radius of 86 miles, an in- 
crease of 34 miles.* Expressed in 
terms of land coverage, this results 
in an increase of the station’s Grade 
B service area from 8,500 square 
miles to 23,300 square miles. 

While co-channel interference 
lessens the extension of coverage 
brought about by increased power 
and height, such extension will in 
all events be considerable. Thus 
at a separation of 220 miles, with 
both co-channel stations going to 
the maximum of 100 kw at 2000 


feet, each station’s Grade B serv-» 


ice radius in the other’s direc- 
tion will increase from 50 miles to 
67 miles. If only one station goes 
to the new maxima, its radius will 
increase from 50 miles to 76 miles 
in the direction of its co-channel 
station; although the latter, re- 
maining at 50 kw and 500 feet, will 
suffer a 5 mile decrease in its serv- 
ice radius in the former’s direction, 
the higher maxima will still effect a 
substantial net increase in overall 
coverage.” These increases, in my 
opinion, should not be permitted, 
particularly in view of the fact that 


2? Statistics for the upper VHF show a 
comparable extension of Grade B serv- 
ice radius limited by noise only of 
from 44 to 80 miles as the result of 
equivalent increases but, for purposes 
of simplicity, only lower VHF figures 
have been used. 


3In other directions, it should be noted, 
both operations would tend to approach 
the noise limitation figure of 86 miles 
referred to above, for the stations will 
not necessarily be limited in every di- 
rection by co-channel separations of 
this order. 
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the wider mileage separations and 
the use of offset carrier established 
in this Report have, by diminishing 
co-channel interference, already re- 
sulted in service areas greater than 
those provided prior to the 
“freeze.” 

The Commission’s experience 
with FM, where the set problem 
was so crucial, should make it clear 
beyond question that practical eco- 
nomic considerations cannot be left 
largely to chance in the establish- 
ment of a new service. Moreover, 
the “safety factor,” often referred 
to in this Report, would seem to re- 
quire that there be no further major 
extension of the coverage of indi- 
vidual VHF stations throughout the 
country, at least until UHF clears 
its initial hurdles in getting started 
and more definite knowledge is 
gained concerning UHF and its 
interrelationships with the VHF. 
Nor should the application of this 
“safety factor” be limited to Zone 
1, for the ultimate health of the 
UHF will have a vital bearing upon 
television development in all zones.* 

To increase power and height 
now is irrevocably to cast the die 
in favor of the VHF and to take an 
unnecessary gamble with the future 
of our entire television system. 
Particularly in view of the Com- 
mission’s statutory duty to “gen- 
erally encourage the larger and 
more effective use of radio in the 
public interest,” I believe that no 
further increases in power and an- 
tenna heights, beyond those minor 
ones hereinbefore indicated, should 
be permitted. 


B. THE USE OF CHANNELS 
#66-83—(Pars. 26-32 of the Sixth 
Report) 


The Commission, in my opinion, 
should have adopted and finalized 
the proposal in its Third Notice to 
give a substantial preference in 
these unassigned “flexibility” chan- 
nels to cities without television as- 
signments.” Under this proposal, 
a parity in a city without television 
assignments (and not within 15 
miles of an assignment) could have 
applied in a licensing proceeding 
for a “flexibility” channel. In con- 
trast, a party in a city to which one 
or more assignments had been pro- 
vided would have been ineligible to 
make such an application and would 
have been required to institute rule 
making proceedings to secure a 
“flexibility” assignment. Such a 
rule of “limited eligibility” pro- 
tected the future interest of smaller 
cities without assignments in these 
“flexibility” channels, and thereby 
preserved what generally will be 
their sole opportunity to obtain 
local television outlets. 


I believe that the Commission has 
erred in deleting this Third Notice 
proposal and in making unassigned 
channels available to all on prac- 


*The temporary loss of some service 
to outlying areas if power and height 
are not increased is more than com- 
pensated for by the substantial enlarge- 
ment of the opportunity for develop- 
ment of local TV outlets. Subsequently, 
if it should appear that some local out- 
lets will not be forthcoming, the in- 
creases in power and height could then 
(in accordance with the “safety factor’’) 
be granted to extend coverage to these 
outlying areas. 


5See Part II, Assignment Principles, 
of the Third Notice. These unassigned 
channels, known in the Third Notice 
as “flexibility” channels, in addition to 
channels 66 to 83 include those addi- 
tional assignments which could, con- 
sistent with the standards established 
herein, be made on channels 2 
through 65. 
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to the effect that these channg,§ the all 
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particularly the lack of any defiyj. = Geidual 
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for purposes of simplicity only t omen 
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That all VHF channels are iden- 
tical has been a basic principle of 
the allocations plan and the Com- 
mission has denied several counter- 
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varied and inconsistent decisional 
factors in them. Such an arrange- 
ment, in any event, would waste 
whatever time advantage “channel 
by channel” might otherwise have 
held, for the Examiner, in order to 
avoid giving an unfair “head start” 
to any applicant, would undoubted- 
ly have to hold up his earlier de- 
cisions until all VHF decisions in 
that city were ready for simultane- 
ous issuance. 

The requirement for applicants’ 
specification of transmitter sites, 
apparently one of the prime rea- 
sons for Commission adoption of 
the “channel by channel” procedure, 
is actually a cardinal weakness of 
it. Not only will it make more 
difficult and seriously slow up rou- 
tine processing but it will require 
a heavy, and in most cases an un- 
necessary, expense for all appli- 
cants. It opens, moreover, an 
unfortunately wide avenue for 
those “backstage”? competitive ma- 
nipulations already referred to. 

Since transmitter sites will be 
specified in more than 1000 appli- 
cations, it is not unlikely that a 
good number of them will not meet 
the established mileage separations 
to other specified sites. Not only 
will co-channel separations have to 
be taken into account here, and ad- 
jacent channel separations as well, 
but, insofar as the UHF applica- 
tions are concerned, also those 
many other separations established 
by the so-called “Taboo Table.” ® 
Particularly accentuating this dif- 
ficulty will be the fact that in pre- 
paring an application for filing, 
there is no way for an applicant to 
know of the specified sites in other 
applications to be filed which will 
cause him to violate the minimum 
separations. 

Every time specified sites violate 
the separations, a conflict requiring 
a hearing will be created involving 
applicants from different cities (as 
well as between other competing 
applicants in their respective 
cities).” These conflicts, closely re- 
sembling those arising in standard 
broadcasting, are precisely those 
which the television allocations 
plan and Table of Assignments 
were designed to resolve and avoid. 


Only a relatively few such con- 
flicts would be able to begin a chain 
reaction which would tie up exten- 
sive regions of the country and 
large numbers of channels in ex- 
tremely complicated hearings. Even 
should the conflict and hearing be 
limited to applicants in two cities, 
it is indeed difficult to see what cri- 
teria the Commission would use to 
prefer an applicant from one city 
over his competitor in another (not 
to mention the other competitors in 
each city), for the Table of As- 
signments has already established 
that the operations of the several 


®See Sec. 3.610 (b) (3) 
Briefly to list them, these “Taboo 
Table” separations, all involving dif- 
ferent channels, include I. F. beat (20 
miles), Intermodulation (20 miles), 
Oscillator (60 miles), Sound Image (60 
miles) and Picture Image (75 miles). 
Every one of these separations will 
have to be taken into account in every 
direction in measuring and determin- 
ing the interrelationships of all trans- 
mitter sites specified. 


of the Rules. 


10 Since educators will also be required 
to specify transmitter sites, they may 
similarly be forced into conflict with 
commercial interests in other cities, a 
situation inconsistent with the basic 
non-competitive principle of a reserva- 
tion. Moreover, in such conflicts there 
are no established criteria under which 
the Commission could choose between 
an educator in one city and a com- 
mercial applicant in another. 


i earing where is 
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the fet and the other is not. Under 

“multiple a al two-lump” procedure, however, 

ever woul cient ional gee would play a 

~ 4 ye ry 

erein be for all VHF ee in the results 

opted. ' . 

lecasting ROADCASTING ® Telecasting 









channels which may be _ involved 
are, in their respective cities, tech- 
nically feasible and proper in every 
respect. 

The transmitter problem could 
best be handled on a “site-to-be- 
determined” basis under the “two- 
lump” procedure. The transmitter 
site and its related issues would 
then play no part in a comparative 
hearing. Only the successful ap- 
plicant (or applicants) holding a 
construction permit would be re- 
quired to secure a site meeting 
minimum mileage separations. Any 
difficulties in so doing could more 
easily be ironed out within the 
greater flexibility of informal, ad- 
ministrative processes. Given the 
result in either case of sites within 
the minimum separations, the pro- 
cedure which reduces difficulties to 
a minimum should be preferred. 

In view of the foregoing contrast 
of its assured benefits against the 
probable minimal gains and the 
serious difficulties entailed in the 
other procedure, there is every rea- 
son to adopt the “two-lump” meth- 
od for the processing and the hear- 
ing of applications. 


D. THE EDUCATIONAL RES- 
ERVATIONS, AND THE TABLE 
OF ASSIGNMENTS, to which I 
Concur insofar as the decision 
adopts the principle of reserving 
channels for educational purposes 
and assigns specific channels for 
such purposes, and to which I Dis- 
sent insofar as the decision fails to 
make a more adequate and proper 
provision for education herein. 


I 


I am in complete agreement with 
the Commission’s action in finally 
adopting the principle of indefinite- 
ly reserving television channels for 
non-commercial educational pur- 
poses. I concur, therefore, in the 
Commission’s decision insofar as it 
has finally reserved specific ehan- 
nels in cities throughout the United 
State. Both Commission recogni- 
tion of the principle and the spe- 
cific reservations mark a significant 
step forward for educational-TV. 
I believe, however, that the Com- 
mission’s provision for education 
herein is deficient in many vital re- 
spects, both general and specific. 
By failing to provide education 
with its rightful share of the tele- 
vision spectrum, the Commission, 
in my opinion, runs the risk of 
stunting the growth of educational- 
TV in the formative days of its 
infancy and of forever retarding 
the future of our entire educational 
system. 


My Separate Views to the Com- 


mission’s Third Notice, issued 
March 21, 1951, pointed out certain 
defects in the proposals therein 


respecting educational television in 
the hope that they would be rem- 
edied before final 


action was 
taken. Our decision today, how- 
ever, in large measure finalizes 


these proposals and thus freezes in- 
to permanency most of the flaws 
and shortcomings contained in 
them. Furthermore, their adoption 
has resulted in numerous errors in 
the specific allocations of the Com- 
mission’s Table of Assignments. In 
view of the finality of this action, 
the additional evidence adduced by 
educators in the city-by-city hear- 
ings and the constantly increasing 
advancements in educational-TV, I 
now feel even more certain that the 
Commission has grievously erred 
in not providing education with the 
reservations it needs and deserves 


and that, in so doing, it has worked 
an injustice to the public interest. 
II 

In order to give a proper per- 
spective to the Commission’s action, 
certain background facts should 
first be stated in summary form. It 
is fundamental that the Commis- 
sion is herein shaping the nature 
and course of television operations 
for generations to come. Jn this 
decision, the Commission allocates 
and opens up for licensing almost 
all of the frequencies that now re- 
main available for television serv- 
ice. Education in general will not 
immediatelv be able to claim and 
use these television channels; it will 
need, as the Commission recognizes, 
additional time in which to secure 
funds, evolve organizational struc- 
tures and, just as important, inves- 
tigate and develop the new, ex- 
panded role which it can, through 
television, play in the community. 

In view of the pent-up commer- 
cial demand for television facilities 
and the certainty of their early 
preemption for regular commercial 


operations, only the reservation 
now of a substantial number of 
channels will insure their avail- 


ability for future, full-scale educa- 
tional use. Provision for education 
in television must literally be made 
now or never. Since education can- 
not in the immediate future com- 
pete for the remaining channels, 
the absence of a reservation in any 
city is almost a death blow to its 
opportunity for an _ educational- 
television service. 
III 

There has been no question as to 
the tremendous potential inherent 
in large-scale use of television by 
educators. TV, as the “electronic 
blackboard,” is a teaching tool of 
rare power and persuasion. Com- 
bining sight and sound, blessed 
with an immediacy of transmission 
and impact, welcomed by and avail- 
ble to almost everyone, television 
offers an unprecedented opportu- 
nity for education, both formal and 
informal. It is uniquely capable of 
serving al] of our people in our 
schools, homes and factories on a 
constant and intimate basis. It can 
do so, moreover, at a cost which is 
extraordinarily low when full ac- 
count is taken of its effectiveness 
and extensive coverage. 

To refer to educational-TV, how- 
ever, is no longer to speak merely 
of a potential, however basic such 
considerations might be. The stead- 
ily expanding volume of education- 
al telecasting and the many suc- 
cessful experiments in teaching 
through TV are already realizing 
the potential of this new medium in 
every day life.“ These activities 
show only a sample of what educa- 
tion could do with its own full-time 
stations; they provide increasing 
proof that television, in the hands 
of educators, could revitalize and 
expand our entire educational sys- 
tem and do so at a minimum cost. 

IV 

The phenomenon of television has 
had an_ unprecedentedly rapid 
growth; it has become in only six 
years an integral part of the lives 
and habits of millions of people. 
Already possessing major standing 
among the mass media, its power 
and influence will without question 
soon be second to none. It is par- 
ticularly irresistible to children, 
tens of thousands of whom already 
spend more time before their TV 
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receivers than they do in school. 

Television, like other technical 
innovations, is neutral in charac- 
ter: its use (or rather, our use of 
it) will ultimately determine its 
value. In view of television’s ex- 
traordinary influence, which must 
grow rather than abate in future 
vears, the Commission has an espe- 
cial responsibility to the public— 
adults as well as children—to in- 
sure that this great natural re- 
source to a substantial degree is 
devoted to cultural interests, to 
education as well as entertainment. 
The Commission’s lawful task is 
not merely to establish the tech- 
nical framework for television 
service. The public must not only 
be reached, it must (in the truly 
beneficial sense of that word) be 
“served.” The Commission’s goal, 
within the ambit of its statutory 
powers, should therefore be to 
bring about the best possible tele- 
vision service for the American 
people. The participation of edu- 
eators on a full-scale basis is indis- 
pensable to its achievement. 

V 

It is clear from the record in 
these proceedings, as it is from the 
entire history of broadcasting, that 
educational stations can and will 
make a distinctive and valuable 
contribution to television. Although 
there are commercial _ stations 
which, as part of their public serv- 
ice responsibilities, have granted 
time and facilities for educational 
telecasting, these programs at best 
do not even begin to satisfy educa- 
tion’s need in television. Commer- 
cial stations in general cannot pro- 
vide, nor in all fairness could they 
be expected to provide, a complete 
educational service. Only a system 
of independently licensed educa- 


11The dynamic aspects of the growth 
of educational television have been dra- 
matically illustrated, not only on but 
off the record where they must be com- 
mon knowledge to the Commission. 
Each month brings a larger number of 
schools into this field, sponsoring and 
producing telecasts, initiating classes 
and workshops (both technical and cre- 
ative) and securing and operating their 
own television equipment, including 
studios and closed circuit operations. 
(See inter alia JCET Exhibit 647). Reg- 
ular educationally sponsored telecasts 
of several years standing have proved 
most successful and have continually 
been expanding. An oustanding ex- 
ample is found in Philadelphia where 
the TV ‘School of the Air’, used as 
part of the regular curriculum in the 
classroom, has been in operation since 
1949 and where, last year, the TV “Uni- 
versity of the Air’’ commenced oper- 
ations to provide adult education in the 
home under the joint sponsorship of 
the area’s 19 schools of higher learn- 
ing. Together, these two programs now 
telecast a total of nine half-hour pro- 
grams per week over the three stations 
in that city. Regular educational tele- 
casts on a more modest scale have been 
seen also in other cities, including De- 
troit, New York, Newark, Miami, Chi- 
cago, etc. These programs cannot, how- 
ever, as indicated above, provide any- 
thing near an adequate substitute for 
education’s own TV stations. 

In the past year,-several educational 
organizations have developed plans for 
state-wide TV neworks. The exhaus- 
tive proposal of the New York State 
Board of Regents is the most highly de- 


veloped of these, but initial steps to- 
ward such networks have also been 
taken in Wisconsin (now operating a 


radio network of eight sta- 
Jersey, Connecticut and 


state-wide 
tions), New 
Washington. 

And only a short time ago, a confer- 
ence in St. Louis of leading educators, 
citizens and organizations in this field 
laid the groundwork for a national ed- 
ucational-TV network to facilitate the 
building and operation of non-com- 
mercial stations. This conference un- 
derscores the swiftness of develop- 
ments here, for the possibility of co- 
operative endeavor within a particu- 
lar city is herein marked as a signifi- 
cant step forward. (See Par. 44 of the 
Sixth Report). 
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tional stations operating full-time 
on a non-commercial basis can ac- 
complish such a service.” 

Educational-TV stations, when 
established, will do more than fur- 
nish a uniquely valuable teaching 
aid for in-school and home use. 
They will supply a beneficial com- 
plement to commercial telecasting. 
Providing for a greater diversity 
in TV programming, they will be 
particularly attractive to the many 
specialized and minority interests 
in the community, cultural as well 
as educational, which tend to be by- 
passed by commercial broadcasters 
thinking in terms of mass audi- 
ences. They will permit the entire 
viewing public an unaccustomed 
freedom of choice in programming. 
Educationally licensed and oper- 
ated stations will, in addition, re- 
sult in a substantial and beneficial 
diversification in the ownership and 
control of broadcast facilities. This 
would be closely in line with estab- 
lished Commission policy which has 
sought to achieve such diversifica- 
tion through the exercise of its li- 
censing authority. Finally, educa- 
tional stations will provide the 
highest standards of public service. 
Introducing non-commercial objec- 
tives and activities, they will be a 
leavening agent raising the aim 
and operations of our entire broad- 
casting system. 

VI 

The Commission’s mandate, in 
these circumstances, requires it to 
provide a thoroughgoing opportu- 
nity for education in television, to 
grant educators an adequate “home 
in the spectrum.” It can do so only 
by maximizing the number of res- 
ervations for education and re- 
alistically implementing its action 
here and in its Rules and Regula- 
tions so as to encourage and enable 
educators to take full advantage of 
these reservations. By “maximiz- 
ing the number of reservations,” I 
mean the necessity of giving educa- 
tion one of the paramount: priori- 
ties in the allocation of channels 
and of reserving as many assign- 
ments as possible, consistent with 
the other major needs in the spec- 
trum. Certainly the Commission 
has not adopted or applied such a 
policy here.” 

There can be no doubt that the 
television spectrum in the main 
should be devoted to commercial 
operations in accordance with the 
traditional concepts of our broad- 
casting system. Commercial broad- 
-asting plays a vital function in 
the development and operation of 





"This record and history of broadcast- 
ing further establish that commercial 
radio and television over the years 
have in general failed to give even a 
barely minimal opportunity for edu- 
cational broadcasting. The need for 
educational stations, however, would as 
above stated, exist even if this were not 
the fact. 


18The sole allocation principle respect- 
ing education adopted by the Commis- 
sion is that which assigns a channel to 
those cities which are primarily edu- 
cational centers. Beyond this, educa- 
tion has played no part in the alloca- 
tions of channels; the Commission has 
merely reserved one channel in a city 


when, by applying allocation princi- 
ples, three or more have been as- 
signed to it. For these reasons, the 


Joint Committee on Educational Tele- 
vision has requested that the Commis- 
sion adopt an educational priority to 
serve as a basic principle in the allo- 
cation of channels. (See Pars. 83-4 of 
the Sixth Report). Despite the Com- 
mission’s glossing over of this request, 
it should be noted that many more 
reservations would have been provided 
herein if such a high-ranking priority 
had been adopted before the issuance 
of the Third Notice or this Final De- 
cision. 
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this system, one which the non- 
commercial cannot fulfill. Educa- 
tional television has, however, its 
own uniquely valuable contribution 
of public service to make to this 
system. Thus, only by establishing 
a high ranking educational priority 
could the Commission meet its ob- 
ligation, inherent in the Communi- 
cations Act and expressly recog- 
nized in its 1935 Report to Con- 
gress respecting Section 307 (c) of 
that Act, to “actively assist in the 
determination of the rightful place 
of broadcasting in education and 
to see that it is used in that place.” 

In establishing a scale of relative 
values, upon which its allocations 
and assignments are based, the 
Commission has sorely undervalued 
education and placed it in a grossly 
subordinate position. As a result of 
the Commission’s failure to strike 
a proper balance of the various in- 
erests here involved, education has 
not been provided with the propor- 
tionate share of the channels it 
deserves. Certainly commercial 
broadcasting should get the “lion’s” 
share of these TV frequencies; it 
should not, however, get the 
“lamb’s” share as well. 

VII 

The evidence of educator’s deep 
interest in television and the steps 
they have already taken or con- 
template as to the building and 
operation of TV stations is de- 
tailed, voluminous and persuasive. 
Educators’ affidavits have, in scores 
of instances, gone far beyond ex- 
pressions of mere willingness or 
hope. They have set forth concrete 
facts and figures; they have par- 
ticularized in minute degree the 
why’s and how’s of their plans for 
educational television. Merely to 
glance through them—to mention 
only the affidavits of the New York 
State Board of Regents, the New 
Jersey Board of Education, the 
Wisconsin State Radio Council, the 
Universities of Kansas, Houston, 
Ohio State and Southern Illinois, of 
educators in the cities of Milwau- 
kee, Houston, Pittsburgh, Chicago, 
San Francisco, Boston, ete.—estab- 
lishes conclusively that education, 
given a proper reservation, will 
make excellent use of the facilities 
set aside for it. 

The Commission holds herein that 
the entire record in the general 
portion of the proceedings over- 
comes objections to the basic prin- 
ciple of reservations.“ In the same 
way, the entire record in these pro- 
ceedings, particularly the evidence 
in the city-by-city hearings, should 
be held to overcome any and all 
objections to finalizine specific re- 
servations herein. Cumulatively, 
this entire record supports a maxi- 
mum number of reservations suf- 
ficient for a nationwide service, 
which would allow almost evéry- 
one in this country to enjoy the 
benefits of an educational “school 
of the air.” At the very least, this 
record requires that the Commis- 
sion finalize all of the reservations 
proposed in the Third Notice and 
grant. in the absence of more basic 
considerations to the contrary, 
those other reservations svecifically 
requested by educators herein.” 


“Par. 44 of the Sixth Report. 


4% It should be noted that educators have 
unfairly been required to participate 
in both the general and city-by-city 
portions of these proceedings. To my 
mind, the Commission in the public in- 
terest could and should have provided 
a substantial number of reservations 
in its final decision without requiring 
any showing from educators in either 
portion and certainly without requir- 
ing one in both. 
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VIII 


With the foregoing remarks to 
serve as background, we may noy 
turn to an examination of the Ta. 
ble of Assignments itself. In py 
opinion, the Commission’s provisio, 
for educational-TV is generally in. 
adequate in that: 

















a. It fails to reserve sufficien 
channels for a nationwide edy. 
cational service. 


Since reservations for all prac. § 
tical purposes are indispensable to 
the establishment of educationg) 
television stations, it is axiomatic | 


that only a policy of setting aside 7 


channels on a nationwide basis yj] | 
accomplish the development of a 
truly national educational Service 
Yet, the 233 reservations finalize; 
by the Commission, representing 
approximately 11.6% of the tots, 
number of assignments, fall woe. 
fully short of providing the regui. 
site number of channels for such 
a service. They allow at best for 
haphazard and inequitable educa. 
tional development of the medium? 


There is no allocation for educa. 
tional-TV in approximately ong. 
fourth of all of the metropolitan 
communities in this country. This 
includes cities as large as Youngs. 
town (Ohio) with a metropolitan 
area population of 525,000: Allen. 
town-Bethlehem (Pennsylvania) 
with a population of 430,000; and 
Springfield-H 0l yoke (Massachv. 
setts) with a population of 400,000, 
The people in these many large 
cities, therefore, will probably he 
deprived for all time of a valuable 
educational service which their 
more fortunate neighbors in com. 
parable or smaller communities 
may soon enjoy. 


Similarly, there is only a single 


reservation provided for each of 
the following states: Massachv- 
setts, Maryland, Kentucky, Wyo- 
ming, Delaware, Rhode Island and 
Vermont, out of a combined total 
of 114 channels assigned to them. 
Only two reservations have been 
provided for the entire states of 


Minnesota, Nebraska, Arizona, 
Idaho, Nevada and New Hamp- 
shire. In New York City where 


scores of educational and cultural 
institutions serve more than 11; 
000,000 people in the area, only one 
channel has been reserved despite 
the forcefully documented request 
of the New York State Board of 
Regents for a second channel to 
meet the combined needs of the 
Regents, the City itself, the Board 
of Education and the many private 
schools and institutions of higher 
learning located there. This is done 
despite the fact that New York 
City is today the primary produc 
tion center for commercial televi 
sion and its many writers, artists 
and technicians would likewise be 
1% Thus, for example, by providing a 
reservation in every city in which two 
assignments were proposed by_ the 
Third Notice (rather than the three 
assignments used as the basis for res 
ervations in that Notice), the Commis 
sion could have set aside an additiona 
146 assignments for education. These 
would, of course, allow for a closer ap 
proximation of a nationwide system 
(See my Separate Views to the Thire 
Notice for a discussion of cultura 
monopoly as contrasted to_ the pe 
nomic variety, Section II). It has = 
been my constant position that bh - 
Commission had the responsibility : 
make or initiate a study of education@ 
needs throughout the countr 
as the basis for television 
to education. 
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of great value to educational tele- 
yision. 


p. The reservations have pre- 
dominantly been confined to the 
yltra-high (UHF) portion of 
the spectrum and an insufficient 
number of VHF reservations 
provided : 


By limiting education to UHF 
frequencies in cities in which com- 
mercial television over VHF has 
already made substantial inroads, 
or will soon do so, the Commission 
has placed the educators there at a 
fundamental disadvantage. This 
situation exists in a large number 
of cities, including such major com- 
munities as Detroit, Philadelphia, 
Cincinnati, Cleveland, Washington, 
ete. While it may be true that 
some educators in these circum- 
stances will find UHF operations 
only a “temporary handicap,” for 
others it may prove to be a per- 
manent disability. The public’s 
stake in educational-TV is too great 
to be forced to rest on such specula- 
tion. ‘ : 

The past year since issuance of 
the Third Notice has further ag- 
gravated this problem, and made 
even clearer the inadvisability of 
forcing education into the UHF in 
these cities. More than 16 million 
TV receivers are now in the hands 
of the public and, in many com- 
munities set ownership nears or 
stands at the “saturation point.” 
Educators undertaking the task, 
considerable in itself, of raising 
funds for non-commercial opera- 
tions will be faced with the difficult 
obstacle that their UHF operations 
in these cities would not be capable 
of being received by a single one 
of the millions of outstanding sets, 
unless these sets are first con- 
verted. 

No one can be unmindful of the 
fact that commercial operators at- 
tempting UHF telecasting in cities 
with established VHF service will 
themselves be handicapped by an 
initial competitive disadvantage.” 
But, however great this problem of 


integrating UHF into existing 
VHF operations may be, it can 


best be handled by commercial op- 
erators who are spurred on by com- 
petitive motives and possible mone- 
tary profits and it properly should 
be entrusted to them. For the 
Commission to force education to 
carry what is essentially a sub- 
stantial commercial burden is unre- 
alistic and unwise, for it apprecia- 
bly limits the opportunity a re- 
servation offers to educators.” 
Education’s share of the VHF is 
clearly inadequate. Not a single 
VHF reservation has been provided 


a for the states of New York, Mich- 


igan, Ohio, Indiana, Connecticut, 
New Jersey, Virginia, West Vir- 
ginia, Nebraska, Kentucky, Rhode 
Island, Delaware, Vermont, and 
Maryland, out of a combined total 
of 97 VHF channels assigned to 
them. Only a single VHF has been 





~ As expressly stated in Par. 200 of this 
Report. See also my Dissenting Opin- 
lon dealing with Powers and Antenna 
Heights, Part A, herein. 


. An extreme instance of such 
istic allocations is found in ten cities, 
Mm each of which the Commission has 
made two VHF assignments end then 
fas Teserved for education the only 
: channel assigned there. These 
Cities are: Bangor (Maine), Great Falls 


(Montana), Dickins ‘ err 
(North Dakota). inson and Williston 


unreal- 


i a Pierre (South Dakota), 
al Walla (Washington), Laredo 
er ate Huntington (West Virginia), 
oa (Ohio), and Syracuse (New 


- _Moreover, in every one of 

“ ~ cities, except Syracuse, there was 
€ast one of the assigned VHF chan- 

reservation. 
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reserved in each of the following 
states: Massachusetts, Pennsyl- 
vania, Wisconsin, Missouri, North 
Carolina, New Hampshire, Maine, 
Mississippi, Nevada, South Caro- 
lina, Utah, Idaho, Wyoming and 
Louisiana, out of a combined total 
of 136 VHF assigned to them. 
Thus, in 28 states, including many 
of the leaders in population and re- 
sources which have particular need 
for educational television, educa- 
tors have received fourteen VHF 
out of a total of 233 assigned. 

In order to correct this inequita- 
ble distribution of channels to edu- 
cation, the Commission should have, 
whenever possible, placed in the 
VHF the additional reservations 
allocated herein and should have 
made particular effort to provide a 
VHF reservation in the “closed” 
and predominantly VHF cities. 


ec. The Commission has im- 
properly bound its policy of re- 
servations too closely to a show- 
ing of present demand by 
educators. 


A study of the specific assign- 
ments herein clearly establishes 
that the Commission has refused to 
extend its reservations to the cities 
necessary for a nationwide educa- 
tional service solely for the reason 
that no showing of demand for 
such reservations has been made by 
local educators in these cities. On 
this same basis the Commission in 
several cities has deleted proposed 
VHF reservations. Only in cases 
where a proposed reservation has 
not been opposed by commercial in- 
terests has the Commission final- 
ized reservations, whether VHF or 
UHF, without requiring evidence 
of educational demand. In all other 
instances educators have supported 
the proposed reservations in their 
respective cities. 

Reservations are too critically 
needed, however, to be made to de- 
pend on showings of present de- 
mand. That local educators in each 
and every city affected have not, at 
this premature date in the early 
history of TV, given formal assur- 
ances of their intention and ability 
to make use of the medium, should 
not be material here. In this cru- 
cial area of public welfare, the 
Commission must not rely solely 
upon the self-interest and aware- 
ness of present-day educators to 
delineate and prescribe future edu- 
-ational needs in television. The 
public interest, in my _ opinion, 
would have required the Commis- 
sion to make substantial reserva- 
tions in this allocations proceeding, 
even if educators had made no for- 
mal showing of any kind on this 
record. 

As amply shown on the record 
and spelled out by the Commission 
herein,” the fact that many local 
educators in specific localities are 
not now ready to claim frequencies 
is a basic reason for the very prin- 
ciple of reservations and precisely 
because of it have channels now 
been set aside for future educa- 
tional use. It is therefore grossly 
inconsistent and incongruous to 
hold present educational demand to 
be unnecessary in determining the 
general principle requiring reser- 
vations, and then to make it an 
essential in the city-by-city hearing 
concerning specific reservations. 

If the Commission is, however, 
to require a showing of educational 
demand, despite the above objec- 
tions to such a policy, it would be 
much more valid for it here to 


See Pars. 37-44 of the Sixth Report. 
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point to and rely on the great 
quantum of evidence from educa- 
tional institutions and communities 
that are now ready, willing and, in 
some cases, even able to begin full- 
time television operations as the 
basis for a more liberal policy to- 
wards education. It is to those 
eminent educators who have taken 
the lead in TV that we should look, 
if we must, to determine what in 
general may be expected from edu- 
cation in years to come.” Uniform- 
ity of opinion and action from 
every community in the nation is 
simply too much to expect. That 
it has not been manifested is in no 
way proof of any permanent lack of 
interest by less advanced or smaller 
schools or any fixed inability on 
their part to undertake singly or 
cooperatively, the operation of their 
own non-commercial stations. It is 
solely and simply due to the fact 
that in educational television, as 
elsewhere, some must lead so that 
others may follow.” 

The very purpose of an alloca- 
tions plan and the Table of Assign- 
ments is to erect a bulwark to pro- 
tect TV’s development against the 
inroads of present demand. This 
purpose should apply consistently 
to both educational and commercial 
allocations, and neither the reser- 
vations nor commercial assign- 
ments to the smaller cities should 
be limited by the fact that identifi- 
able persons or groups have failed 
to articulate formally a determina- 
tion and ability to use the facility. 
The future rights of the commer- 
cial and educational interests that 
are not yet sufficiently vocal to ap- 
pear in these proceedings are pre- 
cisely those which the Commission 
has the primary duty to protect. 

An overall national allocations 
plan for the distribution of all tele- 
vision channels in the public inter- 
est must not be grounded pre- 
dominantly upon considerations of 
immediate demand. This is true 
even where, as here, such demand 
may be expressed in the form of 
affidavits rather than as applica- 
tions for construction permits. In 
establishing the structure and nat- 
ure of our future television system, 
the Commission must look beyond 
contemporary opinions and _ atti- 
tudes that patently are underdevel- 
oped and which assuredly will 
change with time and circumstance. 
To do otherwise is to tie the future 
with the bonds of the past. 


d. The Commission in its allo- 
cations improperly fails to dis- 
tinguish between educational 
and commercial assignments. 


The Commission in acting upon 
the assignments for specific cities 
has considered education merely as 
one of the television services to be 
provided for a given community. 
Tt has failed in every case to recog- 
nize the essential distinction be- 
tween the educational and commer- 
cial television service, calls 
for their different treatment. The 
function, scope and mode of oper- 
ation of educational television dif- 


which 


*” See Section VII, herein. 


211So, for example, America’s unique 
system of free public schools did not 
have an instantaneous and simultan- 
eous development in all parts of the 
United States, but rather developed 
first in the larger cities, such as New 
York and Philadelphia, and thereafter 
spread in time throughout the country. 
Educational-TV is presently, in a much 


more critical situation than was the 
public school system in its initial 
phases, for assignments are necessary 


now in order to preserve even the op- 
portunity for future growth and de- 
velopment. 


fer markedly from those of com- 
mercial telecasting. An assignment 
for education is not designed solely 
to bring another TV station to a 
community, but to provide a sepa- 
rate and unique service to it, per- 
mitting fuller expression of its edu- 
cational and cultural interests. In 
keeping with this distinction a city 
already served by commercial sta- 
tions may be entitled to an assign- 
ment for education even though, on 
comparative factors, no additional 
assignment for commercial pur- 
poses could be permitted to it. This 
is vital in specific assignments for 
such cities as Detroit and Colum- 
bus, hereinafter discussed. 


The Commission has heretofore 
recognized the difference between 
the educational and commercial 


services. In FM it has set aside a 
separate block of channels exclu- 
sively and entirely for non-commer- 
cial educational stations. The only 
reason for not utilizing this method 
of “block reservations” in televi- 
sion, as expressly stated in the 
Commission’s Third Notice, was in 
order to achieve greater efficiency 
of allocations throughout the entire 
Table of Assignments.” That the 
Commission now chooses in TV to 
proceed by reserving specific chan- 
nels in individual cities should not, 
however, cause it to lose sight of 
the essential fact that education is 
a completely separate and distinct 
service and should be so treated. 


e. This decision will in gen- 
eral exclude education from the 
unassigned portion of the TV 


spectrum, the “flexibility” chan- 
] 


nes, 

The Commission has, as herein- 
before stated, established channels 
66 to 83 as a pool of unassigned 
channels, known in the Third No- 
tice as the “flexibility” band. Al- 
though these unassigned channels 
represent more than 20% of the 
entire television spectrum, the Com- 
mission has provided a total of only 
fourteen assignments for education 
in them. Even this small number 
has been set aside solely upon spe- 
cific demand by educators in the 
cities affected. 

By making these unassigned 
channels available (after one year) 
on a demand basis to any party 
instituting proper rule making pro- 
ceedings, the Commission has se- 


verely limited educators’ oppor- 
tunity to secure any further as- 
signments in them. The Commis- 


sion’s statement herein that these 
unassigned channels will “primar- 
ilv” be used for communities with- 
out educational (and commercial) 
assignments does not afford an ade- 
quate protection to educators, since 
no specific standards have been 
provided to effectuate this inten- 
tion.” In light of the Commission’s 
own acknowledgments that educa- 
tors need a longer time to enter 
television. it is impossible to at- 
tach substantial significance to the 
provision herein permitting educa- 
ters to file for an unassigned chan- 
nel even during the coming year 
when most proposed amendments 
to the Table will not be accepted.” 
A one-year preference to these un- 
assigned channels is as illusory as 
would be a one-year reservation. 
The Commission’s provision for 


2 Par. 6 of Appendix A of the Third 
Notice 


*3 Set forth in Footnote 11, 
the Sixth Report. 


* Set forth 


Page 13, of 


in Footnote 11, Page 13, of 


the Sixth Report. 
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“flexibility” channels, particularly 
insofar as education is concerned, 
is therefore completely inconsistent 
with the fundamental principles 
followed by it with respect to chan- 
nels 2 through 65. To be consistent 
and equitable, the Commission must 
establish a firm principle under 
which education would have a pre- 
ference in “flexibility” channels 
equivalent to its reservations in the 
other channels. This preference 
could be accomplished by a rule 
of “limited eligibility,” such as 
spelled out hereinbefore for smaller 
communities without television as- 
signments. (Part B of this Opin- 
ion). In other words, I would retain 
the proposal concerning “flexi- 
bility” channels contained in the 
Third Notice and extend it to in- 
clude cities without educational as- 
signments, instead of almost com- 
pletely deleting that proposal as 
the Commission has done in this 
Report. 
f. Eligibility for the licensing 
of non-commercial stations has 
been unduly limited. 


I believe that municipalities 
should be made eligible in every 
instance to operate stations on re- 
served non-commercial channels. 
To limit eligibility in general to 
educational institutions is, in my 
opinion, unnecessarily strict, for in 
many instances it may prevent the 
most efficient administration of the 
licensed channel and may even re- 
sult in the complete loss of an 
otherwise ready and valuable li- 
censee. 

In providing for thiS new and 
unique educational service, the 
Commission should not be unduly 
restrictive of its future develop- 
ment. Television is so much more 
costly than aural broadcasting and 
involves such substantial differ- 
ences in organization and opera- 
tion, that practices followed in 
FM should not necessarily be bind- 
ing here. As the city usually holds 
authority over the public school 
system, it is not only incongruous 
but it contradicts the basic prin- 
ciple of licensee responsibility to 
provide that its subordinate entity 
is eligible for license while the city 
itself is not. Moreover, in many in- 
stances the municipality could more 
efficiently operate the station, par- 
ticularly so when it has jurisdiction 
over the many and varied educa- 
tional and cultural institutions in 
the city. 

It is clear that every licensee of 
a reserved channel will be required 
to broadcast exclusively on a non- 
commercial basis, featuring spe- 
cialized educational and cultural 
programming, and will be bound by 
the general requirements for co- 
operative arrangements among all 
educational institutions in the area. 
In view of these careful limitations 
as to the nature and scope of edu- 
cational-TV operations, I can see 
no reason why the Commission’s 
Rules should in any case prevent a 
municipality which is ready, able 
and otherwise qualified to build 
and operate a station, while the 
area’s educators are not, from 
bringing this vitally needed serv- 
ice to the public. * 


IX 


Had the Commission adopted and 
applied the general principles set 
forth above, adequate provision 
for education would have been 


* The Commission has recognized this 
need to some extent by providing for 
municipality eligibility in certain lim- 
ited instances. (See Pars. 50-3 of the 
Sixth Report and Section 3.621 (c) of 
the TV Rules). 
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achieved. Since it did not, however, 
and for the further reasons enu- 
merated below in particular cases, 
I find it necessary in several in- 
stances to dissent from the Com- 
mission’s final Table of Assign- 
ments. My objections to specific as- 
signments may be grouped in the 
following categories: 

a. Proposed VHF reservations 
have been deleted. (Pars. 431, 588, 
611 and 586) 

In Indianapolis (Indiana), Kan- 
sas City (Missouri) and Omaha 
(Nebraska), the Commission has 
improperly deleted proposed VHF 
reservations and substituted UHF 
reservations in their place. In Co- 
lumbia (Missouri), a proposed 
VHF reservation for a “primarily 
educational center” has been de- 
leted without any substitute res- 
ervation provided. * I believe, how- 
ever, that the VHF reservation 
should have been retained and 
finalized in every one of these 
cities. 

These deletions have been based 
upon the lack of local educational 
demand for VHF reservations and 
commercial opposition to them. 
The basic fallacy of a policy pre- 
dicated upon demand has already 
been pointed out and is fully ap- 
plicable here. Reservations, it 
should be remembered, are pri- 
marily set aside for the benefit of 
the people who will be served by 
these non-commercial stations. A 
reserved channel therefore confers 
no interest which local educators 
can refuse, barter or sell. The only 
right an educator has in a reserved 
channel is one of use and service, 
subject to Commission approval 
and its Rules and Regulations. If 
he is unwilling to exercise this 
right, no matter his position or 
influence, the VHF channel should 
remain reserved in that community 
for the use of its more enlightened 
and public spirited citizens and 
educators. 

The public interest should not 
here be neglected solely because 
educators now in office refuse to 
accept or recognize television’s op- 
portunity and challenge. Not only 
may changes in administration 
bring about a change in the think- 
ing of their institutions, but the 
passage of time and the example 
set by other educators using TV, 
may bring about radical revision 
even in their own attitudes. They 
may then be quick, if the channel 
is gone, to demand its return and 
cry that the Commission should 
have guarded them against their 
own error. We have seen such a 
cycle in radio and must insure 
against its repetition in television. 
The Commission must not adopt 
the shortsightedness of a few as 
its own -basic policy. 

It should be noted here with 


7 Another deletion of a VHF reserva- 
tion, in effect, was made in San Diego 
(California) where the Commission’s 
Third Notice had proposed to reserve 
VHF channel 3, and strong support for 
such a reservation had been received 
from local educators. Subsequently, 
due to an agreement with Mexico re- 
specting border allocations, the Com- 
mission deleted one VHF of the three 
assigned to San Diego, that one being 
VHF channel 3 reserved for education. 
Since no other VHF has been reserved 
in San Diego, it is clear that education 
there has been forced to bear a dis- 
proportionate cost of this international 
agreement. Storrs (Connecticut) is a 
substantially different matter, for there 
the proposed UHF reservation was 
shifted to another Connecticut city in 
order to provide a more efficient sys- 
tem of reservations for a state-wide 
educational service. (Par. 283 of the 
Sixth Report). 
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regard to all allocations that the 
contest for assignments is now 
largely confined to the VHF fre- 
quencies, and particularly to those 
cities in which VHF stations are 
already on the air. Thus, of the 
73 cities in the United States in 
which the Commission had pro- 
posed VHF educational assign- 
ments, commercial interests in 22 
of these cities have objected to the 
reservations and requested that 
they be deleted. In fully half of the 
26 instances in which a VHF res- 
ervation was proposed for cities 
with presently operating stations, 
commercial objections were re- 
ceived to such reservations. Yet, 
at the same time, there was not a 
single commercial objection seek- 
ing to delete specifically proposed 
UHF reservations, although a total 
of 127 had been proposed by the 
Commission. ” 

Without doubt, however, a tight 
situation such as exists where 
VHF is now operating is only be- 
ing delayed in the remainder of the 
VHF and in the entire UHF, and 
will develop there with increasing 
intensity as available TV assign- 
ments are taken up. To insure the 
full and unrestricted opportunity 
in television that education needs 
and deserves, the Commission must 
now stand firm against the im- 
mediate claims of commercial ex- 
pediency seeking deletions from 
those few VHF channels which 
have been reserved. 


b. Additional VHF and UHF 
assignments have been provided 
without being reserved for educa- 
tional purposes. 

1. In its Third Notice the Com- 
mission set forth the principles 
for determining allocations to edu- 
cation, which provided in part for 
a reservation in every city with 
three or more assignments and a 
VHF reservation in cities with at 
least three VHF assignments of 
which one was still available. The 
Third Notice scrupulously followed 
these principles in proposing its 
assignments and reservations. Yet, 
in several instances herein the 
Commission has provided a num- 
ber of additional assignments which 
these principles would require to be 
reserved for education, but in every 
instance save one the Commission 
has deviated from the principle, 
failed to make such reservation 
and, instead, has assigned the chan- 
nel for commercial use.” It has 
done so solely on the basis that 
no educational demand has been 
manifested for such reservation. 
This is the case in Youngstown 
(Ohio); Scranton, Altoona and 
Harrisburg (Pennsylvania) ; Santa 
Barbara (California), and Belling- 
ham (Washington) where third 
assignments have been provided, 
and in Lubbock (Texas) and Buf- 
falo-Niagara Falls (New York) 
where third VHF’s have been as- 
signed, the latter by virtue of the 
combination for assignment pur- 


27In Madison (Wisconsin), it should be 
noted, a commercial request to move 
the proposed reservation from the UHF 
to VHF was denied expressly on the 
basis that no educational demand for 


the VHF supported this request. (See 
Par. 581 of the Sixth Report.) 
% Only in Sacramento (California), 


where the Commission has reserved the 
third VHF assigned to that city have 
the principles of the Third Notice been 
followed; even here such assignment 
was not due alone to those principles, 
but as much, if not more, to the local 
educators’ demand for the VHF res- 
ervations. 
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poses of those two cities into One 
metropolitan area. 


The Commission has failed 4 
give any reason why the genera) 
pre-established rules _ respectip 
educational allocations should a 
be applied to these additional ag. 
signments. How can the Com. 
mission consistently  distinguig, 
those instances where a city rp. 
ceived its assignments under the 
Third Notice from those wher 
that third assignment, or that 
third VHF, came to it as the resy}t 
of the city-by-city hearings? Fy. 
thermore, in only a single one of 
these instances (Buffalo) did the 
commercial interests requesting 
the additional assignment refer t, 
or deal with the question of 
whether this assignment, if made 


should be reserved for education 7 


as required by the principles 9 
the Third Notice or should be made 
available to commercial interests 


Therefore, in order to achieve 7 


consistent application of thes 
aforementioned principles, the Com. 
mission should reserve every thirj 
assignment and third VHF, above 
specified, for educational purposes, 


2. Similarly the Commission has 
allocated a first or second VHF 
channel to several cities, but jp 
no case has this VHF been as. 
signed for educational purposes, 
although there was clear need for 
such action and the educators af. 
fected have strongly articulated 
their support of educational as. 
signments. Thus, in Hartford 
(Connecticut), the added VHF as. 
signment, if reserved, could im. 
mediately serve as the hub of a con. 
templated state-wide educational 
network. In Bay City (Michigan) 
where local educators 
the Commission 


nel, disregarded 
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strong showing for a VHF — 
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it despite the fact that an addi.) The ex 
tional VHF was assigned to that) VHF s 
city. Although that VHF was not) ¢Vver, 4 
the exact one requested by Bay) VHF s 
City’s educators, it should be noted) saturat 
that the Commission did not fini) Ohio Si 
such circumstance to be an obsta-| 1 secu 
cle, when, on its own motion, it) operati 
allocated VHF 10 to Altoona (Penn. operati 
sylvania) although commercial in- become: 
terests there had demanded the = t 
assignment of a completely dif ~ ches 
ferent VHF channel.” This e) jonte 
ample illustrates the pattern Of) order t; 
Commission inconsistency; it de! present 
viates (in Youngstown, Lubbock,” Commi: 
etc.) from principles requiring res merely 
ervations on the basis that no edu parativ, 
cational demand has been mati- bare m 
fested, and yet in Bay City it ad the det 
heres to principles restricting res) situatic 
ervations even in the face of cleatg applica 
demand for such assignments. and the 
While it is true that the general” Commi: 
principles of the Third Notice d) assignn 
not require these additional VHF’) for edu 
to be reserved, I believe that ordi) 2. De 
nary fairness at least requires con-§ of the | 
sistent Commission action in like) The 
situations, whether commercial ) City of 
educational. In these above-mel-) a serie 
tioned instances, the entire record) signme; 
so well supports education’s nee) that cit 
for the VHF channels involved) - 
that they should be set aside i Pn a 
every one of these cities. affidavit 
; data ne 
c. VHF reservations requesteis ested 
for early educational operations * It sho 
have not been provided. a Notice 
The Commission must not onlj§ + onal m 


reserve channels for education bi 


2 Par. 370 of the Sixth Report. 
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it must implement its reservation 
ina realistically effective manner, 
calculated to bring 


: sonabl 
iled tp ressi'the actual operation of these 
seneral  hannelS. In order to achieve 
Pecting large-scale educational use of tele- 
uld not jsion, it is clearly imperative that 
me there first be pioneers into the field 
; Com. whose stations will provide a strong 
‘Bush B timulus for the entire movement 
Ad tk and serve as “pilot plants” for 
ut § <imilar operations. The Commis- 
Where sion, however, has made practically 
T that no allowance for this need and in 
Ag. almost every instance has refused 
3? Fur. to provide the additional VHF 
one of § reservations which have been re- 
did the quested for immediate or early edu- 
luesting cational operations. In so doing it 
refer ty has rejected forceful showings of 
? mall § the public interest requiring such 
iueation j assignment. ; . 
iples of | The particular facts in each of 
be made @ the following cases further de- 
iterests @ monstrate the validity of these re- 
hieve ,» quests for VHF reservations: 
* these 1. Columbus (Ohio) Par. 417 
he Com. » of the Sixth Report) 
ry third Qhio State University in Colum- 
", above } buys is now ready, willing and able 
urposes. ~ tg make immediate use of VHF 12 
: in Columbus and it already has on 
sion has fle an application for a construc- 
. VHP } tion permit to build on that chan- 
but in nel. Ohio State is without question 
een a) among the leading and most in- 
te fuential institutions in the field of 
ri 7 educational broadcasting. Its activ- 
ri tad ities began in 1922 and have con- 
» tinued on a constantly increasing 
onal a scale to the present time over its 
Tartfor’ | wn Stations WOSU and WOSU- 
vuld as") PM. Its annual broadcasting bud- 
fea get presently exceeds $150,000. 
1eationl | With a VHF channel, Ohio State 
ichigan) ) could immediately carry its leader- 
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of this new, specialized medium. 
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' The existence of three operating 
VHF stations in Columbus, how- 
ever, and the high percentage of 
VHF set ownership there, near a 
saturation point of 55%, requires 
Ohio State, as a practical matter, 
to secure a VHF channel for its 
operations. Without a VHF, its 
operations will be delayed and it 
becomes a matter of speculation 
when the school will enter televi- 
sion on a full-time basis. 

Undeniably, the shifts in assign- 

ments which would be required in 
order to bring VHF 12 to Columbus 
present certain difficulties. The 
Commission, however, should not 
merely “count the noses” of com- 
parative populations nor make the 
bare number of channels involved 
the determinative factor." In this 
| situation, I believe that the proper 
application of allocations principles 
» and the public interest require the 
Commission to make this requested 
} assignment of VHF 12 to Columbus 
for educational purposes. 

2. Detroit, (Michigan) (Par. 479 

} of the Sixth Report) 

The Board of Education of the 
City of Detroit has requested, by 
a series of channel shifts, the as- 
signment of a fourth VHF (11) in 
that city in place of UHF Channel 





Fie every instance herein the educa- 
mn have filed complete and lengthy 
affidavits, including the engineering 


data necessary to accom lish tk : 
ssar} s ne re- 
quested shifts. , : 


} “It should be noted that under the 
| Ptinciples established in the Third 
5 Notice, a VHF reservation would have 
thee, Provided for Columbus had its 
| ree VHF assignments not already 
en in actual operation. This is also 


‘Tue in the case of D it; rei 
bod, etroit; hereinafter 


56 proposed to be reserved there.” 
I believe that the three existing 
VHF television stations in Detroit, 
as well as the 600,000 TV sets in 
the hands of its public, makes a 
VHF reservation necessary if edu- 
cation is not to be placed at an 
initial handicap in its operations 
in Detroit. Furthermore, education 
there has already had extensive 
and successful experience in actual 
television programming and _ is, 
therefore, uniquely capable of quick 
expansion into full-time educational 
operations over its own independent 
station. 

The Commission’s actions here 
and in Columbus reveal striking in- 
consistency. Rejection of the Ohio 
State request for a VHF assign- 
ment was predicated upon a com- 
parison of the relative populations 
of Indianapolis, Clarksburg and 
Huntington as against Columbus 
and, in addition, the net loss of one 
VHF channel caused by that coun- 
terproposal. While disapproving 
the use of such a numerical yard- 
stick in this proceeding, I firmly 
believe that its consistent applica- 
tion would have resulted in a grant 
of the educational counterproposal 
for Detroit. The gain of a fourth 
VHF in Detroit, the fifth largest 
city in the country with a metro- 
politan population of 3 million, to- 
gether with a first VHF for Bay- 
City-Saginaw with its 240,000 popu- 
lation, as requested, would more 
than compensate in my opinion for 
the loss of the second VHF pro- 
posed in Toledo with its 400,000 
population and the first VHF pro- 
posed in Flint with its 270,000 pop- 
ulation. There would be no net loss 
in the total number of VHF chan- 
nels and‘a substitute UHF channel 
could be provided for Toledo, which 
would help the educators there, who 
otherwise face the unhappy pros- 
pect of having the only UHF as- 
signment in that city. 

On any basis, therefore, the as- 
signment of a VHF to Detroit for 
educational purposes is warranted 
and clearly in the public interest. 

8. Fort Wayne (Indiana) and 
Carbondale (Illinois) (Pars. 438 
and 518 of the Sixth Report) 


Indiana Technical College has 
requested the assignment and res- 
ervation of VHF 5 in Fort Wayne 
for immediate educational opera- 
tion. Southern Illinois University 
has requested the assignment and 
reservation of VHF 10 in Carbon- 
dale to permit its early initiation 
of educational-TV operations. Both 
require a VHF channel for addi- 
tional, substantial reasons: Indiana 
Technical College, in order to make 
use of TV equipment (valued at 
more than $100,000) donated to it, 
some of which is usable only in 
the lower portion of the VHF; 
Southern Illinois University, in or- 
der to bring a needed first VHF 
service to more than 370,000 people 
in the southern one-third of the 
state. a number considerably great- 
er than that which could be 
reached by a UHF operation. The 
Commission has denied both re- 
quests on the basis that each vio- 
lated minimum mileage separations 
established herein and, in addition, 
has denied the further request of 
Indiana Technical College for an 
assignment to be limited to low- 
power operations in order to pre- 


"These requests, it should be noted, 
would also bring first VHF reserva- 
tions to Ohio and Michigan, and would 
correct to some extent the inequitable 
situation that now finds these States 
among those without any reservation 
in the VHF. 
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vent objectionable interference.™ 
The Commission’s denial of these 
requested VHF assignments has re- 
sulted in the loss, for the time 
being, of particularly valuable edu- 
cational licensees who could other- 
wise have begun early operations. 
Here, too, a UHF assignment may 
cause substantial delay and make 
speculative the time when these 
schools will enter the medium on 
a full-scale basis. Here then are 
particularly glaring examples of 
what has resulted from the Com- 
mission’s mistake in not recogniz- 
ing education as a separate and 
distinct service, its omission of a 
high-ranking educational priority 
in the allocations, and its failure 
to construct an allocations plan 
and a Table of Assignments rea- 
sonably designed to meet these ma- 
jor needs in educational television. 
These faults are responsible for the 
absence of educational VHF as- 
signments in Fort Wayne and Car- 
bondale and I believe the Table of 
Assignments to be in error in not 
providing them. Had proper prin- 
ciples been established in this pro- 
ceeding, these assignments would 
have been granted as being in strict 
conformity with them, rather than, 
as they have been forced to appear 
here, counterproposals seeking op- 
erations in violation of these gen- 
eral principles provided herein. 


xX 


The Commission, in making an 
allocations plan, is forced to act in 
an area filled with imponderables 
and unknowns. It ventures into 
the future without assurance or ex- 
pectation of absolute certainty. It 
is only reasonable to assume, there- 
fore, that some misjudgments and 
errors will be made in the balanc- 
ing and the determination of the 
many conflicting factors involved, 
all of which are subject to future 
change. If the Commission must 
err, however, it should take care 
to do so on the side of the public 
interest. j 

Elsewhere in this Report the 
Commission refers often to the 
“safety factor” requiring partic- 
ular attention on its part not to 
unduly circumscribe future devel- 
opments. Nowhere is such margin 
for error more necessary than here 
in the case of educational reserva- 
tions where a denial is, for all prac- 
tical purposes, permanent and irre- 
mediable. It would be far better 
therefore, since it must choose an 
alternative, for the Commission to 
reserve too many channels than for 
it to reserve too few. It is the 
latter alternative which involves 
the cost too great to hazard. 


XI 


Education in a democracy is not 
a luxury; it is an imperative. The 
strengthening and expansion of our 
educational system is a most ur- 
gent requirement of our national 
policy. Nothing that could be done 
to improve that educational system, 
however, can approach the force 
and impact of television. 

Educational use of television on 


% There is substantial merit, in my 
opinion, to Indiana Technical College’s 
assertion that the Commission should 
permit such educational low-power 
operations on the basis that non-com- 
mercial stations, unlike commercial 
stations, will not produce or respond 
to economic pressures constantly seek- 
ing higher power to expand service 
areas and acquire greater audiences. 
There are, however, as above shown, 
more fundamental grounds upon which 
the Commission should have granted 
the requested VHF assignments to 
these cities. 
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an extensive scale is not an im- 
practical dream or a noble hope; 
rather it stands on the threshold of 
realization. Given sufficient recog- 
nition and encouragement, its sub- 
stantial fulfillment could be 
achieved in the relatively near fu- 
ture. For those reasons, and in or- 
der to keep faith with its statutory 
responsibilities, the Commission 
should provide maximum reserva- 
tions to preserve in full this once- 
in-a-lifetime chance for both tele- 
vision and education. I deeply 
regret that this has not been done 
in these proceedings. 

The channels for education pro- 
vided herein, however incomplete, 
do offer an opportunity which the 
American people should seize upon 
as soon as possible and which they 
cannot afford to let slip away by 
default. They offer, too, a chal- 
lenge that must be accepted and met 
by every school, every teacher, par- 
ent, public official, technician and 
public-spirited person and organ- 
ization in each community or con- 
cerned with each community herein 
affected. This priceless opportu- 
nity for public welfare is one that 
must carefully be guided and 
guarded by all in order to achieve 
the maximum benefits of which it is 
capable. Without doubt, there are 
sizeable obstacles, not the least of 
which is the opposition of selfish 
interests, that must be overcome 
before educational stations in large 
numbers are built and put into op- 
eration. In view, however, of the 
enormous public benefits offered by 
educational-TV, and its steadily 
growing support, I firmly believe 
that with earnest efforts on all cur 
parts these obstacles will be over- 
come and that educational televi- 
sion will prevail and grow and, in 
time, exceeding our greatest expec- 
tations, will flourish as an integral 
part of our educational and broad- 
casting systems. 





DISSENTING OPINION OF 
COMMISSIONER JONES 


I 
Even the detail in the Com- 
mission’s decision released _ to- 
day cannot conceal those faults 


which compel my dissent. 

I dissent because this firm, fixed 
and final allocation plan pretends 
to keep the large city broadcasters 
from squatting on the best tele- 
vision channels to the exclusion of 
the small] city. Actually if you at- 
tribute all the selfishness charged 
against them in the Commission’s 
decision, broadcasters could have 
done little more on an application 
basis, without an allocation plan. 
to carve out an advantage to the 
detriment of the smaller cities. 

The general rules and standards 
and to a greater extent the city-to- 
city allocation plan actually ex- 
clude VHF channels from the 
smaller cities unless there happens 
to be no larger city within artillery 
range to put them in. This is 
justified on the basis that VHF 
covers wider areas than UHF and 
that the larger cities can serve the 
rural population. So the general 
standards are drafted to the ad- 
vantage of the largest cities to 
accomplish this basic purpose with 
VHF channels. 

This policy literally shrinks the 
12 VHF channels of the spectrum 
(all of the VHF channels) to the 
equivalent of 4 in the northeastern 
part of the United States and other 
areas like it. This occurs because 


the bigger you make any single 
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station’s coverage the wider you 
have to space stations. The wider 
you space stations the lesser num- 
ber of times you can use the chan- 
nel in the entire country. 

The Commission has pretended 
that these high powers, antenna 
heights and wider VHF spacings 
actually give more service to the 
rural areas. In fact, the contrary 
is true. In northeastern United 
States and other areas like it 148% 
more rural and city area could get 
a Grade A service and 59% more 
could get Grade B service if the 
250 mile median spacing (between 


stations operating on the same 
channel) is cut in half when 500’ 
antennas are used, and cut one- 
third when 1000’ antennas are used. 

The Commission has made 100 
kw maximum power for VHF 
channels 2 to 6 and 316 kw for 


Q 


VHF channels 7 to 13 (roughly 3 
times the low band VHF power) 


and 1000 kw (10 times low band 
VHF power) for UHF channels 
14 to 83. It has made 2000’ antenna 
heights the maximum except in 
Zone I (northeastern United 
States) where 1000’ is maximum. 
These are the values which have 


to be used by broadcasters every- 
where (from New York City to 
Goldfield, Nevada—population 336) 
to make the Commission’s plan 
even approach degraded efficiency. 
This means that there is a million 
dollar entry fee for every broad- 
caster to guarantee the Commis- 
sion plan’s efficiency. If broad- 
-asters from small towns (VHF was 
given to the largest cities and 
UHF generally to the smaller cities 
to fill in the gaps not covered by 
VHF) are to contribute to ef- 
ficency they had better’ study 
astronomy to figure up their bal- 
ance sheets and buy lots of red ink. 


This plan throws the heaviest 
financial burden upon those least 
able to pay. UHF transmitters 


cost more to construct and operate. 
UHF receivers cost more. Initiallv 
they will not be as good as VHF 
receivers and more complicated 
and more expensive receiving an- 


tennas are needed to pick up a 
useable UHF signal on _ every 
farmer’s house top or wind mill. 


In addition, the higher the farmer 
and small urban resident has to 
construct his UHF receiving an- 
tenna, the longer the line is to his 
receiving set and the greater is 
the line loss by the time the avail- 
able UHF signal reaches the 
terminals of his receiver. 

If a UHF station doesn’t happen 
to be built in a small city which 
is supposed to fill in the area not 
covered by the large city VHF sta- 
tion, the rural and small urban 
resident has to buy an expensive 
VHF antenna array to get the 
distant VHF signal or buy a hunt- 
ing license. 

The Commission’s plan will make 
the television broadcasting busi- 
ness a million dollar blue chip game 
as a result of the powers and 
antenna heights chosen for its level 
of efficiency. The corollary of this 
philosophy is that those powers 
and antenna heights require ab- 
normally, if not unreasonably wide 
separations. The wider the VHF 
separations are the less channels 


there are in any given city. In 
short, it is creatine an artificial 
scarcity of VHF channels. The 
Commission thinks that it has 


eliminated 307(b) contest between 
cities (it has not eliminated all) 
by incorporating this firm, fixed 
and final allocation plan into its 
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Rules. But it has created a bigger 
Frankenstein with this artificial 
scarcity of channels than it is try- 
ing to avoid. Where the prospect of 
million dollar returns are at stake 
in major markets more applicants 
will be seeking a scarce number of 
channels. When many applicants 
compete for an unconscionably few 
VHF channels with the lucrative 
return on investment provided by 
this plan (inordinately VHF serv- 
ice areas) it will take years before 
the Commission can judge the 
merits on the kind of contests that 
will surely ensue. 

The Commission has had the 
paralysis of analysis for one year, 
not consumed in drafting the gen- 
eral Rules and Standards, but con- 
sumed in a search for a city-to-city 
allocation plan which it can freeze 
on the country by rule-making pro- 
ceedings. During this period people 
have been denied all television 
service in many parts of the United 


States and have been limited to 
one service in others. In addition, 
the Commission has created or 
continued television broadcast 


monopolies in one-station cities and 
limited monopolies in some two- 
and three-station major cities of 
the nation. The mischievous dam- 
age that has been done by delay- 
ing the commercialization of UHF 


(83% of the channels to be used 
for television broadcasting) is 


hard to contemplate. 90° of the 
contests in the city-to-citvy pro- 
ceedings involved only VHF chan- 
nels. 

Even now the UHF portion of 
the allocation Table is incomplete. 
Its introduction has been delayed 
because the Commission apparently 
anticipated, until lately, that it 
would Jump UHF and VHF chan- 
nels in the same application pro- 
ceedings for any city and thus 
could not release UHF channels 
for television broadcasting until it 
perfected the VHF assignments. 

Now. sound UHF station com- 
mercialization is handicapped 
economically and technically by 
17,000,000 VHF-only receiving sets. 
Any prospective UHF broadcaster 
is not only handicapped where 
UHF and VHF are intermixed but 
also in areas where UHF is not 
used to supplement the inefficient 
assignment of VHF channels. 

Especially is this true because 
the UHF broadcaster cannot pro- 
duce a_ better picture than a 





VHF broadecaster—the standards 
(lines, frames and _ fields are 


identical. In addition a UHF 
broadcaster in the large intermixed 
(UHF-VHF) cities would have to 
be assured of 170 mile spacings 
(and they are not in this plan) 
for VHF stations operating at 100 
kw power for low band VHF (chan- 
nels 2 to 6) and 316 kw for high 
band VHF (channels 7 to 13) at 
500’ antenna height to serve the 
same area with a UHF station at 
1,000 and 600 kw more power for 
high band VHF and 1500 ft. higher 
antenna heights for both, he still 
has to buy an audience of VHF- 
only receivers. 

The Communications Act gives 
the Commission the duty of foster- 
ing the fullest development of the 
art. It is not the function of the 
Commission to construct and oper- 
ate stations. Its function is to 
promulgate Rules and _ Regula- 
tions that will make it possible for 
citizens of the United States to be- 
come licensees and operate broad- 
cast and television stations in the 
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public interest, convenience and 
necessity. The purpose of the allo- 
sation plan now being adopted by 
the Commission is to create a na- 
tion-wide, competitive television 
system, but the effect of the plan is 
to deny local television to cities not 
included in the Table. Once the 
Table is established and construc- 
tion permits are granted, followed 
by licenses and operation on the 
channels assigned in this Table, 
the Commission will not be able to 
dislocate such licenses to make an- 


other plan more efficient without 
litigation ensuing between such 
licensees and the Commission. 

II 


I dissent because the firm, fixed 
and final allocation plan constitutes 
an inefficient use of our valuable 
spectrum space. Therefore it is 
fundamentally a plan to deny local 
television channels to cities and 
communities in the United States. 
Only 1274 of such cities are given 
the privilege to build one or more 
television stations. Of these 889 are 
each given the privilege to build 
only one local station, notwith- 
standing the fact that the touch- 
stone of the Communications Act 
is competition. Federal Communi- 
cations Commission v. Sanders 
Bros. Radio Station, 309 U.S. 470. 


The city-to-city allocation plan 
is confined to 1,274 cities because 
the Commission has established a 
standard service area which will 
meet the demands of the largest 
city in the nation and has applied 
it for allocation purposes to the 
smallest city included in the table. ’ 
In addition, for assignment pur- 
noses the Commission has assumed 
that every station occupying any 
channel assigned in the Table will 
employ the maximum power and 
antenna height regardless of the 
relative populations of the cities or 
the sizes of their resvective trading 
areas and the areas of their cul- 
tural influence. 

An examination of the various 
cities in the Table shows that it 
is unreasonable to expect that 
maximum power and_ antenna 
heights will be utilized in the small- 
est communities included in the 
Table. For example, New York 
City has a population of 7,891,957 
and its trading area is 3924 square 
miles. Goldfield, Nevada, the small- 
est city included in the Table, has 


a population of 336, which is 
.0043°% that of New York. Esmer- 
alda, the county in which it is 


located, has a population of 614. 
The broadcast industry, of course, 
is based upon the advertising spon- 
sorship of programs, and the ad- 


vertiser selects the stations he 
wishes to use according to the po- 
tential number of people to be 


served, and the rate paid is based 
upon the number of people in the 
service area of each station. For 
instance, one New York station 
covers a population of 14,332,829 
under the present Rules and Stand- 
ards of the Commission. Using the 
same standard for Goldfield, a 50 
mile radius normalized to the coun- 
ty lines contains a population of 
3715. The rate for the Class A 
hour of this New York station is 
$3750, making the cost to the ad- 





‘Minimum separations of 170 miles and 
1000 foot antenna heights in Zone I 
make this standard service area slight- 
ly smaller than the standard service 
area for cities and communities in 
Zone II. 





vertiser twenty-six cents per thous. 
and. If we apply this cost per 
thousand to the Goldfield area, its 
Class A hour rate would come t 


of tele’ 
would b 
contour’ 
native ‘ 


ninety-seven cents. Obviously, the ® that th 
rate of a Goldfield station would these t1 
not be figured precisely on these mous di 
population percentages, but any @ Grade B 
hourly rate they could Negotiate § two zon! 
would not be enough more § in Grac 
change the situation materially § make 0 
Therefore, it seems very clear from outlying 
an examination of the largest ang] few larg 
the smallest communities where @ does @ | 
VHF channels are assigned jn the ® in servi 
Commission’s allocation plan that @ co-chant 
the chance for a financially sound ™ sense in 
broadcast station at maximum of the 2 
powers and antenna heights can. | mum co 
not be based upon a gross income § Zones I 
of ninety-seven cents an hour for | practica 
Class A service. The Toe tives W 
that any such station would ever | pouses, 


be operated at maximum power , are only 


very remote. It is more logica)M to limit 
and consonant with practical bug.) the 1,2’ 
ness facts to assume that if th} Table. 

Goldfield channel is ever occupied This | 
it will be operated at the minimum } sion ha 
powers and antenna heights pro | these n 
vided in the allocation plan. It can. | ings. T! 
not be argued that the comparisoy _ be that 
between the city with the largest the nat 
population and the one with th | spacing: 
smallest population included jy) sion for 
the Table is unfair because that js | efficient 
the very basis upon which th signed — 
Commission has constructed the) the Com 
allocation Table. The same factors | this firn 
are ignored by the Commission jy plan do¢ 
constructing its Table of assign. | spectrur 
ments in all the varying sizes ¢ In its 
cities included and excluded fron} July 1: 
the Table. It provided itself with) avoided 
no flexibility from an_ allocation Likewis 
standpoint to change separation forthrig 
powers and antenna heights which} makes 0) 


would meet the reasonable needs—¥ [nstead 
give service to the natural trading} of “A T: 
areas or the areas of their cultural abstract 
influence—of any given city in th) + +# * ¢ 
United States. | : 


efficient 

The entire philosophy of provid) trum” 
ing the standard service area for) Table d: 
all cities based upon a service are. tion of 1 


satisfactory to the largest city in) confiden 
the Table exposes some absurd re} closely < 
sults. For example, the Commis.” ical opt 
sion concluded that “the geograph- mission 
ical distribution of people and cities’) that “th 
of the United States does not len tions wi 
itself to a simple rule for spacing) on any 
of stations” which will protect the culated 
interference free service area of hedge “ 
each channel. Yet the Commission tion has 








has adopted just such a simple rule) matter « 
that it condemns as the sole cr- age sens 
teria for assignment of channel to this 
and refusal to assign channels ti | The arb 
cities throughout the nation. of 155 1 


Zone I is described as “one larg} channel 


contiguous area where there is sj lespecti 
substantially higher density «fg 190 mile 
population and concentration ij ae not 
cities.” Zone II is described as aig Principle 


area which has a low populatic ate base 








density “or where large cities am the Cor 
more widely separated.” The Comg Service ¢ 
mission says that 180 mile VHF cog All of th 
channel separations were not ing's subor 
tended to be minimum co-channé 'ay to: 
spacings throughout the county decision, 
and that 190 miles is the approprg ™nimur 
ate minimum spacing for Zone I 170, 190 


because “if we were to permit stg 155, 175 
tions at close separations in suci Spectivel 
areas, we would deprive person Néering 
residing in the interference ares Mum us 
between such stations of televisiom ficient 
service.” The Commission says thi the char 
a different situation exists in Zom@ Portu 
“where there is a substantialllj matical] 
higher ‘density of population 2% selecting 
concentration of cities” and thi rations 
“lower minimum spacings in Stl each gr 
an area will not have the tendent 6 (lov 
of depriving residents of the at 3 (high 
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thous. Mf of television service, since there 
st per would be no overlapping of service 
ea, its contours and a multiplicity of alter- 
me ty native services. The simple rule 
ly, the M that the Commission applies to 
WouliM these two zones makes the. enor- 
thes | mous difference of 4 to 6 miles in 
it any ™ Grade B service radius between the 
gotiate m two zones. Four to 6 miles increase 
ore to in Grade B service radii doesn’t 
erially @ make much sense in —, the 
r from outlying areas from a relatively 
ast and § few large cities in Zone Il. Neither 
where @ does & contraction of 4 to 6 miles 
in the in service radii with 20 mile closer 
in. that co-channel spacing make much 
, sound sense in Zone I, Since the results 
iximum fof the 20 mile differential in mini- 
ts can.) mum co-channel spacings between 
income ™ Zones I and II have no effective or 
our for § practical relationship to the objec- 
bability | tives which the Commission es- 
ld ever § pouses, 1t seems | clear that they 
ower is are only a convenient simple rule” 
logical! to limit local television facilities to 
al busi i the 1,274 cities included in the 
| if the | Table. ; 
occupiei § This is true unless the Commis- 
1inimum | sion has another basis to defend 
hts pro | these minimum co-channel spac- 
. It can) ings. The major contention might 
nparison | be that engineering factors dictate 
- largest | the national policy of minimum 
vith the) spacings selected by the Commis- 
uded in) sion for each zone in order to get 
e thats | efficient use of the spectrum as- 
nich the) signed to television, even though 
cted the the Commission has never said that 
e factor | this firm, fixed and final allocation 
ission in} plan does make efficient use of the 


assign. } spectrum. 

sizes of) In its Memorandum Opinion of 
led fron} July 13, 1951 (FCC 51-709) it 
self with? avoided any defense of this plan. 
allocation + Likewise, in this Report it avoids a 
aration, } forthright avowal that this plan 
its which} makes optimum use of the channels. 
© needs—§ Instead, it couches all its discussion 
1 trade of “A Table of Assignments” in the 
r cultural abstract, that “an engineered table 
ity in th) ** * permits a substantially more 
| efficient use of the available spec- 


of provid) tram” or that “an Assignment 

area for) Table drawn up upon an examina- 
rvice ara tion of the country as a whole can 
st city in) confidently be expected to more 
absurd re.) closely approximate the mathemat- 

Commis. | ical optimum * * *.”. The Com- 
geograph- mission even biases its recognition 
and cities that “the maximum number of sta- 
s not len’ tions which can be accommodated 
yy spacing on any given channel” can be cal- 
yrotect the culated mathematically with the 
e area of hedge “once a fixed station separa- 
ommissio tion has been agreed upon.” As a 
simple rule matter of fact, this dodge of mile- 
e sole cr- age separations is the Achilles ‘heel 
f channek to this allocation plan’s efficiency. 
annels ti | The arbitrary mileage separations 
tion. of 155 miles and 170 miles for co- 
“one larg! channel UHF and VHF stations, 
there is u) Tespectively, in Zone I, and 175 and 
jensity off 190 miles, respectively, in Zone II, 
tration dm ae not based upon engineering 
“ibed as aly Principles at all. These separations 
populatiol are based upon a policy decision of 
» cities amg the Commission for specific size 
’ The Comp Service areas for television stations. 


All of the engineering for this plan 
ls subordinate to and complemen- 
tary to this non-engineering nolicy 
decision. Therefore the arbitrary 
minimum co-channel separations of 
for Zone lm 170,190 and 220 miles for VHF and 
permit stag 155, 175, 205 miles for UHF, re- 
ons in sui Spectively, have no sacrosanct engi- 
ive person Mering basis related either to opti- 
rence ares ™Um use of a single channel or 
of television ficient use of the spectrum—all of 
on says thai the channels, 

sts in Zones Fortunately, there is a mathe- 
substantial matical and engineering basis for 
ulation at selecting co-channel mileage sepa- 
:” and thitatios for any given channel in 
‘ngs in siéich group, ie, VHF channels 2 
the tendency t0 6 (low VHF), VHF channels 7 to 
of the at™3 (high VHF) and UHF channels 


ile VHF cog 
are not iy 

co-channes 
he country 
le approprs 
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14 to 83. To visualize the problem 
of achieving maximum use of a 
given channel so we can calculate 
its maximum use, it is necessary to 
think of a series of dots spaced an 
equal distance from each other on 
a map of the United States. If we 
draw lines between the dots we will 
have a series of equilateral tri- 
angles overlaying the entire United 
States. The dots will represent as- 
signments of a single channel. The 
length of the sides of each equilat- 
eral triangle will be the mileage 
separation between stations. Such a 
scheme of assigning channels will 
be referred to hereinafter as a “full 
triangular lattice.” Appendices 1 
through 6 are a series of charts 
based upon a “full triangular lat- 
tice” of a single channel in each 
portion of the spectrum. Appen- 
dices 1 and 2 for 63 megacycles are 
valid for channels 2 to 6 (low VHF) 
utilizing 10 kilowatts, 100 kilowatts 
and infinite kilowatts of power at 
antenna heights of 500 feet and 
1000 feet, respectively. Appendices 
3 and 4 for 195 megacycles are valid 
for channels 7 to 13 (high VHF) 
utilizing 31.6 kilowatts, 316 kilo- 
watts and infinite kilowatts of 
power at 500 feet and 1000 feet, 
respectively. Appendices 5 and 6 
for 500 megacycles are valid for 
UHF channels 14 to 83 utilizing 100 
kilowatts, 1000 kilowatts and infi- 
nite kilowatts of power at 500 feet 
and 1000 feet, respectively. These 
appendices, all based on the record 
in this proceeding, show that the 
minimum spacing proposed in the 
Third Notice. as amended and final- 
ized in this Sixth Renort and Order, 
is too great to produce the maxi- 
mum service on any given channel 
in anv group: low VHF, high VHF 
or UHF. 

Appendix 1 shows that any one 
of the low VHF channels, 2 to 6, 
utilizing 100 kilowatts of power at 
500 feet antenna height obtains 
maximum efficiency of area cover- 
age at 140 miles co-channel separa- 
tion instead of the 170 miles mini- 
mum separation finalized in this 
Report.’ It is significant that any 
one of this group of channels is as 
efficient in area coverage utilizing 
10 kilowatts of power at 500 feet 
antenna height when co-channel 
spacing is 100 miles as it is utiliz- 
ing 100 kilowatts of power at the 
same antenna height when mini- 


mum co-channel spacing is 170 
miles. 
This appendix further shows 


that at all co-channel spacings be- 
tween 100 and 140 miles, every 
one of these channels is more effi- 
cient in channel coverage utilizing 
10 kilowatts of power at 500 feet 
than it is utilizing 100 kilowatts 
at the minimum spacing of 170 
miles.* Appendix 1 also shows that 
if we utilized powers of infinity ‘* 
at 500 feet antenna heights the 
maximum coverage for any one of 
this group of channels would still 
be at 140 miles co-channel separa- 
tion instead of the minimum final- 
ized in the Sixth Report. 


Appendix 2 shows that the max- 
imum coverage for any one of this 


*Each of these appendices is based 


upon the record in those proceedings. 


3The minimum spacings for Zone I are 
are used because the minimum of 190 
and 220 for Zones II and III respec- 
tively are less efficient yet for feasible 
antenna heights over most of these 
Zones. 


4Infinite power cannot be achieved. For 
the purpose of this dissent the term 
means powers elevated as high as are 
practically obtaintable. 
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group of channels is obtained at 
co-channel spacings of 155 miles 
when 100 kilowatts of power is 


utilized at 1000 foot antenna 
heights. It also shows that the 


efficiency is as great at 145 miles 
co-channel spacing as at the 170 
miles* minimum finalized in the 
Sixth Report and Order. It fur- 
ther shows that if powers of in- 
finity were utilized at 1000 feet an- 
tenna heights the maximum cover- 
age would be as efficient at 137 mile 
co-channel spacing as it is at 155 
miles utilizing the maximum power 
authorized in the Sixth Report and 
Order. It is significant that if 10 
kilowatts of power is utilized at the 
same antenna height, the maximum 
coverage would be obtained at 145 
miles and is equally as efficient at 
140 miles as at 150 miles. 

Appendix 3 shows that any one 
of the group of VHF channels 7 
to 13 utilizing 316 kilowatts of 
power at 500 foot antenna height 
obtains maximum efficiency of area 
coverage at 135 miles co-channel 
separation instead of 170 miles 
minimum separation finalized in 
this Report. It shows that any one 
of this group of channels is as effi- 
cient in area coverage utilizing 31.6 
kilowatts of power at 500 foot an- 
tenna heights when co-channel 
spacing is 110 miles as it is when 
316 kilowatts of power at the same 
height is utilized with the minimum 
co-channel spacing of 170 miles. 
If the maximum power is utilized 
at the same height for any one of 
this group of channels they are 
equally efficient at 90 and 170 miles 
co-channel spacing. 

Appendix 4 shows the efficiency 
of any channel in the same group 
utilizing the same designated pow- 
ers at 1000 foot antenna heights. 
The maximum channel efficiency at 
this 


height utilizing maximum 
power of 316 kw occurs at 155 
miles co-channel spacing; and it 


is equally as efficient at 130 miles 
as at the minimum of 170 miles* 
co-channel spacing provided for in 
the Sixth Report and Order. The 
maximum efficiency of one of this 
group of channels utilizing 31.6 
kilowatts occurs equally from 140 
to 150 miles spacing. If infinite 
power is utilized the maximum effi- 
ciency is at the co-channel spac- 
ing of 155 miles. 

Appendices 5 and 6 show that 
the channel efficiency of each of the 
UHF channels is less sensitive to 
station spacing than either VHF 
channels 2 to 6 or 7 to 13. Ap- 
pendix 5 shows that using 1000 
kilowatts of power the maximum 
efficiency of a UHF channel occurs 
at 115 miles instead of 155 miles 
as finalized in the Sixth Report. 
This is the only group whose chan- 
nels each increase in efficiency from 
100 to 265 miles co-channel spac- 
ing utilizing antenna heights of 
500 feet and infinite power. When 
100 kilowatts at 500 feet are used 
the maximum efficiency of a UHF 
channel occurs at 100 miles co- 
channel spacing. 

Appendix 6 shows that a UHF 
channel utilizing 1000 kilowatts at 
1000 feet antenna height reaches 
its maximum efficiency at 130 miles 
co-channel spacing; utilizing infi- 
nite power at the same height it 
approaches a flat curve of maxi- 
mum efficiency at around 250 miles 
co-channel spacing. When 100 kilo- 
watts is used at the same height 
the maximum efficiency decreases at 
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all distances beyond 100 miles co- 
channel spacing. 

These appendices show that the 
Commission has not selected mini- 
mum co-channel spacings in its 
general rules and standards that 
obtain maximum coverage efficiency 
of Zone I if any power is utilized 
at 500 feet and 1000 feet antenna 
heights. This inefficient minimum 
spacing holds true for large areas 


in Zone II which have the same 
population and concentration of 


city characteristics as Zone I as 
will be more fully discussed in 
connection with the actual assign- 
ments employed in the Table of As- 
signments hereafter. While the 
Commission represents that it can 
be confidently expected that an as- 
signment Table drawn upon the 
examination of the country as a 
whole will more closely approxi- 
mate the mathematical optimum, 
the minimum spacings in the gen- 
eral rules and standards certainly 
ignore principles involved in ob- 
taining that mathematical opti- 
mum. The VHF assignments ac- 
tually employed in the Table of As- 
signments are even less efficient 
mathematically in Zone I particu- 
larly and in the parts of Zone II 
indicated. The UHF assignments 
are admittedly incomplete and a 
sample statistical analysis cannot 
be made; but such a complete anal- 
ysis can be made of the VHF as- 
signments. Appendices 7 through 
18 are maps of all VHF assign- 
ments in the Table of Assignments. 
They are revealing, if not shock- 
ing, in their lack of adherence to 
the minimum spacings proposed in 
any zone. They are offensive, if 
not arbitrary and capricious, be- 
cause the Commission will not per- 


mit a change in the Table until 
enough construction permits are 
granted to freeze this inefficient 


firm, fixed and final allocation plan 
forever. 

Now let us examine the actual 
co-channel spacings employed in 
this firm, fixed and final allocation 
plan for VHF channels. 

Appendices 19 and 20 are analy- 
ses of VHF assignments, as shown 
on the assignment maps, (Appen- 
dices 7 through 18). Appendix 19 
shows that the median co-channel 
separation is 280 miles for all VHF 
channels assigned to cities through- 
out the nation. Appendix 20 shows 
that in Zone I the median co- 
channel separation is 250 miles for 
channels 2 through 6. There is no 
reason to believe that the separa- 
tions employed in channels 2 
through 6 are different than chan- 
nels 7 through 13 in Zone I. If 
any section of the country is picked 
other than Zone I it is likely that 
the median co-channel separation 
will be within 20 miles of the 280 
mile median for the entire nation. 

Approximately % of 1% of all 
VHF assignments are less than 
175 miles. In Zone I only 4% of 
station separations are 170 miles 
or less and only 8% are 180 miles 
or less. In the entire country only 
7% of all the co-channel separa- 
tions are 195 miles or less. 

It is apparent that the Com- 
mission has constructed this Table 
of Assignments without regard to 
the minimum co-channel spacings 
of 170 miles in Zone I, 190 miles in 
Zone II and 220 miles in Zone III 
for all VHF channels. It is also 
quite apparent that in selecting 
these minimum co-channel spac- 
ings the Commission has not had 
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the efficient use of each of the VHF 
channels or the efficient use of the 
VHF portion of the spectrum de- 
voted to television as its major ob- 
jective. For example, appendices 
1 to 4, inclusive, show the appro- 
priate co-channel spacings to ob- 
tain the maximum efficiency of all 
VHF channels when maximum 
powers are utilized at all feasible 
antenna heights. Appendices 1 
and 4, of course, are based upon 
an assignment of channels on a 
full triangular lattice basis. These 
appendices are the efficiency charts 
for optimum use of the VHF por- 
tion of the spectrum. It is fair 
to use these efficiency charts as a 
basis for comparison of efficiency 
employed in constructing the ac- 
tual Table of Assignments for each 
of the channels because the sepa- 
rations actually used form a lat- 
tice work of co-channel stations at 
the distances indicated in the maps 
for each one of the VHF channels. 
Appendices 7 through 18 have had 
lines drawn through each co-chan- 
nel assignment of each single VHF 
channel and the figures associated 
with each line show the distances 
to all co-channel stations in every 
direction. An examination of these 
maps shows that they form trian- 
gular lattices reaching all the way 
from 550 to 165 miles. Insofar 
as any one of these separations is 
expanded from the most efficient 
co-channel spacings, they are a deg- 
radation of the efficient use of the 
VHF spectrum. This is true be- 
cause the geometric triangles 
formed by the actual assignments 
employed in the Table are just a 
variation from the theoretical equi- 
lateral triangles in the full lattice. 
Appendices 1 to 4 show the per- 
centages of channel efficiency which 
will be obtained with optimum co- 
channel spacing on the low VHF 
(channels 2 to 6) and the high 
VHF (channels 7 to 13). Since the 
maps (appendices 7 to 18) and co- 
channel distribution curve (appen- 
dices 19 and 20) show that the me- 
dian co-channel spacing is much 
greater than the optimum for 
channel efficiency (250 for Zone I; 
280 for the entire country), it 
must be concluded that the channel 
efficiency is materially degraded. 


efficiency is gained by increasing 
antenna heights from 500 to 1000 
feet than by increasing transmitter 
power by tenfold. 


They show further that channel 
efficiency is cut about one-half with 
500 feet antennas and one-third 
with 1000 foot antennas when the 
spacings are increased from 135 or 
140 miles to 250 miles. 

This table further shows for the 
median spacing for Zone I of 250 
miles on 63 me at 1000 feet and 
100 kw, the channel efficiency is re- 
duced from 28% to 22%, a reduc- 
tion of 25%. For 195 me, at 1000 
feet, 316 kw, channel efficiency is 
reduced from 35% to 21%, a re- 
duction of 40%. For those parts 
of Zone II which have a median 
co-channel spacing of 280 miles, the 
channel efficiency for 63 me at 1000 
feet and 100 kw is reduced from 
28% to 18%, a reducation of 36%. 
For 195 me at 1000 feet and 316 
kw, from 35% to 15%, a reduction 
of 72%. This is significant because 
there are substantial areas in Zone 
II in which the high density popu- 
lation and concentrated city char- 
acteristics are the same as in 
Zone I. 

On the other hand, if the maxi- 
mum station efficiency—the largest 
coverage for any single station 
given a VHF assignment—is the 
goal of this allocation Table, the 
minimum co-channel spacings chos- 
en (and these are too large for 
optimum co-channel efficiency) are 
at war with this goal because maz- 
imum channel efficiency will not 
permit maximum. station efficiency. 
The spacings which give maximum 
single station coverage are ap- 
proximately twice as great as are 
necessary to give maximum chan- 
nel efficiency. 

The Commission pretends to fol- 
low a different policy in Zone I 
and in Zone II. It says Zone II 
is an area which has a “relatively 
lower population density or where 
large cities are more widely sepa- 
rated” and therefore wider separa- 
tions are justified. In Zone I it 
says that the concentration of cities 
in wide areas of contiguous high 
density population justifies lower 
co-channel spacings. In fact, the 
spacings actually employed in the 








The following table shows the Table tend to protect the Grade B 
amount of this degradation: contour without any interference 
ZONE I 

63 mc 500’ 100 kw 63 mc 1000’ 100 kw 
Separation in Miles 140 170 250 155 170 250 
Efficiency of Coverage 23% 21% 14% 28% 28% 22% 
195 mc 500’ 316 kw 195 me 1000’ 3=6316 kw 
Separation in miles 135 170 250 153 170 250 
Efficiency of Coverage 28% 27% 14% 35% 28% 21% 
ZONE II 
63 mec 500’ 100 kw 63 mc 1000’ 100 kw 
Separation in miles 140 190 280 155 190 280 
Efficiency of Coverage 23% 18% 13% 28% 28% 18% 
, 195me 500’ 316kw 195mc 1000’ 316kw 
Separation in Miles 135 190 280 153 190 280 
Efficiency of Coverage 28% 22.5% 13% 35% 31% 15% 
This Table and Appendices 1 to 4 in both Zones I and II. The Com- 


show that the minimum co-channel 
spacing of 170 miles for VHF chan- 
nels in Zone I does not permit 
maximum efficiency for any VHF 
channel when maximum power is 
utilized at any feasible antenna 
height, that co-channel spacings 
should be a little larger for higher 


antenna heights when higher pow-. 


ers are utilized in order to gain 
maximum efficiency on any VHF 
channel, and that more channel 
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mission said that in Zone I it was 
not concerned with interference to 
the Grade B contour because “there 
would be an overlapping of service 
contours of stations on different 
channels located in the interference 
areas.” They have, however, pro- 
tected the B contour in this zone 
to the same degree substantially 
that they did in Zone II, notwith- 
standing this statement of policy. 
The spacings actually employed 
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in constructing the Table for Zone 
I are large and incomplete lattices 
which result in less rural area cov- 
erage than if smaller and more 
complete lattices (more nearly a 
full lattice at optimum spacing) 
had been used. The smaller lat- 
tices would result in optimum city 
and rural coverage on any indi- 
vidual channel or on all channels 
collectively. 


The engineering evidence in the 
record or that which can be com- 
puted by the Commission upon the 
basis of such evidence in the re- 
cord, shows that more coverage is 
obtained on any channel by closer 
spacing than wide spacing. Spe- 
cifically, it shows that for each 
VHF channel in each group the 
coverage efficiency is higher with 
1000’ antennas and 10 kw power 
for low VHF, and at 31.6 kw power 
for high VHF, at spacings of 145 
miles and 153 miles, respectively, 
rather than at 250 miles spacing, 
the median spacing actually used 
in Zone I. And even if maximum 
powers of 100 kw on low VHF and 
316 kw on high VHF at 1000’ are 
used, the optimum co-channel spac- 
ing only increases approximately 
10 miles for 63 me (from 145 to 
155 miles) and for 195 me (from 
153 to 155 miles). Therefore, the 
above enumerated’ engineering 
principles still apply for these 
powers. So when the Commission 
says that it is using wide spacings 
to take advantage of the wide cov- 
erage capabilities of the VHF to 
cover rural areas, it is not based 
upon engineering fact, unless they 
mean single station coverage, when 
applied to Zone I and sections of 
Zone II where the geographic, pop- 
ulation and city characteristics are 
like Zone I. 


The Commission may contend 
that the efficiency charts (Appen- 
dices 1 to 4) are based upon total 
service of each channel assigned 
and that therefore they do not ap- 
ply to the assignment policy of 
the Commission which recognizes 
only Grade A and B contours. It 
is true that the efficiency charts 
are based upon the total service of 
a station. Let us examine what that 
means. The total service is defined 
as the sum of all locations, no mat- 
ter how distant from the trans- 
mitter, which receive a signal from 
the desired station for at least 90% 
of the time which is at least 28 
db above the 10% interfering sig- 
nal from each co-channel station, 
not more than 6 db below the ad- 
jacent channel interfering signal, 
and 30 db above random noise. 
The standard measurement of these 
signals uses the F 50-50 and F 
50-10 curves. 

The Ad Hoc Report indicated and 
the Commission tacitly admits that 
total service of a station as here- 
inafter described is the most 
meaningful definition of television 
service, either for a station or a 
channel, because it counts every 
possible location that gets an ac- 
ceptable signal, regardless of how 
far removed it is from the trans- 
mitter. But the Commission for 
allocation purposes does not recog- 
nize this total service—to the sum 
of all locations for at least 90% 
of the time. It just recognizes a 
portion of such total service pro- 
vided by the F 50-50 curve. These 
two segments are designated Grade 
A and Grade B service. The Com- 
mission specifies that Grade A 
service has that quality accepta- 
ble to the median observer expected 
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to be available for at least 9 
of the time for the best 70% a 
more of the receiver location 
Grade B service is defined as sey, 
ice where acceptable signals g 
available for at least 90% of 4, 
time to 50% or better of the }, 
cations. 1 


Appendices 2 and 4 show th 
with the median spacings of 9 
miles used in constructing the },, 
ble only 15% of the United Stat, 
would get service from one chap, 
nel (316 kw-1000’-195 mc). If 
timum channel spacing of 155 mile 
were used, 35% of that portion ¢ 
Zone II which is like Zone J woul 
get service from one channel, Thi 
is 2% times as much area as wow; 
be covered by the single chan) 
with 280 mile spacing. This mean; > 
that at 280 mile spacing it take! 
more than 6 high VHF (channe) 
7 to 13) to cover the country on 
and at optimum spacing of 17 
miles it only takes 3 of such chap.” 
nels if we assume in both cases thy 7 
maximum power is utilized at 104) 
antenna heights. Even if we 4 
not have an allocation plan, it j 
doubtful that applicants filing fy 
the channels as they saw fit cou 
destroy 4 of the 7 channels th 
way the Commission has in th 
allocation plan. 


If it is contended by the Con 
mission that Appendices 2 and: 
based upon the total service 
a station are not indicative ¢ 
what happens to Grades A and }* 
service, used by the Commissig 
as the criteria for allocation pw. 
poses, even from this standpoir 
closer spacings are more efficien: 
Appendices 21 and 22 show th 
high VHF (channels 7 to 18) ut 
lizing 316 kw power at 1000 @ 
the median co-channel spacings d 
250 miles in Zone I achieve only” 
12.3% channel efficiency of aru 
within the Grade A type contow 
and 23.6% within the B type co 
tour. They show further that w 
der the same conditions but at 1ii 
mile optimum co-channel spacin 
the area within the Grade A co 
tour is 30.5% and the area withi 
the B contour is 37.4%. This i 
a 148% increase of coverage with 
in the Grade A contour and a 59 
increase of coverage within the! 
contour. However, it must be r 
membered in the total coverage 
the channel at 155 miles, efficienc 
of total coverage is 72% greate 
than at 250 miles. Of course, 
you are comparing the coverage ( 
a single station separated at 2 
miles with a single station at a¢ 
channel spacing of 155 miles, th 
area covered by each is 1922 squa! 
miles and 1072 miles, respectit 
ly. But it must be remember 
that if you are going to make su 
a comparison for the 155 mile sp 
ing you can get 2.6 as many Sst 
tion assignments on an area bas 
as you can with 250 mile spacili 
The total area covered by the? 
stations is 2787 square miles. Th 
is 860 square miles more ar 
coverage by the closer spaced st 
tion on any high VHF channe 
From any standpoint more (0 
plete area coverage can be he 
with high band VHF ha 
nels at the optimum co-chaiili 
spacing of 155 miles rather th 
250 miles which the Commissi() 
has actually used in construct 
the Table in Zone I. 


III 


It now becomes important ' 
compare the minimum co-chalh 
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spacings as they affect the total 
single station service between the 
three bands—low band VHF, high 
band VHF and UHF. This is very 
important from a _ competitive 
standpoint, especially in cities 
where UHF and VHF are inter- 
mixed. The minimum co-channel 
spacings adopted by the Commis- 
sion are such that they tend to 
restrict the service on any given 
UHF channel due to co-channel 
interference. It will now be shown 
that the minimum co-channel spac- 
ings adopted for the several bands 
unnecessarily reduce coverage of 
a single station on a UHF channel 
compared with single station cov- 
erage of a VHF channel and there- 
fore make the UHF station non- 
competitive with VHF. It will also 
be shown that it is necessary to 
modify the minimum co-channel 
spacing for the UHF stations to 
equalize the coverage efficiency 
with respect to the VHF stations. 
This is particularly compelling be- 
cause the UHF is just now being 
introduced for commercial broad- 
casting and the competitive value 
of these channels is 17,000,000 re- 
ceivers behind the VHF channels. 


In addition, the higher cost of 
original construction and opera- 


tion and the unavailability of 
equipment for UHF stations as 
compared with VHF stations are 
handicap enough already without 
the minimum spacings for UHF 
further threatening its competitive 
position with a VHF station in an 
intermixed market. In addition, 
the UHF receivers actually will 
be more expensive and for a time 
less reliable than VHF from the 
standpoint of the prospective view- 
er. At the minimum spacings of 
155 miles for UHF and 170 for 
VHF, the UHF could never become 
competitive from the standpoint 
of single station coverage efficiency 
using maximum powers with an- 
tenna heights from 500’ to 2000’, 
assuming that both groups of sta- 
tions have the same antenna height. 
However, if a 2000’ antenna is 
used on UHF with a maximum 
power of 1000 kw and a 500’ an- 
tenna is used on low band VHF 
with 100 kw, UHF coverage is ap- 
proximately equal to the low band 
VHF. Appendices 23, 24 and 25 are 
charts showing the distribution of 
locations receiving acceptable serv- 
ice on each of the bands utilizing 
maximum power and_ antenna 
heights of 500’, 1000’ and 2000’, re- 
spectively, with spacings of 170 
miles for VHF and 155 for UHF. 
They further show that in order 
to have the UHF cover the same 


total station service based upon 
minimum VHF spacing, the UHF 


licensee would be compelled to op- 
erate with maximum power of 1000 
kw at 2000’, while the low band 
VHF station could operate with 
100 kw at 500’. Obviously when a 
UHF station has to spend money 
for a 2000’ tower utilizing 1000 kw 
in order to compete with a low 
band VHF licensee with 500’ tower 
at 100 kw, he has a very serious 
financial handicap. From an eco- 
nomic standpoint no encouragement 
is given the prospective UHF li- 
censee to use the UHF band in an 
intermixed city. 

Especially is this true since the 
UHF broadcaster does not produce 
any better picture than the VHF 
broadcaster. The UHF standards— 
lines, frames and fields—are iden- 
tical with the VHF. It would seem 
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incontrovertible that from an 
economic standpoint the Commis- 
sion ought not to adopt a policy 
of minimum spacings which require 
heavy expenditure for 1500 feet ad- 
ditional tower height and 900 kw 
more power in comparison with the 
low band VHF to cover substan- 
tially the same number of locations 
in the VHF service area. As a 
matter of fact, in comparing the 
relative number of locations served 
by UHF stations at minimum co- 
channel spacings with VHF sta- 
tions at spacings actually employed 
in constructing the Table of As- 
signments, UHF stations operating 
in the same community would cover 
substantially less locations (ap- 
proximately 50°) than VHF sta- 
tions. This is significant because 
the Commission has adopted a 
policy of minimum co-channel spac- 
ing of 170 miles for VHF channels, 
but the actual VHF assignments 
tend toward a service which is 
limited by noise only. It has been 
said that the UHF Table is incom- 
plete; nevertheless the minimum 
co-channel snacing for UHF is still 
155 miles. Therefore this minimum 
spacing for UHF is an economic 
threat to anyone who might invest 
in a 2000’ tower and equipment to 
generate 1000 kw radiated power 
in order to compete with a VHF 
licensee unless the minimum sta- 
tion spacing is at least 200 miles. 
What the applicant for a UHF 
license needs in order to be assured 
of competitive equality with the 
low band VHF, with VHF spac- 
ings actually employed in the 
Table (Appendices 7 to 13) would 
be a Table of co-channel spacings 
for UHF greater than 250 miles 
and powers considerably above 1000 
kw. 

Inasmuch as the Commission has 
assigned UHF more extensively to 
small communities, obviously all 
of our experience in broadcasting 
would certainly show us that li- 
censees in such areas never will be 
able to make economic use of the 
UHF stations at maximum powers 
and antenna heights. In addition, 
insofar as UHF has been assigned 
as a local service to smaller com- 
munities generally, we have placed 
the heaviest burden upon both the 
broadcaster (the original construc- 
tion cost and operating costs are 
higher for UHF than for VHF) and 
upon the viewer (VHF-only receiv- 
ing sets will require adapters and 
sets capable of receiving UHF will 
be more expensive than for VHF). 
Even if a prospective UHF licensee 
would weigh the cost of the pur- 
chase of an existing VHF station 
in any one of the large multi-sta- 
tion markets with its high coverage 
efficiency assured by the actual 
spacings employed in the Table, 
versus capitalization of the cost 
of converting all VHF-only re- 
ceivers presently in such markets, 
there still would be a large portion 
of the VHF service area he could 
not cover if both UHF and VHF 
stations operated at the same an- 
tenna heights and at the respective 
maximum powers. The prospective 
applicant for UHF facilities in a 
major market where VHF is al- 
ready operating has two costs to 
capitalize: (1) the costs of his 
station and (2) the cost of buying 
an audience, i.e., UHF converters 
for VHF-only receivers. Even if 
these converters were available to 
him at manufacturer’s cost, this 
expenditure for just the opportun- 
ity to get listeners in such a mixed 
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market would probably be more 
than his entire UHF station. And 
after capitalizing this additional 
cost, which the VHF licensee does 
not have, the minimum spacings 
and the spacings actually employed 
in the Table of Assignments for 
VHF channels will give him only 
half a VHF audience. 

Obviously, the Commission can 
relieve the situation without throw- 
ing this tremendous burden upon 
the prospective UHF licensee in- 
sofar as equalization of service 
area is concerned by widening the 
UHF co-channel spacings and nar- 
rowing the VHF co-channel spac- 
ings to equalize the distribution of 
locations receiving acceptable serv- 
ice from all groups of channels. 
This certainly should be the main 
objective of any allocation plan 
where a new band of frequencies 
is being introduced for commercial 
operation. 

The Commission blows hot and 
cold on two sides of the same pro- 
position. On the one hand it says 
that maximum rural coverage is 
obtained with wide spacings, and 
on the other hand it says if you 
have a large number of cities 
close together you can get large 
rural coverage by the use of many 
stations on different channels be- 
cause “there would be an overlap- 
ping of service contours and a 
multiplicity of alternative serv- 
ices.” The question unanswered 
by the Commission is: why did it 
persist in wide spacings in con- 
structing the Zone I portion of 
this Table? As a matter of fact. 
from the standpoint of efficient 
channel coverage there is no an- 
swer because the actual assign- 
ments have moved toward mazi- 
mum single station efficiency in- 
stead of total maximum channel 
efficiency. Therefore, this firm, 
fixed and final allocation © plan 
shrinks the available 7 high band 
VHF channels used at the inedian 
spacings of 280 miles actually em- 
ployed in constructing the Table 
and gives no more coverage than 
three of the same group of chan- 
nels if 155 miles optimum spacing 
were employed. 

If co-channel spacings of 170 
miles were actually used for VHF 
assignments in the Table and 200 
miles for UHF at maximum powers 
(100 kw and 316 kw for low VHF 
and high VHF respectively and 
1000 kw for UHF) and all operate 
at antenna heights of 500 feet, 
UHF can be competitive with low 
band VHF. It can be competitive 
with low band VHF when 1000 
feet antenna heights are used at 
the same respective spacings and 
powers. UHF is not only com- 
petitive with low band VHF but 
is also competitive with high band 
VHF when all operate at 2000 feet 


antenna heights with the same 
spacings and powers indicated 
above. Therefore, it is concluded 


that a 200 mile minimum co-chan- 
nel spacing for UHF assignments 
in the Table is necessary to make 
UHF single station coverage com- 
petitive with VHF station cover- 
age provided 170 mile spacings 
are actually adhered to for VHF 
channels. Appendices 23 through 
28 show that the 170 mile co-chan- 
nel spacings for VHF channels in 
Zone I and those portions of Zone 
II which have the same character- 
istics as Zone I, as heretofore in- 
dicated, should not be just a stated 
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should actually be employed in con 
structing the Table to make UBP 
at 200 mile co-chann« Spacingy 
competitive with VHF. These 
charts further confirm the fact 
that UHF has the potentia] of 
equalizing the station c Verage of 
both high VHF and low VHF whe 
all operate at 2000 feet anten, 
. . a 
heights at the respective maximupy 
power for each group and that 
UHF has better potential for Wide 
area coverage than either of the 
VHF groups of channels when th 
UHF is spaced at 200 miles and 
the VHF is spaced at 170 mile 
or its equivalent. They show tha 
there is a basic error in the Com, 
mission’s assumption that onl 
VHF channels have a potential fq 
wide area coverage—assigning 
VHF channels to the largest citi: 
Appendices 26, 27 and 28 shoy = 
that you can make any one of they 
groups of channels (low band VHF 
channels 2 to 6; high band VHR 4 
channels 7 to 13; and UHF, chap,» Hish bane 
nels 14 to 83) the preferred wig 
area coverage channels simply by 
employing wider spacings for th: 
groups the Commission wishes 
prefer.” Appendices 23 to 28, in. \uHF 
clusive, show that if a proper @. 
channel spacing policy is incor. 
porated into the general Rules anj 
Standards of the Commission anj 
actually followed in an assignment 
table, each can be made to sery | The v 
the same area and the same rela. ciency ¢! 
tive number of locations in such ‘and the 
area. This ought to be a bare because 
minimum. objective for a policy of heights : 
intermixture of VHF and UH8P ‘any valu 
channels in the same city. Con.) to obtai 
trary to this objective, the general | vision ch 
Rules and Standards and this firm, the pows 
fixed and final city-to-city alloca.j}same ex 
tion plan show every sign of try.) can be ¢ 
ing to skirt around the naturaljantenna 
wide area coverage potential of? Value: 
UHF as if the technical problems) ing betw 
in both transmitter and receiver) be used 
equipment development for UHF® use of al 
may never be overcome or that’ It is um 
scientific knowledge in overcoming” powers ' 
the present equipment difficulties” full tria: 
is frozen at the present stage. Zone I 
Obviously, the Commission’s as hereinbe 
signment plan that presumes to’ provide 
look ahead for forty years ought” at the e 
to provide a sound economic setting the spec 
for licensees of each group of nels). 
channels to be competitive with all) Apper 
others to afford each licensee a fait’ maximu 
chance to render service to con tinguish 
parable service areas, with the “lency | 
same opportunity for fair retum gate 
cn his investment. VHF 3 
Inasmuch as the Commission has} 499 Ky 
used UHF by and large for assign) practica 
ment to small cities and as a mer) co-chan1 
supplement to the wide area single between 
station coverage of VHF channel§fore, it | 
located generally in the large this dif 
cities, the burden of UHF * — h 
thrown generally upon the people * ged 
least able to pay if they are eV§ang’ the 
to receive a Grade A service—the§tiona] ¢ 
rural populations. General exper) use a la 
ence would tell us that the ruralisize cit; 
populations are the least able tout the 
pay the higher price (higher cost‘ase, Le. 
receivers) for Grade A televisio «e 
service and that a_ prospective popul 
ati 
UHF broadcaster has less chant A 
é ‘“nraeigh . . t- ppe 
to recoup investment in construe Herent 
ing and operating a UHF statlotgyin, o. 
which costs more than a VHF stprovide 
tion. These considerations are D'Gareas f; 
consistent with the original basit¥at rani 
purpose of this firm, fixed and finl§other in 
bite cull latt 
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- general vision channels. Roughly, ten times 
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y alloca. same expansion of coverage that 
. of try. can be obtained with doubling the 
natural antenna height. 
ntial of Values of power, height and spac- 
problems ing between these parameters may 
receiver’ be used to obtain more optimum 
or UHF use of all channels, VHF and UHF. 
or that’ It is unreasonable to use excessive 
srcoming” powers which preclude a simulated 
ifficulties full triangular lattice, especially in 
age. Zone I and the parts of Zone IJ 
ion’s as hereinbefore indicated, -which would 
umes t0 provide maximum station coverage 
rs ought” at the expense of optimum use of 
c setting the spectrum (all television chan- 
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with all’ Appendices 1 to 6 show that th 
ee a fair maximum channel efficiency as dis- 
to com-| tinguished from single station effi- 
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r retum Powers ranging from rather nomi- 
nal values of 10 kw for low band 
sion VHF, 31.6 for high band VHF and 
ssion N&5100 kw for UHF, to the highest 
r assigi practical powers obtainable with 
S a meréico-channel spacings ranging from 
ea singlebetween 100 and 155 miles. There- 
channels} fore, it would seem logical to utilize 
» larger|jthis difference in efficiency of an- 
UHF is)'enna heights versus power in a 
e people Manner that will fit the median size 
pe. every? as a general allocation plan, 
re teed the largest city as an excep- 
vicé—™ ptional case. To put it graphically, 
1 exper Huse a lattice that will fit the median 
he rura§size city in the country and tear 
able t#jout the lattice for the exceptional 
rher cost )¢ase, 1.e., Los Angeles from a stand- 
elevision Pont of geographic considerations 
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na heigt! Appendix 31 shows how to get 


different sizes of service areas for 
different size cities to supply their 
respective needs—trading areas or 
areas of cultural influence—with 
different co-channel spacings using 
standardized interferences and dif- 
ferent powers and antenna heights. 
It shows how to get that unequal 
service area to meet the respective 
needs of the smallest community 
and the largest community with 
random spacings, random powers 
and random antenna heights in 
each group of frequencies. A sam- 
ple of how this table may be put 
into effect is shown by Appendix 30. 


IV 
The Commission seeks to buttress 
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its excessive separation factor by 
arguing that it is necessary in view 
of the limited amount of propaga- 
tion data now available to provide 
a “safety factor.” The majority 
recognizes, however, that such a 
safety factor can only be justified 
if it is possible in the future to 
modify its present separations. If 
the separations in the Table are to 
be fixed, the excuse for the “safety 
factor” must fail. The Commission 
says that when more propagation 
data is available it will take appro- 
priate action with respect to modi- 
fying its Table —presumably as- 
signing channels at closer spacings. 
This seems a plausible solution on 
the surface. However, the Commis- 
sion completely destroys any hope 
that more assignments will be made 
in the VHF portion of the spectrum 
by its admission in footnote 25 that 
it has not been able to remove ex- 
isting operations which do not com- 
ply with its minimum separations 
because “it has not been possible to 
remove these cases without unwar- 
ranted dislocation.” At present 
there are only 108 stations on the 
air in 64 markets. Obviously any 
attempt at adjustments after more 
stations get on the air would in- 
volve more unwarranted disloca- 
tions which would preclude the 
Commission from adding more as- 
signments. Since each additional 
station put on the air would in- 
crease the problem of dislocation 
involved in any attempt to modify 
the spacings adopted now, it is ap- 
parent that the Commission’s 
“safety factor” is simply an in- 
crease in mileage separations arbi- 
trarily imposed without any propa- 
gation data to support it in the 
VHF. In the UHF where propaga- 
tion data by contrast is almost non- 
existent, they have failed to put in 
a safety factor in the general rules 
for co-channel spacing of UHF sta- 
tions. Since the information on 
UHF propagation is admittedly so 
meager, the Commission is much 
more harsh with UHF spacings 
than they are with VHF. Either 
the Commission does not need a 
“safety factor” in the VHF or it 
is very reckless with the UHF, 
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since the UHF propagation data 
that is available shows that inter- 
terence is higher on the UHF than 
it is in the VHF on any comparable 
distance in miles from the trans- 
mitter. As a matter of fact, a 
minimum of 183 miles is required 
in tne UHF to protect the Grade A 
service area of UHF stations. No 
place in the minimum spacing in 
the general rules and regulations 
have they impinged upon VHF 
Grade A _ service. In short, the 
Commission provides a “safety fac- 
tor” where the information indi- 
cates it is not needed (in the VHF) 
and they don’t provide it in the 
UHF band where the information 
is so meager it might be advisable. 
This is an admission that the Com- 
mission means to make local (small 
coverage) service out of UHF chan- 
nels even when assigned to the 
largest markets regardless of its 
future potential for wide area cov- 
erage, or that it has a double stand- 
ard in applying the “safety factor.” 
Obviously the “safety factor” is a 
snare and a delusion. 

The whole theory of a safety 
factor in minimum co-channel spac- 
ings is based upon administrative 
convenience rather than any sacro- 
sanct value that may be attached 
to the minimum co-channel spacings 
adopted in the Commission’s deci- 
sion today, at least within the 
parameters of the engineering evi- 
dence shown by the efficiency 
charts, Appendices 1 to 6, for the 
powers, antenna heights and sepa- 
rations indicated. 

The whole idea that engineering 
considerations dictate the respec- 
tive minimum co-channel spacings 
for each zone stems from two in- 
consistent ideas expressed in the 
Third Notice, Appendix A, para- 
graph C4a, wherein the statement 
is made predicting service areas 
and interference: “The Commission 
is satisfied that on the basis of the 
data presently available to it the 
data underlying the propagation 
charts are sufficient to afford’'an 
adequate statistical basis for de- 
scribing the field intensities under 
average conditions, but it is expect- 
ed that there may be substantial 
variations in individual areas.” On 
the other hand, in the same docu- 
ment, Appendix A, paragraph E1, 
under the subject of station sepa- 
rations, co-channel separations, the 
statement is made: “In the second 
place, much of the propagation data 
—although the best available * * * 
upon which the Commission relies 
is quite meager * * * until suffi- 
cient propagation data are avail- 
able.” 

From these two statements the 
Commission acauires the philosophy 
that the tropospheric information 
it has is good enough for a national 
allocation plan but insufficient for 
purticular assignments in specific 
cities. From an engineering stand- 
point there is absolutely no basis 
in fact to pretend that there is a 
difference in troposphere effects be- 
tween stations where the co-channel 
spacings are reduced, the antenna 
heights raised to obtain greater 
efficiency in coverage and the power 
lowered to equalize the minimum 
co-channel spacings adopted in the 
Sixth Report and Order. 

The Sixth Report and Order gives 
the implicit impression that engi- 
neering has dictated this unique 
plan—the inordinately wide snpac- 
ings actually used in constructing 
the Table. Jt should be clearly 
pointed out that engineering fac- 
tors do not. determine a unique 
allocation. Thousands of different 
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plans could be drawn up which were 
correct engineering-wise, changing 
the minimum co-channel mileage 
separations for each group of chan- 
nels within the parameters of 
power and antenna heights that 
Appendices 1 to 6 recommend. 
Therefore there is wide latitude 
from an engineering standpoint for 
thousands of different plans. The 
engineering only places limitations 
on what can be done. The Commis- 
sion has relied upon the simple rule 
of minimum co-channel spacings 
(even though it admits that a sim- 
ple rule cannot be utilized) and for 
administrative convenience wants 
to throw away all of the engineer- 
ing factors upon which all the 
minimum co-channel calculations 
for the plans are based. For in- 
stance, all of the Grade A and B 
service areas at all powers and 
antenna heights used in construct- 
ing the Commission’s general rules 
and regulations and in its city-to- 
city allocation plan are based upon 
the simple formula that the desired 
station for at least 90% of the time 
produces a signal at the edge of its 
Grade B contour at least 28 db 
above the 10% interfering signal 
from each co-channel station, not 
more than 6 db below the adjacent 
channel interfering signal and 30 
db above random noise. The stand- 
ard measurement of these signals 
is the F 50-50 and the F 50-10 
curves. Tables for the F 50-50 
curve at 10 mile intervals from the 
transmitter show the field intensity 
of a 1 kw transmitter in db for 
antenna heights at 500, 1000 and 
2000 feet. The F 50-50 is Appendix 
32. The interfering signal field 
intensity of a 1 kw transmitter in 
db for the F 50-10 curve at dis- 
tances for every 10 miles from 70 
miles to 300 miles are shown in 
Appendix 33. Any layman can cal- 
culate the rate of decline of signal 
strength for the desired station 
from Appendix 32 between any 10- 
mile separation and the rate of 
decline in the interfering signal 
with Appendix 33 at every 10-mile 
spacing and be able to add the 
appropriate number of db’s for kilo- 
watts of power contemplated to the 
values in this Table for both the 
desired and undesired station to 
predict the desired station’s service 
area by jockeying antenna heights 
up and power down until the effi- 
ciency of antenna heights over 
radiated power brings the desired 
result. In this manner he can either 
equalize the approximate service 
area maintained by the minimum 
co-channel spacings adopted by the 
Commission or obtain a_ service 
area which will satisfy the com- 
munity to be served and at the 
same time make more optimum use 
of the channel. There is no secret 
or trick in maintaining the ratios 
by this simple device and give the 
same safety factor from the stand- 
point of tropospheric interference 
as is given by the Commission with 
its minimum co-channel spacings 
adopted in this decision. The Com- 
mission on the other hand would 
leave an area without a channel 
assignment even if it is just one or 
six miles under the minimum spac- 
ing, rather than make the channel 
coverage (optimum spectrum use) 
more efficient. Cf. Coldwater, 
Michigan, and Pittsburgh, Pa., in 
the city-to-city portion of the Com- 
mission’s decision. Again the Com- 
mission’s false “safety factor” phil- 
osophy prejudices those least able 
to pay in favor of the great metro- 
politan populations. It would rather 
space stations so far that their 
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service is limited by noise, a 100% 
of the time interference factor for 
the rural and small urban resident, 
by throwing emphasis to the im- 
portance of a 10% of the time co- 
channel interference factor. The 
rural resident can’t get a signal in 
the noise zone with a hunting li- 
cense because there isn’t any signal 
but the metropolitan area resident 
in the interference zone can get a 
usable signal by orientation of a 
relatively inexpensive antenna in- 
stallation (compared to the listener 
miles away from the transmitter) 
to take advantage of its ordinary 
rejection ratio. Therefore, it seems 
unjust and unreasonable that the 
Commission should take the hard 
and fast rule of minimum co- 
channel spacings as the sole criteria 
for station assignments as if they 
were all utilizing maximum power 
and maximum antenna heights. 

I pointed out in my dissent to 
the Memorandum Opinion of the 
Commission on the statutory au- 
thority to adopt a Table of Assign- 
ments (released July 13, 1951) that 
Section 307 (b) of the Communica- 
tions Act requires the Commission 
to determine the problems of fair, 
equitable and efficient distribution 
of radio service among the several 
states and communities in proceed- 
ings on applications for radio sta- 
tion licenses and modifications and 
renewals thereof. I think it plain 
that Congress intended hot merely 
to protect rights of applicants but 
to provide the most effective pro- 
cedure for Commission determina- 
tions. I do not believe that the 
Commission can substitute its views 
or preferences for other procedures 
for the method laid down by Con- 
gress. I will not here repeat at 
further length the arguments con- 
tained in my dissenting opinion 
above referred to. 

If it be assumed, however, that 
the Commission is free to evade its 
duty to decide 307(b) issues in 
competitive hearings on applica- 
tions and in lieu thereof to make 
a predetermination of such issues 
in a general proceeding, there are 
two fatal objections to the Commis- 
sion’s present attempt to make such 
a predetermination. First, essential 
considerations required to be de- 
cided on the basis of fact have been 
completely ignored by the Commis- 
sion in the instant proceedings. See 
Easton Publishing Co. v. FCC, 175 
F(2) 344, 4 RR 2147. The second is 
that the engineering basis upon 
which the Commission purports to 
rest its decision does not in fact 
support the result but on the con- 
trary demonstrates its invalidity. 

The majority admits that the 
most important elements in its as- 
signment plan is its minimum 
spacing or station separation fac- 
tor. It is demonstrated below that 
the minimum separation factor 
stated by the Commission is un- 
sound from an engineering stand- 
point and is designed to preclude 
rather than permit maximum serv- 
ice. Further than that, it is shown 
that the Commission has complete- 
ly failed to make assignments 
which would be permitted if it ad- 
hered to its own separations. The 
net result is that the Commission 
has drastically limited the number 
of television stations which could 
be licensed in this country and has 
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created an artificial scarcity. I am 
profoundly disturbed not only by 
the long range effect of this ac- 
tion but by the immediate conse- 
quences, which are that years of 
litigation must ensue before any 
considerable number of new tele- 
vision stations can be put in op- 
eration in the United States. 

It is theoretically possible from 
a technical standpoint to” provide 
for over 24% times as many VHF 
stations if a proper separation fac- 
tor is used as could be provided if 
the Commission’s separation factor 
is used. Practical considerations 
undoubtedly would limit somewhat 
the number of stations that are 
possible from a theoretical stand- 
point. But these considerations 
apply alike to the number permis- 
sible using the Commission’s sep- 
aration factor and to the number 
possible using a proper separation 
factor. 

The standard by which the rules 
and television allocation § table 
adopted by the Commission must 
be tested is whether they pro- 
vide “a fair, efficient and equitable” 
distribution of television service in 
compliance with Section 307(b). As 
the Commission said in its Memo- 
randum Opinion in this proceeding 
released on July 13, 1951, that is 
the “standard to be applied in all 
cases ...”. In their Report they 
have given only lip service to that 
standard and then principally in 
situations in which the standard 
enabled them to reject some con- 
tention made by one or more of 
the parties (par. 194). 

The fatal defect in the approach 
of the Commission is that, despite 
their occasional reference to the 
“fair, efficient and equitable dis- 
tribution” standard, that standard 
has been abandoned in favor of an 
undiscriminating adherence, some- 
times explicit and always implicit, 
to a supposed policy of adminis- 
trative convenience. The inevitable 
result is an allocation which is 
neither fair nor efficient nor equit- 
able and which so far departs from 
the realities as to be completely 
arbitrary and capricious. The pre- 
ceding discussion has to some ex- 
tent indicated the arbitrary nature 
of the engineering conclusions upon 
which the allocations rest; a brief 
summary of a few of the practical 
results will serve to illustrate how 
far the allocations serve to defeat 
the injunction of the Communica- 
tions Act that the Commission 
“generally encourage the larger 
and more effective use of radio in 
the public interest” (Section 
303 (g)), and “when and insofar as 
there is demand for the same, the 
Commission shall make such dis- 
tribution of licenses, frequencies, 
hours of operation, and of power 
among the several States and com- 
munities as to provide a fair, ef- 
ficient, and equitable distribution 
of radio service to each of the 
same.” (Sec. 307(b)) (emphasis 
supplied). 

The Commission emphasizes at 
the outset that the allocations 
“must be based upon, and must re- 
flect, the best available engineer- 
ing information” (par. 2). Having 
announced that undebatable propo- 
sition, they then proceed to adopt a 
table of allocations based upon 
curves which’ they explicitly con- 
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cede are inapplicable to any spe- 
cific station. This is the first ad- 
ministrative decision of which I am 
aware which so frankly conceded 
that the general principles under- 
lying it cannot be applied to any 
specific situation which will be gov- 
erned by the decision. As the Com- 
mission admits, the allocations are 
based upon hypothetical situations 
which will never occur, upon the 
assumption contrary to fact, that 
the stations which will be involved 
will be “typical ones producing the 
average field intensities described 
by the charts.”’ Such an arbitrary 
assumption may simplify the work 
of the Commission but it can 
scarcely be expected to result in 
a fair, efficient or equitable distri- 
bution of television facilities. It 
is easier to estimate the number 
of lemons in a barrel if you as- 
sume the barrel is filled with 
lemons, but the estimate is of du- 
bious value if you know in ad- 
vance that the barrel contains 
grapefruit and oranges but no 
lemons. 

The most striking result of this 
blind devotion to administrative 
convenience is the arbitary specifi- 
cation of minimum co-channel sep- 
arations on the mistaken theory 
that “the larger and more effective 
use of radio in the public interest” 
and the “efficient” distribution of 
television service requires max- 
imum station coverage in terms of 
freedom from theoretical co-chan- 
nel interference rather than max- 
imum use of the available frequen- 
cies. The Commission has sought 
to protect the interference - free 
service areas of existing and pro- 
posed stations by reducing substan- 
tially the number of stations which 
can be accommodated throughout 
the country by the device of estab- 
lishing excessive minimum co-chan- 
nel assignment spacings. The re- 
sult is, as the Commission states, 
to improve the Grade B service of 
the proposed stations; it is also 
greatly to reduce the number of 
stations and the availability of ad- 
ditional service, both Grade A and 
Grade B, to the rural areas and to 
increase the areas which will not 
receive any television service. The 
result is to sacrifice efficiency in 
the distribution of the available 
channels in order to confer an un- 
necessary benefit upon the fewer 
persons who, because of the Com- 
mission’s Rules, will be able to 
enter the field. In addition, the 
Commission has established a new 
class of stations which will utilize 
these same channels for non-com- 
mercial educational facilities which 
play a part in the scarcity of VHF 
assignments for both commercial 
and educational use in any city.° 

The resulting inefficiency in the 
utilization of available channels 
would have been sufficiently serious 
had the Table conformed to the 
Rules. But, in compiling the Table, 
the minimum co-channel separa- 
tions were largely ignored; for ex- 
ample, in the Eastern Zone, only 
some 4% of the allocations approx- 
imate the prescribed minimum, and 
the median separation is 250 miles, 
or 47% in excess of the minimum 
of 170 miles specified in the Rules. 
That means that many communities 
are losing the possibility of televi- 
sion service in order that stations 





located in other communities may 
be protected. 

That unfortunate consequenee jg 
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c. The Commission states several time 
in its opinion that the setting aside of 
channels for non-commercial, educa 
tional use is precisely the same type 
of reservation of channels as _ tha 
provided by the assignment table fo 
commercial stations in the variow 
communities. This is not the viey 
that I take of the assignment of shareé 
use of the channels for non-commercial 
educational television stations, and ! 
do not believe the majority’s state. 
ment correctly describes the action o 
the Commission. The Commission has 
created a new class of radio stations 
and a new use of the radio frequencies 
namely, non-commercial, educational 
television. This class is as distinc’ 
from commercial television stations a 
point-to-point communication stations 
The Commission in providing for an 
new use of frequencies and assigning 
specific frequencies on a full or shared 
time basis for a new service may 
said to “reserve” frequencies for thai 
service. This is an essentially differen 
thing than a reservation of frequencies 
for specific applicants for specific com 
munities, all of which are qualifi 
for the use of the service involved} 
There are numerous Commissioi) 
precedents, particularly where share) 
use of frequencies is involved, for desig? 
nating areas in which the frequencit] 
will be used for a certain service. Fo) 
example, the Commission provided fi 
shared use of frequencies for certailj 
harbor purposes and certain highwaj 
purposes. Obviously, to assign © 
frequency for harbor use to Denvé) 
would be absurd. In designating ared#) 
for operation for non-commercial edt 
cational television stations, the Com 
mission sought to select areas whit 
are “cultural centers.” It would 0b 
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commercial educational stations 
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f main. by giving excessive co-channel pro- 
tection to VHF stations and inade- 
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the Commission has arbitrarily and 
adversely affected the ability of 
UHF stations to compete. The eco- 
nomic problems faced by UHF 
proadcasters are sufficiently serious 
without the interjection of addi- 
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occupation with the concept of ad- 
ministrative simplicity has led it 
into the error of first treating all 
stations as if they were equal in 
order to facilitate standardization 
of rules concerning separation and 
other matters and then adopting 
rules designed to assure, so far as 
possible, that the standardization 
would be carried out in practice 
without regard to particular situa- 
tions or local requirements. Effi- 
cient distribution of channels and 
the provision of the maximum num- 
ber of television stations have been 
sacrified to achieve a misleading 
appearance of simplicity of admin- 
istration. The public interest, con- 
venience and necessity have been 
abandoned to the theoretical con- 
venience of the Commission. The 
small communities are to be sub- 
jected to rules drawn upon con- 
siderations applicable primarily or 
wholly to large cities. The appar- 
ent simplicity of administration is 
an illusion that will disappear as 
soon as the number and complexity 
of conflicting applications under 
the Standards emerge. The Com- 
mission thinks it has eliminated 
307(b) contests between cities (it 
has not eliminated them all); but 
by creating a scarcity of frequen- 
cies it has created a bigger problem 
in each city where there will surely 
be more applicants than there are 
channels. The administrative bur- 
den created by competitive appli- 
cants for the limited number of fre- 
quencies by this artificial scarcity 
of channel assignments will far 


outweigh the administrative bur- 
den they are trying to eliminate— 
intercity 307(b) cases, 
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SIGNAL TO INTERFERENCE RATIO FOR AT LEAST 90% OF 
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FREQUENCY - — - ~ - --63 Megacycles 
ANTENNA HEIGHTS -— SOO Ft., 30 Ft. 
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NOTE: Diagrams above portray television station interference free "B" 
service areas for channels 7-13 (solid lines) based on standard inter- 
ference and separations of 150, 160 and 180 miles, including offset 
carrier operation. Essentially equivalent service areas are obtained by 
varying the parameters - antenna height, power and station separation. 
Dotted lines show potential coverage without co-channel interference. 
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APPENDIX 30 


Power, Transmitting Antenna Height, and Spacing Combinations to Give 
same Grade B Service Contours As For Standard Spacing, Transmitting 
Antenna Height, and Power, Assuming Standard Power and Antenna 


Height For Offset Carrier Co-channel Interfering Station 


TABLE II A 


Frequency—63Mc/s 
standard Ht—500 ft; 
Hr=— 30 ft. 


standard Power=—20 dbk 


standard Spacing=—170 mi. 


Grade B Contour=41.5 mi. 


*Limited by Noise. 









170 


P, H, 
dbk Ft. 110 

di de 
20 500 26 26 
2 ©1000 32 22 
2% 2000 40 16 
15 500 22 30 
15 «1000 27 26 
15 2000 35 19 
10 500 18 35 
10 «1000 23 30 
10 = 2000 29 23 


€ P, H, 
ax ft. 115 
‘4 d, do 
500 22 22 
1000 29 21 
2000 36 17 
500 18 27 
1000 24 25 
2000-31 20 
500 15 32 
1000 20 30 
200025 24 
Limited by noise 


15 840 170 
 —«:1320 170 
” 340 190 
5 630 190 
10 1000 190 
Py 750 150 
15 1200 150 
10 1750 150 
” 1210 130 
15 1820 130 
10 2500 130 
zl 4 GRADE 
_——> B 
CONTOURS 


d, 

32 
40 
48 
28 
34 
42 


23 
30 
38 


#1 
& GRADE 
SB apen > B 
CONTOURS 


P, H, 
dbk = Ft. 110 
di de d, 
3 500 31 31 39 
2% 1000 38 25 46 
2% 2000 45 18 54 
v) 500 27 35 35 
2 = =©1000 33 29 42 
2 = =—2000 41 21 50 
15 500 23 38 30 
15 1000 29 32 38 
15 2000 37 25 46 
! ‘Limited by noise. 
GRADE 
B 
CONTOURS 


Standard Ht—500 ft; 

Hr= 30 ft. 
Standard Power=—25 dbk 
Standard Spacing=—170 mi. 
Grade B Contour—47.5 mi. 


j ax) H, (Ft.) S (miles) P, (dbk) H, (Ft.) S (miles) P,(dbk) H.(Ft.) S (miles) 
0 500 


TABLE II B 
Frequency—195 Mc/s 


ROADCASTING ® Telecasting 


TABLE i C 
Frequency—500 Mc/s 
Standard Ht—500 ft; 

Hr= 30 ft. 


Standard Power—30 dbk 
Standard Spacing—155 mi. 
Grade B Contour=33.5 mi. 


25 500 170 30 500 155 
20 720 170 25 820 155 
15 1010 170 20 1280 155 
25 375 190 30 250 175 
20 540 190 25 450 175 
15 790 190 20 750 175 
25 660 150 30 900 135 
20 940 150 25 1400 135 
15 1370 150 20 2150 135 
25 1180 130 
20 1640 130 
15 2270 130 
APPENDIX 31 
#2 63 Mcs 
de H2—500’ 
<< Po=— 20 dbk 
TABLE IA 
DISTANCES TO GRADE B SERVICE CONTOURS IN MILES 
SPACING (MILES) 
130 150 170 190 210 
de d, de di de d, do d, de 
32 37 37 41 41 45 45 49 49 
29 46 36 50 41 54 45 58 49 
22 55 28 62 35 66 41 71 47 
37 32 43 35 47 39 51 43 55 
33 40 40 44 47 48 51 52 55 
26 49 33 55 40 59 46 63 52 
42 27 48 31 53 34 57 38 57* 
37 35 45 39 52 42 57 46 57* 
30 44 37 49 44 53 51 58 57 
#2 195 Mcs 
d> He—500' 
ites Po= 25 dbk 
TABLE IB 
DISTANCES TO GRADE B SERVICE CONTOURS IN MILES 
SPACING (MILES) 
130 150 170 190 210 
de d, de di de d, de d, de 
39 44 44 47 47 51 51 51* 51* 
33S, 53 40 57 46 61 50 64 51* 
25 62 33 69 40 73 45 78 50 
42 40 48 43 51 46 51* 46* 51* 
37 48 44 53 50 56 51* 58* 51* 
29 58 37 64 44 68 49 72 51* 
46 35 51* 39 51* 41* 51* 41* 51* 
41 44 48 48 51* 51 51* 53* 51* 
33 54 41 59 47 63 51* 67 51* 
#2 500 Mcs 
de H,—500’ 
(< P= 3% ébk 
TABLE IC 
DISTANCE TO GRADE B SERVICE CONTOUR IN MILES 
SPACING (MILES) 
135 155 175 195 
d, do d, de d, do d, do 
28 28 34 34 40 40 46 46 
35 27 41 33 47 40 53 44 
43 23 50 30 56 37 63 44 
23 33 29 39 35 45 40* 47* 
30 32 36 38 42 44 48 47* 
38 28 44 35 51 42 57 47* 
19 38 24 AA 30 47* 33* 47* 
25 36 31 43 37 47* 43 47* 
32 32 39 39 45 46 52 47* 





APPENDIX 32 


EXPECTED FIELD STRENGTH IN DB 
EXCEEDED AT 50 PERCENT OF THE 
POTENTIAL RECEIVER LOCATIONS 
FOR AT LEAST 50 PERCENT OF THE 
TIME AT A RECEIVING ANTENNA 
HEIGHT OF 30 FEET 
Low VHF 


Transmitter 
to Receiver 


500 Feet 1,000 Feet 2,000 Feet Miles 
66.5 72.6 78.3 10 
53.5 60.4 66.9 20 
45.2 52.6 60.0 30 
38.7 46.0 54.3 40 
31.7 39.1 48.1 50 
24.9 33.0 42.0 60 
18.5 26.8 36.2 70 
12.5 20.4 30.6 80 

6.8 14.1 24.9 90 

3.1 8.0 18.7 100 

1.0 3.5 13.0 110 

—0.7 0.3 7.2 120 
® ¢s 


EXPECTED FIELD STRENGTH IN DB 
EXCEEDED AT 50 PERCENT OF THE 
POTENTIAL RECEIVER LOCATIONS 
FOR AT LEAST 50 PERCENT OF THE 
TIME AT A RECEIVING ANTENNA 
HEIGHT OF 30 FEET 
High VHF 


Transmitter 
to Receiver 


500 Feet 1,000 Feet 2,000 Feet Miles 
68.7 75.2 80.1 10 
57.2 64.3 71.5 20 
49.8 57.7 66.0 30 
42.0 51.0 61.0 40 
32.5 42.2 54.0 50 
23.2 33.8 46.7 60 
14.5 25.7 39.0 70 

5.3 16.2 31.0 80 
—2.0 8.0 22.9 90 
—6.6 0.0 14.3 100 
—8.8 —5.0 6.3 110 

—10.7 —8.1 0.3 120 

* * * 


EXPECTED FIELD STRENGTH IN DB 
EXCEEDED AT 50 PERCENT OF THE 
POTENTIAL RECEIVER LOCATIONS 


FOR AT LEAST 50 PERCENT OF THE | 


TIME AT A RECEIVING ANTENNA 
HEIGHT OF 30 FEET 
UHF 


Transmitter 
to Receiver 
500 Feet 1,000 Feet 2,000 Feet Miles 


66.5 72.6 78.3 10 
53.5 60.4 66.9 20 
45.2 52.6 60.0 30 
38.7 46.0 54.3 40 
31.7 39.1 48.1 50 
24.9 33.0 42.0 60 
18.5 26.8 36.2 70 
12.5 20.4 30.6 80 
6.8 14.1 24.9 90 
3.1 8.0 18.7 100 
1.0 3.5 13.0 110 
—0.7 0.3 72 120 
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APPENDIX 33 


EXPECTED FIELD STRENGTH IN DB 
EXCEEDED AT 50 PERCENT OF THE 
POTENTIAL RECEIVER LOCATIONS 
FOR AT LEAST 10 PERCENT OF THE 
TIME AT A RECEIVING ANTENNA 
HEIGHT OF 30 FEET 


Low VHF 
Transmitter 
to Receiver 

500 Feet 1,000 Feet 2,000 Feet Miles 
27 33 41.3 70 
23 28.5 36.5 80 
19 24 32.3 90 
15.5 19.9 28.2 100 
13.2 16 23.8 110 
11.8 13 19.7 120 
10.0 10.5 15.5 130 
8.4 8.4 12.5 140 
6.8 6.8 10 150 
5.0 5.0 75 160 
3.1 3.1 4.7 170 
1.5 1.5 2 180 
—0.1 —0.1 —0.1 190 
ang —2 ae 200 
—5.1 —5.1 —5.1 220 
—8.2 —8.2 —8.2 240 
—I11.1 —I11.1 —I11.1 260 
—14.3 —14.3 —14.3 280 
| —17.6 —17.6 —17.6 300 

* * * 


EXPECTED FIELD STRENGTH IN DB 
EXCEEDED AT 50 PERCENT OF THE 
POTENTIAL RECEIVER LOCATIONS 
FOR AT LEAST 10 PERCENT OF THE 
TIME AT A RECEIVING ANTENNA 
HEIGHT OF 30 FEET 


High VHF 
Transmitter 
to Receiver 

500 Feet 1,000 Feet 2,000 Feet Miles 
26 34 44.3 70 
20 28.2 38.5 80 
15 22.6 33 90 
11.2 16.3 27.2 100 
9 12.5 22 110 
6.8 9 16.9 120 
5.2 5.8 13.5 130 
3.5 3.8 9.9 140 
1.8 1.8 6.5 150 
0.0 0.0 3.5 160 
—1.5 —1.5 0.0 170 
—3.2 —3.2 —3.0 180 
—5.0 —5.0 —5.0 190 
—6.4 —6.4 —6.4 200 
—9.3 —9.3 —9.3 220 
—12.8 —12.8 —12.8 240 
—16.1 —16.1 —16.1 260 
—19.2 —19.2 —19.2 280 
| —22.3 —22.3 —22.3 300 

* * * 


EXPECTED FIELD STRENGTH IN DB 
EXCEEDED AT 50 PERCENT OF THE 
POTENTIAL RECEIVER LOCATIONS 
FOR AT LEAST 10 PERCENT OF THE 
TIME AT A RECEIVING ANTENNA 
HEIGHT OF 30 FEET 


UHF 
Transmitter 
to Receiver 
500 Feet 1,000 Feet 2,000 Feet Miles 

31 34 41.5 70 
28 30 37 80 
24.8 26.5 32.5 90 
21.8 23 28.3 100 
18.6 19.5 24 110 
15.8 16.3 20 120 
12.8 13.2 15.9 130 
10 10.3 12 140 
7 7 8.3 150 
4.1 4.1 4.7 160 
1.0 1.0 1.0 170 
—1.9 —1.9 —1.9 180 
—i.5 —4.5 —.5 190 
—7.5 —7.5 —7.5 200 
—13.2 —13.2 —13.2 220 
—19 —19 ae 240 
—25 —25 —25 260 
—30.5 —30.5 —30.5 280 
—36.1 —36.1 —36.1 300 
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CHRONOLOGY OF THE TELEVISION FREEZE 


SEPT. 30, 1948 — APRIL 14, 1952 


May 6, 1948: Broadcast and non- 
broadcast sharing of TV channels 
abolished; Channel 1 deleted; new 
allocation plan (VHF) proposed. 


June-July 1948: Hearing on new 
allocation plan, raising questions 
as to tropospheric interference and 


related problems. 


Aug. 27, 1948: Because of these 
questions, FCC schedules FCC-in- 
dustry conference to consider desir- 
ability of 


standards. 


revising engineering 


1948: FCC-indus- 


slating technical 


Sept. 13-14, 
try conference, 
sessions for November-December 
looking toward revision of stand- 


ards. 
Sept. 20-23, 1948: UHF hearing. 


Sept. 30, 1948: VHF freeze an- 
nounced. 


Nov. 30-Dec. 3, 1948: FCC-indus- 


try engineering conference; Ad 


Hoc Committee is appointed to 


study VHF propagation factors. 


May 26, 1949: Preliminary plans 
for far-reaching VHF-UHF hear- 
ing announced, with color among 


subjects to be considered. 


July 11, 1949: FCC announces 
formal proposals for the hearing, 
including VHF -UHF 


plan envisioning use of 42 UHF 


allocation 


channels along 


VHF channels. ° 


with present 12 


Sept. 26, 1949: First phase of 
hearing, dealing with color, gets 
under way. 

Nov. 22, 1949: Color 
recess; field-test notice issued by 
FCC. 


sessions 


Feb. 20, 1950: Color hearing re- 


sumes. 
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May 26, 1950: Color hearing ends. 


July 11, 1950: FCC begins delib- 
erations on color case, the par- 
submitted final 


summations July 10; also on July 


ticipants having 
11 the Condon Committee submits 
its color TV report to the Senate 
Interstate and Foreign Commerce 


Committee. 


Sept. 1, 1950: FCC 


“First Report” on color, favoring 


issues its 


CBS system but advancing plan for 
manufacture of “bracket sets” as 


means of delaying final decision to 


. permit further studies. 


Sept. 29, 1950: 
say they cannot meet FCC’s dead- 


Manufacturers 


line for manufacture of bracket 


sets. 


Oct. 11, 1950: FCC issues “Sec- 
ond Report,” adopting CBS color 


standards effective Nov. 20. 


Oct. 16, 


mence on second phase of overall 


1950: Hearings com- 


TV proceedings—“general issues,” 
including VHF, UHF, Stratovision 
and other questions except specific 


city-by-city channel allocations. 


Oct. 17, 1950: RCA and two sub- 
NBC and RCA Victor 
Distributing Corp., file suit against 


sidiaries, 


color decision in federal district 


court in Chicago. 


Nov. 10, 1950: 


cluded on “general issues.” 


Hearings con- 


Nov. 16, 1950: The Chicago court, 
after two days of hearings in which 
seven manufacturers, servicemen 
and others took RCA’s side, grants 
temporary restraining order delay- 
ing effectiveness of color stand- 
ards pending further decision of 


the court. 


Nov. 27, 1950: Hearings on res- 
ervation of channels for noncom- 


mercial educational TV stations, 
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last portion of “general” phase of 
hearing, gets under way. After 
recess Dec. 8 hearings resumed 
Jan. 22, 1951, were completed Jan. 


31, 1951. 


Dec. 22, 1950: The Chicago court, 
in 2-1 decision, upholds FCC’s ap- 
proval of the CBS color system, 
but prohibits the start of com- 
mercial operation pending a ruling 
by the Court. Judge 
Walter LaBuy dissents. The tem- 
porary stay order is continued until 
April 1, 1951, or such time as the 
Court the 


Supreme 


Supreme dissolves 


restraint. 


Jan. 26, 1951: RCA initiates ap- 
peal to U. S. Supreme Court for 
itself and two subsidiaries, NBC 
and RCA Victor Distributing Corp. 


Feb. 5, 1951: FCC, CBS and 
Justice Dept. jointly ask Supreme 
Court to affirm Chicago court’s 
judgment but to dissolve the tem- 
porary restraining order on com- 


mercial start of CBS color. 


Feb. 26, 1951: RCA, joined by 
Radio 


Corp., answers motion to affirm. 


Emerson & Phonograph 


March 5, 1951: Supreme Court 
sets March 26 for 


argument on color case. 


start of oral 


March 21, 1951: FCC 
“Third Report,” proposing to allo- 
cate either 65 or 70 UHF channels 


for TV service to augment existing 


issues 


12 VHF channels; also proposed to 
reserve 209 assignments for non- 
commercial, educational use out of 
the 1,965 allocated to cities and 


communities throughout the U. S. 


March 26-27 1951: 
Court hears oral argument of RCA, 
CBS and the Solicitor 


General, who presents the govern- 


Supreme 


Emerson, 


ment’s case. 


BROADCASTING ®@ Telecastimy 


May 28, 1951: Supreme Court, J 
8-0 vote, affirms lower court rm} 7 
of CBS 
Frankfurter issued a “dubitantel 


in favor color. Justia" 


neither concurring nor dissenting, 


June 21, 1951: FCC announgs 
that it will not take action r 
authorize partial lifting of freem | 


June 28, 1951: FCC hears onll 
argument, by Feden 
Communications Bar Assn, an | 


requested 


others, on legality of general alk” 
cations table incorporated in rub! 
and reservation of channels fy: 


noncommercial, educational use, | 


July 12, 1951: In “Fourth 
port,” FCC denies common carrie 
request for five UHF frequencies 
designated these frequencies fr 
TV. This makes 70 TV channe 
in UHF band. a 


July 13, 1951: FCC upholds it 
right to include TV allocations j 
rules and to reserve channels fo 
noncommercial, educational sta 


tions. 


July 25, 1951: “Paper hearing”) 
run from Aug. 27 to Nov. 26 (lates 
extended to Dec. 17) announte) 
by FCC. 


July 26, 1951: “Fifth Report”! 
FCC authorizes existing TV st 
tions to increase transmitter pow 
to full capacity provided effeetiy 
radiated power of metropoliti 
stations does not exceed 50 i 
Score or more stations apply f 


higher powers. 


Dec. 17, 1951: Final filing in WH 
ten hearings are received, bringity 
total of comments, oppositions a 
pleadings to more than 1,500. Fy 
staff begins full scale study of § 
ings, looking to final report om ' 
rules, standards and city-by-it 


allocations. 


April 14, 1952: FCC issues “sich 


a 


Report” to lift freeze. 
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TELEVISION AND STANDARD BROADCASTING ALLOCATION, 
APPLICATIONS, FIELD ENGINEERING, AND HEARINGS BEFORE THE 
FEDERAL COMMUNICATIONS COMMISSION 


1121 £E. Capitol St. Lincoln 4—5131 


WASHINGTON, D.C. 


5 


Registered Professional Engineer 





IF YOUR PLANS 
CALL FOR 


LOOK TO BLAW-KN SHOWER EXPERIENCE 


The big “Spring Thaw” on TV allocations is 
bound to bring a rash of orders for new equip- 
ment— much of which requires critical materials, 
That all-important tower for your antenna is no 
exception. So we respectfully suggest that if the 
proved safety, performance and long life of 
Blaw-Knox Towers is wanted, have your engi- 
neers discuss their plans with us now... it may 
advance your “inaugural program” by many 


profitable weeks. 


BLAW-KNOX 


BLAW-KNOX DIVISION om ANTENNA 


OF BLAW-KNOX COMPANY Som A 
© pe 
2038 FARMERS BANK BUILDING, PITTSBURGH 22, PA. a= TOWERS 





